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BBepeHwue.
busHec-ncnxonormna cerogHA:
noAaxoAbl U TeHAEeHUUN pa3BUTUA

C. benmown, H.JI. Hearnosa

MoHorpadusi «brusHec-ncuxoaorusi B MeXIyHApOIHOI MepcreK-
TUBE: TEOpUSI U IMPAKTUKA» IMOCBSIIEHA TEOPETUYECKMM U HAyYHO-
MpaKTUIECKUM MCCIENOBAHUSIM B 001aCcTH TICUXojioruu ousHeca (busi-
ness psychology). DTo coBpeMeHHass MEXAUCUUIIMHAPHAS. OTpacib B
MPUKJIAIHON TICUXOJOTMU, KOTOpasi XapaKTepu3yeTcsl KOMIUIEKCHBIM
MOAXOA0M K aHAJIM3y U yUeTy MCUXOJIOTMYECKUX (DaKTOpOB OM3Heca ¢
LIeJIbIO TTOBBIIIEHNs ero 3 dekruBHoctn [ benton, MUBanosa, 2016].

Ilcuxonorusi Gu3Heca BO3HUKJIA HA CTbIKE OpPraHM3allMOHHOM,
COLIMAJIbHOM TICUMXOJIOTUH, TICUXOJOTUX TPpyAa U MCUXOJOTUU JIMYHO-
CTH, a TaKKe DKOHOMUKHU, COLIMOJIOTUY U MEHEIKMEHTA IO, BJIUSIHU -
€M MPOIECCOB COLMAILHOIO U DKOHOMUYECKOTO Pa3BUTUS OOIIECTBA
[BaHoBa u np., 2008]. B paMKax 1aHHOTO MHTETPaTUBHOTO HaMpaBJie-
HUsI OM3HEC U3ydyaeTcs Kak 1eJIOCTHOE SIBIeHHe, 0ObeAUHSIIONIE pa3-
JIMYHBIE KOMITOHEHTBI, B KOTOPBIX PAaCKPBIBAIOTCS TCUXOJIOTUYECKHE
(bakTOpPBI: AEATEILHOCTh, OpraHU3alNs, Cpefa COLMAIBLHOTO U MPO-
(beccronanbHOrO camoorpeaeseHust TMYHOCTU, COLMATbHBIM MHCTU-
TYT U T.I. DTO cO31aeT BO3BMOXHOCTb pa3padaTbiBaTh OM3HEC-TICUXOJIO-
TMYEeCKUe METOIbl TOBBIIIEHUS 3(P(HEKTUBHOCTU OM3HECA, YUUThIBasK
0COOEHHOCTH JIMYHOCTU CyObeKTa OM3Heca, HOPM U IIPpaBUJI B3alMO-
JNEeWCTBUSI B OpraHM3alliu, CIIOCOOOB KOMMYHMKALUU C KJIMEHTaMU
u T.4. |benton, MBanosa, 2016].

3a mocienHue roabl 3TO HaIpaBJIEeHWE CTAHOBUTCS Bce OoJjiee 13-
BECTHBIM M TIONMYJISIPHBIM KaK CpeIM IICUXOJIOTOB, TaK U IpencTa-
BuTeneil 6usHeca. Ilcuxomoram BaXkHO pa3BUBaTh HOBbIE MOIXOMbI,
MHCTPYMEHTBI, TEXHOJOTUH, MO3BOJISIIOIIME TMOKO pearupoBaThb Ha
aKTyaJibHbIe 3ampochkl OM3Hec-opraHu3auuii. [IpeacraBuTeasiMm Kom-
MaHUi HeoOXOoaIMMa TICUXOJIOTYeCKasl ITOMOIIb B CBSI3U C YCIOXKHEHU -
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BBeaeHwme. BU3HeC-NCMX0NOrns CeroaHs:
NOAXOAbl M TEHAEHLNN Pa3BUTUA

€M CTOSIIIIMX TTepea OU3HECOM 3a/1a4 B CIIOXKUBIIIMXCS 9KOHOMUUYECKUX,
COLIMOKYJIETYPHBIX YCIIOBHUSIX.

BaxkHO MOmYEpKHYTh, YTO IICUXOJIOTHUSI OM3HEca ITOSIBUJIACh IIpe-
JKJIe BCETO B CBSI3U C Pa3BUTHUEM 3aIlpoca K IICUXOJIOraM CO CTOPOHBI
o6usHeca. JIy1st MHOTUX pYKOBOJIUTEJICI CTAHOBUIIOCH BCE 0OJIee OUEBUI -
HbIM, YTO TIOBbIIIEHUE 3DHEKTUBHOCTU OU3HEC-MIPOLIECCOB U CUCTE-
MBI YIIPABJICHUSI HEBO3MOXHO 0€3 yueTa KOMILIEKCa IICUXOIOTMIECKUX
¢axTopoB. B TO XKe BpeMsT HAKOIUBIIMIACS OMBIT paOOTHl KOMIIAHUIA C
MCUX0J0TaMU TTOKAa3aJl, UTO He BCE TICUXOJIOTH JIMYHOCTHO U npodec-
CHOHAJILHO TOTOBBI K ITPAKTUUYECKOI paboTe B JAaHHOI 00JIaCTU B CUITY
MX Y3KOI TICUXOJIOIMYECKOM MOATOTOBKM, HEJOCTAaTOYHOIO IMOHMMA-
HUSI OM3HEC-Cpelbl M HETOTOBHOCTU K KOHCTPYKTUBHOMY B3aUMOIEH-
CTBUIO C €€ IIPeACTaBUTEIISIMU.

Bce 370 akKTMBU3UPOBAJIO y4yacTHe TCUXOJOTOB B IMPAKTUUECKOM
paboTe ¢ GM3HECOM U MPUBEJIO K TOSIBICHUIO HOBBIX ITPEAMETHBIX UC-
CJIeIOBaTeIbCKMUX 00J1acTeil, ChIrpaBIINX OOJBIIYIO POJIb B (hOPMUPO-
BaHUU METOAMYECKOTo MHCTpyMeHTapusi. Kpome Toro, 3To cTUMYIu-
poBaJIo pa3pabOTKy KOHLIENTYaJIbHBIX MOJIENE OM3HEC-TICUXOJIOTUU
M TIpOrpaMM MOATOTOBKU MPAKTUYECKMX TICUXOJIOIOB IJIsI pabOTH B
OusHece.

MoXXHO cKa3aTh, YTO ITOSIBIICHKE 3TOrO HAIIpaBJIEHUs OTpakaeT Ha-
3PEBIIYIO MOTPEOHOCTD Y PYKOBOAUTENEH 1 COOCTBEHHUKOB KOMIIAHUIA
B MOJIy4eHUU KOMILIEKCHOH TICHUXOJIOrMYECKOM TTOMOIIU, TTIOCTPOCHUN
TBOPYECKOTO U B3aMMOBBITOTHOTO COTPYAHUUYECTBA C TICUXOJIOTaMMU.

TToguepkHeM, 4TO OM3HEC-TICUXOJIOTUSI KaK caMOCTOSITe/IbHAsT 00-
JlacTh Hauaja choopMupoBatbesi B 90-e ronbl XX Beka B BenukoopuTa-
Humn. UMeHHO TaM CJIOXMJIUCH TIepBhIe ITOAXOIbI K TTOHMMaHWIO CMbIC-
JIa AesITeIbHOCTY, (DYHKIMOHAJIBHBIX 3a/1a4 IICUX0JIOrOB B OTHOIIIEHUM
3amnpocoB KomItanuii. Tak, B 3ToT nepuon B BenukoObpuranuu B CBSI3U
C UBMEHSIIOIIIMMMUCST SKOHOMUYECKUMMU YCIOBUSIMU OOHAXKWIUCH MTPO-
0J1eMbI CTpaTernyeckoro pa3BuTus 6usHeca. CTaHOBWIOCH MOHSTHO,
YTO JUISI TIOBBIIEHUS 3(PHEeKTUBHOCTH ACSTEIHHOCTY KOMIIAHWI HYX-
HbI CIIELIMAJIMCTBI, OOJafalolIne IIUPOKUM KOMILJICKCOM IICUXOJIO-
TMYECKMX KOMIIETEHLM M MOHMMAIOIIe caMy CyTh M AyX OM3Heca.
B Poccuu takoe oco3HaHue MPOM3OIILIO YyTh MO3Xe, KOorna OM3Hec-
MEHBI CTOJIKHYJIMCh C OIM3KUMU IIpoOIeMaMM, KOTOpPbIe MOTJIM pa3pe-
1IaThCsl C TOMOUIBIO TICUXOJIOTOB C OCOOBIMY 3HAHUSIMU U YMEHUSIMU.
HecnyuaitHo niepBble MyOIMKaLIMU, TTOCBAIICHHBIE PA3JIMYHBIM acIleK-
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BBeaeHme. BU3HEC-NCUXONOrNS CEFOAHS:
NOAXOAbl U TEHAEHUUN Pa3BUTUSA

TaM IICUXOJIOTUM OM3Heca, ITOSIBUIKCH B 3TOT nepuoa [McKenna, 1994;
Heitneka, 2000; EmenbsHoB, [ToBapauiisiHa, 1998; Menus, 2005; Ca-
moykuH, CamoykuHa, 2001; 2Kypasnes, Kynpeituenko, 2004 u np.].

Bce 310 0OKa3zano BAMSIHME HA MUPOOLILYIIEHHUE TICUXOJIOTOB, KO-
TOpBIE OCO3HAIM HEOOXOMMMOCTh TOMCKAa HEOPIWHAPHBIX peIleHUi
U TEXHOJIOTU, TMOKOI amanTaiuy K MOCTaBIeHHBIM OM3HECOM 3ana-
yaM. Hamo oTMeTHTh, 4TO y TICHMXOJIOTOB, KOTOPBIX TOTIA BBITYCKAIU
BY3bl, (hopMUpOBajCsl TPEUMYILECTBEHHO Y3KMI B3MJIsiA Ha Tpo0bJe-
MBI, CBSI3aHHBII C YCBOGHUEM KOHKPETHBIX 3HAHWM M METOIOB TICHU-
XOJIOTMH, KaK TIPaBWIO, JAJIEKUX OT IeJiel W 3agad caMoro Om3Heca.
[Icuxonoram moTpedoBajcsi HOBBI MapKep NpodeccruoHaIbHOMN
WISHTUYHOCTU, KOTOPBIM OTpaxkan Obl MX YHUKATbHBIN HAOOp KOM-
MeTeHLIMIi, KOMIUIEKCHOE BUAEHUE TMCHUXOJOTUUECKOTro COMepXKaHMS
npo6seM Ou3Heca, CIOCOOHOCTh YIy4lllaTh AESITebHOCTh KOMIaHUMI
yepe3 MOBBIIIeHNE JIMYHOCTHOM OCO3HAHHOCTH COTPYIHUKOB, Kade-
CTBa BHYTPEHHUX KOMMYHUKALIUI U yIIpaBJeHUs TIEPCOHAIOM, TTIOUCK
HECTaHAAPTHBIX PEIICHU, TOCTPOSHUE JOJATOCPOUYHBIX OTHOIIEHUI C
KITMEHTAMM U T.]I.

TakuMm TmpodecCuOHAIbHBIM MapKepoM cTajla CIeluaan3arus
«Ou3Hec-Tcuxoor». MMeHHO Tak Ha3bIBAIOT TCUXOJIOTOB, MOTYINB-
LIUX LeJIeHAMpPaBIeHHYIO MOATOTOBKY /sl paboThl B OM3HEC-OpraHu-
3auusax. OHU JOJKHBI YMETh TPOBOAUTDH HA OCHOBE KBATM(PUIIMPOBAH-
HOM TMAarHOCTUKU KOMIUIEKCHBIN aHAJIN3 TICUXOJOTHUYECKUX ITPOOIeM
Ou3Heca, OCYILIECTBJISITh IEUCTBUS 1O MMPOTHO3UPOBAHUIO €r0 Pa3BU-
Tusg. KpoMe TOoro, y HUX IOJKHO OBITH OOJbIIIE BO3MOXKHOCTEH IJIst
ITOHMMAaHMST BHYTPpEeHHE XXU3HN OpTaHW3aIu1, YIIpaBIeHUS cOO0it 1
OpraHu3amusIMU, pa3BUTUSI KOMMYHUKALUI, UMUIXA U T.1. [ BeHTOH,
Wsanosa, 2016].

Hano oTrMeTuth, 4To GM3HEC-TICUXOJOTUSI Ha HauyaJbHBIX 3Tarax
CTAHOBJICHUSI CTOJIKHYJAch ¢ MpoOjeMaMU MO3WIIMOHUPOBAHUS OT-
HOCUTEITBHO IPYTUX MPaKTUIECKNX OTpacieil, Ipexae BCero opraHu-
3allMOHHON 1M 3KOHOMUYECKON Ticuxojioruu. B cBsi3u ¢ 3TuM cranu
coznaBaTbesl TpodecCOHaAbHBIE acCOLIMallMu OM3HEC-TICUXOJIOTOB,
npoBoauThcs KoHPepeHuu u T.4. B Poccun n Bennkoopuranuu oc-
HOBaHbI accolMaluy OM3HEC-TICUXOJIOTOB, CTapTOBAIU KOH(epeH-
LM U CEMMHApHI 110 fJaHHOMY HamnpasieHuto. Tak, B HUY BIIID yxe
nouty 10 jeT mpoXoauT exeromHasi MeXIyHapoaHasi KOH(epeHUMs
«busHec-nicuxosnorusi: TeOpusl U NMpakTUuka». Bce 3TM MHUILIMATUBBI
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BBeaeHwme. BU3HeC-NCMX0NOrns CeroaHs:
NOAXOAbl M TEHAEHLNN Pa3BUTUA

CIOCOOCTBOBaNIM OoJiee TIIyOOKOMY IMMOHMMAHUIO CYTH 3TOr0 HarpaB-
JICHUS, €r0 TIPEUMYILECTB Mepel IPYTUMU MPUKIIAAHBIMU 00J1aCTIMU
TICUXOJIOTUM KaK C TOYKHU 3pEHUSI CAaMOM IICUXOJIOTUM, TaK Y CO CTOPO-
HbI O13Heca.

OCHOBHblE noaxoabl B 6u3Hec-ncMxonormu

ConepxarteibHbIe TTOAXOAbI B OM3HEC-TICUXOJIOTUM Hayajlu CKia-
JIBIBaThCSI B YHUBEPCUTETAX, TIe MPOBOAWIACH MOATOTOBKA TICUXOJIO-
roB MO AaHHOMY HampabjieHuto. Bce ydeOHbIe TporpaMMbl OTpakaiu
MpeACTaBAeHUs UX Pa3pabOTYMKOB O KOHUENTYaJIbHbIX KOMITIOHEHTaX
OU3HEC-TICUX0JIOTUM, KOTOPhie (PUKCUPOBAIIUCH B COIEPKAHNU 00yde-
HUSL.

IlepBble MarucTtepckue MNporpaMMbl JaHHOTO MPOMUIS ObLIU
OTKpPHITH B KoHIe 90-x romoB XX Beka B By3ax BenmkoOpuTaHum:
BectmuHcTepckoMm yHuBepcutere (Westminster University) u JloH-
JoHckoM yHuBepcutere MetpononuteH (London Metropolitan Uni-
versity). B Hacrosiiee BpeMsl momoOHBIE IIPOrpaMMbl CYILIECTBYIOT
B Poccun, CIIA, I'epmanuu, ABCTpalud M JIPYyrux cTpaHax. Tak,
B BenmnkoGpuTaHum 3a mocjieqHe TOAbl pealn30BaHbl 0Koio 60 pa3-
JINYHBIX MPOTpaMM IMOATOTOBKU Ou3Hec-Ticuxonoros. B Poccun yxke
Oonee 10 yeT mMOArOTOBKA IICUXOJOTOB 3TOrO HAMpaBJIEHUS OCYILIECT-
BJIIETCSl B paMKax Marucrtepckoi nmporpammsbl «ITcuxosiorust B OusHe-
ce» B HY BIID. ITockonbKy coaep:kaHue o0y4eHusI B pa3HbIX By3ax
HECKOJIBKO pasiuyaeTcsi, TpodecCUOHaNbHBIN MOPTPeT OU3HEC-TICU-
X0JI0Ta BO MHOTOM 3aBUCHUT OT TOI MOIEIN 0OydeHUs, KoTopas Oblia
cO3JaHa B KOHKPETHOM yUeOHOM 3aBEICHUMN.

B 10 ke BpeMss MOXXHO CKa3aTh, UYTO IPOTPAMMBbI OObEIUHSIOT KOM-
TJIEKCHBIN MOAXO/ K IICUXO0J0TUUECKUM (haKTopaM B OM3HECe U OpUEH-
TallMI0 Ha pellleHre MpaKTU4YecKux 3aaad. Bce yueOHbIe porpaMMbl
JAHHOTO HAIlpaBJICHUS B TOI WJIM WHO CTeTIeHU 6a3upyroTcs Ha (DyH-
JAMEHTEe OPTaHMU3aLMOHHOM U COLMAIIbHOM TICUXOJIOTUM, TICUXOJIOTUMN
JIMYHOCTH, mncuxojiorur Tpynda. Haubosee TecCHBIM 0oOpa3oM OM3Hec-
TICUXOJIOTHSI CBSI3aHA C OpraHU3allMOHHON MCUX0JI0THUE! U TICUXOJIOTH -
el Tpyna. DTa TeHAEeHIIMs MPOCIeXUBAETCs U B TporpaMMax, KOTopbie
OTKPBITHI B TTOCeAHME rofbl, Harpumep: MSc Industrial/Organisation-
al and Business Psychology (University College London, UCL), Busi-
ness and Organizational Psychology (Business School at University of
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Westminster) u T.1. B To XXe BpeMsI B psiie YHUBEPCUTETOB B IIPOIrpam-
Max To OM3HEC-TICUX0JI0THUM JIeJIaeTCsl aKLEHT Ha MCUXOJIOTHIO YIIpaB-
JIeHUsI, TIPOLIECC TMIPUHSTUS pellleHUi, 3(p(PeKTUBHOCTh BBITTOJTHEHUS
BUIOB JesTenbHocTH opranusauuu (University of Leeds, Heriot-Watt
University u ap.).

HMcropuuecku Tak CIOXWIOCh, YTO MEPBbIE MPOTPAMMBbl MOMATO-
TOBKM OM3HEC-IICUXOJ0roB OTKphuIM B JIoHmoHe BecTMuHCTEpCcKuMii
yHuBepcuteT (University of Westminster) u JIoHmoHCKUiT YyHUBEpCUTET
MetpononuteH (London Metropolitan University). DTu mporpaMmbl
MPOIIUIN JJIMTETbHYIO alpobalirio B 00pa3oBaTeIbHOM ITpoliecce, po-
1ecce npodeccruoHaan3aluy BIMYCKHUKOB (okoso 20 JieT) ¥ oka3anu
3HAYUTEbHOE BIUSHUE HA (DOPMUPOBAHUE MOCIEAYIOIIUX TPOTPAMM.
B yactHOCTH, C ONTOPOIt HA ATOT OMBIT pazpadaThiBajlach MOIEb MO~
TOTOBKM OM3HeC-TIcuXxoJioroB B Poccun — marucrepckas mporpamma
«IIcuxonorusa B 6usHece» HNY BIIID. UmMeHHO B 3THX IIporpammMax
0003HAaYMJIMCh OCHOBHBIE MOAXObI K OM3HEC-TICUXO0JOTUU, CPEIr KO-
TOPBIX MbI BbIAEJISIEM: YIIPABJIEHUECKUIA (CTpAaTernYecKuii), opraHusa-
LIMOHHBI Y KOMILJIEKCHBIU. PaccMoTpuM ux roapooHee.

YnpaBieH4YeckMi noaxos NpencTaBieH B IporpamMme Business
Psychology, paspadorannoii npogeccopoM C. benronom (University
of Westminster). DToT moaxo oTpaxkaeT poJib U KOMIIETEeHIIMU OU3HeC-
TCUX0JIOTa, HEOOXOAMMBIE [JIs1 BBICTPAMBAHMUSI U peaiM3alvu 3aaad
CTPaTEernyeckoro pa3BUTUSI, MOBBIIIEHUST 3(PGHEKTUBHOCTU AESTEb-
HOCTU OpraHu3alluy 4Yepe3 MCHUXOJOTUUECKOe COIMPOBOXICHUE TPO-
1iecca NMpUHATUS pellleHUi, ynpaBieHUusd KOHDIUKTAMA U KOMMYHMU-
KalusiMH.

[leab MOATOTOBKU TMCUXOJOTOB B paMKax 3TOrO IMOAXOAa Hampas-
JIeHa Ha pa3BUTUE JIMYHOCTHBIX U MPO(PECcCUOHATbHBIX KOMIETEHIIUIA,
KOTOpbI€, B3aMMOJAEHCTBYSI, CIIOCOOCTBYIOT peaju3alliyd CTpaTeruu
CUCTEMATUYECKOTO POCTa YCTOWYMBOCTU OpraHu3aluu. busHec-rcu-
XOJIOT JIOJIKEH YMETh UAeHTU(UIUPOBATh (PYHKIIMOHAIbHbBIE U CTpa-
Ternyeckre BO3MOXHOCTU KOMIIAHUM Ha YpOBHsSIX uHauBuga (M),
koMaHabl unu rpymmsl (K) u opranuzamnuu (O), mOo3TOMY OH M3y4yaeT
KOMILIEKC KOHIETNTYaJIbHbBIX TEOPUii, 3HAKOMUTCS C OOJIBIIIUM KOJIUYe-
CTBOM METOIOB (IMarHOCTUKU, KOHCYJIBTUPOBAHUS, KOYYMHTA U T.II.).
MMeHHO TMYHOCTHbIE KOMIETEHIIMN, HAIIPAaBJIEHHbIE HA paCIIMpEeHNE
BapuaHTOB IOBEJIEHUS YeJloBeKa B OpraHu3aluu Ha Tpex ypoBHsx (U,
K, O), BbICTYIal0T BaxkHOI OCHOBOI CTPATErMYeCcKOro yrpaBieHus.
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JIngHOCTHAasI 3peioCThb IepcoHasa, pyKoBOIUTENe KOMITAaHUU pac-
CMaTpUBaeTCs B KaueCTBE MPEIITOCHUIKNA UX TTOBENEHUS B Pa3TMIHBIX
CUTYaLUSIX U YCJIOBUSI YCTOMYMBOCTU OpraHU3alMu B 1iejJoM. B 1ensix
JOCTVXKEHUS CIIaKeHHOCTU B OpTraHM3allui, TICUXOJIOTY HeOoOXOOMMO
paboTaTh ¢ KoMMOeTeHIUMsIMU Kaxaoro ypoBHs (U, K, O).
B nporpamme oOyueHMs MO 3TOI MoJeI ObUIU BbIAEICHBI CIIedy-
fOIIMie OCHOBHBIE OJIOKU, OTIPEIEIISIONINE CTPYKTYPY OM3HEC-TICUXO0JI0-
TMU, COBOKYITHOCTb 3HAHUI Y KOMITETeHLIUI OM3HEC-TICUX0JIora:
@ AaHaJIM3 UHIMBUIYATbHBIX PA3IUYUA;
@ HaBbIKM pabOTHI B KOMaH/e (TpyIIIe);
@ HaBBIKM BEIEHUSI MEepPeroBopoB (MO YPEryJIupoBaHUIO KOH-
(buKTOB);

@ AaHaJIM3 ¥ HaBbIKW MIPUHSITUS PELICHUIA;

@ [MarHOCTMKa W pa3BUTHE JIMYHOCTHBIX KOMIIETEHLMI (CIo-
COOHOCTH MBICIIUTh U IEICTBOBATh CTPATETNUECKN).

Ecnu kaxnast u3 1aHHBIX KOMIMETEHIIUI He BIIUMCcaHa B SI3bIK KOM-
nereHuit coorBeTcTBytomiero ypoHs (M, K, O), odyeHb BaxHoO,
9TOOBI OHM COYETAMCH IPYT C JAPYTOM B MPAKTHICCKOMN ACSTENbHO-
ctu. OIHUM U3 KJTI0YEBBIX (haKTOPOB YCIICIIHOTO MOBEACHUSI B paM-
Kax KaXJIoTo YPOBHS M MEXIy HUMMU SIBJISIETCS 0ObeAMHEHNE YPOBHS
KOMMETEHIIMU C MBICJIEHHON CXeMOi, KoTopash MmoOyXaaeT W MoM-
JIEepPXKUBaeT CIIOCOOHOCTh K JUArHOCTHKE W pelleHuIo nmpobieMm. Ta-
KOe coueTaHWe 3aKIaIblBacT OCHOBY IUISI COTJIACOBAHHOCTU MEXIY
BO3MOXHOCTSIMA MHIMBUAA K nuarHoctuke (/1), pereHuio mpoodiemM
(PIT), mnanupoBanuto (I1) u mpeTBopeHUEM ATUX TUATHOCTUYECKUX
npolieccoB B 3 eKTUBHOE TTOBeAcHUE 1 neiicTBusa. Bece aTi cmoco0-
HOCTHU MPOSIBJISIFOTCSI HA YPOBHE MHAMBUAA, KOMaHIbl U OpraHU3aluu
(M, K, 0).

[nbKocTh MoOBeneHUYEeCKOM peaklinu, KOTopasl yBsi3aHa C LieJsaMU
NEesATeIbHOCTH, paccCMaTpuBaeTcs Kak NpoaykKT 2 GheKTUBHON TUYHO-
CTH, TPYMIIBI ¥ CTpaTeTun opraHu3anuu. Kaxmas n3 oCHOBHBIX 00J1a-
CTell KOMITETeHIIMi, 0003HAUEHHBIX BbIIIE, BHICTYMAET KaK UCTOUHUK
(bokyca BHUMaHUS 7151 pelieHUsT KOMMYHUKATUBHBIX 3a1a4 U TOCTH-
SKEHMS MEKITMIHOCTHBIX TIeIICH.

CornacHo Monenu C. beHTOHa, IMYHOCTHbIC KOMIETEHIIMU BJIM-
SI0T Ha CIIOCOOHOCTU Pa3BUBAThH MOJOXKUTENIbHBIC JUIYHOCTHBIE CTpa-
TEeruu, KOTOPble MOTYT MOBBICUTDH JIOOOK ypoBeHb 0a30BOil KoMmIle-
TEHTHOCTHU. 1151 TOTO YTOOBI TOOUTHCS CAAKEHHOCTH B XONE CIOXKHBIX
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W HaIPSIKEHHbIX B3aMMOIEHCTBUI, B KAYECTBE OTIPABHOM TOYKU IMPU
ocTpoeHnr o01Iel 3 OEKTUBHOCT NOJIKEH OBITh YCTAHOBJIEH PSIII
KJTIOYEBBIX MJIM 0a30BBIX KoMMeTeHIui. Cpenu HUX BaxkHeinas —
BBISIBJIEHHME W MCIOJIb30BAaHUE WHIMBUAYAIbHBIX paznuuuii. Komme-
TEHTHOCTb B paboTe ¢ TAKUMU Pa3INUUSIMU, KaK KyIbTypa, TUYHOCTbD,
CTUJIM OOYYeHUsI, TUTIbl KOHMIUKTOB, CTUJIM KOMMYHUKALIUU, YCUITU-
BaeTcsl MPU UHTErpaluu ¢ IpYTMMU OCHOBHBIMU O0JIACTSIMU: KOMaH-
Ibl, paspelieHue KoH(IuKTa, (acuauTalus OPUHSITUS pPELIeHUu 1
JIMYHOCTHbBIE KOMITETEHIINU.

B couetaHuu co ctpareruyecKMMu CroCOOHOCTIMU K TUarHOCTU -
Ke, TIJITAaHUPOBAaHUIO U JEUCTBUIO B Moaxoae beHToHa yTBep:kmaeTcs,
YTO UHAMBU/IbI Y TPYIIIBI MEHbIIIE MOABEPKEHbI HETATUBHOMY BO3/1€ii-
CTBMIO UCKAXKEHHBIX U HEYTaUHbIX KOMMYHUKAIIUI, KOTOPbIE YaCTO CO-
MPOBOXIAIOT OOIIIEHUE JIOECH U Tpyn noa AasieHueM. Kpome toro,
MPUBOASTCI apTyMEHTHI, TOKA3bIBAIOIIIME, UTO JIFOAU W IPYMIIbl TOpas-
110 OoJiee CIOCOOHbBI MOIAEPKUBATh (DOKYC Ha 3a/1adyax, Koraa JoJblie
padoTalOT C PA3IMYUSIMU MPU MEHbIIIEM BIUSHUU HETATUBHOTO U 3a-
LIUTHOTO NoBeAeHUs1. [1aBHbI apryMeHT beHToOHa cOCTOUT B TOM, UTO
OOJIBIIMHCTBO «ITOBEACHYECKUX 0apbepOB», COOEB MPOU3BOIUTEIHLHO-
CTU BO3HMKAET M3-32 HEAOCTATKOB B YIPABJI€HUU MHAUBUIYaJTIbHBIMU
pa3IUuUsIMU, KOTOPbIE TIPOSIBISIIOTCS B KaX/10M M3 OCHOBHBIX 00Jia-
CTell MOJEJIM KOMIIETEHIIUH.

B mmonxome C. beHTOHA 3a710XeH CITOCOO COTIacoBaHUS JIMUHBIX,
TPYTIIOBBIX U OPraHU3allMOHHBIX KOMIIETEHIIUI TaKUM 00pa3oM, UTo-
Obl MHAMBUAYAJIbHbBIE PA3JIMUUS U MHOTOOOpa3ue TPYINbl UCIIOIb30-
Baiuch Oojiee a(PPEeKTUBHO ISl peau3allui CTpaTernyeckux Lesei
KOMITaHUMU.

OpraHusaumnoHHbIA noaxos MpeAcTaBieH B IporpamMme «Business
Psychology», pazpaborannoii H. Mapinoy (London Metropolitan Uni-
versity).

ITo muenuio H. M»apioy, OM3HeC-TICUX0JI0rusl — 3TO KOMILIEKC-
Hasi MEXIUCLUIUIMHApHAs 00JacTh MPUKJIATHON MCUX0JI0TUH, cPo-
KyCUpOBaHHas Ha OpraHU3allMOHHOM KOHTEKCTe OM3Heca U Hallpas-
JIeHHasl Ha pellleHue MpoOsieM, CTOSIIMX TMepel COOCTBEeHHUKaMU,
PYKOBOIUTEISIMU U TIEpCOHANIOM OU3HeC-opraHu3auuii. busHec-ncu-
XOJIOT JIOJIKEH 00J1aaTh 1IEHHOCTSMHU, MBIIIUIEHWEM, HaBbIKaMU B3a-
WMONIEUCTBUS U CaMOINpe3eHTalluu, HEOOXONUMBIMU ISl paboOThI C
OM3HECMEHAMU: YMETh Pa3roBapuBaTh C HUIMU U HAXOAWUTb B3aUMOIIO-
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HuMaHue. CienoBaTeIbHO, €My HY>KHBI 3HAaHUSI HEe TOJIBKO B TIpodec-
CHOHAJIPHOI 00JIacTH, HO 1 B OoJiee IMMPOKOM KOHTEKCTE: O CUTya-
LIMK B 001IeCTBe, (pakTopax pa3BuTus Ou3Heca U T. 1. KpoMe Toro, oH
JIOJIKEH TIPOJEMOHCTPUPOBATh HABBIKM, HEOOXOMUMBIE MJIsT pabOTH B
OousHece.

busHec-1icuxonaor AoMXKeH BIaAeThb LIMPOKUM HAOOPOM KOM-
MEeTeHIINH, TMO3BOIAIOMMNX MPUMEHATh Pa3IUIHble TEXHOJOTUU IS
MNoBbIlIeHUsST 3(MMEKTUBHOCTU JAESITEIbHOCTU KaK PpyKOBOAWTENElH
OpraHM3alliM, TaK W TepcoHaja, B YaCTHOCTM pPa3BUBATh HAaBBIKU
KOHCYJTBTUPOBaHMS 1 KoyduHra. [1o 3Toit mpuynHe o6ydeHre TTPOBO-
JUJIOCH B TECHOM COTPYIHUYECTBE C MTPEACTABUTEISIMU KOHCYJIBTaTUB-
HOM MCHUXOJOTUU U Accollauuy Ou3Hec-Tmcuxoioros Beaukoopura-
HUMU.

JaHHas mporpamMMa BKJIloyasa B ce0s1 ceaylole OCHOBHbIE MO-
IYJIM, OTpaXkarolne 3HaHUS 1 KOMIICTCHIIUY OM3HEC-TICUXO0JIOTa:

@ IICUXOJIOrHM ycrexa B OM3Hece (Kak BUIE IeITeIbHOCTH, TaK 1
COLIMAJIbHOM UHCTUTYTE);

OpraHM3alMOHHOE HayYeHNe, MHHOBAIIN, KPEaTUBHOCTE;
O0TOOp M pa3BUTHE MepcoHasa s ycrexa B Ou3Hece;
OpraHM3alMOHHAs KyIbTypa U U3BMEHEHMUS;

MIPUHSATHAE PEIICHU, TUASPCTBO U MOTUBAIINS;
HCCIen0BaTEIbCKIE METObI, HABBIKM KOHCYJIBTUPOBAHUS;
OM3HEC-TICUXOJIOTMYECKUIA TTPOEKT.

[TepBeoiit Monyab «Ilcuxoorust ycrnexa B OM3Hece» HampaBJieH Ha
U3y4eHNe UICTOYHUKOB OU3HEC-AESTEIbHOCTH, POJIU TICUXOJIOTUU B ITO-
BBIIIeHUN 3(PPEKTUBHOCTH OM3HECA. DTOT MOAYIb (DOKYCHpPYETCs Ha
TOM, Kak paboTaeT OU3HeC U KaKue 3aJa4yu CTOSIT Tepe Ou3Hec-Tcu-
XOJIOTOM.

Bropoit momyis «OpraHn3animoHHOe HaydeHWe, MTHHOBAIIUW, Kpea-
TUBHOCTb» peaiu3yeT 00yuyeHHe Ha MHIWBUIYaJTbHOM, TPYIIIOBOM U
OpraHM3aIIMOHHOM YPOBHSIX, KOTOPOE MOXKET IIPUBECTH K MHHOBAII-
aM. IlepBocTerieHHas 3amada i1 OM3Heca — MOHMMaHue (aKTOpOB,
KOTOphIE MOTYT JMOO CIOCOOCTBOBAaTh OOY4YEHUIO, MHHOBALIMSIM U
TBOPYECTBY, TNOO CAEPKUBATDH UX.

Tpetuii Mmoayab «OTOOpP U pa3BUTHE TIEpCOHAA IS ycriexa B OU3-
Hece» BKIII0YACT aHAJIU3 3JIEMEHTOB YCIIEIITHOIO ITOBEIeHUS B OM3Hece
U Tpolieayp oToopa, OLeHKU U pa3BUTHUs nepcoHana. [lcuxonory He-
00X0IMMO TOHMMATD, KaK 3TU TPOLIENYPBI CBA3aHbI CO CTaHIapTaMu
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paboThl, BO3MOXHOCTSIMY BHEIPEHUS] MHHOBALIUI M KPEaTUBHOCTHIO,
HaIpaBJICHUSIMUA M3MEHEHUIT B OM3HeCe, HEIPEPHIBHBIM O0YyYeHUEM U
pa3BUTUEM IIepCcOHaJa.

YerBepThlii Moaynb «OpraHu3allMOHHAs KYJIbTypa U U3MEHEHMUS»
OCHOBAH Ha aHTPONOJIOTUYECKOM M ICUXOJIOTUUYECKOM aHaJIM3e opra-
Husaunu. bonbiras pons orBonutes Teopun 3. ®peiina, Mmetadopude-
CKMM ME€TOIaM, KOTOphIe ITOMOTAl0T pa3BMUBaTh IIOHUMAHKUE TOrO, KakK
WHAVBUIBI TTOJyYalOT OIBIT B rpynmnax u opraHusauusx. Mcciemosa-
HUE OpTaHUu3alMU C MCIIOJb30BaHUEM MeTadop «KYyJIbTypa» U <«IICU-
Xyu4ecKast IMHAMUKA», BBISIBJICHUE BIMSHUS pa3IMYHbBIX €€ 3JIEMEHTOB
Ha MCUXOJOTUYECKYIO aTMOCGEepy U peajlbHOE COCTOsSTHUE OM3Heca —
BaXKHEHIITNI KOMITOHEHT MOATOTOBKM OM3HEC-TICUXO0JIOTOB.

[IaTerii Mmonynb «IIpuHsTHE pelIeHunii, TUASPCTBO M MOTUBALIMSI»
CBSI3aH C 3aJaueil TOHUMaHUSI TIPUPOIBI YIIPaBICHYSCKUX PEIICHUM.
BoisiBnsiercst cBsI3b yIIpaBieHUS U JIUAEPCTBA, OMPEIEISIOTCS CTIIN
JIMAEPCTBa, B3aMMOCBSI3b MEXIY YCTOBUSIMU I MOTUBALIMEll B OpraHU-
3alMIX C TOYKM 3pEHUS TPUHSTHUS peLIeHUH U pa3pelieHNUsI KOHPIUK-
TOB.

[ecToit Monynb «MccinenoBaTeabCKUE METOABI, HABBIKM KOHCYJIb-
TUPOBaHUS» HaIlpaBJIeH Ha pa3BUTHE HAaBBHIKOB U Pa3IMYHbBIX METOIOB
HCCaenoBaHus, coopa U 00pabOTKM JaHHBIX, MUHU-TIPOEKTOB 1 KOH-
KPETHBIX OpraHM3allMOHHBIX 3aJa4, HaBbIKM BEACHUS IIEPETOBOPOB U
KOHCYJIBTUPOBAHUSI.

CenpMoit MoIyiIb «bU3HEC-TICUX0IOTMYECKMIA TTPOEKT» ITO3BOJISIET
CTYIEHTaM MPOAEMOHCTPUPOBATh MACTEPCTBO B 00J1aCTH OM3HEC-TICU-
XOJIOTMM, HaBBIKKA IIPOEKTUPOBAHMSI, cOOpa HAHHBIX, KPUTUUIECKOTO
aHalIM3a U MHTEpIpeTaluu pe3yabTaToB. Takxke OH MOMOTaeT pa3BU-
TUIO HAaBHIKOB IUIAHUPOBAHUS 1M OpraHM3aluu, KOHCYJIBTUPOBAHUS U
CETEeBOr0 B3aMMOIEHCTBUSI, MO3BOJISIET CO3IaTh OPUTUHAIbHYIO UCCIIE-
JIIOBaTeNbCKYI0 paboOTy, OCHOBAHHYIO Ha OpraHM3allMOHHOM KOHTEK-
cTe.

B pamkax aToro moaxoma UMEHHO OOpallleHHWe K OpraHu3allOH-
HOMY KOHTEKCTY, Hapsiny CO 3HaHMEM OCHOB TICHMXOJIOTMHU, JAaeT BO3-
MOXHOCTh OM3HEC-IICUXOJIOTY IIOMOTaTh KOMITAHMSIM TIOBBIIIATH MX
9 HEKTUBHOCTD Y KOHKYPEHTOCIIOCOOHOCTb.

KomniekcHbIM noaxos K OM3HEC-TICUXO0JOIMU Peaiu3yeTcss Maru-
crepckoii mporpammoii «Ilcuxomorust B OusHece» (Hayuno-uccieno-
BaTeJIbCKUI YHUBEpCUTET «BhICIIIast 111KoJ1a 9KOHOMUKM» ).
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B nHameit crpaHe 3To mepBasg IporpamMma IIOATOTOBKM OM3HeEC-
TICUXOJIOTOB, KOTOpas ObUTa OTKPHITA Ha (haKyJabTeTe TICUXOJIOTUH
HNY BIID B 2004 romy. Conmep:xaTeJbHO OHa Oa3upyeTcs Ha psiie
MPUKJIATHBIX OTPaCiIei: TICUXOJIOTMH TPyaa, COLIMAIBHON 1 OpraHu3a-
LIMOHHOM TICUXOJIOTU U, TICUXOJIOTUY TMYHOCTH, HO TaKKe OTKPbITA JJIs1
JIPYTUX HAMIPaBJICHUM TICUXOJOTUHU U T'YMaHUTAPHBIX TUCUMIUIMH. Oc-
HOBHas 3a/1a4a — TOATOTOBUTH CITEIINATMCTOB, BIAACIONINX IITMPOKIM
HabOpPOM KOMIMETEHIIMI JJIsl TOTO, YTOOBI MOBBICUTDH 3(P(PEeKTUBHOCTh
WHAWBUIYAJIBHOTO MJIU KOJIJIEKTMBHOTO Tpyaa B chepe Ou3Heca.
B pamxkax pazsuBaemoro B HY BIIID HaydHO-ICHMXOIOTUYECKOTO
noaxoaa OM3HeC paccMaTpUBaETCsl KaK CIOXKHO OpraHU30BaHHAasl CU-
cTema, HallpaBJeHHas Ha CO3MaHMe MPOMYKTOB U YCIYT, 00Iamalommnx
CBOIicTBaMU, BOCTPeOOBAaHHBIMU OOIIECTBOM WJIM OTAEIbHBIMU IPYT-
namu jgoaeit. OcHoBHasE QYHKIMS OM3Heca — Co3daHue MPOAYKTOB U
YCIIyT ¢ HOBBIMU CBOMCTBaMM, BOCTpeOOBaHHBIMU o0I1ecTBOM [MBa-
HoBa u Ap., 2008].
COOTBETCTBEHHO, B CTPYKType TICHMXOJIOTMM OW3HEeca BBIICISIOT
cienyole acekThl aHaim3a | benton, MiBanona, 2016]:
® JlestenbHOCTHBIN (TTpodheccuoHaNbHbIit). BbuszHec mpeacTas-
JIsieT co00ii 0CO0YI0 SKOHOMUYECKYIO AeSITeIbHOCTb, HallpaB-
JIEHHYIO Ha ToJy4YeHUe TTPUOBLIN U TIPEIbsSBIISIIOLLYIO OTpene-
JIEHHBIE TPeOOBaHUS K IMYHOCTU UCTIOTHUTES.
® OpraHu3alMOHHBINA. buzHec, Kak npaBuio, (GyHKIIMOHUPYET
Ha OCHOBE OCOOBIX CO3/1aBaeMbIX OPTaHMU3allMOHHBIX CTPYK-
TYp, TTIOTOMY B TaHHOM KOHTEKCTE OH UMEET COOCTBEHHBIE 3a-
KOHOMEPHOCTH BO3ZHUKHOBEHUSI, (GYHKITMOHNPOBAHMS U pa3-
BUTHSIL.

® CpenoBoii (COLMOIOTMYECKUA, PBIHOYHBIN U T. 11.). bUu3Hec oT-
HOCHUTCSI K YMCTYy Hanbosiee BaXKHBIX COLMATIbHBIX MHCTUTYTOB
0o01IeCTBa, TORTOMY, C OJHO CTOPOHbI, OH 3aBUCUT OT HaJINY-
HOTO YPOBHS COITMATbHO-TIOJUTUYECKOTO M KYJIBTYPHOTO pa3-
BUTHSI OOI1IECTBA, SKOHOMMYECKOM CUTYallMKd Ha PhIHKE U T.II.,
C IPYroii — OKa3bIBaeT CYIIECTBEHHOE BIMSHUE Ha COLIMATb-
HBIE CTPYKTYPHI 1 TIOPSITOK B OOIIECTBE, COMATM3AITNIO TPaX-
JaH U CTaHAApThl OOIIECTBEHHOTO MOBENCHUSI.

C omopoii Ha 3TU aCTEeKThI 3aJAI0TCS HATIPABACHMS U3YISHUS K13~
HelesITeIbHOCTY M JIMYHOCTU cyObeKTOB Ou3Heca. busHecMeH paspa-
OaThIBaeT UACIO OM3HEcCa, CTPOUT OPraHM3allMIo, ONPEAeSsIeT ee MUC-
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CHIO ¥ CTPATErnio U B KOHEUHOM UTOTe (POpMUPYET O0JIUK OM3HECca KaK
conanbHoro mHetuTyTa. OCHOBHAST 3amava TICUXOJIoTa — OKa3aHMe
MOMOIIM Ha BCEX yKa3aHHbIX ATarax.

B pamkax maHHoro rmoaxona OM3HEC-IICUXOJI0TY pacCMaTPUBAIOTCS
KakK CIMeUUaIMCThI LIMPOKOTO Mpoduisi, KOTOpbie, XOPOIIO MTOHUMAas
001Ul cMBICT OM3HEca W YNpaBieHUs, MOTYT YCIIEIIHO MPUMEHSTh
nmpodeccHoHaNbHBIC 3HAHUS B O0JACTH YIIPABJIECHUS IIEPCOHATIOM
(Human Resources, HR), opraHusaiiuoHHOro M WHAUBUIYaJIbHOTO
KOHCYJITUPOBAHUS U KOYYMHTA, U3yYEHUS TTOTPEOUTETHCKOTO TOBe-
neHust 1 ap. OHU MOTYT ITIOMOYb OM3HECMEHAM ITOBBICUTH MX (P heK-
TUBHOCTb U KOHKYPEHTOCIIOCOOHOCTh, CIeA0BAaTh MPUHLIMIIAM T'yMa-
HHU3Ma, CTaTh CIIOCOOHBIMU K IMYHOCTHOMY POCTY, B3AaUMOBBITOTHOMY
U1 KOHCTPYKTUBHOMY 0OIlIeHUIO ¢ JtoabMU. Kpome Toro, OusHec-Ticu-
XOJIOTU JOJIKHBI UMETh PSII MPEUMYIIECTB MO0 CPAaBHEHUIO C APYTUMU
cHeuMaanucTaMu, B YaCTHOCTU, ObITb CIIOCOOHBIMU TPOSIBASITH 00Jb-
myto 3pdEeKTUBHOCTh B ympaBleHUM cO00ii, OM3HEeC-KOMMYHMKa-
LIUSIMU, TIOCTPOCHUU JEJIOBOTO MMUIXA U T.II. Y HUX TakXke JOIKHO
OBITH OOJIBITIC BOZMOXKHOCTE 71T TTOHMMAHMS JKU3HU OpTaHW3aIuN U
pa3BuTusl 3(P(PeKTUBHBIX B3aUMOOTHOILICHUI, a TaKXe BO BJIaJeHUUN
OM3HEeC-TICUXO0JIOTUYECKUMU TexHonorusasMu |[Enuceenko, MiBaHOBa,
2018].

OcHOBHbIE cofepKaTeJbHble 0JO0KU TUCIUIUIMH HampaBieHbl Ha
(popMupoBaHue KOMIIETEHIIUI B 06JaCTU pabOThI C TUYHOCThIO OU3-
HecMeHa, opraHu3alueil 1 ppIHKOM.

A. busHec Kak 1esTelbHOCTD:

@ TICUXOJIOTMYECKUIA aHaIM3 JIMYHOCTU U IeSITEIbHOCTU OU3HEC-

MEHa;

@ colrajibHOE U TpOo(ecCuOHATbHOE CTAHOBJIEHUE JIMYHOCTH;

@ T1podeccuoHaNbHas AeSTebHOCTh CYObEKTOB OM3Heca (3MO-
LIMOHAJIBHO-BOJIEBAs! PETYIALMA NEATEIbBHOCTH, IICUXOJIOTYE-
CKUMe acTeKThbl IPUHITHUS PEIIeHU, MpodeCCUOHAIBHOE pa3-
BUTHE CyObEKTA NeITeIbHOCTHU U T.11.);

® JIMYHOCTh OM3HeCMeHa (MOTHUBALlMOHHO-CMbIC/IOBas cdepa
JIMYHOCTHU, CIOCOOBI 1 CPENCTBA COLIMAIbHOTO, IMUYHOCTHOTO U
MpodeCcCHOHATBLHOTO CAMOOTIPENEICHUS);

® 1puHsATUE 3(PPEKTUBHBIX PELICHUI;

@ MeToabl paboThI IICUX0JI0TAa HA MHAMBUIYaJTbHOM YPOBHE (iMa-
THOCTUKA, KOHCY/IBTUPOBAHUE, KOYYUHT U JIP.).
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B.

. bu3Hec kak opraHu3zanus:

(hacumuTaLsI IPYIIIOBBIX IIPOLECCOB M OPraHM3alIMOHHBIX U3~
MEHEHUI;
ONTUMU3ALMSI BHEIIHMWX M BHYTPEHHUX OpraHMU3allMOHHBIX
KOMMYHUKALIWIA;
JIMIEPCTBO M OpraHM3allMOHHOE MTOBEACHUE;
HR-TexHOMOrMNM B OpraHn3anusix;
MPUHLMMBI U TEXHOJOTUU TICUXOJOTMUECKOTO COTTPOBOXICHUS
Ou3Hec-opraHu3aluii;
TICUXOJIOTUYECKNEe OCOOEHHOCTH CO3JaHUSI OpraHu3alluy |
YIIpaBJIEHUS €I0;
METOIbl pabOThI TICMXOJIOra Ha I'PYIIIOBOM U OpTaHMU3allMOH-
HOM YPOBHSX (IMarHOCTHUKA, KOHCYJIBTUPOBAHUE, KOYUMHT
UTO.).

busHec kak counanbHbBIA MHCTUTYT, IIPEICTaBISHHBII B 00I1Ie-

CTBCHHBIX OTHOILICHMAX U PbIHKaX cOnbITa:

TICUXOJIOTHSI MOTPEOUTENLCKOTO TTOBEACHUSI;

CTPYKTypa U comepkaHne SKOHOMHYECKOTO CO3HAHUS (COIMO-
KYJBTYPHBIE OCOOEHHOCTH);

TICUXOJIOTUYECKIE 3aKOHOMEPHOCTH TTOBENIEHUS ITOTPEOUTENCH;
COLIMOKYJIBTYpHasi OOYCJIOBJIGHHOCTh B3aMMONEMCTBUSI OM3-
Hec-OopraHu3aliuii B pplHOYHOI 9KOHOMMYECKOI cpene;
MEXaHM3MBbI B3aMMOICHCTBUS C KIIMEHTaMU, TIOCTPOEHMS Ope-
HIA;

TICUXOJIOTUYECKHUE TEXHOJIOTMU MapKETUHTOBBIX UCCIeTOBAHUI
H JIp.

B pamkax gaHHOro moaxoja OW3HEC-TICUXOJIOT TOTOBUTCS K BbI-
MNOJHEHUIO IIMPOKOIO CIEKTpa pojieil U OCBOCHMIO KOMIETCHLUI B
chepe yrnpaBieHUus TpoLeccoM MPUHATUS 3(DHEKTUBHBIX PEIIeHU,
(acunuTanMu rpynmnoBbIX MPOLECCOB U OPraHU3alMOHHBIX U3MEHe-
HU, ONTUMU3ALIMY BHEITHUX Y BHYTPEHHUX OPraHU3allMOHHBIX KOM-
MYHUKAIWA, U3y4eHUs] TOTPEOUTEIHCKOTO TTOBEACHUS U MTPOBENCHUS
MapKETUHTOBBIX UCCIECIOBAHUNA U T.1.

Jns peanuzaliiu KOMITJIEKCHOTO MOAXOJa B MPOILIECCE MOATOTOBKHU
OM3HEC-TICMX0JIOTOB BaXHO COYETATh UCCIENOBATENbCKYIO U MPAKTU-
4YecKylo paboTy: co3naBaTh YCIOBUS [Jil MTOHUMAHUS peabHbIX MPO-
OsieM OM3Heca, UMETh BOBMOXXHOCTb CaMOCTOSITEJIbHO pa3padaThiBaTh
WHCTPYMEHTBI U TEXHOJIOTUM, MOJIE3HbIE U UX MTPEONOJIEHUS, U T.II.
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BBuny aToro 60Jibllyio pojib B peajn3ali JaHHOIO MOAX0Aa UrpaeT
KaK OpraHM3alus HayYHbIX MEPOIIPUSITUIA, TaK 1 IIOCTOSIHHOE B3aIMO-
JecTBUE C TIPaAaKTUKAMM.

Takum o6pazoM, 00001IasT MPEACTABICHHBIE MOAXOAbl, MOXHO
cKa3aTb, UTO OM3HEC-TICUXOJIOTUSI CErOfHsI — MEXAUCLUILIMHApHAs
00J1aCcTh NMIPUKJIAAHON TICUXOJOTMH, B KOTOPOiIl Ha 6a3e MIMPOKO CIIeK-
Tpa UCCIeA0BATEIbCKUX 1 MPAKTUYECKUX TEXHOJOIUM CO30al0TCs yC-
JIoBUS ISt 3(PPEeKTUBHOM pabOTH OM3HEC-OpraHU3aluii, JMYHOCTHO-
ro 1 podecCMoHaJIbHOTO Pa3BUTUSI CYObEKTOB OM3HEca, peanu3alun
MPUHILMIIOB TYMaHM3Ma B AEIOBBIX OTHOIICHUSIX.

[IpodeccruoHanbHOe pa3BUTHE OU3HEC-TICUMXOJOra HaIpaBlIeHO
Ha IOATOTOBKY K pa3JIMYHbIM BUIaM JeSITeIbHOCTU: KOHCAJITUHIOBOIA,
yu4eOHO-TPEHUHTOBOM, 3KCIIEPTHOM, MCCaenoBaTeIbCKOM, TPOEKTHOM
U T.10. KoMITJIEKCHBIN XapaKTep MOATOTOBKY MO3BOJISIET BHIMYCKHUKAM
porpaMMbl CTPOUTh Kapbepy B OaHKaX, Ha IPOMBIIIJIEHHBIX IIPe-
MPUITUSIX, B MEXIYHAPOAHBIX KOPIIOPAIUSIX, CTPOUTEIbHBIX, TPAHC-
MOPTHBIX, TOPTOBBIX U IPOEKTHBIX KOMIAHUSIX, chepe 00CTyKMBaHNUS,
TICUXOJIOTUYECKUX ¥ KOHCAJITUHTOBBIX LIEHTPaX, YIeOHBIX 3aBEACHUSIX,
co3/1aBaTh COOCTBEHHbII OM3HEC.

OCHOBHble TEHAEHLUUN
pa3BuTua busHec-ncmMxonornm

1. Croiikast TeHICHLIMSI Pa3BUTUSI OUM3HEC-TICUXOJIOTUU TIPOSIBIISI-
eTcsl B paCIIUPEHUU CIEKTpa MOJieJeid, KOHLIETILIUIA, KOTOpbIE anpoOu-
PYIOT OU3HEC-TICUXOJIOTY MPUMEHUTEBHO K 3a1ayaM, pean3yeMbIM
B MPaKTUYECKON NEATENbHOCTU KOMMNAHWMA. [TpUHLIMIIBI U TEXHOJO-
TMU TeLITAJBTIICUXOJOTUHU, TPaH3aKTHOTO aHajlu3a, KOTHUTHUBHOTO,
MCUXOAHATTUTUYECKOT0, XOJIUCTUIECKOT0, MeTaOPpUUIECKOTO TTOaX0aa
CTaHOBSTCSI OIIOPOM ISl TIPOBEACHMS psiia MCCIIeA0BaHMiA, pa3padoT-
KM MPAKTUYECKUX MHCTPYMEHTOB B KOHCYJIBTUPOBAHUU, TMAaTHOCTUKE,
pa3BUTUU U T.N. Takxke OU3HEC-TICUXOJOTU TMPU Ppa3pabOTKE CaMbIX
pa3HbIX TTpo0JeM pa3BUTHUS OU3Heca oOpalalTcs K MOpajlbHO-HpPaB-
CTBEHHBIM TpUHIIAIIAM W HOopMaM. HakoHell, Ou3HeC-TICUX0I0THYEe-
CKMI MOAXOM MPOHUKAET B CUCTEMY 0OPa30BaTENbHOM 1E€ATEIbHOCTH.
YuutbiBasi aTy TeHAEHIIMIO, TIepBasl I1aBa MOHOrpaduu MoCBsIIeHa
METOAOJOTMYECKUM TTOIX0NaM B OU3HEC-TICUXOJIOTUYECKUX UCCIIENO0-
BaHUSIX U MIPAKTUKE.
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2. B OM3Hec-NCcUX0JIOruu YIIpOUYMBAETCS KOMILIEKCHBIN ITOAXO0I K
TICUXOJIOTUYECKNM (hbaKTopaM B OM3HECE M OPUEHTALIMSI Ha IIPaKTUKY,
YTO MPOSIBISIETCSI, B YACTHOCTU, B €€ MEXIUCIUIUIMHAPHOM COIep-
KaHuu. OTMedaeTcss pOoCcT BHUMAaHMSI OM3HEC-TICUXO0JIOTOB K HAay4YHO-
MCCJIENOBATEIbCKOI NesTeIbHOCTH, TOMCKY HOBBIX TEOPETUUECKUX
MOIXOA0B, MPEAMETHBIX 00jacTeif, KOTOpble MOIYT CTaTb OCHOBOI
OM3HEC-TICUXO0JIOTNYeCcKo mpakTuku. Kpome yxke TpaauiiMOHHBIX
BOITPOCOB, CBSI3aHHBIX C OPraHU3allMOHHOI TMPOOJIEeMaTUKOM, COLU-
AJILHOM TICUXOJIOTUEN, MICUXOJOTUEN JIMUYHOCTU U TICUXOJIOTUEH Tpyaa
U yIIpaBIIEHUSI, BCe OOJBIIYIO pOJib HAYMHAIOT UTPATh aCIEKTHl U3 00-
JIACTM 3KOHOMMYECKON MCUXOJI0TUM (HampuMep, MCUXOJIOTUS TToTpe-
OUTEbCKOTO MOBEICHUS ). DTU BOIIPOCHI PACKPHITHI B YUeTBEPTOI I1aBe
MOHoOTrpaduu, MOCBSIIEHHON MOTPeOUTETHCKOMY TTOBEIEHUIO U BHEII -
Heli cpene OusHeca.

3. Hab6momaeTcs pocT uHTepeca K mpobjieMaM JUYHOCTH, CBSI3aH-
HBIM C U3MEHYMBOCTbIO BHELTHUX U BHYTPEHHUX YCIOBUM CO3IaHUS U
BeneHus1 OusHeca. Tak, Bce Ooyiee aKTyaJbHBIM CTAaHOBUTCSI oOpallie-
HHE K BOIIPOCY CaMOOIpeneeHUsI JIMIYHOCTU B OM3HECe, KOTOPOMY
MOCBsIIIeHa BTOpasl IlaBa MoHorpacduu. BHuMaHue ucciaenoBareneii
U IIPAaKTUKOB (POKyCUpPYyeTCs Ha LIEHHOCTHO-MOTUBALIMOHHOM CTOPOHE
JIMYHOCTH, COIMPOBOXAAIONIEH Tpoliecc MpodecCoOHaIbLHOIO pa3Bu-
THSI, IOCTPOCHUS OHM3HECA, MCOIb30BAHUSI MHTEPHET-PECYPCOB, IPO-
XOXACHUS Yepe3 pa3InYHble CTPECCOBbIE CUTYALIUM U T.1I.

4. HoBas TeHAEHLIUS B pa3BUTUU OU3HEC-TICUXOJOTUU TTPOSIBIISI-
eTCs B YCUJIEHUM BHHMMaHUSI OM3HEC-TICUXO0JI0T0OB K IpobjeMaM opra-
HU3aLIM{A ITIpYM HapacTaHUU HEOIIPENeICHHOCTH, IICMXOJIOTMYECKOIO
HaIpsKeHUs, BBI3BAHHOTO CJIOXKUBIIEHCS MOIEIbIO JUACPCTBA U €€
BJIMSIHMEM Ha B3aMMOOTHOILIEHMST MEXIY PYKOBOOUTEISIMU U MOMUM-
HEHHBIMHU, aTMOC(hEpy B OpTaHU3ALNU 1 IEHHOCTHO-MOTUBALIMOHHYIO
HaIpaBJIEeHHOCTh COTPYIHUKOB T.I. [IpoGiema nuaepcTBa HauMHaET
paccMaTpUBAThCSI B KOHTEKCTE YIIOPSIIOYMBAHUS Xaoca, BHEOPCHUS
HOBBIX HOPM U TIpaBUJ OTHOLIEGHWI B OpraHW3allu, MUHUMU3ALUU
HEeraTUBHBIX MOCJAEACTBUI CTPEMJIEHHUS K BJIACTH, ITIOMCKA JUAEPCKUX
pelneHuii 1 ap. JlaHHas TeHASHIINMS HalllIa OTpakKeHME B TPETheil IiaBe
MOHoOTrpaduu, MOCBSIIEHHO TUAEPCTBY B OM3HECE.

5. HyxXHO OTMETUTb TEHIEHLIMIO Pa3BUTUS OU3HEC-IICUXOJIOIM-
YeCKMX TEXHOJIOTUI1, TTOMCKAa MHCTPYMEHTOB, CITOCOOCTBYIOIIMX pa3-
BUTUIO JIMYHOCTU M opraHusanuu |[Emuceenko, MBanosa, 2018]. Bo
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MHOTOM 3TO CBSI3aHO C paclIMpeHUEeM perepryapa MpaKTUYeCcKOu
paboThl OM3HEC-TICMX0J0TOB B HOBBIX YCJIOBUSIX XU3HEAESTETbHOCTU
JIoJield BO BCEM MUPE, BbI3BAHHBIX MTaHAEMUEH, pa3BUTUEM LIM(MPOBBIX
TEXHOJIOTU A, 9KOHOMUYECKHUMU CIOXKHOCTIMU, KOTOPBIE UCTTBITHIBAIOT
MHOTUME KOMITaHUM U Ip. BcelieacTBre 3TOTO yCUJIMBAeTCsl 3arpoc Ha
pa3BUTHE OHJIAMH-MHCTPYMEHTOB U OTTaYMBaHUE CIIOCOOOB WX MPU-
MEHEeHUs B paboTe, TpeOylollleil aKTUBHOTO B3aUMOJEUCTBUS U JIMYHO-
rO yJacTus yejioBeKa. DTo, HarmpuMep, MpakTUKa MoArOTOBKY TPEHWUH -
TOB, MPOBEJIEHUS MEPETOBOPOB, pa3pellieHUs] KOH(IMKTOB, a TaKXe
KOHCYJIBTUPOBaHUE, KOYYMHT U T. 1. Kpome Toro, Bce 6oJjiee BaXKHbIMU
CTaHOBSITCSI MPOOJeMbl 3(D(HEKTUBHOCTU TEXHOJOIUIA, TOCTOBEPHOCTHU
MOJyYaeMbIX IICUXOJIOTOM JAHHBIX, BAUSHUS MPUMEHSIEMbIX TPOLIENYD
Ha B3auMMOJIeICTBUE U IMYHOCTh. br3HeC-MCUX0I0rnuyecKum TeXHOJ0-
UM TTOCBSIIIEHA TTasl I1aBa.

B 3akitoueHue XxoTeaoch Obl ellle pa3 MoAuYepKHYTh, YTO, C TeX MOp
Kak B yHUBepcuTeTax BeaukoOpuTaHUY MOSIBUIMCH TIEPBbIE TTOAXOIbI
K OM3Hec-TICUXoJ0ruu, mpouuio 6ojee 20 yet. 3a 3To BpeMs OM3HEeC-
TCUXOJIOTHS TIpeBpaTWiIach B y3HaBaeMblii OpeH MUPOBOI TICUXOJIO-
run. OHa aKTUBHO Pa3BUBAETCS U CTAHOBUTCS Bce Oosiee HEOOXOMMMOIi
B OM3Hece 1 o0lecTBe Ojarogapsl YCHIMSIM By30B, acCOLIMAlAil Ou3-
Hec-TICUXOJIOTOB 1 MPpakTUKoB. BocTpeboBaHHOCTH OM3HEC-TICUXOJI0-
TOB Ha PbIHKE TPY/ia KaK B Halllell CTpaHe, Tak U 32 pyOexkKoM, OTpeesisi-
eTcs IUPOKUM HAOOPOM MX KOMIETEHIIMI, CTOCOOHOCTHIO K TTOMCKY
TEXHOJIOTUI, COOTBETCTBYIOIIMX U3MEHSIIOIIUMCSI YCJIOBUSIM OM3Heca.
I1aBHBIM NPEMMYILIECTBOM 3TOTO HaMpaBJIEHUs MO CPABHEHMIO C APY-
TUMU NPUKIAAHBIMUA O0JIACTSIMU TICUXOJIOTUM SIBJISIETCSI KOMIUIEKCHBI
XapakTep, TyMaHUCTUYECKasl HalpaBJeHHOCTb U MOCTOSIHHOE pa3BU-
THUE B CTOJIb MEHSIOIIEMCSI MUPE, B KOTOPOM MbI CEiiYac X1BEM.

Ha ocHoBe maHHbBIX MpeACTaBIeHUI O TTOAX0AaX B OM3HEC-TCUXO0-
JIOTUY W TEHACHIIMSX €€ pa3BUTUS TTOCTPOEHO COMEPXKaHUE MOHOTpa-
(pun «bu3HeC-ICUXOJIOTHS B MEXKIYHAPOIHOM MEPCIIEKTUBE: TEOPUS 1
MpaKTUKa».

B nepBon uactu «MeTtogonormueckne nogxoabl B 6usHec-ncu-
XOJIOTUYECKUX UCCIeA0BaHUAX U MpaKTUke» TTOKa3aHbl KJIOYEBbIE
XapaKTePUCTUKU JaHHOTO TMOAX0Ja, paccMaTpuBaeTcsl Kpyr QIUCKYC-
CUOHHBIX BOTIPOCOB OTHOCUTEJbHO BO3MOXHOCTEI €ro MCIoJb30Ba-
HUS ISl TPOBEIEHUM UCCIIeA0BaHUM U pellleHUsT TPaKTUUECKUX 3a1a4
OusHeca.
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Tak, B pasaene E.H. MaxmyToBoii busnec-ncuxonoeuueckuii nooxoo é
cucmeme o6pazosamenvholi desmenviocmu MITUMO onvicaHbl THCTUTY -
LIMOHAJIbHBIE U 00pa3oBaTe/bHbIE COCTABIISIIONINE CTPYKTYPhI TAHHOTO
nonxona. MHCTUTYIIMOHAbHBIE KOHTYPBI PACCMaTPUBAIOTCS C TOYKHU
3peHUs CBSI3U AUTLIOMAaTUM 1 OU3HEeca B KOHTEKCTEe O(UIUATbHBIX 10-
KyMmeHTOB Poccuiickoii @enaepaunu u BeIcTyIieHui mmassl MUJI Poc-
cuu C.B. JlaBposa. IIpu aHanu3e o6pa3oBaTeIbHOTO KOHTYpa MOAX0aa
MI'MMMO k nicuxojioruy 6usHeca MogYepKUBaeTcsl BaXKHOCTb MCUXO0-
JIOTMYECKOI coCTaBisgIoNIeil B MpodecCOHaTBHONM MOATOTOBKE CTY-
JIEHTOB MEXIyHApOITHOTO TIPOMWIIS, OMMMCHIBAETCS TTPAKTHUKA YIeOHO-
ro mpoliecca U MECTO, KOTOPOe 3aHMMAaeT B HEM TCUXOJIOTHS Ou3Heca.
B 3akitoueHre oTMevaeTcsl, UTO AajibHeillee pa3BUTUE MCUXOJIOTUU
ousHeca B MITMMMO umeeT oNTUMUCTUYHbBIE TTePCTIEKTHBEI.

Paznen O.C. [leiineka MopaabHo-HpascmeeHHble HOpMbL KaK (hak-
Mop KOHKYPEeHMOCHOCOOHOCMU 6 Ou3Hec-cpede TIOCBSIICH W3YYEHUIO
MecTa MOpajbHO-HPaBCTBEHHOTO (pakTopa B CHMMBOJUYECKON Kap-
THHE TIPEACTaBICHUM O KOHKYPEHTOCIIOCOOHOCTH Ha TpeX YPOBHSIX
(MHOVBUIYaTbHOM, OPTaHU3aIIMOHHOM U CTPAHOBOM) M CBSI3aHHBIM
C HUM OTKJIOHEHMEM B HPABCTBEHHOM TMOBEACHMU (Ha MpuMepe U3-
YYEHMS MOHETapHBIX CTpaTeruii). B uccienoBaHny MpUHSUTM yJacTre
npeacTaBuTeNM OuszHec-opraHusauuii Mocksbl, CaHkT-IlerepOypra
u MxeBcka, oCyllecTBISIONIME CBOIO NEITeIbHOCTh B chepe CTpou-
TEIbCTBA, TOPTOBJIN U YCIYT (Bcero 84 yenoBeka, U3 HUX 34% MyK4InH
n 66% xeHIIWH B Bo3pacTte 35 + 11 sier). Pe3ynbratel mokasajiu, 9To
HUCTIBITYeMbIe MPEAbSIBISAIOT Oojiee BHICOKME MOpabHble TpeOOBaHUS
K OpTaHU3alliM U CTpaHe, YeM K cede, JoIycKast MOpaIbHBIE OTKIIOHE-
HUS panu AeHer. B xone uccnenoBaHus BBISIBICHBI KOPPEISLIUA MEXKIY
OTHOIIIEHNEM K MOPaJIbHO-HPAaBCTBEHHBIM OTKJIOHEHUSIM U JIMUHOCT-
HbIMU KadyecTBaMu. Tak, pecriOHIEHTbI, 11 KOTOPbIX T€HbI'M Ha BbI-
COKOM YPOBHE 3HAYMMOCTH SIBJISIIOTCS (haKTOPOM JUYHON KOHKYPEH-
TOCITOCOOHOCTHM M BaXXHEHIITMM ITOKa3aTeJieM YCIIEITHOCTA B paboTe,
OKa3aJInch OoJiee TePIUMBIMU K TTOTy4YeHUIo B3ITKU. M, HaoboporT, Te,
KTO CBSI3bIBAET yCIEeX B paboTe ¢ MpodecCUOHATbLHBIM POCTOM, KOMIIe-
TEHTHOCTBIO 1 TOTOBHOCTHIO K MHHOBAIIUSIM, OTBEPTalOT KOPPYITITNOH-
Hoe noBeaeHue. [TokazaHo, 4To YeM cTapiiie pabOTHUKU, TEM KPUTHY-
Hee OHM OTHOCSTCS K HApYIIEHUIO MOPATbHBIX HOPM.

B pasmene T.FO. bazaposa u A.Jl. [1lapamy3oBa Bpemennas nep-
CneKmuea U ynpasneHueckas UoeHmu4Hocms 6 acnekme npogeccuoHanb-
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HO-ynpasaen4eckux poaeil OIMMCcaHo UCCIeIOBAHUE BOCTIPUSTUS TICUXO-
JIOTUYECKOTO BpeMEHU MEHEIKepOB B pa3pese MX YIpPaBIeHYECKOTO
poJieBoro penepryapa. ABTOpPbl OTMEUalOT, YTO, HECMOTpsI Ha JOKa-
3aHHYIO CBSI3b MEXY BPEMEHHOM MepCNEKTUBOM U pa3HbIMU BUAAMU
WIEHTUYHOCTU (JIMYHOM, COMAIbHOM, OpraHU3allMOHHON U 1Ip.), BO-
MPOC YIPABICHYECKON MAEHTUYHOCTU OCTAETCS HEIOCTATOYHO WU3Y-
yeHHBIM. B pe3ynbrare uccienoBanus 174 yenoBek, n3 KOTOPHIX 92 me-
Hemkepa 1 82 nmpennpuHuMareisi, ObLIo 00HapyKeHO, YTO BOCIIPUSITHC
TICUX0JIOTUYECKOTO BPEMEHU 4Yepe3 MpodecCuOHaTbHO-YIIpaBIeHYE-
CKME POJIM Y MEHEIXKEPOB U TpeANpruHUMaTeNieil pasHoe. BHyTpu BbI-
0OPKU MEHEIKEPOB MEXIy UX MPodecCUOHATbHO-YIIPaBICHYECKUMU
POJISIMU 3HAUMMBbIX CTATUCTUYECKUX PA3JIMUUIA HE ObLIO OOHAPYXEHO.
B BbIOOpKE mpennpuHUMareseil pa3iuuMsl ObLIM BbBISBICHBI MEXIY
pPOJISIMU OPraHM3aTOPa U PYKOBOJIUTENS: POJIb PYKOBOAUTEIS TIPEATIO-
Jlaraet 6oJjiee OTKPbITYIO BpEMEHHYIO MEPCIEeKTUBY, YeM POJIb OpraHu-
3aTopa.

B paznene A.B. EBmokumoBa Memagpopuueckuii nooxod e ousuec-
ncuxonoeuy paccMaTpUBalOTCSl BBI3OBBI B OM3Hece, OOYCJIOBJIIEHHbIE
€r0 COBPEMEHHOW BHEIIHEH U BHYTPEHHEW CPENOi, U OINMUCHIBACTCS
MeTahOopUIECKUI TTOAXO0I KaK KOJIOTUYHBIN MHCTPYMEHT 1Jis1 3¢ heK-
TUBHOTO TIyTU pelleHus mpobsieM OusHeca. [JaHHbBIN Tomxoa mpen-
CTaBJISIET COOOI METO, CBSI3aHHBIN C MPUMEHEHUEM PA3JIMYHbBIX META-
(op B npakTryecKkoii ncuxonoruu. [IpuBoaSITCS KOHKPETHbIE 3a1a4n
OusHeca, B KOTOPbIX MOXXHO MCMOJb30BaTh MeTahOpUUECKUI TTOAXO,
pa3duparoTCs UHCTPYMEHTBI U TEXHOJIOTMU C €r0 UCITOJIb30BAHUEM.
MeTtadopuueckuii moaxon aHaIM3UPYETCsl TakKKe C TOUKU 3pEHUs] MH-
CTpYMEHTa pPa3BUTUSI OCHOBHBIX KOMIIETEHIIMI OM3HEC-TICHXoJIora.
Kpome Toro, onucaHbl Tpy NPaKTUYECKUX Kelica, B KOTOPbIX HATJISAHO
JEMOHCTPUPYIOTCS BO3MOXHOCTU JaHHOTO TMOAX0Aa B pellleHun Ou3-
HEC-TICUXOJIOTUYECKUX 3aJady. B 3akiioueHue OoTMeYaeTcsl, 4To rpa-
MOTHOE HMCMOJIb30BaHWE MeTa(op MOXET YCUJIUBATh MPAKTUUYECKYIO
paboTy OU3HEC-TICUX0JI0Ta OT MEPBUUHON KOMAHIHOM TMAarHOCTUKU U
cOopa KJIro4YeBoi MH(pOpMaLIMU J0 3aKJIIOUYUTEITBHBIX CECCUIA.

B paznene I1.A. baunaukoBoii Ilcuxonoeus u KoeHUMUBHAS HAYKA
Kak nodxo0d noeviuieHus 3gpgekmueHocmu OusHeca NEMOHCTPUPYIOTCS
BO3MOXHOCTH, KOTOPbIE OTKPbIBAIOTCS ISl OM3HECA, €CIM OH ONUpa-
eTcsl Ha JOCTUKEHUSI COBPEMEHHON HayKM O 4eJIOBEYECKOM pasyMe U’
MbILIUIEHUU. B pasnese npencTaBieH 0030p U 000011eHIE pe3yIbTaTOB
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HCCAeNOBaHuUi, a TakkKe aHaJIM3 BO3MOXKHOCTE MX MCMOIb30BaHUS B
ousHece. B xone paboThI ObLIO YCTAHOBJIEHO, YTO OOJIBIIMHCTBO COBpPE-
MEHHBIX TOCTUXKEHU KOTHUTUBHOI HayKU B HACTOSIIIIEE BpeMsI HEllO-
CTaTOYHO MCIOJIb3YeTCsl OM3HEC-CEKTOPOM, XOTS TPUMEHEHUE Pe3yJib-
TaTOB KOTHUTUBHBIX UCCIEAOBAHUI MOXKET MOBBICUTDH 3(P(PEeKTUBHOCTH
(ycnemHocTh) BemeHus1 6usHeca. OTMevaeTcs, UTO Ha JaHHBIA MO-
MEHT, K COXaJIeHWIO, OOJBIIMHCTBO WMCCIETOBAHUIN TIPOBOOUTCS B
CIHA unu crpanax 3anagHoii EBpornbl, v 3TOT hakTop clienyet yuuTbl-
BaTh IIPU UCTIOJb30BAHUU PE3YBTaTOB MPUMEHUTEIHHO K POCCUIACKO
neiicTBUTETbHOCTH. TeM He MeHee YKa3aHHBII aHaIN3 OTKPBIBACT BO3-
MOXKHOCTH JUJISI TaJIbHENIIIETO TTPOBEeAeHUS UCCASIOBAaHUI, B TOM YMC-
Jie U1 IPOBEPKU Y YTOUHEHMS TaHHBIX HA OT€YECTBEHHOU BbIOOpPKE.
B cratbe aBTOp MoOgUEpKUBAET, YTO OCHOBHOI MCTOYHUMK J0XOnIa ISt
KOMITAaHUU — 3TO JIIOJIU, MOBENEHNE KOTOPBIX U3YYaETCs ICUXOJOTUEN.
B aT0i1 cBSI3M TIOCTeTHIE TOCTIKEHMS B TICUXOJIOTMM 1 KOTHUTUBHOM
HayKe MO3BOJISIT UBMEHUTb OU3HEC-CTpaTeruu IJis MOBBIILIEHUS UX -
($EKTUBHOCTHU U TIPUOBIJIBHOCTH.

B pazmene M.P. Crykana, M.B. Kopots, O.B. Haraesa Bozmoouc-
HOCMU UCNOAb308AHUS Meopul pa3eumus auvHocmu 3. Ipukcona npu
aunanuze nogedeHuss COMpyOHUKO8 U B3AUMOOMHOUEHUL MexucOy HUMU
MPUBOAUTCS KPaTKOe U3JIOXKEHUE TeOpurd DPUKCOHA C aKlIeHTaMU Ha
OTICJbHBIX €€ MOJOXKEHUSIX. AHATU3UPYETCST CBA3b MCUXOJIOTMYECKUX
TpaBM, TTOJTYYEHHBIX B XOZ€ TTPOXOXKIECHUS JIMUHOCTHIO KPU3KUCOB, C Te-
KYILIMMU OCOOEHHOCTSIMY MOBEACHUSI U B3aUMOJEHCTBUSI C OKPYXKalo-
muMu. PaccMaTpuBaloTcs BO3MOXKHOCTH OLIEHKM Haubosee akTyalu-
3UPOBAHHOI B TEKyIeid MOMEHT CTamuM (GOPMUPOBAHUS JTUIHOCTH
COTPYAHUKOB, a TAKXKe HAJIMYME TPAaBM OT MPOXOXKACHUSI KPU3KCOB Ha
MPEABIAYIIUX 3Talax CTAHOBJICHUS JIMYHOCTH, BHICKA3bIBAIOTCS TIPEI-
JIOXKEHHUST O BOBMOXHBIX BapraHTaX KOMIIEHCALIMU 3TUX TpaBM U MU-
HUMU3ALMU BIUSHUS WX HEraTUBHBIX MPOSIBJICHUI Ha Ipoliecc B3a-
UMOIEUCTBUSI MEXY COTPYAHUKAMU. ABTOPBI paszelia ejaaloT BbIBOI
0 HaJIMYUU B TEOPUU PA3BUTUSI TUYHOCTU D. DPUKCOHA CKPBITHIX BO3-
MOXHOCTE! ISl ee UCIONIb30BaHUS MPU OLIEHKE TIPUIUH UMEIOIINX-
¢S TIpo0JIeM BO B3aUMOICHCTBUN MEXIY COTPYTHUKAMM, a TAKXKe JJIS
pa3paboTKU MPEIOKEHU 110 peopraHu3aliyi TpyA0BOro Mpoliecca u
TTOBBIILIEHUST MOTUBAIIUY COTPYIHUKOB.

Bropas uactb «CamoonpeaeneHue AMYHOCTM B 6U3Hece» TTOCBSI-
1IeHa OTNMCAHUIO PE3YIbTaTOB UCCIEAOBAHUIN U MPAKTUUECKUX PEKO-
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MeHIaluuit B 00jacTu IpobyieM, KOTOphle BO3HUKAIOT B OM3HEce Ha
JUIHOCTHOM U OPTaHU3AIIMOHHOM YPOBHSIX.

B pasznene . Otuccoe, E. INamenko-ae [peBunb, M. BangaHxoH-
Hepromes Obyuarouyascs opeanHu3ayus: 0CHO8bl, KOHUENMYaabHbLi H00X00,
NPUHYUNBI YYHKYUOHUPOBAHUS U NPUMEPbL PACCMATPUBAETCS 3HAUMMOCTh
repexona OpraHu3anrii Ha IPyroil ypoBeHb KU3HENEATETBHOCTH — UX
TpaHcdopMalus B oOydarommecs, 9To IPOAUKTOBAHO COBPEMEHHOM
JNeWCTBUTEIbHOCTBIO. ABTOPBI aHATU3UPYIOT KOHLIENTYalbHYIO MOJEb
oOyJarolieicst opraHu3alu, KOTopas COCTOUT U3 CAETYIOIIMX KOMITO-
HEHTOB: CUCTEMHOTO MBIIIICHHSI, TMYHOCTHOTO COBEPIIIEHCTBOBAHNS,
MEHTaJbHBIX MojeJieil, o0llIero BUACHUSI U TPYIIOBOro (KOMaHIHO-
ro) ooyuyeHus. IToguepkuBaeTcsl BaXKHOCTh paCCMOTPEHUS YKa3aHHbBIX
KOMITOHEHTOB B COBOKYITHOCTH, a TAK3KE IIEJIOCTHOTO IIPUMEHEHMST MO-
JieNid Ha mpakTtuke. OmuchIBaeTCsl M aHATM3UPYETCSl METONOIOT S BHE-
IpeHus ¥ GYHKIIMOHUPOBAaHNE 00yJaIOIINX CeTeil B OMHOM M3 KPYII-
HBIX KOMITaHU DpaHIIMM KaK TIpUMep KOHKPETHOTO MCITOTh30BaHMUS
MPUHLIMIIOB O0YyYaroIIeiics opraHu3aluu.

B pasnmene B.A. llItpoo, N.A. CaBuHoBoii IIpednoumenus 6vicoko-
K8AAU@UUUPOBAHHbIX COMPYOHUKO8 8 8blO0Ope 0P2aHU3ALUULl OTIUCHIBACTCS
HccenoBaHNe, HAITpaBJIeHHOE Ha BBISIBJICHHUE TIPEIITOYTEHUI BHICOKO-
KBaJTM(UIIMPOBAHHBIX CIIEIIMATNCTOB TIPY BHIOOPE OpraHU3AIlUM IUTS
TpyAOyCTpOWcTBA. MEeEXIyHAapOIHOE MCCIEN0BAHUE YETOBEYECKOTO
KaluTajga, MpoBedeHHOe KommaHueit ManpowerGroup, ITO3BOIMIO
YCTaHOBUTb Ha OCHOBaHUMU orpoca 39 195 paboronatesneii B 43 cTpaHax
MHpa, 4To 67% KPYIHBIX OpraHU3alMii OOBSIBUIN O HEXBATKE KBaJIu-
(putmpoBaHHBIX KampoB. BeICOKOKBaIM(pUIIMPOBaHHBIE CIICITUATACTH
YYBCTBYIOT CBOIO BOCTPEOOBAHHOCTb U MOHUMAIOT, YTO MOTYT U3BJIeUb
BBITONY M3 CIIOKUBIIIEICS CUTYallMH. 3aKOHOMEPHO, YTO 3TH IPOLIECChHI
CTUMYJIMPYIOT TOSIBJIeHUE Yy PaOOTHUKOB KOMILIEKCa IMpearnouTeHui
NpY BBIOOpE OpraHu3aluu Ik TPYAOYCTPOCTBA, B KOTOPOM BOILIO-
IAeTCs CTpeMJIEHHE HaWTW OpraHM3alrio, MaKCMMajJbHO COOTBET-
CTByWOIIYIO UX LieJsiM. B xonme uccienoBaHust Oblja MpoBeaeHa Cepusl
CTaHIAPTU3MPOBAHHBIX MHTEPBBIO C MOCAETYIOIIMM KOHTEHT-aHau-
30M TIPOTOKOJIOB TSI BEIIEICHUS TIPUOPUTETHBIX XapaKTePUCTHK Opra-
HU3aLUU JJIs1 TPYAOyCTpolicTBa. B pe3ynbrate MOXKHO KOHCTaTUPOBATD,
YTO TIPEANOYTEHUS BBICOKOKBATM(UIIMPOBAHHBIX COTPYIHUKOB CO-
CpeIoTOYEHbI BOKPYT KaK BHEITHUX XapaKTepUCTUK OpraHU3alluu, Ka-
calolMXcs ee MO3UIIMOHUPOBAHMSI Ha PhIHKE TPy/Aa U HAIOJHSIIONINX
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HR-06penn (HanpuMep, oruiata Tpyaa, nepcrnekTuBbl, TPECTUXK), TaK U
BHYTPEHHMX XapaKTePUCTUK OPTaHU3AIMOHHOM NesATEIBHOCTH U KYJTb-
Typbl (HampuMep, Ka4eCTBO OTHOIIEHU I, HaTMYne CMbICTIA, TPeACcTaB-
JIeHHe 00 YpOBHE CJIOXHOCTHU ITOCTaBJICHHBIX Iepen HUMHU 3aaa4d). O3-
HaKOMJICHUE C pe3yJIbTaTaMy UCCIISIOBAHN ITO3BOJIUT PYKOBOIUTEIISIM
Ou3Heca, HalleJIeHHBIM Ha TpuBJeYeHue MpodhecCuOHaN0B, MOJYYUTh
LIEJIOCTHOE MPEICTaBIeHNE 00 aKTyaIbHBIX IPUOpUTeTax 1 3¢ (HEeKTUB-
HO chopMyIMpOBaTh LIEHHOCTHBIE TIpenoxkeHust padboronarenst (Em-
ployment Value Proposition, EVP) moteH1IMaIbHOMY COTPYIHUKY.

B pasmene T.A. TepexoBoii, E.JI. TpodpumoBoit CybdsexmusHvie
Xapakmepucmuky AUYHOCMU KAK CUCMeMO00pazyouuil akmop 3Ko-
HOMUYECK020 CaMoonpedeseHus npeonpuHumameneil mMaroeo oOuzHneca
paccMaTpuBaeTcs peanpUHUMATEIbCTBO KaK 00beKT HAyYHOTO MEX-
JUCLIMITTMHAPHOTO MCCAENOBaHUsI C aKIIEHTOM Ha WHAMBUIYaIbHO-
TICUXOJIOTUYECKNE OCOOCHHOCTH CyOBheKTa MpeanpuHUMATETbCKOMN
nesitenbHOCTU. [IpoBoauTcst TeopeTryeckunii aHaau3 pakTopoB caMo-
onpeneneHus mpeanpuHuMaTeseii, JMUHOCTHBIX MPEIUKTOPOB YCIIell -
HOM MpeanpuHUMATETbCKOM AesITeTbHOCTH. ABTOPEI Ha OCHOBE MaeiH
TEOpUM CUCTEeMOTeHe3a pa3pabdaThiBalOT CTPYKTYPY SKOHOMUYECKOTO
caMooIIpeneIeHUs MpeanpuHruMaTesieii, KoTopas UMeeT MeTacUCTeMY,
CUCTeMY, cyOcucTeMy, KOMITOHEHTHI U 3JIeMeHThl. B pesynbrare uccie-
JIOBaHUsI OBLIO BBHISIBIIEHO cofiepxkaHue cyocuctemMbl. MakTOpHBIN aHa-
JIA3 TIO3BOJIMJI BBIICIUTD CISAYIONINE BasKHbIE CYyOBEeKTUBHBIE XapaKTe-
PUCTUKU TIpeANTpMHUMATENIei: OlleHKa KaueCcTBa XXU3HU (MICUXUIECKOe
U (puzndeckoe 3M0pPOBbE), KOMIIETEHTHOCTb M MHTEPHAIM3AIIUS B 9KO-
HOMMYECKOM ITPOCTPAHCTBE XKM3HMN, CAMOPETYIISIIINS (CAMOKOHTPOJD),
KOHKYPEHTOCITOCOOHOCTD, TpaHC(hOpMallMOHHAs AeSITeIbHOCTb I10 OT-
HOIIIEHUIO K 9KOHOMMYECKOMY KOHTEKCTY, COCPEIOTOUEHHUE Ha BHICO-
KOM YpoBHe caM03(h(heKTUBHOCTH.

B pasnene P.K. HecMesiHoBo#i Modeau 63aumocesnszu eochpunuma-
eMoll KOpnopamueHoil Kyabmypsl ¢ O0peAHU3AUUOHHOU UdeHmupuKayu-
eli compyOHUK08 KoMMep4ecKux Npeonpusmuii OMUCHIBACTCS CIOXHAas
CTPYKTypa B3aMMOCBSI3U TUIIOB BOCIPUHUMAEMOM KOPIOPaTUBHOM
KyneTypbl (Tunonorus JI. KoHcranTmHa) ¢ TMIIaMM OpTraHM3allMOH-
Holt upeHtTudukaunu (moaenb [.9. Kpeiinepa u b.9. Duidopta). [1pu
3TOM UCIIONB3YIOTCSA TaKWe MPOMEXKYTOUHbIE TIepeMeHHbBIe, KaK TpH-
BJIEKaTeJIbHOCTh KOPIOPATUBHON KYJIbTYpbl, TIOTPEOHOCTh B OpTraHu-
3alMOHHON MAEHTUdUKALMM, COOTBETCTBUE LIEHHOCTEH MHIUBUAA U
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OpraHM3allMyd W TUIIBI TIPUBSI3aHHOCTY K OpraHusanuu. B umccreno-
BaHUM IPUHSI yyacTue 241 paOOTHMK KOMMEPUYECKUX MPEaIpUSTUIA.
JaHHbIe 00pabdaThIBAINChH C UCTTOJIB30BAHMEM MOECIUPOBAHUS CTPYK-
TYpPHBIM yYpaBHeHUEM. B pe3ynbraTe OBLIN MOCTPOEHBI YETHIPE CTPYK-
TypHBIE MOIEIH JUTSI KaXKIOTO TUTIA BOCIIPMHIMAEMOI KOPIIOPATUBHOM
KYIbTYphl (OTKPBITasi, CAHXPOHHAsI, 3aKpbITas, cilydyaiiHasi), B KOTO-
PBIX pPAaCKPHIBAIOTCS OCOOCHHOCTM B3aMMOCBSI3M C WCCICAYeMBIMU
nepeMeHHbIMU. BblIO MoKa3aHO, KaKOBbI OOIIIMe TEHISHIIMU U 3aKO0-
HOMEPHOCTH 1 YTO XapaKTepHO IJIsI KOHKPETHOIO THUIa KOPIOpaTUB-
HOM KynabTypbl. HeliTpanbHast naeHTU(hUKANS U Te3UIeHTUDUKAIINS
MOTYT OBbITb IPUUMHON JBOMCTBEHHOrO OTHOIIEHMSI K OpraHu3alluu.
Bricokuil ypoBEHb COOTBETCTBUSI LICHHOCTEN JTUYHOCTU U OpraHM3a-
LIMU CITIOCOOCTBYET BOBHMKHOBEHUIO MOTPEOHOCTU B MAESHTUMUKAIIUN
1 BOCIIPUATHUIO COTPYAHUKAMU MPEANPUITHS KaK IIPUBJIEKATEIBHOTO.
Taxcke 9TO CBA3aHO ¢ HU3KOM BEepOSITHOCTHIO BOSBHMKHOBEHUS M36era-
folleit TPUBSI3AaHHOCTH, KOTAA COTPYAHUKU HEIOBOJbHBI CBOEH pabo-
TOI ¥ BO3AEPKMBAIOTCS OT OOIIEHMS C KOJUIeTaMu, YTO B CBOIO Ouepelb
MOXeT CIIPOBOIIMPOBATH TOSBICHNE HEUTpaTbHON MICHTU(PUKAIINN.
OTCYTCTBUE PABHOMYIIIHOTO OTHOLIEHUS K MPEAMPUSITUIO MOXET BbI-
3BaTh MOJOXUTEIbHYIO uneHTUuduKanuio. Kpome toro, oocyxkaarorcs
MepCreKTUBbI OYAYIIUX UCCIIeIOBAHUIA.

B paznene JI.A. Kutosoii, H.P. AnpenukoBoii, M.A. Kurtoa /lo-
mpebHOCMU UHMEPHeM-NoAb308ameneil 6 3HAHUAX N0 NCUXOA02UU KaK
Ou3Hec-pecypc aHAJIMBUPYIOTCS MOTPEOHOCTU B 3HAHUSIX TICUXOJIOTUU
y nosib3oBaTeneil nHrepHera B Poccuiickoii Deaepaniun U 0CoOEH-
HOCTH 3THX TToTpeOHocTei. CoBpeMeHHOe MPOCTPaHCTBO MHMOpMa-
LIMOHHBIX TEXHOJIOTU MTPEAOCTaBISIET YeJIOBEKY HOBbIE BO3MOXHOCTHU
MMO3HAHUSI MUpa, TIPUOOPETEHUST TOTIOJTHUTEIbHBIX 3HAHWI U YIOB-
JIETBOPEHUS MO3HaABaTeJbHBIX MoTpedHocTeit. Crnenuduka 3arnpocoB
roJb3oBaTesieil mokasajga HEOTHOPOIHBIN YypOBeHb MHTEpeca K pas-
JUYHBIM OTPACIISIM TICUXOJIOTHH, TTO3BOJIMJIA BBIICIUTH CTPYKTYpPHBIE
U cofigpXaTeSibHble 0COOEHHOCTU MTOTPEOHOCTE M peCIIOHIEHTOB B 3Ha-
HUSIX TICUXOJOTUU W TIPEANOYTUTEIbHbBIC (POPMBI TTONYYEHUST TAKOTO
porna 3HaHWi1. B 11e710M pe3ysTaThl HCCAeTOBAHMST TTOKA3aId BEICOKUI
YpOBEHb MHTEepeca MHTEPHET-TI0Nb30BaTe/Ieil K 3HAHUSIM B 00JacTh
TICUXOJIOTUM, TIPOAEMOHCTPUPOBATIN MX BBICOKYIO HAIlCJEHHOCTh Ha
MOUCK MPUKIAAHOM MH(MOPMAIIUU O TUYHOCTHOM Pa3BUTUU, Mpodec-
CHOHAJIBHOM AeSITeIbHOCTU U CO3NaHUN OJIarONPUSITHBIX OTHOLICHUM
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¢ okpyxarommmMu. OTMeyaeTcsi, YTo U3y4yeHUe MOTPeOHOCTH Hacesie-
HUS B MO3HAHUU TICUXOJOTUM JOJKHO CTaTh HEOTHEMIIEMOI 4acThIO
JesSITeIbHOCTU TICUXOJIOTMYECKOTO COO0IIeCTBa, OTBeUaolIeii 3a Mcu-
XOJIOTUYECKOe OJIaToIoIydre YejioBeKa U Pa3BUTHUE TICUXOJIOTUUECKOM
KYJIBTYPBI OOIIIECTBA B LIETIOM.

Pazmen H.M. Xpamnosoii, A.C. I'mymenkoBa, FO.}JO. 3agkuna,
C.A. Ilnakcuna Obpas meaa u yposeHb KA4ecmea JHCU3HU Yy 20CHUMAani-
3UPOBAHHBIX NalYUeHmMOo8 TIOCBSIIEH TTpobieMe opraHu3aluu padboThl B
MEIULIMHCKOM YIPEXKICHUU B CBI3U C IICUXOJOTUYECKUMU OCOOEHHO-
CTSIMU MALMEHTOB, IPOXOASIINX JIeueHUe B 6onbHUIe. MccnenoBanue
56 TMalIMEeHTOB, HAXOOSAIIMXCS Ha CTALIHOHAPHOM JICUSHUU B OTICICHN -
SIX TPABMATOJIOTUM, TUHEKOJIOTUH, He(POJIOTUN U OHKOJIOTHH, a TaK-
Xe 53 4eoBeK M3 KOHTPOJIBHOI TPYIITHI, TTOKA3bIBAET, YTO MAITUEHTHI,
MIPOXOASIIME CTallMOHAPHOE JIeUeHUE, UMEIOT He MeHbIIlee, a B HEKO-
TOPBIX aCIeKTaX Jaxke 0ojiee BHICOKOE KAUeCTBO XXKU3HU, CBI3aHHOE C
oOpa3om Tela, U3-3a OCOOEHHOCTEN BOCIIPUSITUSI CBOE BHELITHOCTHU,
HECMOTpPSI Ha HaJmyue 3a00JIeBaHUsI, KOTOPOE MPUBEIO MX K TOCMU-
Tanu3alun. B 3Toii CBSI3W MpU OpraHU3aluu paboThl OOJBHULILI He-
00X0IMMO YAeITh 0c000e BHUMaHNE YMEHUIO MAllMeHTOB 3a00TUThCS
0 CBOEI BHEIIIHOCTH, a TAKXKe 00eCcTeunBaTh alcKBaTHBIC YCIOBUS IS
OOIIeHUs ¢ APY3bSIMU M POICTBEHHMKAMU, ITOCKOJIBKY UMEHHO 3TH
ACMEKThI TTOBBIIIAIOT KAYECTBO UX XKM3HU. Takke BISIBIEHO, YTO 00pa3
Tela OLEHUBAETCS BBIIIE B OTHOIICHUSIX C IPY3bSIMU U POICTBEHHU-
KaMH1 y T€X MallMeHTOB, KOTOPBIE €XXKEMHEBHO 3a00TITCS O ceOe 1 OlIy-
IIAIOT CYACThE B MOBCEAHEBHOM XXU3HU. [ToydeHHBIE pe3yIbTaThl CBU-
JIETEILCTBYIOT O MOJOXUTETBHOM BIUSIHUU TECHOTO MEXIMYHOCTHOTO
00IIIeHs Ha MAlIMEHTOB CTallMOHapa.

B paznmene FO.A. CanpbelkuHoii B3aumocesazv obpaza cmpeccoebix
pabouux cumyayuii ¢ MOMUBAUUOHHO-AUYHOCMHBIMU XAPAKMEPUCMU-
Kamu cneyuaiucmos npouis <«npooadc» TIPEACTABICHBI pe3yIbTaThl
HCCIIENOBAHMSI CTPECCOBBIX PAbOUMX CUTYyaLMii B IeATEIbBHOCTU CIie-
LMaJMCTOB T0 Mpoaaxkam. PaccMoTpeHa B3aMMOCBS3b KOTHUTUBHOM
OLICHKM, Ha OCHOBE KOTOpOM (opMUpyeTcs CyObeKTUBHBIN 00pa3
CUTYyalUii, 1 PYHKINOHAJIBHBIX XapaKTEPUCTUK CIIECLIMATUCTOB — MO-
TUBALIMOHHO-JINYHOCTHBIX CBOMCTB W COCTOSHMU. [ TOIydeHust
JAHHBIX B UCCIEIOBAHUM UCITOJIb30BAINCh METOAbI ompoca. Pe3yib-
TaThl ITOKA3aJIu Pa3Indus MEXIy TPYIIaMU CITEIIUaINUCTOB ¢ pa3sHOM
CTEMEeHbIO YCTOMYMBOCTU K CTPECCOBBIM PA0OUYUM CUTYallUSIM, a TaK-
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Ke CyOBEeKTHUBHBIN 00pa3 CTPECCOBBIX padOUMX CUTYalLIMii U ero B3au-
MOCBSI3b C MOTUBALIMOHHO-JIMYHOCTHBIMY CBOMCTBAMU U COCTOSTHUEM
CMEeLUaInuCTOB.

B pasnene WU.E. JIvickoBoit CoyuanvHo-ncuxonoeuueckue acnekmol
ynpaenenus kavecmeom HR 6 coepemennoil opeanuzayuu akTyaTu3u-
pOBaHbl OCHOBHBIE 3a/auM yrpabiieHus: KauectBoM HR, o6ocHoBaHa
BaXXHOCTh COBEPIICHCTBOBAHUS IOAXONOB K YIIPABICHUIO UeIoBeYe-
CKMMU pecypcaMu OpraHu3alliu, CO3IaHUs COLIMATbHO-TICUXOJIOTHYE-
cKkoif atMocdepbl U 3(HEKTUBHBIX MOAENEH yIIpaBIeHUs KaueCTBOM
HR B coBpemeHHOII 3KOHOMUKEe 3HaHUI. Tema paccMaTpuBaeTcd B
acreKTe COBPEMEHHOTIO YIPaBJISHUS U CTPATErMYeCcKOro pa3BUTHUs Op-
raHM3aliy Ha MpUMepe TOCyIapCTBEHHONM KOPIIOpALMU MO0 aTOMHOI
sHepruun «Pocatom».

Tpetbs vactb «JlngepcTBo B ncnxonornm 6GusHeca» MOCBSIIEHA PO-
JIA JTuepa U pobieMe JTUAEPCTBA B COBPEMEHHBIX YCIOBUSIX, XapaK-
TEePHBIX J1s1 OU3HEC-OpTraHu3alluid.

Paznen JI. MatTthioMaH Mumepeenyus u npakmuxa npukaacdHoll Xo-
AUCTNUYECKOTU NCUX0A02UU OU3Heca: Ha NYyMU K PA36UmMuio cocmpaoamens-
HO2o audepcmea — memamu4ecKoe uccaedosanue HarpabieH Ha MOBbI-
LIeHNEe OCBEAOMJIEHHOCTU 00 MHTETPUPOBAHHON WJIM XOJIUCTUUECKOM
MPUKJIATHON TICUXOJIOTMM OM3Heca W ee T0Jb3e UIST PAa3BUTHUSI OPU-
€HTUPOBAHHOTO Ha cocTpajgaHue JuaepcTBa. KOMITJIEKCHBIM Xapak-
Tep COCTPANATEIbHOTO JUAEPCTBA MOXKET OBITh CBS3aH C pa3BUTHEM
OPHMEHTUPOBAHHOTO Ha cocTpamaHue (COYYBCTBME) pabO4ero Mecra.
Jlugepbl MOTYT ChITpaTh KJIIOUYEBYIO pOJIb B OCO3HAHUY MPEUMYIIECTB,
KOTOpBIE MOXET UMETh COCTpagaTe/IbHas OpraHU3allMOHHAs KYJIbTypa.
VTBepKaaeTcst, YTO MHTETPpaLMs TPaKTUK MHTETPATUBHOTO KOYYMHTA B
LIEJIOCTHYIO OM3HEC-TIICUXOJIOTHIO, HAPSIIY C pa3BUTUEM JIUICPOB, BIIO-
CJICICTBUU TIPUBEAET K PAa3BUTHUIO KYJILTYphI COCTpamaHus, 6ojiee BbI-
COKOMY OpraHM3allMOHHOMY OJIATOTIONYYMIO U ONTUMATbHOMY (DyHK-
LIMOHUPOBAHUIO OpraHu3aluuu. [IpUBOIUTCS KPUTUUECKUIT 0030p
JIUTepATyphbl O COCTpaAaTebHOM JIMAEPCTBE, a TaKXKe MpeacTaBIeHbI
MpUMeEpbl KOYUMHTa IS TIOAAEPXKKU Pa3BUTUS COCTPAAATEIbHOTO JIU -
JepCTBa Y YCUJIEHUS POCTa OPTaHU3ALIMOHHOM KYJIBTYPhI COCTpaJaHUs.

B pasnene H. Mapnoy 3aeadka audepcmea aBTOp pa3MbIILISIET O
(beHOMEHe uaepcTBa, KOTOPHIN SIBIISICTCSI CBOETO pOIa MHTPUTOM KaK
JUISI TCOPETUKOB, TaK U IS TIPAKTUKOB. ABTOp MpeajaraeT KpUuTuue-
CKMIi pa3bop Teopuil JUACPCTBA, a TaKXKe aHATU3UPYEeT KOHKPETHbBIC
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MpUMeEpPHI JTUJEPOB U3 OM3HECA U TIOJIMTUKU C 1IeJIbI0 TIOUCKAa OTBETOB
Ha BOIPOCHI O TIPUPOJIE JUAEPCKUX KAYECTB, O BaXKHOCTU COBPEMEH-
HBIX TEXHOJIOTU i, MAaCCOBBIX KOMMYHUKALIWI JAJISI pa3BUTHS U TIPOIBU-
KeHud auaepa. [IpuBoauTcs aHaau3 pa3HbIX TUIIOB JIUIEPOB C TOUKU
3peHUs] UX BIAUSHUS Ha MOTYMHEHHBIX U Ha Ou3Hec B 1ejoM. [Tonpoo-
HO pa30upaloTcs JUAepbl — repou, «3Be3bl», packpyueHHble B CMU,
yhIpaBJieHIIbl, KOTOPble CMOIJIM pa3BUTh B cebOe JIMIepCKUE KayecTBa
nyTeM OOydyeHHUsI U TPEeHUHTOB, MPO0 U OIMOOK, a TaKxKe TpaHC(hOop-
MalMOHHbIE JIMEPbI, KOTOPbIE MOTYT 00Jiee MIOTHO B3aMMOIENCTBO-
BaTh CO CBOMMM TOCJIENOBATENISIMUA, BIOXHOBJISITh UX, B PE3yJIbTaTe Yero
(opMupyeTcst SMOLIMOHANIbHASI CBSI3b, KOTOPasi pa3BUBAETCsI HA OCHOBE
B3aMMHOTO IOBEPUSI, BOCXUIIEHMS, JIOSUIBHOCTU U yBaxkeHUsl. Takum
o0pa3oMm, aBTOp MOAXOAUT K TOHMMaHUIO Xapu3Mbl, KOTOpasi paccMma-
TPUBAETCS KaK JIMYHOCTHAS YepTa WM CBSI3aHHas ¢ HEl CITOCOOHOCTb.

B pasnene P.M. KyryeBa «Temnas cmopona audepcmea»: ¢ KaKkumu
HeeamueHbIMU NOCAeOCMBUAMU MOJICEm CIMOAKHYMbCA cyOseKm, cmpems-
wuiics cmamos Audepom pacCMaTpUBACTCS «TeMHasi CTOPOHA JIMACPCTBA»
KaK KOMILIEKC HETraTUBHbBIX TTOCAEACTBU 1S ICUXUUECKOTO U COMaTH -
YECKOTO 3I0POBbsI TUAEPOB U TEX, KTO CTPEMUTCS K JIMAESPCKOM POJIH.
s noHuMaHus cnieurdUuKy JUAepCTBa MpeaiaraeTcs ucrojib30BaTh
MOJIeNIb aHaJIn3a (DEHOMEHOB, OCHOBAHHYIO Ha TpUae «0oJIbliasi rpyIl-
ra — Majas Irpymnia — 4yejioBek». O0CyKnaioTcs MPUIUHbI KeJlaTelb-
HOCTH CcTaTyca Jujaepa B oOllecTBE U TOro, Kak 3TO MOXET MPUBECTU
K IeCTPYKTUBHBIM TUIAM JuAepcTBa. Takke MpUBOISITCS Pe3yabTaThl
HCCIeA0BAaHUM «TEeMHOI CTOPOHBI» JIMAEPCTBA KaK CTaTyca, KaK poJiu
U KaK HeOTbeMJIEMO IMUYHOCTHOM XapaKTepUCTUKU, KOTOPbIE TEMOH -
CTPUPYIOT, UTO JIUJAEPCTBO KOPPEIUPYET C TAKUMU COMAaTUYECKUMU 3a-
0OosieBaHUSIMM, KaK TUIIEPTOHUSI, UIlIeMUYecKasl 00JIe3Hb cepala U JIp.
HanHast nHboOpMaLMsi MOXeT ObITh IMOJe3Ha MCHUXO0J0TaM-KOHCYJ/Ib-
TaHTaM U MPEACTABUTENSIM CMEXHBIX MPOMECCUA TS TUATHOCTUKU U
MpeaoTBpallleHNs] HEraTUBHbBIX COCTOSIHUIA Y JINJIEPOB.

B pasnene H. Mapnoy llpunamue audepckux pewenuil 6 xaoce pac-
cMaTpuMBaeTcs mpoobyieMa MPUHATHS PEILIeHU B CIOXHOM, XaoTuye-
CKOIl M Hempencka3zyeMoil cpene, a Takxke MPUBOIUTCS KPUTUUECKOE
00CyX/IeHHEe HEKOTOPBIX TPAAUILIMOHHBIX MOIXOA0B K MPUHSITUIO pe-
meHus. CyllecTBYIOLUIME TEXHOJIOTUM U MOJEIU MPUHATUS pEelIeHUs
He OTBEYaloT M3MEHUBIIMMCS YCJIOBUSIM U, COOTBETCTBEHHO, MPUBO-
oaT K omubkaM. CraenoBaTenbHO, MPUHSITHIE «CLIEHAPUU» XOPOILEro
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JINJIEPCTBA HEOOXOOAUMO M3MEHMTh, BKJIIOYUB pa3Hble IMOAXOAbI, MH-
CTPYMEHTHI, CTUIb YIIPaBJIECHUsI, KOTOPBII MOXET ObITh Ha3BaH Apa-
MaTUYECKUM JIMAEPCTBOM, OCHOBAaHHOM Ha S3MOLMOHAJIBHOM cuiie
00pa30B U MOTUBALIMOHHOM CUJIe TTIOBECTBOBAHUSI (CTOPUTEIJIMHIOM).
B ero ocHoBe paccka3nsl 1 MU(MHI U3 IpaMaTUYECKOTO IIPOILIOTO OM3-
Heca, Jalollue MpeacTaBIeHNe O HOBBIX CLICHAPUSIX U CBEXMX MOCTa-
HoBKax B OymyiieMm. C IaHHOM TOUKM 3pEHUSI paccMaTpUBaIOTCS OC-
HOBHbIE XapaKTePUCTUKU JIMIEPCTBA: CIIOCOOHOCTh IMAarHOCTUPOBATD,
aHaJIM3UPOBATh U MOJYy4YaTh MH@OpMaALUIO 00 OKpyxXKalollei cpene,
yMeHHUe OBITh TMOKUM, JIETKO MEPEXOOUTh OT OTHOM POJIM K IPYroii,
CMOCOOHOCTD IepXaTh B yMe OOIIYI0 KAPTUHY U TOHUMAaTh, HACKOJIbKO
KpOIlIeYHbIE U3MEHEHMS 31€Ch OyIyT UMETh HEIIPEABUACHHBIC ITOCIIE -
CTBUS TaM U MOBJIASIIOT HA CMBICI ¥ TIOBECTBOBaHME Bceit Ibechl. B 3a-
KJIIOYEHUE MOTYEPKUBAETCS HEPALIMOHATBHOCTh U SMOLIMOHATBHOCTh
pelIeHNIA, B CBSI3U C YeM COBPEMEHHOMY JIUAECPY HEOOXOAUMO UCIIOJIb-
30BaTh ABYCMbICIEHHOCTb, MHTYULIMIO 1 UHCTUHKTHI.

YeTtBepTas uactb «[loTpebuTtenbckoe NoBefeHME N BHELLHAA Cpe-
Aa 6uzHeca» TMOCBSIIEHA U3YYEHUIO TTOBEICHUS TTOTpeOuTeneil, aHa-
JIU3y OpeHaa U KJIMEHTCKOTO OIbITA.

B paznene O.W. ITatomu, A.Jl. BonkoBoii, H.JI. UBaHoBoit B3au-
MOCB53b 2PANCOAHCKOU UOCHMUYHOCMU U NPeOnoumeHull nompedumenei 8
OMHOUWEHUU MOBAPOS U3 PA3HbIX CMPAH TIPECTABICHbBI Pe3yIbTaThl M-
MUPUYECKOTO UCCIIEA0BAHUS B3aUMOCBS3M ITOKa3aTeseil TpaskJaHCKOM
WIEHTUYHOCTU M TIOTPEOUTETbCKUX MPENNOYTEHUN OTEYeCTBEHHbBIX
ToBapoB. IIpoliecc miobanmzanu U HeCTaOUIbHbIE SKOHOMUYECKUE
U TIOJIUTUYECKUE COOBITUS CO3MAIOT YCIOBUSI Ik OoJjiee TINATEIbLHOTO
aHaju3a XapaKTepUCTUK MOTPEOUTENbCKUX MPEANIOYTCHUN U U3yde-
HUS B3aMMOCBSI3U MEXIY TPEAIOYTCHUSIMU TOTPEOUTENIeil oTeuecT-
BEHHBIX TOBApOB U ITOKA3aTe/ISIMU TpaXkIaHCKOI naeHTUYHOCTU. M-
clieloBaHME COCTOSLIO M3 TPEX YacTeil: OTHOIIEHUE PECIOHAEHTOB K
CTpaHe-TIPOM3BOAUTENIO, MMOKA3aTeIu TIPaXIAHCKON WIAEHTUYHOCTH,
onpesesieHe NOTPeOUTEIbCKUX MPEANOYTEHUI K ToBapaM U3 pa3HbIX
ctpadH. O0beM BBIOOpKM cocTaBuia 125 pesupeHToB Poccun. B xonme
paboTHl ObLIa MOATBEPXKIECHA TMIOTEe3a O B3aMMOCBSI3M ITOKa3aTelei
rpaXkIaHCKO# UAEHTUYHOCTHU U MOTPEOUTEIBCKUX TTPEANOUYTEHUM OTe-
YECTBEHHBIX TOBAPOB, a TaKXKe YCTAHOBIIEHO HAJUUYKME 3THOLICHTPU3-
Ma Cpelyd POCCUMCKUX moTpeduTeneil. Tak, moTpeOuUTelb, KOTOPbIi
YyBCTBYET CBOIO MPUHAIJIEXHOCTb K TOCYIapCTBY, CKOPEE MPENNOUYTET
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TOBaphl OTEYECTBEHHOTO Npon3BoAcTBa. Kpome Toro, Owlia pa3pabdo-
TaHa HOBasi METOAOJIOTUSI U3YYEHUSI TOTPEOUTENBCKUX TTPEATTOUTEHUA.
PesynbraThl MccieqoBaHUsI MOTYT ObITh TTOJIE3HBI HE TOJBKO MpeacTa-
BUTEJISIM OTE€YECTBEHHOTO Ou3Heca 111 6onee 3¢h(EeKTUBHOTO IMPOABU-
JKeHUsI MPOAYKIIMY Ha PbIHKE, HO U IJIsl OYAyIIEro udydeHust moTpeou-
TEJTbCKUX MPEATTOYTEHUA.

B pasnmene K.A. JIamnyHoBoii Omcaedxcusarnue 300posbs bpenda 0as
npoeatidepa WUpPOKON0A0CHO20 O00CMYNA 6 UHMmepHem TIPEACTABICHO
MPaKTUYECKOE MUCCIENO0BAHNE OCBEIOMJIIEHHOCTH M OTHOIIEHUS K
openmy WiFire, KoTopEblii SIBISETCS IIPOBaiiAepOM IIUPOKOIIOIOCHOTO
JOCTyna B MHTEpHET. B xome onmpoca nusMepsiuch ClIOHTaHHasl y3HaBa-
€MOCTb OpeH/Ia U Y3HaBa€MOCTh OPEHIOB KOHKYPEHTOB, HAJIMUME 3HA-
HUS 0 OpeHze MpU MoAcKa3Ke (MepeuyrciIeHUU CyIIeCTBYIOIIUX OpeH-
JIOB) U HaMepeHHue MCII0Jb30BaTh ycayru opeHaa. Ha 0a3ze oTBeToB
PECIIOHACHTOB ObljIa IIOCTPOEHAa MUpaMuaa 300POBbsI OpeHIa, a Io-
Ka3aTeJu KOHBEPCUM COMOCTABJIEHbI CO CPeTHEPbIHOUHBIMU MTapaMeT-
pamu. KoMe Toro, yyacTHMKHU pbIHKA CPAaBHUBAJIMCh HA OCHOBE KapThl
MpPUBJEYEHUS U yIepXKaHUSI KIMEHTOB. Bbbulu paccMOTpeHbl ceTMeHTa-
11sI LIeJIEBOTO PhIHKA 110 0XBaTy KOMMYHUKAIIUI Y BOCTIPUSITUIO UM/ -
»Ka TIpoBaiiepa, a TakKe HeoThbeMJIeMble aTpuOyThl UMUIXa OpeHaa
W UX BIUSTHUE Ha CTTIOCOOHOCTD MPUBJIEKATh U YAEPXKUBATh KJIMEHTOB.

B pasmene b.A. Ilupokux, E.A. CokonoBoii Heiiponcuxosoeu-
yeckue Uccred08anus KaxK OCHO8A MAPKemuHeo80l KAMNAHUU AHAIU-
3UpyeTcsl MpaKTUKa BHEAPEHUSI HEMPOICUXOJIOIM B COBPEMEHHbIE
MapKeTUHTOBble KaMIlaHUU. [Ipu 3TOM aklleHTUpPYyeTCs BHUMaHUE Ha
npobyieMax BIMSIHUSI Ha CO3HAHUE U TOBEJIEHUE JIIoAei, a Takxke Ha
MOTeHUMATbHbIC MEPCIIEKTUBBI PA3BUTUSI U HEOOXOAUMOE peryanupo-
BaHUe HelipoMapkeTuHra. Tekylne uccaenoBaHusl MO3BOJIST MTOHSTD,
C MOMOIIBIO KaKMX CPEICTB COBPEMEHHbIE OpraHU3allMyi MOTYT IOy~
YUTh KOHKYPEHTHOE MPEUMYIIIECTBO MYTEM MPOBENEHUS HEMPOTICUXO-
JIOTUYECKUX UCCIIENOBAHUM U KaKYIO MOJb3Y OT 3TOIO MOTYT MOJYYUTh
notpedutenu. TakuM 00pa3oMm, HEHPOMApKETUHT pacCMaTpUBACTCS
Kak HauOoJiee MoTeHIMaIbHAsE UHHOBAIMS, OIpEeAeNsIonias mpouece
MPUHATHS YIIPaBJIEHYECKUX pelleHUid U moBblalias 3¢hheKTUB-
HOCTb MapKETUHTOBBIX KaMIaHuii. CpaBHeHNE aMEPUKAHCKUX U POC-
CUMCKMX OpraHM3alyii, TPUMEHSIONINX HEHPOMAPKETUHT, I10Ka3aJIo
pa3anuusl, ¢ OMHON CTOPOHBI, B OIbITE WCIOJb30BAHUS, C APYroit —
B OTKPBITOCTU. Tak, aMepuKaHCKNE KOMIIAHWU, KaK MPaBUJIO, MPOBO-
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JAT HEWPOUCCIENOBAHNS KaK 3aKpbIThle MHHOBAIIMU, COXPaHSS UX B
cekpere, HalpOTUB, Y POCCUMCKUX (PUPM MEHbIIIE OIbITa B 3TOU ce-
pe, OIHAKO OHU OTKPHITO BHEAPSIIOT HEMPOMAPKETUHT U CITOCOOCTBYIOT
€ro pa3BUTHUIO.

B paznene I1.M. UBanoBoit u O.W. Ilatomu Kiuenmckuii onvim
u eocnpusmue Openda: Keiic 6AHKOBCKUX YcAye pacCMaTpUBaeTCs Mpo-
OieMa co3maHMsI YCIELIHOIO OpeHIa B CEKTOpe OAHKOBCKUX YCIIYT.
Hns1 npuBiedyeHUs U yaepKaHus KIMEHTOB OaHKaM HeoOXOAMMO Tpa-
MOTHO BBICTPaMBaTh OTHOLIEHUS C MOTPEOUTENSIMU YCIyT, (hOpMUPYS
BBIIAIOIIMIACS KIIMEHTCKUI OIBIT, TOCKOJbKY TaHHbBIHN OTBIT HE TOJIBKO
B3aMMOCBSI3aH C OpeHIOM, a BCTpauBaeTcsl B ero CTpyKTypy. IIpoBo-
JIATCS TTOAPOOHBIN aHAIU3 KJIMEHTCKOTO OTbITa KaK MCUXOJOTrMYeCKO-
ro (peHOMeHa, CBSI3aHHOTO C pe3y/IbTaTOM B3aMMOIEMCTBUSI OpraHu3a-
UM U TIoTpeduTess. Takke aHaIM3UpyeTcsl crieuuguka 0aHKOBCKOM
cepbl U npeajaraeTcss MoJeab KJIMEHTCKOTO OIbITa 111 0AHKOBCKUX
YCIIyT, KOTOpasi B CBOE# CTPYKTYpe COACPKUT UeThipe (hakTopa: «(hoKyc
Ha pe3yJbTaTes, «IyllIeBHOE CITOKOMCTBUE», «OIbIT B3aMMOIEHCTBUS C
MPOAYKTOM» U «MOMEHT UCTUHBI».

Martas yactb «bnsHec-nNcMxonornyeckne TEXHONOrMU» OITUCHIBAET
MPaKTUYECKNE MHCTPYMEHTHI pabOThl OM3HEC-TICUXOJIOTOB [JIsl pelle-
HUSI pa3IMUHbBIX 3a7a4 B OM3Hece.

Paznen E.B. CunopeHko busnec-mpeHuHe oHAaliH TIOCBSIIECH UHTE-
PaKTUBHBIM METOIaM, KOTOPbIE MOTYT MPUMEHSTLCS B OHJIAKH-OMU3-
HeC-TPEHUHTe JISI TOBbIIIEHUs] BOBJICUEHHOCTU YYaCTHUKOB. ABTOD
COMOCTAaBJISIET MEXKIY co00it Tpu TexHoJIoruu: «CeaHC OMHOBPEMEHHOM
urpel», «CoBMeCTHOE ncciaenoBaHne» u «PydHoil Tpym». DT METOIbI
ObLIM anpoOMpOBaHbl Ha BBIOOPKE U3 184 yyacTHUKOB OHJIAMH-OU3-
Hec-ceccuil B mapte — utoHe 2020 roga. Pe3ynbraThl MOKa3bIBaIOT, YTO
«CeaHC OTHOBPEMEHHOI UTPbl» OKa3bIBAETCSI CAMOU BOBJIEKalOIIeH 13
TpeX TEXHOJIOTU, B TO BpeMsl Kak 3¢ GbeKTUBHOCTh TexHoaoruu «Co-
BMECTHOE MCCJIEIOBAHME» 3aBUCUT OT PEJI€BAHTHOCTHU JJIS1 yUaCTHUKOB
MOCTaBJEHHBIX Mepe] HUMU HCCIeN0BaTeIbCKUX BOMPOCOB. TexHoJ10-
rust «PydyHoit Tpyn» okaspIBaeTCsl BeChbMa BOBJCKAIOIICH, HO TpeOyeT
OOJIBILIOTO 3amaca BpeEMeHH JIJ1s1 OMMCaHUS U MHTepIpeTaluu CO3JaH-
HBIX yYaCTHUKAMU TIPOU3BEICHUIA.

B pasnene H. Mapioy lcuxomempuueckue mexunonoeuu. Koney wika-
avt Jlatikepma ? onucbIBaeTCsl 3HAUMMOCTh HEOCO3HAHHBIX MPOLIECCOB
B MoOBeleHUU Joneii. BenenctBue atoro nmpodeccruoHalbHbIE UCCIIe-
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JOBaTeNIM B 00JIaCTU MapKeTUHIAa U OpeHAMHTa JOJXKHbBI TOHUMATh U
W3yJ9aTh 3TH TIOICO3HATENBHBIC MPOIECCHI, YTOOBI TOYHEE IpEencKa-
3aTh MOBeNeHNe MoTpeduTens. TeM He MeHee B HacTosilee BpeMsl 10-
MUWHUPYIOT TPaAWILIMOHHBIE TIOAXOAbl K MCCAENOBaHUSIM (HampuMmep,
(bokyc-TpyImbl, OMPOCH! U T.A.), B pe3yJbraTe KOTOPbIX CIEeLUaTUCTbI
MOJyYaloT AOCTYM TOJIbKO K OCO3HAaHHOMY MaTepuany. I1pu aTom aHa-
JT3UpyeTcd mKaa Jlaiikepra Kak HanboJiee MOy ISIPHBIA MHCTPYMEHT
TMCUXOJOTUYECKUX U MAapKETUHTOBBIX MCCIeN0BaHW. ABTOp paccMmar-
pUBAET AEBSATb KPUTUUECKUX MTYHKTOB, KOTOPBHIE CTABST IO COMHEHME
MOJIE3HOCTh ¥ TOYHOCTh MCITOJIb30BAaHMS IIKa JlaiikepTa Kak OCHOBEI
OOJIBIIIMHCTBA MHCTPYMEHTOB OIlpoca. B KauecTBe anbTepHATUBBI pa3-
OMpaloTCsl COBpEeMEHHBIE HENPOMApKETUHIOBbIE WHCTPYMEHTHI IS
U3y4eHUsl TTIOBEeIeHUsI TTIOTPEOUTENSI, a TAKXKE METObI, MOJTHOCThIO OC-
HOBaHHbIE Ha 00pa3zax, COCOOHbBIC BhI3bIBATh CIIOHTAHHBIE PeaKIIUu,
KOTOpBIE C OOJBINEIT BEPOSTHOCTHIO OTPaKaloT MCTUHHBIE OCHOBHBIE
MBICJIM M YyBCTBA JIIOJIEH U TTO3BOJISIIOT U30eraTh COLMAIbHYIO Xesa-
TEJbHOCTb.

B pasgene A.A. KuceneBoii [lepecosopbl 06 opeanu3auuoHHbIX U3-
MEHeHUsIX U NepecmpoiiKa KOSHUMUBHbIX KOHCIMPYKMOE pyKogodumenell
MOKa3aHbl OCOOEHHOCTHU TIEPErOBOPOB 00 OpPTaHM3aIIMOHHBIX M3Me-
HEHWUSIX, BbIIEJEeHbI (haKTOPbI, KOTOPbIE OMOCPEayoT 3(Pp(PheKTUBHOCTh
MePEeroBOpOB, B YaCTHOCTU, KOTHUTUBHBIE KOHCTPYKTbI PYKOBOIUTE-
7. OHM OTIPENeIISIIOT TTOBEIeHNEe PYKOBOIUTENEH B HAIPaBICHUN U3-
MEHEHUI 1 TTPOSIBIISIIOT UX 0a30Bble ycTaHOBKU. [TokaszaHbl OCHOBHbIE
KOMITOHEHTBI KOTHUTMBHBIX KOHCTPYKTOB PYKOBOIUTENS (M3MEHEHME,
coIrabHasl CIIPaBeUIMBOCTD, OJIATOTIONYYHE, IIPABO BIUATH Ha JIIOIeH
U OOCTOSITENILCTBA, COOCTBEHHAs KOMIIETEHTHOCTb), KOTOPbIE MOTYT
OBITH OCHOBOI1 JIJIsSI TIpeoOpa3oBaHusI COAepKaHUS 3TUX KOHIIENITOB 1
MOCJIeAYIOIIero U3BMEHEHHS TTOBEACHUST PYKOBOIUTEJIS.

B pasnene H.B. AnroHoBoii, E.A. Pasron [lpobaema ouenxu 3¢h-
hexkmusHocmu KoyuuHea: co30anue UHCMpPYMeHma 0As UsMepeHus: AUMHOU
aghpekmusrnocmu ONUCaHbl Pe3yabTaThl pa3pabOTKU Kbl JTAYHOMN
3(pHEeKTUBHOCTU KakK TokKaszatensl 3(PpGEeKTUBHOCTU KOYYMHTa. ABTO-
PBI aHATTU3UPYIOT UCTOPUIO MCCIenOBaHUS (P (PEeKTUBHOCTA KOYIMHTA,
BBIAESIS TUUHYI0 3((DEKTUBHOCTD KaK OIHY U3 HauboJjiee BasKHBIX €ro
nepeMeHHbIX. JJIs1 co3maHusl MHCTPYMEHTA OLICHKU JIMYHOU 3] dex-
TUBHOCTU OBLIO pealu30BaHO MSITh TAIoB: 1) pazpaboTKa ONPOCHUKA,
M3MEPSIOIIEero YpOBeHb JUYHOK 2 (HEKTUBHOCTH HAa OCHOBE COOpaH-
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HBIX JAHHBIX; 2) UHTEPBbIO PKCIIEPTOB O PEJEBAHTHOCTU BOMPOCOB K
OCHOBHBIM Oji0KaM; 3) IpoBepKa HANEXKHOCTH IIKajibl; 4) IIpoBepKa
BHYTPEHHE# COMIaCOBAHHOCTU ONMPOCHMKA; 5) TECTUPOBAHUE OMPOC-
HUKa KaK MHCTPYMEHTa OlleHKU 3 dekTuBHOCTU KoyuuHra. Co3naH-
Hasl aHKeTa IToKasaja BbICOKYIO0 HaJeXKHOCTb Y BHYTPEHHIOIO COIJIaco-
BaHHOCTb. THCTPYMEHT MOXET OBbITh MCIIOJIb30BAaH KaK I OLIEHKHU
JMYHOK 3 (PEeKTUBHOCTU, TaK U [JIs1 OLEHKU 3(PPEKTUBHOCTU KOY-
YUHTA.

Paznen M.P. ApnientseBoii, A.B. Kocosa, }0.B. Knenau, T.JI. Xy-
IIKOBOt Memamexnonoeuu oOusnec-KoHcaamuHea TIOCBSIILIEH aHAIU3Y
OCHOBHBIX TIPUHIIMIIOB OM3HEC-KOHCAATHUHTA KaK MPaKTUKU MEXJTY-
HOCTHBIX OTHOILIEHU U OBITHS €€ CyOBbeKTOB. PaccMOTpeHbI OCHOBHBIE
Mpo0OJieMbl KJIMEHTOB, CBSI3aHHbIE C HAPYIIIEHUEM WX BHYTPUJIMYHOCT-
HBIX U MEXJIMYHOCTHBIX OTHOIIEHWIA, OTHOILIEHWEM K WX COOCTBEH-
HOI Xu3HU (OBITUIO) B LIEJIOM, CYOBEKTOB OM3HEC-KOHCAJITHUHIA KakK
YYaCTHUKOB OusHec-mpoiieccoB U np. Lleab uccnenoBaHusi — mpo-
AHAJIM3UPOBATb OCHOBHbBIE MPUHIIUITBI UJIU METATEXHOJIOTUU OM3HEC-
KOHCAJITUHTA. ABTOpbI 0000111aI0T OCHOBHbBIE MCUXOTEpareBTUYECKIE
KOHIIETILIMY Y KOHLEMIUU OU3HEC-KOHCANTUHTA (B 3HAUEHUU ITOMOTa-
IOLLIEH COLIMAIBHO-TICUXOJOTMYE€CKON IMTPAKTUKHU TS Pa3BUTHUA JIOIEH 1
opraHusaiuii). Onupasicb Ha TeTpaay MPUHIUMIIOB TTCUXOJOTMYECKOTO
KOHCYJIbTUPOBaHUS, BblIeNeHHbIX B 11Kosie K. P. Pogxepca, a Takxke Ha
BeIyllIMe TPUHLIMITBI OPTAaHU3ALIMOHHOTO KOHCYJIETUPOBAHMSI, aBTOPbI
paccMaTpuBalOT UX MPOSIBJIEHUsSI U OCOOEHHOCTU B OCHOBHBIX acIleK-
TaxX U U3MEPEHUSIX KOHCYJIBTaTUBHOTO B3auMOAEUCTBUS. TpaaulinoH-
HO BBIIENSIIOT CJIEAYIOIIME U3MEPEHUS: CUCTeMa BJIACTH/YIIpaBIeHUS,
cUcTeMa KOMIIETEHIIMIi/OMbITa, J1000Bb/cucTeMa OTHOIIeHUI. Kax-
JI0€ U3 ITUX U3MEPEHUIA CBSI3aHO C TEM WJIM MHBIM HaMepeHUeM KOH-
CYJBTaTUBHBIX OTHOIIEHWI: TpaHC(POPMALIMOHHBIM, TUAJOTMYECKUM
U PESILIMOHHBIM. B paMKax KaXaoro u3 3TUX HaMEPEHUId OCHOBHbIE
MPUHLMITBI OM3HEC-KOHCAJITUHTA MPOSIBISIIOTCS KaK METaTeXHOJIOTUU
WJIM METaTeXHOJoThuYecKue rpyrnbl. KpoMme Toro, aBTopbl paccMaTpu-
BalOT NPUHIMIBI OM3HEC-KOHCAJITUHTA TPUMEHUTENBHO K XKU3HU KOH-
CyJIbTaHTa U KJIMEHTA B LIEJIOM KaK «METAaTEXHOJIOTUU XXU3HU».

B pasnene P.B. MBaHoBa, O.B. MaBpuna Koyuune kax mexono-
eus paspeulenus KOHGAUKmMos 8 opeanusayuy TPOBOAUTCS aHAJIU3 KOH-
(nukTOB Ha TIpuMepe KOHKpeTHoi opraHuzaimuu — OOO «I[pann
Otenb KazaHnb». 3T0 cOBpeMeHHbBIH 17-3TaXHbI KOMITJIEKC C TTIOJHBIM
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UH@paCcTpyKTypHBIM KoMIuiekKcoM. Haumboiiee pacrnpocTpaHeHHBIM
BUIOM KOH(MJIMKTOB B 3TOI OpraHu3aluu SiBjsieTcsi KOHGIUKT MpU
B3aMOEHCTBUM C KJIMEHTaMM. ABTOPBI aHAJU3UPYIOT BO3MOXHBIC
CITOCOOBI MX pa3pelleHus, IPU 3TOM OCHOBHOE BHUMAaHUE YICNSIOT
KOYYMHTY KaK Hauboiee 3¢ GhEeKTUBHON MOIEIN, paCKPBIBAIOT STAIlbI
rpoliecca KOy4yrmHra rnpu padbote ¢ coTpynHMKaMu. B 3akmoueHue nomi-
YEepPKUBAETCS, YTO KOYYMHT KaK METOJI pa3peliecHUsI KOH(MIUKTOB B Op-
raHu3aliuy, He SIBJISETCS pa30BOM Mepoil MOBBIIIEHUS 3((EKTUBHO-
CTU pabOThI €¢ COTPYAHMKOB. KOyUYMHT — 3TO OCO3HAHHO BHEAPEHHAas
MOJEITb YIIPaBJIeHUsI OpraHU3aIieil, KOTopast IIO3BOJIUT He TOJIBKO JI0-
CTUYb B3aMMOIIOHMMaHUS MEXIY COTPYIHMKAMHU M KJIMEHTaMU OTeJIs,
HO U TIOMOXET JIy4Ille PACKPBITh JUYHOCTHBIN U MPOodeCCUOHATbHBIMN
MOTEHLIMA €ro COTPYAHUKOB, TprueM 3P deKT OyaeT JOCTUTHYT He
TOJILKO B COOJIIONCHUM YCTAHOBJICHHBIX MTPaBUJ, HO B pe3yJbTaTe ca-
MOMOTHMBALMM U CAMOOIIPENEICHUN, COCPEIOTOUCHUN BHUMAHUS Ha
npodeccuoHaIbHOM U IMYHOM CaMOCOBEPILIEHCTBOBAHUH.

B paznene T.}O. bazapoa u M.C. KapnioBa Ilouemy ykpenismo
dogepue Ha 0en08biX Nepe20B8opax evieo0Hee, HeM NPUMEHAMb MAHUNYAS-
mueHble cmpameeuu ? TIPUBOISITCSI 0OOCHOBAHUS Te3Uca O TOM, UTO B
JIEJIOBOIA cpejie IePeroBOPHBIE CTPATern, OCHOBAHHBIE HA MPOCTBIX U
MpO3payHbIX MPUHIMIAX, HalleJeHHbIC Ha pa3BUTHE OOBEPUs U Iap-
THEPCTBA B JIOJTOCPOYHON MEpCIeKTUBe, MpeodaagaloT Hal UX KO-
PBICTHBIMU Y KOHBIOHKTYPHBIMU allkTepHaTUBaMu. [1pu 3TOM BaxkHO
co0tonaTh caeayolliee yCI0BUe: aJbTPYUCThI JOJKHBI UMETh BO3MOX-
HOCTb TIOJIyYUTh KOMIIEHCALIUIO 33 HEeCIIpaBeIIMBOE TTOBEICHUE T1ap-
THepa. DTO TOT MPU3HAK, KOTOPBIA OTIIMYAET YCIEIIHbIE CTPATEruu
MapTHEPCTBA OT MX YPE3MEPHO ONTUMUCTUYHBIX aJbTepHATUB, OCHO-
BAaHHBIX UCKJIIOUYNUTEIBLHO Ha OECPOUTpHIIIHOi Toruke. CTpemiieHue
noOyIUTh NPOTUBHUKA K MPUHITUIO MOAEIN OOIIEHUSI, OCHOBAHHOM
Ha TIapTHEePCTBE, BBIHYXKIAET HAC YKPEIUISITh €ro MoBeAeHNE, HallpaB-
JICHHOE€ Ha COTPYIHUYECTBO, M HAKA3bIBATh 32 JCCTPYKTUBHBIC U 3TOU-
CTUYHBIC JEWCTBUSI, BKJIIOUasi CO3HATEIbHOE MCMOJb30BaHUE MAHUITY-
JIITUBHBIX TpreMoB. O00CHOBaHME JAHHOM cTpaTernu 0a3mpyeTcs Ha
TEOPETUUECKHNX KOHLEHIINSIX, Pa3pabOTaHHBIX B paMKaX PUMCKOTO U
COBPEMEHHOTO YaCTHOTO TpaBa, TEOPUU TPAHCAKLIMOHHBIX U3AEPXKEK
¥ MIOBTOPSIOLIeiicsS quIeMMe 3aKITI0YEHHOTO.

B pasnene A.B. 3axaposa Ilopoxcdaroujue uepot 6 asuayuoHHoM Ou3-
Hece OMMCHIBACTCSI MPaKTUKA MCITOJIb30BAHUS TaHHOTO BUIA WUTDP IJIs
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MOBBILIEHUS TOTOBHOCTM aBUALIMOHHOIO MepcoHajaa K AEHCTBUSAM B
9KCTPEMAaIbHOI CUTyallM 3a CUET YCKOPEHHOTO MOCTPOECHMS U Iallb-
Heliero oOcIy>XuBaHust oopasa npodeccruoHana. BaxkHbIM 3j1eMeH-
TOM MOPOXIAIOLIEro CLEHAPUS SBISIETCS TO, YTO B IPOLIECCE UIPbI
AKUITAX MOJIy4aeT HOBBII OIBIT, IPUMEHSISI €TI0 Ha IPaKTUKe, TO €CTh
ycusmBaeT ero. B To ke BpeMst pa3Hble KOMaHIbl CO3AI0T pa3IMyHbIe
ClLIEHapuUM, YTO B KOHEYHOM MTOI'€ MOXET MPUBECTU K COBEPILIEHHO
MHBIM pe3yjibTaTaM, B TOM YMCJIe KacaloluMcs 0e30IaCHOCTU MoJie-
TOB. B X01e UrpoBoii cuTyalluy MUJIOTHI BUAST MPOLIECC B3aMMOIEH-
CTBMSI, C OMHOM CTOPOHBI, M BOBJICKAIOTCS B Hero, ¢ apyroit. Kaxmabrii
npuderaeT K CBOEMY CLIEHApUIO M MOXKET BUICThb, K YeMy TPUBOASAT
ero ACKCTBMSI B KOHIIE UIPbl. TakuM 00pa3oM, B OCHOBE JIEXKUT B3au-
MOZAENCTBUE YJYACTHUKOB B UTPOBOIM CHUTyallUd C MCIIOJb30BAaHUEM
COOCTBEHHOTIO clieHapusi. B 11ie1oM B mpolecce Urpbl MPpOUCXOAUT pa3-
BUTHE KOMMETEHIIUI, PEKOMEHIOBAaHHbIX MEXIYHAPOIHBIM COOOIIIE-
CTBOM.

JNntepatypa

Aumonosa H.B., Heanosa H.JI., llImpoo B.A. (2014) I1cuxonorust busHeca. M.:
IOpaiir.

benmon C., Heanosa H.JI. (2016) Tlcuxojorust Gu3Heca CErOmHs: B MOMCKAxX
noaxonoB // BusHec-mcuxoyiorusi B MEXIYHApOIHON nepcrekTuse. M.:
YuuBepcuterckas kHura. C. 2—24.

Ueiinexa O.C. (2000) Dxonomuueckas ncuxonorusi. CI16.: MUzn-so CIIGIY.

FEnuceenxo A.C., Heanosa H.JI. (2018) Bu3Hec-IICUXOJOTMUECKUE TEXHOJIOTUU.
3akmountenbHas ctaths // Otto K., I'eprep I. Pabora B komaHae. Xapb-
koB: ['ymanuTapublii neHtp. C. 181—189.

Ewmenvanoe E. H., [losapuuyvina C.B. (1998) [1cuxonorust 6uzneca. M.: Apmana.

XKypaesnes A.JI., Kynpeiiuenxko A.B. (2004) TTpo6ieMbl 5KOHOMUYECKOI TICUXO-
sgorun. T. 1. M.: UacturyT ncuxojoruu PAH.

Hsarnosa H.JI., Muxaiinosa E.B., IlImpoo B.A. (2008) BBeneHue B ICUXOJIOTUIO
ousHeca. M.: Mzn. nom BILD.

Meaus M. (2005) busHec — 310 ncuxonorus. [Icuxonornyeckue KOOpAUHATHI
JKM3HU COBPEMEHHOTO JIeJIOBOTO uesioBeka. M.: AnbninHa busHec byke.

Camoykun A. U, Camoykuna H.B. (2001) DxoHOMMKA U TICUXOJIOTUs OU3Heca.
Pocros H//1.: ®eHUKC.

McKenna E.F. (2000) Business Psychology and Organizational Behavior: A Stu-
dent’s Handbook. New York: Psychology Press.

36



Introduction.
Business psychology: approaches
and development trends

S. Benton, N. Ivanova

Monograph “Business Psychology in an international perspective:
Theory and practice” is devoted to theoretical and scientific-practical
research in the field of business psychology. This is a modern interdisci-
plinary branch in applied psychology, which is characterized by a com-
prehensive approach to the analysis and accounting of psychological fac-
tors of business in order to increase its efficiency [ Benton, Ivanova, 2016].

Business psychology emerged at the intersection of organizational,
social psychology, industrial psychology and psychology of personality,
as well as economics, sociology and management under the influence of
the processes of social and economic development of society [Ivanova
et al., 2008]. Within this integrative direction, business is studied as a ho-
listic phenomenon that combines various components, in which the fol-
lowing psychological factors are revealed: activity, organization, social
and professional self-determination of the individual, social institution,
etc. This makes it possible to develop business-psychological methods
for improving business efficiency, taking into account the peculiarities
of the businessman personality, the norms and rules of interaction in
the organization, ways of communication with customers, etc. [Benton,
Ivanova, 2016].

In recent years, this area has become increasingly well-known and
popular, both among psychologists and business representatives. For
psychologists, it is important to develop new approaches, tools, and
technologies that allow them to flexibly respond to current requests from
business organizations. Representatives of companies need psychologi-
cal help because of the complexity of the tasks facing the business in the
current economic, socio-cultural conditions.
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It is important to emphasize that the psychology of business ap-
peared, first of all, in connection with the request to psychologists from
the business side. For many managers, it became increasingly obvious
that improving business efficiency is impossible without taking into ac-
count a complex of psychological factors in the construction of business
processes and management systems. At the same time, the accumulated
experience of companies working with psychologists has shown that not
all psychologists are personally and professionally ready for practical
work in business due to their narrow psychological training and lack of
understanding of the business environment, lack of readiness for con-
structive interaction with business representatives.

All this increased the participation of psychologists in practical work
with business, led to the emergence of new subject research areas that
play an important role in the development of methodological tools. In
addition, it stimulated the development of conceptual models of busi-
ness psychology and training programs for practical psychologists to
work in business.

We can say that the emergence of this direction reflects the urgent
need for managers and owners of companies to receive comprehensive
psychological assistance, build creative and mutually beneficial interac-
tion with psychologists.

We emphasize that business psychology, as an independent field,
began to form in the 90s of the twentieth century in the UK. It was there
that the first approaches to understanding the meaning of the activ-
ity and the functional tasks of psychologists were formed in connec-
tion with the changing demands of companies. So, in the 90s of the
twentieth century in the UK, due to changing economic conditions, the
problems of strategic business development were exposed. It became
clear that in order to improve the efficiency of companies, they need
specialists who have a wide range of psychological competencies and
understand the very essence and spirit of the business. In Russia, this
realization occurred a little bit later, when businessmen faced similar
problems that could be solved with the help of psychologists with spe-
cial knowledge and skills. It is no coincidence that the first publications
devoted to various aspects of business psychology appeared during this
period [McKenna, 1994; Bardier, 2002; Deineka, 2000; Emelyanov,
Povarnitsyna, 1998; Melia, 2005; Samoukin, 2001; Zhuravlev, Kupre-
ichenko, 2004; etc.].
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All this influenced the worldview of psychologists, who realized the
need to find extraordinary solutions and technologies, flexible adapta-
tion to the tasks set by the business. It should be noted that psychologists
who were then graduated from universities formed a mostly narrow view
of the problems associated with the assimilation of specific knowledge
and methods of psychology, as a rule, far from the goals and objectives
of the business itself. Psychologists needed a new marker of professional
identity that would reflect their unique set of competencies, a compre-
hensive vision of the psychological content of business problems, the
ability to improve the performance of companies through increasing
the personal awareness of employees, the quality of communication and
personnel management, the search for non-standard solutions, building
long-term relationships with customers, etc.

The title “Business psychologist” has become such a professional
marker. It is given to psychologists who have received special training to
work in business organizations. They should be able to conduct a com-
prehensive analysis of the psychological problems of the business on the
basis of a qualified diagnosis, to carry out actions to predict the develop-
ment of the business. In addition, they should have more opportunities
to understand the internal life of the organization, managing themselves
and organizations, developing communications, image, etc. [Benton,
Ivanova, 2016].

It should be noted that business psychology has faced problems with
positioning relative to other branches of psychology, primarily organi-
zational and economic psychology. Therefore, professional associations
of business psychologists were created, conferences and seminars were
held, etc. Associations of business psychologists have been established in
Russia and the United Kingdom, and conferences and seminars are be-
ing held in this field. For example, the annual international conference
“Business Psychology: Theory and Practice” has been held at the HSE
for almost 10 years. All this contributed to a deeper understanding of the
essence of this direction and its advantages over other applied areas of
psychology, both within psychology and from the business side.

Comprehensive approaches in business psychology began to take
form in universities, where psychologists were trained in this field. All
training programs reflected the ideas of their developers about the con-
ceptual components of business psychology, which were fixed in the
training content.
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Basic approaches in business psychology

The first master’s programs of this profile were opened in the late
90s of the twentieth century in the universities of Great Britain: Uni-
versity of Westminster, London Metropolitan University. Today, such
programs exist in Russia, United States, Germany, Australia, and other
countries. So, in the UK in recent years, about 60 different training
programs for business psychologists have been opened. In Russia, for
more than 10 years, psychologists in this field have been trained in the
Master’s program “Psychology in Business” of the Higher School of
Economics. Since the content of training in different universities is dif-
ferent, the professional portrait of a business psychologist largely de-
pends on the training model that was created in the educational institu-
tion.

At the same time, we can say that these programs combine a com-
prehensive approach to psychological factors in business and focus on
solving practical problems. All training programs in business psycholo-
gy are based to some extent on the foundation of organizational and so-
cial psychology, psychology of personality, and industrial psychology.
Business psychology is most closely related to organizational psychol-
ogy and industrial psychology. This can also be seen in the programs
that have been opened in recent years. For example, the programs
“MSc Industrial/Organizational and Business Psychology” (Univer-
sity College London, UCL), “Business and Organizational Psychol-
ogy” (Business School at University of Westminster), etc. At the same
time, in a number of universities, business psychology programs focus
on psychology of management, the decision-making process, and the
effectiveness of performance (University of Leeds, Heriot-Watt Uni-
versity, etc.).

Historically, the first training programs for business psychologists
were opened at the University of Westminster and London Metropolitan
University. These programs have been tested for a long time in the educa-
tional process and the professionalization of graduates (about 20 years)
and have had a significant impact on the formation of subsequent pro-
grams. In particular, based on the experience of these programs, a model
was developed for training business psychologists in Russia, on the mas-
ter’s program “Psychology in Business” of the Higher School of Eco-
nomics. It was on these programs that the main approaches to business
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psychology were identified: managerial (strategic), organizational, and
comprehensive.

Let’s consider the approaches to business psychology.

The management approach is presented in the Business Psychol-
ogy programme developed by Professor S. Benton (University of West-
minster). This approach reflects the role and competencies of a business
psychologist, which are necessary for building and implementing tasks of
strategic development, improving the effectiveness of the organization’s
activities through psychological support of the decision-making process,
conflict management and communication.

The goal of training of psychologists in this approach is to develop
personal and professional competencies that contribute to the imple-
mentation of the strategy of systematic growth of the organization’s
sustainability. The business psychologist must be able to identify the
functional and strategic capabilities of the company at the levels of the
individual (I), team or group (T) and organization (O). Therefore, he
studies a set of conceptual theories, gets acquainted with a large num-
ber of methods (diagnostics, consulting, coaching, etc.). It is personal
competencies aimed at expanding the options of human behavior in the
organization at three levels (I, T, O) that are an important basis for stra-
tegic management.

The personal maturity of the company’s personnel and managers is
considered as a prerequisite for their behavior in various situations and a
condition for the stability of the organization. In order to achieve coher-
ence in the organization, the psychologist needs to work with the com-
petencies of each level (I, T, O).

In the training program for this model, the following main units were
identified that determine the structure of business psychology, the set of
knowledge and competencies of a business psychologist:

@ analysis of individual differences;
team (group) skills;
negotiation skills (conflict resolution);
analysis and decision-making skills;
diagnosis and development of personal competencies (the ability
to think and act strategically).

It is important that these competencies are combined in practice, if
each of them is not included of the competencies of each level (I, T, O).
One key factor for successful behavior within and between each level is
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to combine the “level” of competence with a mental schema that en-
courages and supports the ability to diagnose and solve problems. This
combination provides the basis for consistency between the individual’s
ability to diagnose (D), solve problems (DM), plan (P), and transform
these diagnostic processes into effective behavior and actions. All these
abilities are manifested at the level of the individual, team and organiza-
tion (I, T, O).

The flexibility of the behavioral response, which is linked to the
goals of the activity, is considered as a product of an effective indi-
vidual, group, and organizational strategies. Each of the main areas of
competence outlined above acts as a source of focus of attention when
the problems of communication and achieving interpersonal goals are
solving.

According to the model of S. Benton, personal competencies affect
the ability to develop positive personal strategies that can increase any
level of basic competence. In order to achieve this coherence in complex
and intense interactions, a number of key or core competencies must
be established as a starting point in building overall effectiveness. The
starting point is competence in identifying and using the individual dif-
ferences. Competence in dealing with differences such as: culture, per-
sonality, learning styles, conflict types, and communication styles is en-
hanced when integrated into other core areas: teams, conflict resolution,
decision facilitation, and personal competencies.

Combined with strategic abilities for diagnosis, planning, and ac-
tion, Benton’s approach argues that individuals and groups are less likely
to be negatively affected by the distorted and failed communications that
often accompany the communication of individuals and groups under
pressure. In addition, it is argued that individuals and groups are much
more able to maintain focus on tasks when working with differences
(diversity) for longer with less influence of negative and defensive be-
havior. The main argument is that most of the “behavioral barriers”,
performance failures, arise from shortcomings in managing individual
differences that manifest themselves in each of the main areas of the
competence model.

The S. Benton approach and model provides a way to align personal,
group, and organizational competencies in such way that the individual
differences and diversity of the group are used more effectively to achieve
the company’s strategic goals.
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The organizational approach is presented in the program “Business
Psychology”, developed by N. Marlow (London Metropolitan Univer-
sity).

According to N. Marlow, business psychology is a complex, inter-
disciplinary field of applied psychology, focused on the organization-
al context of business and aimed at solving problems faced by owners,
managers and staff of business organizations. A business psychologist
must have the values, thinking, interaction and self-presentation skills
necessary to work with businessmen, be able to talk to businessmen, and
be understandable to them. He needs knowledge not only in psychology,
but also in a broader context: about the situation in society, factors of
business development, etc. In addition, he must demonstrate the skills
necessary for working in business.

A business psychologist needs a wide range of competencies that al-
low him to apply various technologies to improve the efficiency of both
the organization’s managers and staff. In particular, it is necessary to
develop consulting and coaching skills. Therefore, the training was con-
ducted in close cooperation with representatives of counseling psychol-
ogy and the Association of Business Psychologists of Great Britain.

This program included the following main modules, reflecting the
knowledge and competencies of a business psychologist:

® psychology of success in business (as an activity and a social in-
stitution);
organizational learning, innovation, creativity;
staff selection and development for business success;
organizational culture and change;
decision-making, leadership and motivation;
research methods, consulting skills;

@ business-psychological project.

The first module “Psychology of Business Success” is aimed at
studying the sources of business activity, the role of psychology in im-
proving business efficiency. This module focuses on how the business
works and how it affects psychology.

The second module, “Organizational Learning, Innovation, Cre-
ativity”, carries out training at the individual, group, and organizational
levels, which can lead to innovation. The primary challenge for business-
es is to understand the factors that can either promote or deter learning,
innovation, and creativity.
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The third module “Selection and Development of Personnel for
Business Success” includes an analysis of the elements of successful
business behavior and procedures for the recruitment, assessment and
development of personnel. The psychologist needs to understand how
these procedures relate to work standards, opportunities for innovation
and creativity, directions of business change, continuous training and
development of staff.

The fourth module “Organizational Culture and Change” is based
on the anthropological and psychological analysis of the organization.
A large role is given to the theory of Z. Freud, metaphorical methods
that help to develop an understanding of how individuals gain experi-
ence in groups and organizations. The study of organizations using the
metaphors “culture” and “mental dynamics”, the identification of the
influence of various elements of the organization on the psychological
atmosphere and the real state of business — the most important compo-
nent of the training of business psychologists.

The fifth module “Decision-making, Ladership and Motivation” is
related to the task of understanding the nature of management decisions.
It reveals the relationship between management and leadership, leader-
ship styles, and the relationship with the conditions and motivation in
organizations in terms of decision-making and conflict resolution.

The sixth module “Research Methods, Consulting Skills” is aimed
at developing skills and various methods of research, data collection and
processing, mini-projects and specific organizational tasks, negotiation
and consulting skills.

The seventh project module “Business Psychology Project” allows
students to demonstrate mastery in the field of business psychology,
skills in design, data collection, critical analysis and interpretation of re-
sults. It also helps to develop the skills of planning and organizing, con-
sulting and networking, and allows to create original research work based
on the organizational context.

Within this approach, the appeal to the organizational context, along
with the knowledge of the basics of psychology enables the business psy-
chologist to help companies improve their efficiency and competitiveness.

A comprehensive approach is implemented in the master’s pro-
gramme “Psychology in Business” (HSE).

In our country, this is the first training program for business psy-
chologists, which was opened at the Faculty of Psychology of the Re-
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search University Higher School of Economics in 2004. The content of
this program is based on industrial psychology, social and organizational
psychology, psychology of personality, but it is also open to other areas
in psychology and humanities. The main objective of this program is to
train specialists who have a wide range of competencies that help to im-
prove the efficiency of individual or team work in the business sector.

Within the scientific-psychological approach developed at the High-
er School of Economics, business is considered as a complex system
aimed at creating products and services that have properties that are in
demand by society or individual groups of people. The main function of
business is to create products and services with new properties that are in
demand by society [Ivanova et al., 2008].

Accordingly, the structure of business psychology is formed on the
basis of the following aspects of the analysis [Benton, Ivanova, 2016].

Activity (professional). Business is a special economic activity aimed
at making a profit, and imposes certain requirements on the identity of
the personality.

Organizational. Business, most commonly, operates on the basis of
special created organizational structures, so in the organizational con-
text, it has its own patterns of occurrence, functioning and development.

Environmental (sociological, market, etc.). Business is one of the
most important social institutions of society, so it, on the one hand, de-
pends on the current level of socio-political and cultural development of
society, the economic situation in the market, etc., on the other, has a
significant impact on social structures and order in society, the social-
ization of citizens and standards of social behavior.

Based on these aspects, the directions of studying the life activity and
personality of businessmen are set. A businessman develops the idea of
his business, creates an organization, defines its mission and strategy,
and ultimately defines the image of the business as a social institution.
The main task of the psychologist is to help him at all these stages.

Within this approach, business psychologists are specialists of a
wide profile who, having a good understanding of the general meaning
of business and management, can successfully apply their psychological
knowledge in HR, organizational and individual consulting and coach-
ing, the study of consumer behavior, and others. They can help busi-
nessmen to increase their efficiency and competitiveness, to follow the
principles of humanism, to be capable of personal growth, mutually ben-
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eficial and constructive communication with people. In addition, they
should have a number of advantages over other specialists, in particular,
they should be able to show greater efficiency in self-management, busi-
ness communications, building a business image, etc. They should also
have more opportunities to understand the life of the organization and
develop effective relationships, as well as be able to use business psycho-
logical technologies [Eliseenko, Ivanova, 2018].

The main content units of the disciplines are aimed at developing
competencies in the field of working with a businessman’s personality,
organization and market.

A.

Business as an activity:
psychological analysis of personality and activity;
social and professional development of the individual;
professional activity of businessmen (emotional and volitional
regulation of activity, psychological aspects of decision-making,
professional development etc.);
the personality of a businessman (motivational and semantic
sphere of personality, ways and means of social, personal and
professional self-determination);
making effective decisions;
methods of work of the psychologist at the individual level
(diagnosis, counseling, coaching, etc.).

B. Business as an organization:

facilitation of group processes and organizational changes;
optimization of external and internal organizational
communications;

leadership and organizational behavior;

HR technologies in organizations;

principles and technologies of psychological support of business
organizations;

creating and managing an organization as a business tool;
methods of work of a psychologist at the group and organizational
levels (diagnostics, consulting, coaching, etc.).

C. Business as a social institution represented in public relations and
sales markets:

psychology of consumer behavior;
structure and content of economic consciousness (socio-cultural
features);
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@ psychological patterns of consumer behavior;

@ socio-cultural conditionality of interaction between business

organizations in the market economic environment;

@ mechanisms of interaction with customers, brand building;

@ psychological aspects of marketing research, etc.

Within this approach, a business psychologist prepares to perform
a wide range of roles and develops competencies in the field of manag-
ing the process of making effective decisions, facilitating group processes
and organizational changes, optimizing external and internal organiza-
tional communications, studying consumer behavior and conducting
marketing research, etc.

It is important to combine research and practical work in the pro-
cess of training business psychologists to implement a comprehensive
approach. Namely, to create conditions for understanding real business
problems, to be able to develop tools and technologies that are useful for
overcoming these problems independently, etc. Therefore, an important
role in the implementation of this approach is both the organization of
scientific events and constant interaction with practitioners.

Thus, summarizing the presented approaches, we can say that busi-
ness psychology today — is an interdisciplinary field of applied psychol-
ogy, in which conditions for the effective work of business organizations,
personal and professional development of businessmen, and the imple-
mentation of the principles of humanism in business relations are cre-
ated on the basis of a wide range of research and practical technologies.

The professional development of a business psychologist is aimed at
preparing for various types of activities: consulting, training, expert, re-
search, project, etc. The complex nature of training allows business psy-
chologists to be fulfilled: in banks, industrial enterprises, international
corporations, construction, transport, trading companies, in the service
sector, in psychological and consulting centers, in educational institu-
tions, in project companies, in creating their own business, etc.

The main trends in the development
of business psychology

A. A persistent trend in the development of business psychology is
manifested in the expansion of the range of models and concepts that
are tested by business psychologists in relation to the tasks implemented
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in practice in companies. The principles and technologies of Gestalt
psychology, transactional analysis, cognitive, psychoanalytic, holistic,
metaphorical approaches become the basis for a number of studies, the
development of practical tools in counseling, diagnosis, development,
etc. Also, business psychologists, developing a variety of business de-
velopment problems, turn to moral principles and norms. Finally, the
business-psychological approach penetrates into the educational system.
Considering this trend, the first chapter of the monograph is devoted
to methodological approaches in business psychological research and
practice.

B. In business psychology, an integrated approach to psychologi-
cal factors in business and a focus on practice is being strengthened, in
particular, in the interdisciplinary content of business psychology. There
is an increase in the attention of business psychologists to research ac-
tivities, the search for new theoretical approaches, subject areas that can
be the basis of business psychological practice. In addition to the tradi-
tional issues related to the problems of organizational, social psychology,
psychology of personality, and industrial and management psychology,
aspects from the field of economic psychology, in particular, the psy-
chology of consumer behavior, are beginning to play an increasingly im-
portant role. In the monograph, these issues are presented in the fourth
chapter, devoted to consumer behavior and the external business envi-
ronment.

C. There is a growing interest in personal problems related to the
variability of external and internal conditions for creating and running
a business. Thus, the question of self-determination of the personality
in business, which is devoted to the second chapter of the monograph,
is becoming more and more relevant. The attention of researchers and
practitioners focuses on the value-motivational side of the individual
that accompanies the process of professional development, building a
business, using Internet resources, going through various stressful situ-
ations, etc.

D. A new trend is manifested in the increased attention of business
psychologists to the problems of organizations with increasing uncer-
tainty, psychological stress caused by the current leadership model and
its impact on the relationship between managers and subordinates, the
atmosphere in the organization, the value-motivational orientation of all
employees, etc. The problem of leadership begins to be considered in the
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context of ordering chaos, introducing new norms and rules of relations
in the organization, minimizing the negative consequences of the desire
for power, the search for leadership solutions, etc. This trend is reflected
in the third chapter of the monograph on business leadership.

E. It can be noted the trend in the development of business-psycho-
logical technologies, the search for tools that contribute to the develop-
ment of the individual and the organization [Eliseenko, Ivanova, 2018].
This is mostly due to the expansion of the repertoire of practical work of
business psychologists in the new conditions of life of people around the
world caused by the pandemic, the development of new technologies,
the economic difficulties experienced by many companies, etc. There-
fore, the demand for the development of online tools and the develop-
ment of ways to use them in work that requires active interaction and
personal participation of a person is increasing. This is, for example, the
practice of preparing trainings, conducting negotiations, resolving con-
flicts, as well as in counseling, coaching, etc. In addition, the problem
of the effectiveness of technologies, the reliability of the data obtained
by the psychologist, the impact of the procedures used on interaction
and personality is becoming increasingly important. The fifth chapter is
devoted to business-psychological technologies.

In conclusion, it is important to emphasize once again that more
than 20 years have passed since the first approaches to business psychol-
ogy appeared in UK universities. During this time, business psychology
has become an increasingly recognizable brand of world psychology. It
is actively developing and becoming more and more popular in business
and society thanks to the efforts of universities, associations of business
psychologists and practitioners. The demand for business psychologists
in the labor market, both in our country and abroad, is determined by a
wide range of their competencies, the ability to search for technologies
that meet changing business conditions. The main advantage of this di-
rection in comparison with other applied areas of psychology is the com-
plex nature, humanistic orientation and constant development in such a
changing world in which we now live.

The content of the monograph is based on the approaches in busi-
ness psychology and trends in the development of this field.

The first part "Methodological approaches in business psychologi-
cal research and practice” shows the key characteristics of this approach
and examines the range of debatable issues regarding the role and pos-
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sibilities of the business psychological approach in conducting research
and solving practical business problems.

Thus, in the section by E.N. Makhmutova Business psychological
approach in the educational system of the Moscow State Institute of In-
ternational Relations, the institutional and educational components in
the structure of the university approach to business psychology are de-
scribed. The institutional components of this approach are considered
from the point of view of the connection between diplomacy and busi-
ness in the context of official documents of the Russian Federation and
speeches of the head of the Ministry of Foreign Affairs Sergey Lavrov.
The analysis of the educational component emphasizes the importance
of the psychological approach in the professional training of internation-
al students, describes the educational process and the place of business
psychology in it. In conclusion, it is noted that the further development
of business psychology at the Moscow State Institute of International
Relations has optimistic prospects.

0.S. Deineka’s section Moral principles and norms in the practice of
developing competitiveness in the business environment is devoted to the
study of the place of the moral factor in the symbolic picture of ideas
about competitiveness at three levels (individual, organizational and
country) and the associated deviation of moral behavior (by the example
of studying monetary strategies). The study sample was representatives
of business organizations in Moscow, St. Petersburg and Izhevsk in the
field of construction, trade and services (84 people (34% men and 66%
women) aged 35 * 11 years). The results showed that the subjects make
higher moral demands on the organization and the country than on
themselves, allowing moral deviations for the sake of money. The study
revealed correlations of attitude to moral deviations (on the example of
monetary attitudes) and personality traits.

Subjects for whom money at a high level of significance are a factor
of personal competitiveness and the most important indicator of suc-
cess in work turned out to be more tolerant of receiving a bribe. And, on
the contrary, those who associate work success with professional growth,
competence and a willingness to innovate reject corruption behavior. It
is shown that the older workers are, the more critical they are about vio-
lation of moral standards.

In the section by T.Yu. Bazarov and A.V. Paramuzov Time perspec-
tive and managerial identity in the context of professional-managerial
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roles, the study of the perception of psychological time of managers in
the context of their managerial role repertoire is described. The authors
note that despite the proven connection between the time perspective
and different types of identity (personal, social, organizational, etc.),
the issue of managerial identity remains insufficiently studied. As a re-
sult of the study of 174 people, including 92 managers and 82 entrepre-
neurs, it was found that the perception of psychological time through
managerial roles is different between managers and entrepreneurs. There
are not significant statistical differences among managers and their
managerial roles. There are differences between the roles like Organizer
and Supervisor among entrepreneurs. The role of the Supervisor has a
more open time perspective than the role of the Organizer.

In the section by A.V Evdokimov The Metaphorical Approach in
Business Psychology, the challenges in business caused by its modern
external and internal environment are considered, and the metaphori-
cal approach is described as an eco-friendly tool in dealing with such
challenges for a more effective way of solving business problems. The
metaphorical approach is a method associated with the application of
various metaphors in practical psychology. The section provides specific
business tasks in which a metaphorical approach can be used, and exam-
ines the tools and technologies of this approach. The metaphorical ap-
proach is also analyzed as a tool for developing the main competencies of
a business psychologist. This section describes three practical cases that
clearly demonstrate the possibilities of a metaphorical approach to solv-
ing business psychological problems. In conclusion, it is noted that the
competent use of metaphors can enhance the practical work of a busi-
ness psychologist from the initial team diagnosis and collection of key
information to the final sessions.

P.A. Blinnikova’s section Psychology and cognitive science as a tool
to improve business efficiency demonstrates the opportunity that opens
up for business if it relies on the achievements of contemporary science
of the human mind and thinking. This section provides an overview and
generalisation of the range of studies, analysis of the applicability of
certain results in business. In the course of the work, it was found that
most of the modern achievements of cognitive science at the moment
are either not used at all by the business sector or are not widely spread.
Despite this, the analysis of applicability showed that the application of
research results would increase the efficiency (success) of doing business.
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It is worth to note that at the moment, unfortunately, most researches
are still carried out in the USA or in Western European countries so this
factor should be taken into account if we apply the results of the study
to other societies, including the Russian one. Nevertheless, this analy-
sis opens up opportunities for further research, including verification
and refinement of data on the domestic sample. The section notes that
the main source of income for the company is people whose behavior is
studied by psychology. In this regard, recent advances in psychology and
cognitive science will allow researchers to change business strategies to
improve efficiency and profitability.

In the section by M.R. Stukan, I.V. Korotya, O.V. Nagaev Possibili-
ties of E. Erickson’s Approach in the analysis of employee behavior and rela-
tionships between them, a brief summary of Erikson’s theory with empha-
sis on its certain elements is given. The article analyzes the relationship
of psychological traumas received during the person’s crises with the
current features of behavior and interaction with others. The possibili-
ties of assessing the most up-to-date stage of employee personality’s de-
velopment, as well as the presence of traumas from crises at previous
stages, are considered, and suggestions are made on possible options for
compensating these traumas and minimizing the impact of their negative
manifestations on the process of interaction between employees. The au-
thors of the section conclude that there are hidden opportunities in the
theory of personality development by E. Erickson for its use in assessing
the causes of existing problems in the interaction between employees, as
well as for developing proposals for the reorganization of the industrial
process and increasing employee motivation.

The second part “Self-determination of the individual in the busi-
ness environment” is devoted to the description of the results of research
and practical recommendations in the field of problems at the personal
and organizational levels of business.

In the section by D. Autissier, E. Pachtchenko-de Préville, 1. Van-
dangeon-Derumez Learning Organization: The basic principles, Concep-
tual Approach, Principles of Functioning and Examples the significance of
the transition of organizations to another level of life activity is consid-
ered — their transformation into learning, which is dictated by modern
reality. The authors analyze the conceptual model of the learning or-
ganization, which includes the following components: systemic think-
ing, personal mastery, mental models, shared vision and team learning.
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The importance of considering these disciplines together, as well as the
holistic application of the model in practice, is emphasized. The article
describes and analyzes the methodology of implementation and func-
tioning of training networks in one of the largest companies in France,
as an example of a specific use of the principles of a learning organiza-
tion.

The section by V. A. Stroo, I. Savinova Professional looking at value
features of highly qualified employees describes a study aimed at identi-
fying the preferences of highly qualified specialists when choosing an
organization for employment. The international human capital study
conducted by ManpowerGroup, based on a survey of 39,195 employ-
ers in 43 countries, found that 67% of large organizations announced
a shortage of qualified personnel. Highly qualified specialists feel their
demand and understand that they can benefit from the current situation.
It is natural that these processes stimulate the appearance of complex
preferences in the choice of an organization for employment, which em-
body the desire to find an organization that will best meet its goals. To
achieve the goal of the study, a series of standardized interviews were
conducted, followed by a content analysis of the protocols to identify the
priority characteristics of the organization for employment. As a result, it
was found that the preferences of highly qualified employees are focused
around both the external characteristics of the organization, considering
its positioning in the labor market and HR brand (for example, remuner-
ation, prospects, prestige), and the internal characteristics of the orga-
nizational activity and culture (for example, the quality of relationships,
meaning and challenge). Familiarization with the results of the study will
allow business leaders aimed at recruiting professionals to get a holistic
view of the current priorities and effectively formulate the employer’s
value proposition (EVP) to a potential employee.

In the section by T. Terekhova, E. Trofimova Subjective character-
istics of personality as a system-forming factor of economic self-determina-
tion of small business entrepreneurs, entrepreneurship is considered as an
object of scientific interdisciplinary research with an emphasis on the
individual psychological characteristics of the subject of entrepreneur-
ial activity. A theoretical analysis of the factors of self-determination of
entrepreneurs, personal predictors of successful entrepreneurial activity
is carried out, and as a result, based on the ideas of the theory of syste-
mogenesis, a structure of economic self-determination of entrepreneurs
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is developed, which has a metasystem, system, subsystem, components
and elements. As a result of the study, the content of the subsystem was
revealed. Factor analysis allowed to identify the following important
subjective characteristics of entrepreneurs: assessment of the quality of
life: mental and physical health, competence and internalization in the
economic space of life, self-regulation (self-control), competitiveness,
transformational activity in relation to the economic context, focus on a
high level of self-effectiveness.

The section by R.K. Nesmeianova Models of the relationship of per-
ceived corporate culture with organizational identification of employees of
commercial enterprises describes the complex structure of the relation-
ship between the types of perceived corporate culture (L. Constantine’s
typology) with the types of organizational identification (G.E. Kreiner
and B.E Ashforth’s model). Such intermediate variables as the attrac-
tiveness of corporate culture, the need for organizational identification,
the individual-organization values fit and the types of attachment to the
organization have been examined. The study involved 241 employees of
commercial enterprises. The data were processed using structural equa-
tion modeling. Four structural models for each type of perceived corpo-
rate culture (open, synchronous, closed, random) were built. They reveal
the features of their relationship with the studying variables. Has been
shown, what are general trends and patterns, and what is specific for a
particular type of corporate culture. Neutral identification and disiden-
tification may be the cause of ambivalent attitude towards organization.
High level of individual-organization values correspondence contributes
to appearance of need for identification and to employee’s perception of
the enterprise as attractive. Also, it is connected with low probability of
occurrence of avoidant attachment. Preoccupied attachment can cause
avoiding attachment, when employees are not satisfied with the work
and avoid communication with colleagues, which, in turn, may provoke
emergence of neutral identification. The absence of indifferent attitude
to enterprise may cause positive identification The section also discusses
the prospects for future research.

In the section by J.A. Kitova, N.R. Aprelikova, M.A. Kitov Internet
user needs in knowledge in psychology as a business resource the needs and
characteristics of knowledge needs in the psychology of Internet users in
the Russian Federation. Modern information technology space provides
a person with new opportunities for knowledge of the world, the acquisi-
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tion of additional knowledge and meet the cognitive needs. The speci-
ficity of user requests showed a heterogeneous level of interest in various
branches of psychology, allowed to highlight the structural and substan-
tive features of the needs of respondents in knowledge of psychology and
their preferred forms of obtaining this kind of knowledge. In general, the
results of the study showed a high level of interest of Internet users to
knowledge in psychology, demonstrated their high focus on the search
for applied information on personal development, professional activities
and the creation of favorable relationships with others. The section notes
that the study of the needs of the population in knowledge of psychology
should become an integral part of the psychological community, which
is responsible for the psychological well-being of the person and the de-
velopment of psychological culture of society as a whole.

Section by N.I. Khramtsova, A.S. Glushenkova, Yu.Yu. Zaiakin,
S.A. Plaksin Body image and quality of life in hospitalized patients is de-
voted to the problem of organizing work in a medical institution in con-
nection with the psychological characteristics of patients undergoing
treatment in a hospital. A study of 56 patients undergoing inpatient treat-
ment in the departments of traumatology, gynecology, nephrology and
oncology, as well as 53 people from the control group, shows that pa-
tients undergoing inpatient treatment have no less, and in some aspects
even higher quality of life associated with body image, due to the pecu-
liarities of perception of their appearance, despite disease that led them
to hospitalization. Therefore, when organizing the work of the hospital,
it is necessary to pay special attention to the ability of patients to take
care of their appearance, as well as to provide adequate conditions for
communication with friends and relatives, since these aspects improve
their quality of life. It was revealed that body image is higher in relations
with friends and relatives, with daily self-care and a feeling of happiness
in everyday life. These results indicate the positive impact of close inter-
personal communications on patients of inpatient department, and no
reducing feelings of happiness in everyday life.

In the section by Yu.A. Saprykina Correlation between image of stress-
Jful working situations and motivational and personal characteristics of spe-
cialists of “sales” profile presents the results of the study of stressful work-
ing situations in the activities of sales professionals. The relationship
between cognitive appraisal, on the basis of which a subjective image
of situations forms, and functional characteristics of specialists — mo-
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tivational and personal properties and states is studied. Survey methods
were used to obtain data in the study. The results showed differences be-
tween groups of specialists with different degrees of resistance to stressful
working situations. The study showed the subjective image of stressful
working situations and its correlation with the motivational and personal
properties and states of specialists.

The section by I.E. Lyskova Socio-psychological aspects of human re-
sources quality management in a modern organization, actualizes the main
tasks of human resources quality management, substantiates the impor-
tance of improving approaches to human resources management of an
organization, creating socio-psychological atmosphere and effective
models of quality management, the quality of human resources in the
modern knowledge economy. It emphasizes the importance of human
resources quality management in the aspect of modern quality manage-
ment and strategic development of an organization by the example of
Rosatom State Nuclear Energy Corporation.

The third part “Leadership in business psychology” is devoted to
the role of the leader and the problem of leadership in modern condi-
tions typical for business organizations.

The section by L. Matthewman Applied Holistic Business Psychol-
ogy Intervention and Practice: Towards the Development of Compassion-
ate Leadership-A Case Study aims to raise awareness of integrated or
holistic applied business psychology and its benefit to the development
of compassionate orientated leadership. The interconnected nature
of compassionate leadership can be linked to the development of a
compassionate orientated workplace. Leaders can play a key role in
recognizing the benefits that a compassionate organisational culture can
have. Itisargued that by integrating holistic business psychology practices
of integrative coaching, along with the development of leaders will
subsequently lead to the development of a culture of compassion, higher
organisational well-being, and optimal organisational functioning. This
section providesa critical review of literature on compassionate leadership
and case study analysis of positive psychology coaching interventions
with coaching clients. It is also presented coaching interventions to
support the development of compassionate leadership and enhance the
growth of an organisational culture of compassion.

In the section by N. Marlow The enigma of leadership reflects on the
phenomenon of leadership, which is a kind of intrigue for both theorists
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and practitioners. The section provides a critical analysis of leadership
theories, analyzes specific examples of leaders from business and politics
in order to find answers to questions about the nature of the qualities of
the leader, the importance of modern technologies, mass communica-
tions for the development and promotion of a leader. The section also
provides an analysis of different types of leaders in terms of their im-
pact on employees and on the business itself. Leaders — heroes, stars,
“promoted” in the media, managers who were able to develop leader-
ship qualities through education and training, trial and error, as well as
transformational leaders who can interact more closely with their fol-
lowers, inspire them, as a result of which an emotional connection is
formed, which develops on the basis of mutual trust, admiration, loyalty
and respect are considered in details. Thus, the author approaches the
understanding of charisma, which is considered as a personality trait or
an ability associated with it.

In R.M. Kutuev’s section “The dark side of leadership”: the problem
of the negative consequences face subject seeking to be a leader, the “dark
side of leadership” is considered as a set of negative consequences for the
mental and somatic health of leaders and those who aspire to a leader-
ship role. To understand the specifics of leadership, it is proposed to use
a model of analysis of phenomena based on the triad “large group —
small group — person”. The reasons for the desirability of leadership
status in society and how this can lead to destructive types of leadership
are also discussed. The section also presents the results of research on the
“dark side” of leadership as a status, as a role, and as an integral personal
characteristic. They demonstrate that leadership correlates with somatic
diseases such as hypertension, coronary heart disease, and others. These
results can be useful for psychologists-consultants and representatives of
related professions to diagnose and prevent negative conditions in lead-
ers.

The section by N. Marlow Decision — making in chaos discusses the
problem of decision-making in a complex, chaotic, unpredictable envi-
ronment, and also provides a critical discussion of some traditional ap-
proaches to decision-making. The existing technologies and models of
decision-making usually do not meet the modern conditions and lead
to errors. And accordingly, the accepted “scenarios” of good leadership
need to be changed to include different approaches, tools, and manage-
ment style, which can be called dramatic leadership, based upon the
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emotive power of imagery and the motivational power of storytelling.
Its underpinning framework will be that of stories and myths from
the theatrical past of the business informing new scenarios and fresh
productions in the future. Based on this, the section presents the main
characteristics of leadership: the ability to diagnose, analyse and gain
insights from the environment; the ability to be flexible and agile; to be
able to slip easily from playing one role to another; the ability to hold the
big picture in their minds and understand how tiny changes here, will
have unforeseen consequences there, and more importantly, affect the
sense and narrative of the whole production. The conclusion emphasizes
the irrationality and emotionality of decisions and, in this regard, the
need to accept ambiguity, intuition and instinct for a modern leader.

The next part 4 "Consumer Behavior and the External Business En-
vironment”, is devoted to the study of consumer behavior, brand analy-
sis, and customer experience.

In the section by O.I Patosha, A.D. Volkova, N.L. Ivanova The re-
lationship between civil identity and consumer preferences for goods from
different countries, the results of an empirical study of the relationship be-
tween indicators of civil identity and consumer preferences of domestic
goods are presented. The process of globalization and unstable economic
and political events create conditions for a more thorough analysis of
the characteristics of consumer preferences and the study of the rela-
tionship between the preferences of consumers of domestic goods and
indicators of civic identity. The study consisted of three parts: the study
of the attitude to the country of origin, the study of civil identity, the de-
termination of consumer preferences for goods from different countries.
The sample for the study was 125 residents of Russia. As a result of the
empirical study, the hypothesis of the relationship between the indica-
tors of civil identity and consumer preferences of domestic goods was
confirmed. A consumer who feels that they belong to the state is more
likely to prefer domestic products. In addition, it was found the features
of ethnocentrism among Russian consumers. The results of the study
may be useful for representatives of domestic businesses to promote their
products more effectively on the market. In addition, a new methodol-
ogy for studying consumer preferences has been developed, which may
be useful for future studies of consumer preferences.

In the section by K.A. Lyapunova Brand health tracking for broadband
internet access provider, a practical study of awareness and attitude to the
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Wifire brand, which is a brand of a broadband Internet access provider, is
presented. The survey measured spontaneous brand awareness and com-
petitor brand awareness, knowledge with a hint, and intent to use the
brand’s services. Based on the responses of the respondents, a pyramid
of brand health was built, and the conversion rates were compared with
the average market parameters. Market participants are compared using
the customer acquisition and retention ability. The segmentation of the
target market by the coverage of communications and the perception of
the provider’s image is considered. Brand image inherent attributes and
the impact of such attributes on the ability to attract and retain clients
have been reviewed.

In the section by B.A. Shirokikh, E.A. Sokolova Neuropsychological
researches as the basis of marketing campaign the practice of implement-
ing neuropsychology in modern marketing campaigns is analyzed. In-
fluence on people’s minds and behaviour, potential prospects of devel-
opment and necessary regulation of neuromarketing are the key points,
which are taken under consideration by the authors. Current research
would allow to understand by what means modern organizations can
gain competitive advantage through carrying out neuropsychological
researches and how consumers can benefit from it. Thus, neuromarket-
ing is considered as the most potential innovation that determines the
management of decision-making process, increasing the effectiveness of
marketing campaigns. A comparison of American and Russian organiza-
tions using neuromarketing showed differences in the experience of using
it, on the one hand, and in openness, on the other. So American com-
panies, as a rule, conduct neural research as closed innovations, keeping
them in secret, on the contrary, Russian firms have less experience in
this field, but they openly introduce neuromarketing and contribute to
its development.

In the section by P.I. Ivanova and O.I. Patosha Customer experience
and brand perception: the case of bank services, the problem of creating
a successful brand in the banking services sector is analyzed. To attract
and retain customers, banks need to build relationships with consumers
of services, forming an outstanding customer experience, since the cus-
tomer experience is not just interconnected with the brand, but is inte-
grated into the brand structure. The section provides a detailed analysis
of the customer experience as a psychological phenomenon associated
with the result of interaction between the organization and the con-
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sumer. It also analyzes the specifics of the banking sector and provides a
model of customer experience for banking services, which in its structure
contains four factors — ‘ocus on the result’, ‘peace of mind’, ‘experience
of interaction with the product’ and ‘moment of truth’.

The last fifth part describes the practical tools of business psycholo-
gists to solve various problems in business.

The section Online business training by E.V. Sidorenko deals with the
interactive techniques available in online business training for increas-
ing involvement of the participants. Three different formats probated
by the author are being compared: ‘simultaneous game session’, ‘joint
research’, and ‘handwork’. These methods were probated on a sample
of 184 participants of online business training sessions in March-June,
2020. The results show that ‘simultaneous game session’ appears to be
the most involving technique, while the effectiveness of ‘joint research’
depends on the relevance of the research questions. ‘Handwork’ appears
to be rather involving for the participants but needs huge time resources
for descriptions and interpretation of produced handworks.

technology turns out to be very engaging, but it requires a large
amount of time to describe and interpret the works created by the par-
ticipants.

In the N. Marlow section, Psychometric technologies. The end of the
Likert scale? describes the significance of unconscious processes in hu-
man behavior. So professional researchers in the field of marketing and
branding should understand and study these subconscious processes in
order to predict consumer behavior more accurately. However, tradition-
al approaches to research (such as focus groups, surveys, etc.) currently
dominate, as a result specialists only get access to informed material. At
the same time, the Likert scale is analyzed as the most popular tool in
both psychological and marketing research. This section examines 9 crit-
ical points that question the usefulness and accuracy of Likert scales as
the basis for most survey tools. As an alternative, modern neuromarket-
ing tools for studying consumer behavior are analyzed, as well as meth-
ods based entirely on images that can cause spontaneous reactions that
are more likely to reflect the true basic thoughts and feelings of people
and avoid social desirability.

In the section by A.A. Kiseleva Negotiating organizational changes
and rebuilding managers’ cognitive constructs, the features of negotiations
on organizational changes are shown, the factors that mediate the ef-
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fectiveness of negotiations, in particular, the cognitive constructs of the
manager, are highlighted. They determine the behavior of managers in
the direction of change and show their basic attitudes. The main compo-
nents of the cognitive constructs of the manager (change, social justice,
well-being, the right to influence people and circumstances, personal
competence), which can be the basis for the transformation of the con-
tent of these concepts and the subsequent change in the behavior of the
manager, are shown.

The section by N.V. Antonova, E. Razgon The problem of coaching
effectiveness evaluation: creation of instrument for personal efficiency mea-
suring describes the results of the development of the personal efficiency
as the indicator of coaching effectiveness. The history of coaching ef-
ficiency investigation is analysed, and personal efficiency is highlighted
as one of the most important variables of the coaching effectiveness.
To create the instrument for personal efficiency evaluation, 5 stages
were implemented: 1) development of the questionnaire that measures
the level of personal effectiveness based on the data collected; 2) inter-
view of the experts on the relevance of the questions to the main blocks;
3) checking the retest reliability of the questionnaire; 4) checking of the
inner consistency of the questionnaire; 5) testing the questionnaire as a
tool for assessing the effectiveness of coaching. The created question-
naire showed high retest reliability and inner consistency. The instru-
ment can be used for personal efficiency evaluation as for the coaching
effectiveness evaluation.

The section by M.R. Arpentieva, A.V. Kosov, Yu.V. Klepach,
T.L. Khudyakova Meta-technologies of business consulting is devoted to
the analysis of the basic principles of business consulting as the prac-
tice of interpersonal relations and the existence of its subjects. The main
problems of clients related to violations of their intrapersonal and inter-
personal relationships, their attitude to their own life (being) in general,
the subjects of business consulting as participants in business processes
and life in general are considered. The purpose of the study is to analyze
the basic principles or meta-technologies of business consulting. The
section summarizes the main psychotherapeutic concepts and concepts
of business consulting as a helping socio-psychological practice for the
development of people and organizations. Based on the tetrad of princi-
ples of psychological counseling, highlighted in the school of K.R. Rog-
ers, as well as the leading principles of organizational counseling, the
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authors consider the main aspects and dimensions of consultative in-
teraction. Traditionally, the following dimensions are distinguished: the
system of power/management, the system of competencies/experience,
love/relationship system. Each of these dimensions is associated with a
particular intention of the consultative relationship: transformational,
dialogical, and relational. Within each of these intentions, the basic
principles of business consulting manifest themselves as metatechnolo-
gies or metatechnological groups. In addition, the authors consider the
principles of business consulting in relation to the life of the consultant
and the client as “meta-technologies of life”.

In the section by R.V. Ivanov, O.V. Mavrin Coaching as a technology
of conflict resolution in the organization, the analysis of conflicts is carried
out on the example of a specific organization — LLC ‘Grand Hotel Ka-
zan’. This is a modern 17-storey complex with a complete infrastructure
complex and the most common type of conflicts in this organization are
conflicts of interaction with customers. The section analyzes the pos-
sible ways to resolve conflicts in this organization with the main focus
on coaching as the most effective way to resolve conflicts. The stages of
using coaching when working with employees are revealed. In conclu-
sion, it is emphasized that coaching, as a method of resolving conflicts
in an organization, is not a one-time measure to improve the efficiency
of its employees. Coaching is a consciously implemented model of orga-
nization management that will not only achieve mutual understanding
between employees and customers of the hotel, but also help to better
reveal the personal and professional potential of its employees, and this
will not be the result of compliance with established rules, but the result
of self-motivation and self-determination, focusing on professional and
personal self-improvement.

In the section by T.Yu. Bazarov, M.S. Karpov Building trust vs ma-
nipulation in business negotiations the author substantiates the thesis that
in the business environment, negotiation strategies based on simple and
transparent principles, aimed at developing trust and partnership in the
long term, prevail over their self-serving and opportunistic alternatives.
At the same time, it is important to observe the following condition:
altruists should be able to receive compensation for unfair behavior of a
partner. This is the very hallmark that distinguishes successful partner-
ship strategies from their overly optimistic alternatives adhering exclu-
sively to the ‘win-win’ logic. Aspiration to spur a counterparty to adop-
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tion of a partnership-based communication model encourages partner
to reinforce his behavior aimed at cooperation and punish him for de-
structive and selfish actions, including punishing through the conscious
use of manipulative techniques. The line of argument implemented
within the framework of this section is based on theoretical fundamen-
tals of relevant conceptions developed within the framework of Roman
and modern private law, transaction cost theory and iterated prisoner’s
dilemma.

The section by A.V. Zakharov Generative games in the aviation busi-
ness describes the practice of using generative games in the aviation
business to increase the readiness of aviation personnel for actions in an
extreme situation due to accelerated building and further maintenance
of the image of a professional, which leads to increase in reliability of
the activity. An important element of the generative scenario in a crew
is to add experience and put it into practice, i.e. to strengthen it. At the
same time, different crews creating the participants’ experience resort
to different scenarios, which can finally lead to absolutely unlike results
including those that concern flight safety. In the course of a game
situation, pilots can see the interaction process, on the one hand, and
they are engaged into it, on the other hand. Everyone resorts to their own
scenario and can see what their actions lead to in the end of the game.
In general, the development of skills recommended by the international
community takes place in course of games.
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BusHec-ncmxonornyeckum
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obpa3oBaTebHOW AEeATE/IbHOCTH
MIITMMO

E.H. Maxmymoea

bnaromaps corpyaHuuecTBy Ou3Hec-mcuxojoros Poccuu u Benu-
KOOpUTaHUM C(POPMUPOBAJICS ITOAXON K IMCUXOJIOTUM OM3Heca, KOTO-
pbIii MPUBJIEKAET CIelUalicToB U3 chepbl 00pa3oBaHUsI BBUIY €ro
HalleJJEHHOCT Ha KOMIUJIEKCHYI0O U Pa3HOCTOPOHHIOI TOATOTOBKY
CTYIEHTOB OaKajaBpraTa M MardcTpaTyphl SKOHOMUYECKOTO TTPodu-
Jisi. BuzHec-T1cuxosornyeckii moaxoa B By3e, MMEIOLIEM 3KOHOMMU-
YeCcKOe Harpab/ieHWEe MOArOTOBKU, PACIIMPSIET BO3MOXHOCTU OOY-
YaIOIINUXCsl TMPUOOPECTH YHUKATBHBIN HabOp COIMATbHBIX HABBIKOB,
npodeccuoHaTbHBIX KOMITIETEHLIUI U COOTBETCTBYIOLIMX JIMYHOCTHBIX
KavyecTB IS TIOCJIEAYIOIIETO OOecIeYeHUs] BBICOKOI BOCTpeOOBaH-
HOCTHM y TIOTEHILIMAJbHBLIX paboToaaTesieil, yKperieHus yBEpEHHOCTU
B CaMOCTOSITEJIbHOM yCMelHoi npodecCuOHANIbHON NesITeIbHOCTH.
B coBpeMeHHOM By3e «Ha pa3IMIHBIX TArax oOydeHUs Tpearorara-
I0TCSl pa3iuuyHble (popMaThl MTHULIMALIMU 1 TTOAIEPXKKU JIMYHOTO XKeJla-
HUS pa3BUTUS MIEPCOHATBHBIX HABBIKOB U KAUeCTB, a TaKXe OCO3HaH-
HOTO BBIOOpaA M peaau3alliyl WHIWBUAYATbHOU TpodecCHoHATbHOI
TpaekTopuu» [MaxmyTtoBa, JlutBuHoBa, 2021, c. 541]. CtyaeHThI Obaka-
JlaBpyaTa U MarucTpaTypbl SJKOHOMUYECKUX HaIlpaBJIeHUI MTOATOTOB-
KM MOTYT paccMaTpuBaThCsl ONHOBPEMEHHO OOBEKTAMU U CyObeKTaMU
OU3HEC-TICUXOJIOTMYECKOTO MOIX0/a B By3€: OBJafeBas B Xoie yueOHO-
TO Tporiecca 6a30BBIMU TICUXOJIOTUYECKUMHU 3HAHUSIMH, Ha KOHKDET-

67



Yactb |. MeTogonornueckne noaxosbl
B HU3HEC-NCKMXONOrMUYECKUX UCCIeA0BaHMAX U NPaKTHKe

HBIX pabOYMX MeCTax B KOMIIAHUSIX OHU CTAHOBSITCS aKTUBHBIMM TIPO-
BOTHUKAMM ITPAKTUYECKOM OM3HEC-TICUXOJIOTHM.

MOCKOBCKUIT TOCYTapCTBEHHBIM MHCTUTYT MEXAYHApOAHBIX OT-
HomeHuit (yHuBepcuretr) (MI'MMMO), comracHO ycTaBy, IIOAOTYETEH
MunucrepcTBy MHOCTpaHHBIX Aen (MUJ1) Poccuiickoit @enepamnuu,
YTO, 10 CYTH, OTIpenesieT cneunduKy ero oopa3zoBaTe/IbHOM AesITeNb-
HOCTU. SBISISICH CHCTEMOOOpa3yIOIIMM 00pa30BaTEIbHBIM YUpeKIe-
HHUEeM BBICIIero oopasoBaHus deaepalbHOTO YIeOHO-METOTUIECKOTO
00BbEeAMHEHUS 110 YKPYITHEHHOM IpYIINe ClelMalbHOCTe! U HampaBsJie-
HUit moarotoBku «llonuTuyeckrue HayKu U perMOHOBEAEHUE» U OCY-
mecTBasisg (yHKIMU 0a30BOTO 00pPa30BaTEIbHOTO YUPEXkKIeHUS BbIC-
11ero oopa3oBaHus 11O HATIPABIECHUSM MTOATOTOBKY « MexXmyHapoIHbIe
OTHOILIEHUS», «3apy0exkHOoe permoHoBeneHue», «Pekiiama u cBsi3u ¢
oOmecTBeHHOCTBI0», MITUMO nmeer pazHOOOpa3Hbie BO3MOXHOCTH
JUTST OpTraHW3alMK, TIPOBEACHUS M Pa3BUTHUS KaK QyHIaMEHTAIBHBIX,
TaK W MPUKIIAJHBIX HAyYHBIX UCCIEIOBAHUM, a TaKKe UX BHEIPEHUs
B 00pa3oBaTeabHBIN TIpoliecc By3a. [lcuxonorus 6mu3Heca Kak coBpe-
MEHHasl OTpacJb MIPUKIATHON IICUXOIOTUM HE SIBJISIETCSI B 9TOM CMBIC-
JIe UCKJTIOUEHUEM.

B crpykrype nmomxona MI'MMMO K ncuxojiorun Ou3Heca MOXHO
BBIJIEIUTD ABA TUIIA COCTABISIIONINX — UHCIMUMYUUOHANbHbBIE T 00pA30-
eamenvHble (IpeIMETHBIC). PaccMOTpUM MX ITOCIEA0BATEIBHO.

MHCTUTyUMOHaNbHbIE KOHTYPbI
noaxoaa MI’MMO k ncmxonornm 6usHeca

OTnpaBHOW TOYKOWM [JI1 MOHUMAHUS POJU TICUXOJIOTMU, KOTO-
pPYIO OHa UTpaeT B COTPYIHUYECTBE IUIIJIOMAaTUU U OU3Heca, SIBJISIIOT-
cs1 opunmanbHbie ToKyMeHThl P®D u BeicTyrieHus maBel MUJI PO
C.B. JIaBposa. Tak, B KoHuenunu BHelIHel moautuku PD, yreepx-
neHHoit Ykaszom [Ipesunenta P® B.B. ITytunbim 30 Hosi6pst 2016 rona,
OTMEYaeTcs, YTO «yKperuieHue no3uiuuii Poccun B cucreme Mupoxo-
39MCTBEHHBIX CBsI3€il, HeNOMyllleHWe NUCKPMMUHALMU POCCUMCKUX
TOBapoOB, YCIAYT, UHBECTULIUIA, UCITOJIb30BaHNE BO3MOXKHOCTEI MEXTY-
HapOIHBbIX OPTAaHU3AlLMii U CONENUCTBUE MEXIYHAPOJHOMY Pa3BUTHIO
SIBJISIETCSI OTHUM U3 MEXaHU3MOB PellleHUs NI00abHbIX U PErMOHab-
HBIX MPOOJIeM, YKpEIJIeHUsI MEXIyHAapOIHOI 0€30MacHOCTU U TIOJIU-
THYecKoil crabuiabHocTU» [[Ipesument PD, 2016]. [TocraBneHHas B
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9TOM JOKYMEHTE 3aJavya MapuTeTHOTO Pa3BUTHUSI MEXKIYHAPOMIHBIX OT-
HOIIIEHU I 1 BHEITHEOKOHOMMYECKHX CBSI3eit MperoaracT akTHBU3a-
LIMI0 BCEX BO3MOXHBIX MEXaHU3MOB, BKJIIOUAsl TICUXOJOTUYECKUE, IS
MOJTYIeHsI 3HAYMMBIX PE3YJbTaTOB B POCCUICKOM TTOUTUKE U S9KOHO-
MUKE.

Oo0pamenne Munuctpa nHoctpanHbix geia Poccun C.B. JlaBpoBa
K BOIIpOcaM TICUXOJIOTUM OM3HEcCa KOJUIETH HaXOIST B BHICKA3bIBAHU-
SIX, TIOCBSIILIEHHBIX aHAJIU3Y CBSI3U IUILJIOMAaTUM C pa3BUTHUEM Ou3Heca
U ob1IecTBa: «XOTs IMIaBHYIO POJIb B 3allIMTe CBOUX MHTEPECOB MOTYT
CHITpaTh U MTPAIOT TOJIBKO CaMU POCCUMCKIE KOMIIAaHWH, pacCMaTpy-
BaeM obecrieueHre HEMIUCKPUMMHALIMOHHBIX YCIOBUI UX AeSITeIbHO-
CTH, a TakXe (HOpMUpOBaHUE OJATONIPUSITHON PEryJITUBHON CPEIbI
5KOHOMUYECKO NesITeIbHOCTU KaK OIHY M3 BaXKHEMNIIUX 3a/1a4, CTOSI-
wux nepen MU Poccun. Iloanep:kaHue moCTOSHHOTO U 3P (hEKTUB-
HOTO KOHTAaKTa C JEJOBBIMU KPYraMi — OIHO M3 KJTIOUEBBIX YCIIOBHIA
YCIIEIIHON 3KOHOMUYECKO# aurioMatnu... COTpyIHUYECTBO AUILIO-
MaTUM 1 OM3HECca BBITOIHO JJISI 00eMX CTOPOH. YKpeIlJIeHUe MeXIyHa-
POIHBIX TO3UIINIT Poccrm ToMoraeT oTe4ecTBEHHBIM IEIOBBIM Kpyram
OoCBauBaTh 3apyOeKHbIC PHIHKHU, a MPOABMXKEHNE HAa 3TOM HallpasJe-
HUU TI03BOJISIET MOJIHEE, ¢ OOJbIIe oTnaueil pacKpbiBaTh HAIll BHEI -
HEeMOoJIMTUYECKU moTeHuunam» [Jlaspos, 2009].

BBeneHue B AUIIoMaTUYECKUIT 0OOPOT MOHSTHUS «9KOHOMUYECKAsT
IUTUTOMAaTHUsI» He ObUTO cydaitHeIM. OHO YTOYHSITIOCH U MCITOTh30Ba-
JIOCh TIPaKTUYECKM Ha BCEX BCTpeyaX MMHMCTpa C MPeACTaBUTEISIMU
3apyOeKHbIX AeTOBBIX KPyTroB, HarpuMep: «CeromHs AeJ0BbIM KpyTaM,
“OM3HeC-IUIIOMATUN TPUHAIJIEKUT 0co0asi pojb B MOAAEPXKaHUM
JIOBEpUs M B3aMMOITOHMMaHMS MeXIy Hapomamu» [JlaBpos, 2016]. Ha
BcTpeue B Mockse 31 okTs10pst 2017 roga ¢ wieHaMu ACCOLMALIUU €B-
porneiickoro 6uszHeca C.B. JIaBpoB BHOBb MOAYEPKHYJI BHEIIHEIOIM -
TUYECKYIO MUCCHIO Ou3Heca: «bu3Hec caM 3HaeT, UTO B €ro MHTepecax.
Ecmm on mpocTto OymeT JOBOOUTH CBOIO TO3UIIMIO, 3aKITIOYAIOIIYIOCS
B TOM, 4TO €My Hy>XHa Apyrasi aTMocdepa, 10 pyKOBOAUTENEH HaAIIUX
M BallliX, TO 3TO, HABEpHOE, OyIEeT caMbIM IpaBWJILHBIM» [MexXayHa-
ponHasi.., 2017]. Y1 manee, B BHICTYIUICHUH TP TOM XK€ ayodUTOpHUEH
5 okts16pst 2020 roga MUHUCTP OTMETUI: « TOPTOBJIsI, 5KOHOMUKA BCET-
Jla pacCMaTpUBaJIMCh B KAYeCTBE “CTPAXOBOYHON CETKU’ IJISI OTHOIIIE-
Huil Mmexay rocynapctBamu» [MUJI Poccun, 2020]. Takum o6paszom,
MpaKTUKa MEXIYHAPOIHBIX OTHOLIEHUI TTOCTaBUIa B OMHY CTPOKY 1O
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CTEeNeHU 3HAYMMOCTHU OUIIoMaTuio U 6usHec. Ho ocTtaercs Bompoc,
4YTO Ha INIyOMHHOM YPOBHE CBSI3BIBAET 3TU IIOHSATUS, 3TU IIpodeccro-
HaJibHbIe cephl AeSITEILHOCTU U UX MpeactaBuTeneit? Hamr otBer —
IICUXOJIOTHUSI, TOYHEE, MCUXOJOTUUYECKE MEXaHU3MBbI OCYILECTBICHUS
npodeccruoHanbHOU AesaTeabHOCTU. CTaHOBSICH CBO€OOpa3HOil TMpo-
MEXYTOYHOU MepeMEeHHOMN MeXy AUIIOMaTUE U OM3HECOM, IICUXO-
JIOTHSI HAaXOOUT CBOE OTpPaXXeHHME M B 00pa3oBaTeIbHBIX IIpOrpaMmmax
noaBenmoMcTBeHHOTO MU/ P® By3sy — MITMMO.

O6pa3oBaTtenbHblie KOHTYpbI
noaxoga MIT’MMO k ncnmxonormm 6usHeca

[TonuepkuBasi BaXKHOCTh ITICUXOJIOTMYECKOM COCTaBIISIIONIEH B IPO-
(beccHOHATIBHON TTOATOTOBKE CTYIEHTOB MEXIYHAPOIHOTO TIPOGUIIS,
OCTaHOBUMCS Ha IpakTuke ydeOHoro mpouecca MITMMO u mecte B
HEeM TICUXO0JIOTMY O13Heca.

Ecnu B 11eioM mocMOTpeTh Ha CUTYALIMIO MPEICTABICHHOCTU KOH-
KPETHBIX BOITPOCOB MCUXOJIOTUM OM3Heca B yueOHOM mporecce MI'U-
MO, TO oKa3bIBaeTCsl, YTO HA OOJBIIMHCTBE (DAKyJBTETOB B TON MU
WHOU Mepe 3TH BOIPOCHI OTPaXEHBI JINOO MMEIOT IMOTEHIUABHYIO
obpa3oBaTtenbHyI0 HUIlY. TpaaulMOHHO Hauboiee UPOKO BOMPOCH
IICUXOJIOTUM OU3HEca peanusyloTcss Ha (haKyJbTeTe MEXIYHApPOIHbBIX
9KOHOMMYEeCcKUX oTHoueHuit (MDO0), rne KpoMme 0a30BOro Kypca Icu-
XOJIOTUM [IJIs1 OaKaJaBpOB YMTAIOTCS KYPChI MO MCUXOJOTUM yITpaBlie-
HUS U TICUXOJIOTUH JIMAEPCTBA C OCHOBAMU OM3HEC-TICUXOJIOTMYECKOTO
noaxona.

Juig MaructpaHTOB (haKyJbTeTa MPUKIAAHON S9KOHOMUKHA U KOM-
mepuun (ITOK) kadenpoit nmeparoruku M TCUXOJOTUU pa3zpaboOTaH
kypc «Ilcuxomorust B 6usHece». Meronnueckoe obecrieueHre 3TOro
Kypca HallpaBJIEHO Ha TpeBpallleHhe pe3yJbTaToOB 00pa30BaTe/IbHOIM
JeSITeIbHOCTU B CUCTEMY JIMUHOCTHBIX AOCTUKEHUIT MarucTpaHTOB-
MEXIYHAPOIHUKOB MYTEM OBJAJCHUSI KYJBTYpOUl MBbIIIJIEHUS, CIO-
COOHOCTBIO K BOCHPHUATHIO, OOOOIIEHMIO, aHAAM3y WHOOPMAIUN;
HIUPOKUM TIPpO(eCCUOHAIBHBIM KPYro30pOM C  HCIOJb30BaHUEM
MCUXOJOTUYECKNX 3HAHWIA; 3BPUCTUYECKMMU HABBIKAMM pEIICHMS
MPOOGIEeMHBIX CUTYallii; HaBBIKAMU JIOTUIECKOTO TTOCTPOCHUS M MO-
HUTOPUHTA MPOMECCUOHATBHBIX PACCYXIEHUI M BbICKA3bIBAaHUI B
npoiiecce MPUHITUS PeIleHUIT; 0a30BbIM PEIEepTyapoOM MHTEPAKTUB-
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HBIX TEXHUK U UHAMBUAYAJIbHBIMU aITOPUTMAMU KOMMYHMKAITUHN; TEX-
HOJIOTUSIMU TIPUHSITUS YIIPaBICHISCKUX PEIIeHUN B MYJIBTHKYIBTYP-
Holi cpene [MaxmyToBa, 2018].

Ha ¢dakynsrere mexayHaponHbix oTHouneHuii (MO) B pamkax
00CYXIeHUS TIpOoOJIeM MUPOBOI SKOHOMHMKH pacCMaTpUBaeTCs TeMa
«['ocynapcTBo U MpeAnpUHUMATENIBCTBO: OTHOIIEHUSI COOCTBEHHOCTH
1 (opMbl OM3HECa», B KOTOPOII BO3MOXHO MCIOJIb30BaHUE OM3HEC-
MCUX0JOTUYECKUX 3HAHUA.

Ha ¢akynbreTe MexnyHaponHoii xypHaauctuku (M2K) npemnona-
eTCS KypC TICMXOJIOTUM, B OTHEIBHBIX TeMaX KOTOPOro («JIMIHOCTH»,
«O01IeHue» 1 Ip.) OakajgaBpbl 3HAKOMSITCSI ¢ TIpUMEpaMU U3 TICUXO-
Jloruu Ou3Heca, yCBaWBalOT 3HAHUS M MPAKTUYECKHe PEKOMEHIAIINU
U3 HECKOJIbKUX OTpacieil ICUX0JIOTMU — COLIMaJIbHO, 00111Ieit, S5KOHO-
MMYECKO, OpraHMU3allMOHHOM, IICUXOJOTUU TPYIa U APYTUX, KOTOPBIE
OOBIYHO MCIOJB3YIOTCS [JIsS1 MOAECIUPOBAHUS TMPOLIECCOB ONMTUMM3A-
WU AesaTeTbHOCT KoMmmaHuu [[youna, 2020]. dakynsreT MeXIyHa-
pomHoro Ou3Heca U aejioBoro anMuHuctpupoBanus (MbBJIA), roe ooy-
yalTcs Oynyliue MeHeIXepbl B 00JacTM BHEITHEIKOHOMUUYECKON
JesITeIbHOCTU, TIpEACTaBIsieT OakajaBpaM M MarucTpaHTaM yuyeOHbIe
OVCIUTIIMHBI TT0 OPTaHU3allMOHHOMY TTOBEIEHUIO, TUAEPCTBY, HOBBIM
TEXHOJIOTUSIM B OM3HeEce, YIpaBIeHYECKOMY KOHCYJIBTMPOBAHUIO, TO
€CTb AUCHUMIUIMHBI C BBICOKUM OU3HEC-TICUXOJOTMYECKUM MOTeHII1a-
JIOM.

JAuHamMuyHOe pa3BUTHE MPOOJeMAaTUKU TICUXOJOTUM Ou3He-
ca npoucxonut B llIkose OGu3Heca M MeXIyHaApOTHBIX KOMITETCHIIUA
(IHbuMK) 1o BceM HampaBlIeHUSIM pPabOTHI: TPOdECCUOHAILHON
nepenoarotoBke («KoyuduHr 1151 1e10Boit cpeabl», «MexXayHapOoaHbIi
MPOTOKOJI M JEIOBble KOMMYHUKAIIUM»), TIOBBIIIEHUIO KBaIM(MUKAa-
I, KOPIIOPATUBHBIM TMporpaMmam, Mpo¢OoprUeHTALIMOHHON Tpo-
rpamMme «MexayHapoaHasl 1IKoJja MOJOASXKHOU muriomaTun». [lpu
HayYHOM COTPYIHMYECTBE C (haKyIbTETOM YIIPABICHUS U TIOJTUTOIOT I
(®VYII) IlIkona 6u3Heca M MEKIyHAPOTHBIX KOMIICTCHIINI B TEUCHHE
psima JeT peanusyer nporpammy «busHec M MexXayHapomHBIE OTHO-
IIEHWST» I CTYACHTOB BEMYIINX aMePMKAHCKUX YHUBEPCUTETOB CO-
BMecTHO ¢ COBETOM MO MEXAYHApPOIHBIM 00pa3oBaTeIbHbIM OOMEeHAM
CIIA (CIEE). OTa nmporpamMa MOXeT CJIy>KUTb ellle OIHOI 00pa3oBa-
TEJTbHOM TIJIOMIAAKOM JJI1 pa3BUTUSI OU3HEC-TICUXOJOTMYECKOTO MO -
xona 8 MITMMO.
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[lokymeHTanbHble U cogepiKaTesibHble
npoekuyuun ncuxonormm 6usHeca 8 MMMMO

B ron otkpeituss B MITMMMO kadenpsl megaroruku M IICUXOJI0-
ruu pektop yHuBepcuteta akanemMuk PAH A.B. TopkyHoB oTmeTu,
yTo MccaenoBaHusl TipenonaBatenciit MITMMO 3a mocliegHue Troabl
CBUIECTEILCTBYIOT O CTAHOBJIEHWM HOBOTO HAMpaBIIEHUS B ITemaro-
TMKEe M TICUXOJOTUM BBICHIEH IIKOJIbI, BKJIIOYAIOIIETO Cpeaud MPOoYrX
«TICUXOJIOTUIO MEXIyHAapOAHbIX oTHoIeHui» [TopkyHos, 2013, c. 8].
MHOroacrnekKTHOCTh TCUXOJOTMYECKON COCTABIISIONIEC ITOATOTOBKU
CMEeLMaINCTOB-MEXIYHAPOIHUKOB MTPOSIBUJIACH KaK B TEOPUU U Me-
TOAMKE OOY4YEeHMSI MHOCTPAHHBIM sI3bIKaM, MepeBoay B cdepe Ipo-
(beccroHabHON KOMMYHUKAIIUU, TaK U B MEXIUCUMUITIMHAPHBIX UC-
clieloBaHUSIX 0COOEHHOCTEN MeperoBOPHOTO Mpoliecca, MOATOTOBKE K
MEXKYJBTYPHOII KOMMYHUKALIMU, B TOM UYKCIIE CBSI3aHHON ¢ MEXIy-
HapoIHbIM Ou3HecoM. HanboJee MojgHO nMcuxogoruyeckasi CocTaBisi-
folIas peajnsyeTcsl Ha aTare MarucTepCcKoil MOArOTOBKU CTYIEHTOB-
MEXIYHAPOIHUKOB.

Ha coBmecTHOM 3acenanuu HaGmonateapHoro u ITomeuynTenbecko-
ro coBetoB MI'MMMO 1niox npencenareabcTBOM MUHUCTpa MHOCTPaH-
HbIx 1ei1 Poccun C.B. JlaBposa 20 nexa6pst 2018 roma pektrop MTTMMMO
A.B. TOpKyHOB BBICTYIIMJI C TIOAPOOHBIM JOKJIAAOM W TOTYEPKHYII,
YTO «COXPaHSIS STAJIOHHBIM CTAHIAPT AUIUIOMATUYECKO MOArOTOB-
KU, MbI IOCTOSIHHO OyJeM CTPEMUTHCSI K BXOXIACHUIO B HOBbIE HUIIN
MNpUKJIaaHbIX Tpodeccuii n3 chepbl MUPOBOI SKOHOMUKMU, TIpaBa, MH-
(bOpMALIMOHHBIX TEXHOJIOTUIA, TOCYIAPCTBEHHOTO U KOPIIOPATUBHOTO
ynpasieHus» [MI'MMO, 2018].

Pekrop oOparui BHUMaHue Ha «peHoMeH npespaiieHuss MITMUMO
B MaruCTepCKUil YHUBEPCUTET. YKe B TeUeHUE ABYX JIeT Habop Ha Mpo-
rpaMMbl MarucTpatyphbl U 0aKajiaBpuata OAMHAKOB MO YUCTY CTYICH-
toB. Maructparypa MITMMO (BMmecte ¢ puimaaom) — 310 73 Ma-
rucrepckue mporpammbl no 15 HampasiaeHusiM. [louTu Tpu aecstka
MPOTrpaMM TOJHOLIEHHO peaiu3yloTcsl ¢ 3apyOeXXHbIMU MapTHEpaMu,
MO3BOJISIOT MOJYYUTh Cpa3y ABa, a TO U TPU MATUCTEPCKUX IUILIO-
Ma, JeBSITh MAarMCTePCKUX MPOrpaMM PeaIM3yIOTCsl B COTPYIHUYESCTBE
¢ KopropaTuBHbIMU napTHepamu» [MITTMIMO, 2018]. Takum obpazom,
MOTEHLMATbHAS «EMKOCTb» BHEIPEHMS TICUXOJIOTMU OM3Heca H0CTa-
TOYHO BeJIMKa.
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HaubGonee MHCTUTYLUMOHAIbHO 3aKPEIUVIEHHOW MOXHO CUYUTaTh
MporpaMMy TIO TICHMXOJIOTUM OM3Heca B MarmcrpaType SKOHOMMYE-
CKOIi HampaBJeHHOCTHU, Hampumep, IO HampabieHU <«Toprosoe
neno». MarucTpaHThl SIBJISTIOTCSI TOCTaTOYHO TTPO(eCCHOHATBHO MO-
TUBUPOBAHHBIMU OOYUYAIOIIMMHUCS M, KaK TPaBUJIO, HEe HYXIAIOTCS
B JOTOJHUTENbHBIX MEPAX COLIMAIBbHON MOANEPKKUA U CIIELAATBHBIX
Mepax amantauuu B By3e. (Ha cyiecTBoBaHue Takoii po0OaeMbl IS
0oJiee MOJIOJBIX yUalllMXCsl YKa3blBalOT HEKOTOPbIE 3apyOeXKHbIE MCU-
xojioru, Hanpumep, [Hlado et al., 2019]). MaructpanTam 3Toii Ipo-
rpaMMBI OBIJIO JaHO 3amaHue BBIIEIUTH OT OMHOM M0 TpexX Hambojee
3HAYMMBIX TICUXOJOTUUECKUX COCTABJISIIOIIMX MpodecCuOoHaTbHOM
noaroroBku. B ompoce ywactBoBasin 20 MarucTpaHTOB MEPBOTO
roga obyuyeHus (12 myxunH u 8 xeHiuH) 2017/2018 yuye6HOro roma
u 17 marucTpaHTOB nepBoro roga ooyyeHus (10 1 7 cOOTBETCTBEHO)
2018/2019 yue6HorO Toma. 10 MOCTyIUICHUS] B MAarUCTpaTypy CUCTeMa-
TUYECKOE U MOJIHOE TICUXOJIOTnYecKoe 00pa3oBaHue HUKTO U3 HUX He
MoJiyJyasl 3a UCKJIIOUeHUEM MPOXOXKIACHUST KPaTKOCPOUHBIX MPUKIIALl-
HBIX KYPCOB T10 TICUXOJIOTUY TIPOIAK 1 TICUXOJIOTUY peKJIaMbl. AHAIN3
OTBETOB MaruCTPaHTOB TMO3BOJIMJ BBICTPOUTh PEUTUHT CTETIEHU BOC-
TpeOOBAHHOCTHU OIPEACTECHHBIX TEM TICUXOJOTUYECKOIT TTONTOTOBKU B
cJIenytoleM MopsiaKe:

1) coBepIIEeHCTBOBaHKME HABBIKOB NeJI0BOTO obIeHus — 90%;

2) oBnameHue MetogaMu 3(h(HEKTUBHOTO B3aUMOICHCTBUS U B~

saHus — 40%:;

3) yMeHUe BEeCTH AeJIOBBIE ITeEpeToBOphl — 30%;

4) TICUXOJIOTMYECKW 0OOCHOBAHHOE YITpaBJICHHE TTEPCOHAIOM —
25%;

5) TroTOBHOCTb K OBICTPBIM NEUCTBUSIM B U3MEHUBLINXCS YCIOBU-
ax— 20%;

6) coBnamaHue C TPYAHBIMU 3MOLMOHAJIBHBIMUA COCTOSHUSIMU,
TICUXOJIOTUYECKUMHU eOopMallusIMUA JIMYHOCTH B OM3HEece —
20%;

7) MomenupoBaHUE U TICUXOJOTMUYECKUI pa30op NEeJIOBBIX CUTYa-
uuit — 15%;

8) TCHUXOJOTUSI MEXKYJIBTYPHOM KOMMYHUKallMM B OM3Hece —
10%;

9) TNCUXOIOTMYECKOE COMPOBOXICHWE OM3Heca Ha BCEX ITaltax
ero ocyiectBieHust — 10%;
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10) ncuxosoruyeckue MPUEMbl Pa3BUTHSI aHATUTUYECKUX CITO-
cobHocTel — 5%;

11) aTHYecKMe MPUHIMUIIBI B OusHece — 5%;

12) TcUXoJIOrust TUYHOCTU PYKOBOAUTENIS KOMIaHUU — 5%.

CremyeT OTMETUTDH, YTO HEKOTOPBIE TeMBI IO CONEPXKAHUIO OKa-
3aJIMCh OJIM3KM K (POPMYIMPOBKAM OOIIEKYJIBTYPHBIX, 001Ienpodec-
CHOHAJIBHBIX M TIPO(ECCMOHATBHBIX KOMIIETCHIINM, 3aKpeTUIeHHBIX
B JIeMCTByIOIIeM MpodecCuOHAILHOM 00pa30BaTeIbHOM CTaHAapTe
BBICIIIETO MpodeccuoHaIbHOro 00pa3oBaHus MO HaIpaBjieHUo «Me-
HemkMeHT» (38.04.02), Hampumep, CIMOCOOHOCTh K aOCTpaKTHOMY
MBbIIILIeHUIO, aHanu3y, cuHTe3y (OK-1) cootHocuTes ¢ TeMoii 10; crio-
COOHOCTb YIPAaBIsATh OpraHu3aluusiMu — ¢ TeMoit 12. OmHako maru-
CTpPaHTBI YaCTO HEAOOILIEHMBAIOT 3HAUMMOCTh 3TUX BOIPOCOB B MPO-
(beccroHaIbHOM MOATOTOBKE: MX OTMETWIIM B Ipyrnmnax He Gosee 5%.
ITpucyTcTBUE cComepKaTeIbHOTO SIIpa TeM, BBIIETeHHBIX MaruCTpaHTa -
MM, B CTPYKTYpe PO eCcCHOHATbHBIX KOMITETEHITNI OTIpenessaeT erne
OIHY OCOOEHHOCTD ITCUXOJIOTUIECKOM ITOATOTOBKU CTYIEHTOB-MEXITY-
HapOIHUKOB B MarucTparype: ¢ TOUKU 3PEHUSI TICUXOJIOTUIECKOTO CO-
JepsKaHWS TOJIKHBI YTOUHSTHCS OCHOBHBIE IIPU3HAKKM OCBOEHMUS TIPO-
rpaMMbl — JECKPUNOTOPbl. MeTOAMYECKUM OCHOBAaHUEM YTOUHEHMSI
9TUX MoKa3areseid MOTYT CIYXUTb MPUKIAJAHbIE UCCIIeIOBaHUS TICU-
xosioroB (Hanpumep, | Komanraesckas, [pummna u ap., 2016], [Asoni-
tou, Hassall, 2019] — Temsl 5, 9, 12; [Saaranen, Vaajoki, et al., 2015],
[Vleuten, Eertwegh, et al., 2019] — Temsl 1, 7; [Ma, Yang, et al., 2019],
[Caputo, Ayoko et al., 2019] — Tema 3).

Takum o6pa3om, B MIPOrpaMMHOMN 1IETTOYKE «KOMITETEHLIMU — Jie-
CKPUIITOPBI — (hOPMBI U METOBI OOYUYEHMSI» PO ECCUOHATIBHOM IO -
TOTOBKH CITeIIMAIMCTOB-MEXIYHAPOTHUKOB B MarucTparype, B 9acT-
HOCTH TI0 HaIlpaBlieHWIO «ToproBoe meo0», MOsSBIIIeTCS BO3MOXHOCTD
BBIICTUTh U CIENaTh CHUCTEMHOM TICUXOJIOTMYECKYI0 COCTAaBJISIONIYIO
oOyuenws1. JlanpHelimee pa3Butue rncuxoynorun omzHeca B MITMMO
AMeeT ONTUMUCTHYHBIE TIEPCITEKTUBEL.
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2

MopanbHO-HpaBCTBEHHbIE
NPUHLMUMbI U HOPMbI B MPaKTUKE
Pa3BUTUA KOHKYPEHTOCNOCOBHOCTH
B 6usHec-cpeae

O.C. /leiinexka

[IpeHebOpexeHre HOpMaMK MOPAJIM paliu UHAWBUAYAIbHOTO YCIIe-
Xa He TOJIbKO CHUXKAET yPOBEHb TOBEPUSI MEXKIAY YUACTHUKAMU PbIHKA,
HO U peaJibHO YIpOXaeT CTaOUIbHOCTU 9KOHOMUYECKOTO Pa3BUTUS KaK
B MacilTade OTAEeJbHOIO MPEANPUSATUS, TAK U Ha YPOBHE HAILIMOHAJIb-
HOM 1 Jaxke MUPOBOI S KOHOMMKHU.

®. OdykysiMa paccMaTpUBaeT MOpPaJIb KaK COIMAIbHBINA KaITUTall,
OIPEIEISIONIMI CTENeHb XXU3HECIIOCOOHOCTU OO0IIeCTBA M €ro KOH-
KypeHTocrocobHoctn [Dykysama, 2004]. Ix. CTummi, B HegaBHEM
MNpOILIOM TJaBHBINE 3KOHOMUCT BcemupHoro 6aHka, cpeau ¢akrto-
POB, 3aIIUTUBIINX «a3MaTCKUX TUTPOB» OT 3KOHOMUYECKOTO KPU3HCa,
CTaBUJI Ha MEePBOE MECTO «XOPOIIYIO TPYIOBYIO MOpasb», a 3aTEM YXKe
SKCIOPTHYIO OPUEHTALIMIO U BBICOKYIO HOPMY cOepexkeHuit | CTuriuil,
2003]. B poccuiickoil Tpaguuuu, B YaCTHOCTU B MPaBOCIABUU, €CThb
MPEAOChIIKA TpyaoBoit Mopanu | bynrakos, 1990; Kopanb, 1999; ITo-
noB u np., 2008; XekxayseH, 1986]. Pycckuit ¢purrocod u 3KOHOMUCT
C.H. bynrakoB roguepkuBaj, 4To 3TMKa Tpyda €CTb B KOHEUHOM UTOTe
BOITPOC O FOCITOACTBE AYXOBHOTO Hauaja HajJ MaTepuaabHbIM. B xo3s1ii-
CTBEHHOM 3TOCE PYCCKMX JI0ieii Bcerna TOMUHUPOBAIM MOYETHOCTD
Tpyaa u ocyxkjaeHue npazaHoctu [ byarakos, 1990].

MopaJjibHblE pecypchbl YEJOBEYECKOTO KamuTaja, COIIaCHO
A.N. FOpbeBy, BKIIIOYAIOT B ce0s1 Bepy B CBOIO CTpaHy, HaAeXay Ha ee
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ycIiex, JI000Bb K CBOMM COTpakaaHaM, YyBCTBO IOJITa Mepel rocynap-
CTBOM, OOsI3aTeIbHBIC UIST COXpAHEHUS, YIIPOYCHUS W TIPOIOJIKSHUS
JKM3HU CBOEro HapoJa Ha CBOEil TeppUTOPUM BOMPEKU MPOTUBOACKH-
CTBMIO KOHKYPEHTOB 1 BbI30BaM BpeMeHU [CrpaTernyeckas.., 2006].

OmHaKO TeOPKOHOMHYECKHUE IIPOIECCHl YCYTYOISIOT CITPOBOIIM-
pPOBaHHbIE PBLIHOYHOM KYJIbTYPOI CTaHAAPTU3ALIMIO U PEAYKIUIO IY-
XOBHOW XW3HM. HpaBCTBEeHHBI KPU3UC COBPEMEHHOCTHM HAXOIUT
OoTpaxeHHe B TTPOTUBOPEUMU: C OJHOUN CTOPOHBI, pacTeT 3HAYMMOCTh
MOpPaJIbHOM PEryJsiliuuU, ¢ APYTOi CTOPOHBI, KaK MOKa3bIBAIOT IMITU-
pUYecKre WMCCIeMOBaHUS, YCWINBAIOTCS MePUIMTH W aedopMaIin
MOpPAaJIbHOTO CO3HAHWUSI, TIPOSIBJISIIONINECS, B YACTHOCTHU, B TaKuX (e-
HOMeHaX, KaK aHOMUsI, MOPaJbHBIN PESITUBU3M, KOPIIOPATUBHOCTh
MOpaJIH.

ITo 3ameuanuio DyKysiMbl, MOpaJib HampaBjieHa Ha eIMHOOOpa-
3Ue PETryJISIIUM OTHOIICHUM U CHIDKEHNE KOH(MIUKTHOCTHU B OOIIIECTBE
[Dykysma, 2004].

JleHbIr SIBJSIOTCS OMHUM M3 CaMbIX MOIIHBIX MCTOYHMKOB KOH-
(bukToB, uTo 1O3BOIISIET b.A. Paii3bepry maxe BbIOEIATh TaKOM BUL
KoH(nmmKTOM0OTMM, Kak AecHexHas [Paiizoepr, 2005]. Hapacraromas
TeHIEHLIMSI MOHETapHOr0o MOHOTeu3Ma, 0 KoTopoii rucanu K. 3um-
mesib 1 C. MockoBuuu [MockoBuuu, 1998], HaxonuT noaTBepxkaeHue
B CO3HAHUM U TOBEICHUM COBPEMEHHBIX CYyOBEKTOB XO3SICTBOBAHUS
M CO3MaeT MTOCTOSTHHYIO yTpo3y AedhopMallii BCeX BUIOB COLIMAIBHOMN
peryasuuu (3aKoHa, Tpaauiuii, Mopaau). [Ipob6aeMbl HpaBCTBEHHO-
TICUXOJIOTUYECKOM PETYISIIMU SKOHOMUYECKONW aKTUBHOCTU Pa3HbIX
COITMAJTBHBIX TPYIITI, COCTABIISIONINX COBPEMEHHOE POCCUiicKoe 001IIe-
CTBO, TpeOYIOT ITocTOosTHHOTO M3ydeHus [2Kypasies, 2003].

Llens aHHOTO MCCAEIOBAHUS — OTNPEAETUTH MECTO MOPAJIA B CUM-
BOJINUECKOI KapTUHE MPEACTaBIeHU 0 KOHKYPEHTOCITIOCOOHOCTH Ha
TpeX YPOBHSX (MHAMBUIA, OPTraHU3ALUU, CTPAHblI) U COOTHECTU C pe-
3yJbTaTaMi TOTOBHOCTH K MOPAJIbHBIM OTKIIOHEHUSM (Ha TIpuMepe JIe-
HEXXHBIX YCTAHOBOK).

MeToabl ucchegoBaHus

Jlnst uccaenoBaHus IMPEACTABICHUIA 0 KOHKYPEHTOCIIOCOOHOCTU
CTpaHbl, OpTaHU3aLMU 1 JIMIHOCTU UCIIOIb30BaJICs 010K U3 TPEX Me-
TOOUK paHXUpOoBaHUsI (PAKTOPOB KOHKYypeHTocmocoOHocTu [[leii-
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Heka, 2011]. Kaxpgasg u3 HUX BKJOYaja Mopajb (MoOpajJbHO-HpaB-
CTBEHHBIN KJIMMAT B KOJUIEKTHUBE, IyXOBHOE BOCITUTAHNE) B KAUeCTBE
COCTaBJISIIONIEH crcKa (haKTOPOB ITOBBILIEHUS KOHKYPEHTOCIIOCO0-
HOCTH.

Hns uccinenoBaHusi MOPaJibHOM KOMITOHEHTbI 3KOHOMUYECKOTO
MOBENEHMUS UCMOJb30BaJICS OJIOK M3 TpeX IKCIpPecc-MeTOAUK U3Me-
peHust MoHeTapHbIX cTpateruii A. Mensma u K. PyOouniureitH (cM.
[Makcumenko, 2004]). OngHa U3 METOIMK jJaBaja TpeacTaBieHre O
LIECHHOCTHO-MOTHBALIMOHHBIX XapaKTepUCTUKax TMpodeccruoHab-
HOIt MesITeTbHOCTH PEeCIOHICHTOB, BTOpask METOIMKA TPEnOCTaBIIs-
Jla uHGoOpMaLMIo 0 CyObEKTUBHBIX MPENNOCHIIKAX 3apabaTbiBaHUS,
WJIN «CKOJIaYWBaHUsI», MEHET, TPETbsl — BBISIBIsAIA, KAKME MOpPaJb-
HO-HpPaBCTBEHHbIE Oapbepbl TOTOB MEPECTYNUTh PECMOHAECHT paau
JIEHET.

Kpome Toro, ompolreHHbIe MPOU3BOAMIN OIIEHKY CBOEit KOHKY-
PEHTOCITOCOOHOCTH C TIOMOIINBIO 3KCIpecc-MeTOOuKN | DeTHCcKUH
u np., 2002].

B uccnemoBanum mpuHsuM ydactve 84 mpencTaBUTEIsT OM3HEC-
opraHusaluii pasHoro npodus (B cepax CTpOUTENbCTBA, TOPTOBIU
u ycayr) u3 tpex roponoB (Mocksbl, CaHnkT-IleTepOypra, M:keBcka).
Cpenu pecrtoHaeHTOB 35% My>KurH 1 65% XeHIIWH, CpeTHUI BO3pacT
KOTOpPBIX cocTaBui 35,7 £ 11,4 ner.

PGByJ'I bTaTbl nccsiejoBaHunA

PaccmoTrpum dakTop Mopanau B MpeiacTaBleHUsSIX O KOHKYPEHTO-
CIIOCOOHO TMYHOCTH, OpTraHU3alIMH, CTPaHe U CIIeUGbUKY TTPEICTaB-
JICHUII 0 KOHKYPEHTOCIIOCOOHOCTH Ha pa3HbIX ypOBHSIX. B Tabmumax 1,
2 1 3 yKazaHbl pe3y/ibTaThl paHXXUPOBaHUS (haKTOPOB KOHKYPEHTOCTIO-
COOHOCTH JIMYHOCTHU, OpTaHU3ALIMU, CTPAHBI.

B tabmmiie 1 mpuBeneHbI peUTHHTOBEIE MECTa U OCHOBHBIE CTaTH-
CTUYEeCKUe MokazaTen (HakTopoB KOHKYPEHTOCIIOCOOHOCTU JIMYHO-
cti. Ha TIpuopuTeTHBIX TTO3MIIMSIX OKa3aJIUCh 3HAHUS, 1IEIeyCTPEM-
JICHHOCTb, MHTYULIMSI, 30POBbE U cOTpynHUYecTBO. [TocnenHue mecta
3aHUMAIOT (dU3MYecKass cuia, arpecCMBHOCTb, 3alllUTa 3aKOHOM WU
Mopanb (11-e mecro). Kak mokazanu uccienoBaHusl, BbIITOJIHEHHBIE
HaMM paHee Ha BBIOOPKE CTYIEHTOB, MOpPajb BBICTYyMAaeT ONHON W3
MPOOJIEMHBIX 30H MX CUCTEMBbI MIPEACTABICHU O KOHKYPEHTOCTIOCO0-
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Tabanua 1. ®akTopbl KOHKYPEHTOCMOCOBHOCTU JINUHOCTU

CraTucTuka
DakTopsI Panrosoe mecto M (4
ArpecCUBHOCTh 13 11,35 3,64
310poBbe 4 6,08 3,42
3HaHusa 1 3,22 2,93
CriocoOHOCTh PUCKOBATh 6 7,44 3,70
Xopoiue npy3bst 7 7,63 3,28
dusnyeckas cuia 14 11,79 2,57
Wnurynnus 3 5,86 3,08
CamoyTBepxKIeHue 10 8,19 3,32
3anrra 3aKOHOM 12 8,94 3,16
HosaropcrtBo 8 7,65 3,36
JleHbru 9 8,13 3,78
CoTpyIHUYECTBO 5 6,88 2,77
LleneycTpeMJIeHHOCTh 2 3,36 2,84
Mopaib 11 7,90 4,07

Hoit TnuHOCTHU. boJiee Toro, Mopaib BOCIIpUHUMAETCSI KaK rloMexa JJ1s1
a3 GEeKTUBHON KOHKYPEHIINU, TIpaBaa, Y PeTHOHAJILHOM MOJIONEXKHM e
PEUTHHT B KOHKYPEHLIMU 1O0CTOBEepHO Bhiliie [[leiiHeka, 2011].

KoHKYpeHTOCITOCOOHOCTh OpraHU3aluM UCTIBITYEMbIEC CBSI3bIBAIOT
(Taba. 2) B mepByio odepenb ¢ NpohecCUOHATIN3MOM (KOMIIETEHTHO-
CThI0) pa®OOTHUKOB (1-& MeCTO), MEHEIKMEHTOM — XOPOIIIUM PYKOBO-
IUTeNIeM, YeTKUMU LIeJISIMU, CTpaTerueii, muccueit (2-e u 3-e mMecra),
a TaKkKe ¢ peryTanueil opraHu3alny Ha PHIHKE W €€ Y3HABaeMOCThIO
(4-e u 5-e coOOTBETCTBEHHO). MeHee BaXKHBIMU (haKTOpaMM, COITIACHO
MMOJTYYeHHBIM MAaHHBIM, OKAa3aJMCh TICUXOJOTMYECKUI W MOpPabHO-
HpaBCTBEHHBII KJIMMAT B KOJUIEKTUBE (6-¢ 1 8-¢), a Takoke MHHOBAIIUH
(7-e mecTo0).

He mpuHmKas ponu m0oroBopa M 3rOMCTUYECKOTO MHTEpeca B ac-
counauun (oObEeNMHEHUM JIOAei IS COBMECTHON HesTebHOCTH),
®DykysiMa cuuTaeT, YTO Haubosee NeiiCTBEHHbIE OpraHU3allui UMEIOT
mox co0oif TaKylo OCHOBY, KaK KOJJICKTHB, OOBEIMHEHHBIM OOIIN-
MU 3TUYECKUMU LIeHHOCTSIMU. OH MOMYepKUBAET, YTO UJeHaM TaKhX
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Tabanua 2. PakTOpbl KOHKYPEHTOCNOCO6HOCTM OpraHM3aLun

CraTucTnka
DakTopsI Panrosoe mecto M o
2KecTKOCTb, arpeCCUBHOCTh Ha PhIHKE 13 9,94 4,21
310poBbe MepcoHasa 9 8,44 3,40
IMpodeccrnonannaM (KOMIETEHTHOCTb)
pabOTHUKOB 1 3,07 2,39
CrocoOHOCTb PUCKOBATh 12 9,17 3,43
Xopole OTHOIIIEHUS B KOJJIEKTUBE
(TICUXOIOTUYECKUT KJTMMAT) 6 7,17 3,55
CoxpaHeHUe KOMMEPUECKOM TaliHbI 14 10,89 2,67
WMumk, penyramnust OpraHu3alum 4 6,67 3,62
Y3HaBaeMOCTh Ha PbIHKE (M3BECTHOCTD,
TOITYJISIPHOCTB) 5 6,76 3,71
Coo6monenue TpynmoBoro konekca PD 10 8,63 3,81
MuHoBauuy (HOBOBBEIECHUS) 7 7,74 3,18
Bricokast mpuObUTh 11 8,64 3,99
Xopoluii pyKOBOAUTEb 2 4,19 3,04
Yerkue 1eau, CTpaTeTrusi, MUCCHS 3 4,74 3,15
MopaibHO-HpPaBCTBEHHBI KIMMAT
B KOJUJIEKTUBE 8 8,34 3,57

KOJIJIEKTUBOB He TpebyeTcs monapoOHasi KOHTpaKTHO-IIpaBoBas peria-
MEHTAIIUS UX OTHOIICHUM, TIOTOMY UTO CYIIECTBYIOIINI MEXITy HUMU
MOpPaJIbHBIIT KOHCEHCYC SIBIISIETCS 0a3MCOM MX B3aMMHOTO JTOBEPUS
[Dykysama, 2004].

KoHKypeHTOCIIOCOOHOCTh CTpaHbl (Ta0I1. 3) IIpexXae BCeTro 3aBUCUT
OT IEeHCTBEHHOCTU TaKOTO COLIMAJIbHOIO peryjisiTopa, Kak 3akoH (1-e
MecTo). BaxHbl Takxke uenoBeYecKuil (310poBbe Haluu, oOpa3oBa-
HUE HacejeHus) U (DMHAHCOBBIM KamuTaibl. JIlyXOBHOE€ BOCIIMTaHUE,
BKJIIO4asi MopaJib ((popMa MyXOBHOCTH, CBSI3aHHAsI C BHICOKMM YPOB-
HeM BHyTpeHHei# nucuuruinabl [Canac, 2004]), 3aHuMaeT 7-10 1O3U-
LIMIO0, a TIPEEMCTBEHHOCTD TIOKOJICHUI, WU TPamuIvs, TPaKTUIeCKU
otBepraercs (13-e mecro). Takum oOpa3oM, peATUHT COLIMAJIBHBIX pe-
TYJISITOPOB B OOIIIECTBE BBICTpAMBAETCS B O3y 3aKOHA, B MEHBIIICH
CTETIEHW — MOpPAJIu 1 Pe3KO ManaeT y TpamIuIIuid.
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Tabanua 3. dakTopbl KOHKYPEHTOCNOCO6HOCTU CTPaHbI

CrarucTuka
DaxkTopsI Panrosoe mecto M (4
PaciuupeHnue BAustHUSE 12 9,67 3,77
310pOBbe HALIUU 3 5,17 3,82
O0Opa30BaHHOCTb HACEJIEHUSsI 2 4,82 2,88
CTabuIbHOCTD B 00I1IECTBE 4 5,31 3,26
ToHkas nuIIoMaTus 10 8,50 2,99
CuutbHast apMusT 11 8,94 3,64
Penyrauus crpanbl 9 8,26 3,49
CriopTUBHbIC ITOOEABI 14 12,12 2,81
JleiiCTBEHHOCTH 3aKOHOB 1 4,78 2,95
MHHOBaLIMOHHBIE TEXHOJIOTUU 8 7,85 3,69
duHaHCOBOE GJIArONOIydre 5 5,36 3,29
IIpeeMCTBEHHOCTb MOKOJIEHU I 13 9,95 3,32
CTpareruy pa3BUTHS 6 6,63 3,52
JlyxoBHOE BOCITMTaHUE 7 7,27 3,83

Pe3ynbrarhl mepBoro 6Jioka METOIMK ITOKA3aJIi, YTO PECITOHICHTHI
MPEIbIBISIOT GoJlee BBICOKME MOpaIbHbIE TpeOOBaHUS B OTHOIIICHUH
OpTaHM3aIluy U CTPAHBI (CIIEIOBATEIHHO, K TEM JIIOISIM, KOTOPHIE ITPH-
HUMAIOT pellicHWsT Ha YpOBHE OpraHM3allii W CTPaHbI), 4eM K cebe.
DTOT SMOUPUIECKIIT (haKT He TTIPOTUBOPEUYUT MTOJUTOIOTMTIECKON 3a-
KOHOMEPHOCTH, COCTOSIIIIEH B TOM, YTO MOpPaJIbHbIE CTaHIAPTHI TOCY-
JapCTBa MOJIKHBI OBITh BBITIIE MOPATBLHBIX CTAHIAPTOB HACEIICHMSI.

Pe3ynbratel MccaeqoBaHMS, TONyYeHHBIE C ITOMOIIBIO BTOPOTO
0JToKa KCITpecc-MeTONNK, HallpaBJIeHHbIe HA N3yYeHEe MOHETapHBIX
CTpaTeTuii, MpuBeneHbI B Tabauax 4, 5 u 6.

PesynbraThl nepBoii MeToauku 610Ka (TabJ1. 4) mokasasu, 4To ycrex
B paboTe y 00CIeIOBaHHBIX PECIIOHIECHTOB aCCOLIMUPYETCS B TIEPBYIO
odepenb ¢ JOCTIKEHHEM BBICOKOTO TIPO(heCcCHOHAIBHOTO MacTepCTBa,
peanuzaiueil B paboTe CBOMX CIIOCOOHOCTEI 1 BEICOKMMU 3apaboTKa-
MM, a TAaKKe C TTOJIE3HOCTRIO TS OOIIECTBA BHITIOTHIEMOM pabOTHI.

J171s1 TOTO YTOOBI «JIe7aTh AEHBIW» (TA0JI. 5), TO MHEHUIO OTIPOLIEH-
HBIX, HYXXHBI CITOCOOHOCTH (1-€ MecTo), MOTHBAILIMS M TPYIOTI00ME
(2-e 1 3-e MecTa), a TaKKe CBSI3M UM ynada (4-s1 1 5-1 Mo3ULNN).
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Tabnnua 4. LLeHHOCTHO-MOTMBALLMOHHbIE

XapaKTepucTtukumn npoq)eccwouanbﬂoﬁ AeATe/IbHOCTU

Bomnpoc: «4Tto Hanboee BaxKHO )i OLIYIIEHHs ycnexa Ha padore?»

CraTucTnka
Bapuants Panrosoe mecto M [
Pabora o npodeccuu, COOTBETCTBYOIIAS
CMOCOOHOCTSIM, 3HAHUSIM, YMEHUSIM 2 2,74 1,97
TTonesHocTh paboTHI 17151 OOLIECTBA 4,19 1,88
CnaBa, npuU3HaHKE, YBaXKEHUE 5 4,58 1,46
Bosbiime 3apaboTKY, BBICOKUE JOXOIbI
OT paboThI 3 3,32 1,76
Bricokuii mocT, B1acTh Hal IPyTUMU
JIIOJIbMU 7 5,74 1,56
Pabora o npodeccun, kotopas
MOJIb3YETCsT HAUOOJIBIIUM CIIPOCOM,
SIBJISIETCS TTPECTIKHOM 6 4,76 1,81
JlocTrxXeHUe BBICIIIETO
npodeCcCHOHATEHOTO YPOBHS, MacTePCTBA 1 2,67 1,43

Tabnvua 5. Cy6bekTUBHbIE NPeanoCcbIIKY,
Ba)kHble AN 3apabaTbiBaHNA AeHer
Bompoc: «UTo Hanboee BaxkKHO, YTOOBI “1Ae1aTh JeHbIH” ?»

CraTucTnka
BapuanTtst PanroBoe mecto M [\
Besenue, ynaua 5 4,83 2,31
«Mo3ru», TajJaHT, ClIoCOOHOCTHU 1 2,11 1,67
Hy>xHbIe cBs13U, Tpy3bst 4 4,40 2,28
KaaHocTh, CKynocTh 9 8,75 1,69
HeuecTHOCTD, HEMOPSAOYHOCTD 10 9,02 1,64
Tepnienue, 6epeXIMBOCTD 8 6,70 1,99
Puck, aBanTiopa 7 5,60 1,92
Tpynomobue, ycepaue 3 4,38 2,23
O6pasoBaHue 6 5,20 2,48
Kemanne, amoummn 2 3,88 1,98
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Tabnuua 6. MopanbHO-HpaBcTBeHHble 6apbepbl,
KOTOpble roToBbl NEePecTyNnUTb PECNOHAEHTbI Ppajun AeHer

Bonpoc: «Ha yro 0b1 Bbl pemmiich paau aeHer?»

CraTucTuka
Bapuantbi M (4
KeHutbes (BbIITH 3aMyK) 11O pacyeTy 2,51 1,91
MMeTb cekcyallbHbIi KOHTAKT C HE3HAKOMbIM 2,09 1,82
YeJIOBEKOM (OIIMH pa3)
OOMaHyTh OM3HEC-KOMITaHbOHA 1,77 1,30
YKpacTb 4TO-1100 1,66 1,31
Paccrarbced ¢ cynipyrom(-oii), 60ii/répi-dpeHnoMm 1,94 1,51
Yexatb B Ipyryto CTpaHy 4,94 2,11
BeinonHsATh paboTy, KOTOpasi MHE He HPaBUTCS 4,68 1,82
J1aTb B3SITKY 3,35 2,13
IoxyuuTs B3SITKY 2,74 1,96

TpeTbs MeTOMMKA OJIOKA TIpeAIioaraja BbIOOp OTBETOB C OLIEHKOM
1o 7-6aibHOI 1IKajie Ha Borpoc: «Ha uto 661 Bel pemnick pagu ne-
Her?» Kak BUIHO 13 TaGulLIbl 6, PpECIIOHICHTHI A0ITYCKAaIOT MOPaJIbHbIE
neBuauuu paau aeHer. Haubonee mpueMaeMbIMU BApUaHTaMU SIBJISIIOT-
Cs SMUTPAITUS M BBITIOJTHEHWE pabOThI, KOTOpast He HPaBUTCS (B 3TOM
clayyae JEHbI'M Ha3bIBAIOTCS CIELMAJIMCTaMM MO JEHEXKHON Mopaiu
[Belk, Wallendorf, 1990] npodaHHbIMU, a He cakpaibHbIMK). [Tpu aTOM
JOTTYCKaeTCsT KOPPYIIIMOHHOE MOBEACHNE, XOTSI M B MEHBILIEl CTeTIeHH.

B uccrnenoBaHusiX ApyTUX aBTOPOB TAKXKe MOJYYEHbI MOATBEPKIC-
HUS THOEpaTbHOTO OTHOIIEHUSI POCCHUSTH K B3sITKaM. Tak, Harmpumep,
C.A. TunpMaHOB OTMEUYaeT, YTO OOJBIIMHCTBO OIPOIIEHHBIX IMOCTE
Jayu B3SITKW JOBOJIBHO OCTPO TepekrBaau HEraTUBHbIE SMOLIMU (J10-
cafy, pa3npaxkeHue, HeIOBKOCTh), M TeM He MeHee OH TOBOPUT O TIPH-
BBbIKAHWU K B3ITKaM U O BIPAOOTKE CTEPEOTUITHOTO CITOco0a peleHust
npo6eM. [TpaBna, «hopMupoBaHUe aTTUTIONA B3SITKU B OOJIbIIIEH CTe-
TeHU OCYIIECTBIISIETCS HE C TIO3UIINY IPakAaHCKON HPAaBCTBEHHOCTH,
a C MO3ULIMU OBITOBBIX OTHOLIeHUI» [[miabMmanoB, 2005]. B nuccepra-
IIMOHHOM HcciienoBaHnM A.A. MaKCUMeHKO, BBITTOJTHEHHOM 1O/ Ha-
IIAM HayYHBIM PYKOBOICTBOM, TaKKe TTPOSIBUIIOCH OTHOCUTEILHO Tep-
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MUMO€ OTHOIIEHUE MOJIONEKH K B3ATKaM (HaAIlpUMep, M0 CPaBHEHUIO
¢ Kpaxeii). Pe3ynbsraThel Tecta, IpoOBEIeHHOIO HA BRIOOPKE YMCICHHO-
cthio 700 yenoBeK, MOKa3bIBAIOT, YTO CBHIILIE OAHOM TPETU PECITOHIEH-
TOB JOITYCKalOT MoJy4eHue U gady B3saTku [ Makcumenko, 2004].

Pesynbratel CTpyKTYpHOTO aHalIn3a JaHHBIX (KOPPEISIIIIOHHOTO 1
(pbakTOpPHOIO) MOKa3aIu, YTO KPUTUYECKOE OTHOLIEHNE K MOPaTbHBIM
JeBUALIMSAM B OOJbIICI CTEIIEHW XapaKTEePHO ISl PECIOHACHTOB 00-
Jiee 3pesoro Bo3pacTta (pu p < 0,01). dakTop MOpaJbHBIX AeBUALIAI 1
HaNISIAHO MOATBepXAaeT (puc. 1), 4To cpear MOJIOALIX OOJIbIIE TaAKUX,
KOTOpBIE TOTOBBI 0OMaHYyTh Ou3Hec-naptHepa (rpu p < 0,01), gath u
Jaxe noayduthb B3ITKy (pu p < 0,01). Oka3zanoch TakxKe, YTO PECIOH-
JIEHTHI ¢ 00JIee HU3KUM CyObEKTUBHBIM JOXOIOM B 0OJbIIEH CTeIIeHU
TOTOBBI pajy IEHET MepecTyraTh MopajibHble 6apbepbl (Tipu p < 0,05).

VYienuMm BHUMaHUE ellie OMHOMY (haKTOpy MaTpULbl (puc. 2), KOTo-
pHBIii 3a(DUKCUPOBAaII, YTO MOpPaIbHAasl PEryisus CBsI3aHa CO CTaOUIIb-
HOCTBIO 1 TIPOTUBOIIOCTABIISIETCS )KECTKOCTH, arPECCUU U PUCKY.

JeiCTBUTEIbHO, KECTKOCTh U arpeCCUBHOCTb HA PBIHKE TTOJIOXKHU-
TeJIbHO CBs3aHa ¢ puckoM opranuzauuu (mpu p < 0,001) u 1uuHocTH
(ripu p < 0,01), HampPOTUB, MOPaTbHO-HPABCTBEHHBIE PETYISITOPHI, ITO-
BBIIIAIOLINE JOBEPUE, a 3HAYUT, U 0€30IMaCHOCTh JUYHOCTH, OTPULIA-
TeJIbHO cBsI3aHbI ¢ pruckoM (rpu p < 0,001) u arpeccueit (tipu p < 0,01)
U CTaOMJIM3UPYIOT 00CTaHOBKY B obO1iecTBe. [locienHee ecTecTBEHHO,
TaK Kak cepa Mopanu mupe chepsbl paBa: ICTOPUIECKU MOPAIbHOE
CO3HaHUE TPEeAIIeCTBYeT MPaBOBOMY CO3HAHMIO W CaMU TPaBOBbIE
HOPMBI TIomJieXXaT MOpaJdbHOM olleHKe. [IpaBoco3HaHuEe peryiupyeT
MOBeIeHUE JTIONEi KaTeropusiMy IIPaBOMEPHOCTH, MOpajlb — KaTero-
pusiMu 1oopa u 31a. B cBoro ouepenb, Mopaib U HpaBCTBEHHOCTD IO/ -
MUTHIBAIOTCS TPAIUIIUSIMU, IIOTOMY YTO HeJlb3sl BOCIIUTATh B ceOE BhI-
COKME HpaBCTBEHHbIE HavaJla, He 3Hasl TOro, YTo ObLIO 10 Hac.

B 3akioueHMe paccCMOTPUM KOPPEISITHl MOPAJbHBIX IEBUALIMIA
pagu geHer (CBSI3b JIMYHOCTHBIX KAYEeCTB IO METOAUKE CaMOOLIEHKU
KOHKYPEHTOCITOCOOHOCTH' ¢ TIPEICTaBICHUSIMA O KOHKYPEHTOCITIO-
COOHOCTM JIMYHOCTH, OpraHu3alu, CTpaHbl). bbl1o 00HApYyXeHO, UTO
T€ PECITIOHJICHTBI, KOTOPhIE B MEHBIIE CTEIEHN CTPEMSTCS K POCTY
CBOEii KOMITIETEHTHOCTH, OOIyCKarT oOMaH Ou3Hec-TlapTHepa (Tpu

I Mcronb30BaliCh OLIEHKHU T10 BCEM IITKajlaM 3KCITPECC-METOMUKM, a HEe UTO-
TOBbII UHIEKC.
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Yactb |. MeTogonornueckne noaxosbl
B HU3HEC-NCKMXONOrMUYECKUX UCCIeA0BaHMAX U NPaKTHKe

p <0,05). Cpenu Tex, KTo oxapaKTepHr30BaJl ce0sl Kak 0oJjiee JEHUBBIX,
0Ka3aJioCh OOJIBIIIEe TAKNX, KOTOPBIE PEIIMINCH OBl YKPACTh YTO-THO0
(mpu p < 0,05). JInuHOCTHU ¢ GoJiee pa3MbITBIMU LIEJSIMUA TOTOBBI paaun
JIeHET BBIMIOJIHATHL padboTy, KoTopast He HpaButcs (mpu p < 0,001).

ToToBBI pagu meHer OaTh B3ATKY Te, y KOTO YCIleX B paboTe (BTopast
METOIMKa BTOPOro 0JI0Ka) acCOLMMPYETCs ¢ OOJBIIIMMU 3apaboTKaMu
win goxogamu (ripu p < 0,01), KOHKYPEHTOCIIOCOOHOCTb CTPaHbI CBSI-
3bIBaeTcs ¢ ee (hmHaHCOBBIM Ojaromnoyduem (ripu p < 0,01) u geHbru
BBICTYMAIOT BaXHbBIM (HAaKTOPOM KOHKYPEHTOCIIOCOOHOCTU JTUYHOCTH
(ripu p < 0,01). JIaTh B3ATKY CKOpee PEIIaloTCs MeHee TPYIOII00MBEIE
u 6osee puckoBaHHble (Tipu p < 0,05). [TonydyeHue B3SITKU JOMyCKa-
10T Te, KTO OLIEHUBAIOT ce0sl KaK JMAEPOB, a He KaK BEIOMBIX (TIpU
p < 0,05). Te pecnoHIEHTHI, IIST KOTOPBIX I€HBIU SIBJISIOTCS BaXKHBIM
(hbakTOpOM JIMUYHOI KOHKYPEHTOCTIOCOOHOCTH, IEMOHCTPUPYIOT Oosiee
BBICOKYIO TOTOBHOCTbD 1aTh B3ITKY (r = 0,37, mpu p < 0,001) 1 mony4uth
B3aTKY (r = 0,31, mpu p < 0,01), To ecTb He TPOCTO OoJIee TEPITUMO OT-
HOCSTCS K TAKOMY CYPpPOraTy perysiliui 3KOHOMUYECKUX OTHOLIEHUI
KaK KOPPYIIIHS, HO ¥ BOBJIEKAIOTCS B Hee.

HamnpoTus, oTpuLaTeIbHO KOPPEIUPYIOT ¢ TOTOBHOCTBIO IaTh
B3STKY BaKHOCTh MHHOBAILIMIA B TIPEACTABICHMUSIX O KOHKYPEHTHOMN
opranusanuu (r = 0,345, ipu p < 0,01), pojb 3HaHUI U HOBATOPCTBA
(ipu p < 0,05) B mpeacTaBiaeHUSIX 0 KOHKYPEHTOCTIOCOOHOM TMYHOCTH.

MeHee TecHBIC CBSI3M BBISIBICHBI ¢ TAKMMM TTOKA3aTEISIMUA TIPEI-
CTaBJICHUI O KOHKYPEHTOCITOCOOHOCTH, KOTOPbIe MOTYT CBUIETENb-
CTBOBAaTh O MEXaHMW3MaX B3SITOYHWYECTBA, a MMEHHO: XECTKOCTb
KOHKYPEHIINHU 1 TIPEEMCTBEHHOCTD ITOKOJICHMIT (K COXXaJICHUTO, U Y He-
raTUBHBIX (PEHOMEHOB COLIMAJIbHOTO OIbITa, HAIPUMEDP, KOPPYILINH,
€CTb KYJIBTYPHO-UCTOpUYECKUe Mpeanochuiku [Pemernukos, 2008]).

s Tex, KTo 60J1ee TEPIUM K MOJTYYSHUIO B3SITKU, IEHbI'M TaKXKe Ha
BBICOKOM YPOBHE 3HAUMMOCTH SIBJISIIOTCS (haKTOPOM KOHKYPEHTOCTO-
coonoctu tmaHocTH (1ipu p < 0,01) 1 BaxkHeHIIMM IToKa3aTelIeM yCIie-
xa B padote (mpu p < 0,01). Y1 HarmpoTuB, IOJyYeHBI OTpULIATEILHBIC
KOPPEJSLIUY TOTOBHOCTU TIOJIYYUTD B3SITKY C TOCTUKEHUEM BBICIIETO
mpodeCcCHOHAIBHOTO MacTepCcTBa KaK IoKa3aTels ycrexa B padore n
WHHOBAIIMOHHBIMU TEXHOJOTUSIMU B MPEACTABIESHUSIX O KOHKYPEHTO-
CIIOCOOHOCTH CTPaHBI.

Takum oOpa3oM, Ha OCHOBE HACTOSIILIErO MCCIIEeIOBaHUS MOXHO
TOBOPUTH O MOTUBAIIMOHHOM TMOPTPETE TEPIUMON K KOPPYILIMU JINY-
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2. MOpaJ'IbHO-HpaBCTBeHHbIe NPUHLUNbI N HOPMbI
B NPaKTVKe pasBnTmnA KOHKypeHTOCI‘IOCO6HOCTl/I B 6M3Hec—cpep,e

Hoctu. Eii cBolicTBeHHA rurepTpodrupoBaHHasl JeHEeKHAs MOTHUBALIMS
WIN (peTUIIM3aLUsT IeHET, IMpeyBeJIMUeHNe UX POIU B afalTalluy U,
HaIpOTUB, HU3Kasl LIECHHOCTb JOCTMXKEHUSI B paboTe BBICOKOTO IPO-
(heccOHATBEHOTO YPOBHS U MAacTEePCTBA, MHHOBALIMOHHOTO pa3BUTHSI.
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Time perspective
and managerial identity
in the context of professional-
managerial roles

1. Yu. Bazarov, A.D. Paramuzov

The relationship between time and identity has been intensively dis-
cussed by philosophers. They tried to figure out how identity related to
time. Later psychologists continued asking the same question. Accord-
ing to Erikson temporal and spatial continuity is the sine qua non of
ego identity [Coté, Levine, 1988], therefore, identity directly relates to
psychological time.

An American psychiatrist Frederick T. Melges examined some
cases in which the sense of time and of identity was impaired. His core
thesis is that “the sense of identity is related to the continuity of tem-
poral perspective, especially future time perspective” [Melges, 2014,
p. 256].

Time and identity have many aspects and dimensions. For instance,
there are personal identity, social identity, group identity, leader identity,
organizational identity. Researchers have studied many aspects of iden-
tity. Nevertheless, many questions are still not answered.

In the current work, we conduct empirical research to check the
perception of psychological time of managers through their manage-
rial role-playing repertoire. We have chosen the role-playing repertoire
developed by T.Yu. Bazarov [Bazarov, 2014]. According to his concept,
there are four primary roles for managers which are a commander, an
organizator, an administrator and a supervisor. Our Aypothesis is that the
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perception of psychological time of managers varies depending on their
managerial roles.

Methods

Total sample size is 174 (ages 18—68). Managers (N = 92) and entre-
preneurs (N = 82) were found using social networks, 2 companies, and
one business club. Among managers 40 were males and among entrepre-
neurs 51 were males. Inclusion criteria required participants were at least
18 years of age and must be a manager or an entrepreneur.

Managers were grouped into 3 categories low (N = 47), middle
(N =29) and top (N = 16). Entrepreneurs were grouped into 2 categories
owner-director (N = 59) and owner not a director (N = 23).

We used 2 questionnaires to measure time perspective the Zimbardo
Time Perspective Inventory (ZTPI) [Zimbardo, Boyd, 1999; Mitina,
Sircova, 2008] and the Occupational Future Time Perspective (OFTP)
[Zacher, 2013; Bazarov, Paramuzov, 2019].

The ZTPI consists of Past Negative (a0 = 0.76), Present Hedonistic
(o= 0.78), Future (a = 0.77), Past Positive (o« = 0.53), and Present Fa-
talistic (o = 0.64). For each item, respondents were asked how (1 = very
untrue to 5 = very true) they agree with the statements.

The OFTP consists of Focus on Opportunities (o = 0.91), Remain-
ing Time (o = 0.75), and Focus on Limitations (o = 0.81). For each
item, respondents were asked how (1 = very untrue to 7 = very true) they
agree with the statements.

Respondents chose from four managerial roles (a commander, an
organizator, an administrator and a supervisor) the one that is most ap-
propriate for them. There was a description of each role.

All analyses were conducted using SPSS version 25 Mac and G*Po-
wer version 3.1.9.3 [Faul et al., 2007; Faul et al., 2009]. Assumptions of
parametric analysis (ANOVA) were violated and we used nonparamet-
ric statistics (Kruskal—Wallis H test). G*Power used to determine post
hoc power and eliminate possibility to make Type II Error. We checked
power and did not perform analysis where it was less than 0.80. In order
to select particular group from the sample we used option Select Cases
in SPSS. The effect size also was calculated to measure magnitude of a
phenomenon. For post hoc analysis we used Dunn’s test. For all models,
pairwise comparisons with post hoc Bonferroni adjustment were per-
formed for significant adjusted median differences by group.
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Managerial role-playing
repertoire model of T. Yu. Bazarov

Commander

The commander is focused on professional development, coopera-
tion and comprehensive discussion of problems; looking for creative so-
lutions; acts as a catalyst for group interaction; correlates his goals with
the strategic goals of the organization; often changes roles; committed to
self-realization. He forms his actions and activities of the organization by
building different strategies for the development of the organization. He
clearly represents the image of the future organization formulating the
goals of the organization, sets the vector of development.

He seeks to predict alternative scenarios of events and situations. The
maintenance of management processes is carried out by the regulation
function. Focusing on partnership with employees, the Commander
seeks to include them in an active position, allowing them to take part in
shaping, “creating” the future of the organization and formulating key
goals and decisions. When making management decisions, such a person
is open for discussion, seeks to comprehensively analyze the situation
and consider alternative solutions.

His key competences are thinking outside the box, strategic think-
ing, flexibility of thinking, result orientation, and initiative.

Functions:

® comprehending problems and finding the best ways to solve

them;

® propensity to experiment, non-standard solutions and risk;

@ introduction of advanced labor methods and scientific and tech-

nical achievements in production [Bazarov, 2014].

Organizator

Organizator rationally distributes the work and identifies himself
with the organization. The result of the Organizator’s planning is a pro-
gram as a set of activities interrelated with each other and dedicated to a
specific date. The organizator sees management activity as the function-
ing of a system with known interrelations of various elements. The key
terms of his lexicon are “structure” and “technology”. The implementa-
tion of control is aimed primarily at maintaining the functioning of the
system. The organizator controls the degree of achievement of interme-
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diate results, the conformity of the result obtained technology. It focuses
on the assessment of deviations that lead to system malfunctions. It takes
decisions independently, based on the idea of an optimal and efficient
organizational structure.
His key competences are flexibility of thinking, systematic thinking,
adaptability, and result orientation.
Functions:
® coordination of staff activities in accordance with common goals;
@ systematization, distribution of responsibility, knowledge of reg-
ulations;
@ cnsuring the work of employees in accordance with their profes-
sional and personal qualities [Bazarov, 2014].

Administrator

The administrator determines the rules of group interaction, seeks
to algorithmize the activity, for him the certainty of the tasks set is im-
portant, stability, he is guided by formal structures and power. The re-
sult of planning for the Administrator is a plan with a description of
the responsible persons, deadlines and available resources. Manage-
ment activities are strictly algorithmized and subject to the execution
of actions in a certain sequence. Most of the time he is engaged in the
allocation of resources: time, human, financial, etc. The function of
the organization is through the setting of tasks by order at the level of
execution schemes, access to resources is specified separately. The main
object of control is resources, the correctness of their use, distribution
and expenditure. The degree of deviation from the standard, algorithm,
plan is estimated. The Administrator takes the decision alone and un-
conditionally, for which he uses his power and formal status. To the
attention of the staff the decisions are communicated in the form of
orders and orders.

His key competences are systematic thinking, ability to plan, a re-
sponsibility, normativity, and result orientation.

Functions:

@ assessment of current performance, their compliance with cer-

tain criteria;
@ providing the group with all necessary for labor activities;
@ orientation to power requirements, authoritarianism, dismissal
as a way to solve problems [Bazarov, 2014].
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Supervisor

For the Supervisor, the psychological climate in the group and the
emotional relationship are important; he appreciates the initiative of the
individual and the ability to express themselves; possesses leadership
qualities, people believe him and are ready to follow him; needs respect
and recognition. The behavior of Supervisor is focused on interaction
with colleagues and maintaining a positive social and psychological at-
mosphere. In this connection, he achieves the reduction of uncertainty
by establishing the rules and norms of group or organizational interac-
tion. It is focused on the harmonization of such rules that are in the in-
terests of the common cause. The function of the organization is realized
through the positional role distribution.

Employees are attributed to their position and main responsibilities,
compliance with which will lead to effective functioning. The main ob-
ject of control of the Supervisor is the staff, his loyalty, the degree of so-
cial tension or satisfaction. He regularly monitors the current situation,
assesses the needs of employees. The impact on employees for the coor-
dination of joint activities comes at the expense of their own authority,
which the Supervisor seeks to win and support. Accepted management
decisions take into account the interests and wishes of colleagues, but the
main criterion is the norms and rules of joint activities.

His key competences are organizational leadership, emotional lead-
ership, negotiation, flexibility of thinking, and initiative.

Functions:

@ encouraging group members to make decisions and actions;

@ staff training and motivation;

@ distribution of organization-specific values and norms, tradi-

tions and rituals of behavior [Bazarov, 2014].

This role-playing repertoire is close to Henri Fayol’s functions of
management [Fayol, 1917]. Commander makes plans (planning), Orga-
nizator organizes (organizing), Administrator controls and coordinates
(controlling and directing) and Supervisor motivates (staffing).

Results

All roles are not statistically significant (p > 0.05) for managers and
entrepreneurs (N = 174). We fail to reject the null hypothesis and cannot
accept the alternative hypothesis.
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All roles are not statistically significant (p > 0.05) for managers. We
fail to reject the null hypothesis and cannot accept the alternative hy-
pothesis.

There are statistically significant differences in Remaining time
¥2(3, N =82) = 8.29, p = 0.03. The effect size is n?> = 0.10. In post hoc
made by Dunn’s test Organizator has an average rank of 27.92, while
Supervisor has an average rank of 46.10, p < 0.05

Initially was planned to make comparison between managers
(N = 92) who were separated into three categories low (N = 47), middle
(N =29) and top (N = 13) and entrepreneurs (N = 74) who also were di-
vided into groups like owner-director (N = 53) and owner not directors
(N = 21). However, we did not make further analysis because power was
less than 0.6 and possibility of Type I error was very high.

Discussion

Managers and entrepreneurs together (N = 174) did not confirm our
hypothesis that the perception of the psychological time of a manager
through managerial roles will be different. The hypothesis was also re-
futed when we considered managers separately.

However, there are significant statistical differences among entre-
preneurs in Remaining Time. Entrepreneurs in the role of Supervisor
have indicators of the Remaining Time higher than entrepreneurs in
the role of Organizator. The Remaining Time shows the time that a
person has left in his occupation. The Supervisor is responsible for the
psychological climate in the company, and the Organizator plans and
distributes tasks. The Organizator has limited time perspective com-
pared with the Supervisor. The role of the Supervisor allows entrepre-
neurs to look further. This is probably due to the characteristics of the
role, the Organizator performs more short-term and medium-term
goals, and the Supervisor should be able to set long-term goals. The
Organizator plans the tasks, and the Supervisor inspires the employees
to carry them out.

Findings

@® The perception of psychological time through managerial roles
is different between managers and entrepreneurs. Therefore, it is
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not always correct to analyze them together as one-group man-
agers.

® Significant statistical differences were not confirmed among
managers and their managerial roles.

® There are statistically significant differences between the roles
of Organizator and Supervisor among entrepreneurs. The role
of the Supervisor has more open time perspective than the role
of the Organizator.

Recommendations for further research

For further research, we suggest to compare the combined roles,
examine the differences in the relationship-oriented and task-oriented
roles, and compare the roles of facilitator, mediator, moderator.
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MeTtadopunueckmn noaxoa
B B1U3Hec-ncmxonornm

A.B. Eedoxumos

B mocnenHue roabl OM3HEC-TICUXOJOTUSI aKTUBHO pa3BUBAETCS,
CO3/1aI0TCsl OTAEJbHbIE HaMpaBlIeHUSI, KOTOPbIEe HAIOJHSIIOTCS pas-
HBIM cofepxXaHueMm, cMmbiciaMu. CyliecTBYeT 3HAUMTEIbHOE KOJIM-
YeCTBO BbI3OBOB B OM3HECE, CBSI3aHHBIX C CO3JJaHMEM U peau3aliueit
CcTpaTeruii, CJI0XKHOCTSIMU JOJTOCPOYHOTO IUIAHUPOBAHUSI, yIIpaBJe-
HUEM COTPYIHUKAMM, SMOLIMOHAIbHBIM BbIFOPAHUEM, 3TUYECKUMU
BBI30BAMU, KPU3UCHON SKOHOMUUYECKON U MOJUTUUECKON CUTyaLIM-
eit. B 2020 roay nmanaemuss COVID-19 obocTpuia MHOXECTBO MpoO-
OJIeM: YCKOpEeHUE PhIHOYHOM Jerio0an3alnn, Imepexos Ha JUCTaH-
LIMOHHYIO paboTy M obOpa3oBaHUe, MaJeHUe PbIHKA Tpyda, MagcHue
YPOBHSI TOXOHOB U 0GJIaTOCOCTOSIHUS, afanTalus K «<HOBO HOpPMaJib-
HOCTU», K3UCTEHIMAJIbHBINA KPU3HUC, TTOBBIIICHHAS TPEBOXHOCTDb U
00IIIeCTBEHHBIE CTPAXU, TEXHOJOTMIECKUIA CABUT, Oe3HATUUHBIC TI1a-
TEXU, Meperpy3ka MEIUIIMHCKON cucTeMbl 1 MHOorue apyrue [O6uie-
CTBO W naHaemMus.., 2020].

WUccnenosatenu I1.A. banoB u B.I1. CepkuH oTMeyaloT ciemyo-
LIYIO MEePCIEKTUBY PAa3BUTUS PbIHKA paboyeil CUIbI, YTO €CTECTBEH-
HBbIM 00pa3oM OKaxeT BiusHue Ha ousHec: «Ilo porHoszam ¢yrypo-
JIOTOB, OJ1arogapsi pa3BUTHIO poOOTOTeXHUKM K 2050-M rogaM OoJbiast
YacTh HaceJeHUsI 3eMIU He OyIeT UMETh IMOCTOSTHHOM paboThl» [basos,
CepkuH, 2017]. CnenoBarteibHO, MOSIBISIETCS HEOOXOIMMOCTD B HOBBIX
WHHOBAILIMOHHBIX MOAXOAAX JJISI PEIIeHUs 3aJa4 OM3Heca, BI3BAHHbBIX
[100aJbHBIMU U3MEHEHUSIMU, U KOYUMHT MOXET CTaTh UMEHHO TaKUM
WHCTPYMEHTOM. YUUTBIBasi BOCTPEOOBAHHOCThL B COBPEMEHHOM OO0I11Ie-
CTBE 00pPa3HOro TUIA MBILLJICHUS, 00YCIOBIEHHOE Pa3BUTUEM CPEICTB
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MacCcOBOI KOMMYHUKALIMU U BU3YaJIbHOM KYJBTYphI, MeTa(OpUUECKUIA
TIOAXOM B KOYYMHTE MOXET UTPaTh poJIb Hanmbojee 3(h(HeKTUBHOTO MH-
CTPYMEHTA B pellieHUM BaxkHEHIINX 3a1a4 Ou3Heca.

B xome mcciaenoBaHusT KITIOYEBBIX (haKTOPOB ycIiexa B MPaKTHYe-
CKOM NesITeTbHOCTH YIIPaBJICHIIEB M COOCTBEHHMKOB, IIPOBEICHHOTO B
2020 romy, ObUIM BBISIBJICHBI CIEAYIOLIME 3alIpOChl MaJIOTO U CPEIHETO
OusHeca:

1. CunHeprus B KOMaH[e: co3daHie KOMaHIbl ¢IMHOMBIIIJICHHM -

KOB.

2. Pacmupenue 6usHeca.

PazBuTue nuaepcTBa: pacKpbITUe CBOEro MOTeHIIMAaNA.

4. TailM-MeHeIKMEHT MEHEIXKEePOB: KaK Jej1aTh OOJIbIIIE 32 MEHb-
1ee BpeMsl.

5. Pa3BuTHe KOpmopaTUBHOM KyJIbTYphl (UECTHOCTb C KOMaHIOM,
¢ co00i1 1 KIIMeHTaMU, OTKPBITOCTD).

6. PaGoTta ¢ SMOLIMOHAIBHBIM BEITOPAHUEM U IEUCTBUS B YCIIOBU -

SIX HEOTIPENEIEHHOCTH.

7. Yro penath € ycriexoM/pocToM NpUObLIM B OU3HECEe B YCIOBUSIX

HeoInpeaeJeHHOCTU?

w

8. Pa3zpeneHne KOH(MIMKTOB BHYTPU KOMaHIbI.

9. JuBepcudukanus 6usHeca (Kyaa MHBECTUPOBATh CUJIbI U pe-
CypCHI).

10. HaxoxmeHue cCMBICJIOBBIX IEPCIEKTUB JIJIsI HACTOSIIIEH 1 Oymy-
LLIEW XXU3HU.

11. Muccust moero 6usHeca (35+): coumnanbHasi MOTPEOHOCTH Jie-
JIaTh MU JIy9IIIe.

CoBpeMeHHBbII1 OU3HEC, 0COOCHHO €CIM OH CBSI3aH C KOHTAKTaMMU C
JIIOAbMU, TOJDKEH BIaleTh TOHKUMM METOoIaMU paboThl, KOTOPBIE TO-
3BOJIWUIA OBI OOCYXIaTh AETUKATHBIC TEMBI, MOTUBUPOBATH TTPOSIBIIC-
HUe (paHTA3MMU U TBOPUYECTBA, CO3[aBaTh KOHKYPEHTOCIIOCOOHBIE UH-
HOBAIIMM M YCKOPSTH adanTallMOHHBIE TTPOIIECCHI B OM3Hece K OBICTPO
U3MEHSIOLIECS cpele.

OnHUM 13 HauboJiee SKOJOTUYHBIX MHCTPYMEHTOB B paboTe C IMO-
TOOHBIMU BEI30BaMU MOXKET CITY>KUTh MeTadopraecKuii moaxon. MeTa-
(bopbI XOPOI1I0 3aTTOMUHAKOTCS U TTO3BOJISIIOT BICTPaUBaTh KOMaHIHbIC
CTpaTeruy pa3BUTHS, BOSMOXHO, JIyUllle, YeM HAIPSIMYIO TPUBOINMBIC
(axkTel 1 uHbopmauusi. MetacdhopuueckKuil MOAXOA MCITONb3YeTCsSl B
MPaKTUYECKOI TICUXOJOTUH.
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CnenyeT OTMETUTbh, YTO B KOPIIOPATUBHON KyJIbType cdepa mpu-
MeHeHUs MeTadop IMpoKa:

KOopriopaTMBHasi CMMBOJIMKA, (0feX1a, 3HAYKU U Ap.);
PUTYaJbl, CBI3aHHBIC C MHUITMALIMSIMU HOBBIX COTPYIHUKOB;
0CO0OBIe TIPOCTPAHCTBA B O(bHCE, B KOTOPBIX OCYIIECTBIISIOTCS
T€ WIX UHBIE TPAIUIIUU;

0Cco0BIe BHYTPUKOPITIOPATUBHBIC TTPA3THUKHN M CTIOCOOBI UX OT-
Meuarh;

KOPITOPAaTUBHBIE MEPOTIPUSITHSI, B TOM YMCJIC U BbIE3IHbIE; KOJI-
JIEKTUBHBIE (hoTOrpaduu;

KopriopaTMBHasi MU OJIOTHSI;

TPEHWHTH, CBSI3aHHbIE ¢ KOMaHIO00Opa3oBaHUEM;

BHYTPEHHHE MEMBbI, CUMBOJMYECKUI SI3BIK, WMCITOIB3YeMBbIi
Mpu OOLIEHUH;

baiiku, CKa3Ku, IOMOp, UICTOPUH U T.11.

Metadopbl — 3¢ GhEKTUBHBIM MHCTPYMEHT OM3HEC-TCUXO0JO0TUH,
KOTOPBIIf MOXKHO TIPUMEHSITh MPAKTUYECKH BO BCEX acleKTaX COBpe-
MEHHOTO OM3Heca, KOTOPHBIN CITOCOOeH MHTETPUPOBATh TaKWe TPYII-
HOCOBMECTHUMBbIE TMOHSITUSI, KaK TBOPYECTBO U OM3HEC, LIEHHOCTU
IPYMIBl M MHAWMBUIA, TyXOBHOE M MaTepuabHOE, MeTa(pOphl U KOH-
KpeTHBIe Iaru. MeTtadopudecKuit mporiecc CBsI3aH ¢ TBOPYECTBOM,
B KOTOPOM HeT I11a0JOHHBIX X0NOB. B mpodeccuoHanbHO nesaTenb-

HOCTHU

Lene:

OM3HEC-TICMXOJIOTH MCIONB3YIOT MeTadopy IS CIETYIOUINX

npeoopa3zoBaHuUs MPOOJIEM;

CO3JaHUsI UBMEHEHUI B IMYHON UCTOPUH;

JIOCTHXKEHUSI 0COOBIX PECYPCHBIX COCTOSIHUIM Oy1arogapsi padote
¢ MeTagopoii;

JIyqiieid oO0yd4aeMOCTH: JOHECEHNE KOMIUIEKCHBIX ITOHSITHUIA C
YYETOM Pa3HbIX KAPTMH MUPa KaXI0T0 YJeHa KOMaH/Ibl;
paboTHI C TUAEPOM: KAK MOXHO ObITh QyTEHTUYHBIM U KOHTPY-
SHTHBIM JUIS Ce0s1, CBOMX KOJIJIET Y KOMaH/I;

MPOBENEeHUSI TPEHWHTOB, HAallpaBJICHHBIX HA CO3JaH1e MHHOBA-
LW,

Metadopruueckuii MOAX0I MOXET MPUMEHSIThCS B pa3HbIX 00Jia-
CTSIX: IPU paboTe ¢ MOTUBALIMEl, HEAUPEKTUBHOM OOYYEHUU.

PecypcHoe cocTosiHMe U OCO3HaHME pOJid OM3HEC-TcUxojora —
9TO KJIIOUEBbIE YCIOBUS MpU padboTe ¢ MeTadopoii, KoTopast MO3BOJISIET
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3aIeiCTBOBATh CaMble pa3HbIC I'PYIINbI JIOAEH U TTPEoaoeBaTh KyJb-
TypHBIe, HalIMOHAIBHBIEC WJIM PACOBBIC pa3nuus. B KadecTBe BO3MOX-
HOCTEi MCTOIb30BaHUSI MeTa(OPUUECKOro MOAX0a MOXHO BbIACIUTh
CIIEAYIOLIME:

@ paboTa c HEeraTUBHBIMU ASMOLUSIMU, CIIOKHBIMU COCTOSIHUSIMU;

@ TIOBBILIEHUE PE3YJIbTATUBHOCTU CTPATETUYECKUX CECCUM IS
co3maHusl BEICOKO3((EKTUBHBIX KOMaH I, 00beIMHEHHBIX 00-
1LIeH 11eJ1bl0, BUAEHbEM, MUCCHUEI U LIEHHOCTHBIMU YPOBHSIMU
M eIUHBIM 00pa3oMm;

@ OCO3HaHME HOBOTO COAEPXKaHUS B CaMbIX OObIJIECHHBIX COOBITH -
SIX B XKU3HU;

@ »sddexTuBHas paboTa ¢ KOMaHIOK Yyepe3 MepeolieHKY BHEI-
HUX U BHYTPEHHUX CBSI3€i, MUCCUU U BUACHUST KOMAHbI, TYTh
OT UHIMBUIYATBbHON 1 OOIIEN MAEHTUYHOCTHU K LEJISIM U KOH-
KPETHBIM IIIaram;

@ BbISIBJICHME LEU U ITyOMHHOI MoTuBaluu. Eciu ues caui-
KOM pacIUIbiBUaTa, JIIOAW HMHTEPIPETUPYET €€ I0-pa3HOMY,
HU3Kasl CBA3b IIEJM C OCHOBHBIMU IIEHHOCTSIMU TIPUBOIUT K
HU3KOMY YPOBHIO SHEPTHUH.

OTciona MOXHO cIeNlaTh BBIBOI, UYTO TPAMOTHOE MCITOJIb30BaHNE
MeTadop MOXET YCUTMBATD MPAKTUYECKYI0 paboTy OM3HEC-TICUX0JI0Ta,
HauyMHasl C MepBUYHON KOMaHIHON AMArHOCTUKU U cOOpa KIIIOUEBOM
WH(OPMAITNHN 10 3aKITIOYUTETBHBIX CeCCHit. JIMUHBIE HICTOPUU, TIPUTIN
MOTYT TMOAJAEPXKATh KOJJIEKTUB B OTHOLLIEHUSIX, €CJTU CYIIECTBYET HEMO-
CTaTOK IMCUXOJOTUUYECKOM 6€30ITaCHOCTH, OTCYTCTBYET BpeMsI s ped-
JIEKCHUU.

bnarogapss Meracdope MOXHO BbISIBUTH MPOOJEMbl, CBSI3aHHbIE
C ayTeHTUYHOCTBIO, TIOHSTh, HAI[PUMEpP: HACKOJIbKO KOMaHIa YecTHA
nepen codoit; Kak MPOUCXOAUT CTOBOP € KOJIJIEKTUBHOM JIOXKbIO; O YeM
YJI€Hbl KOMaH]Ibl HUKOT/IA HE TOBOPSIT, TOTOMY YTO 3TO CJIMIIKOM CJIO0XK-
HO WJIM HEJTIOBKO; KaK 9acTO BO BpeMsI BCTped WICHBI KOMaHIIbI IyMaloT
OITHO, a TOBOPST Apyroe? Takxke MOXHO cO31aTh MIPOCTPAHCTBO, B KO-
TOPOM OOBEOMHSIOTCS Y TPYIIIMUPYIOTCS MeTadOopbl WM BBIACSIOTCS
WX pa3HbIe 3JIEMEHTHI, HAITpUMep: MeTadopa MaIlIMHEL, TIe YYaCTHUKHI
MOTYT MIPEACTABISATh Ce0s1 pa3HBIMU €€ YaCTSIMU, WJIM MeTadophl MeXa-
HHU3Ma, 3IaHus, cana, IepeBa.

Takum o6pazom, MeTachopbl B MpakKTUUECKOI paboTe OU3HeC-TCu-
X0JIOTa MO3BOJISTIOT:
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pa3BUBATh JOBEPUTEIbHBIEC OTHOLIECHMS,;
MOBBIIIATH MOTUBAIIMIO Y KOMAH U Y Ce0sI;
MEPEOPUEHTUPOBATh CaMOITIO3HaHWE (TOYKa OpPMEHTHpa Kak
BHE TE€MbI, TaK 11 BHE PacCKa3uuKa);

co3IaBaTh WLIIOCTPALIMU: JIFOASM Jierde 3alIOMHUTh MeTa(opy
WJIX UCTOPMUIO;

IIOMOTaTh JIIOASIM YBUAEThb Y pa3pellInTb SMOLIMOHAIBHBIC TIPO-
0JIEMBI;

CHMXATh MPOTUBOICUCTBUS: JIerue cjefoBaTh CBoeil MeTago-
pe, YeM BHYIICHUSIM;

epeonpenesiTh MpoOJeMBbl: 3aMeIlleHUE OMHOM TOYKY 3PEHUS
Ha APYIYIO aJIbTepHATUBHYIO U, BO3MOXHO, 00J1e€ MO3UTUBHYIO;
COIMPOBOXIATh CIMSHHUE U TIOIIOLIeHME, (hOPMUPOBATH KO-
MaHIbl U3 pa3HbIX MOKOJICHWI, B3aMMOAEICTBOBATh B KPOCC-
KYJILTYPHOM cpene;

MOBBIIIATL CAMOCO3HAHME, J00aBIATh 00PAa3HOCTh PEUM ISt
WLIIOCTPUPOBAHUS CYTHU (JIerye 3alIOMHUTh MeTahopy U UCTO-
puIo).

[Tpu pabote ¢ MeTahopamu OGU3HEC-TICUXOTIOTH MOTYT UCIOJIb30-
BaTh CJACAYIOIINE METOIbI M TEXHOJIOIMU:

MeTadopuueckre/accolmaTuBHbIE KapThl;

CTOPUTEJUINHT;

METOJ aKTUBHOTO BOOOpaXKeHUS;

COBMECTHBIC pa3BHUBaIoIIre Urpbl (Harpumep, MmMnepust ma-
roB, Manenbkuii npuHi, CoBeT AMPEKTOPOB U T.1.);
TBOPUYECTBO: apT-Tepanus,/CBOOOTHOE ITUCHMO;

KOYYMHT: TpaHC(hOpMallIOHHbBIE 1 TeparieBTUUeCKKe MeTa(hOpHI;
MOHOMHU: «ITyTh TepPOsT», CKa3KOTeparus 1 T.1.;
reHepaTUBHBIEC MAaCTePMaTHIIBL.

Hctopust uzyyeHust Metadopbl U Muda pacrnpocTpaHsieTcs I10
CYTH Ha BCIO 00JIaCTh COLMOTYMaHUTAPHOIO 3HAHUSI. AMEPUKAHCKUIA
nccaenoBatenb Mudonroruu . Kommbent, aHamu3upyst MUGBI pa3HbIX
HapoIOB, 3aMETHJI, YTO MCTOPUU TepOEB CTPOSITCS IO aHaJOTMYHOM
CTPYKTYpE, TO €CTh OHU IPOXOOSAT CXOMHBIM XKU3HEHHOM MyTh [Komi-
oemn, 1997]. IlpakTnuuecku Kaxablii poMaH, cKaska, (hUJIbM CIEAYIOT
00pa3iLy, ¥ eClIi IOCMOTPETh Ha U3MEHEHMSI, TO 3TOT 00pa3el] OKaxkKeT-
¢S XapaKTepHBIM T TToBCcemHeBHOM ku3Hu. K. Borep, aBrop KHUTH
«[lyremecrBue nucatenst. Mudoornieckre CTpyKTYphI B JIUTEpaType
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u kuHo» [Bornep, 2015], Ha ocHoBaHuU uccaenoBanuii 1. Koammobemna
ornpenenust 12 maroB «mytu repost» (puc. 1). MHOTMM yrnpaBieHIAM
JaHHasl cxeMa OOBSICHSIET JBMXEHUE Kapbepbl MPOoQeCcCUOHATBHOTO
MEHeKepa 1 JaeT BO3MOXHOCTb OCO3HaHUS ee cranuii. I3 auyHoro
OIbITa MOTY ClieJaTh BbIBO/, UYTO UM HPABUTCSI «UyBCTBOBAThH ce0sI re-
poSIMU, TOOENUTENSIMU WA MYJIpELIaMU».

ApT-Tepanuss — OOHO W3 HaIlpaBJICHUI ICUXOJOTUYECKOI KOp-
peKIIMK, B OCHOBE KOTOPOTO JIeXKUT padoTa ¢ Metacopoii. B xone cec-
CUM KaXIbIiA YYaCTHUK CO31aeT MeTa(opy caMOCTOSATENbHO W3 YEro
YIOIHO, BbIOMpasi Kpacku, IJIACTWJIWH, IJIMHY WIW TIPUAYMbIBasl Ta-
Hell, cKa3Ky, nMpuTuy. Metadopa noaaepkruBaeT yeaoBeka B paboTe ¢
Oecco3HaTeIbHBIM, ITOMOrasl paciiu@poBbIBaTh MH(GOPMALIMIO B BUIE
CUMBOJIOB, 00pa3oB, 3MOLIMOHAIbHO HAITOJHEHHbBIX M OTpaxKaloliux
ero coctosinue. BaxxHo, onupasicb Ha TBOPYECKHUI MpolLecc, HAUTU U
co31aTtb 00pa3, KOTOPBIA IMO3BOJIMUT BBIMTA HA OCO3HAHHBIN YPOBEHbD,

12. Bo3BpailieHH1e 10MOii
¢ anekcupom (Passsska,

1. TToBcenHeBHBII MUDP
(JIerkoe 6ecrmokoiicTBO)

MacTepCcTBO)
2. I1pu3bIB K NPUKITIOYEHUIO 11. BockpeleHue
(BecriokoiicTBO pacreT) (KynpmuHaums)

3. OTKJIOHEHUE MPU3bIBA
(CoMHeHMe)

OG6bIUHbIV MUp

4. Bcrpeua ¢ HactaBHrKOM
(IpeomoneHue)

5. Havasio nytu (ITocTynok, 10. O6paTHHbIit yTh

repexoj yepes nopor) (IMeperpynmnupoBKa)
6. COI03HUKH, IPOTUBHUKHI

(DKcIeprMeHTHI, 9. Harpana
MCTIBITAHUS ) (O6peTteHue)

8. [l1aBHOE UCIIBITAHUE,
nepeIOMHbIA MOMEHT
(Bonbuioe usmeHeHue)

7. llpubnxeHue
K BHYTPEHHE, CKpbITOI
nemwepe (IToaroroska)

Mwup ucnbiTaHui

Camblii TEMHbIA MOMEHT

Puc. 1. 12 waros «nyTn repos»

Hcmounuk: cocTaBieHO aBTOpoM To naHHbIM 1. Kammnbemr, 1997.
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npopadoTaTh CBSI3aHHBIE C HUM CUJIbHbIE SMOLIMY W MOJIYYUTh 03ape-
HUE — OCBOOOXIEHME OT HETATUBHBIX MO WJIM BIOXHOBEHUE IS
JNBUXEHUS K CBOEH LIEJIN.

Metadopuyeckre KapTbhl — 3TO, KaK IpaBUIO, HAOOPHI KOOI
KapT ¢ pa3UYHBIMU U300pakeHUsIMU (JT1ofeit, )KUBOTHBIX, TPUPO/IbI,
CUTyalluit, aOCTpaKTHBIMU pUCyHKaMM). KapTbl MOryT OBITH COBEp-
LIEHHO HEIMOXOXMMM APYT Ha Ipyra Mo CTWIIO, KOHLECIIINU, PUCYHKY,
MOTYT OBITh JOTTOJTHEHBI pa3HBIMU CJI0OBaMU, U3pEUEHUSIMU, (DpazaMu.
CamMoe BaxkHOE B METOJIe — 3TO He M300pakeHUe Ha KapTe, a TO, KaK
pearupyeTr KJIMEHT Ha M300paxkeHue, YTO B HEM OTKJIMKACTCs, KaKue
aMouuu BbI3biBaeT [AmutpueBa u ap., 2015]. Korga yenoBek Bcma-
TpuBaeTcs B MeTa(hOpUIECKYIO KapTy, OH COBEpIlaeT MyTelIeCTBUE 110
cBOeMy BHyTpeHHeMy Mupy. CylIecTBYIOT acCOLIMAaTUBHBIE, TICUXO0JIO-
TMYecKue, MpOeKTUBHbBIE KapThI.

Oco0b0e MecTo 3aHMMAIOT IICUXOT€OMETPUUECKIE TECThI. DTa IPO-
eKTHBHAs METOAMKA MCCIIeIOBaHUs JUUYHOCTHU, KOTOpasi ObLia Mpe-
craBieHa ee aBTopoM — Chlo3aH [emnunrep B 1978 romy. B kauectse
TEOPETUUECKUX TIPEANOCHUIOK, JIEXKAIIUX B MX OCHOBE, Ha3BaHbI UIEU
K.I. FOHra o ncuxmuyeckux TUMaxX U MpeacTaBiaeHUs] 0 (yHKIIMOHAb-
HOI accMMEeTpUH IOJyIIapuii rojjoBHOro Mo3ra [KinumHuyeckast ncu-
xojorusi, 2007]. UcnibiTyeMoMy TipeayiaraeTcst B3MISIHYTh HAa (DUTYPBI U
BBIOpATh Ty UTYPY, C KOTOPOIi OH aCCOLIMUPYET ceOsl.

Hanpumep, npuBenem KpaTKue BbIACPXKKU U3 MHTEPIIPETALINN:

® KBaapaT — CUMBOJI TPYIOIIO0MS,

TPEYroJbHUK — JIUACPCTBA,

KPYT — MUCTUYECKMIA CUMBOJI TApMOHMNU,

MPSIMOYTOJIbHUK KaK CUMBOJ Mepexofaa U3 OQHOTO COCTOSTHUS
B IpYyroe.

Metadopa no3BoJisIET aKTUBUPOBAaTh MUMOTBOPUECKOE CO3ZHAHUE,
OHa SIBJISIETCSI KJTIIOUEBOI YaCThIO MBICIIMTEILHOTO IIpoliecca YeoBeKa,
BaxKHEUIIIEH YepTOM UCTOPUUECKUX (POPM MO3HAHMSI MUpA.

B ycioBusix aectabuin3alliv COLMaTbHO-3TUYECKUX LIEHHOCTEH
Mucd BBICTYyHaeT KaK HeKas yHMBepcajbHas (opma aBTONO33HCa,
B IMCKYpPCE KOTOPOTO BBIpAXKaeTCsI CAMOOYEBUIHOCTD CYILIECTBOBAHUSI
U aJanTUBHAsI caMoperyaupyomias (GpyHKIUS COZHAHMSI.

PaunoHanbHbIN 361K OM3HECA barogapsi MeTadope MOXET CTaTh
0oJiee MHOTOMEPHBIM U CEHCOPHBIM 17151 ITyOMHHOTO MOHUMAaHUSI JIt0-
JIell ¥ MpOLIECCOB.
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TOHT ot™Meuan: «A3bIK MoioH MeTadop. MeTadophl BeIpaxKaroT 11~
HaMHKY 4eJI0BEYECKOTO MHCTUHKTA ITOCPEACTBOM 00pa30B, 3aUMCTBO-
BaHHBIX U3 cephl IPYroro MHCTUHKTA. Kaxkmast cuTyalvst BBICBEUMBa-
€T B YeJIOBEKE MHCTUHKT, KOTOPHIA HanboJiee TOYHO COOTBETCTBYET €,
WHCTUHKT OKAa3bIBAaeT pellaliee BO3ACHCTBIE Ha BEIOOP U MHTEPIIpE-
TalMIo BhIpaxKarllero ero cuMmsosax» [FOHr, 2003].

MeTtadopa B IICHXOJOTMU SIBISIETCS MHCTPYMEHTOM BbIBOJA Ha
JPYTYIO MO3ULIMI0 BOCIPUSITUSI, CITOCOOCTBYET PaCIIMPEHUIO KAPTUHBI
MUpa, MIepPeHOCUT U3 OAHOTIO BOCIPUSATHUS PEaTbHOCTH B Ipyroe, bosee
SMOIMOHATBLHO OKpPAlIEHHOE, SIPKOe, 3HAUUMOE, 3aTIOMUHAIOLIEEeCs.

OIHUM W3 CaMBbIM CHJIBHBIX CTUMYJIOB K TIIyOMHHOMY TTOHWMa-
HUIO TICUXOTEPANIEBTUUCCKUX BO3MOXKHOCTEH MeTadophl MOCTYKUIN
nccnenoBanusa 3. Mpeiina, mokaszaBmrero MeTaOPUIHOCTH SI3BIKOB,
CBSI3aHHBIX C TMCUXUUECKUMM oOpasamu. [lo3ke B McuxomuHaMuye-
CKOM moaxojae nosiBuinch koHuenuuu D. bepna u K.I. FOnra, koto-
phle TTO3BOJIMIIN PACKPBITh POJIb CKAa30YHBIX MeTa(op B UeJOBeUeCKOI
KU3HU U MPEIOKUIN MHHOBALIMOHHBIE TICUXOTEepaIrieBTUUYECKUE TeX-
HOJIOTMM, YCWICHHBIe Mcmonb3oBaHueM Metadop [Csupero, Tyma-
HoBa, 2004]. «Metadopy MOXHO ONpenenTh KaK CpeICcTBO COOOIIe-
HUSI, B KOTOPOM OIHA OOJIACTh BELLEH BBIPAXAETCS YEpPe3 TEPMUHBI,
MpUHaIeXaIre K Ipyroil 06J1acTy Bellleid, 1 Bce BMECTe TIPOIMBAET
HOBBIIl CBET Ha XapakTep TOTO, YTO OIMMCHIBAJIOCh paHee» [[opmoH,
1995]. SApxuM mmpUMepoM MOXKET CIYXHUTh MCIoNb3oBaHue Ppelimom
CeKCyalbHOM CUMBOJIMKM B KaueCTBE OCHOBOIIOJATAOIIET0 WHCTPY-
MEHTAa JIJI1 TOHUMAaHMSI CHOBUACHUIA, (paHTa3uii U «0eCCO3HATETbHBIX»
accouuauuii. KOHT co3nan 3HaMeHUTBIE MeTa(POPhI «AHUMYCa» U «aHU-
Mbl». Peiix n3oopen «opron». [ymaHuctuueckasi mCUxoJ0rusi TOBOPUT
0 «IMMK-TIEPEXKUBAHUSIX», B TO BpeMs KaK MEXaHUCThI pacCyXIal0T O
«MaJIeHbKOM YepHOM STIHKe». Y bepHa ObUTN «II0I1, KOTOPBIE UTPAIOT
B UIPbI», y Ilepiica — «BepXHsIsI» U «HWXKHsISI» cobaku, a SIHOB roBOpuII
o «repBUYHOM» onbiTe [[opmoH, 1995].

Meracdopbl npeacTaBasitor co00i BICOKOA(MMEKTUBHBIN U TTpaK-
TUYECKU BCerma YHUKaJIbHBIN CIocod cooluieHus o6 onbiTe. Mera-
(Gopsl — 3TO 0COOBIE MCTOPUM, KOTOPHIE ITO3BOJISIOT OCO3HABATH U
OTHOBPEMEHHO «BUIETh» W OBITh YIACTHUKOM YIITy0JIEHHOTO CaMOIIO-
3HAaHUS B IIpoliecce pacckasa ucropuu. Metadopa gaet yHUKaJIbHYIO
BO3MOXHOCTb ITOCTaBUTh CE0s1 HA MECTO UeJioBeKa, KOTOPhIii coBeplla-
€T MIPOPBIB, TIPOSIBJISIET CBOU JIyUIlIMEe Ka4yecTBa, CMENI0 UIAET K CBOUM
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HeasaM 1 gocturaeT ux. OcoOeHHOCTb TeparneBTHUYeCcKoit mMeTtadophl
B TOM, YTO OHA MOCPEICTBOM ITPOSICHEHUS TNIyOMHHOTIO CMbICJIA BHY-
TPEHHETo MUpa MOPOXKAAECT B MOACO3HAHUM TIPOLIECChI, CBSI3aHHBIE C
BBICTpaMBaHMEM Pa3IMYHBIX TIIIYyOMHHBIX accounanuii. Co3HaTeIbHOE
Oecco3HaTeIbHOE ITyTEM IT00UYEePEIHOIO B3aMMOIEICTBHS IPYT C IpYy-
TOM CO3JaeT HOBbIE CMBICIIBI, CTpaTernu, UACH U KoHLenuuu. Padora
¢ MeTaopoii MOXET moapa3yMeBaTth: 1) MHTerpUpOBaHHbIE BHYILICHUS
¥ KOMaH/bI; 2) pelipe3eHTaTUBHBIEC CUCTEMBI; 3) TOpHAJIbHOE, ayarallb-
HOE COIPOBOXIEHUE ¢ 0COOBIMU MHTOHALMSIMU. OCHOBHAsI Lie]b —
co3gaHue Metadopbl, KOTopas Momia Obl COOTBETCTBOBATh 3arpocy,
npo0bJieMe U CIToCOOCTBOBATD BbISIBJICHUIO BaXKHbBIX WJIM BBITECHSIEMbIX
SMOIMOHATbHBIX MOMEHTOB B JIMYHOM JKU3HMU.

YroObl MNpPONEeMOHCTPUPOBATL IIPUMEHEHUE MeTadopUIeCKOro
noaxoAa Ha MpaKTUKe, MIPUBEIEM HECKOIbKO MPaKTUIECKUX KEHCOB.

Kenc 1. KopoHaBupyc,
HeonpeaeneHHOCTb C 6U3HecomM

Mpo6nema knuenta. K Ham oOpatuiics HR-meHemxep, yBuaeB
MpobieMy MOTepPU KOJUIEKTUBA, K KOTOPOil 100aBUIach MOTeps Mpo-
Jax, JIIOAM Havyaju TUI0X0 ceOsl YyBCTBOBATh — TMOSIBUJICSI PUCK TOTe-
py KoMaHabl. «HemoHITHO, 4TO IenaTh Jajblie. 3aKpbIThl KOMIIAHUN,
Y COTPYIHUKM OKa3aJuCh IoMa, B JJoknayHe. OHu “npucenn” 6e3 3ap-
MJIaThl HA HEOTIPEIEICHHBIN CPOK».

PeweHne. MBI TIPOBOIUIIA TTOCTOSTHHBIE KOMAaHIHBIE CECCUU Ha
MPOTSIKEHUU HECKOJIbKUX MECSIIEB, HalKUCaau UCTOPUIO, B KOTOPOI
pacckasaiu o cede, o koMaHae. M moan HayduJIMch IIpUHUMATh ce0s
TaKUMH, KaK1ue OHU eCTh, CTAJI OOJIbIIIE CUUTATH CeOsI KOMaHIHBIMU
UTPOKaMMU.

YT0OBI COXpAaHUTH KOMAaHAY, MbI CACJIAIU NPOEKT C KIIOUEBBIM I10-
cblIOM: «MBI 60JIbIIIE, YEM TO, UTO MTPOUCXOAUT C HAMU CETOIHSsI». Ta-
KUM 00pa3oM, MOSIBUIIMCH HOBbIE TOPU30HTHI U BO3MOXKHOCTH, KOTO-
pble OTKPBUIUCH B TEKYIIEH CUTYallUN.

Pe3ynbratbl. MUHUMAJIBHOE KOJIMYECTBO COKPAICHUIA, YBOJIbHE-
HMIA: KTO XOTeJl — TOT OCTAJICS, JIOAU AAXe MePEeCUreau 0e3 3apIuiaThl,
MOTOMY UTO Y COOCTBEHHMKA HE ObIJIO BOSMOXKXHOCTH €€ BhITUIAUNTBAT,
HO BBIILJIM Ha HOBBIM YPOBEHb NMOHUMAHUSI CUTYyallMM, ceOsl U Tep-
CIEKTUB AESITETbHOCTH.
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Kewnc 2. MocTtpoeHne KoprnopaTtMBHOW KynbTypbl

MNMpo6nema knventa. lllecTh COGCTBEHHUKOB OOPATUIINCH C TPO-
0JieMoli, TaK KaK He MOIJIM JOTOBOPUTHCS. « TpymHO MOroBapuBaThCs,
CJIOXKHO OBITH BMeCTe, CTajio ‘‘Bce clioxkHo”. busHecy atomy 19 Jsiet, Ha-
CTYIIWJI KPU3HUC, KaK B JTIOOBIX OTHOIIEHUsIX. Kak 1 BO BCSIKOI ceMbe».

Pewenue. Ilocne npoBeneHUs] AMarHOCTUKU (JIMUHBIX UHTEPBbIO
Y MHOVBUIYaJTbHBIX KOYU-CeCCUil) M aHalM3a MapKeTWHTOBOI cTpa-
TEruu, CTaJIO TMOHSITHO, YTO KOMIAaHUM HEOOXOAUMO TIePEeOCMBbICIICHIE
1eJeit, 3amay U BUASHNS ce0sl KaK BHYTPH, TaK M HAa BHEIITHEM PBIHKE.
bru1o mpenoxeHo co3aaTh MeTadopy, KoTopas Morjia Obl 00beIUHUTh
X KOMaHIy. B uTore mosBuiicsa O4eHb IMMO3UTUBHBIN 00pa3, KOTOPBIA
XenaeT MUpy nobpa. DTO MOCHYKUIO TOJTYKOM K (hOpMUPOBAHUIO
KOPITOPAaTUBHOI KyIBTYphI, KOTOpas odpesa BIOXHOBEHUE: KOMMODT,
TBOPYECTBO, CO3UIAHNE, B3AMMHOE TTOHUMAaHUe.

B 31011 paboTe HEOOXOMMMO OTMETHTH HECKOJIBKO 3TAITOB:

1-it — cormacoBaHue METOMOJIOTMH C 3aKa3YUKOM;

2-i1 — KOHCYJIbTalUSI ¢ KaX/IbIM U3 COOCTBEHHUKOB JIJIs1 BbISIBJIE-
HU LIEei;

3-it — ceccust KOMaHIHOTO KOYYMHTA IJIsl BHEAPEHMST 3TUX LIEHHO-
CTe;

4-i1 — oTaenbHasl BCTpeua ¢ COOCTBEHHUKAMM IIJIS CO3MaHUsI Me-
TaophI;

5-ii — co3naHue KOprnopaTUBHOM KYJBTYPHI (CTpaTeruyeckas cec-
CHsI C COOCTBEHHUKAMMN).

3aKIIOUUTENbHBIN 3Tall — cBOOOAHOE 00IIeHUE, KOHCTPYKTUBHAS
oOpaTHas CBSI3b.

Pezynbtatbl. He Bee 111710 Ianko 1mo HanucaHHoMy TutaHy. Hampu-
Mep, ObUI 3alJlaHWUPOBAH TPEHUHT 10 KOMMYHUKALIUSAM JJIsT yaydllie-
Hust OC, HO JI0IM TaK OTBBIKJIN OT OOIIEHUS B IEPUO, TaHASMUM, YTO
rnocJie Bo3BpalleHUsl B 0(bUC TPEHUHTU He BbI3bIBAJIM Y HUX UHTEpe-
ca. [ToaToMy OBbLIO MPUHSTO pelIeHue 0 00J1ee MITKOM U JJIMTEIbHOM
BHEJIPEHUU HOBOM KOPIOPATUBHOMN KYJIBTYPHI.

Kenc 3. 3Be3gHasa komaHaa

Mpo6nema knneHta. COOCTBEHHMK MPUILEIT, YTOOBI CO31aTh HOBOE
BUJIEHUE U OOBEIMHUTBCS C KOMAaHA0M BO UMsl 60sb1imx Leneid. I[Tocne
TIPOBENIEHNS IyOWMHHBIX MHTEPBBIO, CECCHUIl, CEMUHAPOB OKa3al0Ch,
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YTO KOMaH/a COCTOUT U3 3Be3[-CYIleprepoeB, HO OHU HE SIBJISIOTCS
€IMHOMBIIIICHHUKAMMU.

Pewenwue. CTajio 04eBUIHO, YTO TEXHOJIOTUIO pabOTHI HAJI0 MEHS T,
IMOTOMY UTO 3Be3[IHAasl KOMaHAa He BHIMTPHIBACT, KAXKIbII TSIHET ONEsIO
Ha ce0s 1 Bce He3aBUCUMBbIE JIMACPHI HE YMEIOT UATU Ha KOMIIPOMUCCHI.

bnaromapst moHMMaHUIO CTPYKTYpbl KOMaHIbl METOABLI PabOTHI C
KOMITaHMEH ObUIM U3MEHEHBI Ha JIMYHYIO PaO0Ty — WHINBUIYATbHbBIC
CEeCCUM C KaXIbIM M3 3BE3IHBIX COTPYIHUKOB. M TOJIBKO ClIeayrommM
aTanoM OyneT KoMaHIHasl ceccusl Mo GOopMUPOBAHUIO OOIIEH MUCCUN
eIMHOM KOMaHIbI.

Ha nHamr B3misia oiHa U3 OCHOBHBIX MPOOJIEM UCTIOJIb30BAHUS Me-
Ta(hOpUUECKOTO TOAX0Aa — 3TO COMHMTENbHAsl BaluAHOCTb. JlaHHast
METOIMKA MPOEKTUBHAS, NOIyCcKalolass MHOXECTBEHHbIE BO3MOXHbBIE
WHTEPIIPETALIMY ITPU BOCTIPUSITUM U MOCIIEAYIOLIEM aHanu3e. Takke cy-
LIECTBYIOT MPOOJIEMBI peain3aliii MeTaOpUUeCcKOro Mmoaxoaa: Hemo-
CTaTOYHOE KOJMYECTBO JIUTEPATYPHI U HAYYHBIX UCCIENOBAHWM, CIOX-
HOCTb CTaHAAPTU3ALMM CYIIECTBYIOIIMX METOAUK U 1Ip. B To ke Bpems
JAHHBIN MOAXOM IIUPOKO MPUMEHSIETCS B MICUXOJOTUYECKON MPaKTH-
K€ — KOHCYJIETUPDOBAHUM, KOYUYMHTE U IPYTUX BUAAX AESTEIbHOCTH.

Heob6xonumo oTMETUTh, UTO, XOTSI M CYLIECTBYET BICOKMI 3aMpoc
Ha 5(®dEKTUBHBIE MHCTPYMEHTBI OW3HEC-TICUXO0JIOra, MPUCYTCTBYET
HU3KUI YpOBEHb JOBEPUS K HOBBIM MHCTPYMEHTaM (BKJItouast Metado-
pbl) 1, KaK CJeICTBUEe, UMEET MEeCTO HeIOoCTaTOUHasi UX UCCAeNOBaH-
HOCTb.

Metacdopa MOXET ObITb JOCTATOUHO MHOTOMEPHBIM MHCTPYMEH-
TOM TO3HAHUSI MUpa OJarogapsi COBMEILEHUIO palliOHATBLHOTO U UP-
pallMOHAIBLHOTO TOAX0A0B. B 9TOM COCTOMT OJHOBPEMEHHO U cuja U
HEeI0CTaTOK B UCIOJIb30BaHUM MeTadophl 1isl Ou3Heca, Tak Kak, 00-
Jlagasi MOILITHOM TTyOMHHOM TpaHC(HOPMALIMOHHON CUJION, OHA MOXKET
U3MEHUTh XU3Hb COTPYIHUKA KaK B CTOPOHY YCUJIEHMSI YIpaBJIeH-
YeCKMX, JUAEPCKUX KaueCcTB, TaAK U B CTOPOHY yXOlla COTPYIHUKA U3
KOMITaHUM (HampuMep, AayHIIUMTUHT, BOJOHTEpCKasl AESATENbHOCTh
ut.n.). KtoMmy xe, ecimu co3maercs busHec-MeTadopa, TO 11 Hee HyXK-
HO €03[1aBaTh COOTBETCTBYIOIINIT KOHTEKCT.

PaGora B OusHece yxXe He SIBISIETCSI OCHOBHBIM CIIOCOOOM peau-
3alluy yejioBeka. B mocieqHue roabl HabM0naeTCsl YCTOMYMBBIN TPEH T
pPa3BUTHS TBOPUYECKON WM OJIAarOTBOPUTENILHOM IESITENILHOCTH, a B Oy-
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JIYIIIEM B CBSI3M C aBTOMaTU3allMel M poOOTU3aleil TeMa caMooIIpene-
JICHWSI B OM3HEece U XKM3HU OyIeT ele 0osee akKTyaJbHOIM.
Meradopuueckuii oaxoa Mo3BoJisieT 3aHOBO OCO3HATh CMBICIT Cca-
MBIX OOBIICHHBIX COOBITHI, TIEPETPYIITMPOBATh KOMaH/Iy, IIOABEPTHYB
aHaJIM3y BHEIIIHWE Y BHYTpEHHHUE CBSI3U, IEPECMOTPETh MUCCUIO U BU-
JIeHME KOMaH/bl, TPUUTH Yepe3 MHAMBUAYAIbHYIO U OOIIYIO0 UACHTUY-
HOCTb K LIeJISIM MU KOHKPETHBIM 111araM. OTcrofia ciiefnyet, YTo rpaMOTHOE
HUCIOJb30BaHMe MeTaop MOXET YCWJIMBATh TMPaKTUUYECKYl padoTy
OM3HEC-TICUX0JIoTa, HAYMHAs ¢ TIEPBUYHON KOMaHIHOM NMarHOCTUKU
1 cbopa KIIroueBoi MHDOPMAITUH IO 3aKTIOUUTETHHBIX CECCHIA.
[TocTtpoenne 3pdexkTuBHON MeTadopbl I KOMaHIBl — OYeHb
CJIOXHBIN Tporecc. IIpu 3ToM cHCTeMOOOpa3yIolIe aJIrOPUTMBI 10
CHUX TIOp TIOJIHOCThIO He omnucaHbl B Hayke. CoBpeMeHHOMY OM3Hecy,
BEpOSITHO, TpeOyloTcs Oosiee MppalMoHaIbHbIE METOAbI, Bemyllue,
OIHAKO, K pallMOHATbHBIM pe3ynsraTaM. Bo3aMoxHO, 4To MeTadopu-
YeCKUI MOAXOM CO3JacT ellle OOJibllle MHHOBALMI, YMHOXUT KOHKY-
PEHTHbBIE TPEUMYILIECTBA KOMIAHUM Ha PBIHKE U, IJTaBHOE, MOAACPKUT
COBPEMEHHBIX JIMAEPOB B CO3IAaHNN «OM3HECA C YETTOBEYECKUM JIMLIOM .
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5

Psychology and cognitive
science as a tool to improve
business efficiency

PA. Blinnikova

Nowadays, psychology and cognition studies are becoming
influential in all field of science. That is why this work is aimed to
discover how new researches of contemporary science of the human
mind and thinking could help business owners to get advantages over
their competitors. The new achievements of psychology and cognitive
science must not only be taken into account when constructing models
of human thinking, behaviour and decision-making processes, but
they must also be used in business. We can ask a completely legitimate
question: why does modern business need to use, or at least take into
account, the discoveries of cognitive scientists and psychologists?
I believe that the answer is quite obvious, because business is concerned
with people: whether it is their own employees, partners, competitors
or consumers. And human thinking is the subject of the study of the
cognitive sciences. So, that is why now we can suggest that this issue is
urgent.

To start the discourse about the role of psychology and cognitive
science in business process, we should talk about decision making. It is
well-known fact, that understanding the process of decision making is
very important for prediction of people actions. The decision-making
process is the process of choosing from possible options. Decision
making is inherent in any type of activity, and the efficiency of the work
of one person or a group of people may depend on it. Many researchers
of this process are interested in the question of how a person chooses
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what exactly has a decisive influence when choosing from different or
even equivalent alternatives.

Firstly, we need to mark that, emotions play an important role in the
decision-making process. Therefore, we should pay special attention to
this issue. Modern marketing researches show that people spend less and
less time making decisions. At the pace at which people has to live in the
conditions of the modern world, they simply do not have time to make an
informed decision. The concept of “emotional shopping” has appeared,
which means not only that “people spend money and buy something
to relieve stress or depression, improve their mood or forget about their
problems”. So, the advantage for business operating this information is
to affect the emotional state of the buyer. Also, if your business is not
virtual as a confectionery, for example, it is a good idea to place it where
people can experience emotional stress. Thereby, confectionery which
is located near university or huge business centre will make big profits
just because after emotional stress the brain gives the body a signal that
it needs glucose.

Definitely, the modern approach to doing business is not limited
only to the offline world; on the contrary, there is a trend towards
digitalisation. And we need to discuss how cognitive science could
improve E-commercial business. Interface, design of site always is
important factor when talking about decision making process. A person
subconsciously trusts a well-designed website because it tells him that the
company took the design of the site seriously, spent money, which means
it is a large and respected company. A convenient interface facilitates the
process of making a purchase, which means that it makes it easier to make
a decision on the acquisition of a particular commodity or service. Also,
it is important to note, that in the absence of direct experience, users are
influenced by the reputation and size of the retailer, recommendations
of friends, published testimonials of other users, and advertising. Also,
recent research showed that if a person interacts with the site, then this
increases the credibility of the company and increases the likelihood
of a purchase. “Notably, in this study, the users only interacted with
the “store” for about 5 minutes. Thus, attributions of trustworthiness
develop quickly”. Knowing about these cognitive features of making
online shopping decisions, you can organise the site in such a way as to
take into account.
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Secondly, psychology and cognitive studies can help to effectively
organise work in the office with employees of your company. I want
to start with management staff, since they are ones who organises the
working processes of the company. If your manager is a professional in
his field, then he can make profits without your constant consideration
and monitoring. Steady income can exist even in offline mode. In
addition, managerial skill is a development process, therefore, in this
regard, constant personal growth is necessary. To be successful, the
manager must be attentive to details, work processes and customers. The
goal of developing a systematic office process is to develop collaboration
between employees and enhance team spirit. It is important for company
employees feel their attachment to the team. That means they would
try to do their job much better so as not to let their colleagues down.
Identification of specific roles and responsibilities, as well as training
to maximise effectiveness. This enhances the sense of stability among
employees and allows them to constantly develop their skills. Sense
of stability is one of the big five factors of openness to experience:
Conscientiousness, Extraversion, Agreeableness, and Neuroticism
(Emotional Stability). In turn, openness to experience increases
productivity and helps employees move up the career ladder. In terms
of psychology openness to experience, conscientiousness, agreeableness
depends on motivation, which we will talk about a little later. Hereby, to
achieve success, all employees in the company need a strong commitment
to the development and control of processes. Special attention should
be given to management staff. It is also necessary to keep in mind that
not always a good employee can become a good manager, because this
requires special skills.

Another really important issue which need to be discussed: how
to organise work of all employees so that they always have a higher
level of motivation. Motivation is very similar to higher-oder needs
in Maslow’s hierarchy theory. So, you can work with the motivation
of your subordinates only when their basic needs are met. “Motivator
factors or satisfiers: achievement, recognition, work itself, responsibility
and advancement”. That means that to increase motivation, it is worth
finding out how much employees feel their satisfaction precisely on these
factors. Current scientific approach to motivation rooted in researches
where asserted that there are two systems: the behavioural approach
system and the fight-flight-freeze system. The first one is connected
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to “reward” (when person experiencing positive emotions) and the
second one is connected to “punishment” (when person experiencing
negative emotions). And numerous studies of motivation have shown
that in the context of increasing labour productivity and efficiency, it is
more important for us to influence the first system. In my opinion, this
is so because when a person experiences positive emotion, he receives
positive reinforcement of his actions and a neural connection is created
in his brain saying, “I did it and it was good, next time do it the same
way”. On the contrary, when a person experiences fear, he will not seek
to maximise his results, but only do the necessary minimum to avoid
punishment.

The last but not the least issue which we will try to analyse in this
article is how to properly organise your work as a businessman-leader
from the point of view of cognitive science and psychology in order to
increase productivity and efficiency of your work. I would like to start
considering this topic with the paramount resource the lack of which
is felt by all people living at the pace of a modern city. This is the most
valuable product that is not sold in more than one store, is available to
us in limited quantities. This is the same resource that, if given or spent,
cannot be replenished on another day. We ensure money, real estate and
things that can usually be replaced. But it’s more important to protect an
asset that cannot be replaced — time. There is a term denoting an activity
that adds “value” but is not paid — value-added service. Such activities
in business can be quite diverse: organising meetings with colleagues,
watching the news on your specialisation, training on the job and much
more. It is impossible to exclude such activities from their work, and in
general it is not rational. Many of these actions can benefit the company,
for example, increase the involvement of employees in the workflow,
help find solutions to complex problems through training, increase
recognition or prestige of the company in the eyes of consumers. Then
what should be done, how to at least get closer to solving the problem of
inefficient time management? In orderforusto answerthis question, in my
opinion, we need to turn to cognitive time management. Unfortunately,
at the moment we cannot tell that this aspect of human behaviour has
been sufficiently studied. But researchers continue to work on its study,
since this approach allows us to solve quite serious problems related to
the way we manage time. It is worth mentioning that this approach can
be applied to people with brain damage or psychiatric disorders, but this
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is another no less interesting topic that should be considered, but not
within the framework of this article. Brain studies show that the anterior
cingulate play a crucial role in time management. So, damage of this
part of the brain leads to fatal changes in the perception of time. At the
moment, it is widely known that for efficient work, it is necessary to
create lists of planned tasks and activities. And this is supported by many
cognitive psychologists since unrecorded cases distract us and take the
place of our “random access memory”. The “Zeigarnik effect says that
people remember unfinished or interrupted tasks better than completed
ones”. Gestalt psychologists tell us the same thing. So, this effect should
definitely be taken into account, as many people still do not use planning
as a tool to systematise daily work. A recent study showed that while tasks
that we didn’t carry out distract us, simply planning them can free us
from this anxiety. And as we already know, stress and anxiety negatively
affect labour productivity. The head of a large company should not
be wasted on experiencing strong emotions that can knock him out of
business, since he is daily responsible for all decisions of the company
and ultimately its success and profitability. In my opinion, this is the
most effective way of time management, for compiling plans you can
use various approaches, for example, the conceptualised approach of
Eisenhower. Using the Eisenhower decision-making principle, tasks are
evaluated using criteria that are “important / unimportant and urgent /
not urgent”.

In this work, it has been repeatedly noted that stress negatively affects
the overall human activities, therefore, within the framework of this
article, it is necessary to consider how psychology and cognitive science
are attempting to solve this problem. Many scientists have been studying
stress conditions for many years. One of the most famous studies in this
area is rightfully considered a review consisting of three volumes. This
work is devoted to various stress factors and their impact on humans.
Modern science highlights the following key points: firstly, stressful
conditions require a multidimensional description, and secondly, stress
is a dynamic phenomenon associated with active, active attempts at
adaptation. In this article, stress will be considered in accordance with the
opinion of Lazarus and Folkman that stress is the quality of transactions
between a person and environmental requirements. In my opinion, it is
this approach that reflects the important role of the environment, while
emphasising that the main reason for the occurrence of stress is still
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not the influence of the environment, but our relationship with it. That
is, the presence or absence of stress is determined only by the nature
of the communicative fact between nature and man, and therefore
a person is able to influence and change it. Now, after the attitude to
stress is determined, we can begin to question how we can influence
this condition and deal with its manifestations. Certainly, coping with
stress could be a long-term process. Most researchers agree that the most
effective, from the point of view of cognitive sciences, way will be the
approach within which a person needs to process the information about
a potential threat. This means that in order to reduce the level of anxiety,
you need to consider the potential threat from all points of view, calculate
the probability that this threat can be realised and develop at least an
approximate plan of action in the event of an unfavourable situation. As
we noted earlier, it is much easier for a person to cope with difficulties,
if he feels his control over the situation, if he has a plan on how he will
behave in any situation. Thus, he frees himself from a depressing sense
of obscurity. In this case, it is easier for him to make decisions and take
responsibility for all the consequences.

Results

Thus, summing up the results of this article, the following important
aspects of the problems that are considered in this work can be
distinguished: how to organise work with clients; how to organise the
work of management and motivate employees; how to organise your own
work as a businessman and how to manage stress. The first paragraph
talks about the crucial role of emotions in the decision-making process,
which is often left out of the brackets. For us, within the framework
of this study, it was necessary to emphasise that taking into account
the emotional state of customers is necessary for the most effective
entrepreneurial activity. Moreover, the issue of working with clients
through sites in the online world that is relevant for modern business
is raised. And practical solutions are offered to increase customer
engagement in online shopping at your company. The second paragraph
is aimed at improving the efficiency of employees. Special attention is
paid to the qualities necessary for managers. It should be remembered
that the manager is primarily the one who manages the staff. That is,
if your company is a private clinic, then the manager does not have to
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be a doctor, of course, knowledge in the field of the company’s work
is welcome, but very rarely even the best doctor can become at least
just a good manager. And of course, this part discusses the problem of
low motivation of employees and suggests ways to solve it. The third
paragraph is devoted to the work of a businessman. This part discusses
how to organise the most valuable resource, time. Moreover, the article
offers a more effective way from the point of view of cognitive science
of overcoming the stress faced by probably every person in his activity.
Summing up, we can say that the information presented in each part of
the article is of practical importance for the proper organisation of the
company’s business processes.

Discussion

The most relevant issue for discussion in my opinion is the
applicability of the results presented in the article in Eastern European
countries. Can we simply adopt the results of Western countries or is
it necessary to conduct research on samples from Eastern European
countries? Another important issue for discussion is the effect of culture
on results. Of course, one can refer to globalisation as a process that
affects all spheres of life in modern society. Globalisation forms a single
market economy; the role of cultural characteristics is becoming less. At
the same time, it should be noted that the influence of culture on the
purchase decision is very large. It can determine not only the choice of
one particular consumer, but also the characteristics of the consumption
of society as a whole. The basic values of society determine the way in
which goodsare used in terms of their function, form and value. Moreover,
cultural and linguistic features are always taken into account when
formulating a strategy for entering new markets and largely determine
the approach to developing a brand promotion strategy. In my opinion,
it is impossible to eliminate the role played by the cultural characteristics
of the countries of eastern Europe, but it is worth noting that our cultures
are not very different at the moment. After all, we are largely influenced
by social media, television and film production, which, if they do not
erase the difference between our cultures, at least make it less noticeable.
I believe that we can put into practice those results obtained in the above
studies, since cognitive sciences speak of the most basic patterns of the
functioning of the brain of all people.
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Summary

In conclusion, I would like to note that this work is aimed at
demonstrating the way to solve the most pressing problems of modern
business and uses the achievements of researchers in different areas of
psychology and cognitive science. The information presented in each
part of the article gives an overview of research and demonstrates their
practical importance for the effective organisation of business. This
order of consideration of issues is not accidental, the problems raised
in connection with each of the sections are interrelated and begin with
external factors, which, although not entirely dependent on our desire,
nevertheless, their change usually takes less time and is not as painful
as internal changes which are discussed in the last part of the work.
However, if the entrepreneur decides on these changes, then the whole
business will be transformed. This paper has not only a theoretical basis,
but also practical application. A new approach to organising business
processes will increase the efficiency of not only the companies that
use it but can also affect society. Not only from an economic point of
view (creating workplaces, for example), but also from a social point
of view (supporting socially oriented initiatives, actions). Moreover, as
already noted, business has tools for influencing culture and, therefore,
is capable of changing the structure of consumption. Furthermore,
this article, in my opinion, has the potential to continue research.
Psychology and cognitive sciences are constantly evolving, so you need
to not only learn about the results obtained in the course of research,
but also put them into practice to solve the problems facing the business.
The Russian market is one of the largest, so conducting research with
a Russian sample can provide the information necessary to improve
business efficiency of companies operating in this market and with these
consumers.
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6

Bo3mo)kHOCTU
KOHUenuuu 3. DPUKCOHaA
npu aHanmse NoBeAeHUsA
COTPYAHUKOB N B3aUMOOTHOLLEHUN
MeXAY HUMMU

M.P. Cmykan, U.B. Kopoms, O.B. Haeaes

OnHol M3 BaXXKHBIX MPUKJIATHBIX 3a1a4 OU3HEC-TICUXOJOTUU SIB-
JIsieTcs pa3padboTKa MHCTPYMEHTOB IUISI paOOThI C IMYHOCTHIO, IIPUME-
HUMBIX B KOHCYJIBTUPOBAHUM, TPYIIIIOBOM KOYYMHTIe 1 TpeHuHre. [1pu
3TOM, TTOCKOJIbKY 00J1aCTh ACSITEIbHOCTU OM3HEC-IICUXOJIOTOB HE Orpa-
HUYMBAETCS KaKoi-TM00 OmHOI CTpaHOM WM NMpodeCcCHOHATbHONI
TpYyIIIoi, ocoboe 3HaYeHNE MprUoOpeTaeT YHUBEPCATIbHOCTh pa3pada-
ThIBa€MbIX MOIXOA0B IJIsI X IPUMEHEHHs B paboTe ¢ pa3HbIMU COLIM-
OKYJIBTYPHBIMU IpynIiaMu. DTOMY KPUTEPHIO B ITOJTHOM Mepe OTBeuaeT
npemiaraeMblii HAMA MHCTPYMEHT «Martpuiia COBMECTUMOCTH», 0a3u-
PYIOIIMIACS Ha TEOPUU Pa3BUTHS IMYHOCTA DpuKa DpukcoHa. B cra-
The IIPUBEICHO ACTaJIbHOE OMMCaHUEe TEOPETUUECKIX OCHOB, N3JI0XKEeHA
CYThb IIpeIjlaraéMoro Mmoaxoja v MpeacTaBIeHbl BApUAHTHI €ro IMpuMe-
HEeHUs B OM3HeC-cpere.

Hecmotpst Ha OypHOe pa3BUTHE TEXHOIOTHI, HA0II0IaeMoe BO BCEX
oTpacjsiXx Ou3Heca, CTAHOBUTCSI Bce 00JIee 0UeBUIHBIM, UTO OCHOBHBIM
U HauOoJiee LIEHHBIM PECYPCOM SIBJISIETCSI He 000pyIOBaHUE, a COTPYI-
Huku [Ivanova et al., 2019]. C apyroit cTopoHbI, UMEHHO JTUYHOCTHbBIE
KauyecTBa COTPYIHMKOB M YPOBEHb B3aMMOOTHOIICHMIA MEXIYy HUMU
4acTo SIBJISIIOTCSI UMEHHO TeM (PaKTOpOM, KOTOPbIi JTUMUTUPYET dallb-
Heiilllee pa3BuTue opraHuzauuu. [Ipu aTom, B OTVIMUME OT TEXHOJIOTUIA,
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B BOIIPOCaX, CBA3aHHBIX C JIMYHOCTHBIMU KayeCTBaAaMM COTPYIHUKOB,
CTaHOapTHBIE TTOAXOMbI, KaK MPaBUjI0, HEIIPUMEHUMBL: KaXmasi CUTya-
LIS SIBJISIETCS TIO-CBOEMY YHUKAJIBHOI M MOUCK PELICHUST TOJKEH TTPO-
BOIUTBCS C YIETOM 1IeJIOro Habopa cyryoo MHAMBUAYATbHbIX CUTYaTHUB-
HBIX (pakTOpOoB. [ToaTOMY Blo/IHE 3aKOHOMEPEH HAOIIONAIOIIUIACS POCT
NOTpeOHOCTH OM3HEeca B MHCTPYMEHTAaX, KOTOpbIe MO3BOJISIOT 3 deK-
TUBHO MPOBOIUTH aHAJIU3 U UCIIOJIb30BaTh MHINBUIYAIbHBIC KauecTBa
COTPYAHUKOB U OCOOEHHOCTU B3aMMOOTHOIIECHUI MEXAy HUMU s
TOT0, YTOOBI COTPYIHUKM TOOUBAINCh MAaKCUMAaJIbHBIX PE3YJIbTaTOB 0e3
M30BITOYHOTO CTpecca U ¢ MUHUMAJIbHBIM KOJIMYECTBOM KOH(IMKTOB.
Kak cnenctBue, pa3paboTka TaKUX MHCTPYMEHTOB SIBJISIETCSI, B CUITY
CBOEM MpaKTUYeCKOM HaIlpaBJICHHOCTH, OJHOI U3 HauboJjee aKTyalb-
HBIX 3a/1a4, CTOSILIIMX Mepe COBPEMEHHOM OM3HeC-TICUX0JI0TUe.

B HacTOSIIIMIT MOMEHT CJIOKHO IIPEACTaBUTh Ce0e pa3BUTUE KaKO-
ro-au0o HampaBJIeHUSI HAyKU B OTAEJIbHO B3sTol cTpaHe. [lcuxomorus
Ou3Heca He UCKIIIOUEeHHUE, YTO HEYAUBUTEIBHO C YY€TOM MHTEpHALIMO-
HaJIbHOH TIpUpoIbl OM3HEeca Kak poja aesitenbHocTu [MBaHoBa u Ap.,
2019; Benton, MBaHoBa, 2016]. BeencTBre 3TOro oqHoM 13 Haubosee
BaXXKHBIX XapaKTEPUCTUK pa3padaTbIBA€MbIX MWHCTPYMEHTOB SIBJISICTCSI
MX YHUBEPCAJIbHOCTh B ILJIaHE MPUMEHUMOCTHU JIsI pabOThI C IIpemd-
CTaBUTEIISIMU pa3HBIX COLMOKYILTYPHBIX TpyIIl. B KauecTBe ymauHoro
MpUMepa TaKOro MHCTPYMEHTA MOXXHO YITOMSIHYTb TECT JIJISI OIIpeesie-
HUSI MOTMBOB U LIEHHOCTEe! 1o Teopun IaBuma MaxkkiennaHaa, Iomi-
pOOHO OMMCAaHHBI UM B KHHUTEe «MoTuBalus 4yenoBeka» [Makkiemn-
nann, 2007], KoTopelil aKTUBHO TIPUMEHSETCS KOMITAaHUSIMU BO BCEM
mupe. JlaHHBIE, MOJIy4eHHBIE IIPY ITOMOIIM 3TOTO TECTa, YCIICIIHO
WCTIONB3YIOTCS TIPU pa3pabOoTKe MHAWBUAYATbHBIX PEKOMEHIALIUI 10
Pa3BUTHUIO COTPYAHUKOB IJISI JOCTUXKEHUS MMM HAWIYYIIEro pe3yiib-
TaTa (Ha pOCCUIICKOM PBIHKE MHCTPYMEHT IIPOABUTAETCS KOMITAaHUEH
KORN FERRY Hay Group).

B a3TOM KOHTEKCTE Teopusl pa3BUTUS JUUYHOCTU . DPUKCOHA BbI-
MISOUT HaJeXXHON OCHOBOI ISl CO3AaHUSI MHCTPYMEHTOB, KOTOpPbIE
MOTYT OBITh BOCTpeOOBaHbI B MEXXAYHAapOIHOU Ou3Hec-cpene. B yact-
HOCTH, MHCTPYMEHT aHaJIM3a COBMECTUMOCTHU JIMYHOCTEM COTPYIHM-
KOB «Martpulia COBMECTUMOCTH», ONMCaHNe KOTOPOro IMPUBOAUTCS B
JaHHOI paboTe, B MOJHOM Mepe OTBEUYAET YIIOMSHYTOMY BBIIIE KpPM-
TepUI0 YHUBEPCATbHOCTU. DTa YHUBEPCAIbHOCTb JOCTUTAETCS 3a CUET
TOro, 4YTO B OCHOBE IpeIiaracMoro MHCTpPYMEHTA JIeXXaT Te€ (haKTOPhI
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M OCOOEHHOCTHU Pa3BUTUS U CTAHOBJICHUS JIMYHOCTU, KOTOPHIE SIBJISI-
IOTCSI DBOJIIOLIMOHHO OOYCIOBJIEHHBIMU M, KaK CJEICTBUE, ANHBIMU
JIJISI BCEX JIIO/Ieil BHE 3aBUCMMOCTU OT UX pacoOBOIi, HALIMOHAJIBHOMN WX
COLIMAJIbHOIM MpUHAIJIEXHOCTU. Teopus B. DpUKCOHA SBSIETCS XOPO-
III0 Pa3BUTOM U aKTUBHO MPUMEHSETCS B MHAUBUAYAaIbHOM KOYUYMHTE
U KOHCYJIbTUpOBaHUM. Pacipenue o01acTu ee MpuMeHEeHUs] Ha Ou3-
HeC-Cpey SIB/ISICTCS IOTUYHBIM, U TAaKKE MOTIBITKY YK IMpearpruHIMa-
1o1cst 3a pyoexkom (New HR insights).

B 6usHec-cpene, MOMMMO OTKPBITHIX KOH(MIUKTOB MEXIY COTPY.I-
HUKaMM, JOCTATOYHO YaCTO MOXHO HaOJII0IaTh CUTyallui, KOLIa OONH
U3 COTPYAHUKOB, NESITEIbHOCTh KOTOPOTO «3HAUMMa», MPEMsTCTBYET
CBOMM KOJIJIETaM B JOCTVIKEHUU PE3YJIBTATOB JIMOO AellaeT UX paboTy
TSKEJI0OH B 3MOLIMOHAJIbHOM TulaHe. Takoe ToBedeHUE COTpYIHUKA
KOCBEHHO YKa3bIBa€T Ha OTCYTCTBME SMOIIMOHATbHO-KOMMYHUKATUB-
HBIX KOMIIETEHIIUI U ONpeneeHHYI0 SMOLIMOHAIbHYIO «HE3PEIOCThb»,
KOTOpbIE, COIJIACHO 3MUI€HETUYECKOM TEOpUU Pa3BUTHSI JIMYHOCTU
9. DpHUKCOHA, MOTYT OBITH CBSI3aHBI C TEM, YTO YeJIOBEK JIMOO «3a-
CTPSUI» HA OAHOM U3 paHHUX CTAIUM pa3BUTUS TUIHOCTH, TUOO IOy~
YUJT Ha OMHOM M3 3TUX CTaIWii TPaBMUPYIOIINiA OIBIT [ DpuKCcoH, 1996,
2008; Erikson, 1994, 1998]. CinenoBaTenbHO, Ha OCHOBE JAHHOM TeO-
pUM, UMEETCs BO3MOXHOCTb CO3JaHUsI MHCTPYMEHTOB, TTO3BOJISIIOLINAX
ONPENETUTh KaK TEKYIIYIO CTaAWI0 Pa3BUTUS JTUYHOCTU COTPYIHUKA,
TaK ¥ CTaAuU, Ha KOTOPBIX OBbLI MOJIYYEH TPpaBMUPYIOLIN onbIT. Ecan
Mo pe3yjabraTaM TaKol OLIEHKM OKa3bIBaeTCsl, YTO B JaHHBI MOMEHT
YPOBEHb PAa3BUTUSI JTUYHOCTU COTPYIHUKA HE COOTBETCTBYET €ro BO3-
pacTy M/Wiayd COLUAIbHOI PO WM €r0 Pa3BUTHE TOPMO3UTCS Ha-
JINYMEM TPaBMMPYIOLIETO OIbITa, TO TMOSBISIETCS BOBMOXHOCTD AaTh
Oosiee 000CHOBaHHbIE PEKOMEHIALIMH M0 IeCTBUSIM, HaIllpaBIeHHBIM
Ha KOMIIEHCAlIMI0 U yCTpaHeHUe MMeloluxcsl npodjeM. Takue WH-
CTPYMEHTBHI MMEIOTCS B apceHalle OusHec-TicuxosioroB [Boyd, 1970,
Hamachek, 1990]. OnHako oco0eHHYI0 LIEHHOCTbD [IJ1s1 O13Heca MOT Obl
COCTaBUTb MHCTPYMEHT, MO3BOJISIIOIINI MTPOBOAUTH HE TOJBKO MHIM-
BUAYaJIbHYIO TUATHOCTUKY COTPYIHUKOB, HO U MOMOTAIONIMI B OOHA-
PYKeHUM TIPUIUH KOH(MIMKTOB U He3((HEKTUBHOTO B3aUMOACHCTBUS
MEXIy YJeHaMu TPyIOBOTIO KOJUIeKTHBA. {711 COOTHeceHUsl MCUXO-
JIOTUYECKUX Tpodusiel COTPYIHUKOB Mbl TIpEAJIaraéM HCIoJIb30BaTh
WHCTPYMEHT, TIOJYYMBIIMI Ha3BaHue «Marpuiia COBMECTUMOCTHU».
JaHHBI MHCTPYMEHT WJUTIOCTPUPYET MOTEHLMAIbHbIE MPOOJIEMBI,
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KOTOpbIE MOTYT BO3HUKHYTb IPU B3aMMHOICUCTBUY JIIOAE B 3aBUCU-
MOCTH OT PACIOJOXEHUS UX Tpoduiieil Ha KapTe pa3BUTUSI TUYHOCTHU.
Hns kaxxgoro npeceyeHus nmpodusieit MoxeT ObITh pa3paboTaH 10cTa-
TOYHO YHUBEPCAJbHBINI HA0Op peKOMeHAAUMN W/WIM YIpaKHEHUI,
MO3BOJISIOLIMX MTPEAOTBPATUTD MOTEHIUAIbHBIA KOHMAMKT WU YIyd-
LIUTh B3aUMOAEHCTBUE MEXIY COTPYIHUKAMM.

[ToreHuManbHast 006JacTh MpUMEHEHUsT «MaTpullbl COBMECTUMO-
CTU» BBIIJISIIUT 10CTAaTOYHO 0O1upHoii. [ToMrumMo HermocpeacTBEHHOTO
KUCIOJIb30BaHUs MPU aHaiv3e KOHMIMKTHBIX CUTYyalluid, YK€ UMero-
LIMXCS B KOJUIEKTUBE, 3TOT UHCTPYMEHT MOXKET OBbITh MOJIE3EH:

@ 11 MPEIMKTUBHOIO aHalIu3a KaHAMJATOB U UX MOTEHLIMAb-

HOTO B3aMMOJEUCTBUS KaK MEXIy COOOM, TaK 1 ¢ paboTaloIu-
MU COTPYAHUKAMU;

@ IMPEAUKTUBHOIO aHAAW3a MOBENCHUS JIIONEH, BCTYMAMOUIUX B
HETIOCPENCTBEHHOE B3aMMOIEHCTBUE C IMYHOCTbIO, O KOTOPO
MOHO cOOpaTh ONPeeIeHHBII O3KTIpayH TOBEAEHUS B MPO-
1LLJIOM;

@ aHajqM3a KOHMIUMKTOB MEX1y MyOJUYHBIMU JTUUHOCTSIMU B T10-
JINTUKE U II0Yy-013Hece;

® IS pellieHUs] BHYTPUCEMEMHbBIX KOH(JIMKTOB.

Kpowme Toro, npemiaraeMblii TOAXO PEACTABISIET UHTEPEC € TOY-
KU 3peHus 00I11ero pa3BUTUs OU3HEC-TICUXOJOTUHN KaK HAayKu, Hapu-
Mep, B KaueCTBE MHCTPYMEHTA JIJIs1 CTPYKTYPUPOBAHHOTO COMOCTaBJIe-
HUS pa3HbIX JIMYHOCTEN B paMKax OJHOM MOJeNIu, YTO Mpearoaraet
BO3MOXKHOCTb €0 peIUIMKallMi Ha JPyrue TEOPUU PasBUTUSA JIMYHO-
CTU, OTJIMYHBIC OT MPEIOKEHHOI D. DPUKCOHOM.

I'Ipo6nema JIMYHOCTN B BU3HEC-NCMXon0rum

Kak yxe ynmomuHamoch, Haubosiee LIEHHBIM pecypcoM OusHeca
XXI Beka sBisiorcs onu. OTTOro HacKoJIbKO 3P (EeKTUBHO padoTaeT
MePCOHAaJ, TTOJTHOCTHIO 3aBUCUT YyCITeX KoMIaHuu. B ycrenHoii cospe-
MEHHOI OpraHu3aluKi COTPYOIHUK BOCIIPUHUMAETCSI paboTomaTesieM
HE NPOCTO KaK opyaue Tpyaa, HO KaK YHUKaJbHas1 JJUYHOCTH CO CBOMMU
0COOEHHOCTSIMU, CUMJIbHBIMM M CJIA0BIMKM CTOpOHaMU. Takoii ITOAXO.I
MO3BOJISIET HAMJTYYIIMM 00pa30M pacKphITh UMEIOLINIACS Y COTPYIHM -
Ka TOTeHIIMAal Y, KaK CJIeACTBUE, TPUHECTU KOMIIAHUU HAUOObIIIYIO
nojb3y. HeyauBUTENbHO, YTO MPAKTUUECKU BCE 3amadyld, pelacMble
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OM3HeC-TICUXOJ0raMM, BKJIIOUalOT B ce0s paboTy ¢ JUYHOCThIO. B Ta-
KMX YCIOBMSIX OM3HEC-IICHXOJIOTY HEOOXOOMMO XOPOIIO IIOHUMATh
BC€ OCOOEHHOCTU JUYHOCTH, C KOTOPOIl OH B3aMMOJEICTBYET, YTOOBI
MMETh BO3MOXHOCTb CIEJIaTh 3aKJIIOYEHUE O TOM, KaKMe Iaru OymyT
CIIOCOOCTBOBAThH PEIIEHUIO MPOOJIEMBI, a KaKie, Ha000pOT, IPUBEIYT
K JINUHOCTHOMY KOH(JIUKTY.

3amaya OM3HEC-TICMXOJI0ra OCJIOXHSIETCS TeM, YTO HEeIOCTaTOYHO
TOJILKO OTIPENEIUTDb TPO0IeMy OTAEIbHOTO COTPYIHMKA 1 pa3padboTaTh
croco6 momoiny emy. ISt yCrienHoro peuieHus 3agadyu HeoOXomau-
MO BUIETh KApTUHY B KOMILIEKCE, IOHMMAaTh, KaK IIpeajaracMble pe-
LIEHUSI OTPa3sTCsI Ha BCEX COTPYTHMKAX OpTaHU3allMM B HACTOSIIMIA
MOMEHT 1 K KaKHUM IIPOSIBJICHUSIM MOTYT IPUBECTU B OyayiieM. bus-
HEC-TICUXOJIOT TOJIKEH YIMTHIBAaTh HE TOJILKO MHTEPECHI TMYHOCTH Ye-
JIOBEKa, HEMMOCPEACTBEHHO 3a/1eiICTBOBAHHOIO B pelllaeMOii 3aaue, HO
Y1 MHTEPECHI APYTUX Jitoaeit B opranu3auuu. Kpome Toro, njiss HauboJiee
3(hHeKTUBHOI PabOThl HEOOXOAUMO CMOTPETh Ha HECKOJIbKO I11aroB
BIIEpel U IPOCUYUTHIBATH BCE BO3MOXKHBIC TTOCIEACTBUS MpeaiaraeMbIx
pelIeH’I KaK IIsI KOMIIAHWHY B LIEJIOM, TaK 1 IUISI KaXKIIOTO COTPYIHU-
Ka B OTIeNbHOCTU. B cBsI3U ¢ 3TUM nmpeanaraemas HaMu «MaTpulia co-
BMECTUMOCTHU» CTAHOBUTCS ellle 0ojiee aKTyaJlbHbIM MHCTPYMEHTOM,
MOCKOJIBKY ITO3BOJISIET MOIEIUPOBATh BO3MOXHEIE U3MEHEHMS BO B3a-
MMOOTHOLLIECHUSIX MEXAY COTPYAHUKAMU B PE3YJIBTATE OXKUIAEMBIX U3-
MEHEHMIA UX TUMIYHOCTHBIX COCTOSIHUI.

JomnoaHuTeNIbHbIE CIOXHOCTU TIPU paboTe C JTUUYHOCThIO CBSI3aHbI
C T€M, YTO CaMO MOHSTHUE «IMYHOCTb» («3ro») SIBISETCS CIOXHBIM 1
MHOTOTIpaHHBIM. JIMYHOCTH COBPEMEHHOTIO YeJI0BEKa IIOCTOSTHHO IIpe-
ObIBaeT B OOph0OE KaK C NMPUMUTUBHBIMM WHCTUHKTaAMM, HOCTABIIN-
MUCSI HaM OT MpPEeAKOB, TaK 1 ¢ BHEIIHUM JaBJIeHHUEeM, OKa3blBaMbIM
OKpPYKaoIIMM Hac coumymMoM. TakuM oOpa3oM, IIpOIECC Pa3BUTHUS
JIMYHOCTU SIBJISIETCSI HEMIPEPBIBHOI Yepenoii KOMIIPOMUCCOB, YaCTh U3
HUX JOCTUTAeT CTEIEHM KPU3MCaA, YCIEIIHOE MU HEYCIIeIIHOE IIPo-
XOXIIEHNE KOTOPOTO SIBJISIETCSI ONPEACISIIOIINM [JIs1 JaJIbHEHIIIeTo pas3-
BUTUS TMIHOCTU. [Ipu 3TOM poJjib B pa3BUTUU JUUYHOCTU BPOKIACHHBIX
KauyeCcTB 1 OKPYXKAIOIIE Cpenbl IMOCPEACTBOM BIUSHUS CO CTOPOHBI
poauTeNieil, cTaHAapTOB COLMATIBHOIO Kjlacca, B KOTOPOM poc pebe-
HOK, a TakKxKe HallMOHAJIbHBIX U 3THUYECKUX OCOOCHHOCTEM, SIBISIET-
cs MpeaIMeToM HelpeKpallarolmmxcsl auckyccuii. Kak pesynsrar Bo3-
HUKJIM pa3jIdyHble KOHUEHIUN 1 TUIIOTE3bI O IIPUPONE M MEXaHU3MaXx
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pPa3BUTHUS JIMYHOCTU, MHOTUE U3 KOTOPBIX ObLIIW JOBEAECHBI 1O YPOBHS
3aBepIlIeHHbIX Teopuil. [Ipu 3TOM B paMKax KaxkJoil M3 HUX Mpolecc
Ppa3BUTHS TUYHOCTU pacCMaTpUBaETCsl MO pa3HbIM YIJIOM U B ompene-
JIeHHOM KoHTekcTe. Eciu yyecTb 0O1IMPHOCTh U MHOTOTPAHHOCTD BO-
npoca, TO CTAaHOBUTCSI OUEBUAHBIM, TOYEMY, HECMOTPSI Ha TO YTO aBTO-
paMu TEOpHUii ObUIM BBIAAIOIIMECS TICUXOJOTU, HYA OJHY U3 UMEIOIIMXCS
Ha TAHHBIA MOMEHT KOHIETIIWIA HEJIb3S5T HA3BaTh EMMHCTBEHHO BEPHOM
U, COOTBETCTBEHHO, OOILIEIPUHSITOM.

Huxe KpaTko TpeAcTaBieHbl HEKOTOpPbIE MOMYJSIPHbIE TEOPUU
Pa3BUTHS JUYHOCTU, MPEACTABISIONIME COOOI aJIbTEPHATUBY 3PUKCO-
HOBCKOM MOJIEIH.

McuxoaHanntnueckasa Teopusa (3. Ppelns 1 ero nocaesoBartenn)
coznaHa Ha pyoexe XIX—XX BeKoB BEHCKMM BpauoM 3UTMYHIOM
®peiinom. CornacHo Ppelify, TMUYHOCTb — 3TO ENMHCTBO TPEX CTPYK-
1yp (OHO, Bro u Cynep-3ro). Teopus: nompazymeBaeT 3aBUCUMOCTb
CTaHOBJIEHUS U PA3BUTUS JIMYHOCTU (Dro) OT AeHCTBUSI BHYTPEHHUX,
BPOXIEHHBIX, HEOCO3HAaHHBIX ciJI (OHO) U HOpM OOIIIeCTBa, BOCIIPU-
HATBHIX yeioBeKoM (Cymep-9ro). CBoe pa3BUTHE JIMYHOCTh HaUYMHA-
eT B IyOOKOM JIETCTBE M IO Mepe POCTa MPOXOAUT Uepe3 pasiuyHbIe
craguu (OpajibHYI0, aHAJbHYIO, (PaJUTMYECKYIO, TATEHTHYIO, TEHUTAb-
Hyt0). Ha myTu pa3BUTUSI TMUHOCTH CYILIECTBYET ONTACHOCTD «3aCTPSTh»
Ha TOW WU UHOM CTaJiuu, B 9TOM CIy4ae KOMIIOHEHThI IETCKOM CEKCY-
aJIbHOCTU MOTYT CTaTh MPEeAnochbuikaMy HEBPO30B. becco3HarebHbIe
CTpeMJIEHUS JIMYHOCTU 00pa3yloT ee MOTeHLMal U OCHOBHOI MCTOY-
HMK aKTUBHOCTHU, ONPEIEISIOT MOTUBALIMIO €€ IeHCTBUI.

Bbuxesuopusm (b. CkmuHHep n ero nocnegoBarenu) NOABUIICA KaK
pe3yibTaT cTpeMJIeHUs! MO3UIIMOHUPOBATh TICUXOJIOTUIO KaK KJIacCH-
YECKYIO HayKy, M3y4alolLLyIO TO, YTO NEUCTBUTEIBHO MOXHO ITOTPOIaTh
pyKamMu U yBUIETb CBOMMHU TIa3zaMu. OCHOBHOW TOCBHLI: JUYHOCTb
(opmupyercs yepe3 HayyeHue. [ToBeneHre 4yesroBeKa — 3TO COBOKYII-
HOCTb peaklUii Ha BHEIIHWE CTUMYJIbl, KOTOPbIE PETYIUPYIOTCS TTO3U-
TUBHBIMU U HETaTUBHBIMU TTOIKPETUICHUSIMU.

N'ymaHuctnueckmne teopum anvHoctn (A. Macnoy, K. Poaxxepc
n ap.) ChopmupoBanich B Havare 60-x romoB XX BeKa KaK aJbrepHa-
TUBa JByM HauOoJjiee BaXKHbIM TCUXOJOTUYECKUM TeopusiM — Gpeii-
IU3MY M OUXeBUOPU3MY. B IIpOTMBOBEC 3TUM IOAXOIAM, OIPEIEIsIO-
LIMM YeJIoBeKa KaK MOJHOCThIO 3aBUCUMOTO JIMOO OT OKPYKEHUS, TMOO
OT 0ecco3HaTeNbHbIX MHCTUHKTOB, TYMaHUCTUYECKAs! TICUXOJIOTUS pac-
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CMaTpHUBAaET ero Kak OTBETCTBEHHOIO 3a CBOIO CyIb0Y, CBOOOIHO JiejIato-
IIIETO BHIOOP Cpeau IPeaoCTaBICHHBIX BO3MOXKHOCTEHM, CTPEMSIILIETOCS
K CaMOCOBEPIIEHCTBOBAHUIO HA MPOTSIXKEHUM Beeit cBoeit xku3Hu. LleH-
TpaJIbHBIM SIIPOM 4YeJIOBeKa SIBJISIETCS ero camoolieHka. Ilcuxuueckoe
pa3BUTHE — PE3YJIbTaT COOCTBEHHOTO BbhiOOpa. CaM Mpoliecc pa3BUTUSI
JIMYHOCTU HOCUT CITOHTAaHHBIN XapakKTep, TaK KaK ero ABMXKYIIEH CHIoN
SIBJISIFOTCSI BPOXKIEHHBIE cTpeMiIeHMT: K akTyanu3auuu (1o K. Pomxkep-
cy) wiv caMoakTyaiam3anuu (1mo A. Macoy) B COOTBETCTBUHU C Uepap-
XUUYECKOI mupaMuaoii morpedHocTeil. CMBICI CTpeMJICHUI COCTOUT B
Pa3BUTHUM YEJIOBEKOM COOCTBEHHOTO ITOTEHIIMAJIA M CTIOCOOHOCTEM, YTO
BEIET K Pa3BUTHUIO «ITOJTHOLIEHHO (DYHKLIMOHUPYIOIIEH TUUHOCTU.

KorHutneHas teopusa (®. Xangep, X. Muaxe, /1 n ap.) — onHa
U3 HEMHOTMX, UMEIIIUX JaTy (hopMalibHOro Havajia — 11 ceHTsI0ps
1956 roma. B atoT meHb B MaccauyceTCKOM TEXHOJIOTMYECKOM MHCTUTY-
T€ COCTOSUIOCH COOpaHue cIienraabHOoi Tpynibl MHCTUTYTA 31eKTpU-
YeCKOl M 3JIeKTPOHHOM WHXXEHEpUU, 3aHUMarllelicss nHgopMmalu-
OHHOI1 Teopueil. laHHas1 Teopusi B MIOHUMaHUU MOBEACHUS YeIOoBeKa
npugaeT ocodoe 3HaUeHME KOTHUTHMBHBIM IIpolleccaM (MBILIIICHUIO,
O0CO3HaHUI0, cyxaeHMuIo). CoracHo eif, (hopMUpOBaHUE U pa3BUTHE
JIMYHOCTU MPOMCXOAUT B IIPOILIECCE OCBOEHMSI HOBBIX HAaBBIKOB, Ha-
YyyHasl ¢ JETCKOro Bo3pacTta. HaBbIKM MOTYT yCcBanMBaThCs JIIOAbMU T10-
pa3HOMY, B 3aBUCMMOCTH OT BHEIIHUX U BHYTPEHHUX (DAKTOPOB, HO B
CTPOro OmpenesIeHHOM MOCIeI0BaTeIbHOCTH.

NHTepakumoHuctckune teopum (I>xx. Mug, I'. baymep, 3. bepH n ap.)
MOJYYUIN IIUPOKYIO0 U3BECTHOCTH IMocie padboT Dpuka bepHa, KoTo-
phIe TIo3aHee 0(hOPMUIINCH B UALI0 TPaHCAKTHOTO aHan3a. OCHOBHBIC
MOJIOXEHUSI: YeTOBEK CYIIECTBYET B paMKaxX Pa3IMYHbBIX POJEBBIX MO-
Jiesieit; rpynia siBjisieTcst MPOBOIHUKOM COLMAJIbHBIX LIEHHOCTEN; JTNY -
HOCTb — 3TO (PyHKIUSI OT MHOXECTBA COLMAIBHBIX POJICH, IIPUCYIINX
WHIWBUIY; Pa3BUTHUE 3aKJIIOYAETCSI B OCHOBHOM B (hOPMUPOBAHMU U
paclIMpeHuH POJIEBOrO perepryapa.

Teopua AMuHOCTM 3. DpUKCOHa
Kak pecypc busHec-ncmxosora

ITosTamHbIif TOAXOM K TIPOIIECCY Pa3BUTHUS JIMYHOCTH, XapaKTep-
HBII JJIs1 OOJIBIIMHCTBA TPUBEACHHBIX BBIIIE TEOPUIl, TaKXKe JEXKUT
B OCHOBE Teopuu Dpuka DpUKCOHA, KOTOpas IMpencTaBseT coboii
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MOJIeJIb TICUXOCOLMAJIbHOIO PAa3BUTUSl JIMYHOCTH, BKJIIOYAIOIIYIO B
ce0s1 pU3MOIIOTNYECKUiA, TTIOBENeHYECKIM, COLMAIbHBIA 1 ATUYECKUIA
acrniekTbl. OcoOBIil aKLEHT ceaH Ha UACHTUYHOCTU U ee (hOpMUPO-
BaHUU B XOJI€ Yepe/ibl KPU3UCOB, CYTh 1 MOCIEN0BATEIbHOCTb KOTOPBIX
SIBJISIETCS] ©IMHOM LTSI BCeX TpencraButeneit Buaa Homo sapiens v ornpe-
JIeJISIET YHUBEPCAIBbHOCTh TEOPUM B IIJIAHE €€ TPUMEHUMOCTH, YTO TaK
BaXkKHO IIJ1s1 OM3HEC-TICUXO0JI0Ta.

OaHUM M3 MIaBHBIX MNPEUMMYIIECTB TMCHUXOCOLIMAIbHON Teopuu
Dpuka DpUKCOHA SBJSETCS paCIIMPEHUE TPAHULL PAa3BUTHS JIMYHOCTH
Ha BClO XM3Hb yejoBeKka 0e3 orpaHWYeHUs] paHHUM BO3pacToM. DTO
MOAYEPKUBAET COLUATBHYIO MPUPOY JIIOAEH U BaXKHOE BIUSHUE, KO-
TOpOE COollMaIbHbIE OTHOIIEHUS (B TOM 4Yucjie paboyue) OKa3bIBaloT
Ha pa3BuTHhe JuyHOCcTU. CaM DPUKCOH paccMaTpuBajl CBOIO TEOPUIO
KaK MHCTPYMEHT OMMCAHUSI Pa3BUTHUS HOPMaJbHO (ByHKIIMOHUPYIO-
et iumuHoctu. CortacHO aBTOPY, 10 Mepe CBOEro Pa3BUTHUS YeJOBEK
MOCJIeI0BATEIbHO OBJIafeBaeT BCe OOJIBIIIMM KOJIMYECTBOM HaBBIKOB 1
HaKaIlJIuBaeT B ce0€ BHYTPEHHUE PECYPChI, TO3BOJISIONIME €MY YCTIElI -
HO CHIpaBJSITbCS ¢ Pa3IUYHBIMU BbI30BAMU, C KOTOPBIMU OH CTaJIKU-
BaeTcs B >ku3HU. [1pu 3TOM B npoliecce pa3BUTUS JUYHOCTD MTPOXOIUT
HECKOJIBKO CTaIUi, HAa KaXIIOM 13 KOTOPBIX €/ MPUXOAUTCS MpEeTepIIe-
BaTb OJMH U3 KpU3UCcOB. B pe3ynbrare ux npeoaoeHus GopMUpyroTcs
KOMITOHEHTBI TUYHOCTU, OTIPENETSIOINEe KPUTEPUU B OTHOLLIEHUHU Ye-
JIoBeKa K caMoMy cebe M OKpyXalollleil ero BHEILIHEl cpene.

Teopust cBsi3bIBaeT BOGAMHO BCE BaXKHbIE ATAllbl TICUXOCOIMAb-
HOTO pa3BUTHS YeJIOBEKa Ha MPOTSKEHUU XU3HU. Becero DpukcoHoM
ObLIO BBIIEIEHO BOCEMb KOMITOHEHT (KOMIETEHIIMI) TOJIHOLIEHHO
(byHKIIMOHUpYIOIIIEt TUYHOCTU: HaAeXIa, CUa BOJM, LEJeyCTpeM-
JICHHOCTb, KOMIIETEHTHOCTb, BEPHOCTb, JIIOOOBb, 3a00Ta U MYAPOCTh.
Wx dopMmupoBaHue MPOUCXOAUT B pe3YJbTaTe MPOXOXKIESHUs CIeay0-
IIUX KPU3UCOB (Ha COOTBETCTBYIOIICH CTaAUN PA3BUTUS):

® basucHoe noBepue npoTtuB basucHoro HegoBepus (OpajbHO-

CeHCOpHas cTangus);

® CamocrosaTenbHOCTh poTuB CThiAa U COMHEHUS (MBIILIEYHO-

aHaJbHas CTanus);

® HMHunmatTuBHOCTH NPOTUB UyBCTBa BUHBI (JJOKOMOTOPHO-TE-

HUTAaJIbHAS CTAIMS);

® Tpynonobue npotuB YyBCcTBa HEMOJHOLIEHHOCTU (J1aTeHTHas

cTanus);
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® CaMOTOXIeCTBEHHOCTh «f» mpotuB CwmellneHus: poseit (mom-
POCTKOBAsI CTaIMsA);

® bausocts npoTuB M3onsiiiuu (paHHSIS 3peOCTh);

® IeHepatuBHOCTH NpOTUB CTarHauuu (CpeaHsisl 3peyioCTh);

® llenoctHOoCTh «SI» mpoTuB OTUasiHUS (TTO3MHSISI 3PEJIOCTD).

JlocTaToyHO YacTo B MOMYJISIPHOM JUTepaType BCTpeyaeTcsl Bapu-
aHT MIPEICTaBACHUS Pa3BUTHUS TMYHOCTU 10 DPUKCOHY KaK JIMHEITHOTO
npoliecca, Tae Kaxaasl mocaenyroias cTaaus pa3BUTUsSI BOCTIpUHUMA-
€TCsl KaK MpOoCToe NMponokeHue npeabiayieit. [Tpu aTom 3a0biBaercs,
YTO caM DPUKCOH MPUIEPKUBAIICSI HECKOJIBKO MHOTO B3IISIIa, 3 UMEH-
HO paccMaTpuBaJl MPOIECC Pa3BUTUS JUYHOCTU B COOTBETCTBUU C BMU-
TEHETUYECKUM MPUHIIUIIOM (hOPMUPOBAHUS €AUHOTO LIEJI0T0, OMUCHI-
BaIOIIIMM POCT XXMBbIX OPTAHU3MOB.

ComracHO 3MUTeHUTUYECKOMY MOAXOAY BCE, UTO pacTeT, AejaeT
5TO COIJIACHO HEKOTOPOMY T'€HEeTMYECKM 3aJaHHOMY ILIaHy. B coot-
BETCTBUM C HUM JIJISI KaXJ0i M3 yacTeil XKMBOTO OpraHrM3Ma UMEeTCs
CBOI1 onpeaeaeHHBIN repruo GopMUpPOBaHUs, a MO 3aBEPIICHUU BCEX
9TAIIOB MOJIyYaeTCss HEKOe eIMHOE 1IeJ0e, CIIOCOOHOe K YCIIEITHOMY
(yHkumoHupoBaHuto. [Ipu 3ToM Bce YacTH XKMBOTO OpraHM3Ma CBsI3a-
HBI MeXIy cO00Ii 1, HECMOTPSI Ha HaJIM4Ke TTOCeI0BaTeIbHOCTH (DOp-
MUPOBaHMUSI, HE TTOSIBJISIFOTCSI BHE3aITHO Ha 3Talle CBOero CTAaHOBJICHMUS,
a CyILECTBYIOT C CAaMOI0O Hayajla B HEKOI JJaTeHTHOU (hopMe, He ucye-
3aI0T ITOCJIe 3aBEPIIEHUS 3TOTO 3TAlla, a IPOAOJIKAIOT CYIIECTBOBATh U
pa3BUBAThCSI, XOTS U HE CTOJIb OYpHO.

TouHo Tak ke Bce KOMIIOHEHThI ITOJTHOLIEHHO (DyHKIIMOHUPYIOIICH
JIMYHOCTH, BO-TIEPBHIX, CBSI3aHbI MEXIY CO0OIi, a BO-BTOPLIX, HE IIO-
SIBJISTIOTCS B TIEPUOJ, CBOETO CTAHOBJIEHUSI M HE MCUE3al0T MOc/Ie ero 3a-
BEpILIEeHMSI, a TIPUCYTCTBYIOT B HEKOM 3a4aTOYHOM BUIIE IO MOMEHTa
CBOEro JOMMHMPYIOILIETO Pa3BUTUSI U TPOAOKAIOT TpaHC(HOPMUPO-
BaTbhCS HA BCEX MOCIEAYIONINX CTAANUSIX pa3BUTHUSI TMIHOCTH.

Kaxnast u3 KOMIOHEHT JIMYHOCTU (DOPMUPYETCS B pe3yJIbTaTe IIpo-
XOXIIEHUSI COOTBETCTBYIOIIETO KpU3Kca, KOTOPBI CBSI3aH C 9BOJIOLM -
eil IMYHOCTU B IJIAaHE MCUXOJOTMYECKOM 3pENOCTU U CO BCE BO3pac-
TAIOIIMMM OXMIAHUSIMHU 10 OTHOIIEHUIO K YEJIOBEKY CO CTOPOHBI €r0
okpyxeHust. [Tpu 3ToM, eciu KpU3uc YCIeIIHO pa3peliaeTcsi, TO Mo-
JIy4YeHHBIE B XOJI€ €r0 pelleHUsT KOMIIETEHIIUN O(POPMIISIIOTCSI B COOT-
BETCTBYIOIIYIO KOMIOHEHTY JJUYHOCTU U TTIOMOTAIOT YeJIOBEKY pelllaTh
Bce OoJiee CIOXHBIE 3aa4l, a TAaKKe Tal0T PeCypChl IS IIPEOIOoIeHUS
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HOBBIX KpU3UCOB. Eciu e ymauyHOro paspelieHusi Kpusuca He Ha-
CTyIIaeT, COOTBETCTBYIONIAs KOMITOHEHTA JIMYHOCTH OKa3bIBaeTCs He-
c(OpMUPOBAHHOI U HE MPUBHOCHUT BKJIala B TOT (PyHIAMEHT, Ha KOTO-
PBIif TUIHOCTH MOTJIa OBl OMEepPeThCs Ha TIOCIENYIOIINX 3Tarax CBOEro
pa3BUTHSI.

He ctout Takke 3a0bIBaTh, 4YTO, COITIACHO TEOPUU DPHUKCO-
Ha, ymaJya WIM Heymada B TIPOXOXKICHUM KPU3UCOB, HE SBIISIOTCS HU
MPUTOBOPOM, HU rapaHTHUell. B To BpeMsi Kak B cilydyae MOJHOLEHHO
(byHKIIMOHUpPYIOIIEN JTUYHOCTUA 0 Mepe €€ Pa3BUTUsS KOMITOHEHTHI
MIPOIOJIKAIOT 3BOJIOIIMOHUPOBATE, MIpeBpallasch BO Bce Oojee 3pe-
JIbIe M1 OCO3HAaHHbBIE, TUUHOCTb MOXET ObITh OTOpOIIIeHA Ha3aj CUJION
00CTOSATENLCTB JIUO0, HA0OOPOT, KAKME-TO Hepa3pelleHHbIe IIpooIe-
Mbl MOTYT OBITb, IYCTb U He 0€3 yCWIunii, TpopaboTaHbl U CKOMITEH-
CHpPOBaHbl Ha MOCJEAYIOUIMX CTaausX pa3Butus. Kpome Toro, mpu
HOPMaJIbHOM Pa3BUTHHM COOBITHI, (popMUpOBaHME KOMITOHEHT CO-
MPOBOXIAETCSI YCTAHOBJIEHUEM 3I0pOBOT0 OajaHca ¢ UX MPOTUBOIIO-
JoxHocTIMU. To ecTh Mpu 0OO0IEeM JOBEPUM K OKPYKAIOUIEMY MUDPY
YeJIOBEKY HeOOXOMMMO YMETD BEIIEIISITh CUTYaIlH, KOTIa HEOOXOTMMO
MPOSIBUTHh OCTOPOXKHOCTD, a TAKKE TP OOIIEM OIIYIIIEHUHW COOCTBEH-
HOM KOMIIETEHTHOCTH HEOOXOIMMO UMETh TIpencTaBlIeHue 00 ee rpa-
HULIAX U T.1.

Pa3BuTHe TMYHOCTU MPOUCXOIUT B PE3YJIbTATE €€ B3aMMOIEICTBUS
C OKpYXXaIOINM MUPOM U HEBO3MOXHO BHE collmyMma (BCEM M3BeCT-
HbIll cuHapoM Mayrin). M XoTst xapakTep 3TUX B3aUMOIEHCTBUI MO-
JKET BapbUPOBATHhCS B 3aBUCHMMOCTH OT KYJBTYPHBIX OCOOEHHOCTEH
colymMa, OOt X0 pa3BUTHS TIPOMCXOIUT C OTPENeTIeHHONM CKOPO-
CThIO M B 3aJJaHHOM IMOCJIEIOBATEILHOCTU U SIBISIETCSI B TOCTaTOYHOI
Mepe YHUBEPCAIBHBIM IJIsI TIPENCTaBUTENEi BCeX KYJIBTYP U HApOIOB.
Pa3BuTHe TUYHOCTU TTPOMCXOAUT TMapalIeIbHO C YBEJIMYEHUEM CIO-
COOHOCTH YesloBeKa K BOCIPUSITUIO M B3aUMOIECHCTBUIO CO BCE pac-
MIUAPSIONIMMCS COITMATLHBIM KPYTOM, KOTOPBIif HAUMHAETCS ¢ MaTepH
(3HAYUMMOTO B3POCJOro) M Mpu OJIArOMPUSITHOM Pa3BUTUU MOXET J10-
cTUYb MaciiTaba Bcero uenoBeyecTBa. COOTBETCTBEHHO, YITOMSIHY-
THIE BBIIIE KPU3WCH PAa3BUTHUS JTUIHOCTH, B 3HAYWUTEIHHON CTEIIeHU
CBSI3aHbI C paJIMKaIbHOW CMEHOI «00beMa», MOCTYITHOTO YeOBEKY
collMaIbHOTO TIpocTpaHcTBa. KoHeuHo, Haubonee paauKalbHOE W3-
MEHEeHMe TTPOUCXOAUT B MOMEHT POXIEHUSI, TIPU Mepexoie OT BHYTPU-
YTPOOHOTO pa3BUTHS K KU3HU BO BHelIHeM Mupe. OqHaKo U mocie-
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JIylolllee pacllMpeHMe Kpyra COLMaJIbHBIX B3aMMOICKUCTBUIA TpeOyeT
OT pebeHKa mepexona OT OTHUX 6a30BBIX MapaJIuTM K APYTUM, TIOTIac
MOJHOCTBIO HECOBMECTUMBIX C MPEXHUMU: KaK, HalmpuMmep, «Bcerma
OyIb PSOM CO CBOMM 3HAYMMBIM B3POCBIM» U «ITOKaXU CBOIO HE3a-
BUCUMOCTb». B pesynbraTe paspellieHus] TakKux MPOTUBOPEYUid, C KO-
TOPBIMU YEJIOBEK MPOJOJKACT CTAIKMBATLCS U BO B3POCIOM BO3pac-
T€, U MPOUCXOAUT (POpMUPOBAHNE U PA3BUTUE KOMITOHEHT JIUYHOCTHU.
Nnen D. DpukcoHa IMO3BOJWIM MEPEOCMBICIINTD B3IVISII Ha ITO3IHUE
MepUObl XXU3HU YenoBeka. CpenHsis U MO3AHSS 3pesoCTh NepecTanu
paccMaTpuBaThCS KaK HeaKTyalbHBIC IS pa3BUTHS JTUYHOCTH. Kak
ObLIO MOKa3aHO DPUKOM DPUKCOHOM U ero cymnpyroit JIxoan [Erik-
son, 1998], B 9Tu nepuoabl pa3BUTHE JUYHOCTU HE OCTAHABIMBAETCS,
a MIPOIOJIXKAETCS MPU aKTUBHOM B3aUMOJEUCTBUM C OKPYXKAIOIIUM Ye-
JIOBEKa COLIMYMOM.

Ecam BHMMAaTeTbHO TTOCMOTPETh Ha TEOPUIO TICUXOCOIIMATBHOTO
pa3BUTUS DPUKCOHA NMPUMEHUTEIBHO K OM3HEC-Cpene, TO JIETKO 3a-
METUTb, UTO TOCJe MpHUeMa Ha paboTy HOBBIM COTPYAHUK MPOXOIUT
B TIpollecce amanTaliy depe3 KPHW3WCHI, aHAIOTMYHBIE TeM, YTO OH
npeonoseBaeT B nosceqHeBHol xku3Hu (New HR insights). [Tpu atom
YCIICITHOE TIPOXOXKACHWE 3TAIlOB TMO3BOJIIET C(hOpMUPOBAThH TE Kaye-
CTBa, KOTOpBIE J100asi KOMIaHUs HaJeeTcsl YBUIETh B KaX/JIOM CBOEM
COTPYAHUKE, a UMEHHO:

® JloBepue. PaborogaTeny XOTST, 4TOOBI Y COTPYOIHUKOB OBLIO

MOHUMaHUE, YTO OHU MOTYT JOBEPSITb CBOUM KOJLJIeraM U py-
KOBOICTBY;

@ CaMocTosITeNbHOCT. JIJIsI KOMITAaHUM BaxkHAa TOTOBHOCTH CO-
TPYAHUKOB CBOOOMHO MCCJeNOBaTh pabouyue MpoLecChl U UC-
KaTb TBOPYECKHE PEIICHUS;

® HMHuumatuBHOCTb. [TpOSIBIISISE MHUIIMATUBY U BbIIBUTAsl HOBbIE
WUIIEU, COTPYAHUK CIOCOOCTBYET PAa3BUTHIO KOMITAHUU;

® Tpynonobue. YcepaHasi paboTa COTPYIHUMKOB — 3aJIOT ycIiexa
KOMITaHUU;

® WpentuuHoctb. MaeHTHdUKaUSA COTpyIHUKA ¢ KOMIAHUEH
CYIIECTBEHHO TTOBBIIIAET €T0 JIOSITBHOCTD;

® HMHtuMmHOCTb. JloBepUTEIbHBIC OTHOIICHUS B KOJUIEKTUBE CITO-
COOCTBYIOT O0LIEMY YCIIEXY;

® [eHepaTHBHOCTb. Pa3BuTHe KOMITAHUM BOCIIPHUHUMAETCS CO-
TPYIHUKAMM KaK UX JAYHBIA yCIIEX;
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® IlenoctHocTh. COTPYOAHMKM Ha 3TOH CTaguyd — HOCUTEIU U
PETPaHCISATOPHI KYJABTYPhI U LIEHHOCTEN KOMITAHUK, 00pasLibl
IIJISI TToApakaHUsl CO CTOPOHBI HOBBIX COTPYIHUKOB.

Craauu pa3sutus, «fA»-KoHuenuus
N Apyrue acnekTbl IMYHOCTU NO DPUKY IPUKCOHY

7151 oco3HaHMsI cebsl Kak JIMYHOCTU pebeHKY B Mpoliecce B3pocie-
HUS TpeOyeTcs: chopMUpPOBaTh OLIyIIeHNE ce0sI KaK OTIEIbHOIO NHIM -
BUIa. DTO MPOUCXOAUT Ha OCHOBE TIOATBEPXKIEHUSI TOTO, UTO €T0 Bapu-
AHT MOBEICHUS SBJISICTCS YCIIEUTHBIM C TOYKH 3PEHUST €T0 COITUaTbHOTO
OKPYKEHUsI, YTO KOMITETEHIINHN, KOTOPHIMU OH OBJIa[ICBACT, SBIISIOTCS
BOCTpeOOBaHHBIMHU U TIOBBIIIAIOT €ro cTaTyc B obiiecTBe. Ero camo-
OIIEHKA ITOBBIIIAeTCS TI0 MePe MOTYUYEHUS HOBBIX ITONTBEPXKIACHUI TOTO,
YTO OH CJieJiaj ellle OAMH 1Iar B HarpaBJieHUU OyaylIero, B KOTOPOM OH
SIBJISIETCSl CAMOCTOSITEIbHBIM 2JIEMEHTOM OKPYXKAIOIIIero colmyma. OTo
MO3BOJIIeT chOPMHUPOBATH TPAHMIIEI COOCTBEHHOTO «f», M TToMoraet
B oNpeleseHu pedbeHKOM CBOei MASHTUYHOCTU. [Ipu 3TOM Kaxkmoii
CTaJIuUu Pa3BUTUS OTBEYAET CBOSI UIAEHTUYHOCTb, KOTOPAsl MOXET ObITh
chopMyIMpoBaHa B BUE KpaTKoil «S»-koHuenunu [DpukcoH, 2008].
Jmg MaaaeH11a, OKpy>KeHHOTO JIIOOOBBIO M 3a00TOM, HO MPAKTUYECKU HE
KOHTPOJIUPYIOIIETO KaK IMPOCTPAHCTBO BOKPYT cedsI, TaK U cebsl camMo-
T0, MOAXOSIIIIMM OTIMCaHWEM OILIYIIEeHUs] COOCTBEHHOU UIEHTUYHOCTH
MOXET ObITh: «fI — 3TO Ta HajeXaa, KOTOPYIO 5 MoJy4atro U 1apio». B pe-
3yabTaTe MPUOOPETEHUST BO3MOXKHOCTH BO3MEHCTBOBATh HA OKPYXKalo-
1y10 cpeny («IepxkaTb» — «OTITyCKaTb») U KOHTPOJIUMPOBATh OTAEIbHbIC
(byHKUIMY cBOEro opraHu3mMa (IIpou3BOJbHOE BbIIEICHNE U CAEPKUBa-
HUE), 3TO OLIYILIEeHUE Mpeodpa3yeTcs B «5 — 3T0 MOsT CBOOOIHAS BOJISI».
HanpHeiimas TpaHchopMalus «S»-KOHLUETIMA Ha TTOCISIYIOIINX CTa-
JIASIX pa3BUTHUS IMYHOCTU BBIIJISIANAT CJIEAYIOIIAM 00pa3oMm:

® I — 310 TO, UTO 1 MOTY BOOOPA3UTh» (JIOKOMOTOPHO-TEHU-
TajbHasl CTamus);

® I — 270 TO, YeMy 51 MOTY Hay4YUThCsI, YTOOBI paboTaTh» (J1a-
TEHTHasl CTaaus);

® <« — 5TO0 MOM MpeacTaBlIeHUs 1 JIIOAU, K KOTOPBIM S IPUHA/I -
JIeXKy» (ITOIPOCTKOBASI CTaIMs).

[To 3aBepilieHUIO 3TOM CTAAUU, UAEHTUYHOCTb JTUYHOCTHU BBIXOIUT
3a paMKH OTAEIbLHOTO MHAVBUIA. Y YeJoBeKa BO3ZHMKAET OILIYIIEHUE
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CONMPUYACTHOCTHU CO Bce OoJiee U 0osiee IMPOKUM KpyroM Juil. Ha me-
cTo «A» npuxoqut «Mbl», TaKUM 00pa30M, OIIYIIEHUE UIEHTUYHOCTU
Ha CTaaMsIX 3PEJIOCTU BHIIVISIAUT KakK:

® «Mbl — 3TO TO, YTO MbI JTIOOUM» (paHHSIS 3PEJIOCTD);

® «Mpbl — 3TO TO, YTO MBI CO3/1a€M U T€, O KOM MbI 3a00TUMCSI»

(cpemHsist 3penocTh);

® «MBbI — 3TO TO, UTO OCTAHETCS II0CJIe HAC» (IIO3MHSIS 3pEJIOCTh).

NmeeTrcs uenblit psii McCAeNOBaHUIA, TOATBEPXKIAIOIINX UACH
OpuKCcoHa 00 2BOIOLIMY UACHTUYHOCTHU B IPOLIECCE PAa3BUTUS JIMYHO-
CTH, B TOM YHCJIE C BbIIEIEHUEM JOTMOTHUTENbHBIX MOA3TANOB (hOPMU-
poBaHust uneHtuyHocTtu [Kroger, 2010; Klimstra, 2017]. OnHako s
HalMX 1LieJiei BaxkeH caM (pakT HAJTUUMS CBSI3U UAEHTUYHOCTH C YPOB-
HEM Pa3BUTUS TUYHOCTH.

Bce Bbllllecka3aHHOE MOXHO CYMMHUPOBAaTb B BUJE CJIEAYIOLIETO
Habopa Te3ucoB. CornacHo TeOpUM DPUKCOHA, ITOJTHOLIEHHO (DYHKIIM-
OHUPYIOIIAsl TUYHOCTh COCTOUT U3 BOCbMU KOMITOHEHT, ISl KaXKIOoi
U3 KOTOPBIX UMEETCSl CBOM KpUTUUYECKUI Tlepros (hOpMUPOBAHUS, CO-
MPOBOXIAIONIMICS pellleHWeM JIMYHOCTHO-COLMATbHONW IUJIeMMbI/
KpHU3Huca, U B cllyyae MOJHOLEHHO (DYHKIIMOHUPYIOILIEH JIUUYHOCTU CO-
OTBETCTBYIOIIWI ONPEAEICHHOW BO3PACTHON CTaAWM Pa3BUTUS YEJIO-
BeKa.

Kaxnoii ctanuu cOOTBETCTBYET CBOSI MAEHTUYHOCTD, KOTOPasi MO-
XKeT ObITh cpopMyarpoBaHa B Buae «S»-koHuernuuu. CxeMaTUUHOE
npeacTaBlieHWe TeOpUU MPUBEIEHO Ha puC. 1: yKazaH MPUMEpPHBIN
BO3pPaCT, COOTBETCTBYIOIIMI KaxKI0M M3 CTaAUl pa3BUTHUS, HA3BaHUE
CTaavM, KpU3UC-IUJIEMMa U aKTyallbHasl JUISl 3TOW cTaauu «SI»-KoH-
Hernius. Mpl HaMEpEHHO peIIWIM MPUOETHYTh K HCIOJb30BAHUIO
KPYTOBOI IMarpamMMbl, YTOObI C MAKCUMaJIbHOM HAIISIAHOCTBIO OTpa3-
UTb KOMIUIEKCHBII XapakTep JUYHOCTHU, SIBJISIIOLIEIiCS MHTerpaibHOM
COBOKYIHOCTbBIO BCEX CBOUX KOMIIOHEHT, a TAKXKE C 11eJIbI0 YMEHBIIUTD
«JIMHEHHOCTb» BOCIIPUSTUS PA3BUTHS JJUUYHOCTU U BOOOIIIE BPEMEHMU,
CBOMCTBEHHOE €BPOIENCKOM KYJIbTYpE.

Kak yxe ObIJT0 cKa3aHo paHee, Kaxkaasi U3 BOCbMU KOMITOHEHT IT0JI-
HOLEHHO (PYHKIMOHUPYIOIIEeH TUUHOCTH, (hOPMUDPYETCS B pe3ysibTrare
MPOXOXIECHUS Yepe3 COOTBETCTBYIOLINI Kpusuc. [1pu 3Tom eciiu B xone
pellieHrs1 KpU3nca yeaoBeka MOCTUraeT Heyaaua Wik XKe KpU3UC pas-
pelilaeTcsi, HO MPU 3TOM TOJYYEHHBI CTPECC MPEBbIIIAET MOPOT pe3u-
CTUBHOCTU, TO COOTBETCTBYIOIAsi KOMIIOHEHTA OCTAE€TCS HE JO KOHIIA
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oNnA A
ao60P““aﬂ ° Y
o

Puc. 1. CxemaTnuHoe npeacraB/ieHne Teopun 3. IPUKCOHa.
MN306paxkeHbl BOCEMb CTaAWiA Pa3BUTUA IMUHOCTM C yKa3aHUeM
npUMepHOro Bo3pacTa, KpUsnca, 1 NAEHTUYHOCTU

Hcmounuk: cocTaBieHO aBTopaMu.

c(OpMUPOBAHHOI, a y YeJI0BeKa OCTaeTCsl TICUXOJOTMYecKasl TpaBMa.
DTa TpaBMa MOXKET MPOSIBIIITLCS KaK B IJI00ATbHBIX JKU3HEHHBIX yCTa-
HOBKaX, TaK ¥ B TIOBCETHEBHOM MoBeleHNN. [IpideM B 3aBUCHMOCTH
OT CEPbE3HOCTU TPABMbI BOBMOXHBI TPU CTETICHU BBIPAXKeHMSI: HEBPO-
THYecKasl peakius (KOraa 4To-TO HAalTOMUHAET O HETATUBHOM OIIBITE),
nuccounanys (otaeneHue cedst oT cuTyaln — «M 9To TYT Takoro»)
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U CJIUSIHUE — BIIMChIBAHUE TPaBMbI B CBOIO MIEHTUYHOCTD («f TOT, KTO
HUYETro He MOXET JOCTUYb» ). KpoMe TOro, TMYHOCTh MOXKET B HEKOTO-
POM CMBICJIE «3aMOPO3UTh» KPU3UC, TaK M He TIPOMTH Yyepe3 Hero 1 Bce
BpeMsI BO3BpalIllaThCsl K Hepa3pellleHHON AUIeMMe, TPOSIBIISS YSPThI
MOBeIeHUS, XapaKTepHble IS TOM cramuu pas3Butus (3¢G@eKT 1moa-
POCTKOBOTO TOBEIEHUSI B3POCIIBIX).

HanuMm Goee moapoOHOe onrcaHue Kaxaoi U3 ctaguii GopMupo-
BaHUsI IMYHOCTHU 10 DPUKY DPUKCOHY [DpukcoH, 1996, 2008; Erikson,
1994, 1998] 1 mpuBeaeM IIPUMEPbI TIPOSIBIICHUS KaxK A0 U3 KOMIIOHEHT
JmaHocTH. TTocie yero paccMOTpUM BapuaHThI, KaK MPEACTaBICHHBIE
MOJIOKEHUSI MOTYT OBITh MCIOJb30BaHbI IIPU OINMCAHUM TTOBEICHMUS
JINYHOCTH U €€ B3aUMOOTHOIICHUIA C OKPYKAIOIIUMMU.

Cmadus: opasbHO-ceHcopHas

Kpuznc: bazucHoe noBepue npoTuB basucHoro HemoBepus.

KomMnoHeHTa IMUHOCTU B OMUHUPYIOLLLEM COCTOAHUN dOopMUpoO-
BaHua: Hagexna.

«fA»-KoHuenuua: «sI — 3To Ta HamexXma, KOTOPYIO S TTOJIydyaro 1
Japio».

IlepBas cTanus pa3BUTHS TUIHOCTH, IO DPUKCOHY, COOTBETCTBYET
OpaJIbHOM (ha3e KIIacCMIEeCKOTO TICMX0aHal3a 1, KaK TPaBUIO, OXBa-
TBIBAET MEPBbIil rof )KU3HU. B 3TOT mepuon pa3BuBaeTcsl TaKasi KOMITO-
HEeHTa TMIYHOCTHU KaK «HAIEXKIa», TIOJTOKUTETbHBIM TTOJIFOCOM KOTOPOit
SIBJISIETCSI IOBEpHE, a OTPULIATEIbHBIM — HENOBEPUE.

YpoBeHb A0BEpUsl, KOTOPHIM PEOEHOK MPOHUKAETCS K OKpyXkaro-
IeMy MHUpY, K IPYTUM JIIOIIM U K caMOMy cebe, B 3HAYUTEILHOM CcTe-
MEeHU 3aBUCUT OT MPOSIBJISIEMOM K HeMy 3a00ThbI, KOTOpasi Ha TaHHOM
aTare SBISIeTCS €AMHCTBEHHO MOCTYITHBIM BapUaHTOM COLIMAJIbHOTO
B3ammogeiictBusg. Ha 3ToM aTame pebeHOK MpUHUMAET BCe, YTO eMy
MnpeaaralT, TO3TOMY KPUTUUYECKU BaXKHO, YTOOBI BCE AMOLIMOHATb-
HbIe TTIOTPeOHOCTU pebeHKa YIOBICTBOPSIUCH B IIPAaBUJILHOM 00beMe
U B moaxonsiee BpeMs (Tak e, Kak 1 nuiia). PebeHok yuutcst mpu-
HUMAaTh TO, YTO €My IMPEAJIaraioT, a TakKe yUYUTCsI JOOMBATHCS TOTO, YTO
eMy HeoOXOIMMO B TaHHBIIA MOMEHT. DTOT Ipoliecc TpeOyeT HaInJus
BCTPEYHOI'O CTPEMJIEHUsI CO CTOPOHBI B3POCIOTO (MaTepu) U YMEHMUS
MPaBUJILHO pearupoBaTh Ha 3alpOChl peOeHKa.

MnaneHelr, ToTpe6GHOCTH KOTOPOTO YIOBIETBOPSIIOTCS B TOCTATOY -
HOIt Mepe, KOTOPbI HUKOT/IA JOJITO HE UCTTBITHIBAET HEAOMOTaH s, KO-

133



Yactb |. MeTogonornueckne noaxosbl
B HU3HEC-NCKMXONOrMUYECKUX UCCIeA0BaHMAX U NPaKTHKe

TOPOTO JIACKAIOT, C KOTOPHIM UTPAIOT M pa3roBapuBaroT, YyBCTBYET, YTO
Mup O0e30IaCHBII, a JIIOAU B 1IeJIOM OT3bIBYMBEIC U HafexKHbIe. Ecim xe
peOeHOK He TToTyJaeT TOKHOTO yX0/a, He YyBCTBYET JIIOOBU U 3a00THI,
B3aMMHasl TapMOHUS pacIiailaeTcsl 1 BMECTO Hee ITOSIBIISIIOTCS TTOMBITKA
KOHTPOJISI Yepe3 HACUJIME U IIAHTAX, YTO B CBOIO OYEpEIb MOXKET IIpH-
BECTHM K (pOpMUpPOBaHUIO Y peOeHKA HEMOBEPUS U MTOAO3PUTEILHOCTH
110 OTHOLIEHMIO K OKPYKAIOIIEeMy MUPY U JIOAIM (B TOM UMCJIE CAMBIM
OJIM3KUM), U 3TO HEIOBEPUE OH MEePEHOCUT ¢ CO0O0Ii Ha Apyrue cTaauu
CBOETO pa3BUTUS. 3amada 3TOro arama — copMUpoOBaTh HEOOXOIM-
MBbIii OalaHC MEXIy JOBEpPUEM U HEOOBEPUEM, UTO JACT BO3MOXKHOCTh
YyeJ0BeKY, YXKe Oyayud B3pOCIbIM, ObITh YCTOMUYMUBBIM K (POHOBBIM pa3-
JIPaXKUTEISIM 1 HEe BbIKa3bIBaThb HEIOBEPHUE U MOI03PEHNE KO BCEM.

3aech elle pa3 BaXHO OTMETUTD, YTO BOIIPOC O TOM, KaKoe Havyajio
OJICPXKUT BEpX, HE pelliaeTcs pa3 U HaBCeraa Ha 3TOM cTaaiuu, OH aKTya-
JIM3UPYETCS 3aHOBO Ha KaXIOM MOCIEIyIOIeil cTafuy pa3BUTUSI. DTO
OIIHOBPEMEHHO HeceT M Halexay U yrposy. Tak, HampuMep, peOeHOK,
KOTOPBIA IPUXOIUT HA MOPOT IIKOJIbI C YyBCTBOM HACTOPOXEHHOCTH,
MOXKET IOCTEIIEHHO IMPOHUKHYTHCS JOBEPUEM K YIUTEII0, Oaromaps
ero 100poMy OTHOILEHUIO K AeTIM. M TakKuM 00pa3oM CIy4YUTCS Tpe-
OfI0JIEHME IIepBOHAYaIbHO C(POpMUpPOBAHHON HemoBepuuBocTU. Of-
HaKoO BO3MOXEH M OOpaTHBI clieHapuii: peOeHOK, BbIpaOOTaBIINI B
MJIaICHYECTBE JOBEPUTEIbHBIN ITOAXO/ K XKM3HU, MOXKET MPOHUKHYTh-
¢S K HEl HeloBeprEeM Ha ITOCIIEAYIOIINX CTaausIX pa3BUTUS, €CIU, Ha-
npuMep, TpY pa3Bojie pOAUTENIeli B CEMbe CO3AaeTCsl HeOIaronpusiTHasI
TICUXO0JIOTUYECKass 00CTaHOBKA 1 OH CJIBIIIUT B3aUMHbIE OOBMHEHUS U
CKaHIAJIbL.

Hanuuune 6a3ucHOro moBepusl moapasyMeBaeT He TOJBbKO Bepy B
CYIIIECTBOBAHME U ITIOCTOSIHCTBO BHEIIHUX UCTOYHUKOB OJIar, HO 1 J0-
Bepue K caMoMy cede ¥ CBOEMY TeJly B IJlaHe CIIOCOOHOCTHU B TOJIXKHO
Mepe YAOBJIETBOPUTh BO3HUKaIIME NOTpeOHOCTU. Takum oOpaszom,
0a3ucHOe NoBepue CIYXWUT (hyHIAMEHTOM, Ha KOTOPOM IOTOM BbI-
CTpaMBaeTcsl BHyTPEHHeEe OILYIIEHUE «CO MHOIT BCE B mopsiake». s
MpaBUJIbHOIO (DOPMUPOBAHMS 3TOTO OLIYIIEHUS OTAEIbHOE 3HAaUCHUE
MMeEET CIIOCOOHOCTDb POIUTENEiA JEeMOHCTPUPOBATh JIOTUKY BCEX CBOUX
JNEeWCTBUI, a TaKKe 3alpeTOB U pa3pellieHUii, KOTOpble OHU HaKJIaabl-
BaloOT Ha peOeHKa.

ChopmupoBaHHOE B MJIaIeHYECTBE YYBCTBO HAJAEXKIbl YKPETLISIeT-
¢Sl IO Mepe B3POCJICHUS U 3aTEM €CTECTBEHHBIM 00pa30M CTaHOBUTCS
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yacThlo o01Iero oopasa JUYHOCTU. B TO XXe Bpems, eciu GopMHUpPO-
BaHUE TaHHON KOMIIOHEHTHI JMYHOCTH COIIPOBOXKIAIOCH MpoOaeMa-
MU, 3TO OyleT JOCTATOUHO YETKO MPOSIBISITHCS HA BCEX MOCIEIYIOIINX
cTamusix pa3BuTus. Hanmexna siBisieTcsl KII0YEBO KOMIIOHEHTOM ISt
HOPMaJIbHO (PYHKUIMOHUPYIOIIEH JTUIHOCTU. B3pocible monmn, KOTo-
pble IO KaKMM-TO IPUYMHAM HE CMOIVIA IPaBWJIbLHO C(POpMUPOBATH
9TY KOMIIOHEHTY, HE TOBEPSIOT KaK OKPYXKaIOIIM, TaK M CAMUM ceoe.
OHU He CIoCOOHBI Ha IPYKECKHEe OTHOIIEHUS U HYXK/Ial0TCsI B 0COOOM
noaxozae, YToObl BOCCTAHOBUTH OIIYIIEHUE JOBEPUS K OKPYKAIOIIeMy
MUpPY U caMUM ce0e.

TpaauuMOHHO 3a MOANEPXKKY KOMITOHEHTBHI «HaJexXaa» OTBeva-
JIa LIEPKOBb CO CBOMMU OOpsiAaMy U OLIYIIEHHEM COIPUYACTHOCTU K
YyeMy-TO HEM3MepUMO OoJibllieMy. BHe peamrno3Horo KOHTEKCTa IS
TOTO, YTOOBI IIPOTUBOCTOSIThH OILIYIIEHUIO TTOKMHYTOCTU U OTCYTCTBUS
HaJeXIbl, HEOOXOIMMO BOBJIEUYEHUE YeJIOBEKa B COLMAIbHO-0000psIe-
Mble (POPMBI MOJYYEHUST COBMECTHOM PaJOCTU OT OKpYXKalollei Ku3-
HU, a TAKX€e CO3aH1e OLIYIIEHUS 3alUIIIECHHOCTU 1 OIS PXKKU.

CoTpymHMK, UMEIOIINIA IIPOOJIEMBI ¢ 3TOIf KOMITOHEHTOI, MOXKET
JIeMOHCTPHPOBATh KaK HeraTMBHbIC MH(MAaHTUJIbHBIC IIPOSIBJICHUS, TaK
M camMopaspyllaloliyie CKIOHHOCTU U MaHUM, MPOSBISITh «HEHACHIT-
HOCTb», BbIpaxkaTh OECIOYBEHHOE HEelOBEpUe KojuieraM U pyKOBOAM-
Temo. Ecay Takoro coTpymHMKa CIUIITKOM PE3KO JIMIIMUTD OIS PXKKY,
0COOEHHO B IIepMOI ajanTalliM, TO 3TO MOXET IPUBECTU K OCTPOii
Jerpeccuy uin (He B TaKoit CUJIbHOI (hopMe) K XpOHUYECKOI «Mpay-
HOCTHW», TIpUAaoLIeii JeMPEeCCUBHBIN OTTEHOK padoueii 1esITeTbHOCTH.

C Touku 3peHus afanTaluny, IPUCTYyIas K paboTe B HOBOI KOMIIa-
HUM, B TIEPBYIO OUepeb, COTPYAHUK 3aJaeTCsl BOPOCOM: «Mory Jiu s
JIOBEPSTH 3TOM KOMIAHWU, MOUM PYKOBOIUTENISIM, MOUM KOJLJIeTaM»?
Korga oH moHMMaeT, 4YTo MOXET JOBEPSITh, TO IPOUCXOAUT YCITCIITHBII
Tepexo/l Ha CAeAYIOIIMM aTall aganTaluuu. Eciu xxe noBepust He BOZHU-
KaeT, JTIOA1 JIM00 yXOIsT cpasy, I100 IepecTaroT COTPYAHNYATh, CKPhI-
BarOT MHOpMaLNIO, CA0OTUPYIOT PadoTYy.

Cmadus: MbiweYHO-aHaNbHas

Kpuzuc: CamoctositesbHOCTh MpOoTUB CThIIA U COMHEHUS.

KommnoHeHTa IMYHOCTU B AOMUHUPYIOLLEM COCTOSAHUU PpopMUpo-
BaHusA: Crta Bom.

«f»-koHuenuusa: «JI — 3To Most CBOOOTHAST BOJIST».
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Bropasg cranusi pa3BuTHS JMYHOCTU B MOIEIW DPUKCOHA OXBa-
THIBAET BTOPOM M TPETUIl TOM XKU3HU peOeHKa, COBIanasi ¢ aHaJbHOMI
(azoii dpeitnuzma. B aT0T nepuon y pebeHka pa3BUBaeTCs caMOCTO-
STEJBbHOCTD 32 CUET PA3BUTHUSI €I0 MOTOPHBIX U TICUXWYECKHUX CITOCO0-
HocTteit. Ha aToii cTagyu oH ocBavMBaeT pa3uyHbIe ABUXKEHUSI, YIUTCS
XOIUTb, TOJKATh U TAHYThb, A€PKATh U OTIyCKaTh. MaJibIllIM Hacaax/1a-
IOTCSl U TOPISITCSI CBOMMM HOBBIMU CITOCOOHOCTSIMU U CTPEMSITCS BCE
JeJaTh CaMM: pa3BOpavyMBaTh JICACHIIbI, JOCTaBaTh BUTAMUHBI U3 ITy-
3bIpbKa, CITyCKaTh B TyaJeTe BOLY U T.A.

Ecnu ponutenu 1no3BossiioT pedeHKyY Iei1aTh TO, Ha UTO OH CITOCO-
O€H, 1 He TIOHYKAIOT €ro, y pe0eHKa BbIpadaThIBA€TCS OIIYIIICHUE, YTO
OH BJIaJIEET CBOMMHU MBIIILAMU, CBOUMU TOOYXIEHUSIMU, CAMUM CO-
00Ii 1 B 3HAUUTEbHOI Mepe OKpPYyXKalollleit ero cpenoit, To eCTb y HEero
TOSIBJISIETCSI CAMOCTOSITENIbHOCTh. HO eciin B3pociible TPOSBISIOT He-
TepIieHUe 1 CrelaT ciejaTh 3a pebeHKa To, Ha YTO OH U caM CITIOCOOEH,
y Hero OyIeT pa3BUBAThCS YYBCTBO CTHIIJIMBOCTU W HEPEIIUTETbHOCTH.
Ecnu B cTpeMjieHMU OrpaauTh peOeHKa OT YCWUJIMKM poauTenu Mpo-
SIBJISIIOT 3aBUIIHOE YCEpAUE, TIPU ITOM MOCTOSIHHO OpaHs €ro 3a «He-
CYACTHbIE CiIy4au», OyIdb TO 3alayKaHHAas ofeXaa WKW pa3ouTas yal-
Ka, y peOeHKa 3aKperisgeTcsl YyBCTBO CThIAA TMeped APYTUMU JIOAbMU
U HEYBEPEHHOCTb B CBOMX CITOCOOHOCTSIX YIPaBJISITh CO00I U CBOUM
OKPYXEHHUEM.

Ecim u3 37100t cTamny peOeHOK BhIIACT C OOJbIIOI 10JIeil HeyBe-
PEHHOCTH, TO 3TO HEeOJArompusITHO OT30BETCSl B JIaJIbHElIIIEM Ha ca-
MOCTOSITEIbHOCTU UM MOAPOCTKA, U B3pOCJIOro yeaoBeka. I Hao0opoT,
pebeHOK, BbIHECIIMI M3 3TON cTaauu OOJblIE CaMOCTOSITEIbHOCTH,
YeM CThIIa W HEPEIIMTEIbHOCTH, OKaXeTCsI XOPOIIIO MOATOTOBIEH K
Pa3BUTHIO CAMOCTOSITEIbHOCTU B AasibHeleM. M onsiTb-Taku COOT-
HOIIIEHUE MEXIY CaMOCTOSITeJIbHOCTbIO, C OMHOW CTOPOHBI, U CThI/I-
JIMBOCTBIO M HEYBEPEHHOCTBIO — C JIPYIoii, yCTAHOBMBLIEECS Ha DTOi
CTaJllU, MOXET ObITh UBMEHEHO B TY WU IPYIYIO CTOPOHY TOC/ENYI0-
IIUMU COOBITUSIMU.

B noBcenHeBHOM OOIIEHUM U pabOYMX OTHOIICHUSX TpPaBMBbI,
MOJyYEHHbIE JTUYHOCTBIO TIPU MTPOXOXIAEHUM JTaHHOM CTaavuM, MOTYT
MPOSIBIIATBCS B «CACPXKUBAIOIIE-OTTOPraioimeM» obpa3e IeUCTBUIA.
HaGntomaeTcsi BHYTpeHHHE IIPOTUBOCTOSIHME MEXIY MUPOJIIO0U-
eM U 3JIOOHBIM caMOYTBepXIeHVeM, Kojijabopalueit U CBOeBOJIMEM,
CAaMOBBIPaXEHUEM M CaMOOTpaHWYeHUEM. [IpyrumMu cioBamu, Tpo-
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JIoJKaeTcsl HepaspellleHHasl B AETCTBe 00pb0a CBOOOABI C YYBCTBOM
cteiga. Kpome Toro, nmeercst pucK mposIBIICHUIT HEYBEPEHHOCTU KaK
B cebe, TaK U B CBOUX PYKOBOIMUTESIX, MAHUM MPECIeA0OBaHUS U MIOUC-
KaX MHUMOIi onacHOCTU. TakxKe XapaKTepHBIMU SIBJISIOTCSI BCILIECKU
SIPOCTHOTO KeJJaHUSI UMEThb BCE «IIPSIMO Ceifuacy», MPOSIBISIOIErocs B
TSITe K BODOBCTBY, M CKIIOHHOCTb K HECHOPMAaTUBHOI JIEKCHUKE.

J71s1 TaKMX COTPYOHMKOB BaKeH BHEIIHMI KOHTpoOJb. Heobxo-
JUMO HaMTU CrocoO TMOAKPETIeHUsI BEphl COTPYIHUKA B €r0 CUJIbl U
BO3MOXHOCTH. YCIICIITHOM KOMIEHCAlluu TPaBM 3TOM CTaaiuU MOXET
IOMOYb OaJIaHC COTPYIHUYECTBA X CBOEBOJINSI, CBOOOIBI CAMOBBIpaXKe-
HUS U ee noaaBiaeHus. [ToMollb B 0OpeTeHUN CAMOKOHTPOJISI KaK CBO-
0ombl pacropsikaTbcsl CO00I 0e3 yTpaThl CaMOYBaXKeHMS JaCT Havajlo
YYBCTBY TOTOBHOCTHU K JIEMCTBUIO U TOPAOCTHA CBOUMMU JOCTUKEHUSIMU,
YyBCTBO COOCTBEHHOTO TOCTOMHCTBA. M1 HA00OPOT OIyllieHUE YTPaThl
CBOOOIBI pACOPSKATLCS COOOM M OLIYIIIEHNE CBEPXKOHTPOJISI TOJIBKO
YCUJIUT CKJIOHHOCTh K COMHEHUIO, HEYBEPEHHOCTU U CThIJY.

B pamkax paboueii aganTaumu, Mocjie TOro Kak COTPYIHUK yoOe-
JIWJICSI, 9YTO MOXKET JOBEPSTh CBOMM HOBBIX KOJUIETaM U PYKOBOJCTBY,
Yy HEro MosIBJseTCsl OlIYIIeHNe BO3MOXHOCTU ObITh CAMUM COOOI Ha
HOBOM pabouem mecTe. M1 3TO 4yBCTBO HE3aBUCUMOCTU MOAMNUTHIBAET
CcTpeMJIeHHe COTpyIHUKa CBOOOMIHO UccaenoBaTh pabodyee MpocTpaH-
CTBO M UCKaTb TBOPYECKUE PEILICHMUSI.

Cmadus: 10KOMOMOPHO-2eHUMAasbHas

Kpuv3uc: UHumaTuBHOCTD MPOTUB UyBCTBA BUHBI.

KoMmnoHeHTa IMYHOCTU B JOMMHUPYHOLLEM COCTOAHUN GpopMUpo-
BaHus: LleeycTpeMJIEeHHOCTb.

«fA»-koHuenumsa: «JI — 3To To, YTO T MOTY BOOOPa3UTh».

TpeTbst cTamust pa3BUTHS JIMIHOCTH, COTJIACHO DPUKCOHY, OOBIU-
HO MPUXOIUTCSI Ha BO3PACT OT UeThIpeX JI0 TSITH JieT. PeOeHOK K 3TOMY
MOMEHTY YK€ MpUOoOpeTaeT 3HAYMTENIbHOE KOJMYECTBO (hU3MIECKUX
HaBbIKOB. [losiBiisieTcsi cBOoOOMa TMepeaBUXKEeHUs, COBEPLIEHCTBYETCS
YYBCTBO $I3bIKA, CTAHOBSTCS MOCTYIHBI pa3Hbie ponu. Popmupyercs
YYBCTBO MHUILIMATUBHI KaK OCHOBBI 1iesieycTpeMieHHOCTH. [TosBisatoT-
Csl PEBHOCTb 1 COTIEPHUYECTBO.

PebGeHok HauMHaeT caM MpPUAYMbIBaTh ceOe 3aHATUS, a €ro U30-
OpeTaTeqbHOCTh MPOSBIISICT Ce0SI U B peur, U B CIOCOOHOCTU (haHTa-
3upoBaTh. CollMalibHbIN MapaMeTp 3TOM CTaauu pa3BUBAETCSI MEXIY
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MPEANTPUUMYNBOCTDBIO, C OMHOM CTOPOHBI, M YYBCTBOM BUHBI, C IPYTOIA.
OT TOTO, KaK Ha 3TO¥ CTaIUM POTUTEIIN BOCIIPUHUMAIOT UAeH peOeH-
Ka, BO MHOTOM 3aBUCHUT, KaKOe U3 3TUX KauecTB OyJeT MpeBaIMpOBaTh
B ero xapaktepe. B nepron aktTuBHOro (hopMupoBaHus TOKOMOTOPHOM
KOMITOHEHThI peOeHKY HEOOXOIMMbI KaK YeTKUE HaIlpaBJISIIOIIME, TaK
Y BO3MOXHOCTH JIJI51 CAMOBBIPaXXEHUS.

PeGeHok Ha 3TOi cTaguy CKIIOHEH OBICTPO U XKaaHO YUYUTHCS HO-
BOMY, XO4YeT M MOXET Y4acTBOBaTb B COBMECTHOM MAESITEJIbHOCTU U
IJIAaHUPOBATh Jeia, MOoAPaKaeT uaeaJbHbIM POJIEeBBIM MoneisiM. Pebe-
HOK, KOTOpOMY TIpeIocTaBIeHa MHUIIMATUBA M BO3MOXHOCTH BBIOOpa
JesITeIbHOCTU, KOTOPBIA MOXET 10 CBOEMY KeJlaHWI0 OeraTh, Urpath,
KaTaTbCsl Ha BEJIOCUIIENE U TaK jJajiee, BbIpabaThiBaeT y ceOs mpen-
MPUMMYMBOCTb. 3aKperuisieT ee Takke FOTOBHOCTb poiauTesneil OTBe-
yaTh Ha BOMPOCH pebeHKa (MHTEIEKTYaJIbHAsl PEANPUUMUUBOCTD),
He MelaTh eMy (haHTa3upOBaTh M 3aTeBaTh UTPHL. Ecu ke pomurenn
JEMOHCTPUPYIOT PeOEHKY, YTO ero MOTOpHAasi aKTUBHOCTh BpeaHA U
HeXeJlaTeJIbHa, BOMPOCHl HA30MJIMBBI, @ UTPBI OECTOJKOBBI, TO OH Ha-
YUHAET IyBCTBOBATh CeOS] BUHOBATHIM M YHOCHUT 3TO YYBCTBO BUHBI B
JajbHeIIe CTaauy XXU3HU.

B sTOT mepuon e BO3HUKAET «BHYTPEHHHUI TOJIOC» COBECTH.
OnacHOCTb 3TOM CTaAuU B TTOTEHIIMAaTbHOM BO3HUKHOBEHUU UYBCTBA
BUHBI 32 CBOU 1IEJIM U TTOCTYIIKU B XOJIe HACJIaXIeHUsT HOBBIM JIOKOMO-
TOPHBIM M MEHTaJIbHBIM MOTYIIIeCTBOM. PazoyapoBaHuie oT 0CO3HaAHMS
MpOMacTU MeX1y BOoOpakaeMbIM U peaJbHbIM MUPAMU MOXKET MPYBeE-
CTU K DOPMUPOBAHUIO CBA3EM MEXTY YYBCTBOM BUHBI U KECTOKOCTHIO,
K ITOKOPHOCTH, 9yBCTBY BUHBI M TPeBOTH. T0, UTO Ha MPOTSKEHWH Beeit
>KU3HU YeJIOBEKa ero COBECTh OCTAETCSl YACTUYHO JAETCKO, COCTaBsIeT
CyTb yesioBeveckoil Tparenuu. Ha aToit ctanyuu 1€t MOTYT NPUYYUTh-
csl UYpe3MepHO KOHTPOJMPOBaTh ce0sl, pa3BUTh CBEPXIOCIylIaHUE,
OoJjiee MemaHTUYHOE, YeM TO, KOTOPOTO XOTEJM NOOUTHCS POAUTENH,
cchopMUpoBaTh IIyOOKME W CTOMKKE OOMAbI, TaK KaK CaMU POIUTEIIN,
OKa3bIBaeTCsl, He KUBYT I10 JAeKJIapUpyeMbIM MTPUHILUIIAM COBECTH.

Ha sT1oii cTanuu mpoucxoguT HanboJee BaxkKHOE 10 MOCASACTBUSIM
pasneneHne MeXIy TOTeHIMATbHBIM TpUyM(MOM JeioBeKa U TTOTeHIIH -
aJIbHBIM TOTaJbHBIM pa3pyleHueM. M uMeHHO 31ech peOeHOK HaBcer-
Jla CTAHOBUTCS pa3feMBIIUMCS BHYTpU cebsi: Ha AeTCKUiA Habop, co-
XpaHSIOIIUK M3001IMe MOTeHIIMAIOB pOCTa, U POAUTEIbCKUI HAOOD,
MOIEPXKMBAIOIINIA U yCUJIMBAIOIIUI CAMOKOHTPOJIb U CaMOYTpaBJie-
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Hue. @opMUpyeTCsT 9YyBCTBO MOPAJIbHON OTBETCTBEHHOCTHU. [lommep:x-
Ka Ha 5TOI CTaauy TIPOMCXOIUT 3a CYET YOSTUTEIbHBIX OOCIaHmiA, 9TO
Korjma-HUOyIb peObeHOK CTaHeT TaKKM 3Ke, KaK MaTh WX OTell, a MOXET
OBITb U Jy4IlIe UX.

Vxe Oyayuu B3pOCIbIM, COTPYAHMK, MCIIBITABIIMKA TIPOOIEMbI
MpY MPOXOXKIECHUM ITON CTaAUU Pa3BUTUSI, MOXET AEMOHCTPUPOBATh
KOH(IMKTHOCTh MHULIMATUBBI, MPEXONSIICe TO B UCTEPUUYECKOE OT-
pUllaHue, TO B XEeCTKOe caMoorpaHuueHue. PykoBonuTesto BaXKHO He
JOTYCTUTDL Y TIOMYMHEHHOTO HEBEPHOTO COIMOCTABJICHUS KEJIaeMOIo
W TEeUCTBUTEIHLHOTO, YTO B CBOIO OUepenb IMOBJIEYET pa3odapoBaHUe 1
dpyctpauuio. JloOUBLIMCH TOBEPUS Y COTPYAHUKA, BHICTPOUB Y HETO
MPaBUILHOE BOCTIPUATHE TEKYIIeH CUTyallud W 3apyYyMBIIUCH TIOI-
JEPXKKOU B JOCTUKEHUU OOl 11eu, PyKOBOAUTENb TTOJIYUYMUT MpeiaH-
HOT'O COTPYIHUKA, TOTOBOTO 6€30T0OBOPOYHO CJEN0BATh 32 JIUIECPOM.

B npouecce amanTamuy Ha HOBOM MecTe paOOThI Ha 3TOI CTagum
COTPYIHUK MTPOBEPSIET B KAKOW Mepe OH MOXET MPOSIBISTh MUHUIIUATU -
By. IloonipeHre MHULIMATUBLI MPUBOAUT K TOMY, YTO COTPYIHUK Ha-
YMHAET MpeIaraTh HOBBIC PEIICHNUS 1 UIEH, KOTOPBIE MOTYT CITOCO0-
CTBOBAaTbh MPOJABMXEHUIO KOMITAHUM Breped. Eciu XXe oH MoHuUMaeT,
YTO €r0 UHULIMATUBbI HUKOMY He HY>KHbI, OH HAUMHAET 00palaTbcs K
PYKOBOJCTBY 32 MHCTPYKIIMSIMU 1O JIIOOOMY BOIPOCY, YTO MPUBOAUT K
TOPMOXKEHHUIO paboyero mpoiiecca.

Cmadusa: nameHmHas

Kpuznc: Tpynontooue npotuB YHyBCcTBa HEMOJHOLIEHHOCTH.

KoMmnoHeHTa IMYHOCTU B JOMMHUPYHOLLEM COCTOAHUN GpopMUpo-
BaHMA: KOMIIETEHTHOCT®.

«A»-koHuenumsa: «I — 3To To, YeMy 1 MOTY Hay4dUThCsl, YTOOBI pa-
OoTaThb».

YeTBepTas cTagust pa3BUTHS TUYHOCTH, TTI0 DPUKCOHY, 3TO BO3pacT
OT LIECTU 10 ONMHHAMLATH JIET (TOIbl HAUaJbHOI IIIKOJIbI), HA3bIBACTCS
JIATEHTHOM, KaK 1 B KJIJACCMYECKOM IICUXOaHaIn3¢, IOCKOIbKY Ha 3TOI
CTaauM TaKKWe YyBCTBa, KAK JIIOOOBb U PEBHOCTb, MTPOSIBIISIIOTCS] MaJIo U
NpeOBIBAIOT B CKPHITOM COCTOSIHUU.

B aToT nmepuon y pebeHKa MOSIBIISIETCS] CITOCOOHOCTD K JASIYKIINH,
K OpPraHM30BaHHBIM WUrpaM U perIaMEHTUPOBAHHBIM 3aHATUSIM. Tak,
TOJILKO IO JOCTUKEHUU 3TOM CTaAUU, AETU CTAHOBSITCS B IIOJTHOM Mepe
CIIOCOOHBI UTPaTh B UTPHI, IIe Hago codronaTh odyepeqHocTh. Corac-
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HO DPUKCOHY, TICUXOCOLAJIBHBIN MTapaMeTp 3TOi CTaauK XapaKTepu-
3YETCST «yMEJIOCThIO», C OMHOM CTOPOHBI, U YYBCTBOM HEMOJHOILEHHO-
CTU — C IPYIOM.

Ha sT0i4 cTaguu 6oratoe BooOpaxkeHre YpaBHOBEIIIMBAETCS 3aKO-
HaMM 00bEKTUBHOTO MUpa. PeOeHOK HauMHAET MBITAThCS MPUMEPUTH
Ha ce0s1 poJib pabOTHMKA, KOTOPBIM OH TIJIaHUPYET cTaTh no3aHee. OH
YUMTCSI 3aBOEBBIBATh MPU3HAHUE, 3aHUMASICh HYKHBIM W TOJIE3HBIM
nenoMm. O6ocTpsieTcs UHTEpPEC K TOMY, KaK YCTPOEHbI BElIU, U3 YeTo
OHM COCTOSIT, KaK UX MOXHO ocBoUTh. Eciu pedbeHKa mooupsiroT Ma-
CTE€pUTh YTO-TO, KJIEUTb MONEIN, TOTOBUTh U PYKOAEJbHUYATb, KOTIA
eMy Jal0T BO3BMOXHOCTb JOBECTU HaYaToe JeJI0 10 KOHIIA, XBaJIAT U Ha-
rpaXkIaroT 3a Pe3yJIbTaThl, TOTIA y peOeHKA BEIPA0AThIBAIOTCSI YMEIOCTh
U CIMOCOOHOCTH K TeXHMYeCKOoMYy TBopyecTBy. Hampotus, ponurenu,
KOTOpbIE BUAST B TPYIOBOW NEATEIBHOCTU NETEN JIMIIb «0aT0BCTBO»
U «MapaHHe», CITOCOOCTBYIOT Pa3BUTUIO Y HUX YYBCTBA HETIOJHOLICH-
Hoctu. Korga peGeHOK oT4amMBaeTCsl B CBOMX OPYIMSIX Tpyna U pabo-
YUX HaBbIKaX WJIM 3aHUMAeMOM MeCTe CpeIr TOBAPUILEi, 3TO HAHOCUT
CWJILHBIN yaap 1O €To XeTaHWI0 UACHTUMULIMPOBATHCS ¢ HUMHU, pebe-
HOK HauMHAaeT CYMTaeT ceOs1 0OpeUeHHBIM Ha TMTOCPEACTBEHHOCTD.

B aToM Bo3pacTe, ogHaKo, OKpy:XeHUe peOeHKa yXe He OrpaHu-
yuBaeTcs 1IoOMoM. BiusiHue oka3bIBaeT He TOJBKO CEMbSI, HO M IIIKOJIA.
BaxxHyto poJib B €r0 BO3paCTHBIX KpU3MCaX HAYMHAIOT UTPaTh U APYyTHE
00I1IeCTBEHHBIC MHCTUTYThI. 31eCh DPUKCOH BHOBb pacIIUpsIeT paMKU
MCUX0aHaan3a, YYUThIBAIOLIETrO JIUIIb BIUSIHUE POAUTEeNel Ha pa3BU-
THe pedeHka. [IpedbriBaHMe pedeHKa B IIKOJIE U OTHOIIIEHUE, KOTOpOe
OH TaM BCTpPeYaeT, OKa3bIBaeT OOIbIIOE BIMSHIE HAa (OPMUPOBAHUE U
YPaBHOBEILIEHHOCTh €ro IMCUXUKMU.

PeGeHOK, CKIOHHOCTb KOTOPOTO MACTepUTh UYTO-HUOYIb yracia
MU3-3a HACMellIeK JoMa, MOXET OXMBUTD €€ B 1IKoJie Oaroaapsi CoBe-
TaM U TIOMOILIM BHUMATEJIBbHOTO U OMBITHOTO yuutesss. M HampoTus,
pebeHOK, He MPOSBISIOIINI TOCTATOYHO COOOPa3UTETLHOCTU U Ha-
XOMUMUBOCTU, MOXET ObITh CUJIBHO TPaBMMPOBAH IIKOJION, AaXe ecu
ero ycepaue u rnoouipsietcd noma. OH ycBauMBaeT yuyeOHBIN MaTepuan
MeJUIEHHee, YeM CBEPCTHMKHU, U HE MOXET ¢ HUMH COPEBHOBAThCS.
[TocTosiHHOE OTCTaBaHME B KJ1acCe pa3BUMBAET B HEM UYBCTBO HEIOJHO-
LIEHHOCTU. JIpyruMu cIoBaMH, pa3BUTHE 3TO KOMITOHEHThI 3aBUCUT
YK€ He TOJbKO OT poAWTeNeli, HO U OT OTHOLIEHUS APYTUX B3POCIbIX.
HMMeHHO B 3TOT Tniepuoj 0oJjiee IMPOKOe OKPYKEHUE CTAHOBUTCST BaX-
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HBIM C TOYKHW 3PEHMS MPEAOCTaBIEHUST peOEHKY BO3MOXKHOCTEH ISt
MOHUMAHMSI 3HAYUMBIX pOJicii B 00IIECTBE.

B pabGoueii cpene mposiBIeHUEM TaHHOM CTaAuU Pa3BUTUS SIBJISICTCS
OTHOILLIEHNE YeJIoBeKa K CBOE KOMIIETeHTHOCTU. [loydeHHbIE TpaB-
MBI MOTYT BBIpaXXaThCsl KaK B CHHIPOME «MaJIeHPKOTO TTOMOIITHUKAY,
00pPEYeHHOTO Ha BBIMOJHEHUE BTOPOCTEIEHHBIX e/ U HECITOCOOHOTO
WCTIBITHIBATH YIOBOJIBCTBUE OT pabOTHI ¥ TOPIOCTH 32 PO eCcCuOoHATb-
HbIE yCMeXu, TaK U B IPOTUBOIIOJI0KHOM «CMEIEHUN» UACHTUUHOCTH,
Koraa paboTa CTAaHOBUTCS €IMHCTBEHHBIM CMBICTIOM XXKU3HU. Kak cien-
CTBUE, TPYIOTOIN3M, TIepepabOTKU, BEITOPAHUE.

Hns Takoro cOTpyaHUKa BaXXHO YCTAaHOBUTbH J0OpoOXKeaaTelbHble
OTHOILLIECHUS ¢ PYKOBOAUTEIIEM U TeMU KOJIeraM, KTO SIBIISICTCSI 9KC-
MepToM B ero mpodeccoHaTbHOM 00IacTH, TaK KaK OHU OO0JIamaioT
0OabIIMMU 3HAHUSIMU U HaBblKamMu. HeoOXxomuMo co3naTh yCJIOBUS
JIJISI BOSHUKHOBEHMSI TIPUBSI3aHHOCTHU K HACTABHUKAM U/WUJIA CTAPIIAM
KoJIJIeraM, CiIeayeT MOOUIPSITh XelaHue Ha0JoaaTh U yuacTBOBAaTh BO
BCEeX BUIAX aKTUBHOCTHU U TI0 Mepe CUJI MOMIEePKUBATh MHULIMATHUBHI.
C TOUYKMU 3pEeHUS CTUIII MEHEIKMEHTA y COTPYIHUKA OyIeT UMETh Me-
CTO 3aMpocC Ha cigpXKaHHOE, HO TBEPAOE yIpaBJIcHUE.

I1pu aganTauum Ha HOBOM MECTE, ITOCJIEe TOTO KaK COTPYIHUK 0CO3-
HaeT, YTO ero WHUIIMATUBHI IMOMIePKUBAIOTCSI, MOXKHO PacCUYNTHIBATH
Ha TMOSIBJIEHUE Y HeTro XKeJJaHUsI aKTUBHO paboTaTh, OCBauUBasl IIPU 3TOM
HOBBIE HaBBIKU M KOMITETEHUIMU. ECli XXe COTPYIHUK CTAJIKUBAETCS C
KPUTHKOM CBOMX MHUIIMATUB, TO €T0 UHTEpeC K paboTe yracaer, a 3a
HUM MagaeT MpOou3BOIUTEIbHOCTD TPYa.

Cmadusa: nodpocmkosas

Kpuznc: CamoToXaecTBEHHOCTDb «f» MpoTuB CMelIeHUs poJieid.

KoMmnoHeHTa IMYHOCTU B JOMMHUPYIOLLEM COCTOSIHUN popMUpo-
BaHuA: BepHOCTB.

«fA»-koHuenuusa: «JI — 3To MOU TIpeACTaBICHUS U JIIOIHU, K KOTO-
PBIM S TIpPUHAIJICKY> .

[Tpu nepexone Ha MATYIO — MOAPOCTKOBYIO CTaANIO pa3BuTus (12—
18 71eT), B COOTBETCTBUM C MOEJIbIO0 DPUKCOHA, IOMUMO OTMEUEHHOTO
B MCUX0OaHaIu3e MPOOYXIeHUSI «JTI00BU W PEBHOCTU» K POAUTEIISIM,
y NOAPOCTKA Pa3BUBAIOTCS HOBBIE B3IJISI/Ibl HA BEILIU, HOBBI MOAXOM K
JKM3HU, CBSI3aHHBIM C HOBBIMU OIIYIIEHUSIMU 1 XeJTaHUSIMU, O0YCI0B-
JICHHBIMU (DUBUOJOTUYECKUM U TICUXUYECKHM CO3PEBAHUEM.
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BaxkHoe MecTo B HOBBIX 0COOCHHOCTSIX IICUXUKHU TTOIPOCTKA 3aHU-
MaeT ero MHTEpeC K MBICIISAM APYIUX JIOAEH, K TOMY, 4YTO OHU CaMU O
cebe nymaroT. [ToapocTKu CKIIOHHBI co3AaBaTh ceOe MBICICHHBIN He-
aJl CeMbH, PEJIUTuu, OOIIEeCTBa, MO CPABHEHUIO C KOTOPBIM PEaIbHO
CYILIECTBYIOIIIME aHAJIOTU BBIIJISIAAT BecbMa 0s1ekio. MHbIMU cioBamu,
MOAPOCTOK — 3TO HETEPIEJUBbIN WACATNUCT, Mojaraloimii, 4To co3-
JIaTh Uaeal Ha MpaKTUKe He TPyIHee, YeM IPEICTaBUTh €ro B CBOCH
roJioBe.

CormnacHo Teopur DPUKCOHA, BO3HUKAIONINI Ha 3TOM CTaIuM Ma-
paMeTp CBSI3M C OKPYKAIOIINM COIIMTYMOM KOJIeOIETCS MEXKITY TIOJTOKH -
TEJTHbHBIM TOJTI0COM MIESHTU(UKALINT «5» M OTpUIIATETbHBIM IOJTIOCOM
nyTtaHuubl poieit. IlogpocTok mojKeH coOpaTh B €IMHOE 1IeJ10€ BCe
PpOJIv, KOTOPhIE OH MMEET B CBOEM perepTyape: IKOJbHUK, ChIH, CITIOP-
TCMEeH, ApYyr U T.a. OH HOMKeH OCMBICIUTh IMOJYYEHHBIN pe3yabTar,
CBSI3aTh €T0 C MPOIUTBIM 1 CIENaTh TPOEKIINIO B OymyIiee. ToxbKo mpu
pelIeHUr 3TOi 3aJauu MOXET OBbIThb JOCTUTHYTa TCUXOCOLMAIbHAsI
UIEHTU(UKALMS, TO €CTh OSIBUTHCS OLIYIIIEHHE TOTO, KTO OH €CTb, /1€
HaXOMWTCS M Ky/a UaeT.

B momnbITKe 0CO3HATh U 3alUTUTh COOCTBEHHOE «f», MOAPOCTKU
JIEMOHCTPUPYIOT 000COOJIEHHOCTh Kpyra M OTBEpP:KEHHUE <«IYy>KaKOB».
Oro3HaBaTeIbHbIE 3HAKU «CBOWX» — OIEXIa, CHMBOJMKA, KECTHI,
nekcuka. ITonpocTKu CTepeoTUNU3NpyIOT cedsl, CBOU UAeasbl, CBOUX
BparoB. Hepenmko MompoCTKN OTOXIECTBISIOT cBoe «» ¢ obpasom,
MPOTUBOIOJOXHBIM TOMY, YTO OKUIAIOT OT HUX poautenu. [Tpu atom
TO, KaK OHM BBIIJISIAST B I1a3aX CBEPCTHUKOB, UMEET OOJblIee 3Have-
HHE 110 CpaBHEHUIO ¢ MHeHHMeM ponuTeneii. Elie omHUM TIposiBIeHIEM
MOMBITKU JOOUTHCSI UETKOTO OMpeaeeHUs COOCTBEHHOM MAEHTUYHO-
CTU SIBJISIETCSI IOHOLIIECKAs JII000Bb, UTO JOCTUTAETCS 3a CUYET MPOEK-
LIMY PacCIUIbIBYATOrO 00pa3a CBOETO 3r0 Ha IPYroro 1 HabJIIOAEHUS €TO
YK€ OTpaXkeHHbIM U MOCTENEeHHO MposiCHomMMcs. Yepes aTy 10HO-
IIECKYIO CTPACTh W MPUBEPKEHHOCTh I'PYIITIOBLIM HMIeajdaM W IIEHHO-
cTsiM (hopMuUpyeTcss HOBasi KOMIOHEHTa TIMYHOCTU — BEPHOCTb.

Eciu y moapoctka yxe cchopMUpoBaHbl HaleXaa, CUjia BOJIH, 11e-
JIEYCTPEMIIEHHOCTh M KOMITETEHTHOCTD, TO IMAHCHI €T0 Ha MAECHTU(U-
Kalluio, TO €CTh Ha OTIO3HAHUE COOCTBEHHOI MHIANBUAYATbHOCTU, 3HA-
YUTENIbHO yBennuuBatoTcs. OOpaTHOe CrIpaBemvMBO TSI MOAPOCTKA
HEeIOBEPUYMBOTO, CTHIJIMBOTO, HEYBEPEHHOTO, UCITOJTHEHHOTO YyBCTBA
BUHBI U CO3HAHUS CBOE HEeMOJIHOLIEHHOCTU. Eciau M3-3a HeynauHo-
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ro JETCTBA WU TSKEJIOro ObITa MOAPOCTOK HE MOXET PEIIUTh 3a1auy
UIeHTU(DUKAIUYA U OIIPEAETIUTh CBOE «SI», TO OH HAYMHAET MIPOSIBIISATh
CUMIITOMbBI CMEIIEHUSI pojieli 1 HEYBEpEHHOCTh B TIOHUMAaHUM TOTO,
KTO OH TakKoll M K Kakoi cpene MpUHAIIEXKUT. Takas MyTaHUlLA He-
penKo HaOJromaeTcsl y MaloJIeTHUX IMPecTymHUKOB. OQHaKoO, KaK U B
clydae ¢ OCTaIbHBIMM KOMIIOHEHTaMU, TOT, KTO B IIOAPOCTKOBOM BO3-
pacrte He TPUOOPETAET SICHOTO MPENCTABIEHUS O CBOEH JIMYHOCTH, eI
He 00peveH ocTaBaThCsl HEMPUKASIHHBIM 10 KOHIIA XU3HU. A TOT, KTO
orno3Ha cBoe «f» Ha 3TOi cTaguy elie MoAPOCTKOM, 00sI3aTe]IbHO Oy-
JIeT CTAJIKMBATHCS HA KM3HEHHOM ITyTU C (DaKTaMU, IIPOTUBOPEYALIIN -
MU WIM AaXe YIPOXaIIMMU CJIOXUBIIEMYCSI Y HETO MPeACTaBACHUIO
0 cebe. DPUKCOH 0oJjiee IBHO, YeM APYTUe TICUXOJIOTU-TEOPETUKH 1O -
YEPKHUBAET, UTO KU3HbB MPEACTaBsIeT COO0I HEMPEPHIBHYIO CMEHY BCEX
€€ acIIeKTOB 1 YTO YCMEIIHOE pelleHre Mpo0IeM Ha OAHOI cTaauu He
rapaHTUPYeT OTCYTCTBUS UX IIPOSIBIICHUIA B HOBOM OOJIMYNM.

B pabouux OTHOIIEHMSIX Ha 3TOM CTamuy OOOCTpPSIETCSI MpOoOJe-
Ma pasHULBI MOKOJECHUI, 0OCOOEHHO eclu Oojyiee cTapliue KOJJIeTru
WIN pyKOBOIUTEIb HE MPOILIN YCIEIIHO B CBOE BpeMsl aHAJIOTMYHYIO
CTaWI0 U KPEMKO AepxKaTcsl 3a CBOU MJeasibl, He BOCIIPUHUMAS LIeH-
HOCTHU OKpyxXatomux. [IpobiaeMa «OTIHOB U AeTeil» MOXET IIPUBECTU K
TOMY, UTO TepBbie (OTIIbI) HE MOTYT BBIMTU 3a Mpeaeibl CBOUX PaMOK,
OCTalOTCSl OTPAHUYEHHBIMU, B BTOPBIE (IETH) ellle He MOTYT OTOMTH OT
CBOUX YOEXKIeHMI, TaK KaK He 00peIr JOCTaTOYHOM IMPOTHI B3I
Ha Mup. B utore Kaxplii 0011aeTCsI CO CBOGH MO3ULIMU, HE YUUThIBAsI
MO3UIIMIO JPYTOro YejloBeKa, OTCloa — HEMOHWMAaHUE, CIOPbI, KOH-
(auxTel. [t TaKOro cOTpymHMKA aKTyaJdbHBI MMOATBEPXKICHHUE HOBE-
pusl, TIOUCK JItoAeil U uaeit, KOTOPbIM MOXHO BEPUTh, €CJU TOBEPUSs
HalTU He ydaeTcs, B KaUeCTBE peaklUu CIeAyeT OXUAATh OTKPHITHIA
LIUHU3M.

Kpome Toro, coTpyaHUK ¢ aKTyaau3upOBaHHOM MOAPOCTKOBOM cTa-
IHE TIPOsIBIIIET 0€CITOKOMCTBO O TOM, KaK ero o0pas B Iia3ax Ipyrux
COOTHOCUTCSI C TIpeCcTaBlIeHUsIMU O cebe. XKenaHue caMoCTOsITeTbHO
pelaTh BOIPOChl OOPETCS CO CTPAXOM BBINISAETh HEKOMIIETEHTHBIM
WJIM HEYBEPEHHBIM B cebe mepen oKpyXaomumu. B 3T1oii ¢Bs13n pyko-
BOJIUTEO HEOOXOAUMO 00ECeYUTh HATuYne MPOMEKYTOUHBIX TOYEK
KOHTPOJISI TIPU BBITTOJTHEHUH 3a1a4, TTOAIep>KUBaTh U HAIIPaBJISITh IO -
YUHEHHOTO B peajiu3aluy J0JTOCPOUYHBIX U KPOcC-(yHKIIMOHATBHBIX
MPOEKTOB, a TaKxKe BbhIpaOOTaTh MEXaHMW3M pa3BUBaloIlleil oOpaTHOI
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CBsI3U (He KpUTUKM). TakkKe cienyeT OTMETUTh, YTO JJISI COTPYIHUKA
Ha TaHHOM 3Talle pa3BUTUs ColepKaHue Mpodeccuu IeHHee MaTepu-
aJIbHOTO BO3HArPpaXKAEHUS U COLIMATbHOTO CTaTyca.

ITpuMeHUTETBHO K afanTallii B KOMIIAHUY HA 3TOM 3Tarie COTPY/I-
HUK yXe IOJIHOCThIO OCBOMJICS B KOMIIAaHMUM, HapaboTal Habop KOM-
METEHUMIA, U Telepb €My HYXXHO IOHSITH CBOIO posib. EMy TpeOyeTtcs
OLIYIIEHWE CBOEH 3HAYMMOCTH IJII KOMIIAHWU, TTOHMMAaHUE CBOETO
MecTa B ee CTPYKType KakK uejoBeKa, OTBEUaloIleTo 3a OINpeaeieHHbIe
BOTIPOCHL.

Cmadus: paHHAA 3pesocmeo

Kpuzunc: bimzocts npotus Uzonsguuu.

KomMnoHeHTa IMYHOCTU B JOMUHMpPYIOLLEM COCTOSIHUM hOopMUpPO-
BaHusA: JITOOOBb.

«fA»-koHuenuma: «Mbl — 3TO TO, UTO MBI JTIOONM».

IMecras ctagusi pa3BUTHS TUYHOCTU TPUXOJUTCS HA HAUAJIO 3peJio-
¢ty (OT KOHIIA IOHOCTH 0 HayaJlo CPeHEro Bo3pacTa), MHauye roBops,
9TO MEePUOJ YXaXKMBaHUSI U PAHHUE TOJIbl CEMEMHOM KU3HU. DPUKCOH,
YUMTBIBAsI y>K€ COBEPIIMBIIIEECS] HA MpenbIAyIIeld CTaaiud OCO3HAHUE
co0CTBEHHOTO «S», yKa3pIBaeT Ha crienUKY XapaKTepHOTO JJ1s1 TOM
CTalUu TICUXOCOLIMAJIBLHOTO TapaMeTpa, KOTOPbIM 3aKJIo4eH MeXIy
MOJIOXKUTEJIbHBIM TOJIOCOM OJM30CTU U OTPULIATEIbHBIM — OIMHO-
yectBa. Crieliu(UYHOCTb CTAAUM 3aKJIIOUaeTcsl B Mepexone oT «fA» K
«MBp1».

Kak u B ciyyae ¢ uaeHTAudUKaLKUEH: yCIeX WIK MPOBaJl HA 3TOM
CTalU 3aBUCUT OT TOTO, HACKOJILKO YCIIEIIIHO YEJIOBEK MPOILeS mpe-
JbIIYIIMe, a TaKXKe OT COLIMAIbHBIX YCJIOBUIA, KOTOPbIE MOTYT OOJer-
YyaTh WU 3aTPYAHSITH JOCTUXKEHME OJIM30CTU. BaM30CTh, 10 DpUKCOHY,
He orpaHu4uBaeTcsl (pU3NUeCcKoi OJIM3OCThIO U HE 00513aTEIbHO CBSI-
3aHa C CEKCyaJlbHbIM BJIEYEHUEM, a PACIPOCTPAHSIETCSI U Ha APYXKOY.
B 2T0 noHsITHE OH BKIIIOYAET CIIOCOOHOCTDH 3a00TUTHCS O APYIOM ue-
JIOBEKE U JEJUTHCSI C HUM BCEM CYILIECTBEHHBIM 0€3 0OsI3HU MOTepsITh
MPU 3TOM CBOIO UIEHTUYHOCTh. Eciiv HU B Opake, HU B IpyX0€e 4eso-
BEK HE I0CTUTAET 0JIM30CTH, TOTA, IO MHEHUIO DPUKCOHA, YIEJIOM €ro
CTaHOBUTCS OJMHOUYECTBO — COCTOSIHME UeJI0BeKa, KOTOPOMY He C KeM
pa3nearTh CBOIO XKU3Hb U HE O KOM 3a00TUThCS.

Ha 3T0i1 cranuu pazBuTUs 4eJ0BEK TOTOB MPOSIBISITh HPABCTBEH-
HYIO CUJIy, OCTaBasiCh BEpHBIM (AaXe eClIM MOTPeOyIoTCs 3HAYUTEb-
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HbI€ XKePTBbl U KOMIIPOMMCCHI) U BbhIpaxkasi TOTOBHOCTb K CaAaMOOTIaue
U IIPOTUBOCTOSTHUIO CTpaxy noTepu Dro. [1pu 3ToM 4emoBeK UCIIBITHI-
BaeT U MHTUMHBIC, U COTIEpHUYECKIE, U BpaKIeOHbIE OTHOIICHUS K
OIHUM U TeM ke JoasiM. B ToMm ciydae, Korjga HelaBHUM ITOAPOCTOK
Hay4yaeTcsl OTVIMYATh COIIEPHUYECTBO OT CEKCYaIbHBIX YYBCTB, OH IIPO-
SIBJISIET UCIUHHYIO 2eHUMANbHOCHb, KOTOPAsl B CBOIO OYEPEIb SBJISIECTCS
0o0beIMHEHMEM CIOCOOOB MOa0Opa NMapTHepa, COTPYAHUYECTBA U CO-
nepHuyecTBa. Takke, TOMMMO BCETO IIPOYEro, JIOOOBb CTAHOBUTCS
OCHOBOMI 3TUYECKUX OTHOLLIEHUI.

OnacHOCTh CTaAuM COCTOUT B M30e€TaHMM KOHTAaKTOB, KOTOPBIE
00s3bIBalOT K Ogm3octu. M30eraHue omnbiTa OJM30CTU M3-3a CTpaxa
yTPaTUTh DTo NPUBOAUT K YYBCTBY U3OJISILIUU U TIOCIIEAYIOIIEMY CaMO-
MONIOIIEHUIO.

B paGouynx oTHOMIEHUAX COTPYIHUK HA TAHHOW CTAAUU PA3BUTUS
JIMYHOCTH, TIPU OTCYTCTBUU YCTAHOBJIEHUS APYKECKMX OTHOIICHUN C
KEM-TO U3 OKPYKaAIOIINX 1 OMUPAIOLINIICS TOJBKO Ha CBOU COOCTBEH-
HBI€ CUJIBI, MOXKET 3aHSATh TO3MILIMIO OTUYYXKICHMSI, a TaKxKe BbIpado-
TaTh CTPEMJICHUE OTPULIATh, N30eraTh, M €CIU HAaI0, TO U YHUUTOXKATh
oOcTogTenbeTBa (M JIoneit), KOTOpble MOTYT, 10 €T0 MHEHMIO, TauTh
omacHocTh. Kak ciencrBue — MHEPTHOCTb, CTarHalusl, CKykKa, He-
YIOBJIETBOPEHHOCTh BHIIIOJIHSIEMO pad0TOil, (PYyHKIIMOHATIOM 1 OKPY-
KeHneM. Hanmpotus, npruoOpeTs: enIMHOMBILIIEHHUKOB, C(pOPMUPOBAB
MIpUSITEIbCKIE OTHOIIEHHUS ¢ KEM-TO U3 KOJUIET, YeJIOBEK CTPEMUTEIIb-
HO UAET B HAIIpaBJICHUU Pa3BUTHUS IIPOAYKTUBHOIO U TBOPYECKOTO Ha-
yaja.

CkazaHHoOe BBIIIIE B IIOJIHOM Mepe OTHOCHUTCS M K IIPOLIecCY pocTa
B paMmKax KoMmItanuu. ITocie Toro Kak COTpyIHUK 0Opes CBOe MECTO B
CTPYKTYpe, 0co00€ 3HaueHre HauMHAaeT UTPaTh COLMATbHBIN KallnuTall.
HccnenoBaHust cHOBa U CHOBA ITOKAa3bIBAIOT, YTO MEXJIMYHOCTHBIE OT-
HOIIIEHUS B KOJJIEKTUBE — BaxKHBII (DaKTOP, CITOCOOCTBYIOLIMIA YCIIEXY
KOMIIaHUM.

Cmadus: cpedHsAs 3pesocmeo

Kpuznc: I'eHepaTUBHOCTH MpoTUB CTarHauumu.

KommnoHeHTa IMYHOCTU B AOMUHUPYIOLLEM COCTOAHUN PpopMUpoO-
BaHMsA: 3a00Ta.

«f-koHuenuma»: «MBI — 3TO TO, YTO MBI CO3TaeM, 1 T€, O KOM MBI
3200TUMCST».
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Cenpmas cTanus, Mo DPUKCOHY, ITPUXOIUTCS Ha 3pesblii BO3pacT,
TO €CTh Ha IIepUO, KOTJa IETH YK€ CTaIM ITOAPOCTKAMM, a CaM YeJI0BEeK
yKe TIPOYHO CBsI3all ce0sl ¢ ompenejeHHBIM poaoM 3aHsaTuii. Ha aToit
CTaIuy MOSIBJISIETCS HOBBIM MapaMeTp JIMYHOCTU € OOIeYeI0BEUYHO-
CTBIO Ha OMHOM KOHIIE IIKAJIBI ¥ CAMOIIOITIOIIEHHOCTBIO — Ha APYTOM.
OO011IeYeIOBEUHOCThI0 DPUKCOH Ha3bIBaE€T CIIOCOOHOCTh UeIOBEKa NH-
TepecoBaThCsI CyIbOAMU JIIONEH 3a MpeaeIaMu CEMEITHOTO Kpyra, 3amy-
MBIBaThCSI HaJl XKU3HbBIO TPSIIYIINX ITOKOJICHUI U YCTPOMCTBOM OymyIIie-
ro mupa. Takoil UHTepec K HOBBIM MMOKOJIEHUSIM He 00sI13aTe/IbHO CBSI3aH
C HAJIMYKMEeM COOCTBEHHBIX IETe1 — OH MOXKET CYIIECTBOBATh Y KaxKI0-
T0, KTO aKTUBHO 3a00TUTCSI O MOJIOAEKU U O TOM, YTOOBI B OY/IyILIeM JItO-
ISIM >K1j10ch Jiydine. Eciu e 4yBCTBO CONPUYACTHOCTU YEIOBEUYECTBY
He BbIpabaThIBAeTCsl, TO BOBHUKAET CAMOIIOIIOIIEHHOCTh. YenoBek co-
CPEIOTOYMBAETCSI Ha caMOM ceOe, 1 TJIaBHOI ero 3a00Toi CTaHOBUTCS
YIOBJIETBOPEHUE CBOMX MOTPEOHOCTEN U COOCTBEHHbBIN KOMMOPT.

['eHepaTUBHOCTb — LIEHTPAJIbHBI MOMEHT 3TOM CTaguU. DTO TO-
HSITUE OXBAaThIBA€T 3BOJIIOLIMOHHOE Pa3BUTHE, KOTOPOE ChejIalo 4de-
JIOBEKa 00yJaloIIuM 1 OPTaHU3YIOIIMM, paBHO KaK ¥ OOyJaIOIIMMCSI.
['eHepaTUBHOCTh — 3TO 3aMHTEPECOBAHHOCTh B YCTPOMCTBE XXU3HU U
HacTaBJIeHUM HOBOIO IMOKOJIeHUs. [eHepaTUBHOCTh — camasl BaxkKHasl
cTaaus Kak IMCUXOCEKCYalIbHOTO, TaK U IICUXOCOLMAJIBHOTO Pa3BUTHS,
OHa BKJIIOYAET B Ce0s1 MPOAYKTUBHOCTh U KPEATUBHOCTh, HO HE MOXET
OBITH MU 3aMEHEHA.

Korma Takoro oGorallieHusi He yaaeTcsl AOCTUYb, MPOMCXOIUT
perpeccust K MOTPEOHOCTU B TMCEBAOOJIM30CTH, YACTO C IJTYOOKUM
YyBCTBOM 3aCTOs M OOeOHEHMEM JMYHOI ku3Hu. IlpuumHbl OoTCTa-
BaHUSI — yYpe3MepHoe ceOsutrobre, HaIpsKeHHOE CcaMOCO3MIaHue
mnpeycrneBaloleil TMYHOCTU 3a CUYET IPYTUX CTOPOH KM3HM, HElOoCTa-
TOK BEpHI, JOBEpUs, OLIYIIEHNS BOCTpeOOBAHHOCTHU O0IIecTBOM. Ta-
KOl 4YeJIOBEK HauyMHaeT OajaoBaTh ce0s1, KaK eciu Obl OH ObLI CBOMM
COOCTBEHHBIM peOEHKOM.

B pa®ounx OTHOIIEHMSIX Y COTPYIHUKOB Ha JAHHOM CTaAuy BO3ZHM -
KaeT NOTPEOHOCTH B Iepenaue MMEIOIINXCSI HABbIKOB M OTIbITA APYTUM.
IIpenmnonaraercs, 4To TaKMe COTPYTHMKN HAWIYYIIUIM 00pa3oM IIOmd-
XOISIT Ha POJIb MEHTOpa/HAaCTaBHUKA, OCOOCHHO [IJIsSI MEHee OIBITHBIX
kosuter. ITpoexTsl, BhI3bIBAIOIINE HAUOOJBIINK UHTEPEC Y TaKUX pa-
OOTHUKOB, CKOpee Bcero, OyayT OTHOCUTHCS K KaTETOPUM COLIMAIbHO
3HAYUMBIX.
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B naHe pa3BUTHS IMYHOCTU B KOMITAHWU, KAaK 1 B cIyvae IpeIbl-
OVIIeN CTaauu, yxKe BPsII U MOXKHO TOBOPUTH OO ajamnTalud — CO-
TPYOHUKM ONIYIIAIOT ce0s1 B opraHM3alny Kak goma. O0pereHue re-
HEpaTUBHOCTU O3HAYaeT KellaHue OpaThb Ha ceOs OTBETCTBEHHOCTh
O COOCTBEHHOM WHULIMATUBE, CIIOCOOHOCTH AaBaTh UTO-TO 0O€3 3ro-
WCTUYHON MOTMBALIMU, B YACTHOCTU, TPEHUPOBATh U 00y4YaTh HOBBIX
COTPYIHUKOB B OpraHU3allin.

Cmadus: no30HsAA 3pesiocmeo

Kpuzuc: LlemoctHOCTD «S1» mpotuB OTUastHUA.

KomMmnoHeHTa IMYHOCTU B AOMUHUPYIOLLEM COCTOAHUN PpopMUpO-
BaHuA: MyIpocCThb.

«f-koHUenuma»: «MBI — 3TO TO, YTO OCTAHETCS TTOCIIC HAC».

Ha BocbMy10 1 TMOCENHIOW CTaauI0 Pa3BUTUSI JTUYHOCTU B KJlac-
cuyeckoi Kinaccudukaluy puKcoHa MPUXOAUTCS MEPUOo, KOraa oc-
HOBHas paboTa XM3HU 3aBepIlieHa W ISl YeIOBeKa HACTyIaeT BpeMst
pPa3MbIIUICHUI U MOABENESHUS UTOTOB.

IlcuxocomnmaabHBIl apaMeTp 3TOTO TEepHoAa 3aKIIOUeH MEXKIy
LeJIOCTHOCTBIO U oTyassHueM. OlurylleHrue LeI0CTHOCTU, OCMBICICH-
HOCTM XM3HM BO3HUKAET y TOTO, KTO, OIISAbIBAsCh Ha MPOXKUTOE,
OINyIaeT yaoBIeTBOpeHKe. LlemocTHOCTE Dro MoxeT chopMUPOBAThH-
¢Sl TOJIBKO Yy TOTO, KTO 3a00TUTCS O eaxX M JIIOASX, alanTupoBalics K
nobenaMm U mopaxkeHusM. ToT e, KOMY TPOXUTas KU3Hb TPEICTaB-
JIeTCs 1EeTblo YIMYIIEHHBIX BO3MOXHOCTEH M JOCAITHBIX ITPOMAaXoOB,
OCO3HAaeT, YTO HAUYMHATh BCE cCHayaja YyXe IMO3IHO M YMYIIEHHOTO He
BepHYTb. TaKoro yejoBeKa OXBAaThIBACT OTYASTHUE TPH MBICTU O TOM,
KakK Moria Obl CJOXUTBHCSI, HO HE CJIOXUIach ero XXu3Hb. be3Hamex-
HOCTb, OTCYTCTBUE WJIM YTpaTa HAKOIJICHHOM 1IETIOCTHOCTH BbIpaxka-
€TCS B CTpaxe CMEPTHU: eMMHCTBEHHBIN 1 HETTOBTOPUMBIN XXN3HEHHBINA
LIMKJI He IPUHUMAEeTCsl Kak 3aBeplieHue Xu3Hu. OTyasiHie BhIpaxkaeT
CO3HAHWE TOTO, YTO BPEMEHU XKUTh OCTAJIOCH CIMIITKOM MaJio, YTOOBI
TOMBITATHCS HAYaTh HOBYIO XKM3Hb M MCITBITATh WHBIE ITYTH K 1IETOCT-
HOCTU. DTO OTYasIHUE MOXKET MPUHUMATh 00pa3 «Macchl MEIKUX OT-
BpallleHUii», KOTOPBIE HE CKIIAABIBAIOTCS B OMHO OOJIBIIIOE pacKasHUe.

CpaBHUB 3Ty CTaJIMIO C CaMOi1 MepBOii, MOXHO 3aMEeTUTh, KaK 3a-
MBIKAeTCsl KpYI KOMIIOHEHT JJUYHOCTHU: 1IeJIOCTHOCTH (integrity) B3poc-
JIOTO W MJIaJeHJYecKoe MOBepHre, YBEPEHHOCTh B YeCTHOCTH (integri-
ty) OpuKCcOH 0003HauaeT OMHUM U TeM Xe clioBoM. OH yTBEpXKIaerT,

147



Yactb |. MeTogonornueckne noaxosbl
B HU3HEC-NCKMXONOrMUYECKUX UCCIeA0BaHMAX U NPaKTHKe

YTO 3I0POBbIE I€TU HE OyAYyT OOAThCS KWU3HU, ECIU OKPY>KAIOUIME UX
CTapuKN 00amaloT JOCTAaTOUYHOM IIETOCTHOCTBIO, YTOOBI He OOSIThCS
CMEpTH.

B OusHec-cpene i COTpyOTHUKOB Ha JAHHOM CTaaWU Pa3BUTHS
BaXKHO MOHUMATh CBOIO 3HAYMMOCTb, OLIYIIATh BKJIad B OOLIYIO IJO-
OasbHYyIO 11eJb. [IporcxoauT mepeolieHKa MPeabIAYIIero omnbiTa, Oc-
HOBaHHas Ha YyBCTBE HEBO3MOXKHOCTH «HAaYaTh KM3Hb CHavYama». st
pabOTHUKA BaXKHO OCO3HABATh, UTO MOCJIE HETO OCTAHETCS] HEUTO BaX-
HO€ U He3bIbJieMoe, OyIb TO HaKOIJICHHbIE 3HaHWsI, MHHOBAllMOHHOE
n300peTeHne, YHUKaIbHas pa3paboTKa WIIH ITPEeeMHUK.

[leoCcTHOCTD O3HAYAET yMEHUE BUAETH MOpsinok B mupe. CoTpy-
HUKU, TOCTUTIIINE 3TOI CTaAnY B OPraHU3aIINHU, SBISIOTCS XKXMBBIM BO-
TUIOLLIEHMEM ee TIPUHLIMITOB U LIeHHOoCcTei. M 3To oueHb BakHO, MOTO-
My YTO HaJlW4Me LETOCTHOCTH y COTPYAHUKOB KOMITAHWU HAIPSIMYIO
BJIMSIET HA OTIBIT HOBBIX COTPYIHUKOB, KOTOPbIE HAYMHAIOT Kaphepy B
9TOM K& KOMMaHUU C TIEPBOM cTaauu — (POPMUPOBAHUS JOBEPUSI.

31ech UMEET CMBICT OCTAaHOBUTBLCS U TTOABECTH HEKOTOPbHIE UTOTH.
JleTaNbHBIN aHATU3 TCOPUHN Pa3BUTHSI DPUKCOHA MAaeT BO3MOXHOCTD
cienaTh 3aKJII0YeHUE O HAJIMYMU B HEll MOTeHIMasa sl UCIoJIb30Ba-
HUS NPU OLIEHKE NTPUUYMH UMEIOLIMXCS TTPpOo0JIeM BO B3aUMOAECHCTBUNA
MEXIYy COTPpyIHUKAMM, X aJanTallii Ha HOBOM MECTe, a Takxke s
pa3paboTKu MpenIokKeHWt Mo peopraHu3aluy TpyaIoBOTo mpoiiecca U
TTOBBIIIIEHUIO MOTUBALIMHU COTPYIHUKOB.

WHCTpyMeHT aHanm3a MeXX/IMUHOCTHbIX
B3aMmogencTemnii: «Martpuua coBMecTumocTu»

Cam DpUKCOH TOBOPUII, YTO €T0 LE/IbI0 OBLIO He pa3padoTaTh IIPo-
BEpSIEMYIO TEOPMIO, a 3aAaTh OOIIYI CTPYKTYpy, B paMKax KOTOPOIi
MOXHO paccMaTpuBaTh pa3BuTue tuuHocTy. OH npusHasai [Erikson,
1994], 4t0 ero Teopus IPEACTaBISIET COOOM, CKOpee, OIMMcaTeIbHbII
0030p COLMAIBHOTO 1 SMOLIMOHAIIBHOTO Pa3BUTHS YeJOBEKa U SIBJISI-
eTCST «MHCTPYMEHTOM IS pa3MBIIIIICHWH, a He (aKTUYeCKOro aHa-
nmu3a». Teopust He 0OBSICHSIET KaK VIIA TTOYEeMY TTPOMCXOIUT pa3BUTHE
JUYHOCTH, KaK pe3ybTaT OMHOM MCUXOCOLIMATbHOM CTaaAuU BIUsET Ha
JUYHOCTD Ha OoJiee TTO3MHel cTannu. B Heil He comepskUTCs OTBeTa Ha
Borpoc: «Kakoif OImbIT JODKEH UMETh YeJIOBEK, YTOOBI YCIEITHO pa3-
pelath pa3JIMYHbIe TICUXOCOIMATbHBIE KOHMIMKTH U TIePEXOIUTh C
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OIHOW CTalUU HA IPYIYI0?» U HE MPEIAraeTcsi YHUBEPCAJIbHOIO Mexa-
HY3Ma pa3pelieHust KpU3ucos.

Tem He MeHee, U3 MPUBEACHHBIX BbIIIE OMMCAHUI BUIHO, YTO
YacTO MO XapakKTepy HeXenaTeJbHbIX MPOSIBJIEHWU B MOBENEHUU Ye-
JIOBEKa MOXHO JIOCTaTOYHO TOYHO TPEANOJIOXUTh, Ha KaKOi cTaauu
ObUIM MOJyYEHBI TPABMBI U KAKUE U3 KOMITOHEHT JIMYHOCTU HE CMOTJIA
chopmupoBaThCsl B ONHON Mepe. OgHAKO, MOCKOJIbKY KOMIIOHEHTBI
MMEIOT KaK OCO3HaBaeMylo, TaKk U 0ecco3HaTebHYIO YacTh, UX IPo-
SIBJIECHUS] MOTYT OBbITb HE BCET/a 3aMETHBI TTPY HAOIIOJEHUN OKpPYXato-
IIMMU WU TOCTYITHBI 111 OCO3HAHUSI CAMUM YeJIOBEKOM MOCPEACTBOM
uHTpocnekuuu. Mmerwiuecs: mpobaeMbl MOTYT KOHLIEHTPUPOBAThCS
B HEOCO3HaBa€Mble BHYTPEHHUE YCTAHOBKU, JIS1 BbISIBIEHUS KOTOPBIX
HEOoOXOAMMO HUCTI0Ib30BaTh KAaKOM-T100 MHCTPYMEHT.

C oToli TOUKM 3peHUsI TOT (akT, 4TO KaxkaAOW CTaAuu Pa3BUTUS
JIMYHOCTHU COOTBETCTBYET CBOSI UIEHTUYHOCTD, (hopMynupyemasi B BUie
KOPOTKOM «SI-KOHUEMIUU», OTKPbIBAET MOCTaTOYHO MHOToOOelIa-
JOLIMI MoaXol K MASHTU(hUKALMKU Hanbosaee akTyaJlbHOM Ha JaHHOM
MOMEHT KOMITOHEHTbI JJUYHOCTU Ha OCHOBE OIpelesieHusi Haubosiee
MPEANOYTUTENbHOM ST YeloBeKa «f-KOHLIeTIW» (HalpuMmep, 4epes
HX MOMAapHOe cpaBHEeHUE). OUEBUIHO, YTO ISl JOCTOBEPHOI OLIEHKU
YPOBHSI Pa3BUTHUSI KOMITOHEHT KOHKPETHOTO YejloBeKa HeoOXOIMMO
HCTIOJIb30BaTh 00Jiee CIIOXKHBIE MHCTPYMEHTHI, TaKhe KakK IIIyOMHHOE
MHTEPBbIO WIN paciurpeHHbie onpocHuky [Boyd, Koskela, 1970; Ha-
machek, 1990]. OnHako OBICTPBI CKPUHUHT MOT OBl CYILIECTBEHHO MO~
MOYb B BOIIPOCE YCKOPEHUS 3TOTO Ipoliecca IMpu padoTe ¢ O0JIbIINMU
rpynamu Jroaei.

Kpome Toro, aHaiaum3 MNOTpeOHOCTEl, MPUCYIIUX JTUYHOCTU Ha
pPa3HbBIX CTAAUIX Pa3BUTHUS, OTKPbIBAET BO3MOXHOCTH JIJIs1 KOMIIEHCa-
uuu. Hampumep, nmoTpeOHOCTh B yUeHUKaAxX Ha CTaauM CpenHeit 3pe-
JIOCTHU, SIBJISIETCS KOMIUIEMEHTAPHOM 1JIs1 TOTPEOHOCTU B PYKOBOJICTBE
Ha JJAaTEeHTHOM CTaauu. A 3HAUYUT, €CIU €CTh COTPYAHUK C HEyTauyHbIM
OIBITOM TIPOXOXIEHUSI JATEHTHOMN CTaJuu, TO MOSIBJISIETCS BO3MOX-
HOCTb KOMIIEHCUPOBATh 3Ty TPABMY 34 CUET €0 COBMECTHOI pabOThI
C KOJIJIeTOii, HaXOMSIIUMCSI Ha 3Tarle CpeaHel 3peaoCcTu, KOTOPbIii Kak
pa3 U MOXeT cTaTh 00pa3llOoM TOTO BHUMATEJIBLHOTO U 3a00TJIMBOTO Ha-
CTaBHMKa, KOTOPOTO YeJIOBEKY TaK He XBaTaJio B JeTcTBe. M HanpoTus,
MaJIOBEPOSITHO, YTO B3aMMOEHCTBUE TAKOTO COTPYIHUKA C KOJUIETOM,
HaXOJSIIMMCS B MOAPOCTKOBOW CTalIMW CTAHOBJIEHUS, OYIET yCrell-
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HbIM. [ToApOCTOK Bps/I /1K 3aX0UET MPU3HABATh B HEM «CBOETO» U C BbI-
COKOI1 BEpOSITHOCTBIO OOPYIIIUTCS HETO C KPUTUKOM CO BCEil HEMPUMMU -
PUMOCTBIO IOHOIIECKOT0 MakKcuManu3ma. Takum o0pa3oMm, MosIBIsIETCS
MOTeHLMATbHAS BO3MOXHOCTb OLIEHKM BEPOSITHON COBMECTMMOCTHU U
HECOBMECTUMOCTU COTPYIHMKOB Ha OCHOBE OLIEHKU MX aKTyaJbHOM
CTaJIUU IMYHOCTHOTO Pa3BUTHS U HAJIMYMS TPABMHUPYIOIIETO OIbITA HA
MPEabIIYIIUX CTAAUSIX.

MpI pejiaraeM B KaueCTBE MHCTPYMEHTA TaKOi OLIEHKW MaTpUILy,
HaIJISAHO JIEMOHCTPUPYIOLIYIO BO3MOXHYIO YCIEITHOCTh B3aUMOJIEH -
CTBMS Ha MepECEYeHU N Pa3HbIX CTaAU PA3BUTUS IUYHOCTU. DTOT UH-
CTPYMEHT, KOTOPBII MBI Ha3BaIu «MaTpulia COBMECTUMOCTU», MOXKET
UMETh HECKOJILKO BapMaHTOB peanu3ainuu. Ha pucyHke 2 npuseaeHa
MaTpUlla COBMECTUMOCTU JIJIs COTPYAHUKOB C Pa3IUYHbIMU aKTyaslb-
HBIMU CTaAUSIMU JIUYHOCTHOTO Pa3BUTHS 0€3 TPaBMUPYIOILETO OIbI-
Ta C UX KOJIJIEraMy, UMEIOLIMMU TPAaBMUPYIOIIUIA OMBIT, TTOJyYeHHbII
Ha OJHOM W3 MPEAbIIYIIUX 3TanoB pa3BUTUsI. OLIEHKU COBMECTUMO-
CTU PaOOTHUKOB (OKpalleHbl 3€JEHBbIM 1IBETOM) 1 HECOBMECTUMOCTH
(KpacHbBIM LIBETOM), a TaKXke HeUTpaJbHOTO B3aUMOAEHCTBUS (JKEJAThIM
LIBETOM) CIe/llaHbl Ha OCHOBE aHaJIM3a COOTBETCTBYIOIIMX MOTPEOHO-
CTEM W MPOSIBJICHUI, CBOMCTBEHHBIX KaXIOM M3 CTaIUI, ONMKUCAHHBIX
Bbilie. Kpome Toro, TaM, Ijie Mbl COYJIM BO3MOXHbBIM, YKa3aau MOTEeH-
LIMAJIbHbIE CLIEHAPUU B3aUMOIENCTBUS.

OnucaHHBINA MOAXOJ MOXET ObITh MCMOJIb30BAH TakXXe IJIs1 pas-
paboTKu MporpaMm 1o afanTallui HOBBIX COTPYIHUKOB B KOMITAHWM.
B sTOM Cciiyyae Matpuiia COBMECTUMOCTU OYIET OTpaxKaTh OLIEHKY CO-
BMECTUMOCTU COTPYIHUKOB B 3aBUCMMOCTH OT BpeMEHU UX PabOThI B
KOMMAaHUU 1, COOTBETCTBEHHO, CTaAuii afanTalii, Ha KOTOPbIX OHU
HaxonsTcs B JaHHBIA MOMEHT (puc. 3). B taHHOM nipuMepe 3anoJiHe-
HYe MaTPULIbl TPOBEAEHO MCXOs U3 OOLIMX MPENNOJOKEHUI B UILTIO-
CTPATUBHBIX LIEJISIX, Y €€ PEaJIbHBII BUJ MOXET CYLIECTBEHHO 3aBUCETh
OT xapakTepa OuzHeca. [ToCKObKy B JaHHOM cllyyae Tojapa3ymeBa-
eTCsl, UTO peub UIEeT O HOPMAJIbHO C(POPMUPOBAHHBIX TUUYHOCTSX, TO
00J1aCTh MOTEHIIUAIBHOM COBMECTUMOCTH TOPa3/10 BbILIE, YEM B CIIy-
Jae «KOMIIEHCAaTOPHOTO» BapMaHTa MaTPUIBI, IIPEICTaBICHHOrO Ha
pUCYHKe 2.

OrtnenbHOI 3aga4eii, TpeOyIOIIe peleHus, SIBIsIeTCsl pa3padoTKa
METOIOB OIpeAeieHUs TEKYIIEH CTaauu ananTalun, Tak Kak OueBU/I-
HO, YTO OHA B OOIIIEM CTy4yae HE COBMAJAET CO CTAIUEN JIMUHOCTHOTO
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pa3BUTHSI, IJIs OMpeaeTIeHUs KOTOPOI yKe CyIIeCTBYeT Habop JoCTa-
TOYHO HAJEXKHBIX MHCTPYMEHTOB.

Ha ngaHHBIE MOMEHT MHCTPYMEHT HAaXOAWUTCS B CTaAuU pa3pa-
6oTku. OmHAKO yXe ceifyac MOXHO HAMETUTh OCHOBHBIC HallpaBlie-
HUS ero pa3BUTUsA. B mepBylo odepenb 3TO OTHOCHUTCS K BBEICHMIO
rpajgauuii «COBMECTUMOCTU» U «HECOBMECTHMOCTH», a TaKxXe OoJiee
TOYHOM MAEHTU(MUKALIUN BO3MOXHBIX CIIEHAPUEB B3aUMOJIEICTBUS.
CylecTBEHHYIO TTOMOIIb MOXET OKa3aThb MCMOJIb30BaHUE 3JIEMEHTOB
TpaHcakTHoro aHanu3a [Crioapt, dxouHc, 2017]. OTnenbHBIN UHTE-
pec TpeACTaBIIsIeT CO3MaHUEe MHOTOMEPHOI MaTpULBI COBMECTHMO-
CTU, TO3BOJISIONIEH paccMaTpyUBaTh B3aMMOIEUCTBUSI B TPYIIaAx M3
Tpex u OoJiee YeloBeK.

3ajgavya JaHHOTO pasiena — MpuBJIeYeHne BHUMAHUSI OM3HeC-TICU-
XOJIOTUYECKOTO COOOIIECTBA K TEOPUU Pa3BUTHUS JIMYHOCTU DpUKa
DpUKCOHA U ee He IO KOHIIA PACKPHITBIM BO3MOXHOCTIM. B manbHeii-
1LIMe TIJIaHBI B TIEPBYIO OUYepelb BXOAUT MpaKTUUecKasl OlleHKa TpaHull
NPUMEHMMOCTH OIIMCAHHOTO IOoAXoJa B OM3Hec-cpene, momdop OIl-
TUMAaJIbHBIX MHCTPYMEHTOB JIJISI OLIEHKU CTaauM Pa3BUTUS JIMUHOCTH,
a Takxke pa3paboTKa M amnpoOdauusi KPpUTECPUEB UMCICHHOMN OLIEHKU
COBMECTMMOCTU COTPYAHUKOB. DTO MpEANoyiaraeT TeCTUpOBaHUE Ha
(okyc-rpynne ucnbeityeMbix (10 4yenoBeK), KOPpeKTUPOBKY WHCTPY-
MEHTOB MCXOsSI U3 Pe3yJbTaTOB TECTOB, a TaKKe COOpaHue SKCIEePT-
HOI TpyMIIbI IJIsT pa3pabOoTKU JajdbHelmX maroB. KoneuHas uenb —
npeBpallleHre MpeACTaBIeHHON Bblllle B BUAE MPOTOTUNA «MaTpulibl
COBMECTUMOCTU» B HOBBIN TOJIHOLEHHBIM MHCTPYMEHT JIsI aHaIu3a
B3aMMOOTHOIIIEHUI MEXIY COTPYOIHUKAMH, ONTUMM3ALMU B3anMO-
JEUCTBUI MEXIYy HUMU U CO3IaHUS YCIOBUIA TSI TIOBBILLIEHUS PE3YJIb-
TaTOB paOOTHI.
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Obyuatowiasnca opraHM3ayums:
OCHOBbI, KOHL,ENTya/ibHbIA NOAXOA,
NPUHLUMUMbI GYHKLMOHUPOBaHUSA
N npumepbl

. Omuccove, E. [lawenxo-oe [lpesuns,
H. Banoanicon-Jepromes

Temaruka obyuaroleit opraHu3alMy CTaHOBUTCS Bce OoJiee u 60-
Jiee BOCTpeOOBaHHOM B HacToslIee BpeMsl. Bo3HUKaeT Bompoc: 3a4eM
OpTaHU3AIUSIM CTAHOBUTHLCS 00yJaAIOIIUMU?

[Tepexon opraHu3aliuii Ha APYroil ypoBeHb XU3HEAEATEIbHOCTH,
TO €CTh UX TpaHc(opMalrs B 00ydyamlIrecs, MPOIUKTOBAH COBpe-
MEHHOM peaJlbHOCTBIO, B MEPBYIO OYepenb HeCTAOMILHOCTHIO COII-
aJIbHO-2KOHOMMYECKO Cpelibl, OTSITOIIEHHOM BIUSIHUEM Pa3JIMYHOTO
poma KpM3KMCOB, B OCOOEHHOCTH MOCTUTAIOIIMX TIJIaHETApHOTO Mac-
mrada. B Takux ycioBUsiIX CITOCOOHOCTb K ajamnTalii CTaHOBMTCS
OIHUM M3 OCHOBHBIX (DaKTOpPOB, OOECIIEUMBAIOLIMX YXM3HECIOCO0-
HOCTh OpraHu3auuii (mpeanpusTuii, ¢pupM, Kommnanuii u 1.4.). Kak
M3BECTHO, UMEHHO CITOCOOHOCTD K MOCTOSIHHOM aflanTaluu siBJseTCs
OTJIMYMUTEILHBIM KauyeCcTBOM oOydaloleiics opranu3auuu [Burgoyne,
1994], a npoBoAMMOE OpraHU3allMOHHOE OOyYeHUe — OJHUM U3 ee
OCHOBHBIX KOHKYpeHTHbBIX npeumyiecTs [De Geus, 1988]. I[Tpu aTom
ITutep CeHre orMmedaer, YTO B OoOyuvarollelicsl opraHM3alluy «aaall-
TUBHOE» OOY4YeHHE NOKHO OBITh JOMOJHEHO «IIOpOXIalouMm (Tre-
HEPUPYIOLINM)», TaK KakK IocjeaHee, 1o ero MHeHUIO, CITOCOOCTBY-
€T TIOBBIIIIEHUIO TBOPYECKOTO IMOTeHIana. DTo, cuutaeT 1. Cenre,
OIpe/essieT OCHOBHOM CMBICII oOy4arolleiics opraHu3aluuu, nd6o oHa
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«ITOCTOSTHHO pacIIupsieT CIIOCOOHOCTb co3daBaTh CBOe Oynayliee»
[Cenre, 2006, c. 33].

TemaTtnka obyvaromeiicss opraHu3ay! HaYMHaAeT YCUIICHHO pa3-
BUBaThCs B 90-X rogax mpouuioro Beka B padorax I1. Cenre, M. Ilemne-
pa c coaBropamu [Pedler et al., 1991], JIxx. byproiina [Burgoyne, 1988;
Burgoyne, 1999], I1. I'apsuna [Garvin, 1993], P. Kannona u JIxx. ®yn-
nepon [Kandola, Fullerton, 1994], K. Yuka n JI. Jleona [Wick, Leon,
1995] u Ipyrux aBTOPOB.

W xoTs TepMUH «00y4amolIasicss OpraHu3alus» yIoTpeOssuics u
paHee (cM., Hanipumep, [Burgoyne, 1994]), MOXHO ¢ yBEpEHHOCTbHIO
YTBEPXKIATh, UTO UMEHHO ¢ BbIXoaoM B cBeT B 1990 roxy kHuru I1. CeH-
re «IIgTas nMcUMITIMHA: UCKYCCTBO M MpakTUKa oOydarolleiics: opra-
Huzauuu» (The Fifth Discipline: The art and practice of the learning
organization), OH ToJTy4aeT IIMPOKOE PacIpoCTpaHeHMeE.

ABTOp omnpenensieT 00yJyarllylocs OpraHu3alnio Kak KOJIEKTUB,
IJe «COTPYAHUKU HEMIPEPBIBHO PACIIUPSIIOT CBOM BO3ZMOXHOCTH, I0-
MOTaloIIe UM JOOMBAThCS HYXHBIX pe3yJIbTaToB, Ilie BhIpabaThIBa-
FOTCSI HOBBIE CTIOCOOBI MBITIUICHUS, TIe CBOOOTHO pacIipOCTPaHSIOTCS
KOJIJIEKTUBHBIC YCTPEMJICHMS, TIEe COTPYIHUKN HETPEPBIBHO ydaTcs
TOMY, KaK OCYIIECTBJISITh COBMECTHOE 00yueHUue» (LIUT. 110 [AMCTPOHT,
2004, c. 453]) u «roe Jau MOCTOSTHHO OTKPBIBAIOT, YTO UMEHHO OHU
CO3MAI0T PEATbHOCTh, B KOTOPOU OHM XUBYT U NeicTBYIOT. U 3nech
K€ OHM ydaTcsl TOMY, KaK U3MEHSITh 3Ty pealbHOCTh» [Cenre, 2006,
c. 31].

CHayasia Mbl OCTAaHOBUMCSI Ha HEKOTOPBIX XapaKTeprCTHUKAX Opra-
HU3ALIMOHHOTO 00YYeHUsI, MOJIOXKEHHBIX B OCHOBY YKa3aHHOi1 pabOThI
ITutepa Cenre, 3aTeM, onupasiCh Ha KOHLENTYaJIbHbII MOAX0 00y4Ja-
OIIeicsT OpraHM3aIni, TIPEIJIOKeHHBIM aBTOPOM, MBI pa3bepeM ee oc-
HOBHBIE XapaKTePUCTUKM («IUCIUTIIMHBI» B TepMuHONOrMu CeHre),
0oJiee MOAPOOHO OCTAHOBUBIIKUCH HA CUCTEMHOM MBILIJICHUU — TIsi-
TOM AucuuIIMHe. Jlajgee, Mbl pacCMOTPUM METOIOJOTHIO BHEIPEHUS U
(byHKIIMOHMpOBaHME OOYJAIONINX CeTei B OMHOM M3 KPYITHBIX KOMIIA-

I MpbI ucniojib3yeM JaHHBII NEpeBO/ ¢ aHINIMIICKOTO si3biKa (pa3bl «Learning
organization», Tak Kak, Ha Halll B3DJISII, OH OTPakaeT TOJIKOBaHUE 3TOTO MTOHSITHS
yKa3aHHBIMU aBTOpaMU U B IepByio ouepenb [1. Cenre. BripaxkeHue «camoobyua-
OLIASICS. OPTaHU3ALMST», TAKXKE YIOTPEOISIONIEECS B PYCCKOS3BIYHOM JINTEPATyPe
IUTsI TIepeBo/a 3Toi (ppasbl, He COBCEM TOYHO.
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Huii @paHLIMKU KaK MPUMep KOHKPETHOTO MCTIOIb30BaHUS PUHILIUIIOB
oOyyaroleiicss opraHu3aluu.

HeobOxonuMo moauyepKHyTbh MECTO M pOJib OOyUeHUsI IS OpraHu-
saumii. [To muenmio 1. l'apuHa [Garvin, 1993], koTopoe npogoyrKaer
OBITH aKTyaJbHBIM, OOYYeHHE TOIKHO OBITh CYIIECTBEHHOM COCTaB-
JITIonIet MOJMMTUKY OpraHU3aluii, 100 3TO HEOOXOAUMO ST MX BbI-
KuBaHus. Peub nmer 06 oOyueHMM Ha BCEX YPOBHSIX — pabodyeM, 1o-
JINTUYECKOM M cTparternyeckoM. OHO AOMKHO OBbITh CO3HATEIbHBIM,
HEeNPEepBIBHBIM 1 MHTETPUPOBAHHBIM, a YIIpaBICHUYECKUI amrmapar
TIOJDKeH 3a00TUTCS O CO3MAaHWM TaKOTO KJIMMaTra B OpTaHM3aIuu, TIpU
KOTOPOM BeCh IepCOHal MOT ObI HEMPEePHIBHO 00yYaThCS.

IIpuBenem onHO onpeneaecHue ooyyeHus, mpemioxkeHHoe K. Apru-
pucom [Argyris, 1993] u yXxe u3BeCTHOE pOCCUIICKOMY UUTATENIO: «00-
y4eHHe — 3TO He MPOCTO OBJIaJeHUEe HOBBIM MOHUMaHUEM WK HOBOM
uneeit. ObyuyeHre UMeeT MeCTO, KOrja Mbl coBepiiiaeM 3(pdekTuBHOE
JIeiicTBUEe, KOra Mbl OOHapyXKrMBaeM U McrpabiisieM oluoKy. Kak Bbl
y3HaeTe, YTO Bbl UTO-TO 3HaeTe? — Korma Bel MOXeTe cnenarhb To, UTo,
KakK BbI cuuTaeTre, 3Haete» (1uT. mo [Amctponr, 2004, c. 458]).

Kak BuaHO M3 omnpeaeiacHusl, peub UAeT He 00 0Oy4eHUU, OCHO-
BaHHOM Ha HaKOIUICHUM U OCBOCHWM HOBBIX 3HAHUI TIepen TeM, Kak
MPUCTYIUTH K AeHCTBUIO, a 06 00Yy4eHUN BO BpeMs U MOCPEACTBOM
neiictBusl. UMeHHO Ha Takoit moaxoa K ooydeHuto onupascs 1. Cenre
MpH pa3paboTKe CBOETO KOHIIENITYaIbHOTO ITOIXona K oOyJaromeics
OopraHu3aluy U UMEHHO TaKol TUIT 00y4eHUsl MPaKTUKYyeTCsl 00yJyaro-
IIUMU CETSIMU, O KOTOPBIX PeyUb MONMICT HILKE.

B xon1enmM obyJaroleicss opraHn3anuy (I B 00yJaroIux ce-
TSIX) UCIIONB3YIOTCSI TaKXKe TeopeThudeckre Hapadbotku K. Aprupuca u
ero coaBtopa /JI. Illona [Argyris, Schon, 1996; Argyris, Schon, 2002]
OTHOCUTEITBHO IBYX THIIOB O0YYEeHUS: OMHOKOHTYPHOTO MJIN O0YJIeHUS
M0 TUMY <«GAMHUYHON IMeTIU» U ABYXKOHTYPHOTO WU OOy4YeHHUS IO
TUTTY «IBOMHOI MeTIn» (00ydeHNe afanTUBHOE Y TeHEPaTUBHOE B TeP-
muHax I1. Yacta [West, 1996]). OrmeTum, uto K. Aprupuc u /1. Illon
[Argyris, Schon, 1996] co cBoeit cTOPOHBI TaKXKe HaCTaMBaJd Ha CH-
CTEMHOU CBSI3W MHINBUAYAJTBHOTO M OPTaHU3aIlMOHHOTO OOYUeHMSI.

OOy4eHUe MO TUITY «CAUHUYHON MeTan» (OMHOKOHTYPHOE), KOTO-
poe 3aKjIo4yaeTcs B 0OHapyKeHNU U KOPPEKTUPOBKE OLIMOOK, UCIIOJIb-
3yeTcsl OOJNBITMHCTBOM opraHusaiuii. [To MHeHUIO aBTOpOB [Argyris,
Schon, 2002], ero BIioJHe JOCTaTOYHO, €CJIM pedb UAET O TaK Ha3bIBae-
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MOM OIlepaTMBHOM OOyYEHUU, HallpaBJIEeHHOM B OCHOBHOM Ha JI0CTHU-
JKEHHE PEe3yIbTaTOB M MOIIepsKaHUU 3(POEKTUBHOCTH TTPOM3BOICTBA B
npeaenax ycTaHOBJAEHHbBIX HOPM 1 CTaHIapTOB.

IIpu oOyyeHUM IO TUILY «IBONHOI METIM» COTPYIHUKU OpraHu-
3allMd BBIHYXXAEHBI pa3peliaTb MEXJIMYHOCTHbIE U MEXIPYMIIOBbIe
KOH(MJIMKTHI, oTpaxarouiyue TpeboBaHusI, alpuopy HECOBMECTHUMbIE C
XOpOIIIeil OpraHN3allMOHHON NesSITeTbHOCTBIO. DTO TIPOMCXOIUT B TeX
clyJasix, Korma MCIpaBjieHHe OLIMOOK (HECOOTBETCTBUSI MEXIy Ha-
MEpEeHUEM U PEe3yIbTaTOM) MOXKET IMOMTH B pa3pes3 ¢ CYIIECTBYIOIIUMU
OpraHu3alMOHHBIMU HOPMaMU, LIEHHOCTSIMU U cTaHAapTamMu. Takum
0o0pa3oM, CTAaHOBUTCS HEOOXOIAMMBIM BbIpaOOTaTh HOBOE MOHUMA-
HHUE MPOTUBOOOPCTBYIOIINUX TPeOOBAHUM, UX TTPOUCXOXICHUS U TIO-
CJIENICTBUIA, a TaKXKe BbICTPaMBaTh HOBbIE TTPUOPUTETHI, KOPPEKTUPYS
WY TiepecMaTpuBasi HOPMbl M CTAaHAAPThI, HAPSIAY CO CTPATETUsSIMU U
CBSI3aHHBIMM ¢ HUMU TTapagurmMamu. biaromapst aToMy Tipoiieccy pe-
CTPYKTYpUpPOBaHHbIE TpeOOBaHUS JIsI JOCTUXEHUS OpraHU3allMOH-
HBIX 1IeJIeii CTAHOBSTCS Bce 60Jiee COBMECTUMBIMU, YTO TO3BOJIUT -
(bexTMBHO OCyIIeCTBUThL HaMeYeHHOE, a HOBbIE HOPMBI M CTaHIAPTHI
3aKpernsiTcsl B OpraHu3alnu.

MHorma uaMeHeHUs [IEHHOCTe! 1 CTaHAAPTOB, BBHITEKAIOIINE KaK
cliencTBue oOydyeHUs 1O TUITY «IBOWHOI TMEeTIW», MOTYT BOCIPUHU-
MaTbCsl KaK HexenarenabHble. TeM He MeHee TOJIbKO Takoe OOyueHue
MO3BOJISIET OTAEJBHBIM COTPYAHUKAM U OPraHU3aLMU B LIEJIOM OCY-
LIECTBIISITh NIyOOKME U3MEHEHMUSI CYIIECTBYIOIIUX MPAKTUK.

MMmenHo oOydyeHre Mo TUITTY «IBOWHOM TIeTJIM» MMO3BOJISIET OpTaHU-
3alMsIM ¥ KOMITAHUSM UMETh YBEpEHHOCTD B OYIyIIeM, TTOTOMY TSI
CO3JaHUsI KOHKYPEHTHOTO TTPEUMYIIEeCTBAa HEOOXOMMMO OTKA3bIBAThCS
OT pPEIIeHUI B KPAaTKOCPOUYHOI TTEPCIIeKTUBE KaK CICACTBUE OOYICHUS
MO TUIY «CIMHUYHOM METIN».

OpraHuzalMoHHOEe OOy4YeHHe, CIIOCOOCTBYSl Pa3BUTUIO «OPTaHU-
3alIMOHHBIX BO3MOXHOCTE», HAXOMUTCS B SIUIICHTPE 00yJatomeiics
OpraHusamuu, HO MPU 3TOM 3T JBa MOHSTUS HE SIBJISIOTCS CUHOHU-
MaMHu.

OO6yJaroImecst OpraHN3ai UMEIOT TIITh OCHOBHBIX 0a30BBIX Xa-
PaKTepUCTUK, TaK Ha3bIBaEMbIX TUCIUTUIMH B TepMuHosoruu I1. CeH-
re [Senge, 1990], koTophle, 10 MHEHUIO aBTOPA, OINPEAEISIIOT OCHOBY
Kaxaoi oOyyvatoleiicss opraHu3aluy U 00s13aTeIbHO TOXKHbBI pa3BU-
BaThCSl B COBOKYITHOCTU. DTUMU TUCUUIUIMHAMU SIBJISIIOTCS: CUCTEM-
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HO€ MBIIIJIEHUE, IMYHOE MACTePCTBO (JIMYHOCTHOE COBEPILIEHCTBOBA-
HHUE), MEHTaJIbHbIe (MHTE/UIEKTyaJbHbIE) MOACIN, O0llee BUIACHUE U
rpynmnoBoe o0yyeHue Wi, TouHee, o0ydeHre B KOMaH/IeE.

Ilon MUCIUTIIMHON aBTOP MTOHUMAET COBOKYITHOCTb TEOPUU U Me-
TOMIOB, HEOOXOAUMBIX JIS OCBOEHMSI, OBJIaZieHUE KOTOPBIMU Ba>KHO 151
MPUMEHEHMS UX Ha MPAKTUKE.

MepBasa gncunnavHa: IMYHOE MacTepCTBO
(n/MuHOCTHOE coBepLUEeHCTBOBAHME)

Yro KacaeTcsl JIMYHOTO MacTepcTBa WJIU, IPYTMMU CIOBaMU, CO-
BEpILIEHCTBOBAHUS JIMYHOCTU, OHO, Mo MHeHuto I1. CeHre, oTpaxaer
JIMHAMUKY HEIPEPHIBHOTO 00y4YeHUs (B TEYSHUM BCEM XXMU3HU) U CIIO-
COOCTBYET COCPENOTOYEHUIO HA JOCTUXKEHUU 1ieJIeli, KOTOpbIE YEeTOBEK
caM CTaBUT Iepen coboii U KOTOpble eMy JAOPOTrU. DTa MUCIUILIMHA
CITOCOOCTBYET BEIPAOOTKE aKTUBHOTO OTHOIIIEHUSI K MUPY M pa3BUBacT
YYBCTBO OTBETCTBEHHOCTH.

Cyl1iecTByeT B3aMMO3aBUCUMOCTb MEXIY JUYHBIM OOydYeHUEM U
OpraHU3aIMOHHBIM, KOO TTPUBEPXKEHHOCTh OPTAHU3AIINN K 0OYICHUTO
U ee CIOCOOHOCTb MPOABUTAThCS BIEepe] TECHO 3aBUCUT OT TMPUBEP-
JKEHHOCTHM K OOYYEHHIO U CTPEMJICHUSI IBUTAThLCSI BIIEPE €€ COTPYI-
HUKOB.

BTropasa aucuunavHa: MeHTasbHble MOAENN

MeHTanbHble MOIEIN, CYLIECTBOBAHME KOTOPBIX MBI YACTHO HE
0CO3HAaeM, CUJIBHO BJIMSIOT Ha Hallle IOHMMaHMe MUpa W Ha BLIOMpa-
eMblii HaMu cnoco0 AeiicTBUsl. OHU OINpenessaioT Hallle MOBEeICHUE B
OpTaHU3allMK B CUIIy TOTO, YTO MPEICTABICHUS O TOM, «4TO MOXET U
YEero He MOXET OBITb» CIIeJIAHO B PA3JIMYHBIX CUTYALUSIX, TIIYOOKO YKO-
peHeHbI B Hac. OBageHe HOBBIMU MEHTAIbHBIMU MOJCISIMU ITOMOTA -
€T IIPEeOoIoJIeBaTh OTPAHUYCHHOCTh BOCIIPUSTHSI MUpPa 1 CIIOCOOCTBYET
OTKPBITOCTH yMa.

MeHTanbHbIE MOIEIN OKA3bIBAIOT CUILHOE BIUSHNE Ha BCE AUCLIU -
TUTMHBI, HO 0COOEHHO Ha CMCTEMHOE MBIIICHUE, TaK KaK, Hallpumep,
B CUJIy CBOEM HETMOKOCTH OHU MOTYT SIBUThCSI CEPhE3HBIM 0aphepoM K
CUCTEMHOMY U3MeHeHMI0. [Ipy 3TOM 3T IBe AUCLUTUIMHBI SIBJISTIOTCS
B3anmonpononHsomuMy. [TosscHUM 3To Ha TipuMepe OTHOM U3BECTHOM
meTacdopsl. UToObI OpraHM3alKs MOIJIa, Tak CKa3aTh, «yBUIETh 3a JIe-
PEBbSIMU JIeC» (TO €CTh 3a COOBITUSIMU — 3aKOHOMEPHOCTH), HEOOXO-
JUMO TIpUOETHYTh K TISITON TUCLIUIIMHE — CUCTEMHOMY MBbIIILJIEHUIO,
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HO MIpU 3TOM HaJ0, YTOOBI CHayaja aaekKBaTHO (HE alpuopu) ObLIU
BOCIIPUHSITBI «I€PEBbsI» (B 3TOM BKJIAJ TUCIIUTUIMHBI MEHTAIbHBIE MO-
JIeJIN).

TpeTba AgncumnanHa: popmMmpoBaHue obLiero BUAEHUA

Jns BbIpaOOTKU M TIOAJEPXKAHUST OOIIET0 BUASHMS, IO MHEHUIO
1. CeHre, BaxXHO clejiaTh «3pUMbIMU OOIIIME KAPTUHKU OYayILEero»,
KOTOpbIe OYyAyT CTUMYJIMPOBATh MpeAaHHOCTh neny. PopMupoBaHue
0011Iero BUAEHUS MTPOUCXOAUT B TMpoliecce oOyuyeHus Tpu COBMECTHOM
pabote isi JOCTMXKEHUsT oOlux 1eneir. OOlee BUAEHHUE IO3BOJSI-
€T B3palllMBaTh JOJTOBPEMEHHbBIE 00513aTeJIbCTBA, a HAJTMUUE EAUHON
LIEJIA TTOBBILIAET TBOPYECKUI MOAXOL COTPYIHUKOB K PELIEHUIO 3a1a4
3a CUET UX FTOTOBHOCTHU K PUCKY U MIPENOCTABIEHHON UM BO3MOXHOCTHU
9KCMEPUMEHTUPOBATh. DTa AUCIHUILUIMHA CO30AeT MPEeAnOChbUIKU s
HOBBIX CITOCOOOB MBIIIIJIEHUS U ICHCTBUS, @ TAKXKE MPUIAET MPOIIECCY
(GYHKUIMOHUPOBAHUSI OOyYarolleiics opraHM3alliu OCOOyIo liejieHa-
MpaBJIE€HHOCTb U 3Hepruio. [Tpu HAIMYKMK OOLIEro BUAEHUS U eNUHOM
LIeJIU Y COTPYIIHUKOB BO3pACTAET XeJlaHWe T0OPOBOJIbHOTO BKIIOUEHMS
B Mpoliecc 0Oy4YeHUsI U CTpeMJIeHUe K JIMUYHOCTHOMY COBEPIIEHCTBO-
BaHMUIO.

YeTBepTas gMcumnnanHa: rpynnoBoe (komaHaHOe) obyuyeHune

IpyninoBoe o0ydyeHUe — 3TO MPOLIECC TOCTUKEHUS CaXKeHHOCTH
U Pa3BUTUE CIIOCOOHOCTU IPYMIIbl JOCTUTATh PE3YJIBTATOB, 3HAUMMBIX
KakK IS ee WICHOB, TaK W TSI opranm3anni. OHO HAYMHAETCS C «Ira-
Jlora» 1 pa3BUBAET CIIOCOOHOCTb CTPEMUTHCS K HAAWHIUBUIYaTbHBIM
1essiM. [pynmnoBoe oOydeHue sIBIsIeTCS OUeHb BaXKHOU TUCIIUTIIMHOM,
100 ecJIU TPYMIIbl (KOMaHIbl) HE CLIOCOOHBI YUUTHCS, 9TOTO HE CMOXET
creaTh U OpTaHU3aIIMS B IICIIOM.

B ocHOBe rpynmnoBoro ooy4yeHust JIeKUT IUCIUTUIMHA (hOpMUPOBa-
HUE 00I11eTO BUAEHMS, @ TAKXKE OHO TpeOyeT IMYHOCTHOTO MacTepCTBa.

MaTasn AncumnianvHa: cucteMHoe MbllsieHne

I1. CeHre oOpailiaeT BHUMaHKE Ha OCOOYIO Ba’KHOCTb IMSITOM AMC-
LIMTITMHBI — CUCTEMHOTO MBIIIJIEHUS, 10O MMEHHO OHO, TI0 €r0 MHe-
HUI0, 00ecTieunBast B3aMMOICCTBIE 1 B3aUMO3aBUCUMOCTD BCEX TIPO-
YUX JUCLMUIUIMH, COOTBETCTBYET CIIOCOOHOCTH BOCIIPUHUMATh 1IEJI0€,
a He YacTu OpraHu3aluy U MPUBOIAUT K TOMY «4TO LIeJI0€ MOXET CTaTh
YeM-TO OOJIBILIMM, YeM CyMMa ero yacrteii». be3 cucTeMHOro MbIlie-
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HUSI, IO MHEHUIO aBTOPA, BCE OCTAJIbHbIE YMEHUS M 3HAHUS OCTAIOTCSI
JIUIIB pa3pO3HEHHBIMY ITpHeMaMi M MOITHOM HOBUHKOI HayKM YIIpaB-
JIEHUS.

brnarogapsi cMCTEMHOMY MBIIIUIEHUIO TPOUCXOIUT U3MEHEHUE CO-
3HAHMS: CTAHOBUTCS BO3MOXKHBIM BHUIETh B3aMMO3aBUCUMOCTH, a HE
JIUHEHHBIE 1IeTIOYKU TTPUINHHO-CISACTBEHHBIX CBSI3eil M BOCTIPUHU-
MaTb MPOLECChl UBMEHEHM, a He CTATUYHbIE COCTOSTHUSI.

Takum oOpa3oM, CUCTEMHOE MBIILICHNUE, TJIaBHbIe 3aKOHBI KOTO-
poro nipuBeneHbl I1. Cenre [Senge, 1990] u paccMaTpuBaloTCcsl HaMu
HIKe, SIBJISIETCSI OCHOBOIT 00yJaloIeiicss OpraHu3alum.

ABTOp (Op. cité) BblAensieT oAMHHAAlATh 3aKOHOB CUCTEMHOTO
MBIIIIEHUS.

CerogHsLHMe NpobsieMbl eCTb NOPOXKAEHME BUEPALLHUX PeLIEHW

MBI 10BOJILHO YaCTO HE 3aMevyaeM, YTO MPUHSIThIE PellIeHUs PO~
CTO MepeMecTUIM MPOOJIEMHBIE BOMIPOCHI U3 OIHOI YaCTU CUCTEMBbI
B JIpyryio, 00, KaKk 3TO 4acTO ObIBa€T B OpraHU3allUsiX, pelIeHUueM
MEPBUYHON TTPOOIEMbI 3aHUMAIOTCSI OTHU JIIOAM, a HOBOM — COBCEM
Jpyrue.

B nouckax nmoHMMaHMUsI UCTOKOB HaIIUX MPOOJIeM, HalIo Mpuoer-
HYTb K BOCIIOMWHAHMIO TOTO, KaK MBI pelllajii CBOU MPOOJIEMbI B IIPO-
LIJIOM.

Cuna ,D,e[/lICTBMﬂ PaBHa cune I'IpOTI/IBO,CI,GI?ICTBI/Iﬂ

B cuctemMHOM Iomxome 3TO SIBJIEHUE U3BECTHO KaK «KOMITEHCUPY-
folast odbpatHas CBA3b». Tak, eCJIM HaIllM YCUJIUSA He BeOyT K YCTOM-
YUBOMY YJIYUILIEHUIO CUTYallMW, Mbl MOXEM MpuiaraTh euie 0oJiblie
YCWJINM B HaAEXIe Ha TO, YTO TPYIAOM MOXHO TPEON0JIeTh BCE TPETIST-
ctBusg. Ha camom Xe menie HacTOMYMBEIC MEMCTBUS, TIPEAITPUHIMAC-
MBI JUTS VAYYIIeHUS CUTYallMi, HEPEIKO TIPUBOISIT K ee YXYIIICHHUIO
13-3a MPOTUBONEUCTBUSI CUCTEMbI. TO ecTh camoe GiaroHaMepeHHOe
BMEIIIATeIbCTBO B pabOTy CUCTEMBI MOXKET BBI3BaTh TaKyI0 OTBETHYIO
peaKkIInio, KOTopasi IepeKpOoeT BCE €r0 MOJIOKUTETbHBIC Pe3y/IbTaThI.

I'Iepep, AONTOBPEMEHHbIM
yXyaglweHnem Hactynaet Jerkoe yay4yiueHume

B MHOrOypoBHEBBIX cCTeMaX, 00pa3yeMBbIX JIIOIbMU, BCETAa MHO-
IO BO3MOXHOCTEI JOCTUYbL KPAaTKOBPEMEHHOTO YIydlleHUs. ToJbKO
MOCJIEeACTBYS, CO3aBaeMble KOMIIEHCUPYIOIE 00paTHOM CBSI3bIO (KO-
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TOpasi OOBIYHO JIEUCTBYET C «3a/I€PXKKOM»), B KOHEUHOM UTOTE BCE PaB-
HO HAYHYT MPOSBIATHCSI. MOXeT MpONTH 1Ba, TPU WIM YEeThIpe roja,
Mpexne yeM 3Ta MpobiemMa BepHeTCs BHOBb UM BO3HUKHET HOBas,
elie 6osee cioxHas. Kak mpuMep, MOXKHO TPUBECTU CUTYaLIMIO, KOTIa
B pe3yJibTaTe BMeIIaTebcTBa PYKOBOJACTBA BCE CHauaa yaydllaercs,
a MoTOM eule cuibHee yxyaiaercs. Ocoboe BHUMaHKE Ha 3TO HE0O-
XOIMMO OOpaTUTh B TEX OpraHMU3alLMSIX, TIe MPOUCXOAUT TepUOINYE-
cKasi CMeHa PYyKOBOJISIIIIETO COCTaBa U pelleHUs] MOTYT MPUHUMATHCS
WMEHHO /151 ObICTPOTO YIYUIlIeHUsI CUTYalluW, UK, YTO el1lle XyKe, 115
YKPEeTJIEHUS] JIMYHOM BJIACTU, TO €CTh 03 3a00Thl O TOJITOBPEMEHHBIX
MOCJIEACTBUSIX, TAK KaK, KOTIa OHU HACTYIISIT, «B PYKOBOJSIIIEM Kpeciie
OyZIeT CUAETh KTO-TO APYTOif».

OdeHb BaxkHO Bceraa TOMHUTHh O HEOOXOMMMOCTH PAacCMOTPEHMS
pPa3TMYHBIX aJTbTEPHATUBHBIX BAPUAHTOB PEIICHU U TIPOrHO3MPOBAThH
HX BO3MOXHBIC TTOCJICACTBUSI.

OG6bIUHO flerkuii BbIXod — 3TO NyTb Ha3az

st oObsicHEeHUsT 3TO 3akoHa cucTteMHoro MbinuieHus: I1. Cen-
re npuberaeT K COBpeMEHHOI BepCUM ApeBHEI Cy(dUiiCKON IpUTIH,
IJi¢ TOBOPUTCSI O TOM, YTO OHHAXIbl HOUHOM ITPOXOXMIA, YBUIS IO
YIMYHBIM (pOHApEeM MbSHOTO0, MOJI3aI0IIEero Ha YeTBEpeHbKaX U YTO-TO
MIIYIIEro, MpeajaraeT IOMOIIb U Y3HAET, YTO TOT IOTePST KIIFOYU OT
JIoMa. «A e Thl UX MOTEePsUI?» — cIpalirBaeT npoxoxuii. ITesHuia
OTBEYAeT, YTO Iepell ABEPhIO. «A MOUYeMy Ke Thl UILEIIb UX 31eCh?» —
U3YMJIIETCS TIPOXOXMIA. «A MTOTOMY, — OTBeYaeT TOT, — UYTO y MOei
JIBepU HeT hoHaps u TeMHo» [Cenre, 2006, c. 78].

He cekper, 4To 60JBIIMHCTBO U3 HAC TIPEAIIOYUTAET AeIaTh TO, YTO
JIy4llie ToydaeTcsl M UCMOJb30BaTh YK€ 3HAKOMBIE PellIeHUS.

[TocTosiHHOE M HACTONYMBOE MCIOJIb30BaHWE M3BECTHBIX pellle-
HUIi, Korma 6a30BbIe MPOOJIeMbl BCe yXyalIaTcs, o MHeHuto T1. CeH-
re, — 9TO MPOSIBJICHUE HECUCTEMHOTO MOAX0A.

bbiBaer, uto J1IeKapcCTBO ropuwe 6onesHu

IIpu ucnonb30BaHUM HECUCTEMHBIX PEIIeHUIl Mbl PUCKYEM CO
BPEMEHEM BMACTh B 3aBUCUMOCTb OT UCIIOJb3YEMOTO MJIs1 00IeTYeHU s
npobjeM Metona. Eciu, HanmpuMmep, Mbl pelliuM MOAHUMATh cebe Ha-
CTPOCHHE U CHUMATh CTPECC C MOMOIIIBIO AJIKOTOJIsI, TO 3TO 3HAKOMOE
U JIETKOE pellieHUe MOXET 0Ka3aThCsl He TOJIbKO Hea(h(heKTUBHBIM, HO
U OTACHBIM, €CJIM BOMJET B MPUBBIUKY, OO MBI BCE MTPEKPACHO 3HAEM,
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HACKOJBKO 3TO MaryoHo JJisg 300pOoBbsl. TakuM oOpa3oM, JieKapCTBO
OyzmeT ropiie OOJIe3HU.

M Takoro poaa 3aBUCUMOCTEM CyIIIeCTBYeT MHOXeCTBO. [TosiBuIoCh
Jaxe ocob0oe Ha3BaHUE 3TOTO SIBJICHUSI, U3BECTHOE KaK «IePeIOXKUTh
OTBETCTBEHHOCTb Ha MOMOTralomero». Tak, HampuMmep, B OM3Hece BMe-
CTO TOTO, UTOOBI O0YYATh CBOMX MEHEIKEPOB, Mbl MOXKEM TePeKJIaIbI-
BaTh OTBETCTBEHHOCTb HA KOHCYJIBTAHTOB WJIN APYTUX «IIOMOITHUKOB»
M TIOITACTh B 3aBUCUMOCTb.

BriBoa: perieHus 1OKHBI «ITOBBIIIATh CLIOCOOHOCTh CUCTEMBI 00-
pPOThCS C COOCTBEHHBIMU TPYIHOCTSIMI».

BbICTpee — 3HaAa4YuUT MmejgJsieHHee

Heo0xonumo IIOMHUTDb, YTO KaxXdad IpupoaHad CUCTeMa MMECT
OIITUMAJIbHBLIC OJIdd HEC TEMIIbI pOCTa. DTa CKOpPOCTb 0OBIYHO HAMHOTO
MEHBIIIE MAKCUMAJIbHO BO3MOXHOIA. HOC—)TOMy IIpU CJIMIIKOM 6bICTpOM
TEMIIC pOCTa caMa CUCTEMa CaMa HAaYHET TOPMO3UTL N CO3aBaTb pU-
CKM 1Jid BbKMBaHUA OpraHmu3alunm.

anIHVIHbI n cnepcTtemA pasbeaMHeHbl BO BpEMEHU U NPOCTPaHCTBE

Jltonu yacTo cTpagarmT OT HECOBIIAACHUS MEXIY OObeKTUBHOM pe-
aJIbHOCTBIO Y TIPUBBIYHBIM IS HUX CITOCOOOM MBICIUTh 00 3TOi pe-
anbHOCTH. I yCTpaHEHUS 9TOr0 HeCOBMAAEHUST HEOOXOMUMO TIPEXKIe
BCETO OCO3HAHWE TOTO, YTO TMIPUIMHBI M CICACTBUS MOTYT OBITh pa3b-
eNIMHEeHbl BO BpeMeHU M TmpocTpaHcTBe. [lon «ciencTBUsiIMU» 3[eCh
TMTOHUMAIOTCSI OYeBUIHBIC MPU3HAKK MPOOIEM, a TIOI «IIPUIMHAMU» —
0COOEHHOCTU (PYHKIIMOHUPOBAHUST CUCTEMBI.

Pe3ynbTaThl Manbix U3MEHEHN MOTYT 6bITb OUEHb 3HAUUTEIbHBIMMY,
HO TPYAHO HaNTK NoAXOAALLNI O6BEKT ANA BO3AEeNCTBUA

CucreMHOE MBILUIEHHE ITOKA3bIBAET, UTO MaJible, XOPOIIO HAIlpaB-
JIEHHBIE AeHCTBUSI MOTYT CTaTh MPUYMHON 3HAYUTEIBLHOTO U YCTONYM -
BOTO YJIYYIIEHMSI, €CJIM CUJia Obljla TIPUIOXKEeHA B MPaBUJILHOM MeCTe.
DTO SIBIIeHNE HOCUT Ha3BaHUE «IIPUHIIUI pbluara». 3a4acTyio IJis pe-
LIEHUs TOM WM UHOM MpoOJeMbl TOCTATOYHO YBUIETD, Tlie PACIOJIo-
JKeH pbluar, MUHUMAaJIbHOE BO3IeiCTBUE HA KOTOPBII OOECIIEUNT IJTH -
TeIbHOE U 3HAYUTEIbLHOE YIyUIIeHHE.

[To mHeHuto T1. CeHre, HET MPOCTHIX MPaBUJ HAXOXICHUS Pbl-
yara, HO TIpA 3TOM CYILIECTBYIOT MPUEMbI MbIIIJICHUSI, 00Jieryamponie
nmouck. B mepByto odepeab HEOOXOOUMO TIPUYUUTh ce0s1 CMOTPETh Ha

165



Yactb Il. Camoonpegenerve
JIMYHOCTM B BU3Hece

OCHOBHBIE «CTPYKTYpBbI», a He Ha coObITUS. Jlanee, HY>KHO MBICJIUTh B
TepMUHAaX Ipollecca UBMEHEHUI, a He AyMaTh O MTHOBEHHBIX Iepe-
MEHax.

Mo>kHO uam ectb nupor, nin nMmeTb ero —
HO Hé OAHOBpPEMEHHO N TO U Jpyroe

3mech aBTOp OMUCHIBAECT OIMMOOYHOE MPEACTaBICHNUE O MHOTHMX
«IUJIeMMax», KOTOpble, TT0 CYyTU CBOEH, TAKOBbIMU He sIBJsIIOTCS. 60
OHM, TI0 €T0 MHEHMUIO, eCTh JIMIITb TOOOYHBIE PE3YIBTAThl «CTATUYHOTO
MBIIIJIEHUSI», TO €CTh Pe3yJbTaT OTCYTCTBUS TTOHUMAaHUS TIporiecca 1
JUTUTETbHOCTU U3MeHeHui. UHbIMU c/ioBaMU, Mbl HE BUAUM BO3MOX-
HOTO Haujy4llero pa3pelieHus: mpo0eMbl U3-3a TOTO, YTO 00iamaeM
9TUM CaMbIM «CTaTUYHBIM MBIIUIEHUEM», KOTOPOE He MO3BOJIsIeT HaM
YBUIIETH CYIIECTBOBaHUE MTPOOJIEMbI HA OOJIBILIOM ITPOMEXYTKE BpeMe-
HH, a TOJIbKO Ha (PDMKCHUPOBAHHOM, B paMKaX KOTOPOTO MBI TIPUBBIKIIN
MbICJIUTb.

KoHeuHo, HEeKOTOpbIe BOMPOCHI MPOCTO HEBO3MOXKHO PEIINUTH 3a
KOpPOTKHE CPOKHM M OBIBAaeT, YTO OHW HE pa3pelialoTcsl 3a OXWH IO,
HO, IJIABHOE, XOT$1 Obl MOCTapaThCsl MPEACTAaBUThL ce0e TO, KaK MOXKHO
«yOUTb IBYX 3ailieB» B OyIyIlIEM.

Ecam pa3aenntb CJiOHa nonoJjiaM —
He NoayuunTCca ABa MaJieHbKUX CJ1I0OHa

BocTouHast uctopust o ciensix U cioHe (monpodOHee cM. [CeHre,
2006, c. 83—85]) cBHIETENBCTBYET O TOM, YTO MOXHO OYE€HBb XOPOIIIO
MpeCTaBJISITh ceOe YacTu OpraHu3aluu, HO He 3HaTh, KaK OHAa BbITJISI-
JIUT B LIEJIOM.

Jlenenue nmpoOjieM opraHM3aliy Ha YaCTHbIE MPOOIEMbI OTIEIOB
B OOJIBIIIMHCTBE CJIyuyaeB MOXET MPUBECTU K IJIaYeBHBIM JUIsI Hee T0-
cieacTBUSIM. UTOOBI PELIUTD CJIOXHYIO IIpobieMy (Ha IIpuMepe UCTO-
pUH O CJIOHE), HEOOXOMMMO MPOAHAIM3NPOBATh C HECKOJIBKUX TOUEK
3peHUs] pa3IMYHble B3aMMOAEICTBUSI, BHIXOASIINE 3a TMpeaebl ¢hop-
MaJIbHBIX TTOpa3aesIeHui, CyIeCTBYIONINX B CTPYKTYpe KaXKnoit opra-
Huzauuu. To ecTh 151 MTOHUMaHUSI CaMbIX CJIOXKHBIX BOITPOCOB U TTPO-
0JIeM HY>XKHO YBUIETb CUCTEMY B 1IEJIOM.

BuHuUTb HEKoro

Kak MN3BECTHO, JIIOAMW CKJIOHHbI BO3Jj1araTb BUHY 3a UX Hp06ﬂeMbI Ha
KOTO-TO APYroro njin Ha BHECIIHUE o0cTosTenbcTBa. CUCTEMHOE MBIIII-
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JIEHUE YYUT Hac, 4To HeT Hu4ero BHellHero. I1o muenwuto I1. Cenre,
«Mbl ¥ TIPUYMHA HAIIIUX ITPOOJIEM — YacTb OJHOM CUCTEMBbI».

TToBTOpSISl CKa3aHHOE paHee, HATOMHUM, YTO OYEHb BaXKHO, YTOOBI
BCe MSITh JUCUUIUIMH, 00s3aTeJIbHO MOIYYaIu CBOE Pa3BUTUE B COBO-
kynHoctu. Tak, I1. CeHre oTMe4aeT, YTO CUCTEMHOE MbIIILIEHUE «HYX-
JAeTCd B YMEHUSX M JUCIMIUIMHAX, TO3BOJISIOLIMX CTPOUTh OOIIEE BU-
JleHue, BbipabaThiBaTh HOBbIE MEHTAJIbHbIE MOJIEIN, OPTaHNU30BbIBAThH
rpyImnoBoe (KoMaHAHOE) 00yYeHHEe U IMOOLIPSTh JUYHOE MaCTepCTBO»
[Cenre, 2006, c. 31].

IIpuBenem npumep aBropa. KomMepueckast aBuauust Havyana Iv-
POKO HCIOJIb30BaThCsl TOCAe TOrO, KaKk B TPAHCIOPTHOM caMoJieTe
Douglas DC-3 66111 BiepBble 00beIMHEHBI IISITh KPUTUIECKM BasKHBIX
KOMITOHEHTHBIX TEXHOJIOTUi. 31eCh HEOOXONUMO BBIIEIUTH JBa MO-
MEeHTa: BO-TepBbIX, ycrex DC-3 onpenennia UMEHHO COBOKYITHOCTD
MATHA 3J€MEHTOB: YEThIpEeX ObLIO Obl HENOCTATOYHO; BO-BTOPBIX, ITO
OBIJTO HAYaJIOM Pa3BUTHUSI HOBOIT OTpaciy, a He BEpLIMHON Mporpecca.

ITo mMuHenuto Il. Cenre, kaxaasi OTUCHMIUIMHA UIPAeT BaXHYIO
pOJIb B JIOCTUXKEHUM yCTEXa, HO UMEHHOE MX COBOKYITHOE pa3BUTHE
W UCIOJIb30BAHUE SIBJISIETCS OCHOBOIMOJIAraloliuM B TTIOCTPOEHUU Op-
raHu3alui, CIIOCOOHBIX 00yYaThCsl U HEMPEPBIBHO PACIIMPSATH CBOU
BO3MOXHOCTU. M Te opraHu3zaiMu, KOTOpble HaXoAsTCsl B Mpolecce
TpaHcdopmaly B 00ydaroimecs, TOCTOSSHHO OKa3bIBAOTCSI HA HOBO
BOJIHE COBEPILIEHCTBOBAHNS U IKCIIEPUMEHTUPOBAHUS.

Pa6orter I1. Cenre, K. Apxupuca 1 Opyrux y4eHbBIX HOCTYKWIN
OCHOBOI1 IIJIST co3MaHus 00yJyarolInx ceTeit — ogHoi u3 popM odyya-
toleiicss opraHu3aiyu, Kotopsle HaunMHasi ¢ 2007 roga ObLIM ycnel-
HO MCHOJIb30BaHbl B OMHOI M3 KPYMHBIX OpraHU3alMii (KOMITaHUIA)
®panuun — HaumoHanbHOM 001IecTBe (PpaHIy3CKUX KEIE3HBIX 10~
por (SNCF)2.

MBI pacCMOTPUM OCHOBHBbIE aCMeKThl (PYHKLIMOHUPOBaHUSI 0OyJa-
IOLIMX CeTell U TO, B KaKUX cllydasix Haubosiee YMeCTHO UX MCTOJIb30-
BaHMeE, a TAKXKE MPUBEIEM HECKOJBKO OCHOBHBIX PE3YyJIbTaTOB MpHUMe-
HeHUs obyJaronux ceteil B Komrmanun SNCF.

2 Société nationale des chemins de fer francais.

3 O6yuaromue cetu B komnaHuu SNCF 6bin 00BKTOM HCCIIENOBATETHCKOTO
TPOEKTa, MPOBENeHHOro AenapramMmeHToM OpraHu3allMOHHBIX M3MeHeHui bus-
Hec-mkoJibl DCCEK B corpyaHunuectBe ¢ SNCF non pykoBoactsoM /. OTtuccbe,
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OnpepeneHne obyuaroLmx ceTemn

ITo muenuto 2K.-I1. FOpo, KoTopslii OblJI OTHUM U3 MEPBBLIX MHU-
LaTOPOB HCIIONIb30BaHUS oOy4amommx cereil B kommnanum SNCEF,
OHU TIO3BOJISIIOT PYKOBOAUTENSIM U COTPYAHUKAM COOMPATbCSI BMECTe
IUISI IMAJIora, BBIABMIKEHUS W MPOBENCHUS SKCIIEPUMEHTOB I10 TpH-
MEHEHMIO MPEMIOKEHNI ¢ LIeJIbI0 YBeIndeHUs 3(OEKTUBHOCTU MPO-
M3BOJACTBEHHOM AesATeIbHOCTU. [Ipu 3TOM ciieayeT OTMETUTh, YTO 00-
yUYarlIie CETU CIIOCOOCTBYIOT PA3BUTHIO U MTOBBIIIIEHHUIO CITIOCOOHOCTH
KoMnaHum K aganrtanuu [Hureau, 2009].

OOyuarolme ceTd MOTYT OIPEAC/ISIThCSI KaK BO3MOXHOCTh YYUTh-
csl BMeCTe B TIpoliecce IeITeIbHOCTU OpraHU3aluu, BOKPYT ee 00beKTa
JUJIS TOTO, YTOOBI COBMECTHO KOHCTPYMPOBATh U3MEHEHUS B Ipeneax
cepbl CBOETO BIUSIHUS HETTOCPEACTBEHHO TMIEPe/l TeM, KaK UX BHEIPSTh.

ITo muenuto Il. Cenre, u3dMeHeHUSI HE OOJDKHBI ITPOMCXOIUTH
CHOHTaHHO. JIJIsI 3TOro AOJKHBI YYUTHIBATHCS CJACAYIOIINE BECOMBIC
o0crosTenbeTBa: 1) HaMure yoeauTeabHbIX apTYMEHTOB ISl U3MEHe-
HUii; 2) BpeMsi; 3) HaJIMUMe TTOAAEPXKKU 1JIsl TPOBeAeHUs U3MEHEHUIA,
YTO U JelaeTcs Ipu padoTe oOyJarolieii CeT.

OpraHuzaliOHHbIE M3MEHEHUSI MPOBOOATCS HE HAa OCHOBAaHUU
Mpeaornpeae/eHHOro TiaHa, HO TIPU TMTOMOIIM UX COKOHCTPYUPOBAHMUSI.
OHU TIPOAOJIKAIOT ObITh AKTYaJTbHBIMU B TIEPBYIO OYepelb [IOTOMY, YTO
OKpYKalolllas cpelia MOCTOSTHHO MEHSETCSI U K Hell HeoOX0omnuMo aiarn-
TUpoBaThcsi. KpoMe Toro, Takoil crmoco0 Mo3BoJIsIeT JOOUTHCST 00Ib-
LIl pacIoI0XeHHOCTH MepCoHaja K U3MEHEHUSIM, 100 oOydJalolume
CeTH, CTaBsl CBOMX UJIEHOB B TMO3ULIMIO CO3UaATeNel, TPEnoCTaBIsIIOT
UM BO3MOXHOCTb OOCYKIECHUS BBOIMMBIX HOBILECTB U UX KOPPEKTU-
POBKM B IIpolLIecce BHEIPEHUS.

OOyyarolliue ceTu MPUBJIEKAIOT K COBMECTHON paboTe ¢ LEeblo
KOJIJIETMAJIbHOTO MCIOJIb30BAHUSI TIPAKTUUECKOTO OMbITa MPEICTABU-
TeJlel pa3IMYHbIX CIIEUATbHOCTEN M 3aHUMAaeMBbIX JOJDKHOCTE BHE
WepapXuyd OpraHu3alyu. DTO, B YaCTHOCTU, O3HAYAeT, YTO MHEHUE
KaxXJ0TO0 YIaCTHUKA UMeeT OMUHAKOBYIO LIEHHOCTh, HE3aBUCUMO OT €TI0
MO3ULIMK B opraHu3anuu. OTMETHUM, YTO MPUBJIEYEHUE K COBMECTHOI
paboTe JIMILI, 3aHSITBIX B Pa3JIMYHbBIX TTOApa3e/eHUsIX BHE UepapXuie-

Ha pe3yJibTaThl KOTOPOTo Mbl onupaeMcs (cM. Takke [ Vandangeon, Autissier, 2012;
Vandangeon, Autissier, 2013; Autissier et al., 2013; Otuccee u ap., 2015; Otuccobe
u 1p., 2016; Otuccoe, @ykpu u ap., 2016]).
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CKOIl CTPYKTYpBbI, SIBJISIETCS OMHUM U3 OCHOBHBIX IIPUHLIMIIOB PAOOTHI
oOyyarouux ceTei.

OOyualoiue ceTu IO3BOJISIIOT UX YYaCTHUKAM PacIIUupUTh chepy
cBoero BiausHus. Kakum oO0pa3om 310 mpoucxomut?

OOBIYHO, YTOOBI TTOBAUSATH HA YTO-TO MM KOTO-TO, Ha YTO MBI HE
“MeeM BO3MOXHOCTU HEMOCPEICTBEHHO BO3IEHCTBOBAaTh, HAM HEO0-
XOIVMO OIIEPEeThCsI Ha TOrO KOJIJIETY B c(pepe Hallero BIMSHMS, KTO
B COOCTBEHHOI cdepe BIUSHUS MOXET BO3IEeiICTBOBAaTh Ha HYKHOTO
HaM 4YeJIoBeKa WM Bompoc. TakuM o6Gpa3oM, MPOUCXOIUT paciliupe-
HUe cepbl Hallero BausHus. B cuily Toro, 4to ydacTHUKM 00ydaro-
LIUX CeTei SIBIISIIOTCS MPEICTaBUTENSIMU Pa3IMUHBIX TIpodeccuii u
MO3WLIMIA, OHU ITOJY4YaloT BO3MOXHOCTb BO3IEHCTBOBATh Ha TOT WJIM
MHOI1 Bompoc, po0jieMy uepes chephl BIMSHUS IPYTUX YIaCTHUKOB.

B kakux cnyyasx Hanbosee ymMecTHO UCMOb30BaHUe
obyuarowux cetein?

Kak mbI 00 aTOM yake nucanu [Otucene u np., 2016], oTBET Ha 3TOT
BOIIPOC 3aBUCUT, C OJHOM CTOPOHBI, OT CTENEHU CIOXKHOCTU BHIHOCU -
MOI1 Ha pacCMOTpEHHUE NPOOJIEMBI, a C APYTOil — OT OXXMIAAEMOTO YPOB-
Hs1 oOyueHusi. Kpome Toro, obyuaroiiue ceT MOOMIU3YIOTCS 151 pas-
paboOTKU Orpeie/leHHONM COBOKYITHOCTU TEM.

B nipoliecce paboThl 00yvaloux ceTeit, Kak mpaBuio, paccMaTpu-
BalOTCS JJOCTATOUYHO CJIOXHBIE U KOMIUIEKCHBIE TPOOJIEMbl, MOO UMEH-
HO JIJIS1 MX PELIEHUS YPE3BbIYANHO BaXKHO, YTOOBI COTPYIHUKUA UMEIU
BO3MOXHOCTb OOCYXJaThb CO3MaBIIYIOCSI CUTYyallll0, OOMEHUBAThCS
OMNbITOM W MPEICTaBICHUSIMU /IS BBIPAOOTKU OOI11Ier0 MOHUMaHMUS
npo0JIeMbI U CBSI3aHHOTO C HEl IIaHa AeMCTBUIA.

OO0yuarolas ceTh, KaK MpaBUIO, MOOMIN3YETCs TakxKe, KOTJIa BO3-
HUKaeT HeoOXOAUMOCTb U3MEHEHUS TIPENCTaBICHUI U HOPM, TO €CTh
00 U3MEHEHMUSIX TaK Ha3bIBAEMOI'O BTOPOTO YPOBHSI, KOTOPbIE SIBJISIFOT-
Csl CJIENICTBUEM OOYUYEHUSI TTO MOJIEIU «IBOMHASI TTETIs».

Onupasice Ha pabotel K. Apxupuca u . Illona [Argyris, Schon,
1996; Argyris, Schon, 2002], oTMeTHM, 4TO MOXHO TOBOPUThH 00 M3-
MEHEHUSIX TIEPBOT0 YPOBHS (MOJEb «CAMHUYHOM METIN» ), KOIIa pedb
UJET O CMEHE «KOHTEKCTa» (Hampumep, O Tepeessie MaBHOro oduca
kommanuu SNCF u3 ITapmxa riog [Tapux, B Can-denn) nwim o6 nusme-
HEHUM crocoba AesITeIbHOCTU (HapuMep, BBeIEHUU CMapT(OHOB C
orpeneeHHbIM HAOOPOM MPUJIOKEHU I, TO3BOJISIOIMX COTPYAHUKAM,
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B YACTHOCTH MPOBOJHUKAM U KOHTPOJIEPAM MOE310B, UMETb ObICTPHIN
JOCTYM K cyxkeOHo nHpopMaiuu). Tak, aist 3¢pGeKTUBHOTO MpoBe-
JIeHUs UBMEHEHU I ObIBaeT JOCTATOUHO XOPOIIO MPOAYMaHHOM cucTe-
Mbl KOMMYHUKAIIUU B COYETAHUM C TOTIOJTHUTEIbHBIM OOyUYEeHNEM.

M3MeHeHMs1 BTOpOro ypoBHsI («IBOMHAas IET/si») MOTYT 3aTparu-
BaTh, HampuMep, CJAeAyIIIre YIpaBlIeHYECKUEe HABBIKU: MPE1OCTaB-
JIeHUe COTpyIHUKaM CBOOOIbI JEWCTBUI (OYEHb BaxKHOE YCIOBUE
IJ1 pabOThl O0OYYaroIIeil CeTH) ¢ BBHITEKAIOIIUMU U3 3TOrO IIOCIIEM-
CTBUSIMA — BO3MOXHOCTBIO MPOSIBJIEHWS WHUIIMATUBBI U MpaBa Ha
OlIMOKY; M3MEHEHUE LIEHHOCTEel W HOPM, HaIllpUMep, CBSI3aHHBIX C
MnpeoOpa3oBaHUEM TOCYIAapCTBEHHOTO OOCIYXXMBAIOILETO YUYpexKie-
HUS B YUPEXJIEHUE, OPUEHTUPOBAHHOE HA KJIIMEHTOB, UJIK CO CMEHOM
UIEHTU(PUKAIIMU Y COTPYAHUKOB (HEKOTOPbIE paHbllle OTOXIECTBIIS-
JIM MX TIpodEeCCUOHAIbHYIO MPUHAIIEXKHOCTb C KEJIE3HOM JOpOroi,
a HblHe — ¢ aBTOOYCHBIMU TiepeBo3KaMu, Tak Kak kommaHusi SNCF
teniepb npenjaraet ycuayry QuiBus (aBrooyc SNCF), panee He cy-
11IECTBOBABIIY10). B MomoOHBIX ciiydyassx KOMMYHUKALIMS U OOyYeHUe
MOTYT OKazaTbCsl Malod((EKTUBHBIMU, a MPUMEHEHUEe oOyJaromiei
CeTU, HANpOTUB, BeChbMa pe3yJIbTaTUBHBIM ISl oOecriedyeHUs] Heo0Xx0-
JUMBIX IIPEOOpa30BaHUIA.

Oo6yuaroniye ceTu oueHb 3(PheKTUBHBI B TAKMX CUTYaIIUSIX, TaK KaK
OHM TIO3BOJISIIOT yYaCTHUKAM — COTPYIHUKaM, KOTOpble OyayT UMETh
HEeTMOCPEACTBEHHOE OTHOLIEHUE K TTPOLIECCY UBMEHEHUM, TTPETBOPSIST UX
B KM3Hb, CAMUM TMIPOEKTUPOBATH T€ WIU MHbIE U3BMEHEHUS UM paboTaTh
BMECTE C MHUIIMATOPAMU HaJl CII0CO0aMU UX OCYIIECTBIEHUS.

Kob cKOpo MBI XOTUM, YTOOBI JIIOAU OBLIA BOBJIEUEHHBI B TIPOLIECC
U3MEHEeHU, He00XOaAMMO TIPUBECTU UX B IBUXKeHMe. Toraa, eciu Ko-
HeuHas 1iejib UBMEHEHUI OyneT MeHsSITbCcsl (HalpuMep, B CBSI3U C W3-
JaHWEM HOBOTO YKa3a WM BHECEHWEM IIOMPaBOK B CYLIECTBYIOIINE
JUPEKTUBBI), COTPYAHUKU OYAYT ABUTAThCS K HE, BMECTO TOTO, UTOOBI
MaCCUBHO OXUJATh HOBBIX YKa3aHUM K 1€HCTBUIO.

OpraHu3aumsa GyHKLMOHMPOBaHUA obyyatoLLen ceTn
N ee yyacTHuUKn*

JIist onucanust (byHKIIMOHUPOBaHMsI 0Oy4Jalolleil CeTu 1 cocTaBa
ee YJaCTHUKOB mpuberHeM K metadope IepeBa M IpencTaBuM cebe

4 B 3TO0i1 yacTu cTaThU IS ONMCaHUsT DYHKIIMOHUPOBaHUsI O0yJaroleil cetn
U COCTaBa €€ YJYACTHMKOB HAMM MCIOJB3YIOTCSl MaTepuaibl, OMyOJIMKOBAaHHbIE
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nepeBo TpaHcdopMauuu. YToObl AepeBO MOIJIO B3pacTy, HEOOXOMU-
MO B MEPBYIO 04Yepeab MOATOTOBUTH TUIOAOPOIHYIO TTOUBY. To ecTh st
yCIEeIHOro GyHKIMOHUPOBAHUSI 00yJaroleil ceTh HeoOXoa M MepU -
OJl MPeABAPUTENIbHOM MOATOTOBKM (OOBIYHO 3aHUMAET OKOJIO IEeCTU
MecsI1IeB), MPUBJIEKAeTCS] BHYTPECHHUIN WJIM BHEIIHUN KOHCYJIBTAHT.
B aT0 Bpemsi mpouCXOOUT MOMCK TaK HA3bIBAEMOTO HepapXuuecKo-
To «IPUKPBITUSI» 0OyUaOIIeil CeTH U BeAeTcsl paboTa Mo U3MEHEHUIO
CTUJISI TIOBEACHUSI PYKOBOISIIIETO COCTaBa, TaK KaK MpPU BHEAPEHUU
o0yyalolleil ceTu, PyKOBOAUTEISIM HYXKHO OyleT OTKa3aThCsl OT TO-
3UILMU TOCTOSIHHOTO «KOHTpOJIepa» U MPea0CTaBUTh 0OJIbIIYIO CBOOO-
Jy AeHCTBUIA CBOMM COTpYAHUKaM. Takxke B 3TOT MepHOJ MTPOBOIUT-
Csl CBOETO poJla KACTUHT MOTEHIIMAIbHbIX MTPETEHIEHTOB Ha yJyacTue
B OoOyvarolieil ceTu, To ecTb aHaJu3 TOro, KOro cjaeayeT MpUriacuTh
B oOyyalollyto ceTb (Ha 100pOBOJIbHOI OCHOBE), MO0 OYEHb Ba’KHO
UIEHTUPULIMPOBATh U MPUITACUTh B 00YYalOIIYIO CeTh TeX «0e3 KOoro
He 000MTHCH», TaK KaK 3a9acTyio paboTa Hal TeM WJIM WHBIM BOIIPO-
COM TI0 TOU MJIM MHOI TeMaTHKe TPeOyeT CIeIMaTbHBIX TEXHUIeCKIX
3HaHU1. 3aTeM IUTaHupyeTcs ctapToBoe coopanue (kick off meeting).

Ha coOpanuu o0OcyXmaroTcs IpeaIoXXeHUsI pyKOBOACTBA (HaIpu-
Mep, 3a ABa Toga JOOMTHCS TMOBBIIICHUS YIOBIETBOPEHHOCTH KITUEH-
ToB Ha 10%), omnpenensitoTcss TeMbl, HaJ KOTOPbIMU OyneT paboTaTh
oOyuaroiasi ceThb ISl TOCTUKEeHWsI 0003HAUEHHO eV MJTU PeIIeHUs
nocraBjieHHOM 3agaun. KTo Haj Kakoii Temoii Oynet paboTaTh — y4yacT-
HHUKU BEIOMPAIOT JOOPOBOJBHO, M TAKMM 00pa3oM co3IaroTcst paboune
IPYIINBI 00yYalollei ceTr, onpenesaioTcss aHuMaTopsl. Benen 3a atum
AHUMATOpPBI, (PYHKIUEH KOTOPBIX SBJISETCS OpraHU3alrs TPYMIOBbIX
JIVCKYCCHUI C TIOMOIIbI0 HEAUPEKTUBHOTO MEHEMXMEHTA, MPOXOIST
oOydeHre B paMKax CIlellMaJIbHO pa3pabOTaHHOTrO IJIsI HUX MOATrOTO-
BUTEJILHOTO CEMMHApa.

Kaxnasg ceTb HauMHaeT CBOE CYIIECTBOBaHUE C JabopaTopuu
«uzeit», BOBJieKasl B Hee HEOOJBIIYIO YaCTh COTPYIHUKOB (0KoJ0 3%
OT O0IIET0 KOJUIEKTUBA), KOTOPbIe OObEANHSIIOTCS B aHAJTUTUKO-TTPaK-
tnueckyto rpymiy’. Ilocime Boibopa pabGoueil TeMbl WM POOJIEMBI

B [Otuccoe, ®ykpu u ap., 2016], ¢ paspeieHus usgareabctsa. Kpome Toro, Ml
npubenn 3nech K MeTadope «aepeBo TpaHchopMalui», KOTOPO MBI 00sI3aHbI
|Autissier et al., 2013].

5 YYacTHMKM TaKUX TPYIIT HE TOJBKO Pa3MBIILISIOT Haa MpobaeMoit, HO 1
nelicTByoT. OOBIYHO B KOMMAHUM WJIM OPraHU3alMU €CTh JIFOAU, KOTOPbIe 3aHM-
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YYaCTHUKMU TPYIIITBI OOAYMBIBAIOT HOBBIE CITOCOOBI NEATeILHOCTH, Pa3-
pabaThIBalOT HOBYIO TIPOMYKIIMIO M TIAHBI meiicTBuii. Korma 3adukcn-
POBaH IJ1aH AeHCTBUIA, OH TPOXOAUT arpodainio. YToOwl pazpadboTaTh
HAWIyYIIWil METON WJIW TPOAYKT, ero MPUTOHSIOT, IIPUCITOcabIBa-
0T, KOPPEKTUPYIOT TO, YTO ObUIO MPEIJIOKEHO JJabopaTtopueit «uaeit»,
OMUPasICh HAa OOPaTHYIO CBSI3b, KOTOPYIO OHM IOJy4YaloT. DTOT ITan
XapaKTepu3yeTcs TMTOCTOSTHHBIM IBUXKeHEM. Bo3HMKAIOT HeopanHap-
HbIe CUTYallu1, MO3BOJISIIOIIME TOBOPUTH O TOM, UTO 3TU SKCIIEPUMEH-
THI BBIXOIAT 32 paMKHU ACHCTBYIOIIUX «HOPM». B Xome sKcmepumeH-
TaJTBLHOTO 3Tala, KPyT YYaCTHUKOB CETU PACIITUPSACTCS 1 TIPEICTABIISICT
co6oit mopsaka 16% kominexkrrBa. Ma3a paGOTH Hal TPOTOTUTIOM TTO-
3BOJISIET TTOTYYUTh KOHEUHBIM MPOMYKT, XOPOIIO MPUCTIOCOOICHHBIN
JUISI TPaKTUYeCKOTro TPUMEHEHHUST, MO0 OH ObLIT CO3[IaH C MOMOIIBIO TeX
Jofieil, KOTOpble HEMOCPEACTBEHHO 3a/1eiCTBOBAHbl Ha PabOUUX Me-
crax. Eciu 10, 4TO OBLIO MPEMIOXKEHO 1 anpoOMpOBaHO OOyJaromeit
CEThIO, XOPOILIO cebsl 3apEKOMEHAO0BAIIO, TO OHO HAUMHAET pacrpo-
CTPaHSITBLCS €CTECTBEHHBIM IMTYyTEM U TOCTUTAET MEePEeTOMHOIO MOMEHTA
[Gladwell, 2000], KOoTOpBIif MIPUBOAUT K BOBJICYESHUIO 00JIeE IIMPOKOTO
qyciia COTpYIHUKOB (0Kosio 50% pabouero KojutekTrBa). M3mMeHeHue,
pacmIpocTpaHsIsSICh B BUAEC HOBBIX MPAKTUK, TTOPOXKAAET HOBOE TIpe-
CcTaBjieHWe, HalpuMep, HOBYIO KOHILIEIIMI0 cdepbl 0OCTyKMUBaHUSI.
To ecTb Mo 3aBepIIeHNUU TTPOLIECCa ECTECTBEHHOTO PaclpoCTpaHeHU s
HOBBIX MPAKTUK pa3paboTaHHas MpoOJIeMaTUKa CTAHOBUTCS OOIIMM
BUACHUEM [JIs1 TIPUOIU3UTETBHO TTOJOBUHBI KOJJIEKTHBA, KOTOPOTO
OHa Kacaercsl.

IMogmopkamm my1sT oOydJaroIeil ceTr SIBISIOTCS CITIOHCOP, TO eCTh
PYKOBOAUTENb, KOTOPBI OyAET MOAAEePKBATh CETh, WU TPYIINa CIIOH-
COpOB, a TakxKe hacuauraTop.

PykoBoautenb

st mo6oit oOyJarolneir ceTu HeoOxomuMa IOAIepKKa PYKOBO-
auTens (HayaJbHUKA), KOTOPbIM COMIacUTCS MPEnoCTaBIsiTh CBOOOMY
JNEHCTBUM cOoTpyIHUKaM. be3yclioBHO, OH CMOXET OTKJIOHSTD ITPENIo-

MalOTCsl YMCTBEHHOI pabOTOI, TO €CThb «pa3MbILLUISIOT», 4 IPYTUe — «IeHCTBYIOT»,
TO €CTbh MTPOU3BOIAT. B 00yUaloImx CETsIX Te, KTO «IyMaloT» U «IeiCTBYIOT», B3au-
MoIeNCTBYIOT. TO €CTh TOT, KTO, HalIpuMep, 00yMbIBAa€T HOBBII CITIOCOO AeiCTBUSI,
MOXET 3aTeM CaM eTo MTPUMEHUTh U BHECTU B HETO IMPU HEOOXOIMMOCTH KOPPEK-
TUPOBKY.
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JKEHMST YUaCTHUKOB 00yJaloleii CeTH, eC/iv, JOIMyCTUM, OHU MIPOTHUBO-
peJar cTpaTeTd KOMITAHUU 1/WJIN TTOTPEOYIOT OONBINMX 3aTpaT MpHu
BHEIPEHUMU.

KomuteT noaaep >kku

Muccrst KOMUTETa TOMIEPKKN®, COCTOSILETO MPEUMYIIECTBEHHO
U3 YIEHOB COBETa AUPEKTOPOB, — COMPOBOXICHME U HallpaBjcHUE
pabOTHI TPYIII 00YYaIOIIeil CETH, KOTOPHhIE PEry/IapHO IIPEIOCTaBIISIOT
eMy IUIsT alpoOaliMy pe3yiabTraThl AesITEIbHOCTU B BUAE HOBBIX WICH,
TUIAHOB JIEWUCTBUM U T.1.

CnoHcopcknii KomuteT

PykoBoauTenb MOXET MpUOEraTh K TOMOIIU «CITIOHCOPOB», TO €CTh
TeX KOJIJIET U COTPYAHUKOB, KOTOpbIe OyAyT MOMOraTh U HamnpabJsiTh
aHUMAaTOPOB (KOOPAMHATOPOB) KAXKION U3 aHATUTUKO-TIPAKTUIECKUX
rpyrm. CTIOHCOPHI MOTYT OOBEIMHUTHCS B CBOM KOMUTET. DTOT KOMU-
TET CIIOCOOCTBYET MOBBILIEHUIO BOBJIEYEHHOCTHU B ITPOLIECC TTOKUCKA pe-
LIEHWH B paMKax MOIIePKMUBAIOIIETO 00YJAIOIIyIO CeTh MEHEIKMEHTA.

®dacunutatop

Yro0Onl oOyuaromasi cetb (PyHKIMOHMpPOBajaa, HeoOxonum dacu-
JIUTaTOp, KOTOphiil mocsmaer or 30 1o 50% cBoero BpeMeHU 3TOM
muccuu. MacunuraTop SIBIIETCS HEOTHEMJIEMON YacThio 00yUaroNIeii
ceTu. Ero ocHOBHEBIE 3a/1a4M: cO3MaHKe TIPOCTPAHCTBA JUTSI CBOOOTHOTO
BbIpaXEHUsI UJei, KypupoBaHWE aHMMATOPOB U obecreuyeHue «o0y-
yaoleics MaHepbl» ceTu. OTMETUM, 4TO (pacUIUTATOP CETU MOJIKEH
yIeasiTh 0c000€ BHUMaHUE TeM HEIOCPEACTBEHHBIM PYKOBOIUTESIM
(MeHemXkepaM) aKTUBHBIX YJIEHOB OOyyalollleil ceTu, KOTOpble caMu
He BOBJICUCHBI B 3TY CE€Th, I CTPEMUTBLCS 3aMHTEPECOBATh UX YCITEXaMU
CBOMX COTPYJAHUKOB B 3TOI CETU, YTOOBI OHU ObLIN B KypCce MHAUBUIY-
ATbHBIX U KOJUIEKTUBHBIX TOCTMKEHUM KaXKI0To U3 HUX. B TpoTMBHOM
cJTydae OHU MOTY TTOUyBCTBOBATH Ce0OSI «3a OOPTOM».

AHI/IMaTOpr AHAJIMTUKO-NMPaKTUYeCKuX rpynn

AHI/IMaTOpI)I AHAJIMTUKO-TTPAKTUYECCKUX I'PYIIIT — 3TO CBOCTO poaa
CaJOBHUKMU, MMECHHO OHM IICPUOAMYECCKHU ITOJMBAIOT ACPEBO TPaHC-

6 B Pa3HbIX CETAX 3TOT KOMUTET NOAACPKKKM HOCUT PAa3HbIC Ha3BaHUA (Ha—

IIPpUMEP, KOMUTET BJIMAHUA, CHOHCOpCKI/Iﬁ KOMMUTET U T.I[.). 31ech MbI IpUuBOOAUM
OIMMCAaHUE NBYX KOMUTETOB: KOMUTETA IMOJACPKKHN U CITOHCOPCKOIO.
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¢dopMannu, YToObl OHO HE 3aCOXJI0. AHMMATOPHI JOKHBI HAYUYUThHCS
KOHCTPYMPOBATh CBOIO POJIb, KOTOPAsl POJIb 3aKJII0YAETCS B TOM, UTO-
Obl PYKOBOJIUTH OOCYXKICHUSMU B aHATUTUKO-MIPAKTUYECKUX TPYIIIax
(paboumx rpymrax oOydJarolleil ceTu), MOBBIIIATh 3aMHTEPEeCOBaH-
HOCTh YYaCTHUMKOB, IPUCIYIINBATLCSI K TOMY, YTO OHM IIpeaiaraior.
OueHb BaxKHO, YTOOBI OHM ObUIM CHIELIMAIBHO OOYYEHBI IS BHITIOTHE -
HUS 3TOM pOJIM 0 3aIlyCKa CETHU.

YuacTtHukM obyuyatoLueni cetn

Y4yaCcTHUKM COCTaBIISIIOT OCHOBY oOy4alollieit cetTu (KpoHy nepe-
Ba). MMeHHO OHUM B aHAJIUTUKO-TIPAKTUUYECKUX TPYINax IMPOBOAST
JUATHOCTUKY CUTYallUil, 00IyMbIBaIOT MPOOJIEeMbI, CITOCOOBI UX pellle-
HUSI 1 BbIpaOaTbhIBAIOT TUIAHBI AEHCTBUI C YUYETOM Pa3IMYHbIX TOUEK
3peHust. OHU SBJISIOTCS TIPEACTaBUTEISIMU Pa3HbIX Mpodeccuit u ue-
papxXuYecKux MO3ULMA, HO MPU 3TOM KX B3aMMOOTHOLIEHUS BHYTPU
CETU CTPOSITCS Ha BHEMepapXuiyeckKoM npuHiune. Kaxablit yuacTHUK
B CpelHEM MOCBSIIAET OJUH JIeHb B Mecs1l oOyJalollieil ceTu, YieHOM
KOTOPOI OH SIBJISIETCS, HO 3a4acTylo K 9TOMY J00aBJSETCs €XeTHEeB-
Hoe pabouee BpeMmsi, TOCKOJIbKY OH HaXOIMUT OMPENeIeHHYIO0 3aUHTe-
PECOBaHHOCTb, CTAHOBSICh CyObEKTOM MPeodpa3oBaHUi, KacalolnXcs
€ro JIMYHO. YyacTue B 00y4arolleil ceTu Mo3BoJIsIeT MOJTYYUTh JOCTYII B
WHBIE 00JIACTU IeSITEIbHOCTU, TIOMUMO TIPUBBIYHBIX, PACIIIUPUTH COO-
CTBEHHYIO cpepy BIMSIHUS 3a cueT cdhep BausiHus Kosuier. Kpome Toro,
KaxXAblil TIOJlydaeT BO3MOXHOCTh CaMOPa3BUTUSI C TIOMOIIIbIO KOHpe-
peHLIMI 1 JIEKLMI, KOTOpbIe MpeajararoTcsl WieHaM o0yyJalroleit ceTu.

OOyuatoliiasi ceTb CBOEro poja XuBoil opraHusM. B Heli mpoucxo-
AT CBOEOOpa3HbIif 000POT yYAaCTHUKOB, HO MPU 3TOM COXPaHSIETCS ee
OCHOBHOE Si7Ipo, uTo criocoocTByeT camoperysituu. Onbit SNCF no-
KazaJ, 9To 0ObIYHO B ceTu 30% yJacCTHUKOB CHJIBHO BOBJICYCHBI B €€
HeSITeJIbHOCTD, a Apyrue 30% npuHUMAIOT JIUIIb OTAaJCHHOE y4acTHe.

Pesynsraramu npuMmeHeHus1 ooyvaoiux cereit B komnanuu SNCF
aBasioTcs: 118 MJIH eBpo 3KOHOMUM BMecTO T1aHOBBIX 100 MJIH eBpo
(1o maHHBIM JUpeKnmn 3aKyIoK); pOCT UHAEKCA YIOBJIETBOPEHHOCTH
KJIMEeHTOB MH(MOpMaLMeil, MpeaocTaBIsieMOl B Moe3e B clyyae BHe-
LITATHBIX cUTyaluii, ¢ 52 1o 60% (MeHee yeM 3a JBa roja); Co3maHue
JUCTIeTYePCKUX LEeHTpoB 1Mo BceM BeTkaM TGV Est (BbICOKOCKOPOCT-
HBIX TOE3[I0B), a TaKXe JOCTHXXEHUE COOMoaeHNsT pacinucanus 96%;
YMEHbIIEHUE KOJUUYECTBA OTMEHEHHbBIX MOE3I0B MO MPUYMHE TeXHU-
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YeCKMX HEeToAaa0K; yaydllleHre MTH(QOPMUPOBAHHOCTHU KJIMEHTOB 0J1a-
rogaps HaJJaXKeHHOMY KOHTAaKTy MEXAY pa3IMIYHbIMU CIICLINATICTaMMU,
YMEHbIIIEHUEe KOJIMYECTBA BHEIUTATHBIX CUTyallMii Oiarogapsi okasa-
HUIO TMOMOIIM IMaccaxXupaM ¢ OrpaHUYEHHON MOMBMXKHOCTBIO; BBOJ
HOBBIX YCJIYT [JI1 KJIMEHTOB (IIepeHOoC Oaraxka Ha BOK3aJjie, COBMECTHBIC
apronepeBo3ku U T.1.). (ITo nanubiM koMnanuu TER (Transport Ex-
press Régiona) Hopmanaumu.)

Takxe OTMETUM, YTO ONMH U3 OCHOBHBIX PE3YJBTaTOB pabOThI 00Y-
yalleil ceTu — pa3padoTKa IIaHOB JIEHCTBUM ¢ yUETOM CTaIuil BHE-
IpeHMsI, HEOOXOOMMBIX PECYPCOB U MOKa3aTeIei pe3yIbTaTUBHOCTH.

Ob6yuatowme ceTy B CBETE NATU ANCLUNAVH
obyuatowlerica (HayJaroLencs) opraHusaumm
OOyuaroliue ceT CIIOCOOCTBYIOT ITPEOI0JIEHUIO OaphbepOB Ha MYTU
K 0OYyUeHUIO KaK JUIS OTHEJbHBIX COTPYIHUKOB, TaK U JJIS OpraHu3a-
LU B 1IeJToM. Pa3BuTre MHANBUIYATBHON U KOJJIEKTUBHOM TMHAMUKHA
00Yy4YeHMSI TPOMCXOAUT HA OCHOBE MPUMEHEHUS TISITU TUCIUTUTMH 00Yy-
yaoleiics (HayJaloleincs) opraHu3armnu.

MepBas gucuunInHa: AMYHOE MacTepPCTBO
(MMUYHOCTHOE CcoBepLUEHCTBOBaHME)

JInyHoe MacTepcTBO (JIMUHOCTHOE COBEPIICHCTBOBAHNUE) KaXKI0T0O
YeJloBeKa SBIISIETCS YCIOBUEM M CIIEACTBHEM ITOCTOSTHHOTO TIpoliecca
00y4eHUs, HEOOXOIMMOTO ISl AOCTUXKEHUSI TOCTaBJICHHBIX Lieieii. DTa
OVCIIUTITNHA CITOCOOCTBYET Pa3BUTHIO BOBJIEYCHHOCTH COTPYIHUKOB,
pPOCTY >XeJlaHusl U YMeHUsI OpaTh OTBETCTBEHHOCTb 3a CBOU JAeCTBUS
Ha ce0s1. B oOyJaroniyx ceTsx ux YjieHbl caMu MpeaiaraloT peiieHus
IUTST TeX WUTM WHBIX TIPOOJIeM, TIPETBOPSIOT X B KU3Hb, SKCIIEPUMEH-
TUPYS ¥ ydach Ha CBOMX OIIMOKaX. YJyacTue B JaHHOI CeTU MO3BOJISIET
COTPYAHUKAM TOJIYYUTh JOCTYIT B MHbIE Cepbl AeSITeIbHOCTH, TTIOMU-
MO TIPUBBIYHBIX, KPOME TOTO, KaxKIBI M3 HUX MOJTyJ9aeT BO3MOKHOCTh
CcaMOpa3BUTHUS C TTOMOILBIO KOH(epeHLU i 1 JeKunit. Takum o6paszom,
o0OyuaroIiasi CeTb CTAaHOBUTCS HACTOSIIIUM PhIYaroM JMYHOCTHOTO pa3-
BUTUS JIJI51 €€ YJIEHOB.

BTOpaﬂ AncuumnianvHa: MeHTaJibHblie Moaenun

OTa AUCUUIUIMHA OMUpPaeTcsl Ha CIIOCOOHOCTh BCeX JIHoiei mof-
BEpraTb COMHEHMIO U OCIIapuBaTh CBOU IpeayOexxaeHus (arpuopu) u
3aKOHOMEPHOCTU MBINUIEHKS. B paMKax (yHKIIMOHUPOBaHUS 00yYa-
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IOIIMX CETeI MPOUCXOIUT MPOSICHEHUE U NEPECMOTP MEHTAJIbHBIX MO-
JIeJieil ee YWIEHOB — COTPYJIHUKOB OpraHU3alliu Pa3InyHbIX UEPAPXU-
YECKUX YPOBHEM.

B cetu B mepBylo ouepenb 3aMHTEpeCOBaHbl PYKOBOAUTEIN U Me-
HeJKepbl, KOTOPbIE TOKHbBI HAYUUThCS «OTITYCKATh CUTYallUIO» Y IIPU-
3HaBaTh, YTO UJIEU U PELIEHUS MOTYT UCXOAUTb OT UX MOAUYMHEHHBIX 1
He HY>KHO CTPEMUTBCS BCE AepKaTh MO KOHTposieM. ToIbKO Ha Takoi
OCHOBE CETb MO3BOJsIET (DOPMUPOBATh JOBEPUTEIbHBIE OTHOLIEHMS
MEXY PYKOBOJCTBOM, MEHEIXKepaMU U COTPYAHUKAMMU.

Js cOTpyIHUKOB TIPOSICHEHUE U TMEePEeCMOTP MEHTaJbHBIX MO-
Jesieit BbipaxkaeTcsl B OCO3HAHUM BaXKHOCTU TOW POJIM, KOTOPYIO OHU
MOTYT Y JIOJKHBI UTPaTh B OpraHU3aluu. DTO MPOSBISETCS B TOTOB-
HOCTH BBICTYIIaTh ¢ MHUIIMATUBAMU U Pa3BUTUU UX CIIOCOOHOCTEN K
camMoCToATeNIbHBIM JeficTBuAM. COTpyIHMKM ydaTcss OpaTh Ha cebs
PUCKHU B YCJIIOBUSIX OTpaHUYEHHOI paboueli cpenbl, IIe UX BO3MOX-
HOCTH JUUISI MaHeBpa HEBEJIMKM U3-3a TPOMO3IKOTO PEeryjiupoBaHUs,
U OTBETCTBEHHOCTb, KOTOPYIO OHM HE B3sUIM Obl Ha ceOsl MpU APYrux
00CTOSITENIbCTBAX. DTO CTAHOBUTCSI BO3MOXHBIM OJiaromapsi KCIIepu-
MEHTHUPOBAHUIO C HOBBIMU UAESIMU, TaK KaK B KOHTEKCTE TAaHHOTO 3KC-
MEPUMEHTA CYIIECTBYET MTPABO Ha OLIMOKY.

TpeTba AncumnanHa: popmMmmpoBaHue obLiero BuaAeHUs

DTa IUCUUIUIMHA COOTBETCTBYET CMIOCOOHOCTM WHIWBUAOB, CO-
CTaBJISIIONIMX OPraHU3alUIo, CO30aBaTh BUACHUE OYIYyIIETro, pa3aes-
emoe Bcemu. Kak Mbl oTMevanu Bblllie, (OpMUpOBaHUE OOIIETO BU-
JIEHMS TIPOUCXOIUT B TIpoIiecce OOYUYeHUS IIPU COBMECTHOM paboTe I10
TOCTVDKEHUIO OOIINX Hefieit. DTa NUCIIUTUIMHA SBIISIETCS BAXKHBIM KOM-
MOHEHTOM OoOyJalolleii ceTu. YCiIoBus ee (byHKIIMOHUPOBaHMs 0J1aro-
MIPUATCTBYIOT (POPMUPOBAHUIO OOLINX LieJIEi, B TOM YACIIE UHHOBALIU-
OHHBIX, OOIIIETO BUACHMUS 32 CUET MTOCTOSTHHOTO OOMeHA MHEHUSIMU U
COBMECTHOI BBIPAOOTKU pEIIeHUI ee WieHaMu — TpeACTaBUTEIIMU
pa3HbIX mpodeccuii U pa3IMUHbBIX UEPAPXUUECKUX YPOBHE.

YeTBepTas gucumnnanHa: rpynnoBoe (komaHaHOe) obyueHune

OOyuyeHue B KOMaHE aKTyaJlbHO JUISl YBEJUUEHUs] MPOU3BOIU-
TETBLHOCTH Tpyla B KOMITaHWK. PaboTa B KoMaHIe CITOCOOCTBYET IpH-
00OpeTeHMI0 1 pa3BUTUIO 0oJiee IIMPOKMX KOMIIETCHIIMM, YeM 3TO
BO3MOXHO MCKJIIOUMTEIbHO Ha MHAMBUIAYAIbHOM ypoBHE. bosblioe
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MPEUMYIIECTBO 00yUaloIeil CeTH COCTOUT B €€ CITIOCOOHOCTU YKpeTLie-
HUS WHINBUAYAJIBHOTO 1 KOJUIEKTUBHOTO TTOTEHIIMAIa B 00J1aCcTH 00Yy-
yeHus. JApyrumu cioBamu, IJIs1 YYaCTHUKOB CETU OYE€Hb BaxKHO pas-
BUTHE KOJIJICKTUBA, CITOCOOHOTO BMUCATh KAaK OTIEIbHBIX JIONEH, Tak
U BCIO KOMITaHUIO (OpraHu3aliuio) B AMHAMUKY 00ydeHus. DTo oOyye-
HME B paBHOI CTeNEeHU CIIOCOOCTBYET U PA3BUTUIO CETU, U YAYUIIECHUIO
paboThl opraHu3ainu. CeTb HE MOXET CYyIIeCTBOBAaTh 0€3 BO3MOXHO-
CTU 9KCIIEPUMEHTUPOBATH C PELICHUSIMU, MPEIJTOXKEHHBIMU PabOuM-
MU rpynmnamu (KomaHaamu). PazHeie Bepcuu padboueil mpooiieMaTuku
00oraIaTcsa B CETH 3a CYET YIeTa COBOKYITHOCTH YCIIEXOB 1 OITHNOOK.
bnarogapsi 3ToMy ceThb CTAHOBUTCSI MOIIHBIM PbIYAroM YBeJUUYEHUSI
aJanTUBHOCTYA KoMmOaHuUM (opraHu3auuu). I1o cBUaETeIbCTBY OTHO-
ro u3 yJyacTHUKOB (acunutaTopa) odyuarwuieil cetu: «/Ist opraHu-
3alllM, KOTOpasi HaXOOUTCs B Mpoliecce TpaHchopMalliK, POJib ceTeit
3aKJIFOYaETCs B TOM, YTOOBI TPUBECTHU JIIONEH B ABMKCHUE, TIOMOYb M
0CO3HaTh, YTO MOXHO JIeJaTh HE TOXUAAsICh, TTIOKA BCe OyIeT MOJIHO-
CThIO Ipeanucano» [Vandangeon, Autissier, 2013, p. 111].

MaTasn ANcuunanHa: cucteMHoe MbllsieHne

CucrtemMHOe MBIIIUIEHUE, HATTOMHUM, caMasl BaxkHasi TUCIIUILINHA,
no MHeHuto 1. CeHre, cOOTBETCTBYET CITOCOOHOCTU BOCIPUHMMATD
11eJ0€, a He YaCTW OpraHM3aludMu U MOHMMAaTh, KaK MHAWBUIYaTbHBIC
JIEHCTBUST MOTYT M3MEHHUTh BCIO OPraHU3aIldi0. DTa TUCIUIIIMHA Jie-
KUT B OCHOBE paboThl oOyyarolmux ceTeil. Bo-mepBbiX, MOTOMY 4TO
CETH TIPUBHOCST TPAHCBEPCATLHOCTh B pabOTy KOMIIaHUU (OpraHu3a-
1IMK), 4TO obJieryaer paboumnii Mpolecc 3a CUeT paciiupeHust cepbl
BJIMSIHUSI COTPYAHUKOB (CM. BbILIE) U BO3BMOXXHOCTHU TTO3HAKOMUTHCS C
TEM, YTO CIeJIaHO APYTMMHM, U B pabOTy KaK OTHETbHBIX COTPYITHUKOB,
TaK U BCEro KOJIJIEKTHBA; BO-BTOPbIX, TOTOMY UTO B OCHOBE CeTelt Jie-
KUT OOMEH MHEHUSIMU, ONBITOM U TOMY MOAOOHBIM U OHU YCTPAHSIOT
Oapbepbl, co3maHHbIEe (PYHKIIMOHAIBHBIMM TpaHulamMu. OOydaloiiue
CEeTH MO3BOJISIIOT UX YJIeHaM YBUIETh KOMIIaHUIO (OpraHU3aluio) B Apy-
TOM pPaKypce, TaK Xe KaK ¥ MECTO, KOTOPOE KaXXIblii 3aHUMAET B HEH.

Pa3BuTne ccTeMHOTO MBIIIIJICHUS B paMKax 00yJaroIieii ceTr Tpe-
OyeT yuyeTa ero 3aKOHOB U pacIpOCTPAHEHUS «CETeBOro JAyXa» BO BCel
OpraHM3aInu.

Kak B Teopuu, Tak U Ha MpakTUKe 3Ta IUCUUILIMHA HEMpOCTa B
peanu3alyy OTYaCTU B CUJIy COMPOTUBJICHUS caMOil CUCTEMBI (B CO-
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OTBETCTBUU C OAHUM M3 3aKOHOB CHCTEMHOTO MBIIIJIEHMS), OTYACTH
W3-3a HOBOTO cToco0a (PYHKIIMOHUPOBAHUSA, TMPAKTUKYIOIIETOCS B
pamKkax oOyyaroux ceteit. Tak ke Kak M HEMPOCTBIM SIBJISIETCS] BKJTIO-
YeHUe, a TOYHee CKasaTh, MEepeBOJ MHAUBUIYAIHHOTO U KOMaHIHOTO
00yJeHUS B OpraHU3alMOHHBIE PECYPCHI.

[ToaBons uTor ckazaHHOMY BbILIE, OTMETUM, UTO OOYYaIOIIUE CETH
BHOCST CBOIO JIETITY B pa3pelieHrue CIOXHBIX U KOMIUIEKCHBIX TIPO-
0JieM, BbI3BaHHBIX HEOOXONMMOCTbIO CUCTEMHOTO Moaxofaa (IMCLM-
IUTMHA CUCmeMHOe MbliaeHue).

B npouecce paboThl 00yvarommxcsi ceTeil, ydaCTHUKU 00CYXKIal0T
BOTIPOCHI U CUTYyallul, OOMEHMBAIOTCSI OTNBITOM U TPEACTABICHUSIMU,
YTO CIIOCOOCTBYET BhIpaOOTKE OOILETro MOHMMaHUS TIPOOJeMbl U CBSI-
3aHHOTO C Heil IJ1aHa IeficTBU (IMCIUTIINHA o0ujee sudeHue).

OOyyarolniue CeTu MO3BOJISIIOT COTPYAHUKAM PaCIIUPSITh UX COO-
CTBEHHBIE TOPU3OHTHI, PA3BUBATh KPEAaTUBHBIE CITOCOOHOCTH, CITOCO0-
CTBYIOT JJUYHOCTHOMY COBEPILIEHCTBOBAHUIO (IUCLUTUIMHA AUYHOCH-
HOe macmepcmaeo).

JlaHHBII MeTOI OCHOBAH Ha MCITOIh30BAHNH KOJIJICKTUBHOTO 00Y-
YeHUsI U CIOCOOCTBYET (pOPMUPOBAHUIO KOJIEKTUBHOTO MHTEJIEKTa
(mucuuniIMHa obyuenue 8 KOMauoe).

OO0yJaroIye CeTH TMTOIBOAAT YIACTHUKOB K TIEPECMOTPY CIIOCOOOB
UX MBILIJICHUS, MHTETPUPOBAHUIO HOBOTO BUJAEHUS U TEPEOCMBbICIIe-
HUIO 3JIEMEHTOB WX TTOBCETHEBHOTO OKPY:KEHUS (IMCIUTIIAHA MeH-
manvHvle Mooenll).

B uenom ¢yHKIMOHMpOBaHUE OOyJYaloOlIUX ceTeii oOecrieunBaeT
YCTIEITHOE BHEMPEHNE OPTaHU3AIIMOHHBIX W3MEHEHWM, COKOHCTPYH-
PYEMBIX UX YUaCTHUKAMMU.

IlocTaBuB MATH MUCIUTIIMH B LIEHTP CBOEH AESITEIbHOCTH, O0yJa-
[OIIIMe CETU MOTYT CIYKUTh MPUMEPOM KOMIUIEKCHOTO TMOAX0Aa K CO3-
JAHUIO YCIIOBUM, HEOOXOAUMBIX ISl pa3BUTHSI 00yJalolleiicsl opraHu-
3anuu. [Ipouecc o0yyeHus B paMKax oOy4Jarolmx ceTeil CltocoOCTByeT
MoCTeNeHHOol TpaHchopMaluy opraHu3aluy, B paMKax KOTOpOil OHU
(GYHKUIMOHUPYIOT, B 00yYaIOIIyIOCs.

Ho mpu stom, kak yxe ObL1o0 oTMedeHO [Vandangeon, Autissier,
2012], cyliecTByeT OrpaHMYEeHHOCTb MCITOJIb30BaHUSI 3TOrO MeToja B
MacIiiuTade Takoi opraHu3anum, kak, Harmpumep, SNCF, kotopas rmoka
ellle He UCTOJb3YET IMSATh TUCUUIUIMH 00yJaroleics opraHu3auuu 1Jisi
CBOETO (PYHKIIMOHUPOBAHUS B LICJIOM.
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2

Professional looking
at value features of highly
qualified employees

V.A. Shtroh, I.A. Savinova

Intensifying the “war for talents”, digitalization of the economy and
labor migration led to the structural transformation of recruitment as a
business process. In the modern world, organizations want to attract the
most competent and experienced persons (highly qualified employees
and employees with high potential), who can cope with different tasks,
requiring professionalism and responsibility. But the main problem in
attracting professionals is the lack of they availability in the job market.

The international annual research of human capital conducted by
ManpowerGroup [ManpowerGroup, 2018] established that 67% of large
companies (over 250 employees) had a shortage of qualified personnel in
2018. Results are based on a survey of 39,195 employers in 43 countries.
Difficulties in hiring were reported as follows: Japan (89%), Romania
(81%) and Taiwan (78%), the UK (19%), Ireland (18%) and China
(13%). Therefore, the business will feel more acutely the consequences
of the loss of thousands of managers and skilled employees, who reach
retirement age. Today only a few companies feel prepared for this inevi-
table deficiency of highly qualified staff.

It can be assumed that the shortage of qualified personnel, will lead
to a further exacerbation of the “war for talent”. Nevertheless, business
owners and executives try to be more flexible and generous in their offer-
ing to highly qualified employees. The desire to win in this battle makes
the heads of organizations transform the strategy of building relation-
ships with unique employees. A unification model of labor relations,
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when employees in equal positions have a unified standard requirements
and a single remuneration system, become much more flexible. The or-
ganizations try to consider individual needs and offer special career op-
portunities.

Respectively, proficient specialists feel their relevance and try to
peep all the benefits from the current situation. As a result professionals
have a high salary expectations and request present additional require-
ments from the employer, i.e. bonuses, special work schedule, being able
to bend certain corporate standards. Furthermore, a talented worker’s
welfare stands some kind of investing in human capital for future com-
petitive ability. Analyses of much research intended for comparing dif-
ferent recruiting schemes, makes it possible to assume that hiring ideal
employees is impossible without a detailed analysis of the job seeker’s
expectations, goals, and values. Actually, it is rather difficult or even im-
possible to find an employee whose values are similar to the ones of the
organization. Instead, there is an opportunity for negotiations, which
managers frequently use to reconcile values, discuss special conditions
and agree on the benefits for the potential worker. Hence, the main task
in this situation is finding the best possible fit between the employer’s
capabilities and employee’s expectations.

As one part of the issue, we need to make a pilot research for under-
standing the value features of highly qualified job seekers. What are their
preferences in choosing the organization for employment?

Theoretical background

Based on some of the accumulated scientific data about various as-
pects of values and preferences in choosing organization for employment
we were able to identify three strategies for accounting values in the HR
practice.

1. Selection. The Person-Organization fit (POF) as a concept used
the ability to assess similarity between characteristics of the job seeker
and organization’s conditions and priorities [Kabalina, Pakhomova,
2014; Mandrikova-Ovchinnikova, Safiullina, 2013; Chatman, 1989;
Kristof, 1996]. Employees with a high level of organization compliance
(POF) are more motivated [Mandrikova-Ovchinnikova, Safiullina,
2013; Bretz, Judge, 1994], have a higher level of commitment [O’Reilly
et al., 1991; Ruiz-Palomino et al., 2013], have higher labor productivity
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[Oh et al., 2014] and they are less likely to quit their jobs [Weller et al.,
2009]. Researchers also suggested the idea to integrate several types of
conformity in one system [Cable, Edwards, 2004; Eliseenko, Sthroh,
2017] and empirically examined the combined effect of various types on
work results. Moreover, value’s analysis is used as a part of recruitment
for to selecting candidates which would be most suitable for the organi-
zation’s culture [Adkins et al., 1994; Chatman, 1991; Harris, Mosshold-
er, 1996; Patterson and Ferguson, 2010; Patterson et al., 2016; Rankin,
2013]. The idea of identifying values as a criterion for hiring employees
has been reinforced in the practice of values-based recruitment (VBR).
The mechanism of VBR impact on the work outcomes was comprehen-
sively studied by Fiona Patterson [Patterson, Ferguson, 2010; Patterson
etal., 2016]. This approach reveals the idea that values are related to em-
ployee productivity in a particular job. However, it could be unnoticed
without special aim but influence of value orientation is always present
in every decision making process [Collins, Han, 2004; Dineen, William-
son, 2012; Cromheecke et al., 2013].

2. Olffering. Value comprehension is used as a powerful impact tool.
For instance, it is used to facilitate the processes of directing and fo-
cusing the employee’s attention to a specific organization for employ-
ment [Bakker, Schaufeli, 2008; Burke, Page, 2017; Minchington, 2006;
Schaufeli, Salanova, 2011; Schwartz, 1992; Hill, Tande, 2006]. Com-
panies try to apply the available information about employee’s values in
job offering. This is the concept of Employee Value Proposition (EVP).
Bred Minchington defines EVP as a set of of unique offers provided by
the organization in exchange for human capital — the skills, capabilities
and experience that the employee brings to the organization [Minching-
ton, 2006]. Furthermore, researches emphasis the necessity of creating
special EVP for unique professionals [Minchington, 2005; Hill, Tande,
2006]. Naturally, this concept can be integrated with existing recruit-
ment strategy, especially with Executive Search. As the way to directly
attract the best candidates which available on the labor market, Execu-
tive Search involves accounting for of specific needs and individual val-
ues [Burke, Page, 2017; Faulconbridge et al., 2009; Jenn, 2005]. If the
company wants to put the direct search into practice, it should carefully
investigate goals, interests, preferences and values of the current special-
ist to making him the most attractive job offer.
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3. Engagement. Peculiarities of personnel’s values could be used
to involve employees in the work process effectively [ Kutuzova, 2006;
Lipatov, 2016; Onuchin, 2013; Albrecht, 2010; Truss et al., 2014]. Un-
doubtedly, this practice can be oriented both to the short-term — to
sign a contract with desired candidate, and to the long-term goal — em-
ployee engagement in organization’s activity [ Kutuzova, 2006]. Hence,
the engagement sustentation on the high level is one of the top priori-
ties of every leader, because it influence directly on the organization
profitability and viability [Lipatov, 2015; Onuchin, 2013; Albrecht,
2010; Truss et al., 2014]. Besides, Wilmar Schaufeli characterized job
involment as a stable, comprehensive, deep, cognitive and emotional
condition. In addition we could clarify that it is extremely difficult to
enthrall in fruitful working process an employee, who feels any dis-
comfort or contradiction to his values [Hofstede, 1991; Rokeach, 1973;
Triandis, 1995]. Actually, in order to achieve a high level of employee
engagement, it is necessary to know the values of potential employees
in advance. Furthermore, it would be useful to established their “orga-
nizational preferences”. This term we define as a set of preferences that
form a person’s priorities in organization’s characteristics which impact
on job choice decisions.

Consequently, our short review of different strategies for the values
application allows us to conclude that in the context of organizational
preferences we need to consider values minimum at two levels: individ-
ual and social. In this case, a logical question immediately arises: are
values semantic reference points or rather behavior regulators? On the
one hand, values are the coordinates for substantiating actions that al-
low people to navigate in society. On the other hand, they are organized
as the internal motivational-semantic structure that regulates personal
behavior [Schwartz, Bardi, 2001; Seligman et al., 1996].

In our opinion, values indirectly form a hierarchical system of pref-
erences, including organizational ones. In these arguments, we rely on
the approach of Shalom Schwartz, who created the theory of dynamical
relations between values and the diagnostic questionnaire based on it
with analyses at two levels: normative ideals and individual priorities.
In our analysis, two-level analysis is important for understanding the
correlation of the values of highly qualified specialists. Besides, this the-
ory was organized as a system of universal basic values which keep their
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meaning for representatives of different ages and cultures [Schwartz,
1992, 1994; Smith, Schwartz, 1997]. It includes ten motivational types
based on their target orientation: power, achievement, hedonism, stimu-
lation, self-direction, universalism, benevolence, tradition, conformity,
security.

Based on these arguments, we were convinced of the logical cor-
rectness of the studies aim. Thus, we will try to explore value features
of highly qualified job seekers in choosing the organization for employ-
ment.

Research design

The present research aimed to estimate the value features of highly
qualified employees based on their preferences in choosing an organi-
zation for employment. To be clear, the we hypothesized that different
categories of highly qualified employees have differences in value fea-
tures. In conformity with the goal, it was required to answer a number
of questions.

1. Are there any differences in values among people with different

self-rating of their own qualifications?

2. Are there any differences in values among people of different

ages?

3. Are there any differences in values among men and women?

4. Are there any differences in values among working and non-

working professionals?

5. How are the values of highly qualified employees structured?

6. What characteristics of the organization prefer highly qualified

employees?

Hence, with these questions in mind, mixed-methods research de-
sign by combining both qualitative content analysis and quantitative data
analysis. Combination of two research strategies maximizes enrich the
data set and retain flexibility in the sequence of it’s collection and analy-
sis [Johnson, Onwuegbuzie, 2004; Kane, Trochim, 2007]. It is the most
appropriate methodology for better understanding the scope of values
than using each approach by itself. For collecting the empirical data set
we used the complex of several research methods.

Russian-language adaptation of “Schwartz Value Surveys” by
V.N. Karandashev. The questionnaire is based on the Schwartz’s theory
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of dynamic relations between value types, which describes the conceptu-
al organization of values as a system. Thus, the main goal of this method
is to evaluate personality values at two functioning levels: normative ide-
als and individual priorities [ Karandashev, 2004; Schwartz, 1994]. Data
collection was carried out using two parts of a scale questionnaire, which
determine the significance of ten types of basic values. Participants as-
sess the importance of each value for themselves as the guiding life prin-
ciple by using a scale from “—1” to “7”. According to the position of the
final average in this range, we can understand degree of importance of
the current value. As the result, a questionnaire allows to accumulate
quantitative data on the individual values: to determine the significance
of each value on the two functioning levels and the degree of importance
of each value in general.

Modification version of the “Self-assessment scale” [Dembo et al.,
1956; Rubinstein, 1970]. The main goal is to measure the state of self-
esteem according to specified parameters. The methodological materials
for applying this method emphasize that variations in use are allowed:
researchers can determine the required number of scales and the con-
tent of poles by themselves. Basically, we preserved the scale system and
the analysis structure from the original methodology. Our modification
consisted of supplementing the classical four scales (health, mind, char-
acter and happiness), one more — “qualification”. Data collection was
carried out during a conversation with the participant, when he proposed
to scale characteristics with the two poles and the center. He marked on a
scale indicator, which is most accurately describes his self-esteem. As the
result, modified version of that scale allowed us to get the set of actual
means of qualification self-esteem that expressed in numerical format
(the distance in millimeters from the “zero” mark).

Structured interview based on the plan specially created by us. In the
interview’s framework several questions were asked about the preferred
characteristics of the organization for employment. The main goal is to
identify individual preferences that impact the choice of organization
for employment. Substantially, data collection was carried out through
20 minutes interview with several open-ended questions. In view of the
need to collect qualitative data we choose this method with the maxi-
mum degree of freedom for participant’s self-expression. As the result
interview allows to accumulate a sufficient array of qualitative data to be
further grouped for the clusters.
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The exploratory nature of this research made us determine the ac-
ceptable sample size with keeping reliability of the results. To solve this
problem we calculated the optimal sample size using the program G-
Power V.3.1 with the option “a priori: compute required sample size".
Hence, we found that minimum total sample size is 24 participants for
obtain an essential effect size on the acceptable level of significance
(aerr prob = 0,05).

Therefore, we formed a sample of 25 people, including 13 men
and 12 women aged from 22 to 41 years. Sample formation was based
on criteria from Article 195.1 of the Labor Code, which clarifies the
concept of qualification: “qualification is the level of knowledge, com-
petencies, professional skills and work experience of the employee".
Thus, obligatory condition was the higher education level and at least 1
year of work experience. Compliance with these requirements allowed
us to classify the participants as a conditional category of a qualified
specialist.

At the same time, to preserve variability, we have used a wide range
of our business contacts and sent email invitations on interview to people
of various professional areas. From 50 invitations were sent, we received
a positive response from 25 people. Rejection cases were reasoned by
dense employment and being on a business trip. We interviewed all par-
ticipants individually at a personal meeting lasting one hour using the set
of three methods indicated above.

Data analyses

The data analysis was implemented in the following sequence. First-
ly, the quantitative data analysis by using the methods of math statistics,
secondly qualitative analysis by using content analysis. On the first stage
we tried to initially keep the focus on exploring the general group trends
in value features. It became possible by comparing different categories
of qualified specialists and highlighting their differences for subsequent
analysis and description. In this way, we formed a set of statistical hy-
potheses.

H1: There are significant differences in expression of the same val-
ues among people with different ratings of qualification self-esteem.

H2: There are significant differences in expression of the same val-
ues among people from different age groups.
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H3: There are significant differences in expression of the same val-
ues among men and women.

H4: There are significant differences in expression of the same val-
ues among working and non-working people.

Optimal criterion for testing statistical hypotheses we choose based
on the results of counting a normality distribution by using the Kol-
mogorov—Smirnov formula. Thus, it was found that the distribution of
some indicators differs from the normal one, since the asymptotic sig-
nificance of several parameters is less than the 0,05 coefficient.

As the next step, with all conditions and characteristics of the data
set in mind, we opted for the nonparametric Mann—Whitney U-test.
Particularly, U-test has ability to detect differences using two small inde-
pendent samples in conformity with given parameters. Briefly let discuss
the logic of dividing the sample into categories.

Firstly, it was necessary to delineate the sample into two groups of
people with different levels of qualification self-esteem for further testing
the hypothesis.

In order to make the correct boundary within the group, we oriented
on the median mean of qualification self-esteem — 0.61. Moreover, this
median mean directly connected with the important peculiarity of this
scale method. It was characterized by Dembo—Rubinstein technique
as “that it is typical for most people to mark their self-esteem slightly
above the middle”. Therefore, mean equal to 0.61 was accepted: we put
in the first category participants with means of self-esteem equal to 0.61
or higher, the second category included people whose coefficient lower
than or equal to 0,6. Thus, we were able to generate two independent
groups for the procedure of comparison.

Secondly, we solved the problem of making age boundary for two
categories of people because we could focus on the concept of “young
specialist” with limitation function. To test the hypothesis of the exis-
tence of significant differences in values among people from different age
groups, we suggested that it would be appropriate to focus on the con-
cept of “young specialist”, which will become a kind of age limit. Young
specialist is a well-established concept that characterizes the legal status
of a specialist at the beginning of the professional career. Basically, ehis
status is conditionally fixed for a period of three years from the graduate
and after the sighing of employment contract. Hence, we considered the
fact that university graduates usually complete their studies at the age of
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2223 years. Also we added to this point 3 years for the status of “young
specialist” and finished creating the age border on mean of 26 years. In
this logic, the first group included people 26 years old and younger and
the second group filled people aged 27 years and older.

Thirdly, it was rather simple to separate sample on working and non-
working categories because we used biography data from interviews with
participants. Nevertheless, it should be clarified that categories were
formed according to the official employment: the category of “working”
included people who worked in the organization at the time of the inter-
view, and “non-working” category included people who had no official
job.

For finishing this stage of analyses, it was required the algorithmic
counting the coefficients of Mann—Whitney U-test with ranking the ab-
solute means of the attribute. For solve this task we combined all the
means of variables from both categories into one variation line, and also
ranged them in ascending order. As the result, ranks replaced the abso-
lute means of variables, which were summed up for each category.

In our opinion, a systematized table is the best way to visualize the
results, on the score of getting a quick view of significant differences be-
tween categories of highly qualified employees (value features). Besides,
for rational purposes, in the text we have tabulated only values with exist-
ing significant differences by U-test coefficients.

Next stage of our analyses was started from looking for a reliable an-
swer to the question of how the values of highly qualified employees are
structured. The optimal way to do it we find in the two-stage hierarchical
clustering. One of advantages of hierarchical clustering is visually acces-
sible structure of values that grouped as dendrogram.

Turn to the Schwartz’s theory of dynamic relations between values
which organized as a circle shaped model (Fig. 1).

For choosing the way of clustering we considered characteristics of
the available data and the purpose of our study. Therefore, we preferred
the method of single linkage as one of the agglomerative methods for
constructing the matrix of proximity measures. It involves the search
and sequential joining of the closest clusters on the similarity matrix.
Outcome of clustering procedure is presented in dendrogram scheme
(Fig. 2).

As visualization opportunity clusters dendrogram allowed us to ex-
plore the holistic and meaningful picture with the complex of mutual
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Significance
level

Table 1. Values with significant differences

Value and the functioning level

Group
Hypo- U-test average
thesis coefficient ranks
H1 0,044 16,36; 10,36
H1 0,033 9,50; 15,75
HI1 0,025 9,27; 15,93
H2 0,011 9,17; 16,54
H2 0,046 9,92; 15,85
H2 0,03 9,71; 16,04
H2 0,016 9,33; 16,38
H2 0,035 9,79; 15,9
H2 0,035 9,79; 15,95
H2 0,03 9,71; 16,04
H4 0,043 9,00; 15,25

p>0,05
p>0,05
p>0,05
p>0,05
p>0,05
p>0,05
p>0,05
p>0,05
p>0,05
p>0,05
p>0,05

Benevolence (individual priorities)
Achievement (individual priorities)
Hedonism (motivational type)
Self-direction (individual priorities)
Stimulation (individual priorities)
Hedonism (individual priorities)
Achievement (individual priorities)
Power (individual priorities)
Self-direction (motivational type)
Stimulation (motivational type)
Stimulation (normative ideals)

Universalism

l' Self-Transcendence

o\
! 4

Self-Enhancement

Conservation

Fig. 1. Schwartz's theoretical model
Source: S.H. Schwartz, 1992.
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Dendrogram
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Fig. 2. Hierarchal clustering structure of values

Source: created by the author.

relations and combinations. In further discussion, it would be useful to
highlight the general group trends in values features.

Second stage of data analysis was started from review of 25 interview
text records contained information about preferences in choosing an or-
ganization after interviews with highly qualified specialists. Meanwhile,
the average volume of one text record with the answers of one partici-
pant ranged from 80 to 100 words, because the interview was based on
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Table 2. Categorical content model

Categories Quantificators

1. Remuneration  “high salary”, “bonuses”, “decent pay”...

2. Specification “cybersport”, “innovative technologies”, “media
production”...

3. Challenge “unique projects”, “challenges”, “necessity of self-
development”...

4. Prestige “the best on market”, “famous brand”, “significance for
portfolio”...

5. Relations “adequate chief”, “good team”, “friendly”...

6. Perspectives “career perspectives”, “possibility of self-realization”,
“opportunities”...

7. Meaning “useful product”, “demand”, “clear goals”...

8. Working “compliance with the Labor Code”, “ready-made customer

conditions base”, “equipped workplace”...
9. Freedom “variability of methods”, “flexible schedule”, “creative”...
10. Other “large organization”, “stable”, “corporate automobile”...

open-ended questions. But answers were nonstandard and the resulting
data array was deprived of structural integrity. To overcome these cir-
cumstances, we applied content analysis for identifying categories and
determining the most attractive characteristics of organizations. All pro-
tocols were analyzed adhering to the inductive algorithm: 1) searched
in interview protocols for semantically similar characteristics that de-
scribe organization preferences; 2) created content model with catego-
ries (groups of organization preferences) and quantificators (accounting
units).

Third. Filled in the classifier based on reanalysis of interview proto-
cols.

Fourth. Conceptualized the model of organizational preferences by
calculating the frequency of occurrence of various characteristics and
highlighting the most significant categories (Fig. 3).

Based on findings we were get closer to understanding value features
of highly qualified specialists, as well as highlight the most preferred or-
ganization’s characteristics.
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8,3 1.9

= |

18,5

18,5 7.4
3,7
M Category 1. Remuneration I Category 6. Perspectives
M Category 2. Specification M Category 7. Meaning
Category 3. Challenge Category 8. Working conditions
Category 4. Prestige M Category 9. Freedom
B Category 5. Relations M Category 10. Other

Fig. 3. Organizational preference category distribution diagram, %

Source: created by the author.

Discussions

In comparison of different categories of employees we find a block
of some universal values for which there are no differences in subgroups,
e.g. conformity, traditions, universalism, security. Explanation of this
fact could hide in the natural desire to keep stability and life-balance, be-
cause these values are clearly oriented towards on stereotyping behavior
algorithms and expecting a certain predetermined result. In other words,
stability in professional activity is important for highly qualified special-
ists, inasmuch as the application of learned algorithms make possible
effectively and quickly achieving results.

Switch attention on differences in values among specialists with dif-
ferent level of qualification self-esteem. Comparison of the average ranks
made it possible to determine the most important values for each cat-
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egory of employees. Benevolence (individual priority) is more important
for people with low self-esteem (U = 0,044, p > 0,05). Accordingly to
Schwartz’s theory, benevolence accumulates “prosocial needs” and the
pursuit for well-being in interaction with other people. Rational expla-
nation of this difference bases on the fact that benevolence as a complex
uniting a set of moral qualities can impact the underestimation of one’s
own qualification self-esteem. Another words, it is a peculiar version
of modesty’s embodiment in assessing their merits. Also there are two
differences supported argument: for people with high qualification self-
esteem achievement (U = 0,033, p > 0,05) and hedonism (U = 0,025,
p > 0,05) are more important than for participant with low self-esteem.
In this case, achievements actively manifest the desire for personal suc-
cess through competence performance for obtaining the approval of so-
ciety in various forms with hedonism (pleasure, enjoyment of life) as the
result.

Rather interesting to look the value differences among people from
different age groups. Estimate results indicate that people over 27 value
independence (U = 0,011, p > 0,05), stimulation (U = 0,046, p > 0,05),
achievements (U = 0,016, p > 0,05), power (U = 0,035, p > 0,05), he-
donism (U = 0,04, p > 0,05) much more, compared to younger partici-
pants people. Principal explaining of this situation is directly connected
with the set of life tasks which people should solve on different ages. For
instance, the major task for young specialists is professional develop-
ment, improving skills and gaining the necessary work experience. On
the contrary, for people over 27 years old, who already possessing a cer-
tain amount of experience, the main tasks associate with career advance-
ment: new prodjects (stimulation), freedom in actions (independence),
high social status (power), career success (achievements) and available
resources (hedonism).

Curiously enough, there are no significant differences in values of
men and women at all levels. Other researchers prove that differences
in the values of men and women exist [Monusova, 2008; Poplavskaya,
Soboleva, 2019; Clark 1997; Farmer 1985; Green, DeBacker, 2004;
Gunderson, 2006]. Nevertheless, this controversial situation could be
created by the specific of research procedure. As we write above, first-
ly participants gave us interview, which plunged all respondents into
thoughts about work and organizational preferences. Naturally, this
situation could be reinforced by committing of business community to
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ensuring the equal constitution rights of men and women in their profes-
sional activities. Perhaps interview impacted respondents to shift vector
of attention from their everyday life to their professional self-realization.
Thus, they retained some independent from gender identity in the choice
of values.

Working and currently not working qualified persons have signifi-
cant difference in only one value — stimulation (U = 0,0 43, p > 0,05).
Stimulation is more important for working professionals. Reference
point of this specific feature discussion disposes on the fact that a person
immersed in a working routine increases his desire for novelty and new
experiences. In other words, maybe emotional diversity helps maintain
an optimal level of activity and engagement in work process. While peo-
ple in search for employment, on the contrary, has enough new impres-
sions, since every day they explore various ways for professional develop-
ment. Actually, they are looking for stability.

Hierarchical structure of values recreated by cluster analysis is the
brilliant opportunity to see internal relationships between values of
highly qualified specialists at different levels. In particular, on cluster’s
dendrogram (Pic. 3) we can observe that at the initial stage identical
values of different levels logically associate into a single cluster group of
three. At the next stage clusters values are merging into two large-scale
clusters.

1. Conditionally “prosocial cluster” formed by the correlation plei-

ades: conformity and traditions, universalism and security.

2. Conditionally “egocentric cluster” formed by the triad: hedo-
nism, which merged independence, and pleiades of achievement
and power.

Cluster’s pleiades are united into one group (conformity and tradi-
tions merge with universalism and security) and benevolence is also in-
cludes into the first “prosocial cluster”. Next, additional complication
of this structure occurs through the union of the first cluster with the
stimulation, which was detached before. Last stage of hierarchy forma-
tion is finish by integration of both clusters.

Inasmuch as we choose the single linkage clustering method chosen
at the start point, we can confidently assert that two clusters were formed
by combining the most similar values in terms of severity. Outputs con-
firm corresponding sense of the cluster value structure to the circular
structure of values in Schwartz’s model. Moreover, this circumstance
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once again proves existence of dynamics in the value opposition for these
participants. On the one hand, this circumstance allows highly quali-
fied specialists to concentrate their efforts on one of the poles: they can
develop some kind “prosocial” activity (conformity, traditions of univer-
salism, security, beneolence) or focus on “egocentrism” and pursuit of
personal success (hedonism, independence, achievements and power).
On the other hand, balance between conflicting values is difficult for
achieving. Nevertheless, we remember that stimulation has the detach-
ment from uniting with value clusters. This important note indicates that
there is a space for synergy of different values, e.g. when people want new
experiences and diversity, they become more flexible for experimenta-
tion and try new behavior strategies with another values in core. Hence,
new emotions and impressions will let them keep satisfactory level of
vital activity.

In-depth interview content analysis made it possible to find several
key categories of organizational preferences (Fig. 3). Considering orga-
nizational preferences, we noticed that remuneration category was the
most popular among participants (20,4%). High wage is necessary to
satisfy the need for security and to implement the similar value. Also
financial resource is integral component for value’s realization, e.g.
achievement, power, independence, hedonism and security.

On second place of preferences situates the specification in working
activity (18,5%) and the quality of relations (18,5%). Indicators return
us to two main clusters. In this case, if people aimed at implementing
“prosocial” values (conformity, kindness, etc.) they will be value qual-
ity of relationships that create a comfortable atmosphere for interacting
with other people. Conversely, organizational preferences will be cen-
tered on the specification of the working activity for further professional
success, if the “egocentric” values of personal success are really signifi-
cant.

Similar situation with the sample bifurcation is formed by such cat-
egories of organizational preferences as meaning (8,3%) and freedom
(8,3%). But explanation of this situation can also be found in value
comparison. Desire to bring benefits and fill meaningful activities is the
objectification of “prosocial” values (benevolence, conformity, etc.).
Accordingly, high degree of freedom is principally important for people
with an “egocentric” focus on success, who value independence, power,
and achievements.
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Fourth place is occupied by challenge category (7,4%), which is
based on desire to realize new ideas and professional development. Be-
sides, combination of this preference with the value of stimulation looks
logical, which is especially significant for our sample. For instance, if
person appreciates stimulation, he uses novelty to serve the way to im-
mersing yourself in new impressions, interesting tasks, and overcoming
limitations.

Fifth most important is the similar division of organizational prefer-
ences in two parts: perspectives (6,5%) and working conditions (6,5%).
We can also establish a logical connection between these preferences and
value priorities. For person who appreciates success, career perspectives
and advantage for development are significant. Vice versa, working con-
ditions that make it possible to realize values from first cluster (security,
traditions, etc.) become significant, in case the value of achievement and
power is not so high.

Another interesting point for discussion is the prestige of organiza-
tion (3,7%), which consists in the fame, influence and brand recogni-
tion of the company. If we try to apply the same analytic approach in
this case we will get controversial results. On the one hand, we guess that
values of achievements and power have more chances to be realized in a
prestigious organization, which should attract people with career ambi-
tious. On the other hand, people with “prosocial” motives who value
tradition, security and conformity, can perceive the prestige of the orga-
nization like stability and some kind of trust guaranty from business soci-
ety. Often prestigious organizations are characterized by a long existence
period, strong HR-brand and positive business reputation. Therefore,
the organization’s prestige can connect with the value of universalism,
as the ability to realize any aspirations.

Finally, in discussing results of this exploratory research, we can
state that it was successfully completed the task because we find value
features of highly qualified employees in the context of analysis their
organizational preferences. However, we recognize a number of sig-
nificant limitations. In particular, our sample size is not enough to
purport representativeness for disseminate the results on organizations
from Russian business society, i.e. it should be expanded and supple-
mented.
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Conclusion

Summarizing our preliminary findings, we can conclude that there
are six basic tendencies in the value features of highly qualified em-
ployees.

1.

Specialists with different level of qualification self-assessments
have significant differences in values. Achievements and hedon-
ism are more important for people with the high qualification
self-assessment. Benevolence is more important for people with
the low qualification self-assessment.

Specialists from different age groups have significant differenc-
es in values. People older than 27 years perceive stimulation,
achievements, power, independence, hedonism as more impor-
tant than younger people. People younger 27 years prefer univer-
salism and security.

Significant differences in values among men and women are ab-
sent when they studied in organizational context.

Working people and not working specialists have significant
differences in values. Stimulation is much more important for
working professionals.

Hierarchical structure of values of highly qualified employees,
created by using cluster analysis, is formed by two main clusters:
conditionally “prosocial” (conformity, traditions, universalism,
security, kindness) and conditionally “egocentric” (hedonism,
independence, achievements, power). They connect each other
through the value of stimulation.

Organizational preferences of highly qualified specialists are
concentrated around such characteristics as remuneration, spec-
ification, relationships, meaning, freedom and challenge.

Moreover, estimated results are also showed the original way to
get information about values of potential employees indirectly by trac-
ing their organizational preferences. Because values are always present
in every decision making process. By the way, research outcomes can
be expanded by one more idea. Chiefs could find out values of current
employees by exploring the previous decisions and organizational pref-
erences of potential candidate. Moreover, this understanding has wide
application from transforming the HR processes in organization to for-
mulating more attractive EVP.
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3

Subjective characteristics
of personality as a system-
forming factor of economic self-
determination of small business
entrepreneurs

T A. Terekhova, E.L. Trofimova

Entrepreneurship as an object of scientific research has long been
interdisciplinary and attracts the attention of scientists around the world
for decades and has not only economic (production of goods and ser-
vices for profit), but also psychological content.

The purpose of our study is to highlight the subjective characteristics
of entrepreneurs in the field of small business.

Small business is an active factor of market competition, flexibility
and susceptibility to the demand and needs of people, and as a conse-
quence of the establishment of social stability and order. For the national
economy of Russia, the development of small business is of strategic im-
portance, however, at the present stage its share in GDP is only about
20%. In 2016, the President and the Government of Russia adopted a
strategy for the development of small business and set a goal to increase
its share in GDP to 40% by 2025. One of the main objectives of our
research is to identify and study the impact of ethno-cultural and socio-
psychological characteristics of Russian entrepreneurs on small business
development scenarios. The solution of this research problem will allow
to take into account the socio-psychological, socio-cultural aspects of
Russian entrepreneurship to improve the effectiveness of the strategy ad-
opted by the government.
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The entrepreneur’s personality as a subject of economic activity is
actively studied in the field of economic psychology and is considered
external and internal factor of success of business activity. The socio-
psychological typology of entrepreneurs has been offered [Zaslavskaya,
1995; Zhuravlev, Poznyakov, 2002; Poznyakov, 2019; Filinkova 2007].

For example, V.P. Poznyakova distinguished types of economic self-
determination on the basis of business activity of entrepreneur, evalua-
tion of favorable economic conditions, success and satisfaction with the
results and analyzed the value orientation of Russian entrepreneurs be-
longing to different types [ Poznyakov, 2019, p. 354—360).

In modern foreign studies attempts are made to build classifications,
combining economic and psychological criteria, i.e, we can talk about
the convergence of traditional structural and functional approaches.
Thus, the article by Osiri J.K., McCarty M.M. reveals the concept of
“Entrepreneurship Mix”, classification, components of Entrepreneur-
ship mix are the working conditions of the entrepreneur, motivation,
nature of business and location (who, why, what and where) [Osiri,
McCarty et al., 2013].

American researchers associate three classic traits of an entrepreneur:
achievement motivation, risk appetite, and preference for innovation
with entrepreneurial dispositions and target orientations. The authors
draw attention to the fact that entrepreneurs can not be considered as
a homogeneous environment. An indicator of perceived entrepreneurial
activity is the entrepreneur’s goals or entrepreneurial intentions, which
may be focused on long-term investments in the company, business,
growth or stability and current income. After conducting a comparative
study of U.S. and Russian entrepreneurs, they summarize that the in-
tentions of entrepreneurs vary depending on culture and public policy
[Wayne et al., 2003].

Other authors point out the psychological characteristics of the indi-
vidual as key psychological factors that are predictors of entrepreneurial
success, noting that at the moment the research is focused not on “how”
to become entrepreneurs, but “who” [Chatterjee, Das, 2015].

Ratan J.S. Dheera, Tomasz smart staff (2019) confirmed the influ-
ence of cognitive flexibility on individual’s intention to pursue a career
in entrepreneurship.

In domestic work of the subjective characteristics of the person con-
tacted by the authors “... the phenomenon of “Soprichastnost” to ensure
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the preservation of the achieved level of integrity and authenticity of the
personality, with its transforming activity, reflexivity and self-creation,
resolution of conflicts external challenges and personality as a complex
organization with the ability to overcome the mismatch of the initial and
final States I to go beyond the “present”, with the development of the
components of subjective experience of the individual (reflection, value
of experience, cooperation, etc.) and skills of self-regulation, an appeal
of the individual to their own internal resources, with the possibility of
choosing the means of implementation of its own activities, with the
highest level of accountability of the individual as author and master of
his own life” [Khashchenko, 2016].

The most accurate analogue in foreign psychology is the word
“agency”. This phenomenon is interpreted as “the realized possibility of
people to influence their world, and not only to know it and to attribute
to it personal or intersubjective significance. This ability is the inherent
power of human beings to act purposefully and reflexively in more or
less complex relationships, correcting and remaking the world in which
they live, in circumstances in which they may consider different courses
of action desirable and possible, although not necessarily from the same
angle” [Inden, 2000].

Research result

Using the metasystem approach, we have established that the system
of economic self-determination of the entrepreneur (ESP) is influenced
not by one, but by several metasystems. The main ones are personal,
socio-economic and professional activity.

If an ordinary system simply develops according to the principles of
systemogenesis, the system that has received a built-in meta-level ac-
quires the ability to manage its own development [Karpov, 2011, p. 255].

Pilot empirical studies conducted on a sample of 75 entrepreneurs
(geographically the business is located in Irkutsk and the Irkutsk region),
allowed to specify the structural-level structure of the ESP, consisting of
five levels (metasystem, system, subsystem, component and element).

Subsystem level by virtue of its position in the structure of the ESP
allows to identify the qualitative specifics of the economic self-deter-
mination of the entrepreneur, as it concentrates all software diagnos-
tic techniques in the part of the ESP and combines them into several
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Table 1. Components of the subsystem
“The Main subject characteristics of the entrepreneur”

Factor
Component Level of “individual components" Loadings
Relation to the competition Competitiveness ,436
Locus of control Internality in the economic space of life ,519
Business activity level Transformative activity in relation ,469
to the economic context
Ethnic identity Ethnic indifference —,478
Quality of life assessments ~ Work 714
Personal achievement ,769
Health ,516
Communication with loved ones ,513
Support (internal and external) ,648
Bullishness ,511
Tension ,610
Self-checking ,664
Negative emotion ,546
Vital value Good financial position ,498
Psychological perception The last amusement ,455
of time Emotional coloring of the present ,684
Magnitude of current ,541
Structure of the present ,445
The present amusement 514
Civil identity Cognitive component ,576
The emotional component ,614
Management skills Competence of the Manager: it is good ,589
to know the policy of the organization,
the specifics of the products and services
Scenarios of economic Economic interest — economic —,487
behavior indifference
Attitudes towards wealth Socio-economic attitudes —,479

and poverty
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groups (subsystems). Diagnostics of the subsystem level allows to reveal
its structure, and accordingly, the structure of the ESP system.

The result of factor analysis were allocated to 12 subsystems: the
main subjective characteristics of the entrepreneur, economic optimism,
the attractiveness of entrepreneurial activity in the conditions of moral-
normative and socio-economic attitudes and values in the context of
self-development, strategy of economic consciousness and behavior, hy-
peridentities and ethnic intolerance, economic rationality, property as a
basic value of the entrepreneur, competitiveness, management skills pro-
vided a professional activity in a time perspective, health, the achieve-
ment of profit.

As a result of the linearization procedure, the “raw” scores of ESP
subsystems were ranked. All subsystems of the ESP are concentrated
around the subsystem “Basic subjective characteristics of the entrepre-
neur”. Such a subsystem can be called nuclear components simultane-
ously belong to all three metasistem system of ESP. In this article we
will focus on the analysis of the nuclear subsystem “the Main subject
characteristics of the entrepreneur”. This factor includes the components
presented in Table 1.

Discussion

The obtained research data allow to clarify the structure of subjective
characteristics of entrepreneurs in the field of small business, which can
be considered as predictors of economic self-determination.

The generalized psychological portrait of the entrepreneur in the
sphere of small business includes the following characteristics: The en-
trepreneur is competitive, focused on personal responsibility for the re-
sults of economic activity, is aware of the need for business activity, con-
stant changes in business, does not accept economic indifference. The
most significant managerial skills related to the organization of work are
having a high index of quality of life, and seeking harmonious balance
in all areas, getting satisfaction not only from work, but also from com-
munication with loved ones, taking care of health and emotional well-
being. The dominant value is a high financial position. He lives in the
present, feels the rhythm of time, its irreversibility, changeability, tries to
“keep up with the time”, feels connection with the past, however, there
are no links with the perception of the “future”. He is aware of his civic
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position, but is not always ready to demonstrate it at the behavioral level,
does not see a link between the level of material well-being and socio-
economic conditions in the country and the region.

Factor analysis of this subsystem allowed to combine the subjective
characteristics of the entrepreneur into the following groups:

ounhkwnN=

Quality of life assessment: mental and physical health
Competence and internality in the economic space of life
Self-regulation (self-control)

Competitiveness

Transformative activity in relation to the economic context
Focus on a high level of self-sufficiency.

Analyzmg the subjective characteristics of regional entrepreneurs in
small business, we consider how objective processes and phenomena are
reflected and manifested at the psychological level: in attitudes, experi-
ences, motives and aspirations.

® Most entrepreneurs would prefer to comply with the laws, but in

real life are forced to bypass these laws when regulations signif-
icantly infringe on their interests. The most common case is tax
evasion. And in our study revealed a negative relationship of eco-
nomic attitudes of entrepreneurs with the policy of the govern-
ment, the state, they do not believe that the material well-being
of citizens directly depends on state policy, do not expect drastic
changes from economic and social reforms, do not show a high
level of trust in government structures, including regional.
Strengthening the role of informal economic relations. Entre-
preneurial activity often takes place in a semi-legal context in
the context of Russia’s well-known disregard for “formalities”.
Therefore, written contracts do not have unconditional power
and violated. The role of personal connections and services is
growing.

Independence and detachment from politics. Most entrepre-
neurs emphasize independence, or rather detachment from pol-
itics and the priority of business as a professional occupation.
Most often, regional entrepreneurs abandon organized group
lobbying and use their individual connections in government and
other structures.

Focus on quality of life. The typical entrepreneur is immersed
in “turnover”, concerned about the problems of survival. The
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state of General uncertainty and uncertainty about the future
contributes to the assertion of such orientations. The entrepre-
neur tries to avoid long-term plans, because in a changing Rus-
sian society, it is difficult to call it a real business that “feeds”,
which is confirmed by the lack of links with the time perspective
of the future. In addition, this is due to the high physical and
emotional intensity of activity: individual entrepreneurs, family
business owners, small entrepreneurs often solve not only man-
agerial and organizational problems, but also directly engaged
in production, so they need to thoroughly know the specifics of
the products and services provided, have to save on their own
vacation, delve into all the nuances, which increases the sense
of personal responsibility. Therefore, respondents consider the
least attractive characteristics of entrepreneurial activity to be a
tense, unregulated mode of work, risk, and the need to resolve
difficult situations.

@ Attitude to charity. Modern entrepreneurs are very reserved
about charity. This, on the one hand, is due to the tax legislation,
which does not stimulate a different attitude. On the other hand,
cooperation with special charitable foundations, which for the
most part do not inspire confidence, is preferred. Often, charity
is forced, that is, local authorities force firms to allocate funds
for the social sphere and utilities. However, in General, charity
aimed at protecting life and health occupies one of the Central
positions in this area.

® The desire to achieve, the need to develop, the importance of
education as a value. Most entrepreneurs are highly educated
people, although their education is often not specialized. The
importance of education is manifested in the care of entrepre-
neurs to educate their own children, for whom parents choose
schools, gymnasiums, kindergartens. If possible, entrepreneurs
send their children abroad for education.

Summary

In the future, it is planned to expand the sample, to carry out a
more detailed analysis of the subjective characteristics of entrepreneurs
in small business with different socio-economic (business size, sphere,
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etc.), demographic (gender, age, education) and ethno-cultural charac-
teristics. A comparative ethno-psychological study of the characteristics
of Russian and Chinese entrepreneurs in the field of small business will
be conducted, which will reveal the key ethno-psychological character-
istics of the economic self-determination of the entrepreneur.
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4

Models of the relationship
of perceived corporate culture
with organizational identification
of employees of commercial
enterprises

R.K. Nesmeianova

One of the important and promising areas of research in social and
organizational psychology is the study of corporate culture, that is, the
psychological context in which work is carried out, as well as how the
organization’s culture is perceived by employees and how it relates to the
emergence of some form of organizational identification.

An analysis of the published works showed that the relationship be-
tween these two constructs is indirect and is influenced by various fac-
tors [Dutton et al., 1994; Lipatov, Zhilkina, 2005].

The relevance of this study is determined by the fact that the speci-
ficity of the relationship between perceived corporate culture and orga-
nizational identification has not yet been studied, and a comprehensive
understanding of it has not been developed; there are not enough theo-
retical substantiations and empirical studies, and the results of existing
scientific works are not always unambiguous. Therefore, serious devel-
opment of this problem is required in order to create a holistic concep-
tual model that takes into account the contribution and correlation of
all components. The aim of the study is to identify the features of the
relationship of perceived corporate culture and organizational identifi-
cation of employees of commercial enterprises. To this end, the study
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identified and substantiated a number of variables to identify their role in
the relationship studied: the attractiveness of corporate culture, the need
for organizational identification, the individual-organization values fit
and the types of attachment to the organization.

Corporate culture

Corporate culture is understood as a system of collective ideas about
the norms, values, behaviors accepted and shared by members of the
organization [Lipatov, 1999]. L. Constantine’s theory of organization-
al paradigms [Constantine, 1991] was used, which includes four types:
closed, random, open and synchronous. The description of each para-
digm is presented below (Table 1).

The organizational paradigm is a model and, in general, determines
the nature of corporate culture. The organizational types are based on
various hierarchies of values inherent in the corporate culture under con-
sideration, as well as ways to solve key problems within it [Constantine,
1991].

Thus, corporate (organizational) culture is not only a phenomenon
that integrates human and organizational resources, where employees
unite to solve common tasks and achieve their goals, but also acts as a
coordinator of joint ideas about the external environment and activities

Table 1. The characteristics of four organizational paradigms

Closed Random Open Synchronous
Hierarchically Lack of traditions, Adaptive, based The leader sets
organized power  stable rules, on agreement, the ideology,
with a clear and clear focused values and goals.
distribution distribution on cooperation. Autonomy

of roles of roles. Orientation Roles of departments,
and functions. to a creative and functions minimal

Strict laws, approach are distributed communications.
conformity to solving problems. by mutual Rigid to change.
of employees. The priority agreement,

Negative nature of individual rotations

of feedback. interests. are practiced.

Source: L. Constantine, 1991.
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in it. It is one of the ways of structuring and categorizing the ideas of
corporation members about the external and internal environment for
building a harmonious system of perception of the surrounding world. In
addition, one of the main functions of the corporate culture is the func-
tion of identifying employees with the organization.

Organizational identification

Organizational identification is a perception of similarity and a sense
of unity with the organization or belonging to it, when an individual de-
fines himself in terms of the corporation, of which he is an employee
[Ashforth, Mael, 2012]. It is a specific form of social identification,
belonging to an organization, which is reflected in the self-concept as
membership in this social group. Self-determination in terms of orga-
nization, gives a partial answer to the question “Who am I?", and has a
significant impact on behavior [Ashforth, Mael, 2012].

G. Kreiner and B. Ashforth suggested an expanded model of organi-
zational identification, including 4 types: positive identification, neutral
identification, ambivalent identification and disidentification [Kreiner,
Ashforth, 2004]. The description of each type is presented below (Table 2).

Table 2. An expanded model of organizational identification

Positive Neutral Ambivalent
identification identification identification Disidentification

An employee The employee The employee has Cognitive

accepts takes the position conflicting feelings dissociation

the organization’s of neutrality, about the organization. with the organization.
values, goals, is not motivated, At the same time, The worker

and mission indifferent the processes does not share its

as consistent to the initiatives  of identification mission, goals, values
with his life and social and disidentification  and principles; he
principles position of his with it. does not like its

and defines organization. reputation

himselfin terms  Personal interests and culture.

of'its dominate.

membership.

Source: G. Kreiner, B. Ashforth, 2004.
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It can be concluded that organizational identification is a key con-
struct connecting a person as an individual and an organization as a so-
cial group.

It is important to bear in mind that there are number of factors that
may have a certain impact on the relationship between corporate culture
and organizational identification, and some of these variables will be dis-
cussed below.

Intermediate variables

The attractiveness of corporate culture

Employees may perceive and evaluate the culture of the corporation
as more or less attractive to themselves [Dutton et al., 1994; O’Reilly
etal., 1991].

In this study, the attractiveness of corporate culture is understood as
a positive emotionally-evaluative attitude of employees to the perceived
characteristics of corporate culture.

This variable can directly affect both the perceived type of culture
and the organizational identification of employees. This is explained by
the fact that according to the degree of attractiveness of a culture, one
can judge about the success of the identification process, which is an
important factor in the adaptation.

The individual-organization
values fit

This is a consistency between the norms and values of the organiza-
tion and the individual values of the employee.

The basis of many organizational processes is values. Each new
employee, with his own system of values, critically interprets the goals,
traditions and regulations of the enterprise, forming a personal opinion.
The more coincidences between the values that are significant for him
and the values accepted in the organization, the higher the probability of
successful adaptation and positive identification.

Internalization of key values that make up an organizational cul-
ture directly affects the psychological processes associated with iden-
tifying with an organization, and also affects the formation of expect-
ed patterns of employee behavior [Ashforth, Mael, 2012; Chatman,
1989].
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Attachment to the organization

A number of foreign authors who consider the theory of attachment
by J. Bowlby in an organizational context speak of three types of attach-
ment to an organization: secure, preoccupied and avoidant [Ryan, 2014;
Scrima, 2015]. The key idea is that a person’s attachment can manifest
itself not only in interpersonal contacts, but also extend to his attitude
towards his organization. The focus is on the factor that the employee,
depending on the type of attachment, can build his relationships in the
working team in different ways.

The description of each type is presented below (Table 3).

In this study, it is verified how the type of attachment that an em-
ployee has to the workplace is associated with the type of his organiza-
tional identification.

Need for organizational identification

This is the tendency of an employee to self-determination in terms of
membership in an organization.

It is important to take into account the fact that people can differ
significantly in their propensity to identify with social objects, including
organizations [Glynn, 1998]. This may influence the perception of dif-
ferent situations and their reactions to them [Boros et al., 2011; Mayhew
et al., 2010].

Employees with a high level of need for identification are more sus-
ceptible to organizational socialization, and more often they publicly

Table 3. Types of attachment to the organization

Secure Preoccupied Avoidant
The employee The employee maintains a distance The employee
has positive attitudes  between himself and colleagues avoids contact
towards work, due to fear of a negative assessment with colleagues, does
trusting relationships  of his activities. Focused not feel satisfied
with colleagues, on the process of performing tasks, with the work. Often
high self-esteem and not on the result. Negative these employees have
and confidence self-esteem, no self-confidence, positive self-esteem.
in prospects. but formed a positive image

of colleagues.

Source: J. Ryan, 2014; F. Scrima, 2015.

215



Part Il. Self-determination
of the individual in the business environment

identify themselves as members of their organization. Workers with a low
level of need for identification, on the contrary, are prone to isolation
and a sense of independence from it [Wann, Hamlet, 1995]. Thus, the
need for identification is a significant construct, studying which is also
important to consider the relationship with other variables and processes
occurring in the organization.

Method

The study involved 241 participants (63 men and 178 women),
employees of commercial enterprises. All of them have higher education.
Average age = 29,8 years (SD = 9,0); average length of service = 4,2 years
(SD=5,)3).

The study was conducted in one stage, the participants were asked to
fill out a questionnaire consisting of five parts:

® Organization Paradigm Scales [Constantine, 1991];

® Organizational Identification Measure [Kreiner, Ashforth,
2004];

® Individual-organization Values Fit Measure [Windsor, Ash-
kanasy, 1996];

® The Attachment in the Workplace Scale [Scrima et al., 2014];

® The Need for Identification Scale [Mayhew et al., 2010].

Mathematical data processing (structural equation modeling) was
carried out using IBM SPSS Amos 22.

Results

In order to trace the presence and direction of links between key var-
iables, structural models (path analysis) were built and compared.

Fit indexes of four models are presented in a single table (Table 4).

Below is a schematic representation of the relationship of variables
with the perceived open (Fig. 1), closed (Fig. 2), random (Fig. 3) and
synchronous (Fig. 4) types of perceived corporate culture. Standardized
regression coefficients (the numbers at the arrows) allow to compare the
relative contribution of each independent variable to the dependent pre-
diction.

First, we consider the relationships that appeared in all models (with
some differences in regression coefficients).
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Table 4. Fit indexes of the structural models

Fit index Open Closed Random  Synchronous
CMIN 32,892 26,299 27,155 35,405
df 22 21 22 23
p 0,063 0,195 0,205 0,051
CMIN/df 1,495 1,252 1,234 1,539
RMSEA 0,045 0,032 0,031 0,047
HI90 0,076 0,067 0,065 0,077
CFI 0,986 0,993 0,992 0,981
NFI 0,960 0,966 0,961 0,952
GFI 0,975 0,979 0,979 0,972
AGFI 0,937 0,945 0,946 0,932

[ OPEN PARADIGM ]

0,59 0,39
4
Attractiveness l0,22 c::?:ig:t?l)_n -0.32 Preoccupied
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values fit
Need 0,26 . i/ 0,36
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identification

Azz

Identification

Ambivalent
identification

—(k Neutral

identification

0,19 0,61;
0,37

Disidentification

Fig. 1. Relationship of variables with the open type of corporate culture

Source: created by the author.
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Fig. 2. Relationship of variables

with the closed type of corporate culture

Source: created by the author.

Thus, the compliance of individual and organizational values is re-
flected in whether an employee perceives his work place as attractive,
as well as in his need for identification. Avoidant attachment and com-
pliance of values are in an inverse relationship, which indicates a low
probability of its formation, if personal goals and values coincide with
organizational ones.

The presence of preoccupied attachment can be one of the reasons
for the avoidant attachment, when employees are not satisfied with their
work and try to avoid any contact with colleagues. If an employee tries
to reduce any communication, this may predetermine the appearance of
neutral identification.
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[ RANDOM PARADIGM ]
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Fig. 3. Relationship of variables
with the random type of corporate culture

Source: created by the author.

Maintaining a neutral position in relation to enterprise, or a delib-
erate disidentification with it, can be the reasons for the formation of an
ambivalent attitude towards it. If an employee does not have an indiffer-
ent attitude to his place of work, and he actively participates in organiza-
tional life, then there is a high probability of positive identification with
the enterprise to form.

Now we turn to the analysis of the differences in the resulting mo-
dels.

Perceived open and random types of corporate culture is positively
associated with its attractiveness, unlike closed and synchronous cul-
tures. This suggests that workers rather prefer either an adaptive culture
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with developed communications and cooperation, or a culture where
creativity and individuality are encouraged. Open culture is a predictor
of the coherence of individual-organizational values.

In perceived random type of corporate culture, unlike the others,
there is no direct connection between the need for identification and the
probability of its real occurrence. Only in perceived closed type, a direct
positive connection from the neutral identification to disidentification
has not manifested itself.

In the context of random culture, there is inverse relationship be-
tween the correspondence of values and disidentification, which indi-
cates a low probability of a negative attitude to the work place when an
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employee’s values are consistent with those declared in his enterprise.
Within closed type of perceived corporate culture it was found that when
an employee has avoidant attachment to the organization, this might be
one of the reasons for the formation of disidentification.

Discussion

Understanding the correlation of socio-psychological and organiza-
tional components makes it possible to satisfy the demands of practice
and to formulate scientifically based recommendations for a conscious
impact on organizational structures with the aim of improving them by
regulating and adjusting, which may increase the overall efficiency of en-
terprises.

This confirms the relevance of the study. The analysis of relation-
ships between types of perceived corporate culture and other organi-
zational variables allow to visually assess the existing relations between
them, determine the amount of contribution, see the directions of inter-
relations and compare their spatial configurations. The identified rela-
tionships were analyzed and the unique trends for each type of corporate
culture were described.

Further development of this this study is required. It is necessary
to substantiate and add new variables to the models, which can also in-
fluence the processes under study. It is important to vary the sample to
identify latent patterns.
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Internet user needs
in knowledge in psychology
as a business resource

J.A. Kitova, N.R. Aprelikova, M.A. Kitov

Among the variety of knowledge available in modern society, a spe-
cial place is occupied by knowledge related to the laws of human behav-
ior, the peculiarities of human interaction or groups. The system of such
knowledge is set, on the one hand, by social institutions of society, on
the other — organized by the person in accordance with his individual
needs [Kitova, 2019]. Modern information technology space provides a
person with new opportunities for knowledge of the world, the acquisi-
tion of additional knowledge and meet the cognitive needs [Zhuravlev,
Kitova, 2017]. The specificity of human cognitive needs in knowledge of
psychology, the satisfaction of which occurs with the use of the Internet,
is the problem of our study.

Theoretical and methodological
substantiation of the research problem

The needs of the individual within the framework of psychological
science are also considered from different points of view. In particular,
needs can be viewed from the perspective of the analysis of sensations or
consciousness; as a desire to stay in the comfort zone or a tendency to
achieve psychosocial well-being; as an activity in which a person finds
the realization of his personal potential or through the prism of emotions
accompanying this activity, etc. modern empirical studies of the needs of
the individual differ in Diversity, which are analyzed as a source of social
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activity of the individual, as indicators of the well-being of the person
and society [Yurevich et al., 2017; Problems of social.., 2018].

A significant number and diversity of approaches to the study of
needs as a theoretical and empirical problems necessitates the justifica-
tion of their own approach, which is associated with the study of ideas
as a factor of social activity of the individual. We present a number of
scientific positions of interest from this methodological point of view.

In psychological science there is a variety in the interpretation of the
essence and mechanisms of activation of needs. Thus, the needs can be
considered as a feeling of discomfort at the level of reactions of the brain
and nervous system. For example, V. Monastyrsky studying neuroses,
noted that the main cause of their occurrence is the internal subjective
suffering of the psyche, which is an innate need of the body. Academi-
cian A. Ukhtomsky pointed to the natural-physiological nature of the
needs, which are stable foci of excitation of certain nerve centers.

Needs are often considered as the orientation of the individual to
overcome the negative from his point of view factors that impede the
equilibrium psychological state (the concept of homeostasis). Among
the supporters of this concept, we can imagine the position of W. Can-
non, who defined the psychological concept of homeostasis as the con-
stancy of the internal environment of the body. According to the author,
this constancy is supported by self-regulation, i.e. the body takes care of
maintaining the equilibrium state, adapting to the changing environment
[Ibid.].

The needs of the individual are also studied through the emphasis on
specific objects that can meet the “urgent” human need. It is assumed
that such a mechanism is implemented through selectivity of perception.
Thus, E. Ilyin pointed out that the concentration of attention on various
objects that can meet the actual needs of the individual, occurs autono-
mously, based on individual and personal positions.

In psychology, we know the diversity of the author’s concepts of
needs as a factor of social activity of the individual. These concepts often
have a complex, detailed (in space and time), logically justified struc-
ture. Thus, 1. Sechenov noted that the needs of the individual are an im-
portant factor in its development, the basic Foundation of the existence
of a living organism on a par with metabolism. The well-known Soviet
and Russian psychologist B. Bratus presented four levels of development
of the structure of the needs of the individual, based on the prevailing
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way of dealing with yourself and others. Supporters of the concept of
behaviorism reacted to the explanation of the phenomenon of needs in
a peculiar way. So, J. Watson, relying on objectively observed reactions
of living beings to various kinds of stimuli, suggested that behind each
external influence (stimulus) immediately follows “reaction”. In social
psychology, this position is known as “subordination of man” to the rule
of “carrot and stick”, where the role of “stick” is fear, and “carrot” is
an innate need to have something. Ah. Maslow developed a hierarchical
concept of needs, in which he attributes the need for self-actualization
to the highest human needs. In turn, A. Leontiev drew attention to the
fact that neither biological nor material conditions can be equated to the
highest nature of social needs — the needs of the individual in interac-
tion with other people and society.

S. Kaverin grouped the needs into “conservation needs” and “devel-
opment needs”. The author speaks about the presence of three types of
needs: the need as an object (the desire to possess something), the need
as a state (awareness of need, lack of something) and the need as a prop-
erty (principles of attitude to the world). The author divided the needs
into biological, social and ideal, pointing out that there are social needs
“for themselves” and social needs “for others™.

F. Herzberg showed that the satisfaction of needs is influenced by the
factors of expectations, which are included in such long — term schemes
as “labor costs — result” and “expectation — result — reward”. Herz-
berg also showed that in the structure of needs there are two levels of
factors — hygienic factors (related to the environment) and motivating
(related to the nature of work), which have specific effects on human
behavior.

Considering the needs as a discrepancy between the real and the de-
sired state of the person, McClelland suggested that the desire to over-
come discomfort caused by this state is based on conscious and uncon-
scious mechanisms of the psyche and is based on the needs for power,
success and involvement.

The next position is related to the fact that the needs of the indi-
vidual can be focused not only on satisfying the “needs” or achieving
a specific result, they can be initiated by the personality itself, for the
sake of feeling emotional experiences (V. Vasilenko, B. Dodonov) or ac-
tivated by destructive messages that can harm human health or life. As
sends activation requirements it is possible to consider such situation as
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a deliverance from the monotony of everyday life, the desire to intensify
the sensations through risky behavior (V. Magoon). Also, a person can
strive not only for the realization of specific and measurable needs, his
actions can be motivated by the desire for the unattainable in principle
good — for example, to become better (K. Levin). In this direction, the
position of E. Fromm is known, who noted that human existence begins
when a certain limit of development of activity is reached, not due to in-
nate mechanisms (see [Kitova, 2019]).

Summarizing the presented positions, it can be noted that human
needs are a prerequisite for his social activity, determine the direction
and energy intensity of his actions, are the basis of purposeful activity. In
this approach, the consideration of human needs and the conditions for
meeting these needs is an important factor in the development of man
and society. This applies to the study of the system of individual needs in
knowledge of psychology. This refers to the study of the system of indi-
vidual personality motives. Such information will be useful in organizing
the interaction of business participants at various levels; it becomes an
important object for personnel management [Kitov et al., 2017; Nestik
et al., 2017; Psychological research.., 2018; Sosnin et al., 2017; Yurevich
etal., 2017].

Empirical study

The aim of the empirical study is to identify the structural and sub-
stantive characteristics of the individual’s need for knowledge in psy-
chology. The object of the study were the search queries of Yandex us-
ers in the Russian Federation, in the structure of which there was the
word “psychology”. Analysis of user requests taken into account in one
month — processed two million two hundred and sixty thousand five
hundred and ninety requests (2 260 590) from all regions of Russia. The
study used data obtained through an appeal to the resource “Statistics of
keywords on Yandex”.

First of all, we turned to the analysis of search queries on Yandex for
the keyword “psychology” for February 2019. Each query is summarized
as an absolute value of the number of page impressions for queries from
a particular region (Table 1).

The presented results in general indicate a high interest in knowledge
in psychology (101%). The highest interest in knowledge of psychology
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Table 1. Regional popularity
of impressions on Yandex on request “psychology”

Impressions  Regional popularity

Region per month of the word, %
1. Russia 2055352 101
2. Eastern Federal District 78 455 115
3. Volga Federal District 378 398 103
4. Republic of Crimea 24 522 91
5. Northwestern Federal District 220613 96
6. North Caucasus Federal District 53974 98
7. Siberian Federal District 230 692 112
8. Urals Federal District 177 860 100
9. Central Federal District 711 679 96
10. Southern Federal District 175 765 108

is shown in such Federal Districts as Far East (115%), Siberian (112%),
Southern (108%) and Volga (103%). The average level of interest is
shown by users of the Ural Federal District (100%). Users of the North
Caucasus (98%), Central (96%), North-Western (96%) Federal Districts
demonstrate a reduced interest in knowledge in psychology. The resi-
dents of the Republic of Crimea are the least interested in psychology
91%).

For clarity, we have grouped the query results by level of interest.
If the interest in knowledge in psychology was in the field of values
less than 100%, then we combined them into a group under the condi-
tional name “uninteresting”. If the interest in knowledge in psychology
was in the area of values above 100%, the grouping of these positions
took place under the conditional name “interesting”. The third posi-
tion involves the fact that the interest in knowledge of psychology is
unremarkable among other requests — this position we have defined as
“neutral attitude”. This approach is based on the method developed by
Yandex: the popularity of the word/phrase equal to 100% means that
the word in this region is not highlighted; if the popularity is more than
100%, it means that in this region there is an increased interest in this
word; if the popularity of the word is less than 100% — there is a re-
duced interest.
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Thus, representatives of 6 regions showed a high interest in knowl-
edge in psychology, which is 60% of the total number of users. Repre-
sentatives of three Federal Districts showed low interest in knowledge
in psychology, the total number of such users is 30%. Neutral interest
is represented only in one District, which is 10% of users. Thus, 60% of
Yandex users show an increased interest in knowledge of psychology (see
Fig. 1).

Next, we analyzed the search queries for words that were declared
by users along with the word “psychology”. Processed 2 260 590 re-
quests per month made by users in February 2019 on Yandex. Requests
are grouped by the corresponding branches of psychology, with the ex-
ception of a subgroup called “educational literature”, which we have
identified as an independent position. These requests are related to the
search for educational literature and are of the following nature: lectures
on psychology, anthology of social psychology, essays on economic psy-
chology, answers to test tasks in psychology, etc. In our opinion, such
requests do not reflect their own cognitive needs of the individual, and
due to external circumstances. However, these requests allow a better
understanding of the nature and specific needs of users in knowledge of
psychology.

As can be seen from the Fig. 2, the largest number of user requests
are related to the search of educational literature on various branches of
psychology (15.1%). These requests are related to the search for various
types of educational and methodical publications (textbooks, manuals,
anthologies, lecture notes, etc.).

Directly among the branches of psychological knowledge, such
branches as psychology of personality, gender psychology, social psy-
chology and psychology of leisure (42.7%) are more in demand than
others. Analysis of search queries and our earlier results of empirical
research indicate that the knowledge of psychology, according to re-
spondents, are interesting in the framework of such problems of life as
relationships with others, self-understanding, relationships in the fam-
ily, the implementation of a professional career, management of others,
relationships with friends. These data indicate the applied, one might
even say pragmatic, nature of the respondents ‘ needs for knowledge in
psychology.

Within this subgroup (5%), some respondents are interested in mac-
ro-psychological aspects of social interaction commensurate with soci-
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Fig. 1. Interest in knowledge
of psychology among users of the search engine Yandex, %

Source: created by the authors.

ety as a whole. The interest of users is related to the psychology of eth-
nic groups, the mentality of peoples, value orientations of social groups,
moral ideals of society, etc.

Research in the field of psychology is of sufficient interest (9.7%).
These requests are related to the professional interests of the psycho-
logical community and representatives of related branches of knowledge
(researchers or persons involved in the system of professional training).
Such requests are necessary for more effective performance of their du-
ties, serve the exchange of information and experience in the implemen-
tation of professional communications. Here, to the sphere of profes-
sional interests, it is possible, probably, to carry also interest to problems
of the general psychology (8,4%).

The branches of psychology related to the formation and develop-
ment of personality, such as age and pedagogical psychology, psychol-
ogy of development (14.2% in total) are of little interest to users. Interest
in this problem is mainly a reflection of the needs of the professional
community — this time, people involved in psychological and pedagogi-
cal activities. This may include employees of the education system (pre-
school, school, University) and the sphere of training (retraining) and
advanced training.

Relatively low interest in the methodology of psychology, the prac-
tical aspects of the use of psychological knowledge (practical psychol-
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ogy — 4.3% and methodology of psychology — 3.0%, a total of 7.3%).
The low level of interest seems to be related to the specifics of profes-
sional psychological and psychological-pedagogical activity: not all psy-
chologists and teachers involved in the educational process are engaged
in psychological practice — consultations or trainings.

The lowest level of interest users demonstrate to clinical psychology
(1.7%). This circumstance is a reflection of the fact that the circle of
people professionally engaged in pathopsychology is not really very high,
respectively, and the level of requests on Yandex is insignificant (against
the General background).

Forms of acquisition of knowledge in psychology

It is equally important to consider user requests on Yandex focused
on practical forms of knowledge in psychology. The most popular form
of obtaining and (or) improving knowledge of psychology is training.
User requests aimed at finding training courses, through additional the-
oretical and practical knowledge of psychology, occupy a leading posi-
tion in the network. This, judging by the nature of requests, is due to
the ever-increasing demands on the conditions of professional activity
of modern specialists (psychologists, teachers, managers, civil servants,
lawyers), changes in organizational forms of professional activity, dy-
namic changes in the life of society.

The scope of professional needs can be attributed to groups of user
requests related to the search for opportunities for psychological special-
ty and professional retraining (ie, combine the two forms of requests),
which is directly related to the profession of psychologist. It is important
to note that the search queries were processed in February, and it can be
assumed that in July and August (at the time of admission to universi-
ties), these queries can increase significantly.

The request “psychological testing”, includes problems of psycho-
logical characteristics of the person and group, and is the second form of
search of knowledge on psychology by number of inquiries of users. As
you know, testing can be an independent form of knowledge, and can be
integrated into the structure of all other user requests (training, consult-
ing, training, etc.). Nevertheless, based directly on direct requests, we
consider psychological testing as an independent sphere of user interest
in psychodiagnostics.
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The fourth (in terms of number) level of requests is related to the
provision of psychological assistance in the form of consultations on per-
sonal or situational problems that require the possession of specific psy-
chological knowledge to solve them. This can include (ie, combine with
each other) such forms of access to psychological knowledge as “psycho-
logical assistance”, “psychological counseling” and direct “search for a
specialist psychologist™.

The fifth subgroup of requests can be combined as requests aimed at
improving the socio-psychological competence of a person in the field of
psychology or in the areas of practical application of this kind of knowl-
edge. At the same time, psychological assistance, based on the nature of
the requests, can be carried out both individually and in a group. This
may include requests aimed at finding psychological courses and train-
ings.

The sixth subgroup of requests relates to the clinical field of activity
of the psychologist, and is associated with the need for appropriate cor-
rective action.

Summarizing the results of the study allows us to formulate a number
of conclusions.
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1. The study highlights the main theoretical and methodological
grounds for addressing the phenomenon of needs as a factor of human
and society development:

@ needs are recognized as a mismatch between the real and desired
human condition and cause the desire to overcome this discom-
fort;

® in the structure of social activity of the person (and society)
needs act as the primary impulse of mental activity;

@ mechanisms for the implementation of the needs of the individ-
ual manifest through the fixation of attention on certain objects,
able to satisfy the current demand;

® inthe process of human activity needs act as a driving force, per-
forming energy, selective and control functions;
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@ a person can strive not only to realize specific and measurable
needs, his actions can be motivated by the desire for the unat-
tainable in principle good (for example, — to become better);

@ dynamic performance needs (the ability to be updated, change
its intensity, to fade and playable again) create organizational
systems, possibilities for control action;

@ understanding the nature of the needs of the individual creates
favorable conditions for the organization of psychological and
pedagogical process at all levels of education, and to promote the
needs of sustainable social development.

2. Yandex users generally have a high interest in knowledge of psy-
chology. However, depending on the region, it manifests itself in dif-
ferent ways. Thus, the highest interest in knowledge in psychology is
demonstrated by users of the far Eastern Federal District, the small-
est — by the Republic of Crimea, and users of the Ural Federal District
demonstrate a neutral attitude to psychology.

3. Interest in various branches of psychology is not uniform. The
maximum number of requests of interest to users is educational liter-
ature on psychology. Among the branches of psychology more than
others in demand social psychology, gender psychology, psychology of
leisure and psychology of personality. Research psychology is of great
interest, the branches of psychology related to the formation and devel-
opment of personality (age and pedagogical psychology, developmental
psychology) are less interesting than the rest. Relatively low interest in
the methodology of psychology. The minimum level of interest users
demonstrate to clinical psychology.

4. Structural and substantive features of respondents’ needs in
knowledge of psychology are concentrated in such areas as self-aware-
ness, communication, influence, interaction, family life, practical psy-
chology, personnel management, which indicates the pragmatic orien-
tation of the needs in knowledge of psychology.

5. The greatest interest of Yandex users is the satisfaction of cog-
nitive needs for knowledge in psychology through such socially or-
ganized forms of knowledge acquisition as professional development,
professional training (retraining), psychological testing, psychologi-
cal training, psychological assistance and psychotherapeutic correc-
tion.
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Conclusion

The results of the study showed a high level of interest of network users
to knowledge on psychology related to personal, social and professional
needs of Yandex users. High orientation to the search for applied informa-
tion on personal and professional development, genuine focus on creating
favorable relationships with others, indicate the relevance of the problem
and point to significant human areas of knowledge in psychology.

The identification of requests and the characteristic features of the
needs for knowledge in psychology should become an integral part of the
interests of the modern psychological community, which is responsible
both for psychological comfort and human well-being, and for the gen-
eral level of corporate culture. The next step will be the study of the needs
for knowledge of psychology in the framework of business processes.
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Body image and quality
of life in hospitalized patients

N.I. Khramtsova, A.S. Glushenkov,
Yu.Yu. Zaiakin, S.A. Plaksin

Hospitalized patients often experience psychological discomfort,
some of them even have depression and anxiety [Van Diemen et al.,
2017]. It may be caused by the severity of the disease that led them to
hospitalization, or by the limitation of social contacts. Being in a round-
the-clock hospital affects certain aspects of their life.

During inpatient treatment, the priority in patients is often the de-
sire to recover from somatic disease, while their appearance and their
thoughts about how they look, while often fading into the background.

However, somatic diseases often lead to a change in appearance, espe-
cially in a surgical hospital, when an operation can radically change some
features of the appearance and even cause its change, including the forma-
tion of wounds and scars after surgery. This change may adversely affect
patients’ self-perceptions and lead to a deterioration in the quality of life.

Therefore, it is important to analyze the body image characteristics
of hospitalized patients in order to determine the planning tactics and
organization of medical care in hospitals.

Methods

A psychological examination of 56 patients treating in in-patient de-
partments of traumatology, gynecology, nephrology and oncology was
done. The BIQLI questionnaire was used [Cash et al., 2002]. It consists
of 19 questions which provide the evaluation of quantifying how persons’
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body image experiences affect multiple aspects of psychosocial function-
ing, such as self-esteem, mood, happiness, relationships with relatives
and friends, satisfaction with sexual life and other various aspects of so-
cial life. The questionnaire suggests answers in a point estimate from —3
to +3: from a sharply negative to a sharply positive effect of appearance
on certain aspects of personal functioning. The total score of the BIQLI
questionnaire is defined as the arithmetic average of all the answers of
each respondent. The body image was considered as positive if the total
score was positive.

The control group consisted of 53 healthy people.

A statistical analysis of the results using the Mann-Whitney, Spear-
man, multiple regression tests and reliability analysis were carried out,
the error p<0,05 was considered statistically significant.

Results

The total body image score in patients undergoing inpatient treat-
ment was slightly higher than in the control group — 1.13 + 0.70 and
0.95 £ 0.88 points, respectively, but the difference was not statistical-
ly significant (p > 0,05). Scores of each answer ranged from —3 to +3.
A positive body image was found in 52 (93%) patients in the hospital and
in 47 (91%) people from the control group.

The studied parameters of body image in patients of somatic profile
(medians indicated) in relationships with friends turned out to be sig-
nificantly higher (2.0 and 1.0, respectively (p = 0,04), in relationships
with family members — 2.0 and 0,0, respectively (p = 0,02), with daily
“grooming” activities — 2.0 and 1.0 (p = 0,04) and a feeling of happiness
in everyday life — 2.0 and 1.0, respectively (p = 0,048).

The maximal statistical significance was observed in answers about
relationships with friends and relatives in gynecological department and
in control group.

In control group means in all the questions were positive, as it is nor-
mal. The negative mean was only in question about the ability to control
what and how much they eat in traumatological patients. The mean was
zero in oncological patients in the answer about their satisfaction of their
lives in general. In all other patients the means of all the answers were
positive. The means in half of the answers were between 0 and 1, and the
other half — between 1 and 2.
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The correlation analysis revealed that all the answers significantly
correlated with total score, excluding answers to the third question,
about interactions with people with their own sex, which had the border-
line p-value. Multiple regression revealed multiple R=0.99. Reliability
analysis showed that Cronbach’s alpha was 0.85.

Discussion

The study shows that patients undergoing inpatient treatment have
not less, and in some aspects, even higher body image related quality of
life, due to the peculiarities of perception of their appearance, despite
the presence of a disease that led them to hospitalization. Therefore,
when organizing the work of the hospital, it is necessary to pay special
attention to the ability of patients to take care of their own appearance, as
well as provide adequate conditions for communicating with friends and
relatives, since these very aspects increase the quality of their life.

It was revealed that body image is higher in relations with friends and
relatives, with daily self-care and a feeling of happiness in everyday life.
These results indicate the positive impact of close interpersonal commu-
nications on patients of inpatient department, and no reducing feelings
of happiness in everyday life.

The results obtained demonstrate that for the majority of examined
patients in the hospital, the overall rate of body image is positive and
comparable with the control group. There were no means higher than
2 points. It means that there were no aspects of daily life, which would
be greatly influenced by appearance.

Reliability analysis showed that Cronbach’s alpha was 0.85. It means
that the BIQLI questionnaire can be recommended in scientific research
of body image in inpatients.

Despite the results that revealed some statistically significant con-
clusions, the improving the reliability of the results needs a higher re-
spondents amount in the corresponding sample.

Summary

Patients undergoing inpatient treatment have not less, and in some
aspects, even higher body image related quality of life. Body image is
significantly higher in relations with friends and relatives, with daily
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self-care and a feeling of happiness in everyday life. These results in-
dicate the positive impact of close interpersonal communications on
patients of inpatient department, and no reducing feelings of happiness
in everyday life. The planning of hospital structure needs the special at-
tention to the ability of patients to take care of their own appearance, as
well as to provide convenient conditions for communicating of patients
with their friends and relatives, since these aspects increase the quality
of their life.
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Correlation between image
of stressful working situations
and motivational and personal

characteristics of specialists

of “sales” profile

Y A. Saprykina

The relevance of the research topic is determined by the peculiari-
ties of the development of modern society, the changing socio-economic
and technical conditions, complication of many types of labor, increas-
ing the responsibility of specialists, both in General and in certain pro-
fessions in particular (Bodrov, Dikaya, Derkach, Zazykin, Zabrodin,
Zavalova, Ponomarenko, Marishchuk, Platonov, Suvorova). At present,
there is an increase in the requirements for both professional training
and personal qualities of specialists, working conditions are complicat-
ed, the stress content of labor in many professions increases, the stress
of working conditions in mass professions increases, new professional
standards are introduced, including for sales professionals. This type of
professions can be attributed to the profession of an insurance agent. The
factors of stress in the mass professions include: a high level of responsi-
bility for the result of labor, the need for independent decision-making,
high tension in communication with representatives of different social
groups and status, work in conditions of information overload (Bodrov,
Brite, Jones, Cartwright, Cooper, Lazarus).

At the moment, not enough studied working conditions, personal
characteristics and factors of reliability and efficiency of specialists, the
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subject of which is to work with clients. At the same time, at this stage of
development of the Russian society, the need for such specialists is high,
there is a lack of qualified specialists in the labor market, and at the same
time there are no scientifically based methods of selection and training
of these specialists. However, there are increased requirements for the
psychological qualities of specialists, which largely determine the success
of the insurance agent.

In domestic psychology, a number of studies in this direction was
carried out within the theory of the role of mental image in the regulation
of professional activity [ Konopkin, 1980; Zavalova et al., 1986], in for-
eign studies in the framework of the theory of professional stress studied
the problem of mutual compliance of the worker and the environment
[Cartwright, Cooper, 1989; Karasek, Theorell, 1990]. However, even in
the studies conducted, insufficient attention was paid to the role of indi-
vidual differences in the perception of stressful situations.

The concept of stressful working situations in professional activi-
ties in modern Russian psychology are actively developing by N.E.
Vodopyanova, E.S. Starchenkova [Vodopyanova, 2009; Vodopyanova,
Starchenkova, 2008; Starchenkova, Yachanova, 2011]. They show that
stressful professional situations are caused, on the one hand, by the
content and conditions of activity, and on the other — by the individ-
ual characteristics of cognitive appraisal of the situations by special-
ists. A number of works by domestic and foreign authors show the role
of cognitive processes in the development of professional stress [Le-
onova, 1984; Bodrov, 2000; Dikaya, 2003; Cummings, Cooper, 1979;
Cox, McKay, 1981], and also proved the role of cognitive appraisal of
the situation in the formation of behavior and emotional response in
stressful situations [Roseman, 1984; Scherer, 1984; Smith, Ellsworth,
1985; Ortony et al., 1988; Lazarus, 1991]. However, the research is not
enough to explain the role of the image of stressful professional situ-
ations in the regulation of sales professionals and their impact on the
efficiency and reliability.

The purpose of the study: to determine the correlation between cog-
nitive appraisal of stressful professional situations in the activities of sales
professionals and motivational and personal characteristics of specialists.

Hypothesis of the study: specialists with different degrees of resis-
tance to stressful professional situations (with different degrees of cogni-
tive appraisal) differ in motivational and personal characteristics.
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The mechanism of cognitive appraisal was described by R. Lazarus.
According to the author, one of the types is the appraisal of a complex
task, problem, responsible and potentially risky situation [Lazarus, 1970].

Researchers call different factors influencing the assessment of the
situation as difficult and stressful. Among these variables highlight the
emotions that arise in a situation, uncertainty (lack of information), the
significance of the event (R. Lazarus), predictability-unpredictability
of the situations (M. Seligman), controllability and variability of the
situation (Perret, Folkman, Garber), valence (stressful), controllability,
variability, uncertainty, repeatability, awareness (Ababkov, Perret), emo-
tional stability (Amelang, Bartussek), hardiness (Kobasa), etc. Among
these factors, we can distinguish a group that refers to the characteristics
of the situation and a group of characteristics related to personal charac-
teristics. Moreover, often the same characteristic, such as the controlla-
bility of the situation, is interpreted by the authors either as an objective
or as a subjective characteristic of the situation.

Stressful professional situation is a type of stressful situation.
N.E. Vodopyanova gives the following definition: “a professionally
stressful situation — the unit of analysis of human interaction and the
requirements of professional activities in certain organisational settings”
[Vodopyanova, 2009, p. 88]. This definition emphasizes three compo-
nents of a stressful professional situation: personal characteristics of the
subject, features of professional activity and external conditions.

It can be concluded that a stressful situation is not a subject and ex-
ternal circumstances of life that affect it, but a person who is inside the
situation and evaluates, interprets, understands it as stressful for himself.
Whether the situation will be understood as difficult depends, first, on
the individual specifics of its perception and cognitive appraisal of the
subject of the situation, and, secondly, on his personal resources of stress
resistance.

The study of stressful professional situations was based on the situ-
ational approach [Magnusson, 1981; Ross, Nisbett, 1999], the concept
of everyday life stresses [Lazarus, 1991], the results of domestic research
activities in extreme, special, stressful working conditions [Krinchik,
1968, 1979; Kotic, 1981; Dyachenko, Kandybovich, Ponomarenko,
1985; Derkach, Zazkin, 1998; Bodrov, 1991, 2000, 2006; Markova, 1996;
Golikov, Kostin, 1999; Dikaya, 1997, 2003; Vodopyanova, Starchenko-
va, 2008].
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The study of factors determining self-regulation in stressful profes-
sional situations was based on the transactional stress model of R. Laza-
rus, the concept of cognitive assessment [ Folkman, Lazarus, 1984; Kel-
ly, 2000], the position of “sensual tissue of consciousness” [Leontiev,
1975], experience as a component of the psychological system of activ-
ity [Shadrikov, 2013], experience as an independent activity [Vasilyuk,
1984; Dikaya, 2003].

Sample. The study involved 140 insurance agents aged 21 to 65 years
and work experience from 3 months to 32 years. The specificity of the
sample is that in the profession the majority are women (95% of respon-
dents), which is representative of the General population. Respondents
lived in two Russian cities — Volgograd and Lipetsk.

Method of research. For the evaluation of individual psychological
characteristics of experts were used: a questionnaire evaluation of stressful
professional situations (modification of questionnaire N. Vodopyanova,
E. Starchenkovo, E. Borisova); Cattell test, 16 PF; method of USK in the
adaptation of E.F. Bazhina, S.A. Golynkin, A.M. Etkind), professional
motivation (the technique of diagnostics of social and psychological set-
tings of the personality in motivational-requirement sphere O.F. Potem-
kina), methods of estimation of states (self-assessment of mental states
in G. Eysenck, the technique of diagnostics of stress-PSM-25 Lemur-
Tessier-Fillion adaptation N.E. Vodopyanova). Statistical data process-
ing was carried out in IBM SPSS Statistics 23 and Microsoft Excel.

Results. To analyze the relationship between the parameters of cog-
nitive appraisal and motivational and personal characteristics, an inter-
group comparison was carried out. The results of the analysis are pre-
sented in Table 1.

Significant inter-group differences in the degree of expression of
personal properties, motivational attitudes and states between groups
with different degrees of resistance to stressful professional situations
were found. Differences in performance were confirmed by statistical
criterion of H-Kruskal-Wallis. Differences in the degree of expression

» 13

of personal properties of “emotional instability-stability”, “calm-anx-
iety”, “conservatism-radicalism”, in the degree of severity of anxiety,
frustration and stress, motivational attitudes to “result”, “freedom”,
“power”, in the degree of expression of indicators of internality — in
the field of achievements, family relations and the general indicator of

internality.
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Table 1. Intergroup differences in the degree of expression
of motivational and personal characteristics in the groups of “stable”
(n = 30), "with average stability” (n = 34) and "“unstable” (n=35)

to stressful professional situations of specialists

The group The group

Methods of “stable” of specialists The group Criterion
and indicators, specialists, “with average of “unstable” H-Kruskal-
M, points M stability”, M specialists, M Wallace
Cattell test, 16PF
Emotional instability- 9,00 9,00 8,00 6,463*
stability (factor C)
Calm-anxiety (factor O) 6,00 6,00 7,00 5,950*
Conservatism- 7,00 8,00 6,00 7,953*
radicalism (factor Q1)
Self-assessment of mental states by G. Eysenck
Anxiety 4,50 5,00 8,00 8,538**
Frustration 4,50 4,50 8,00 10,352%*
O.F. Potemkina’s method
Result orientation 7,00 7,00 5,00 8,827%*
Orientation to freedom 7,00 7,00 5,00 8,342%*
Focus on power 2,00 3,50 2,00 12,108**
PSM-25 Lemur-Tessier-Fillion
Stress 73,00 74,50 83,00 6,180*
Method of USK
Internality in the field 6,50 7,00 5,00 12,351%**
of achievements
Internality in family 5,50 6,00 5,00 6,226*
relations
Total internality 5,50 5,50 4,00 10,153**

Discussion. The results obtained may indicate that specialists who
are resistant to stressful professional situations are characterized by high-
er emotional stability, low anxiety, more inclined to observe traditions
and norms in comparison with specialists who are unstable to stressful
professional situations. The group of “stable specialists” is also charac-
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terized by lower rates of anxiety, frustration and stress. Such specialists
are more focused on results and freedom, they take more responsibility
for their achievements and family relationships.

Summary

The study may indicate the subjective nature of the image of stressful
professional situations. The obtained data can be used in management
practice for professional selection and training of specialists. In the fu-
ture, it is necessary to continue to study the relationship of the image of
stressful professional situations with objective performance indicators.
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Socio-psychological
aspects of human resources
qguality management in a modern
organization

I.E. Lyskova

The current socio-economic situation in Russia requires signif-
icant changes to the system of social and labour relations. The tasks
of improving efficiency and quality of business processes, increasing
work productivity are inevitably linked with socio-psychological as-
pects of human resources management within an organization. In
this context, some tasks are gaining particular relevance, for instance,
the tasks of introducing fundamentally new approaches to managing
intellectual capital and human potential, implementing labour rights
and social guarantees, creating favourable working environment, en-
suring a high level of income, and developing the system of work mo-
tivation.

However, nowadays reality is that the objective conditions of hu-
man life and activities of a modern person may give rise to dissatisfac-
tion with the conditions and content of labour, as well as the way it is
organized. This can be manifested in severe crisis of labour motiva-
tion, decrease of labour activity need, deformation of value priorities
of a person, and various anti-social behavioural characteristics. All this
can lead to invariable organizational changes, resulting in work activity
imitation, absenteeism, low labour productivity, employees’ unwill-
ingness to develop professionally, their emotional burnout, depression
and conflicts, etc.
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Quality management, human
resources quality and socio-psychological
atmosphere in an organization

Modern conditions require completely new theoretical and prac-
tical substantiation of the concept of management quality and human
resources quality. The quality of human resources, intellectual capital,
and socio-psychological conditions of work are considered to be among
the most important components of economic growth and social devel-
opment of the country.

For this reason, one of the tasks facing modern managers is to create
the most favourable socio-psychological atmosphere for each employee
to have an opportunity to demonstrate and apply their knowledge and
skills, to contribute to the process of solving professional issues and to
realize their importance and being in high demand. Therefore, it is es-
sential to establish such a system of human resources management that
would ensure a high level of employee job satisfaction and their engage-
ment in work processes.

The modern system of business processes quality management of an
organization is constantly evolving, so it is natural that it is exposed to
certain external environment influence. As for internal environment of
an organization, the major reason for its changes is often a high level of
business processes, uncertainty and risk. The “human factor” acquires
an exceptionally significant role in terms of forming an effective model of
organizational management, quality of business processes, and quality
of work. Human characteristics (human aspects) are defined as people’s
abilities, limitations and other properties and features related to produc-
tion systems organization and functioning [Goleman, 2017; Covey, 2015;
Lyskova, 2016].

Great attention is paid to the reliability of human factor, as human
actions directly affect reliability of production systems, product quality,
ensuring safety, increasing reliability of technical systems and produc-
tion costs effectiveness. However, it should be mentioned that a person’s
influence might be both negative (e.g. caused by mistakes and violations)
and positive (e.g. caused by high labour motivation, effective safety con-
trol and smooth operation of technical and other systems) [Assen, Berg,
Pietersma, 2013; Cokins, 2016; Evans, 2015; Marr, 2014].
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Human reliability and the issues that have influence over it are to a
large extent connected with the quality of the socio-psychological and
physical environment of an organization. Organizational structure is re-
garded as one of the most significant social environment characteristics
within an organization to influence the reliability of the human factor.
It is distinguished by specific features of production tasks distribution,
competent decisions, the quality of communication processes, and the
quality of management as a whole. Such processes as efficient manage-
ment, cooperation and a high level of security considerably affect the
system of organizational culture and form constructive models of pro-
fessional behaviour [Lyskova, 2017; Lyskova, 2018a].

Accordingly, the reliability of the human factor is directly related to
external and internal factors. Among the external determining factors
for the quality of business processes are the following: organizational
structure, including the hierarchy, remuneration system, qualifications
of employees; dynamics of an organization, including working hours,
a set of powers, resources, etc.; the level of technical and technologi-
cal equipment, conditions, hygiene, safety, labour protection, etc. As
for the internal determining factors, they include people’s physical and
mental abilities (equipment, working conditions, abilities, experience,
skills, etc.). A significant internal factor defining the quality of labour
resources is their commitment to perform work. It deals with psycho-
logical suitability (health, working conditions, emotional stability) and
psychological motivation (human needs, interests, attitudes, assump-
tions, opportunities for career and professional development, quality of
working conditions, etc.).

Creating a favourable socio-psychological atmosphere, managing
psychosocial risks and stress management require focused actions by the
senior officials. By establishing a proper social and psychological cli-
mate, we understand the atmosphere of transparency and trust, training
and development, engagement in work processes and management in-
tegrity, social responsibility, high quality of working life and quality of
life in general [Lyskova, 2017a; Lyskova, 2017b; Lyskova, 2018; Lyskova,
2018b].

The system of managing socio-psychological factors and risks in-
cludes developing strategies to improve the morale and eliminating or
minimizing the consequences of an unfavourable socio-psychological
environment for all stakeholders as well as ensuring the effective sys-
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tem of labour and health protection in an organization. Socio-psy-
chological factors comprise a system of interactions, which is defined
by the content and the conditions of work, competencies, employees’
needs, etc. Psychosocial risks are defined as the probability of danger-
ous effects of socio-psychological factors on the employees’ physical
and mental health, or a combination of various disease conditions. The
combination of emotional, cognitive, behavioural and psychological
reactions to unfavourable and harmful aspects of working conditions,
disagreements over the content and scope of work and a poor system of
professional communications often results in stress and labour quality
reduction.

Deterioration of socio-psychological climate in an organization
might be caused by the following major reasons: the specificity of per-
forming official duties, meaningless work, heavy or insufficient work-
load, pace of work, lack of time or its limits, poor organization of work
(e.g. unpredictable work schedule, having to work in the evenings or on
weekends), low organization culture, poor communication system, em-
ployees’ isolation, complicated relations with management, low salary,
lack of encouragement, bullying, career stagnation or uncertain profes-
sional development opportunities, instability, lack of job security and
differences organization and family needs, etc.

Managing socio-psychological atmosphere in an organization is
directly linked with the processes of setting team and individual goals,
establishing values, and developing a system of organizational culture,
business ethics, modern philosophy and culture of work.

Managing socio-psychological
atmosphere of an organization by the example
of Rosatom State Nuclear Energy Corporation

Among the outstanding examples of the effective model of human
resources management and its implementation, in terms of socio-psy-
chological climate in particular, is the system of human resources
management of Rosatom State Nuclear Energy Corporation [Lyskova,
2018c].

Constant changes in today’s world economy require timely and
appropriate response on the part of the organizations. In this context,
profound understanding of key tasks caused by the changes in the ex-
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ternal environment becomes essential. Rosatom State Nuclear Energy
Corporation has defined the aspects of major significance in the field
of personnel management: 1) supporting managers by means of devel-
oping a common digital space and mobile services that will enable them
to process requests, make decisions and provide feedback to employees
quickly; 2) reducing the time and costs of operations and releasing ad-
ditional personnel management resources to solve more complex and
strategically important business tasks (due to effective automation of
routine staffing objectives); 3) developing a distance learning system to
make educational activities more available and widespread and ensure
continuous staff development.

The main trends in staff development are determined by the organi-
zation’s mission, strategic goals and the system of values. The mission of
Rosatom State Nuclear Energy Corporation has humanistic character, it
is “to provide the world with clean, safe, affordable energy and atomic
technologies innovations”. The fulfilment of the mission is consistent
with the following strategic objectives (Mission. Strategic goals. Values.
2019):

@ increasing the manufactures share of Rosatom State Nuclear

Energy Corporation products on the international market;

@ reducing production costs and processes timing;

@ introducing new products to the Russian and international mar-

ket.

A comprehensive system of values is an integral part of the corpo-
rate culture of the organization, which determines the quality of business
processes, including the quality management system of human resourc-
es. These values are six in number: 1) the guideline to be “one step ahead”
characterizes the organization’s desire to be a global market leader, to
advance in technology and; 2) “responsibility for the result” as a value
in professional conduct implies every employee’s personal responsibility
for the result of their work and the quality of labour towards the state, in-
dustry, colleagues and customers; high standards of labour activity; focus
on labour productivity; 3) “efficiency” is understood as developing and
implementing the best solutions to the assigned tasks, the most ration-
al use of the company’s resources and continuous business process im-
provements; 4) “one team” — being united by common goals and focus
on achieving outstanding results; 5) “respect” for the customers, partners
and suppliers, paying attention to the employees’ interests and needs,
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recognition of the history, traditions and achievements of the industry;
6) “safety” as the highest priority presupposes complete safety for people
and the environment.

The organizational values and basic principles of professional activ-
ity of Rosatom State Nuclear Energy Corporation are outlined in the
Code of Ethics and Employees Professional Conduct. The conduct
rules in the Code refer to countering corruption, safeguarding resources,
property and information, protecting labour and the environment, en-
suring industrial safety, preventing and regulating conflicts and respect-
ing corporate image. The Code is intended to facilitate:

® preventing risks caused by violation of the law and ethical princi-

ples of behaviour adopted by the Corporation;

@ strengthening the corporate reputation of the Corporation;

@ implementing the corporate values (The Code of ethics and cor-

porate behavior of employees in State Corporation Rosatom.
2019).

The mission and the objectives of the organization define key fields
of activity: development of applied and fundamental science; formation
and development of nuclear medicine; development of nuclear weapons
and nuclear energy complexes; ensuring nuclear and radiation safety; de-
velopment of nuclear icebreaking fleet, etc. Modern tasks of the nuclear
industry development require fundamental approaches to improving hu-
man resources strategy of the organization. For Rosatom State Nuclear
Energy Corporation the prospects of the industry are connected with the
development of the human potential. The solution of this task is primar-
ily based on the effective human resources policy.

Due to continuous changes and development employees are general-
ly required to gain new skills and competencies, and the nuclear industry
is not an exception. On the one hand, digital technologies are becom-
ing more common and easier to understand, while on the other hand,
new technologies need to be mastered. Not only have employees to learn
managing large data sets or IT systems, but they also have to do it quick-
ly, efficiently and safely for the nuclear industry. Another new compe-
tence is the ability to work as a part of a remote team, as today’s modern
technologies allow solving professional tasks remotely. The development
of new competencies is associated with the emergence of digital prod-
ucts, the need for their testing, marketing and delivering to the client, all
of which requires continuous learning.
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One of the most significant indicators of organizational effective-
ness in general, as well as of the effectiveness of the human resources
management system, is the employees’ engagement in organizational
processes. In 2017, there was a study conducted that involved 44 672 em-
ployees in 68 organizations of Rosatom State Nuclear Energy Corpora-
tion. According to the results of the annual survey, the level of engage-
ment among the employees of the industry reached 83%, which nearly
equals the level of employees’ engagement in the best-rated companies
in Russia (85%). The same year, in 2017, in order to increase the level of
employee engagement the “Information Days” were introduced. It was a
hot line, during which more than 16 000 employees had an opportunity
to listen to the speech by the General Director of the Corporation and
ask questions in real-time. As a result, more than 6,700 employees’ ques-
tions on key topics were answered. The target for the next 3—5 years is to
keep employees’ engagement at the level of the world leaders in the tech-
nology industry (not less than 72%) and ensure this level of employees’
engagement in 90% of industry organizations participating in the study
(Results of activities of the state atomic energy Corporation Rosatom for
2017. Public annual report. 2019).

Conclusion

To conclude everything mentioned above, new socio-economic
realia is affecting business processes, changing the attitude towards their
content and require full understanding of the increasing role of human
resources in the market economy conditions. The modern labour system
necessitates new approaches to the management of socio-psychological
aspects of organizational development. Changing thinking patterns and
emotional state of employees together with socio-psychological atmos-
phere within an organization demands new behaviour patterns based on
trust, openness, honesty, benevolence and responsibility.
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Applied holistic business
psychology intervention and practice:
towards the development
of compassionate leadership —

a case study

L. Matthewman

Holistic or integrative psychology is the study and practice of how
human beings can return to a natural wholeness as individuals. It is an
integrated approach that addresses psychological wellbeing through
connecting to and promoting the health of the mind, body and spirit.
It integrates traditional and innovative psychological approaches from a
systematic perspective and combines traditional healing paradigms from
complementary therapy (The Association for Integrative Psychology,
2005). Such a systems orientated approach promotes powerful interper-
sonal development, transformation and enhanced effective change in
different ways by using psychological and western expertise along with
the holistic and eastern philosophical influences. It brings about a the-
oretical and practical integration that includes all aspects of the person:
physical, mental, and spiritual, within a physical and social context.

By tapping into the healthy resources of the body and spirit, we can
open a pathway to the discovery of vibrant inner compassion that can
heal, balance, and transform psychological suffering of the self. The
holistic approach to emphasises the interdependence of physiological,
spiritual and psychological dynamics. The system of healing that adopts
a holistic point of view as opposed to a reductionist perspective, takes
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into account the physical, mental, emotional and spiritual well-being of
a person. It presents a picture of the whole person, the unique person,
the person with will and consciousness, with potential for transforma-
tion, transcendence and self-compassion. According to the American
Psychological Association, Holistic Psychology can be defined as “an
approach to psychology based on the view that psychological phenom-
ena must be studied as wholes, or that individuals are biological, psy-
chological, and sociocultural totalities that cannot be fully explained in
terms of individual components or characteristics. Holistic psycholo-
gy is not a specific school but a perspective that informs the theories,
methodologies, and practice of certain approaches, such as humanistic
psychology and client-centered therapy.” Holistic psychology builds on
earlier psychological works, like that of gestalt psychology, as it views
the person as whole. Similar to humanistic psychology, it emphasizes
the ability for individuals to reach their full human potential. Along with
psychosynthesis and transpersonal psychology, it explicitly addresses the
transcendental and the spiritual nature of human beings. It is an episte-
mology that reflects a conceptual framework that permits individuals to
access a richer, more complete, more meaningful, and more compas-
sionate understanding of themselves. Such a methodology that allows a
deeper level of self-exploration and transforming consciousness can lead
to a more compassionate sense of self.

Complimentary to holistic psychology, is positive psychology. From
a positive psychology point of view, the four factors in a healthy organ-
ization that need to be considered are the individual, the group, the or-
ganization, and inter-organizational processes [ Di Fabio, 2017]. Positive
psychology has been found to have a positive effect on individuals in re-
lation to increased resilience levels, stress reduction and stronger social
support relationships [Lutterbie, Pryce-Jones, 2013]. Positive psychol-
ogy focuses upon the concept that individuals are motivated to achieve
their maximum potential. Positive psychology has been described in
many ways and with many words, but the commonly accepted definition
of the field is this:

“Positive psychology is the scientific study of what makes life most worth living”
[Peterson, 2008].

To push this brief description a bit further, positive psychology is a
scientific approach to studying human thoughts, feelings, and behavior,
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with a focus on strengths instead of weaknesses, building the good in life
instead of repairing the bad, and taking the lives of average people up to
“great” instead of focusing solely on moving those who are struggling up
to “normal” [Peterson, 2008].

The PERMA Model was developed by positive psychologist, Martin
Seligman, and has been widely published in the highly influential 2011
book, “Flourish.” “PERMA” stands for the five essential elements that
should be in place for individuals to experience and embrace long lasting
well-being and positive psychological health [Matthewman et al., 2018a].
These elements include positive emotions or — he experience of positive
emotions in our lives such as love, peace, gratitude; engagement which
refers to the ability and opportunity to have interests and personal or
professional pursuits; positive relationships — having relationships with
others facilitates the cultivation of friendships, compassion, connected-
ness, and bonding; meaning refers to working towards, or believing in
something that transcends ourselves; and accomplishment meaning ex-
periencing a sense of accomplishment, and striving to better ourselves in
some way.

In 2018, Matthewman et al (2018a) took an applied business psychol-
ogy approach to explore the PERMA model of psychological well-being
and how it has been applied within the teaching provision at undergradu-
ate level in a business school context. The authors report on the applica-
tion of this model within the teaching of a business school undergraduate
curriculum as a way of supporting students to develop new cognitive and
emotional tools. Teaching practice reflections, and positive psycholo-
gy teaching techniques are discussed, as a means to enhance students’
psychological well-being. The authors cite practical examples from un-
dergraduate teaching, work placement induction and pastoral tutoring,
using PERMA activities to enhance students’ psychological well-being.
Similarly, Matthewman, Nowlan and Hyvonen (2018b) comment on the
importance of reciprocal peer coaching (RPC) as a valuable mechanism
for enhancing learning gains including deep level learning. Lessons from
such research, teach us about the importance of compassionate based
practice at ground level. By working compassionately with students in
teaching practices can help to initiate the culture change needed in ed-
ucational institutions. By using the PERMA model to underpin the key
components of organizational culture, policy, line management behav-
iours, leadership capability and even values, will support reinforce the
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wellbeing strategy and compassion capability of educational organiza-
tions.

Compassion has a long and varied history in religion, philosophy
and psychology. Self-compassion is defined as “a sensitivity to suffering
in self and others with a commitment to try and prevent and alleviate
it” [Gilbert 2010, p. 1]. Compassion comes from a Latin word which
means ‘co-suffering.’ Practicing and expressing compassion have always
secured a firm place in almost all religious practices.

Dalai Lama, one of the most respectable Buddhist preachers, stated
that individual acts of compassion and kindness have the power to spread
harmony in the entire world. From a psychology perspective, compas-
sion is can be regarded more like action rather than an emotional state or
response. It involves elements of empathy, love, and care, compassionate
expressions aim at alleviating the troubles of others or sharing them with
the sufferer. It can be viewed as a having the ability to empathize with
others, being kind and caring for others and helping others to alleviate
their suffering. Fundamentally, compassion is an extension of altruism.
In all its essence, compassion is “empathy in action.”

Neff et al. (2007) found that self-compassion was significantly as-
sociated with higher levels of happiness, optimism, positive effect, wis-
dom, personal initiative, curiosity and exploration and conscientious-
ness. Such a philosophy would be beneficial adoption for educational
organizations in relation to leadership and management development
practice. Recent research and findings have recognized compassion to
be an essential aspect of a productive work environment. Showing com-
passion to colleagues, superiors, or subordinates, as vital to sustaining
job satisfaction and work-related motivation.

Recently, the study of organizational compassion has emerged and
is rapidly gaining interest [Poorkavoos, 2017]. The research in the field
covers applied business psychology research, organizational psychology,
psychological and neuroscientific approaches that can impact on staff
turnover, attendance, commitment and job satisfaction. It is important
that organizational development consultants have a good understanding
of organizational compassion so that they can use an array of tools and
techniques to enable both individual, relational and organizational com-
passion to thrive.

Wasylyshyn and Masterpasqua (2018) explore compassion and
self-compassion as being important emotions that can increase person-
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al and organizational effectiveness. They propose a model of coaching
that supports the development of self-compassion as well as organization
wide compassion. This model of coaching explores client readiness for
compassion, noticing feeling and responding to suffering are applied to
the client’s lived experience and finally the coach uses four coaching di-
mensions to inform actions in the client meetings that help to enhance
self-compassion. They deem effective organizational leadership style to
include self-compassion. The authors review research and comment on
the critical role that compassion plays in in the evolution of our spe-
cies, reported are empirical findings that indicate that leaders with high
standards combined with self-compassion as opposed to self-criticism
are more likely to explore new options, learn from the past, work more
collaboratively and influence compassion workplace cultures. Through
a new way of leading, the authors believe a new collective-compassion
movement will arise in organizational life. They believe that self-com-
passion and organizational collective compassion are integral forces for
both individual and organizational development.

Compassionate leadership views leadership as a role primary based
on listening with fascination to those being lead, thus leading to a shared
understanding of the challenges they face. It entails empathy, caring
and taking action to help or support others. Roffey Park Institute define
compassionate leadership as thus:

“Compassionate leadership is more than just being a compassionate individual
and caring for a colleague who is in pain. A compassionate leader, as well as
being a compassionate person, encourages compassion and caring in the wider
organisation. A compassionate leader encourages employees to talk about their
problems and to provide support for one another. Compassionate leadership is
about a) being a compassionate person and b) trying to create a culture whereby
seeking or providing help to alleviate a sufferer’s pain is not just acceptable but
is seen as the norm”.

Hougaard, Carter, Beck (2018) surveyed more than 1,000 leaders
from 800 organizations, 91% of them said compassion is very impor-
tant for their leadership and 80% said they would like to enhance their
compassion but do not know how. They comment that a compassionate
leader has a genuine interest in seeing their people not just perform and
increase profits but thrive. Compassionate leadership requires having
wisdom about how to lead for the greater good and for the long term.
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They posit that compassionate leadership can be learned and developed
a simple self help too series of questions to aid leaders reflect on their
leadership style.

Haskins, Thomas and Johri (2018) call for a more responsible form
of leadership in business and society. They argue that the relationship
between kindness and leadership is therefore a topic of fundamental
importance for our well-being as individuals, for the success of our or-
ganizations, and for the future of our global community. These authors
see kindness in leadership as a key concept and the practice of kindness
in leadership impacting in different societal and organizational settings.
They draw on research in organizational compassion and neuroscience
to posit a new style of leadership based on a compassionate and kindness.

Waddington (2018) argues that there is now a compelling need for
compassionate academic leadership particularly in University settings
and that Universities need to be more focused on care giving in view of
their helping student role. She posits that ‘care and kindness and com-
passion are not separate from being professional; rather, they represent
the fundamentals of humanity in the workplace’. In order to nurture
cultures of compassion, it is suggested that universities require compas-
sionate leadership that is framed in terms of openness, curiosity, kind-
ness, authenticity, appreciation and above all compassion. Waddington
highlights key benefits of workplace compassion as including stronger
relationships. Relationships based upon compassion are stronger, more
positive and collaborative.

Stress and burnout can be reduced by developing a compassion-
ate orientated culture and compassion also can help with growing trust
between individuals which creates psychological safety [Waddington,
2018]. Working with compassionate and kind people give employees the
chance to manage work stress and burnout and use their emotional re-
sources to combat it [Figley, 1995; Lilius et al., 2011]. Studies show that
when people exchange positivity and bond with each other at work, their
stress level significantly reduces.

Finally, Waddington comments that compassionate cultures can re-
sult in improved innovation and creativity. Compassion creates space for
active communication. Employees in a compassionate work atmosphere
can vent out their professional troubles to each other and socialize in the
office. It lets the stress get evened out and increase the likelihood of be-
ing more productive. Exchanging compassion promotes generosity and
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builds affective commitment of the workers towards their superiors and
the institution as a whole [ Eisenberger, 2006]. When people perceive that
they are valued and cared for by the organization, they automatically feel
positive about their work commitments and voluntarily offer support and
care to others they work with [Goetz et al., 2010].

The Roffey Park Institute note that one of the vital benefits of a com-
passionate workplace is employee retention. Employees who receive em-
pathy, understanding and help from their colleagues and superiors are
likely to stay in the organization for a long period of time and install all
their efforts for the benefit of the organization. On the contrary, employ-
ees who are ill-treated or fail to receive any professional co-operation
whatsoever will lose motivation to work productively.

Rowson (2019) develops these ideas further and adds to the com-
passionate coaching movement by exploring gestalt orientated coaching
and the role it can play in developing earlier work that relied upon com-
passion-focused therapies. At the heart of the approach, is compassion
mind training. The crux of this approach is based on Gestalt therapy
technique called ‘Empty Chair’ as used by Fritz Perls [Alexander, 2016].
Role playing and moving clients between the chairs in coaching is a good
way of raising awareness in relation to perceptual positions. In coaching,
the compassionate-focused approach can be a useful way for coaches to
help clients manage their inner critical voice. The methodology builds
on the work of the compassion focused approach [Gilbert, 2009] and
self-compassion [Neff, 2003], resulting in a powerful tool to help cli-
ents explore their critical inner self, and strengthen their compassion-
ate voice. Compassion focused interventions and principles compliment
well the repertoire of approaches that coaching psychologists already use
such as cognitive, behavioural, humanistic and positive psychology in-
terventions within their practice. Thus, a further strand in the fight for
the compassionate educational organization would be to explore lead-
ership capability and assess the extent to which leaders are using a com-
passionate based leadership style and implement compassionate focused
coaching interventions for all leaders and managers in universities.

Compassionate based leadership can be further enhanced by utiliz-
ing a combination of holistic and positive psychology philosophies in ad-
dition to compassion focused coaching practices, I propose a new model
of coaching practice that integrates mind, body and spiritual techniques.
It is advocated that such an integrative or holistic approach will support
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organizational culture change and play a central role in building a com-
passionate focused and healthy educational organization. The central
section of the model can be viewed as the integrated self. The goal of
holistic coaching is to help clients achieve a ‘well’ sense of self that is
functioning and thriving.

This paper presents a case study of holistic business psychology in-
terventions used to build compassionate leadership capability and com-
passionate organizational cultures.

Methodology

This paper presents a case study of holistic business psychology in-
terventions aimed at developing compassionate orientation at a London
based University. A case study is a research methodology that has com-
monly used in social sciences. Case studies are based on an in-depth in-
vestigation of a single individual, group or event to explore the causes of
underlying principles. A case study is a descriptive and exploratory anal-
ysis of a person, group or event. Qualitative case study methodology can
provide tools for researchers to study complex phenomena within their
contexts. When the approach is applied correctly, it becomes a valuable
method for health science research to develop theory, evaluate programs,
and develop interventions. According to Yin (2003) a case study design
should be considered when: (a) the focus of the study is to answer “how”
and “why” questions; (b) you cannot manipulate the behaviour of those
involved in the study; (c) you want to cover contextual conditions be-
cause you believe they are relevant to the phenomenon under study; or
(d) the boundaries are not clear between the phenomenon and context.
The case is defined by Miles and Huberman (1994) as, “a phenomenon
of some sort occurring in a bounded context. The case is, “in effect,
your unit of analysis” (p. 25). The current study utilized an exploratory,
descriptive case study approach. This research paper uses the case study
approach to explore the possibilities of using holistic business psychol-
ogy interventions/techniques in compassionate orientated organisation-
al culture change. The focus of this research was then narrowed down
to the use of applied holistic coaching psychology techniques in a pure
coaching situation, and to assess whether or not applied holistic coach-
ing psychology techniques can lead to a positive outcome towards the
client’s goal of building compassionate leadership capability.
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The Case Study

Applied Holistic Business Psychology Interventions: Applied ho-
listic business psychology intervention relies upon evidenced based
practice. Evidence-based practice (EBP) refers to the systematic pro-
cess where-by decisions are made and actions or activities are under-
taken using the best evidence available to an individual. The aim of evi-
dence-based practice is to remove as far as possible, subjective opinion,
unfounded beliefs, or bias from decisions and actions in organisations.
Evidence for decisions comes from various sources such as journals, trial
and error testing, practitioner experience and feedback from practice,
practitioners, customers, clients, patients or systems. Evidence based
practice also involves the ability to be able to evaluate and judge the
validity, reliability and veracity of the evidence and it’s applicability to
the situation in question. This means that there are a series of methods
and approaches for developing continuing practice, with evidence-based
practitioners undergoing continual development and training as their
practice develops. EBP has been a growing phenomenon in many areas,
most notably the air industry and health services.

Masterclass on Leadership Masks: The aim of this masterclass was
to introduce participants to mask work and how this can be used to ex-
plore different approaches to leadership style, in an experiential and em-
bodied way. When one enters ‘concealment’ behind the mask, there is a
paradoxical freeing of behavior... ultimately the transformation is reveal-
ing rather than concealing” [Larsen 1990, p. 236]. “Man is least himself
when he talks in his own person. Give him a mask, and he will tell you
the truth.” — Oscar Wilde.

Workshop aim:

® Reflect on different styles, identities and approaches for leading

and managing others, habitually adopted by you and others.

@ Identify your own and others’ habitual ‘leadership mask’

® Identify and analyse potential opportunities and constraints for

leadership with different leadership styles, identities and ap-
proaches

One tool used was the Johari Window. This is a simple model for in-
terpersonal awareness. The Johari Window was originally created by Jo-
seph Luft and Harry Ingham in 1955 as a tool to help people understand
their interpersonal communication and relationships. It’s a simple and
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useful tool for self-awareness, understanding and training. Originally, a
Johari window was filled in from a list of 56 adjectives, but it’s use has
since been expanded to include habits, skills, and all sorts of facts.

This was a useful learning experience in order to help participants re-
flect on creative mask play and how leadership style was applied to their
own course leadership practice. The workshop permitted participants to
explore components of leadership style. introduce participants to mask
work and how this can be used to explore different approaches to lead-
ership style, in an experiential and embodied way. This might also be a
useful learning experience in order to help you reflect on how creative
playful mask work might be applied

Masterclass on Compassionate Leadership: This workshop was
specifically designed to help participants develop an understanding of
self and team compassion and the benefits of using a compassion-based
leadership approach when working with course teams. With this work-
shop and accompanying toolkit, participants were able to work more
compassionately and know how to structure and carry out effective team
meetings from a compassionate perspective. The workshop explored
the evidence base for compassionate leadership using the Waddington
publication and Roffey park Model of Compassionate Leadership and
gave participants a chance to assess their own resilience levels using an
evolutionary, biopsychosocial approach that was grounded in the Neff
(2013) Mindful Self Compassion Model and loving kindness calming-self
touch technique. Finally, the workshop explored compassionate lead-
ership qualities from a positive psychology perspective which focused
on key aptitudes of self-awareness, non-judgmental approach, resilient
mindset, empathy in practice and being accountable for team outcomes.
Participants were supported to use a range of structured holistic business
psychology tools to learn about the experience of others and to identify
compassionate based leadership practices that worked for them and oth-
ers. The workshop helped to build and strengthen understanding of how
to put team-based compassion effectively into practice using elements
of positive psychology such as mindfulness practice, performing acts of
kindness and logging ‘Three Good things’ that happen each day.

Motivating Course teams with Holistic Coaching Psychology Mas-
terclass: This workshop was specifically designed to help participants
develop an understanding of holistic coaching and mentoring skills and
the benefits of using them when working with course teams. With this
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workshop and accompanying toolkit, participants were able to recognize
how to structure and carry out an effective coaching or mentoring session
with individuals or teams. The workshop helped to build and strengthen
understanding of holistic coaching and mentoring skills practice.

Holistic Coaching Psychology Practice: Holistic Coaching Psy-
chology sessions used a range of positive psychology interventions
aimed at raising awareness of self compassion and working with teams
and others in a more compassionate way. This was supplemented with
both strengths based coaching and solution focused coaching. Strengths
based coaching is a research based approach. An experienced strengths
based coach helps clients to choose the most appropriate strengths for
the situation, and helps them to develop their weaker areas by apply-
ing their strengths to them. In summary, using a strengths based ap-
proach can increase motivation. One really powerful approach to coach-
ing is solutions-focused coaching. At its core is the focus on helping the
coachee find solutions rather than problems, building on strengths rather
than weaknesses and finding positive ways forward rather than exam-
ining barriers. Gestalt approached were interwoven along with holistic
business psychology techniques focusing on mind, body and spiritual-
ity. These included, mindfulness and meditation, body work such as
chair yoga and self-massage along with spiritual awareness focusing on
strengths and values.

A key activity, included the use of a leading psychometric tool
‘Strengthscope’, which identified and measured individual strengths.
‘Strengthscope’ is a psychometric tool which has achieved registered
test status with the British Psychological Society (BPS); thereby demon-
strating a global gold standard in psychometric design. It is also used
for managing strengths and for helping individuals to become aware of
innate signature strengths and their application to work-roles and other
areas of life.

Conclusions

The paper presents evidence to support the interconnected nature
of compassionate leadership development and the impact for organi-
sational culture and well-being. Applied Holistic Business Psychology
interventions are recommended to support leaders develop a compas-
sionate approach and enhance organisational culture towards becoming
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more compassionate. The masterclass webinars supported participants
to think in different ways and to be reflective and engaged participants
rather than passive actors in shaping the cultural climate in which com-
passionate relationship centred care can flourish. Multidisciplinary
programmes where the process and outcomes are explicitly linked to or-
ganisational objectives need to be considered in future programmes. By
developing leadership capability using compassionate focused coaching,
would help organisations to role model and champion compassionate
based leadership behaviours. This would be even more powerful, if it
were accompanied by integrative coaching practice.

As indicated, key focus might be on the implementation of holistic
coaching psychology practice. Emerging themes from holistic coaching
psychology practice included; enhanced self-awareness, better relation-
ships, greater ability to reflect on practice, different conversations in the
workplace that were more compassionate and respectful, and an ethos
of continuing learning and improvement. By utilizing a combination of
business psychology evidence and practices, in addition to compassion
focused integrative or holistic coaching practices, the author proposes a
new model of coaching practice that integrates mind, body and spiritual
techniques. It is advocated that such an integrative or holistic approach
will support educational organizational culture change and play a cen-
tral role in building a compassionate focused and healthy educational
organization with compassionate and ethical leadership at its forefront.

Returning to the research question posed at the beginning of this
paper, my conclusions are that compassionate orientated interventions
can help to support an organization make the transition from a stressful
culture whereby employees feel overwhelmed and lack of clarity to an
organizational cultural state of compassion, clarity, thriving and aspira-
tion. However, because this is an isolated case study, I would like to in-
clude the following caveats. The interventions can only be effective with
an organization that has a strong learning and development culture, or
is a learning style organization. The interventions can be more effective
when an organization is in a relaxed state free from change or turmoil
or operating in crisis. More research is recommended to examine the
efficacy of these interventions with a broader range of organizational set-
tings or populations. Despite these caveats, there is ample research that
demonstrates the efficacy of these evidenced based interventions when
applied to education, and health organizational settings.
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2

The enigma of leadership

N. Marlow

The concept of leadership has always intrigued academics and prac-
titioners alike. This is because leadership is associated with outstand-
ing business success; with larger-than-life characters; with heroic deeds.
The cult of leadership-worship has reached us from the earliest writings,
with Achilles and Ulysses, striding forth across the epic pages of the Iliad
or leading the endless struggles against the Gods in the Odyssey. Later,
our Eurocentric Histories narrate the outstanding achievements of Cesar
and Hannibal, followed by Napoleon and Kutuzov.

Throughout history, monarchs, heads of state, generals and other re-
ligious or social leaders were almost always held in high regard. Things
happened because of them. They were the ‘movers and shakers’ of their
particular eras. History usually treats their life-stories with enormous
reverence because much of their talent seems ‘God-given’. This charac-
terization of leaders as ‘Heroes’ found support from writers as diverse as
the philosopher Hegel and the Historian Carlyle (1841); however these
heroes also contained elements of tragedy within them; geniuses, capa-
ble of both good and evil in equal measure.

This aura of heroic leadership’, which attracted the devotion and
doting of the masses was gradually eroded with the spread of more secu-
lar ideas and the new revisionist view of historical events that attempted
to explain their occurrence as a combination of geographic and socioec-
onomic forces [Spencer, 1896], rather than being influenced by a single
person (Sir Geoffrey Elton).

However, one of the more enduring debates to be found in the lead-
ership literature concerns the origin of particular leadership traits. The
BIG question is: “Are leadership qualities a product of breeding or expe-
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rience; are they created by Nature or Nurture? Does leadership emerge
as a result of a series of personal adventures; is leadership a quality in the
DNA of certain individuals, indeed is there a gene for leadership wait-
ing to be discovered? Or is leadership bestowed by fate; a case of ‘Being
There’ 'at the right moment of opportunity.

In the 1920’s, Edward Bernays? applied a combination of knowledge
of crowd psychology and psychoanalytical techniques with his experi-
ences of having worked in the Public Information Department of Wood-
row Wilson’s wartime Government. Bernays had a large part to play in
promoting the idea that America’s involvement in the conflict was to
“bring democracy to all of Europe”. Following the war, he began to
apply these newly found ‘propaganda’ techniques to the world of busi-
ness and commerce. One of his most notable campaigns was in getting
women to smoke by associating cigarettes with independence. Cigarettes
became “torches for freedom”! In this way, Bernays was responsible for
the first advertising that developed from applying depth-psychology and
motivational research, where the appeal of the ad is at an emotional rath-
er than a rational level.

Of course Bernays used these new techniques to promote the brands
of American manufacturers. It wasn’t until the late 1950’s that the first
warning came that these same manipulative techniques would work
equally well to promote individuals to the masses. The development of
mass media and the knowledge and skills to exploit its power gave rise to
the possibilities of ‘anyone’ becoming a ‘leader’. Radio, television, film,
press and now various social media channels are all available for ‘leaders’
to project a positive image and become the focus of attention, adora-
tion and worship. Those ‘chosen’ ones become the heroes and heroines
of the global media society. They exist only in the minds of the masses
as mental constructions, iconic simulacra, idols that are surrounded by
ceremony, admiration and devotion. We now call them ‘stars’ or ‘celeb-
rities’.

‘Stars’ are considered’ leaders’ in their film, music, television or
whatever ‘industries’?; celebrities are ‘leaders of fashion’ and the ‘fash-

I An evocative film from 1979, directed by Hal Ashby and starring peter Sellers.

2 See the documentary based upon Bernays work. URL: http://www.youtube.
com/watch?v=0mUzwRCyTSo (access date: 21.01.2019).

3 Has anyone else noticed the annoying tendency of the media qualifying any
and every job part of an ‘industry’? I can agree with the likes of steel, oil or car
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ionable’; they all exist in the general sphere of entertainment, as amus-
ing distractions and diversions. However, in the last decade the cult of
celebrity has gradually crept into the world of business. Successful en-
trepreneurs, highly profitable investors, manipulators of markets, and
the CEO’s of major global companies regularly appear in the business
sections of the print media, appear as talking heads on matters econom-
ic in television programs, are the subjects of biographers and documen-
tary makers. They also make it onto the front pages occasionally and
become headline News when it is ‘in the public interest’! The business
celebrity is accumulating ‘Star’ quality; “People try to touch and grab
me; they think luck will rub off and they’ll make a lot of money.” Don-
ald Trump.

In modern storytelling, the hero often starts-out as an ordinary per-
son, living a normal life. There is then a change in his/her circumstances
that is somehow threatening and usually, in a ‘David v. Goliath’ scenar-
io, the hero/heroine eventually prevails, discovering previously hidden
extraordinary powers of resilience, perseverance, cunning etc. along the
way. Colleagues and acquaintances, who previously were disinterested,
now become admirers and followers of this reborn, charismatic figure.
This is the twenty-first century ‘leader- archetype’ [Campbell, 1949]
that the celebrity-media consistently peddle for a public who are hungry
for heroes.

The psychology behind this need for leaders and heroes is too com-
plex to discuss in this article, however, very readable discussions of the
different approaches are available (e.g. [de Board, 1978; Gabriel, 1999]).
More recently, Allison and Goethals, (2010), have examined our en-
during fascination with heroes from a social cognition perspective, and
attempt to explain the merging of the perceptions of heroism with lead-
ership in human psychology.

Some business leaders have idealized, heroic and charismatic pub-
lic images, which are propagated by an unquestioning mass media.
Long-running propaganda-like campaigns of flattery and praise keep
the celebrity business-leader-hero in the ‘chat-space’ of the public [Fast,
2004]. The celebrity becomes part of the inter-personal currency that we

manufacturing etc. attracting the patronymic, but describing Banking, Insurance,
Call-Centre and Fast-Food Businesses etc. industries seems to be an exaggerated
embellishment of ‘office work’ or ‘retail business’.
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exchange to keep in touch with others and maintain our social relations
[McCutcheon, 2002]. The lives of celebrities are known to ‘everyone’
and we can readily indulge in gossiping because our co-collaborators
have a certain prior knowledge that means we can connect more read-
ily and indulge in whispers and rumours [Waddington, 2012], harmless
intrigue, innuendo and scandal without fear of having to take responsi-
bility.

In 2012, Forbes published the “Top 10 List: The Greatest Living
Business Leaders Today”*: Jeff Bezos, Amazon; Anne Mulcahy, Xerox;
Brad Smith, Intuit; Howard Schultz, Starbucks; Larry Page, Google;
Tim Cook, Apple (RIP Steve Jobs); Indira Nooyi, PepsiCo; Warren
Buffet, Berkshire Hathaway; Sir Richard Branson, Virgin Group; and
Rupert Murdoch, News Corporation. These business leaders hold the
purse and puppet-strings of very successful organisations and over recent
years have personally been the centre of media attention at some time or
another.

Nowadays, leadership of successful businesses attracts media at-
tention and eventually, through the process of conditioning, the leader
becomes associated with the organisation and vice versa. A hybrid sim-
ulacrum is conjured- up in the minds of the masses; part product-part
personality. The brand and corporate images are merged with the iconic
image of the CEO leader-hero. Apple becomes synonymous with Jobs,
and Jobs becomes Apple; Branson ‘becomes’ Virgin and Virgin becomes
Branson; NewsCorp is Murdoch and Murdoch is NewsCorp etc. The
delusion is neatly exposed in brand-research where the ‘personality’ of
the brand and business-leader become fused in the mind of the consum-
er. The market-generated brand and the iconic image of the leader merge
and metamorphose into a single subconscious hallucination so that Ap-
ple is ‘cool’, ‘classy’, ‘innovative’, ‘young’ and ‘imaginative’; Virgin is
‘bubbly’, ‘vibrant’, ‘unconventional’, ‘optimistic’ and ‘fun’!

But what exactly is being described by these collections of words?
Are we saying that Apple products are ‘young’, ‘imaginative’ and ‘inno-
vative’? Or are we saying that Steve Jobs (posthumously) had these qual-
ities. If the former, we have at a stroke solved the centuries-old Cartesian
problem, mind and matter are one, the entities in the material-world can

4 URL: http://www.forbes.com/sites/davidkwilliams/2012/07 /24 /top-10-list-
the-greatest-living-business-leaders- today/ (access date: 21.01.2019).
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possess psychological characteristics like personality, intelligence and cre-
ativity. And this phenomenon is not just auto-projection, the iPod (or
u-Pod, or me-Pod) are truly anthropomorphic.

If we are saying that Steve Jobs, as an individual, possessed these
qualities, which one of us actually knew Steve Jobs? Of course we all
knew his iconic image, manufactured, packaged and delivered by the
media, but what was he was actually like to know intimately, as a friend,
colleague or partner? Only his friends, work colleagues and partners
know this’. The same analysis is true of Sir Richard Branson and the
Virgin brand, and countless other hybrid-chimeras of ‘brand-compa-
ny-leader-hero’ illusions.

This cult of ‘personality-in-business’ directly supports the idea of
the ‘born-to-lead’ approach; that leaders are individuals with special and
exceptional qualities that set them aside from ‘ordinary’ folk. According
to the sociologist Max Weber, such people possess “charismatic author-
ity” [Weber, 1947] and are endowed with superhuman (almost super-
natural) powers. Business leaders have thus gradually been remodelled
by this mass-media process and are now described as ‘fransformation-
al’ [Bass, 2006], having the ability to transform organisations with their
radical ideas and methods. The success of the business is now strongly
associated with a singular leader; a benevolent guide on the hazardous
journey through renewal towards a better future.

Many organizations, in terms of its management, employees and
shareholders welcome this limelight of publicity. They can bathe vicari-
ously in the praise, adoration and fawning centred on their CEO. Public
celebration of the company’s success can only be good for the reputation
of the business, with the possibilities of increases in market-share, profit
and share price.

However, as David Burkus points out, leadership, because of its
associated media hype and razzmatazz, can attract the ‘wrong-sort’ of
people’. His review of recent research by Malmendier & Tate (2009)

5 From the media, we know Steve Jobs as a design guru. Does the knowledge
that his personal yacht, costing around £85m, was designed by him to look like the
new pier at Weston-Super-Mare, influence that guru evaluation in any way? Please
see the images posted as an end note to this article.

6 URL: http://Idrlb.co/2012/07 /celebrity-leaders-may-actually-be-falling-stars/
(access date: 21.01.2019).
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supports the widely-held public opinion that some of the high-pro-
file business leaders do not deserve their money! The study found that
award-winning CEQO’s underperformed compared with a matched sam-
ple of non-award-winning CEO’s. However, at the same time the ‘su-
perstars’ were extracting larger remuneration packages from their com-
panies. These findings reinforce the conclusion drawn from a series
of studies by Jim Collins and associates’. Generally, it was found that
the leaders that attracted the most media attention were outperformed
by their lesser-known colleagues. The inflated egos and compensation
packages had negative correlations with medium and long-term perfor-
mance measures. It seems that ‘media-focussed” CEQO’s are confusing
leadership with celebrity. Their ambition becomes self-centred and sepa-
rated from the static or declining performance of their corporations. The
‘rock-star’ model of leadership is a success; it attracts short-lived fame
and fortune, but ultimately fails the organisation without the backing of
hard-work and rehearsal, and true talent.

The ‘Great Man’ theory of leadership (e.g. [Mann, 1965]) therefore
seems to be mainly a product of the media giving its customers what they
want; heroes and heroines, in films, in books, in soaps, and now in busi-
ness.

However, behind the media-hype, there exist some successful lead-
ers who achieve business objectives by what they do and by varying this
behaviour to suit different circumstances. Success is not reliant on genetic
endowments!

This behavioural and contingency thinking, begun by authors such as
Mann (1959) and Stogdill (1948), was the popular academic approach
to leadership theory pursued in the 1960’s and 1970’s. The fundamental
concept was that managers (leaders) could vary in the style of leadership
they adopted. This varied along a continuum of behaviours that was an-
chored at either end; the actual anchor-names varied with the theorists
e.g. autocratic-democratic, task centred-person centred, initiating struc-
ture-consideration or authoritarian-participative etc. It was also posited
that these different styles of leadership would meet with varying degrees
of success depending on the work environment, type of task, level of mo-
tivation etc. Among the key theories covering this approach are Fiedler’s

7 URL: http://www.jimcollins.com/article_topics/articles/the-misguided-mix
up.html (access date: 21.01.2019).
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Contingency approach [Fiedler, 1967], Hersey and Blanchard’s Situa-
tional Leadership theory (1969), House’s Path-Goal Theory [House,
1971] and Vroom & Yetton’s Decision-Tree Model (1973).

This approach allowed room for the possibility of training and devel-
oping leadership skills. Would-be leaders needed only attend a course of
workshops; learn the different leadership-styles and when to apply them;
and they were ready for their first assignment (with a crib sheet of “if
that, then do this” algorithms and a forest of decision-trees to cover every
nuance of every situation they were likely to encounter). Mmmmm!

Small wonder we had a generation of ‘leaders’ taking decisions based
upon policy, regulation and rules; who rarely ventured out from behind
the psychological protection of an over-sized desk, hidden in an over-
sized office with an ‘arms-length’ PA keeping the gate!

These managers, who have developed their knowledge and skills from
the HR training manuals, focus on ‘efficient organisation’, monitoring
and checking, and supervision based on compliance obtained through
rewards and punishments [Seralbo, 2012]. Their ‘leadership’ involves
lots of energy and movement, lots of ‘direction’, but no progress. It’s
like running on the spot, looking busy but going nowhere. Concentration
is on the now, keeping things the same as they have always been, only
more neat and tidy this time around. The future is considered solely in
terms of targets; hitting the end of year budget or (trumpets sound!), even
coming-in under budget! Such ‘leaders’ are unable to think ‘outside the
box’ because they do not realise they are in one! The status quo is main-
tained by a regime of operant conditioning; good behaviour (i.e. behav-
iour within the specified parameters) is rewarded, whereas any deviant
or untypical behaviour that threatens the office-orthodoxy is punished.

For those of us doomed to work in organisations controlled by such
dysfunctional ‘transactional-replicants’®, Bernard M. Bass (2006), has
offered hope! He built on the earlier work of Burns (1978) to identify,
and characterise transformational leadership. This type of leadership is
inspirational. Leaders are able to engage with their followers more fully

8 A transactional-replicant is a bureaucratically-engineered rule-based robot,
controlled by reports, spread-Sheets and budgets; They are loosely based on the cre-
ations found in the film Blade Runner (1982). They are virtually identical to other
managers but have variable intelligence and lack any normal human emotional re-
sponses or empathy.
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and an emotional bond is formed that develops out of a mutual trust,
admiration, loyalty and respect. The followers of such leaders are able
to consistently perform well above expectations. Transformational lead-
ers offer stimulation and excitement in the work-place; these in turn
promote increased levels of creativity and motivation, surrounded by a
general surge of enthusiasm. These emotionally-based outcomes bring
about significant changes in individual and organisational perceptions,
aspirations and values.

Significantly, this metamorphosis is brought about mainly through
the psychological influence of the leader’s personality. Such leaders
possess people-skills, the ability to project a vision and simultaneously
articulate consonant team-goals that are achievable ‘together’. The lead-
er becomes admired and revered as almost ‘heroic’ in the way they are
working and struggling against all the odds to bring the promised ben-
efits to the followers and the organisation. Running through the Burns
and Bass descriptions of the characteristics of the transformational lead-
er is the connecting thread of ‘charisma’®, which is in turn, treated as
personality, trait or an associated ability. The issue now becomes, if these
transformational leaders are really so beneficial for businesses, can we
develop them? Can charisma be taught?

Oh Dear! In trying to negotiate the thickets of leadership theories
I seem to have meandered a little, lost the way, and ended back where
we started, with charismatic heroes and heroines, myths of transforming
struggles against the odds (Gods?), and star-struck followers! It may be
that, as soon as humans get ‘organised’, it was ever thus.
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"The dark side of leadership”:
the problem of the negative
consequences face subject
seeking to be a leader

R. M. Kutuev

At the end of the second decade of XXI century development of
technologies went viral. Increasing speed and amount of received in-
formation, general “virtualization” and “digitalization” of society in-
fluence on biggest majority of social-psychological processes, including
ones that are taking place in big and small groups [Taykova, 2017]. Small
group, being a system, functions and reflects under the same laws as oth-
er groups on macro- and meso- levels [Shmakov, 2013]. Consequently,
many dynamical processes taking place in small groups including lead-
ership phenomenon are changing.

Transfer of many human activities into mediated with internet vir-
tual forms leads us to partial replacement of “real” life with virtual.
Modern person lives two lives at once — real and virtual to some extent.
Internet is a kind of “abilities platform” that allows people to satisfy
different levels of human needs: from basic to social needs (approv-
al). Social motives of social approval and acceptance are going on the
fore and find reflection in obtaining popularity and social status “by all
means”.

Public approval, number of followers, which observe person’s activi-
ties in social networks are becoming a sign of person’s status. It should be
eliminated that due to social networks the speed and abilities of obtaining
popularity could be extremely high and motivation to obtain this status
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transforms into some kind of “arms race”. Demonstrative behavior, vivid
performances, risk-seeking activities, deviant behavior are becoming the
consequences of these tendencies.

Person’s popularity as a status becomes the criterion of successful-
ness for modern individual. Reaching popularity is the leitmotif defining
behavior and activities of specific person.

Mentioned specific of human functioning in modern realities leads
to general “leadership mania”. Being fair, it should be mentioned that
leadership theme was popular even before the internet invention, howev-
er, with technologies development talkability about this theme increased
rapidly. Being a leader becomes popular and the theme of required lead-
ership traits development saves highest places in additional and specific
education ratings.

Leader is a subject, carrier of this role, who due to authority and in-
fluence coordinates group activities or society in general. R.L. Krichevsky
in a model “leadership as values exchange in a group” mentions the fact
that other group members endow this role the person who has required
traits, valued by this group in current situation [Krichevsky, 2007].

Some leadership functions are connected with group’s representa-
tion in external environment, for example communication with other
groups. Leader becomes recognizable, gets networks and contacts and
gains popularity during this role realization.

Despite unconditional usefulness and status, leadership has a num-
ber of limitations, obstacles and negative consequences for psychological
and somatic health that person meets during mastering this role. These
could be different psychological and somatic diseases, stress, tension,
increased responsibility, high pressure etc. Complex of these negative
consequences for person we state as “dark side of leadership”.

For better understanding the specific of difficulties that leaders face
in their activities, it is important to eliminate some sides of leadership
phenomenon.

Leadership is a complex, structural phenomenon, which differ-
ent components are investigated by scientists in psychology, sociology,
management and other adjacent sciences. For clear understanding of
leadership phenomenon complexity, it is enough to mention structural
elements that scientists connect to leadership: leader’s personality, his/
hers followers, leader’s activity, conditions and situation of group’s and
follower’s interaction, etc. [Bazarov, 2012, p. 222].
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For more detail analysis of “dark side” of leadership, we suggest
to lean on the “big group-small group-person” analysis model, where
leadership is reflected on three levels of phenomenon demonstration:
leadership as a status (big groups); leadership as a situational role (small
groups); leadership as person’s integral characteristic.

Every mentioned side of analyzed models has its own specific and
features of “dark side of leadership”.

Leadership as social status

There are some definitions of social status in literature. The most
proper, in our opinion, is the definition “subject’s position in interper-
sonal relationship system, which defines subject’s rights, obligations and
benefits” [Petrovskiy. Yaroshevskiy, 1998]. Social status by itself is being
realized in social role — “appropriate to accepted norms way of human
behavior dependent on their status or position in society” and connect-
ed to such categories as “prestige” (“measure of society’s recognition
of person’s merits”) and “authority” (“individual’s influence based on
occupied position and status”) [Petrovskiy, Yaroshevskiya, 1998]. Soci-
ety’s position plays important role in social status investigation. Position
of society grants subjects the position in social structure, also an attitude
towards occupied position in social hierarchy.

This type of leadership has a number of distinctions. In contrast to
other mentioned types of analysis, leadership as status is relatively stable
during the time, fixed to subjects due to recognition by a part of society
of their merits, and does not depend on will and position of these sub-
jects. Subjects cannot endow themselves to leaders’ status it is decided
by society.

One more specificity of investigated leadership type is that subject of
leadership can be understood as not only one person, but also a group
of individuals, community and organization. The example of a group
of individuals with leadership status can be managerial and sport teams
(managerial teams of top management, sport team — leader of champi-
onship etc.), the example of organizations — top companies, that occupy
leading positions in industry (“market leaders”). Heads of the compa-
nies also can be classified as status leaders.

In post-soviet area psychology, it is accepted to distinct roles of lead-
er and manager according to differences in subject’s nomination to this
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role [Andreeva, 2001]. Our position is that manager due to his/her occu-
pied position specificity has distinct position in organizational structure
that allows to influence on subordinates. Subordinates in their turn ex-
pect from manager certain appropriate behavior. Manager at first can be
perceived as a leader with certain status or manager can get recognition
from subordinates during the time.

Leader’s social status appears in person because of acceptance of his/
her merits and results of group’s actions. There are interesting situations
when group endows subject with leader’s status without his personal will
and aspiration. There are some risks where discrepancy between fixed on
subject leader’s status and unwillingness of person to accept this status
appears and it can cause a number of psychological problems.

If situational leader of small group meets small number of followers
rather than leadership in big groups amazes. It is enough to look on a
number of followers that constantly watch their idol’s activities in inter-
net. The number of such “followers” in different social networks of such
popular sportsmen, musicians, actors, and bloggers vary from few dec-
ades to few hundreds of millions of followers. The number of people on
whom subject can influence at a time leads to serious “test of strength”
for even very tough person. Unexpected fame that unprepared person
can meet inevitably leads to negative (and even destructive) psychologi-
cal consequences for subject.

Besides managed problem, not less stressful are situations of re-
tention and loss of leadership status. In sport of highest achievements
sphere, the problem of depressive state of mind that can lead to suicide
is acute. In FIFPro research mentioned that nearly one third of football
players suffer depression and close psychological states [Mun, 2016].
There is well-known notorious example of Germany team goalkeeper
Robert Enke that committed suicide [Stolbowskiy, 2018]. The number
of different organizations, which help to fight depressive states and their
adaptation after sport career retirement that famous professional sports-
men attend, speaks about seriousness of problem for itself [Mun, 2016].

This problem occurs a lot of famous people and not only in sport
sphere. Many leaders in art sphere as actor Robin Williams, musician
Chester Bennington and others could not deal with the weight of their
status.

To R. Emerson’s opinion hard life and fate unites many famous per-
sons. This fate is usually cruel to them and this is the weight of promi-
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nence [Ananchenko, 2009]. As M.Yu. Ananchenko fairly noticed: “life
of the famous people is hard work because of their acceptance of respon-
sibility. Their nature is passion, and fate at the close is unhappy <...>
Person’s prominence seems to relate to tragic end of its vivid and saturat-
ed with events life” (cite of [Ananchenko, 2009, p. 73]).

With popularity, fame and success comes big pressure and far not
everyone can cope with this. Moreover, the number of scientists state
that famous leaders are rarely psychologically healthy and more likely to
have a number of deviations of pathological characters.

It is interesting to that extend investigation of correlation between
psychological diseases and leadership that E.A. Sosnin with colleagues
held. Researchers used retrospective diagnostics to investigate 339 biog-
raphies of outstanding persons and find out that current leadership styles
correspond with high probability to concrete psychological diseases
[Sosnin et al., 2013]. Genious-leaders and revolutionary-leaders suffered
schizophrenia type of psychological diseases. To authors’ opinion, it is
connected to way of thinking that such persons have. Instrumental-lead-
ers more often suffered from affective diseases and addictions as alcohol
and drug addictions. Hierarchical-leaders and “cunning”-leaders that
tried to keep their position in hierarchy often have hysterical type of per-
sonality traits [Sosnin et al., 2013, p. 13]. Probability of psychological
diseases development among leaders is one more feature of “dark side of
leadership” as a status.

The question that is still opened: are psychological diseases formed
among outstanding leaders due to specifics of their actions or persons
with tendency to pathological psychological diseases become outstand-
ing leaders?

One way or another we could state that subjects with leadership sta-
tus are the part of risk group that should get psychological help.

Situational leadership in small groups

According to suggested by us typology of analysis, if researcher’s fo-
cus is on investigation of leaders’ functioning in small group than this
type could be named “situational leadership”. Situational approach to
leadership phenomenon understanding is usually means that leadership
is a function of group situations and relationships [Bespalov, Nabasova,
2013; Bazarov, 2017].
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The existence of small groups in conditions of constant changes, big
flow of information, activity context and acceleration of dynamic pro-
cesses in small groups leads to constant change of leadership role under
influence of current situation and requirements to leader’s personality
from other group members. Tasks that group faces influence on redistri-
bution of positions in status hierarchy that causes processes of changing
leadership position giving this phenomenon dynamical character [Besp-
alov, Nabasova, 2013]. As an example, we can mention activity of project
teams in organizations that are gathering only for one project period and
disintegrate after its ending. Those teams usually include representatives
of different professions (marketers, programmers, designers etc.) every-
one from which can accept leadership role or be in a role of knowledge
keeper in dependence of stage or concrete task on project.

We suppose that this specifics leads to demonstration in such groups
a poly-role structure of leadership. This structure allows having more
than one leader. Appearance of structure of that type conditioned by
intergroup activity specifics and different sides of functioning that one
way or another influence on group’s task compliance. Relying on ideas
of F. Fiedler, R. Bales, R. Belbin, L.I. Umanskiy and others poly-lead-
ership structure appears due to stylistic traits of subjects’ who carry this
role behavior and their actions in group [Znankovskiy, 2011; Bazarov,
2017; Stroh, 2003; Belbin, 2003; Umanskiy, 1980]. To our opinion such
“polyarchy” structure in group appears when subjects’ interests disjoint
and every leader in a group occupies own niche in group dynamic. Every
leader of this system is valuable, they are paid attention to, they influ-
ence on group members and their behavior aimed to complete group’s
task.

T.Yu. Bazarov’s poly-leadership model suits this context of analysis
[Bazarov, 2013]. The main idea of the author is that during the process
of making group’s decision activity of its members proceeds with three
parallel processes that occur general group development dynamic. These
processes are: 1) Processes connected with maintenance of emotional
state of group members required for task compliance; 2) Processes con-
nected to organization and self-organization of group work; 3) Processes
connected to group task solving decisions [Bazarov, 2013]. For successful
functioning group needs to control all of this three processes. Therefore,
we can eliminate three equal and important activity spheres, what facili-
tates appearance of special group roles.
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According to T.Yu. Bazarov subject who was put forward by the group
on management of emotional processes role is called Mediator (or emo-
tional-leader). Subject who manages organizational processes is Facili-
tator (or organizational-leader). Person whose aim is to lead the group
to task solving is Moderator (or expert-leader) [Bazarov, 2011; Bazarov,
2013]. It is important to mention that leadership roles can combine in
one person; however, usually these functions are distributed among few
group participants.

Mechanism of unconscious choice of leader by the group is men-
tioned in values-exchange model of R.L. Krichevskiy. Author suggests
that leader in current situation is the subject (or a number of subjects),
which due to some personal leadership traits and behavior reflects values
of group members [Krichevskiy, 2007].

Consequences of this thesis is suggestion about specific traits that
allow subject to occupy one of three leadership roles. Advantage of this
approach is that subject can be prepared to master one of mentioned
roles of T.Yu. Bazarov’s model through organized training with special
technologies and methods of group work [Bazarov, 2011; Bazarov, 2013].
However, the question about ability to test weak and strong sides as a
situational leader by a subject oneself is still unsolved. We see the solu-
tion of this answer in development of special methods of diagnostics and
questionnaires aimed to investigate subject’s predisposition to one of the
mentioned roles.

“Dark side” of situational leadership can include special leadership
role appearing when subject with inner need (due to a number of rea-
sons) to occupy leadership position is rejected by a group. Frustrated
need can lead to self-respect loss, low spirit and deprivation — this is
passive (regarding to a group) reactions on this situation. Other reactions
of these rejected subjects can be so called active. According to E. Fromm
“malignant aggression is irrational answer on frustrated existential hu-
man needs” (cit. on [Bespalov, 2013, p. 3]). To author’s opinion person
tries to fight the feeling of inferiority and alienation through destructive
behavior. The reasons of destructive behavior according to Fromm are
in “narcissism, loss of possibility to self-realization, negative feelings of
alienation and purposelessness” (cit. on [Bespalov, 2013, p. 3]).

D.V. Bespalov understands destructive leadership as “leading influ-
ence of one person on a group in destructive of present working and (or)
interpersonal relationships direction” (cit. on [Bespalov, 2013, p. 7]).
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Therefore, actions of destructive leader are aimed to undermining pres-
ent interactions and can lead to sabotage, that can influence on success-
fulness of group task compliance.

According to T.V. Bendas the problem of negative (or destructive)
leadership is not investigated enough and is one of the most perspective
themes for analysis (cit. on [Bespalov, 2013, p. 7]).

For better understanding of what traits do leaders have and what can
push them to destructive way of leadership we will analyze leaders’ per-
sonality traits.

Leadership as integral
characteristics of subject’s personality

Final type of leadership that we analyze in this article — leadership
in context of concrete subject. Researches on character and personality
of leaders is one of the most investigated and popular theme in modern
psychology. Distribution of researches dedicated to this problem touches
on the biggest range of leader’s personality traits. They are: personality
traits of successful leaders, traits that grant person leader’s role, demon-
strated behavior, specific of leader’s upbringing, potential of leaders etc.

Minimum two approaches in psychological science explain person’s
acceptance of leader’s role nature. The first approach is psychoanalysis
that states that leaders have “life scenario” — some life orientation, plan
that focuses all the actions of person and it forms in early childhood un-
der influence of parents and upbringing [Bern, 2015].

According to this theory, subject becomes a leader because cannot
live in other way, out of this scenario context. It is possible to talk that
leadership as meaning-making category is important for keeping sub-
ject’s psychological balance. Therefore, due to this theory leaders feel
themselves “special” since childhood, that they are created for some
highest goal or performance, mission. As a consequence if leader does
not realize these intentions (destructive or not) comes period of stagna-
tion that leads to neurosis, depressions, psychosis and deviant behavior
like aggressive or addictive behavior (alcohol or drug use). Some authors
state that addictive behavior of leaders can play positive role for their
activity. A.V. Rossokhin provided an example of IKEA founder Ingvar
Kamprad who was alcohol addicted and it stimulated creativity and
helped in creation new products [Rossokhin, 2013].
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Subject’s leadership scenario usually works to group’s good even in
situations that may be negative for the leader. We see in this fact the par-
adox of leadership because due to psychoanalytical approach leadership
is unproductive activity. In psychoanalytical approach “aim of psychical
life of a person is reduction of inner tension level and leadership is an
obstacle that contradicts person’s interests in approaching homeostasis
of personality” (cit. on [Morov, 2014, p. 119]).

In addition, the nature of leadership role and scenario acceptance
is interesting to explore. Until current moment subject can be unaware
about abilities and potential, he/she holds. U. Bennis stated that in every
leader’s life happens event that successfully finishes and leads to mas-
tering a new role. Author calls this event “leadership crucible” [Bennis,
Tomas, 2006]. Therefore, the subject obtains specific experience and
understanding of abilities that after some time let him/her become more
confident and accept this role in society.

One more key leader’s characteristic is the purpose. Leader lives with
“from one goal to new goal” motto. Often satisfaction comes not after
getting results but during the process of completing with task. It is very
common that result do not gives satisfaction to leaders. Long period of
activity absence occur depressive states in leaders until the new purpose
is not found. The most representative example of successful solution
of this crisis in Steve Job’s actions after dismissal from Apple. He after
some time created Pixar Company and made it one of the most success-
ful animated cartoon Company in the world [Aizekson, 2011].

From the second, existential psychological approach leadership is
understood as “integral characteristic of personality that unites intra-
psychological elements as values, motives, purposes, social-psycholog-
ical factors defining character of person’s interaction with social envi-
ronment and actions within this environment” (cit. on [Morov, 2014,
p. 120]). A.V. Morov highlights that leadership is integral characteristic
of personality specific which is based on bigger mindfulness and level
of existential reflexion, “ability of a person to formulate the meaning of
personal existence and guide by motives of this meaning completion”
(cit. on [Morov, 2014, p. 121]). Therefore, to author’s opinion leadership
is a form of social-psychological adaptation of a person.

1 this context the researches of leader’s coping-strategies are impor-
tant to explore. For example in V.V. Gulyakina’s research were the results
that teens-leaders use constructive coping strategies in difficult situa-
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tions more often [Logvinow, 2015]. The common results were received
in S.A. Khazova’s research — teens leaders use problem-oriented coping
strategies aimed on self-control, positive reassessment of situation and
planning of problem-solving more often [ Khazova, 2010]

Analyzing concrete traits that leaders have it is possible to find a big
amount of contradicting results on required to leader characteristics. To
our opinion the reason of this contradictions lies in difficulty of this phe-
nomenon and in different approaches of scientists.

Due to mentioned earlier acmeological approach to leader’s person-
ality investigation. This approach states integration of different spheres
of sciences as natural, social and humanity sciences as purpose [Belov,
2017]. To Belov’s opinion in acmeological approach leadership can be
based on three-component model of personality that includes subsys-
tems of self-management, self-regulation and self-development of a
leader; also, it includes a list of traits that these subsystems include (for
more detailed information refer to author’s article) [Belov, 2017]. De-
spite relatively small amount of time that this approach developed, we
see it as a perspective in discrepancy of leaders’ personal traits results
and integration them into one system solution.

Applied researches that based on psychological-acmeology approach
show that 50% of outstanding sportsmen-winners of biggest competi-
tions have the dominance trait. This means “tendency to dominate, in-
fluence, being unyielding and independent” [Juina, 2015, p. 147].

Analyzing leader’s traits, it is important to mention a number of re-
searches that we can refer to “dark side”. Returning to question about
destructive behavior of some leaders we can highlight that some re-
searchers found out that teens-leaders who occupied this position in
group had high level of anxiety, high self-esteem and high assessment of
self-effectiveness [Drozdov, Longvinova, Longvinova, 2015].

There is a number of researches that show relationship between leader-
ship and personal traits that in psychological science called “Dark triad”.

Investigations dedicated to relationship between narcissism and
leadership show that this trait can influence on as positive, as negative
effect results of leader’s functioning. Some researchers mentioned that
narcissists at first obtain leadership position but during the time usually
loose this status and stop being leaders [Fatfouta, 2018].

In addition, we found researches in a sphere of relationship between
psychopathy traits and leadership. These investigations show that these
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type of leaders are less tend to transformational leadership behavior. It
means that aspiration of followers, creating the environment for self-es-
teem fortification of followers etc. [Mathieu, Neumann, Babiak, Hare,
2015].

The researches on Machiavellianism and leadership relation shows
that this type of leaders are perceived as charismatic. These leaders are
flexible in task solution, however, they are usually interested in realiza-
tion of their personal motives, tend to control their followers and often
overuse the power [Judge, Piccolo, Kosalka, 2009].

We also see importance of including results of leaders’ borderline
states researches. For example in Ya.N. Nikolayenko’s investigation
showed that senior school students with hyperthymic type of character’s
accentuation were more tend to aggressive behavior. To author’s opinion
this can be explained as a need of this subjects of upholding their leader-
ship position [Nikolayenko, 2009].

Leader’s actions are connected to the high level of psychoemotional
tension and require from person significant resource expenses [Morov,
2014]. Constant functioning in this state affects not only psychological
but also somatic health of a person.

There is a list of medical researches that prove that there is posi-
tive correlation between arterial pressure and person’s high position with
many responsibilities [Medvedev, 2013]. M.V. Polyakov and colleagues
found out that this illness is spread out among teens who tend to be lead-
ers and among boys more frequent than among girls, what, to our opin-
ion, is connected with specifics of gender coping-strategies preferences
among Russian culture [Polyakov, Savchuk, Protopopov, 2007]. Dur-
ing psychosomatic illnesses investigation V.E. Medvedev found out that
there is positive correlation between psychosomatic diseases and such
traits as purposefulness and high motivation that can be leaders’ leading
traits [Medvedev, 2013]. M. Friedman and R. Roseman in their research
on 3500 participants found out that persons who suffered from ischemic
disease, arrhythmia, hypertonic heart diseases, diabetes in 70% of situ-
ations have such personal traits as motivation to obtain leader’s status,
perfectionism, thirst for knowledge, reaching goal orientation, aggravat-
ed sense of justice etc. [Medvedev, 2013].

Concluding the analysis, we can state that leaders are such a class
of people who are at psychological and somatic health decrease risk.
This happens due to specifics of leader’s activity, personal characteris-

293



Part lll. Leadership
in business psychology

tics, meanings and values. Despite the fact that leadership as integral
characteristic of personality helps subject in life, it suits not everyone.
Represented “dark sides of leadership” as characteristics of person can
break psychological wellbeing of a subject and become a reason of many
problems in life scenario.

Trying to be successful, popular, obtain leader’s status in society it
is crucial to remember about huge amount of work and negative conse-
quences that it hides behind the curtains. Therefore, ones who dare to
become a leader face actual question — “am I ready to pay this price for
being who I want to be?”

Conclusion

In this article, we analyzed “dark sides” that follow leadership
phenomenon. High pressure, high level of responsibility and constant
emotional pressure can lead to psychological diseases of reversible (tem-
porary, borderline character) and irreversible (pathological) character.
They can lead to depressions, addictive behavior; can be harmful as for
current subject, as for society in general. Constant pressure and stress
lead to a number of somatic diseases development among leaders.

There is increasing importance of special training and educating
leaders, prevention of their psychological and somatic health issues, sup-
port during critical and difficult situations. To our opinion, solution of
these problems lays in the sphere of not only psychological practice but
other sciences too. Special attention to these problems that leaders face
should be paid in a key of professional training of future management
and leadership cadres.

During the review in this article, we raised additional issues:

1) Are psychological diseases of leaders consequences of their ac-
tivity or we can predict successful elimination of subjects on
leadership roles with specific psychological diseases and border-
line states?

2) Can researches based on psychological-acmeological approach
solve the problem of scattered researches of leadership traits in-
tegration into one system?

3) Question of revision of present self-report diagnostic instrument
of subject’s predisposition to situational leadership roles and
styles of leadership behavior.
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4) Research on destructive leadership phenomenon is malstudied
and perspective sphere for prediction of behavior and this phe-
nomenon in group dynamic demonstration.

Investigation of these questions to our opinion is perspective area
for experimental and empirical researches that may help to deepen the
understanding of leadership phenomenon and “dark side of leadership”
phenomenon in particular.
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4

Making leadership
decisions in chaos

N. Marlow

This is a monograph on decision making; but is it a discussion about
the process of decision making in a chaotic environment? Or is it an ob-
servation and critique of some of the traditional thinking surrounding
the theories about decision making? Well, it’s a bit of both!

A quick browse through the chapter headings of books on the subject
area of Decision Making will reveal an assortment of different approach-
es, including Utility, Cost-Benefit Analysis, Decision Trees, Neuroeconom-
ics, Probability and many more esoteric subjects. Some reductionist
approaches are even attempting to explain the decision making process
in terms of ever-tinier parts of the brain receptor system and its pharma-
cology.

It would is difficult to spot a pattern or common theme amongst all
of these different approaches.

However, using an analogous process of reverse-engineering, it is
possible to identify a pattern. The pattern exists in what isn’t there and
not mentioned e.g. Fig. 1.

It is the omissions from all the logical-rational approaches to decision
making that indicate what human decision making is really about. What
is left out, unconsidered and disregarded are some of the most funda-
mental influences on the way in which we humans process information.
These influences are unpredictable, subjective, and difficult to measure;
however an estimated 95—97% of our entire decision making is ‘colour-
ed’ by non-rationality, intuition and emotion; all arising from the sub-
conscious part of the brain.
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= ground covered = ground covered

A = ground covered v = ground covered
>‘< ‘X’ = “marks the spot”

Fig. 1. An example of “reverse engineering”;
finding a pattern that isnt there!

Source: created by the author.

Traditional Decision Making models are based upon two massively
erroneous assumptions that encourage a simplistic and linear approach.
The first presumes that we are making decisions consciously and in a ra-
tional manner; and the second understands that the environment is also,
to a great extent, predictable and orderly.

Neither is true!

We have to cling to assumptions about our own rationality and the
predictability of the environment in order to give our lives some sense of
meaning. However, ‘rationality’ is a label we give to an illusion; a name
for the superficial patterns that we are conscious of. This ‘consciousness’
is like a skin. It is stretched over a chaotic complexity that contains mul-
tiple factors interacting in a continuous recursive process.

On the surface of the skin, linear thinking about cause and effect
generally works. It is an approximation that is usually good enough.
However, the consequences of these assumptions show themselves in
situations where there are many interacting factors affecting a range
of possible outcomes. Using our analogy, let’s call them skin-blemi-
shes.

These are our real-life business problems, which are characterized
by chaos and complexity. Under these circumstances, our traditional
linear mathematics, business accounting and forecasting e.g. budget
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spread-sheets provide solutions that are too simplistic and are doomed
to failure.

These areas of complexity and chaos involve large numbers of inter-
acting entities and the causal relationship between them is non-linear.
A small change within one element can cause a large effect in another.
This is known as the ‘butterfly-effect’.

The whole system of interactions also gives rise to characteristics that
are not present in any one element. This means that the nature of the
problem does not arise from a single cause.

Real-world problems constitute a ‘complex’ that has emerged from the
interaction of several causes. Furthermore, this inter-connectivity means
that any attempt to solve the problem by addressing one single cause will
more than likely have unintended knock-on effects elsewhere, causing
different problems to arise elsewhere (both in space and time).

This also means it is difficult to predict the future ‘state’ of any sys-
tem from its present or its past because there is a constant flux of re-
flexive interactions, which determine the relationship of each element to
every other element, and to the whole.

A complex system must also be seen as a whole in terms of its ‘lifecy-
cle’. It has a history, a point when the problem arose and a time-line of
developmental stages.

The elements of a problem each have their own individual history
and the system as a whole, the interaction of the individual elements,
has its history. This evolutionary process links the present with the past
and has transformed the nature of the problem over time. This process is
usually irreversible.

Even this characterization of ‘problem-complexes’ becomes inade-
quate when we begin to consider the further complications involved in
most business issues.

Those further complications are people and their psychology. Col-
leagues, competitors and bosses will be making decisions based upon
bounded rationality and system 1 thinking; being based on heuristics,
impulse & intuition, biases and habit. In other words, their behaviour
is guided by implicit and non-conscious influences, which just ‘hap-
pens’ and is only later justified by post hoc conscious rational expla-
nation.

People in organizations also play games. They can have multiple
roles that they play with varying degrees of success. They can be support-
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ive or destructive; or appear to be the one while being the other as in the
deceptive role of Machiavelli.

Having thought about this problem-space for a little while, the read-
er must accept that the simple mathematical modelling, budgeting and
forecasting usually applied in business contexts will have very little valid-
ity and even less predictive power.

Modern managers and business leaders will need to think and act
differently and more radically than tradition suggests.

The existing scripts of ‘good leadership’ behaviour need to be shred-
ded. A new part in the play has to be written. This will involve different
approaches, different methods, different tools and a totally different
style of management that we can for the moment call dramatic leader-
ship.

Dramatic leadership will have a narrative that is as much visual as
audible. It will be based upon the emotive power of imagery and the mo-
tivational power of storytelling. Its underpinning framework will be that
of stories and myths from the theatrical past of the business informing
new scenarios and fresh productions in the future.

When considering the processes being carried out both inside and
across the marketing-boundary outside organizations, we are able to be-
gin a kind of sorting process, a categorization of the type of problems that
are likely to arise in different functional areas. This categorization is not
to be thought of as definitive, but as a stochastic approximation which
indicates the probable frequency of the problem-types or dilemmas with
certain characteristics; a prototype for a ‘fuzzy-set’ representing the puz-
zle and perplexity of exemplar situations.

The first thing that a modern manager must accept is that the
business environment in which he or she works is more often than not
non-rational and almost totally unpredictable.

Does this mean we must give-up trying to manage organisations?

If we mean by ‘manage’, the traditional command and control ap-
proach, which disguises a moral weakness and lack of confidence with
behaviour designed to reinforce personal power and status. Then the re-
sponse is a resounding “YES”; give it up!

That approach from managers and leaders is at least suffocating the
business and stifling growth, if not actually doing harm to the compa-
nies’ potential.
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Those leaders prepared to listen and change, should begin by devel-
oping their diagnostic skills, in order to identify different problem spaces
and adjust their thinking and behaviour accordingly.

We see here three very important characteristics of leadership:

1. The ability to diagnose, analyse and gain insights from the

environment.

2. The ability to be flexible and agile; to be able to slip easily from
playing one role to another.

3. The ability to hold the big picture in their minds and understand
how tiny changes here, will have unforeseen consequences there,
and more importantly, affect the sense and narrative of the whole
production.

Snowden and Boone (2007) have suggested one way of categorising

decision environments.

1. Simple Environments:
Monitor & Adjust

Simple environments are characterized by stability, routine and usu-
ally have a ‘closed system’, which is insulated from outside influences
either by physical/process barriers or an all pervasive ‘rules and regula-
tions’ regime. The structure and processes within this kind of environ-
ment tend to be mechanistic and bureaucratic with minimum opportu-
nities for creativity or improvisation.

The message is “stick to the script

Usually, the sources of perturbation in the well-oiled machine can
be diagnosed and identified quickly and reliably, as there is a simple cau-
se - effect relationship.

The management function in this type of environment is almost re-
dundant.

The mundane processes need monitoring for metaphorical ‘friction’
points and the growth of ‘rust’. Problems need to be spotted quickly,
causes diagnosed and solutions implemented. The process of diag-
nosis-to-solution is well established, routine and almost automated.
Snowden and Boone [Ibid.] refer to this kind of environment as the “do-
main of best practice”.

There is general agreement with the definition of the problem and
with what is to be done about it.

”'
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The main danger in these situations is complacency. Managers be-
come over reliant on the past.

“If it works, don’t fix it!”

There is a tendency to substitute experience for thinking. It is a lazy
response and will lead to catastrophic consequences if not allowed to be
enlivened by challenges of new thinking from dissenters within or radical
ideas outside the system.

There is a history of many businesses having gone under by remain-
ing smug and conceited within their own ‘complacency-bubbles’. Re-
member, there is usually more than “One Best Way!”

2. Complicated Contexts:
Expertise

Complicated problem spaces have identifiable problems but their
definition is not always agreed upon and therefore the correct solution
is not always as obvious as in the Simple Environment. There is a choice
between competing solutions. The selection of ‘the correct solution’
from the menu of possibilities requires both humility and judgement
skills on the part of the manager.

Humility, because he or she needs to consult experts for their opin-
ions concerning the diagnosis of the problem(s); the manager has to
be able to admit someone else knows more about this particular prob-
lem-space than they do. The judgement skills are employed in selecting
the most likely problem-diagnostic and then implementing the changes
associated with the proposed solution.

Managers have to select from the competing definitions of the
problem, always being aware that each expert will tend to diagnose and
define the problem in terms of his or her own area of competence. It
is therefore important to sample ideas from as wide a field as possible
(including non-experts), so that innovative and controversial sugges-
tions can also be evaluated. The leaders’ job is to be able to weigh-up
expertise against novelty and arrive at value for the business through a
solution.

The evaluation process will also test the leader’s political skills as
competing ego’s want their version of the problem-diagnostic accep-
ted.
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3. Complexity in Problem-spaces

The problem-space containing ‘complexity’ is the more common
in the real-life context of organizational life. The problem(s) here are
arising in a dynamic system that will probably involve several bounda-
ry-crossings, with multiple elements, reflexive relationships, feed-back
loops and competing perceptions and definitions of the trouble.

Messy!

And the way forward is for leaders to admit that to themselves. It is
ok that there is no obvious ‘quick-fix’, no simple and simplistic solu-
tion.

Leaders again must show humility and recognise their limitations.
They must resist the pressures and temptations to act ‘decisively’ and
take some time to appreciate the nuances of the problem.

The way forward into the unpredictability of the problem-space is
careful hypothesis testing and the piloting of mini action-research pro-
jects. Imposing a quick single global solution would be ruinous. The
leader must act like a skilled surgeon, advancing carefully step-by-step,
until the extent and nature of the problem is fully exposed. The solution
emerges along with the analysis. After the confirmatory diagnostic, a
plan of action can be developed that encompasses the likely contingen-
cies as the action continues.

In this type of environment it is essential that leaders do not regress
into either micromanagement or command-and-control styles. They
should remain calm and patient, using the experimental reality-testing
as outlined above, and allow a solution or solutions to develop through
their own creativity and intuition.

4. Chaotic Contexts

In a chaotic context, the leader should be in emergency mode. Cha-
os implies rapid change, uncertain causes, and fluidity in responses and
solutions. Leaders need to establish some solid ground; a defensive posi-
tion from where action can be securely taken.

Initially, using a ‘light-touch’, resources should be used to scope out
the extent and nature of the problem. Once a picture emerges, the leader
should act immediately to convey this vision to the rest of the organiza-
tion. This becomes the new reality and all the resources of the organi-
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zation can now be directed at the problem as it has been identified and
defined by the leader.

The process differs from that of the day-to-day ‘complexity’ situ-
ation. The diagnosis has to be made rapidly, followed immediately by
the allocation of resources. However, flexibility has also to be main-
tained and as the fuller picture develops, tactical resources may have to
be switched and redeployed. All this needs to be carried out in a more
or less autocratic style, as there is little time for consultation and more
participative inputs into the processes of problem identification and
definition.

Summary

From the above discussion, it can be seen that good leadership re-
quires not only the ability to diagnose situations but also the flexibility
to be able to switch styles as different circumstances (problem-spaces)
present themselves. Here we see two out of the three important charac-
teristics of leadership outlined earlier being re-emphasised.

In the face of the ever-increasing complexity in the business world,
leaders will have to face-up to the counter-intuitive facts that people
generally act non-rationally under the sway of subconscious triggers, and
that the most powerful drivers of behaviour and decisions are emotions.
They have to be able to set aside thoughts about ‘rationality’ and em-
brace ambiguity, intuition and instinct.
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The relationship between civil
identity and consumer preferences
for goods from different countries

O.1. Patosha, A.D. Volkova, N.L. Ivanova

Currently the market needs to understand the needs and behavior of
customers and stakeholders. Since the consumer’s choice of a product
is influenced by a large number of factors, it is important for the man-
ufacturer to know as many nuances about the person and behavior that
can affect the customer’s preference for a particular product. Despite
a large number of studies on product preferences, new questions arise
about consumer behavior in the context of high economic and political
instability in the world.

In modern conditions of market development, many products are
purchased by customers based not on their physical characteristics,
but because they are symbols of status, role, belonging to a particular
social group, etc. In the context of the growing role of the economic
environment in the socialization of modern man, it is important to un-
derstand how economic realities are reflected in the self-identification
of the individual in relation to other people and social structures. On
the one hand, the process of globalization is taking place, and the role
of the country of origin is erased. Consumer pays attention on brand of
the product. But resent research found the effect of country of origin
or consumer ethnocentrism to become main factors in consumer deci-
sion-making process.

The problem of consumer preferences of domestic and foreign prod-
ucts is well-studied. Researchers documented the impact of ethnocen-
trism as economic motive of choosing local goods, which refers to the
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beliefs of consumers about the appropriateness and morality of purchas-
ing foreign made products (e.g. [Shimp, Sharma, 1995]) on the product
judgements and willingness to buy (e.g. [Josiassen, 2011; Strizhakova,
Coulter, 2015]). Also, it was highlighted that for deep understanding
of the biases of consumer ethnocentrism it is important to consider
this problem through the perspective of the social identity theory [Ta-
jfel, Turner 1986]. It is important to study the relationship between the
components of social identity that demonstrate the perception of a per-
son’s involvement in certain social groups, and the characteristics of his
consumer behavior when choosing national products. So the effect of
national identity which refers to “the importance of national affiliation
as well as the subjective significance of an inner bond with the nation”
[Blank, Schmidt, 2003, p. 296] on consumer preferences of domestic
products was found in different studies (e.g. [Verlegh, 2007; Zeugn-
er-Roth, Zabkar, Diamantopoulos, 2015]).

Many political and economic events that take place in the world,
test the strength of the existing system of human perceptions of their
place in social groups, lead to a crisis of social identity (e.g. [Andreeva,
2011; Vyatkin, 2014]). All of this can affect people’s behavior not only
within individual families, but also within broader communities, even
countries.

There is a need to study the role of civil identity in consumer behav-
ior. In our research, we focus on studying the relationship of civil iden-
tity with the consumer’s preferences of goods from different countries.
Objective: analysis of the relationship between indicators of civil identity
and consumer preferences for products from different countries (case
of Russia). We assume, that there is a relationship between indicators
of civic identity and consumer preferences for products from different
countries. The higher level of civic identity has got consumer, the higher
preference for domestic products he has.

The results obtained in this study can serve as a basis for further study
of the formation of consumer preferences, as well as for studying the re-
lationship between the consumer’s civil identity and consumer prefer-
ences for goods from different countries. In addition, the research results
will also be useful for of companies interested in increasing sales of their
products, and who, thanks to the results of this research, will be able to
correctly build the positioning of their products and competently build
communication with the consumer.
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Consumer’s preference is considered to influence future consumer
outcomes, including intentions, willingness to buy, and word-of mouth
(e.g. [Bagozzi, 1992; Dodds et al., 1991]) Consumer preferences are
well studied from different perspectives: O.S. Posypanova (2012) con-
sidered the dynamics of consumer preferences, T. Smorkalova (2011)
studied the relationship between consumer preferences and the I-con-
cept.

Our research was conducted on the methodological basis of business
psychology as an interdisciplinary branch of applied psychology aimed
at studying psychological factors in solving a wide range of business
problems [Ivanova, Benton, Waddington, Makhmutova, 2019]. Business
psychology helps to enrich the research base of consumer behavior with
socio-psychological and general psychological methods [Antonova, Pa-
tosha, 2017].

In the context of the growing role of the economic environment in
the socialization of modern man, there is an increasing interest in under-
standing the role of the individual’s self-consciousness in his consumer
behavior. Economic realities are reflected in the self-identification of the
individual in relation to other people and social structures.

The country of origin is highlighted by researchers as a “attached”
characteristic of a product, which plays a significant role in making a
decision on the choice of a product, along with such

Characteristics as price, product warranty, and so on [Makienko,
2002]. This effect connects to stereotypes that are caused by the coun-
try’s image and consumer’s perceptions about the goods that are pro-
duced in that country.

Civic identity is characterized by the inclusion of a person in the
life of the state, a sense of his involvement in it’s history and culture
[Tishkov, 2008]. Research has shown that patriotic feelings are associ-
ated with consumer behavior, and comprehension of the local nature
projects a loyal attitude to the products produced on its land [Gol-
ubovskaya, 2013]. There was also a positive relationship between the
political factor of the reasons for the change in consumer preferences
and the level of in-group identification with the “Russians” group (Pa-
tosha, Ivanova).

Thus, we can assume that civic identity increases preference for do-
mestically produced products.
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Study design

The study was organized in several stages. Firstly, the attitude of re-
spondents to the countries — producers of goods (Russia, China, Ger-
many, Great Britain) was identified. The author’s used the following
questions:

I have a positive attitude towards this country (negative — positive);
I buy goods produced in this country (Never — Very often).

The Likert scale was used to answer these questions for each country.

Also we used qualitative techniques to clarify psychological factors
of the preference of domestic products. Respondents have to fill in the
following:

Please write down associations on the words “Domestic manufacturer”.
Please complete the sentence: “Most people buy Russian products because...”

Please complete the sentence: “A consumer who never buys domestic goods,
explains this...”

Please describe a customer who buys only domestic products.

Secondly, we measured civic identity. The respondents filled in a
modified questionary by A.N. Tatarko, modified by O.S. Trefilova (2017).
The following indicators of civic identity were identified: strength of civic
identity (sense of belonging to the state); b) valence (degree of positivity
of civic identity); c) the degree of subjective belonging to Russia.

The last procedure was aimed to study customer preferences for
the products, manufactured by different countries. Respondents were
offered representation of online-shop pages with 4 samples of white
T-shirts (each product was presented on an individual page, so that
respondents could not compare their pictures and description). All
T-shorts were similar, description of the product was the same, the only
difference was in the name of the country, where T-short was produced
(Russia, Germany, China, UK). The respondents had to rate four prod-
uct characteristics: quality, popularity, price and willingness to buy using
Likert scale.

We chose T-shirts as a stimuli product because is popular and af-
fordable product, which has not strong association with any famous
brand.
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Data were collected in social networks (VKontakte, Facebook”, Te-
legram, Twitter™, Instagram®), where the research announcement and
registration form were posted. If the person was interested in taking part
in the research, he filled out the registration form and participated in the
research.

Sample. The study sample included 125 residents of Russia, 76 wom-
en and 49 men. Age range from 18 to 65 years old. Responses from re-
spondents aged 18 to 65 were taken into account, as respondents in this
age group are the most. The sample of respondents includes represent-
atives of young people (from 18 to 25 years), representatives from 25 to
35 years, adults (from 35 to 45), as well as representatives from 45 to
65 years. The most common age of the Respondent in this study was
18—23 years.

Results

1. Attitude towards the country and the purchase of goods produced
in it.

Table 1 shows almost equal results betweuijen the attitude towards
Russia and the frequency of purchasing its products. The largest gaps
were obtained in relation to the countries of Germany and the United
Kingdom, where there is a positive attitude towards the country, but a
lower frequency of purchases. With regard to the country of China, the
opposite pattern is observed — the average values of the attitude towards
this country are lower than the frequency of purchases.

2. Psychological factors of the preference of domestic products

Content analysis of qualitative techniques reviled, that domestic
product associates with certain product categories, such as food, cars etc.
Also the most frequent association was import substitution and GOST
quality standard. The respondents believe that consumers buy domestic
goods because they are available, have a good value for money. In addi-
tion, the respondents noted that an important reason for the preference

* JlesiTeNbHOCTh CoLlManbHBIX ceTeit Facebook u Instagram mpusHaHa aKkcTpe-
MUCTCKOM U 3ampelieHa Ha Tepputopun PD, naHHbIe UCIONB3YIOTCS B UCCIIEN0-
BaTeJIbCKUX LIEJISIX ¥ He HAIIPaBJIEHbI HA 0N00PEHNE SKCTPEMUCTCKOM AESITEIbHO-
ctu. — llpumeu. peo.

" CoumanbHasi ceTb Twitter 3a61okupoBaHa Ha Tepputopuu PD. — Ilpumen.
peo.
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Table 1. Positive Attitudes Towards the Countries
and Frequency of Buying their Products

Country Mean (M) Std. deviation (o)
Russia Positive Attitudes 3,8160 1,07301
Frequency of buying 3,9760 0,93726
China Positive Attitudes 3,4480 1,05842
Frequency of buying 3,7200 1,14018
Germany Positive Attitudes 3,9520 0,76048
Frequency of buying 2,4720 0,92959
Great Brittain Positive Attitudes 3,928 0,88149
Frequency of buying 2,2800 0,99677

for goods of domestic production is a desire to support domestic manu-
facturer.

There were also negative attitude towards domestic products. The re-
spondents believe that the quality of imported goods is higher, than do-
mestic, and consumers do not trust domestic manufacturer. Consumers
looking to buy only domestic goods, the respondents regard as patriots,
low-income or retired people.

3. The relationship between consumer preferences and civic iden-
tity.

As a result of the correlation analysis (r-Spearman), a significant
positive relationship was revealed between indicators of civic identity and
the purchase of a domestic product (r = 0.258; P = 0,01). This means
that respondents with high indicators of civic identity are more likely to
buy domestic goods. Also, the respondents rated the quality of the goods
higher, the higher they had a desire to be only citizens of the Russian
Federation (r = 0.257; P = 0,01).

Correlation analysis revealed significant links between attitudes to-
wards a country and preference for goods from that country — the higher
the attitude towards a country, the greater the propensity to purchase
goods from that country and the higher the quality of goods from that
country is assessed.

Attitude to Russia and the price of goods from Russia has a nega-
tive significant relationship (r = 0.346; P = 0,01), which may indicate
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that the respondents with more positive attitude to Russia consider and
prices for domestically produced goods as lower (in comparison with
imported goods).

Conclusion

According to the results of the study, the is relation between the pref-
erences of domestically produced goods and civic identity, which sug-
gests that the higher the level civic identity a respondent has, the more
often they will buy goods produced in Russia.

Correlation analysis revealed significant links between attitudes to-
wards a country and preference for goods from that country. This con-
firms earlier studies (e.g. [Patosha, Volkova, 2015; 2016] and indicates
the fact that the attitude towards a country is interconnected with the
preference for goods from that country.

A discrepancy was revealed in the assessment of countries and the
willingness purchases goods from these countries (for example, Great
Britain and Germany).

A tendency to support domestic producers was also revealed.

Thus, the hypothesis of the relationship between civic identity and
preference for domestic goods was confirmed. This suggests that the
consumer, who feels that he belongs to the state, is more likely to pre-
fer domestically produced goods. Such results are extremely interest-
ing, both from a theoretical and practical points of view. In addition,
it was found that respondents who express a desire to be a citizen of
only the Russian Federation tend to prefer domestic goods more of-
ten.

The respondents assessed the goods made in Russia of sufficient
quality, and the goods made in Germany and the UK as high-quality
goods. But, despite this, the respondents gave preference to domesti-
cally produced goods, which indicates a high level of ethnocentrism.

Results of qualitative analysis indicate that there customers perceive
the increase of the quality of domestic products, the process of import
substitution creates conditions for the development of domestic manu-
facturers and the formation of competition. According the results, con-
sumers strive to support domestic producers, which can also indicate the
growth of civic identity of the society.
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Brand health tracking
for broadband internet
access provider

K. A. Lyapunova

Today it is becoming extremely important to monitor not only the
company key indicators to be used for evaluation of the business con-
dition, its success and effectiveness, but also to pay great attention to
what consumers say about the company in the market. In the modern
age of instant dissemination of information, a great trust given to a va-
riety of sources and situations, where every person is already a media
able to obtain a wide coverage due to the availability and prevalence of
social networks. It is not just unforgivable, but it is extremely danger-
ous to underestimate the rumors circulating in the market. Rumors in
the market can kill a young brand and pose great reputation risks to a
big one. Messages about improper behavior of the owner or employees
and provocative advertising instantly affect the company’s sales and the
market value of the company’s shares. A shaped adverse opinion about
a particular brand is very hard to change, and it is can be corrected by
solely expensive rebranding projects and a new “launch in the market”.
To avoid these costs and not to lose a business due to rumors, companies
conduct regular surveys of the target audience and try to find out and
understand what customers really think about them, how they evaluate
them, what pros and cons they highlight, what they love and don’t love
them for.

A deeper understanding of the preferences of the target audience en-
ables companies to build their brand, that is, to shape the image of the
company in the minds of consumers. In many industry markets, wherein
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a product is functionally identical, emotional comparison of a company
with competitors is the only way to stand out and attract attention to the
company products or services. In the process of branding, a company
reviews emotional and reasonable needs of the client, identifies the most
beneficial values and attributes of the brand and communicates its po-
sition and the brand nature via all available communication channels.
Nevertheless, a message a company is trying to convey to its consumers
is not actually perceived by the customers. Therefore, the second reason
for conducting a survey of the customer opinions is the request for feed-
back on the company positioning and its brand perception in the market,
on understanding the brand values and nature, their assessment, a will-
ingness to consider the brand and interact with it.

The generic name for this kind of survey is Brand Health Tracking
(BHT) or Brand Equity. The survey methods differ from market to mar-
ket, and even for different companies, but are always based on the survey
of consumers of the target segment about the company and its compet-
itors. Tracking the dynamics of changes in indicators over time enables
the experts to more correctly evaluate the work with the brand and its
development in the market. This data is important in the formation of
the company development strategy and is the key ones in marketing ser-
vice operations.

The survey described in the article is systematically conducted for the
Wifire brand and uses the methodology adopted by MegaFon Group.
The above data deals with the opinions of customers about the Wifire
brand and on other participants of the market of broadband Internet ac-
cess providers. Based on the aforesaid survey performed the brand ad-
vantages and disadvantages noted by the customers and potential threats
identified in several reviewed aspects have been highlighted.

For interpretation of the survey data, the specifics of the Wifire
brand staged developed should be noted. From 2006 to 2014 the com-
pany operated under NETBYNET brand and was developed through
mergers and acquisitions of smaller regional broadband providers, such
as ChebNet, UgraTel and others. In 2015 the company performed re-
branding and entered onto the end-user market under the Wifire brand.
Until mid-2017, the advertising communications used the joint branding
of the regional company and the Wifire brand, while from mid-2017 only
Wifire brand and its corporate logo were used in all communications and
service messages.
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Analysis of the brand's
customer attitude

The survey was conducted in the cities where the presence of Wif-
ire brand is maintained: Belgorod, Volgodonsk, Kursk, Lipetsk, Mos-
cow, Dmitrov, Dubna, Zheleznodorozhny, Klin, Korolev, Lobnya,
Lyubertsy, Serpukhov, Novocheboksarsk, Cheboksary, Novy Urengoy,
Orel, St. Petersburg, Stary Oskol, Surgut, Murmansk. For the analysis
of the federal status data the weighted data on each city were used.
Data on the total population in the city were used as the weighted data.
Data on competitive companies were also reviewed by each of the cities
listed.

The survey sample amounted to 3 011 people, whereof 44% are
women and 56% are men and was randomly taken from the telephone
database among men and women aged from 18 to 55 years and being
home Internet users. An additional selection criterion was introduced:
a respondent should be the decision-maker in choosing a preferred pro-
vider and broadband tariff, that is, being able to independently choose a
provider, tariff and additional services for home use.

The core of the surveyed segment was represented by respondents
aged from 25 to 34 years (41%), 35 to 44 years (35%), 65% of them being
married and 27% are single, 45% assess their financial situation as “not
sufficient for everything I want”, 32% of the respondents assess it as “not
sufficient for expensive things”. 66% of them have higher education and
work as qualified specialists (34%), department heads (16%), and are
engaged in private entrepreneurship (12%).

Knowledge
of broadband providers

Brand knowledge is determined by the following indicators:

@ unprompted awareness — a percentage of respondents who
named the brand they knew when answering the open ques-
tion “what providers of wired home Internet services do you
know?”;

® prompted awareness — the percentage of respondents who con-
firm they know the brand when brands were listed by the inter-
viewer;
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Unprompted Prompted
awareness, TOM awareness Intention to use
Rostelecom|OnLime 63 -15 2
MTSMGTS 50 -6 »
Beeline 1
Dom.ru -2 1 7
NetByNet -2 1 6
i WIFIRE L
TTK -1 5

Fig. 1. Knowledge of brands

Source: created by the author.

@ top of mind (TOM) — the first three brands that were named by
the respondents when answering the open question.

The intention to use a brand is determined by the percentage of the
respondents who said they will consider this brand if they had to change
their provider.

The leader among brands in terms of brand awareness in the mar-
ket is Rostelecom with unprompted awareness making 63%, prompted
awareness of 98% and intention making 20%. The next most famous
brands are Beeline and MTS with closely approximated unprompted
knowledge of 50% and 51%, unprompted knowledge of 86% and in-
tention of 19%. Awareness of Wifire brand is not high: 4% unprompt-
ed and 24% prompted awareness. The brand is on the 5th top position.
The prompted awareness of the old NETBYNET brand is double higher
and amounts to 47%, and 21% of the respondents are aware of least one
brand which is incorporated in the company.

In connection with the rebranding performed, the company reduced
its awareness in the market and in the future it is required to get con-
centrated on this aspect in the work of the marketing service in order to
increase sales and the client base.
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Brand Health Pyramid
and Communication Audience Outreach

A brand health pyramid is built on several indicators that are the key
ones in the interaction of the brand and the consumer. These indicators
are the top part of the sales funnel and illustrate the stages of customer
decisions making in choosing a home Internet service provider. The in-
dicators range from a larger segment to a smaller one and are consistent:
brand-aware users (% of brand-aware users by prompt), considering us-
ers (% of brand-aware users not denying its future use), users who tried
(% of those who used the brand ever), those who are currently using
(% of those currently using ones), brand-loyal users (% of the brand
promoters). The ratio of the higher indicator value to the lower one is
called the conversion index and shows the effectiveness of working with
the target segment (brand consideration, testing, retention, loyalty in-
dexes).

None of the brands is “healthy”, since all companies have indices
below the market average ones. This can be illustrated by the varying
focus in working with the target audience and the focus of the managers’
and the marketing team’s attention. Rostelecom has a low brand loyalty
index, which is indicative of the dissatisfaction of the company exist-
ing or former customers, who had problems with poor quality of service.
This assumption can be supported by the high anti-intention (15%) to
use the services of this brand in the future (Fig. 1). The increased brand
use and loyalty index of MTS is indicative of the well-built customer
service system. MTS and Beeline brands show high brand awareness and
brand consideration values, due to the awareness of the brands of the
parent companies providing mobile and Internet services, but the low
try index may be due to the industry difference in the sales process and
segregation of broadband access into additional services.

Wifire is also featured by the urgent problem with the client been
transferred from the prospective client to the existing client category,
as follows from the lowest testing index in the market. To work in this
problem area, it is required to analyze the sales process and identify the
barriers encountered by the customers in case of purchase.

The card used to attract and retain customers makes it possible to
compare the success of brands in the struggle for attracting the customers
and for effectiveness of the retention system. The brands are positioned
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Fig. 3. The map of attracting and retaining customers

Source: created by the author.

into the following scales: the ability to retain and the ability to attract
customers and they are referred to one of the four zones:

leaders — these brands are popular and attractive in the market,
they can retain most of the customers,

non-compliant — the brands that do not meet expectations of
clients, they were able to attract the customers but failed to retain
them for a long time,

niche brands — these brands have a high retention level, with a
low attraction level, these are niche brands targeted on a narrow
target audience. There are few customers who tried the services
of these brands, but most of those who have tried remained their
customers for a long time,

outsiders — poor awareness and poor customers retention, new
brands or brands with low-quality service or product are posi-
tioned in this quadrant.

Among the presented brands solely Rostelecom claims to be a lead-
er, since it attracts and retains customers quite well, and also has a large
share of users in the market. NETBYNET brand is an outsider because it
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Fig. 4. The segmentation by the level of brand awareness

Source: created by the author.

has no development and exists solely in the memory of customers. Wifire
has become a leader in customer retention, but the low attraction rate is
potential for the brand development.

The entire target market audience can be reviewed in terms of brand
communication coverage and the formation of their awareness and loy-
alty. The available data enables the expert to compare the marketing and
advertising activity in the market, and also clearly demonstrates the po-
tential with which it is possible to work for short-term sales targets and
the need to develop strategic communications with the audience.

The audience is distributed into segments by the level of brand
awareness:
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@ uncovered audience — those who are not aware of the brand,

® prejudiced audience — those who are aware of the brand but do

not consider it for use,

@ prospective (potential) audience — those who are aware of the

brand and intend to use it,
® challenging audience — they earlier used the brand and retained
a negative experience,

® those who switched — they used the brand and are ready to use
it in the future, but now they are using the services of other pro-
vider owing to some particular reason,

@ those who are not loyal — they are current customers, but are

ready to change the provider,

® loyal — they are customers of the brand and do not want to

change it.

The share of the potential customers is indicative of sales growth
within the period from 1 to 2 years, while the share of unreached cus-
tomers is a strategic prospect for the company growth, and it is necessary
to work with these customers, forming their knowledge about the brand
and a positive image of the company. Therefore, Rostelecom, MTS,
Beeline have a high potential for sales growth, but also a formed image
that will be difficult to change or reorient when an additional business
line is introduced, and also the share of the challenging clients.

The image of the broadband access
provider brands and their impact on the brand
health pyramid

Brand awareness is merely the first step in making a purchase de-
cision. The next step is the review of brands, evaluation thereof under
criteria being important to the consumer, and shaping the attitude to
them. The determination of these parameters is based on the answers
from customers about the correspondence between the stated criteria
and the brand. The criteria were formed from previous surveys of the tar-
get audience (focus groups and in-depth interviews) and the brand posi-
tioning pyramid, wherein the attributes that should shape the company’s
image in the market are built-in. The following two statistical methods
were used for analyzing the brand’s image. Correspondence analysis and
analysis of standardized balances.
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Correspondence analysis is a method of tension tables analysis. Using
the mathematical algorithm — singular addition, correspondences anal-
ysis it is possible to present the information contained in a multidimen-
sional table, in the form of a low-dimensional map, and in this case, a
two-dimensional map is used. When been transferred into the two-di-
mensional space, a part of the information is leveled out, but the iterative
algorithm of correspondence analysis makes it possible to obtain the opti-
mal solution with a minimal loss of information. The interpretation of the
maps is based on the placement of the brand and attributes in one sector.

Since correspondences analysis gives an approximate picture, it is
advisable to use a more accurate analysis of standardized balances. It
shows, whether there is a statistical relationship between a specific row
and a column of the table. The balances are the differences between the
observed (measured during the survey) and the expected frequencies
(the expected frequencies show what the frequency should be in a given
cell if the row and column were independent), that is, standardized bal-
ances are balances divided by their own standard deviation. The so cal-
culated numbers are measured from -3 to 3, and a value larger in module
than 1.64 is indicative of the statistical relationship existing between the
line and the column or the brand and the attribute, respectively, with a
probability of 90%, accordingly.

For the analysis the brand attributes were grouped into categories
(with a list of attributes):

@ well-intentioned, with a convenient personal account (recom-
mendations of relatives and friends, reviews; helps to realize my
ideas; convenient personal account; a beneficial bonus program;
friendly, well-intentioned)

® a company with favorable rates and active advertising (it offers
solutions that improve many aspects of my life; a provider for
those who are successful; favorable rates and offers; an obsessive
company, a lot of advertising);

@ innovative companies with high-quality equipment (high-speed
Internet; provides high-quality equipment; offers new, innova-
tive products);

@ a company with transparent conditions and good service (they
quickly resolve customer’s problems; a company I trust; connec-
tion breaks rarely occur; with transparent and clear-cut condi-
tions; it provides a wide selection of high-quality content).
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A significant difference in the distribution of attributes and brands
was shown only by the Beeline brand, which belongs to the category of
“company with profitable tariffs and active advertising,” and the MTS
brand, which was referred by customers to the attributes in the category
of “innovative companies with high-quality equipment”. Other brands
did not demonstrate a significant differentiation with attributes in this
analysis.

The subsequent assessment of the brand’s correspondence to the
image attributes was ranked in order of importance of the attributes for
the target audience. The real importance of the attribute was calculated
using regression analysis and shows how many times the likelihood that
the client will contact the given broadband provider increases, subject to
the condition that such attribute, in the client’s opinion, is suitable for
the provider. The data is presented in Fig. 5.

The Wifire brand has two positive links with “favorable rates and of-
fers” and “high speed of the Internet” attributes that are important for the
target segment. These attributes should be promoted in communications
in the market and should be supported by the company in working with
clients, they can be used to build thereupon a value and a trading offer,
and these evaluations can become points of differentiation from com-
petitors. Two negative links with the “recommendations and reviews”
and “signal breaks rarely occur” attributes must be minimized since they
show high importance for customers and can prevent the attraction and
retention of customers. The “trust” attribute is not expressed in Wif-
ire, unlike the previous NETBYNET brand. Perhaps this is explained
by the short existence of the brand in the market. The difference in the
perception of the “signal breaks rarely occur” attribute is interesting for
the brands, because both brands used the same broadband telecommu-
nications network. This difference shows the subjectivity and isolation
of respondents’ assessments and attitudes from the objective situation.

The highlighted attributes cause a different effect on the brand’s
health pyramid, its indices, and in the market, on the client’s desire to
consider the brand, to make a purchase and to remain loyal to the brand.
The model of the effect of severity of the image attributes on the conver-
sions of various stages of the brand health pyramid is built on the regres-
sion model. For each conversion index, two separate models are built:
for the market as a whole, that is, for all evaluated providers and Wifire.
Since the variables are dichotomous, a binary logistic regression is used.

328



2. Brand health tracking
for broadband internet access provider

The model coefficients show how many times the probability of switch-
ing from the previous conversion stage to the next one increases if the
attribute is expressed in a given provider. Figure 6 shows only statistically
significant coefficients.

In the data analysis, it is required, first of all, to get concentrated on
the most problematic stage of conversions in Wifire pyramid — on the
transition from the stage of considering Wifire as a potential provider
to making the first purchase, that is, to try its services. Wifire try-In-
dex is 21%, the market normal rate is 38%. At this stage, the presence
of the following attributes in the brand is important for clients: trust,
well-meaning, friendly, a wide selection of high-quality content, trans-
parent and clear conditions for debiting funds. All of the aforesaid at-
tributes do not correspond to the brand in question and are barriers for
customers in deciding on purchase of the company services. Work with
the formation of the engagement in these attributes will enable the com-
pany to increase the efficiency of attracting customers. It is necessary
to concentrate on building trust in the brand and to communicate the
image of a friendly company with a wide selection of content and honest
and clear conditions for debiting funds.

The next step it is required to consider the most significant attrib-
ute — trust, it is important at all stages of the user decision-making
process with regard to the purchase and weakly correlates with Wifire.
To work with this attribute, it is possible to perform a qualitative survey
(focus group, in-depth interview) to reveal the concept of “trust” in the
Internet service provider and to implement activities in order to form this
attribute.

The below indicated attributes are of secondary importance but
working on improvement thereof the company could improve the effi-
ciency of attracting and retaining customers. References from relatives
and friends, as well as reviews about the company, will help to improve
the review-index and enable the company to get into the zone of custom-
er attention attracted and consideration of the company by the client for
making a purchase. The usage-index is affected by such attributes as high
speed of resolving customer issues and problems, a favorable bonus pro-
gram, the provision of high-quality related equipment, a convenient per-
sonal account, rare disconnection and clear-cut conditions for debiting
funds. These attributes can become points of improvement in the forma-
tion of a stable customer base and the foundation for a stable business.
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Part IV. Consumer behavior
and the external business environment

Summary

The performed analysis of the brand perception in the market ena-
bles us to get insights into the psychology of consumers behavior, their
expectations from the brand and create an opportunity for the company
development. The described methodology reviews the brand compre-
hensively and provides a comparison with competitors and market av-
erage values, which enables the experts to evaluate the marketing suc-
cess versus other players. Evaluation of the assigned attributes makes
it possible to reveal the attitude of customers and to understand their
principles of differentiation of home Internet providers. The ranking
of attributes by importance illustrates the decision-making process and
the assessment of customer satisfaction. Identified strengths and weak-
nesses of the Wifire brand will help the company to form a stable atti-
tude to the brand and to avoid reputation risks for the company. This
study makes a significant contribution to understanding the market sit-
uation and enables the company to more objectively assess its position
and build the communication policy with potential and existing cus-
tomers. The recommendations obtained from the survey will be used
in the formation of the company marketing strategy for 2020 and the
communication plan.
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Neuropsychological researches
as the basis of marketing campaign

B.A. Shirokikh, E.A. Sokolova

Evolution of marketing throughout its existence has been subject to
significant influence from psychology and neurophysiology. Modern
competitive organizations are actively exploring the consumer behav-
ior and make a marketing campaign, based on neuropsychological re-
searches, in order to influence that behavior more efficiently. Approach
to marketing becomes more complex and allows to maximize its effec-
tiveness.

The aim of this work is to explore the possibilities of using existing
neuropsychological researches, analyze current experience and reveal
the trends for potential future development of that sphere.

In its core, neuropsychological researches in marketing aim at better
understanding, observing and interpreting human emotions. The ration-
ale behind neuromarketing is that human decision making is not fully
conscious process, in fact, there is evidence that understanding to buy
products is an emotional process. The brain uses emotions and emo-
tional experience as a shortcut to accelerate the decision-making pro-
cess. Neuromarketing focuses on the emotions that are relevant in deci-
sion-making process, and implements that knowledge in product design,
promotion, advertisement and pricing in order to improve customer’s
experience.

It is necessary to mention that neuropsychology is a rather young sci-
ence and it has been implemented in marketing since late 90s. However,
the technologies that are used in the sphere, had been created significant
time ago. Tarkhinsvili designed a device to measure electrodermal activ-
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ity in 1880. The first device that measures heart rate activity was created
in 1911 by Einthoven. Electroencephalogram was first recorded in 1924
by Berger. The first non-invasive eye-tracker was designed by Buswell
in 1930s. The most innovative technology in neuroscience, fMRI, was
introduced in 1991. Therefore, it is possible to make the conclusion that
the technologies, used in the field of neuromarketing, are not “new” and
have been used for decades. Neuromarketing is not inventing the new
technologies, however, it creates the new field, in which neuropsycho-
logical technologies can be used in a different way and for different pur-
poses from which commercial organizations would benefit.

In current research, different neuropsychological technologies are
going to be analyzed, problems of economic requirements, ethical issues,
and political regulation of neuromarketing are going to be solved by the
method of data collection an analysis. Modern experience in countries of
USA, Russian Federation is taken as the basis of the research.

The following neuropsychological methods of research are imple-
mented in neuromarketing:

® Eye-tracking,

e fMRI,

® Polygraph technologies,

® Electroencephalography.

Eye-tracking allows to determine the degree of concentration of a
person on a particular object and the change in his/her emotional state
while watching advertisement material. Eye motions enable the research-
er to understand the respondent’s process of thinking through determin-
ing on which elements the eyes of a person are fixed, in what order and
with what frequency objects of advertisement attract attention.

Functional magnetic resonance imaging (fMRI) makes it possible to
determine the level of the respondent’s concentration. This allows mar-
keters to create the most effective advertising images that will affect con-
sumers, causing them to have certain feelings about both the company
and its product.

Polygraph methods, such as galvanic skin response, plethysmogra-
phy, electrocardiography, allow to estimate the level of excitement and
stress of a person. The peculiarity of these technologies is a lower cost in
contrast to the expenses, connected with using fMRI.

Electroencephalography provides managers with the data of the
electrical activity of the brain. The distinctive feature of this device is the
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ability to obtain information about the level of respondent’s involvement
and interest in the advertisement content.

The first implementation of the listed above technologies was in
1990s. In the period between 1992 and 2004 big corporations, such as
Coca Cola, Pepsi Co, Ford were pioneers in implementation of neu-
ropsychology in marketing research conduct. In 2002, the first neuro-
marketing company was created under the name “SalesBrain”. In 2003
neuromarketing was first mentioned in a scientific research and in 2004
it was discussed at the first conference.

During the period between 2005 and 2011neuroscience was gaining
popularity. Huge transnational corporations start to invest in neuromar-
keting, dozens of scientific papers are published, including best-seller —
Lindstrom’s “buyology”. As well, researches, opposing the prosperity
of neuromarketing raised popularity due to the controversial works of
James Vicary and Patrick Reinvoise.

An important event in neuromarketing development happened
in 2012, when the Neuromarketing Business and Science Association
(NMBSA) was founded in order to promote and develop the sphere.
Nowadays the organization includes over 1600 members and operates in
93 different countries.

Present experience and results

The best objects of research in neuromarketing field is experience of
firms, operating in the USA and Russian Federation. The difference be-
tween the development of neuromarketing in RF and USA is that Amer-
ican firms develop neuromarketing as a closed innovation. Corporations
like PepsiCo, MacDonald’s, Coca-Cola invest in purchasing the tech-
nologies and employing unique workers with education in neurobiology
and marketing, and then do not publish the results of the specialists’
work. American corporations have significant experience in neuromar-
keting, however, they are not interested in popularizing it.

Considering Russian experience, it is possible to point out two com-
panies: LLC “Neurotrend” and LLC “Brainlab”. These organizations
are operating on the market, providing the services of neuropsycholog-
ical research. They develop neuromarketing as an open innovation and
attract companies from different spheres of business. “Neurotrend” has
significant experience in the sphere and its most well-known clients are
“KFC”, “Borjomi” and “Beeline”.
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First main problem of neuromarketing is economic requirements.
Since 1990s only transnational corporations had the ability to invest in
neuroresearch. Technologies like fMRI and EEG are very expensive
and each research would cost dozens of thousands dollars. Therefore,
for significant amount of time till 2007 neuromarketing was not afforda-
ble for the vast majority of companies. That problem is solved by the
existence of neuromarketing companies that sell the services of neu-
roresearch. Therefore, companies like “Brain Lab” and “Neurolrend”
make neuromarketing affordable and guarantee further promotion of
the sphere.

Second main problem of neuromarketing is ethical issue that rais-
es due to rapid development of that field. Ethical issue is connected
with the fact that neuromarketers use their knowledge in commercial
goals, leaving ordinary consumers with “no choice, but to buy the prod-
uct”. That issue was raised in works of A.R. Thomas, A.M. Lorga and
others. It is true that neuropsychology allows to influence consumer
on sub-conscious level, however, the decision-making process is car-
ried out on both sub-conscious, non-conscious and, most importantly,
conscious level. Emotions raise immediately, when the consumer sees
or feels the product, designed by neuropsychologist, but neocortex, part
of the brain, which is responsible for logic, rational and critical think-
ing would take place and make the last decision, whether to buy or not
to buy the product. The fact is that traditional marketing already ap-
proaches the consumer on sub-conscious level, neuropsychology only
makes it more efficient, but does not change the core.

Third problem of neuromarketing development is its legal regu-
lation. During neuroresearch implementation several threats occur.
Respondents might be harmed due to the fact that their personal data
might be used in unjustified ways. Therefore, special code of ethics
shall be declared that would regulate neuromarketers’ activity, making
it as harmless as possible for people. That code shall guarantee that the
result of the research would lead to increase in customer’s satisfaction
and each step of making the research and implementing its results is
based upon the principle that human’s rights, health and interests are
the number one priority. In case that the code is broken, illegal actions
of the researcher, along with the organizer of the research, would lead
to the court, imposing criminal responsibility on the subjects of the re-
search.
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Summary

Neuromarketing is undoubtedly the most potential innovation that
shapes managerial decision-making process, maximizing the effective-
ness of companies’ marketing campaigns. Comparison of the leading
organizations in that field has shown that American companies tend to
implement neuro research as a closed innovation, keeping it in a secret.
On the contrary, Russian firms have less experience in that field, how-
ever, they implement neuromarketing openly and promote its develop-
ment.

Neuropsychology is a young field of study, its rapid development
raises economic, legal and ethical issues. Economic issue is solved by
the emerging companies that provide customers with neuroresearch,
making it affordable for businesses that are client-oriented. Solution to
the legal issue, presented by the authors, can be defined as declaration
of special code of ethics that prioritizes both respondents and custom-
ers’ rights, health and interests, deviation from the code would lead to
legal consequences. Solution to the ethical problem can be constructed
as creation and official promotion of the educational centers that would
graduate professionals in the sphere of neuroresearch and provide the
publicity with the necessary information about neuropsychology, its
principles and basis for commercial implementation.

The most important direction of neuropsychology, from the point
of view of the authors, is creation of educational centers in that field.
Companies demand such specialists in order to create effective market-
ing campaign, moreover, specialists from that centers would acceler-
ate development of neuromarketing, which would positively affect both
economic and social spheres of life.
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KaneHTckun onbIT
n BocnpuAaTne bpeHaa: kemc
6aHKOBCKUX ycayr

II.U. Heanosa, O.U. [lamowa

B nHactosiee BpeMsl OGOJBITMHCTBO OpraHMW3aIMil, HalleJICHHBIX
Ha MOBBIIIEHUE CBOEM KOHKYPEHTOCITOCOOHOCTU Ha PbIHKE U TOJY-
YeHUe MPUOBLIU, CTPEMSITCS CO3[aTh YCIEUIHbIA OpeHI, KOTOPBIi
MOXET CTaTh PEIIaoIINM KpUTepHUeM U TTOTPeOUTENsT IPU BBIOOPE
MPOAYKTa U MPOU3BOAUTENSI. DTOT BOMPOC CTOUT OCOOEHHO OCTPO B
0aHKOBCKOI1 chepe, TaK KakK, C OMHOM CTOPOHBI, OHA SIBJISIETCS JOCTa-
TOYHO KOHKYPEHTHOW, a ¢ APYroif — B MpPENCTaBICHUIX MOTpedUTe-
Jieit cBg3aHa ¢ (pMHAHCOBLIMU pUCKaMu. BBuay aToro npu pazpaboTke
CWIbHOTO OpeHJa MpakTUKU HalleJMBaloTCcsd Ha (popMUpOBaHUE TO-
3UTUBHOTO KJIMEHTCKOTO OIbITa, KOTOPBI CBSI3aH C MpPUBJIEYCHUEM
U yoepkaHueMm KiueHToB. CoBpeMeHHbIe peaJy TaKOBbI, YTO Jito0ast
OpraHM3amus I COXpaHEHMST KOHKYPEHTOCITOCOOHOCTH Ha PHIHKE
U TOJYyYeHUsT MPUOBLIN JOKHA ObITh KIMEHTOOPUEHTUPOBAHHOW U
paboTaTh Ha MpUBJICUEHUE U yAepKaHWE KIMEHTOB — IOTpeOuTeNeit
YCJIYT ¥ TIPOAYKTOB TaHHOM opraHu3auuu. Takasi HEOOXOAMMOCTb BO
MHOTOM OOYCJIOBJICHa TTOBCEMECTHBIM MPOHUKHOBEHUMEM B XU3Hb
IMMPOBBIX TEXHOJIOTHII, B YaCTHOCTM MHTepHeTa. TakK, C ero mpuxo-
JIOM 3HAUYUTEJIbHO PaCIIUPSIOTCS CIOCOObI B3aMMOICHCTBUS MEXIY
KOMIIaHWel W KJIMEHTaMM, CTIIEKTP BIMSHUSI CaMUX TOTpeduTeseit Ha
WMUICK KOMITAaHWI, a TakXKe BO3pacTaloT PUCKHU, CBSI3aHHBIC C STHM.
CommacHo X. Kam6pa-®ueppo 1 ero KojijieraM, B HacTOSIIIIee BpeMst
WHTEPHET CTAaHOBUTCS KJIIOUEBBIM MHGMOPMAIIMOHHBIM KaHAJIOM KOM-
MYHMKAllMM W B3aMMOAEHCTBUS KJIWEHTOB M opraHusauuii [Cam-
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bra-Fierro et al., 2019]. ITo gaHHBIM MeXnyHapOIHOIO COI03a K-
TpocBs3u (MC3), ¢ 2005 roga KOJIMYECTBO MOIb30BaTeNIeii MHTepHETa
Bo3pociio B 4 paza u B 2019 romy 3TOT mokasartejb cocTaBua 4 MIIpA
yesoBeK. B EBporneiickoM perunoHe, no gaHHbIM EBporneiickoro otue-
Ta 00 3;1eKTpOoHHOI KomMmepiuu 2018 roma, ypoBeHb TPOHUKHOBEHUS
MHTepHeTa npesbiiiaeT 83,1 %, 268 MITH TTOJIb30BaTeIeii MHTEpHETA SIB-
JISIIOTCSI KJIMEHTaMM OHJIaiiH-Mara3uHoB [International Telecommuni-
cation Union, 2018].

HpiHe mnoTpebuTeny moayyaroT Topa3fno Oosblle CIIOCOOOB
BO3IEMCTBHUS HAa OpraHM3alnio, YeM Korma-n6o. OHU He TOTBKO 00-
MEHUBAIOTCS COOCTBEHHBIM OITBITOM, C JIETKOCTBIO HAXOMST M CPaBHU-
BaIOT MEXIy cO00it TOBApBI WM YCIYTH, HO Y IPUHUMAIOT aKTUBHYIO
POJIB B TIpOIIecce CO3MaHMs IIEHHOCTH: KOMITAaHUH pa3pabaThIBaloT HO-
Bbl€ MPOAYKTHI U COBEPIICHCTBYIOT CBOM YCIYTH, MOACTPAUBAsICh MO
obpaTHy10 cBsI3b KiaueHToB [Cambra-Fierro et al., 2019]. B To xe Bpe-
Ms HeTaTMBHAasI oOpaTHas CBsI3b, pa3MeIlleHHas1, HarpuMep, B popMme
KOMMEHTAapHsl WU OT3bIBa, CIIOCOOHA MONOPBATh PEIyTaIMIO KOMIIa-
Hun [Cambra-Fierro et al., 2019].

Takum 00pa3oM, B CIOKUBILIEIHCS CUTYallMV OPTaHU3AIAS OTHO-
BPEMEHHO M PUCKYET, W IOJTydyaeT HOBbIE BO3BMOXKHOCTHU UISI Pa3BU-
tis. Tak, rpaMoTHOE yIpaBieHHWe KJIMEHTCKUM OITBITOM CTAHOBHTCS
aKTyaJIbHOI M MpaKTUYeCKM BaxkHOM Temoii. Llenb naHHOI paboThl —
TEOPETUUECKUI aHAIN3 KIIMEHTCKOTO OTIBITA Y TTOTpeOuTeneit 6aHKOB-
CKHUX YCIIYT.

Onpep,eneHme KJIMEHTCKOro onbiTa

KineHTCcKMit OMMBbIT BO3HUKAET B pe3yJIbTaTe B3aUMOAECHCTBUS KU -
e€HTa C opraHM3alueil u IpegocraBisgeMoil yciyroit [Cambra-Fierro
et al., 2019] u oka3bIBaeT BIUSIHUE HA SKOHOMMYECKYIO PE3yIbTaTUB-
HOCTh opranm3anun. Kak ormeuaer Anenb Anb-ByrasH, KiimeHTCKMA
OITBIT — 3TO apdeKTUBHAS peaKLvs Ha YCIIyTH, MCKaxKalolias IoTpe-
outenbckoe Bocripusitie [Al-Wugayan, 2019]. ABTOp NOSICHSIET, 4TO K
TakuM a@@EeKTUBHBIM peaKLUsIM OTHOCSITCSI CYObeKTUBHbBIE OT3HIBBI
KJIUEHTOB (KOTHUTWBHBIC, COLIMAJbHbIE M (pU3MYECKHWe) Ha J1000it
MIPSIMOIA MJTM KOCBEHHBINM KOHTAKT ¢ KoMnaHueii. [Ton HermocpeacTBeH-
HBbIM (TIpSIMBIM) KOHTakTOM Anenb Ajb-ByrasiH moHuMaeT KOHTaKkT,
KOTOpPBIA OOBIYHO MPOUCXOOUT B TIpOLiecce MOKYITKU WU UCITOIb30-
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1 BHeLHAR cpeAa busHeca

BaHUS YCJIYTU U OOBIMHO MHULIUUPYETCs KireHToM. KocBeHHBbI KOH-
TaKT TPAKTYeTCs KaK He3alJIaHUPOBAHHBIE «BCTPEUM» C IIPOAYKIIMEt,
ycllyraMu KOMITAaHUM, OH MOXeT MPUHUMATh (hOpMY PEKOMEHIAIIMIA,
pexJiambl, HoOBocTel u nipod. [Al-Wugayan, 2019]. KinueHTCKuiA onbIT
OXBAaTHIBACT BCE ACIIEKThI B3aMMOACUCTBUSI TTOIb30BATENS C KOMITAHM -
e, BKJIIouas aTarbl ITIOMCcKa, MOKYNKU, MOTPeOIeHUS 1 IToCIeTpoaaxK-
Horo obciyxkuBanus | Verhoef et al., 2009].

Jxo IaitH, aBrop kHurH «The Experience Economy» 1 coyupeny-
TeJIb KOHCAJATUHTOBOM KoMmmaHuu Strategic Horizons, oOpaiiaer BHU-
MaHMe Ha TO, YTO KJIMEHTCKUI OITBIT HE 00513aTeJIbHO JOJDKEH IOApasy-
MeBaTh JIETKHE U MPUSITHbIE B3aMMOOTHOIIIEHUSI MEXITy OpTaHu3aluei
u kaueHToM. CaMoe IaBHOeE, 110 MHEHUIO aBTOpa, — 3TO TO, YTO OIThIT
JIOJKEH OBITh 3aIIOMUHAIOIIMMCS 1 JIMYHOCTHBIM, HO He 00s13aTeIbHO
JerkuM. OcoOeHHO BasKHO CTPEMUTBHCS K TOMY, YTOOBI KJTMEHTHI XOTe-
JIM TIPOBOIMTH C OpraHM3alueil 00JIbllle BpeMeH! U OLIEHUBAIU CBOE
B3aMOJEICTBIE KaK pecypCHOe, BUACIM B HEM MOIb3Y 1Ist ceos1 [Pine,
Gilmore, 2011].

BrI3piBaeT nHTEpecC IpeacTaBieHre O KIMEHTCKOM OIIBITE aBTopa
OecTcennepa, BKIOYeHHOro B crimcok rasetel The New York Times,
«The Amazement Revolution» Ilema Xaiikena. OH cyuTaeT, 4YTO
KJIMEHTCKHUI OTBIT HEeJIb3s1 paccMaTpUBaTh TOJBKO B paMKax CIyxKObl
paboThl ¢ KJIIMEHTaMM, T1ojlarasi, 4YTO BaXKHO YYUTHIBATh JIIOOOI KOH-
TaKT KJIMEHTa C OpraHM3allveil, BKJIoYasl CepBUC, CIIOCO0 ITOCTaBKH,
Ka4yecTBO yMaKOBKW U ToBapa/yciayru u MHoroe apyroe [Hyken, 2011].
ABTOp yBepeH, 4TO HeoOxoauMo (GOpMUPOBATh TaKOW KIMEHTCKUM
OMBIT, KOTOPBIII KJIMEHTHI 3aXOOSIT BOCIPOU3BOIOUTH COBMECT-
HO ¢ opraHu3sanueil MHorokpaTHo. B aToM oH BuUAUT 3ajior ycriexa
opranuzanuii. OTMeTuM, YTO MHEeHME XaliKeHa CX0Xe C MpenblayIeii
TPaKTOBKOI OIMbITa KaK XXeJaHUS KJIMEeHTa MHOTOKPATHO U JJIMTEJIbHO
nepeXnBaTh COBMECTHO C OpraHMU3allMed OITbIT B3aMMOJIEUCTBUS U MO~
JIy4aThb OT HETO YAOBJIETBOPEHNE MHOTHUX IOTPEOHOCTEIA.

Uccnenoatenu ®. Kinayc u C. MakjiaH eqUHbBI B TOHUMAaHUU KJIU-
€HTCKOTIO OIIbITA C MPEAbIAYIIIMMU aBTOPAMU U CBSI3bIBAIOT €I0 C IMOTPe-
OUTETbCKUM IIOBEISCHMEM, BBIACISASI B HEM TaKue CTPYKTYPHBIE KOM-
MOHEHThI, KaK pallMOHAIbHbIC U SMOLIMOHAIbHBIC OLIEHKN CUTYalUH.
Tak, ®@. Kiayc u C. MakJiaH CUMTAIOT, YTO KIMEHTCKUIA OITBIT SIBIISICT-
Csl pe3yIbTaTOM B3aUMOIEHCTBII MEXIY KJIIMEHTOM U IIPOAYKTOM WA
caMoii opranuzanueit. KinmeHTcKuii onbIT MoApa3syMeBaeT BOBJICYECHUE
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NoTpedUTeNs Ha pa3HbIX YPOBHAX (PAllMOHAIIBHOM, SMOLIMOHAIBHOM,
YYBCTBEHHOM, (DU3UYECKOM U AYXOBHOM) U SIBJISIETCS] OLIEHKOM CO CTO-
POHBI KJIMEHTa BCeX aTpUOYTOB ero MpsIMbIX U KOCBEHHBIX OTHOLIEHU
C MOCTaBIIMKOM YCJIYI, OOBSCHSIONIEH KIMEHTCKYIO JIOSJIbHOCTD
[Klaus, Maklan, 2012].

B 1iesiom MHEHME yKa3aHHbBIX BbIIIE€ aBTOPOB pasfeastor >keHTuie
U €r0 KOJIJIETW, KOTOPbIe BKJIIOYAIOT B TOHATHE KJIMEHTCKOTO OIbITa Y-
XOBHbIE, UyBCTBEHHbIE, (hM3NUECKUE, pAallMOHATIbHbIE U S9MOLIMOHAb-
Hble aneMeHTHl [Gentile et al., 2007].

Takum oOpa3zoM, HYXKHO OTMETUTb, YTO MHOTME aBTOPbI €IMHO-
JYIIHBI B TOHUMAHUU KJIUEHTCKOIO OMbITA, IJIABHBIN aKIIEHT OHU Jie-
JIAIOT Ha TMOAAePXaHUW JUUYHOCTHBIX U HE BCErAa JErKUX OTHOLIEHUMI
MEXIy OopraHM3alueil U KJIMeHTaMu C 00s13aTeJbHbIM MOJydYeHUeM
MOCJENHUMU TTOJIOXUTEIBHOTO U PECYPCHOTO COCTOSIHUS, 32 KOTOPBIM
OHM 3aXOTAT 00pallaThCcsl B OpraHU3alKio CHOBA U CHOBA.

Ho 4To ke JIeXXUT B OCHOBE TaKUX B3aMMOOTHOIIEHUI U KaKOBbI
€ro MexaHu3Mbl?

MHorue uccienoBareiy, oTBeyass Ha 3TOT BOMPOC, OOBSICHSIOT
«TIPUHLIUIT pabOThl» KJIMEHTCKOTO OMbITa MPU MOMOIIA TEOPUU CO-
LMaJIbHOTO oOMeHa U ee (byHIaMEHTaJIbHOII YCTAaHOBKM — B3aUM-
HOCTU (MU pelunpokHocTr). OCHOBHasl uaesi COCTOUT B TOM, 4TO
OOJIBIIIMHCTBO JIIOJEN CKJIOHHBI OTBE€YaTh B3aMMHOCTBIO Ha 10OpO-
KeJIaTeJIbHOE OTHOLLEHUE APYroil CTOpoHbl. MHBIMU CI0BaMU, KOM-
naHusi, ¢GopMHUpPYsSl XOpolllee OTHOIIEHUE K KJIMEHTaM, MOTUBUPYET
MOCJIEAHUX OTBEeYaTh B3aUMHOCThI0. Kaxoe B3aumMoneiicTBre Meximy
KJIMEHTOM U (GDUPMOIA TOPOKAAET COUUATIbHBINM OOMEH, KOTOPBII HEU3-
0OeXXHO BIMSIET HA MHeHUe KiaueHTa. Eciu KIMeHThl OLleHUBAIOT OIbIT
B3aMMOENCTBUS C OpraHU3alueit B MOJOXUTEIbHOM KJTI0U€, OHM TaK-
K€ MOTYT 3aXOTeTh OTBETUTh B3aUMHOCTbIO, yJaCTBYSl B MO3UTUBHOM
HETPaH3aKIIMOHHOM TOBEIEHUU (TTO3UTUBHOE COTBOPYECTBO U «capa-
¢dannoe paguo») [Cambra-Fierro et al., 2019].

PaccmoTpum a1 yTBepkaeHus nonpooHee. Tak, [puHpooc u ['ym-
MepycC XapaKTepU30BaJIU COBMECTHOE TBOPUECTBO (COTBOPUECTBO) KaK
Mnpolecc, B KOTOPOM y4acTBYIOT KakK (hvpma, opraHusaiusi, Tak U ee
KJIMEHTHI, B3AaMMOAECHCTBYSI U COTpyAHUYAsT ApyT ¢ ApyroM [Gronroos,
Gummerus, 2014]. CornacHo TaiiHaHy 1 ero KoJjjieraM, COTBOpYECTBO
OTHOCUTCS K ITPOLIECCY Pa3BUTUSI YIOBIETBOPUTEIHLHOTO OTIbITA MEXTY
KJIMEHTaMU ¥ (GUPMOI1 IyTeEM B3aUMHOTO OOMEHA X HaBbIKaMU U MPU-

341



Yactb IV. MoTpebutenbckoe nosegeHmne
1 BHeLHAR cpeAa busHeca

obpereHHbIMU 3HaHUSIMM [Tynan et al., 2010]. Takum obpaszom, s
CO3JaHUs TPOAYKTA WU YCIYTM HEOOXOIUMO YUUTBIBATH MTOTYYEHHYIO
OT KJIMeHTa 0OpaTHYIO CBSI3b U CTATUCTUKY KJIMEHTCKON aKTUBHOCTH,
JIOCTYITHBIE Ojlaromapsi COBPEMEHHBIM TEXHOJIOTHSIM. DTO TTO3BOJISIET
KJIMEeHTaM aKTUBHO y4aCTBOBATh B MPUHSITUM PEUICHUIA KOMITAaHWU,
MYCTb U KOCBeHHBIM criocoboM [Cambra-Fierro et al., 2019]. ITocuHr-
HOH U €ro KOJUIETH YKa3bIBAIOT, UTO CYIIECTBYET TPU OCHOBHBIX CITO-
coba co3gaHusl COTBOPYECKOTO Mpolecca: MepcoHaau3aus, KOrHU-
TUBHOE MOTPYKEHME KIIMEeHTa U (PU3NUYECKOe B3aMMOACHCTBUE C HUM
[Ponsignon et al., 2015].

XapaKkTeprUCTUKON KOHCTPYKTUBHBIX B3aMMOOTHOIIEHUIT MEXIY
opraHu3amnyeil U KIMEHTOM U CO3IaHUEM IOJOXUTEIBHOTO KJIMEHT-
CKOTO OIbITa BBICTYIaeT «capacdaHHoe panuo». [loa 3TuM TepMUHOM
MoHUMaeTcs HedopMajbHOE OOIIeHMEe MEXIy KIMEHTaMM, TPU KO-
TOPOM IIPOUCXOOUT 0OMeH MH(popMalLeil 00 opraHu3aluyd 1 OIIbITE
B3aMMOJEHCTBUS C HEH, ee IPOAyKTaMU U ycayraMu. Takoe oOleHre
YacTo SIBJISIETCS KIIIOUEBBIM KPUTEPUEM TSI IIOTPEOUTENIS TIPU TIPUHS -
TUU pPElIeHUs O TOKYITKE U COBEPIICHUM BLIOOpA, HAIIPUMEP, MEXIY
JIByMsI KOMITAaHUSIMU-KOHKYpeHTamMu. MHpopmalius, mojayyeHHas1 B
pesyiabTare «capadaHHOTO paauo», IepeaaeTcs 0e3 IeHeXKHOTo o0OMe-
Ha U, KakK CJIeCTBUE, MOJIb3yeTCsl OONbIINM JOBEpUEM CPEIU KIUeH-
ToB. Kak ormeyator X. Kamopa-®ueppo u ero Kojuieru, «capadaHHoe
pamguo» o0jlagaeT CIIOCOOHOCTBIO IIpeBpalllaTh OOBIYHBIX KJIMEHTOB B
€BaHTEeJIMCTOB, YTO, OE3YCIIOBHO, SIBJISIETCS TIOJIE3HOM cTpaTerueit ns
MOMJIEePXKKU TIpUBJICUECHUST M yaepxkaHuss KiaueHToB [Cambra-Fierro
et al., 2019].

BBuy 3TOrO BriOJIHE OMpaBIaHHO, YTO BCe 0O0JIblIe U 00JIbIlIe BHU-
MaHUs OpTaHU3allMM YICNSIOT HeTpaH3aKIMOHHOMY (HeMaTepuaib-
HOMY, HE CBSI3aHHOMY C TIJIaTOI 3a TOBapbl WK YCIYTHU) MOBEASHUIO
KJIMEHTOB U OTHOIIeHUsIM ¢ HUMU. CorllacHoO psiiy McclienoBarteseii
[Al-Wugayan, 2019; Cambra-Fierro et al., 2019], «ucKpeHHOCTb» U
cneuudurka 3TUX OTHOLICHUI YCUIMBAIOT BIUSIHUE KIMEHTCKOTO Ka-
MUTaja Ha KayeCcTBO KJIMEHTCKOTO onbiTa. HemaTepuanbHble MOIeau
MOBEAECHUST KJIIMEHTOB MOTYT MOBIUATH HAa HEKOTOpPbIE HEe(PUHAHCO-
BbI€ aCIeKThl ACATEJbHOCTU KOMIAHUM, TaKKUe, KakK, HalmpuMep, pe-
nyTtanus. Kak yxe ObLJIO OTMEUYEHO, BCJCACTBUE YIYUYIIEHUS TaKUX
acIeKTOB JI0XO/ KOMITAaHUM TakKXe MOXET HauyaTb Bo3pacTaTbh. B cBsi-
31 ¢ BTUM KOMITAHMSIM KpaliHe BaXkKHO TMOHMWMAaTh HETpaH3aKIUOH-
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Hble Mojenu noseneHus kiaueHToB [Cambra-Fierro et al., 2019]. Tak,
A.C. 3u3un orMmeuaeT [3u3uH, 2013], 4TO Ka4eCTBO BBICTPaeBaEMBbIX
HeMaTepuaJbHbIX OTHOIIEHMI MeXIy KJIMEHTOM M OpraHu3alueii
MOXET OIpenessATb PHIHOUYHYIO CTOMMOCTL KOMITAaHUM. B yacTHOCTH,
MHOTHE KOMITAaHUM PacCMaTPUBAIOT BOCIIPMHUMAEMOe KITMEHTOM Ka-
YECTBO YCJIYT U TOBAPOB KaK CTpATErMuecKuit UHCTPYMEHT JJ1s1 TTOBbI-
IIEHUs YIOBIETBOPEHHOCTH KJIMEHTOB U TOCTIIKEHUST pPOCTa TIPOmak
[Agus, 2019].

Hnst hbopMUPOBAHUS TOJOXUTEIbHBIX U KOHCTPYKTUBHBIX B3au-
MOOTHOIIIEHNI MEXIYy OpraHu3allieil W KJIMEHTOM, a TakKe BBICTpa-
WBaHUSI KJIMEHTCKOTO OINbITa BaXKHO BOBJEKAaThb KJIMEHTa B pa3iny-
Hble YPOBHU B3aUMOACHCTBUS (pallMOHAJIbHBINA, 3MOLIMOHAILHBINA,
noBeneHvyeckuii) [Cambra-Fierro et al., 2019]. DTta tema siBisieTcs
OITHOI M3 CaMbIX aKTyaJbHBIX B 00JIaCTU YIIpaBJIeHUs KineHTamMu. YeH
M €TO KOJUIETH CPEIY BOBJICYCHHBIX KIIMEHTOB BBIIEISIOT IBA BUIA: «pe-
ajibHbIe» U «(panpiuBbie» [Chen et al., 2019]. B To Bpemsi, Kak repBbie
WMEIOT TIPOYHYIO TMICUXOJOTMYECKYIO TTPUBI3aHHOCTb, BTOPhIE BOBJIE-
YeHBI BO B3aMOJIEMCTBIE ¢ KOMIIaHHWEH (HampuMmep, TaloT peKOMEH-
JALMU U TIPOoY.) U3-3a CTPEMJICHMST K BHEIIIHUM BBITOAAM: ACHEKHOMY
BO3HArpaXIeHUIO MM YYBCTBY COOCTBEHHOI 3HAYMMOCTU. MHBIMU
CJIOBaMU, «peallbHbIe» BOBJICUEHHBIC KIIMEHTHI 3a¢iiCTBOBAHBI 3MO-
LIMOHAJIBHO, a «(halbIIMBbIe» — pallMoHaIbHO. TeM He MeHee 06a Buaa
LIEHHBI JUTSI KOMIIAaHWH, TIOCKOJIBKY KJIMEHT C TTPUBA3aHHOCTBIO Oojiee
CKJIOHEH B3aMMOJIeCTBOBATh C KOMITAHWEH, YeM KJIMEeHT 06e3 TaKOBOI
[Chen et al., 2019]. Takum 06pa3oM, yCUIUsI KOMIIAHUY 110 CO3IaHUIO
OTJIMYHOTO KJIMEHTCKOTO OITBITA JOJDKHBI YIMTHIBATh CO3MAHUE OIBITA
KJIMeHTa KaK ¢ palluOHAJIbHOM, TaK U C SMOLIMOHAJIbHOI TOUEK 3pEHUST
[Frow, Payne, 2007].

MortuBalust B3auMOIEUCTBUSI ¢ KOMMAHUEN y 3THUX IBYX BMUIOB
KJIMEHTOB TOXE pa3andaeTcs. OMOLMOHATbHO BOBI€UEHHbBIE KIMEHTHI
PEKOMEHIYIOT TIPOAYKIINIO KOMIIAHUM CBOUM JIPY3bsIM M 3HAKOMBIM C
1eJIbIO TTOMOYb JIIOOMMO# KoMriaHuM. Te, KTO BOBJIEUEH pallMOHasb-
HO, IeNaloT 3TO IJIs1 TOTO, YTOObI YTBEPAUTH CBOI CTAaTyC WJIM CO3IaTh
oIpeneeHHbI 00pa3 ceds cpenu Tex, KTo nx okpyxaet [Chen et al.,
2019].

YeH U ero KOJIJIETU BBINEISIOT YEThIpE YPOBHSI BOBJICUEHHOCTH
KJIMEeHTOB: HeBMEIIATeIbCTBO; HErTyOOKasl, UM MOBEPXHOCTHAs, BO-
BJICUEHHOCTbh; MOTEHIIMAJbHASI U TOTaJbHAsl BOBJIEYEHHOCTb. DTU
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YPOBHM TaK:Ke BaxKHO OTCIEKMBATh ISl (HOPMUPOBAHUS KIMEHTCKOTO
OIbITAa. YPOBEHb HEBMeEIATEILCTBA XapaKTepU3yeTCsl HU3KOM BOBJIE-
YEHHOCTbIO U SMOLIMOHAJIBHO, 1 MOBEIEHYECKOM (TO €CTh HETOTOBHO-
CTBIO COBepIIaTh Pa3HOOOpa3HbIe NEUCTBUS, TaKWe, KaK, HaIIpuMep,
MOKYIIKY TOBapa/yc/IyTu Wil HallkCaHue OT3bIBa Ha caiite). KiueHTol
He BUAST LICHHOCTH BO B3aMMOJAEMCTBUH ¢ opraHu3anueit. Ha Bropom
YPOBHE KJIMEHTHI 3aeiiCTBOBAHBI MOBENCHYECKU U pallMOHAIBHO, HO
He 3MoLMOHaJIbHO. TakM 00pa3oM, 3TUX KJIMEHTOB MOXHO Ha3BaTh
«banpmmBeIMU». Ha TpeTbeM ypoBHE OHU BOBJIEYCHBI SMOIIMOHAIb-
HO, HO He TMoBeAeHYeCKH. [1pu TOTalbHOM BOBIEYEHHOCTH — M BMO-
LIMOHAJIBLHO, U TTOBeAeHYeCKHU. J1JIsT KOMITAaHUU 3TOT YPOBEHb SIBJISIETCS
HauboJiee XKeJjlaTeJIbHBIM, a KJIMEeHThl — Haunbosiee 1eHHbIMU [Chen
etal., 2019].

IMogBoms UTOT, MOXXHO KOHCTaTUPOBATh, YTO KIMEHTCKUI OIIBIT
SIBJISIETCSI MEXaHM3MOM BO3MOKHOCTH TIOJYISHHUSI TOJTOCPOYHOM MpH-
ObLIM M JOCTHUXKEHUS JOJTOCPOYHOTO YCTOMYMBOTO KOHKYPEHTHOTO
npeumyniecta. MaeanbHblil KIMEHTCKUIA OTIBIT — BeCbMa KeJlaTesb-
Hasl 1ieJib JUISI OpraHU3aluil, CTPEMSIIIMXCST K TTOBBILLIEHUIO JIOSIbHO-
CTU KJIMEHTOB U, KakK ciencTsue, npudsuibHOCTH [Frow, Payne, 2007].
B c¢Bs3u ¢ atum pazBuiioch HarpasieHue CXM (customer experience
management — «ymnpasJieHUe KJIMEHTCKHUM OITBITOM»), BbIpOCIIee U3
TPaaAUIIMOHHOTO MapKeTWHIa U MapKeTWHIa OTHOLICHUM ¢ KIMEHTOM
[Sharples, 2019]. YnpaBiieHre KJIMEHTCKUM OMBITOM — 3TO CTpaTeTusl,
HampaBJIeHHas Ha TO, YTOOBI CIIPOCKTUPOBATH OIBIT KIMEHTA TAKUM
00pa3oM, YToObI CO3MaTh LIEHHOCTh KaK MJIs1 KIMEeHTa, TaK U IS opra-
Husaumu [Verhoef et al., 2009].

KnneHtckumn onbiT B 6aHKOBCKOU chepe

Kak oTMeyaloT MHOTME uccienoBareau, 6aHKOBcKas cepa sIBis-
eTcsl 0OYeHb KOHKYPEHTHOI BBHUIY OOJIBIIOrO KOJWYECTBa CyObEeKTOB
[banuxkoes, 2015; B3pox, 2015]. UM MOryT ObITh HE TOJILKO OaHKH1, HO
U Jpyrye IpeacTaBuTeNnn (puHaHCOBBIX YCIyrT [D3pox, 2015].

[N «BbDKMBaHUS» B KOHKYPEHTHOM cpelne OaHKaM IMPUXOIMT-
Csl TOCTOSIHHO aIamnTUpOBaThCsl, ONTUMM3HUPYSI U COBEPIICHCTBYS
CBOM TIPOLIECChI, BHEAPSII MHHOBALIMOHHBIE TEXHOJOTMU, IMOBBIIIAS
a(ppexTuBHOCTL. baHK, HecITOCOOHBIN K OBICTPOII amalTallny, IIPO-
UIpbIBaeT B 00pHOE, OH IEMOHCTPUPYET craid AOXOAHOCTU U CIIpOca
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[@3pox, 2015]. OgHako peyb MOET HE TOJBHKO O (byHKIIMOHAJbHON U
TEXHUYECKOI amanTalnu.

Uccnenosarens B.3. banukoeB omnpenensieT 6aHKOBCKYIO KOHKY-
PEHLIMIO KaK «3KOHOMMUYECKOE COCTA3aHUE KPEAUTHBIX OpTaHU3aLUiA
¥ YIpeXIeHUI Ha phIHKEe OaHKOBCKMX YCIIYT 32 MAKCUMM3AIII0 CBOMX
npubeLieii» [banukoes, 2015]. FO.C. D3pox maet 6oJjiee OJIHOE OIpe-
JeJIeHrE, B KOTOPOM OTMEYAET, YTO «...9TO SKOHOMUYECKOE SIBIEHHUE,
BO3HUKaMIIee B 0aHKOBCKOI KOHKYPEHTHOI cpene, CTUMYIUPYIolIee
CyOBEKThl KOHKYPEHILIMM Ha BeAeHUE KOHKYPEHTHOI OOpBOBI 3a MpH-
BJIEUEHVE HOBBIX KJIMEHTOB ISl aHAJIN3a 1IeJIeco00pa3sHOCTU TTOCTPO-
€HUsI ¢ HUMU B3aMMOBBITOJHBIX OTHOILIEHU U COXpaHEHHUE 11eJeCO0-
Opa3HbIX SKOHOMUYECKUX OTHOLICHUI ¢ ACHCTBYIOIIUMU KIMEHTaMU
IJIS BBITIOJTHEHUSI MHIMBUAYAJIbHBIX KOMMEpPYECKMX 3amgad» [D3pox,
2015]. B naHHOM omnpene/ieHUH JeaeTcs aKIeHT Ha 3HAYUMOCTH T1ep-
COHBI KJIMEHTA, HA IOCTPOESHUU C HUM OTHOIIIEHHW, TPAMOTHBIX C TOUKU
3peHUsI 9KOHOMUKU. ABTOP TaKKe OTMEYAEeT, UYTO B A CTBUTEILHOCTU
00BbEKTOM KOHKYPEHIIUU SIBJISIETCS 1ake He caM KJIMEHT, a B3aMOTIO-
HUMaHUe ¢ HUM [ D3pox, 2015]. Takum oOpa3om, 1ies1b 6aHKa, HACTPOEH-
HOTO Ha 1o0ey B KOHKYPEHTHOU 00pb0e, — YCTaHOBUTD MTOCTOSTHHbBIC
U TIPOYHBIE Y3bI 1O0BepUs ¢ KiimeHTaMu. bojiee Toro, A.A. Anb-Byrasu
CUMTAET, YTO B CWIIYy YCIOBUM «pa3pylINTEIbHOM» KOHKYPEHIIUU CO-
BpeMeHHbIe 0aHKU JOJIKHBI KOHLEHTPUPOBATh BHUMAHME Ha CO3Ma-
HUM UCKITIOUYUTEIbHBIX OTHOIICHUI ¢ KIIMEHTAMU U MX BBIIAIOIIETOCS
KJIMEHTCKOTO ombiTa [Al-Wugayan, 2019].

Cneunguka 0aHKOBCKON cdepbl 3akKiaouaeTcs TakXkKe B BBICO-
KOM YpOBHE PUCKOB, BOCIIPUHUMAEMBIX KIIMEHTOM, U KaK CIIEICTBUE,
ero TpeBorn u HemoBepusi. Kak ormeuaer B.3. banukoeB, mpusie-
YeHHBbIE CPEICTBa, KOTOPHIMM oOIlepupyeT 0aHK, oObiyHO B 20 pas
0oJbIIe COOCTBEHHBIX CPEICTB, B CBSI3M C 4eM OaHKM 4acTO IIPOBO-
IS9T pucKoBaHHbBIe onepaunn [banukoes, 2015]. banku oTBevaroT 3a
yIOBIIETBOPEHNE 0A30BBIX YEJIOBCYCCKUX MOTPEOHOCTE, TAKMX KaK
06e30macHOCTh, obecrneyeHne OyayIiero 0J1arornoaydus, WHOrIa aaxe
BbIKMBaeMoCTb. Eciy ToBOpUTb, B YACTHOCTH, O KpeAuTe, — 3TO
CJIOXXHBINM KJIMEHTCKUI BBIOOD, TPEOYIOIINI OOIBIIINX KOTHUTUBHBIX
3arpart. [Ipolecc «ITOKYITKY YCIyTH» U B3aUMOIEHCTBMS C 0AHKOM SIB-
JIIeTCSl OUEHb JUIMTEIbHBIM U TMPEICTaBIsIET cO00iT MHOXECTBEHHBIC
KOHTaKThI KJIMEHTA U COTPYAHMKA. 31eCh KJIoUeBOii (hakTop yaepxKa-
HUS KJIMEHTa — OIILIT obcayxuBanug [Klaus, Maklan, 2012]. Mac-
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mTadbl 6M3Heca (BOCIPUITHE PUCKOB, HaCXKHOCTh U MPOY.) 3HAYM-
TeJIbHO OOJbLIE, YeM B APYrux cdepax, v, CaeqoBaTeIbHO, BaxXHee
3HAYMMOCTb NPaBWIBHO YCTAHOBJICHHBIX OTHOIIEHMIA C KJIMEHTOM.
Yt0o0ObI BHIUTPAaTh B KOHKYPEHTHOI 00pbh0e OaHK JOIXKEH C(hopMUPO-
BaTh JOBEPUTEJILHBIE OTHOILIEHMS ¢ KJIMeHTOM. [loBepue CTaHOBUTCS
BIAUSITEIbHBIM (paKTOPOM KOHKYPEHTOCITIOCOOHOCTH OaHKa [banuko-
eB, 2015].

Takum oO6pa3oMm, GaHKOBCKasl cpena SIBIsIeTCS] JOBOJBHO CIeIM-
¢duryeckoii, Korma pedyb 3aX0IUT 0 KiieHTcKoM ornbiTe. CornacHo IToH-
CUTHOHY U €T0 KoJIJIeraM, TIPaKTUKA YITPaBIeHUST KITMEHTCKUM OITBITOM
3aBUCUT OT KOHTEKCTa, KOTOPbIii B OAHKOBCKOM cpee OTIIMYAeTCsl OT
npounx yciaoBuii. KoHTeKcTyalnbHbIe XapaKTepUCTUKU (PUHAHCOBOTO
CepBHCa BIUSIOT Ha METOIBI YIIpaBJIeHNUSI KJIIMEHTCKIM OMNBITOM. Tak,
opraHu3auuu (GMHAHCOBOTO CEpBUCA UMEIOT YeThIpe OOII1e KOHTEK-
CTyallbHBIE XapaKTEePUCTUKU: BHICOKYI0 MH(DOPMATUBHOCTh, HEOCSI3a-
€MOCTb, OTHOIIIEHUS C KJIMeHTaMU Ha OCHOBE UJIEHCTBA U CJIOXHOCTD
KoHTpakToB [Ponsignon et al., 2015]. PaccMoTpuM Kaxkayro M3 HUX
nompoOHee.

[TepBasg xapakTepHUCTHKa — BBICOKAsI 3HAYMMOCTb JIOCTYITHOM
UHOpPMALIMY — COCTOUT B TOM, YTO MHdOpMalus B OaHKOBCKOM
CEKTOpe — KJIIOYEBOM 3JeMEHT IpU (POPMUPOBAHUM IIPEMIOKEHUS
caMuUM 0aHKOM M TIPUHSITUU pelIeHUsT O MOKYIKe KiaueHToM [Ponsi-
gnon et al., 2015]. MHTeHCMBHOCTb MOTOKAa MHMOPMALMU II03BO-
JIieT 0aHKaM coOMpaTh OIrPOMHBIE OOBEMBI JAHHBIX O KJIIMEHTaX U
onepaloHHON 3¢ (PEeKTUBHOCTU BcexX B3auMoneiicTBuii. Tak, 0aHKU
MOTYT COCPEIOTOYMBATHLCSI HAa MOHUTOPUHIE, BBISIBICHUU U YJIyYIIIe-
HUM CIa0BIX MECT, TEM CaMbIM YCTPaHSISI ICTOYHMKM HEYIOBJIECTBO-
pEeHHOCTHU KiueHTa. [1Jis1 6aHKOB BaXKHO KOHILIEHTPUPOBATHCSI UMEHHO
Ha yCTpaHEHUM HEYHOBJIETBOPEHHOCTHU, a HE Ha YCWICHUM ITOJIOKM-
TeJbHBIX BCYATICHU! (B OTIMYUM OT OPYTUX BUOOB OpraHU3aluii),
IMOCKOJIBKY BOCIIPMHUMAaEMBbIe PUCKU JISI TOTPEOUTENS BhIlIe. TakuM
00pa3oM, «OoJIbllIMe JaHHbIe» O MOTPEOUTEs e TTO3BOISIIOT OpraHu3a-
LIMK MOHSTH U TpeacKa3aTh U3BMEHEHMSI B OTHOIICHUN U MOBEACHUU
KJIMEeHTa, a TaKXKe aganTupoBaThcs K HUM. IIpoliecc mpeBpalieHus
JAHHBIX O TPaH3aKUUSIX B MOJEIU MOBEACHUSI KIMEHTA C MOMOIIbIO
MIPOTHOCTUYECKOTIO aHaJln3a Ha3bIBaeTcs TepCcoHaau3alueii u urpa-
€T BaXKHYIO pOJib B CO3MaHUM TMOJIOXUTEIbHOTO KJIMEHTCKOTO OIbITa
[Ponsignon et al., 2015].
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Bropas xapakTepucTtuka opraHusaluii 0aHKOBCKOTO cepBUca —
Heocsa3aeMocTh [Ponsignon et al., 2015]. banku ocyiecTBIsIIOT HEMa-
TepUalibHble IEMCTBUSI, HANIpABJICHHbIE HA HeMaTepuaJbHble (DMHAH-
COBbIE€ aKTMBbBI U aHHBIE KJIUEHTA, YTO B CBOIO OYEPENb MOPOXIAET
HeMaTepuajibHble pe3yJibTaThl. JlaHHbIe MpoLEecChl TakKe HE 3aBUCST
OT HEMOCPEACTBEHHOTO YYacThs U (PU3NYeCKOro MPUCYTCTBUS KIUEH-
Ta. BBUYy 3TOr0 BO3pacraeT 3HaYMMOCTb TPAMOTHOT'O UCTIOJIb30BaHMS
CEHCOPHOTO J13aiiHa, TO €CTh 0CSI3a€MbIX M BUTMMbBIX UHTEPAKTUBHBIX
2JIEMEHTOB (OT MOOWJIBHBIX MPUJIOXEHUI N0 Au3aiiHa MOMeIleHU
U CTpyKTyphl Oymaru). Cucrtema oOCIyXMBaHUSI B OAHKOBCKOM Cpe-
Jie, OJHAaKO, OrpaHMYeHa B CBOMX BO3MOXKHOCTSIX: METOIbI TaKOTO
B3aMMOJCHCTBUS Yallle BCETO 3aJEUCTBYIOT 3pDEHUE U peXe — OcsI3a-
Hue. Co3naHue CEHCOPHOTO au3aiiHa SIBJISIETCS BaXKHbBIM, MOCKOJIb-
Ky Takoi cnoco0 B3aUMOIEHCTBUS CTUMYIUPYET YyBCTBA KIMEHTA U
CO3MaeT OIIYIIEHNE aKTyaJbHOCTH U CBsI3aHHOCTU [Ponsignon et al.,
2015].

TpeTbs XapakTepucTHKa OpraHu3aluuii (UMHAHCOBOTO CEKTopa,
B TOM 4ucJie U OAHKOB, — MPEIOCTaBIeHNEe YCJIyT Ha OCHOBE WIEH-
ctBa [Ponsignon et al., 2015]. (BcnoMHUM pa3Hbie BUABI 1€0ETOBBIX
KapT u npuBmieruii.) Ha 3ToM ocHoBaHMM OaHK U €ro KJIMEHTHI
BCTYNAIT B JOJATOCPOUYHBIE U TOCTOSIHHbIE OTHOIIEeHUs. Takum 00-
pa3oM, KJIMEHTCKMIA OMBbIT B OAHKOBCKOW Cpene MOJKEH BOCIPU-
HUMAaTbCSl OpraHu3aireil Kak HernpepbiBHbI KOHTUHYYM, a HE KakK
enMHOpa30BbIil KOHTAKT [ Heshmati et al., 2019; Ponsignon et al., 2015].
Takoii KIIMEHTCKUIA OMBIT TOJXKEH OXBAaThIBATh BCE B3aUMOIEHCTBUS,
BKJIIOYasl BOCIIpMHUMAaeMOe KauecTBO OKa3aHUs YCIyT Ha Jl0060M 3Ta-
e BTOro HEeMpephIBHOTO Tpollecca, Mo3ToMy 0aHKaM HEeOoOXOAUMO
pabotath Han 3 ¢eKTUBHOCTHIO Ha Bcex atamnax [Ponsignon et al.,
2015].

YeTBepras xapakTepuCTUKA COCTOUT B TOM, YTO 1aK€ CTAHAAPTHbIE
0aHKOBCKME KOHTPAKThI (HampuMep, KOHTPAKThl Ha cOeperarejbHbIe
cyeTa) BKJIIOUAKOT CJOXHBIE IS MTOHUMaHUs KJIWEHTa MapaMeTphl U
cneuudukanuu [Ponsignon et al., 2015]. ITo aToit mpuynHe mpakTUKa
B3auMMOIEHCTBUSI B OAHKOBCKOI Cpefie TOKHA CTPOUTHCS Ha O0yYeHUr
KJIMeHTA JJIsl CHUXKEHUSI pUCcKa MOJIydeHUs] HeTaTUBHOTO KJIMEHTCKOTO
onbiTa [Heshmati et al., 2019; Ponsignon et al., 2015]. Kak otmevaetcs
B MCCJIeIOBaHUsIX, 0OyueHNe KJIMEHTa — 3TO MOCTENeHHbIN mpolecc,
MPOUCXOJAIINNA C TEYEHUEM BPEMEHU, 3aKJIIOYAIOUIMICS B MOBBIIIIE-
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HUM KOMITIETEHTHOCTU KJIMEHTOB, KauecTBa AOCTYITHON MH(pOpMaLIUU
u obecTieueHUsI JIETKOTO JoCcTyma K Heil. MH(popMupoBaHHBIE U OTIBIT-
HbIe KJIMEHTHI Yallle y4acTBYIOT B Ipolieccax coTBopuecTna [ Ponsignon
etal., 2015].

B ¢Bs131 cO cKa3zaHHBIM BBIIIIE BO3pacTaeT 3HAUMMOCTh OAHKOBCKO-
ro corpynHuka. CoTpynIHUKH KOHKYPEHTOCIIOCOOHOIo 0aHKa JOXKHbI
OBITH KOMITETEHTHBI B c(epe KIMEHTCKOTO ONBbITa M 00JIamaTh BCEM
CMEKTPOM HaBBIKOB, KOTOPbIE MOAPa3yMeBAET MOA CO0OI KIMEHTOO-
pueHTHpoBaHHOCTh. Kak oTrMeuaior XsmimMaTtu u ero koyuteru |Hesh-
mati et al., 2019], 3To TOHKO€ UCKYCCTBO.

Takum oOpa3zom, OaHKOBCKasl cpena, SIBISISICh OYeHb KOHKYpPEHT-
HOIi, MpenbsBisieT MHOXECTBO TpeOOBaHWM K CBOMM CyObEeKTaM.
st pa3BUTHUSI KOHKYPEHTOCIIOCOOHOCTH O0aHKaM HEOoOXOAMMO UMETh
MpeICTaBIIeHNEe O KOHTEKCTYaJbHOM crrenuduKe paboThl ¢ KIMEHTOM
(BbICOKMX 00BbeMax MH(pOPMALIMU; YCIIyraxX, IpeaocTaBIsieMbIX Ha 0a3e
YJIEHCTBA; HEOCSI3aEMOCTU TPOLIECCOB M MPOAYKTOB; CIOXHOCTU ISt
MOHUMaHUS MOTpeOUTEIEM; BBICOKOM YPOBHE BOCIIPUHUMAEMBIX PU-
CKOB), 00 OIIaCHOCTSIX, KOTOPbIe HECET B cebe aTa crieluduka, a TakKe
0 BO3MOXHBIX ITyTSIX pEIIeHUS TTPOOIIEM.

B 2012 rony Kitayc m MakjiaH NpemIoXwid MoJeilb M3MepeHUs
KJIMEHTCKOTO OIThITa B OAHKOBCKOM chepe M METOMI OLIEHKH eTro Kade-
crBa [Klaus, Maklan, 2012]. Tak, uccieqoBateau BbIACIUIN YEThIpe
(bakTOpa: OMBIT B3aMMOAECHCTBUS ¢ TIPOAYKTOM, (POKYC Ha pe3ysbTaTe
(paboThl), MOMEHT UCTUHBI, AYlLLIEBHOE CITOKOIcTBUE (pUc. 1).

IlepBolit (pakTOp (OMBIT B3aUMOIAEUCTBUS C TIPOAYKTOM) YUMUTHI-
BaeT BaXKHOCTH JUISI TIOTPEOUTENST HATUUUS BEIOOpA M BO3MOXKHOCTH
cpaBHUMBaTh npemjoxeHus. Bropoit pakrop (bokyc Ha pesyabTaTe)
CBSI3aH C YMEHBIIEHUEM TPaH3aKIIMOHHBIX U3AEePKEK KIMEHTOB W,
KakK CJIeCTBUE, C JOSUIbHOCThIO KiueHTa. Tpetuit ¢pakTop (MOMEHT
WCTUHBI) TIOCBSIIEH B3aUMOACUCTBUIO «0aHK — KIIMEHT» IPU BO3-
HUKHOBEHUM KaKMX-JIMOO TPYTHOCTEHl M BOCIIPUSITHIO PUCKOB B
oOieHuu ¢ 6aHkoM. YerBepThlil hakTop (AylIeBHOE CITIOKOMCTBUE)
JEMOHCTPUPYET TIO3UTUBHYIO OIIEHKY KJIMEHTOM BCEX OTaroB
B3aUMOAEHCTBUSI ¢ GAHKOM BO BpeMsl MOJYYEHUS] U BBITLJIATHI Kpe-
nuTa. B yacTHOCTH, peyb MAeT 00 dMOIIMOHATBHBIX aCTIEKTaX 3TOTO
B3aUMOEHCTBUSI — JIETKOCTU B 001IEHUU U yyBCTBe noBepus [Klaus,
Maklan, 2012].
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B 3akiroueHre MOXHO cefaThb CJEAyIOIIMe BBIBOIBI: TOBEpHUeE
WUTpacT HEMAJIOBAXXKHYIO POJIb B TTIOCTPOCHUY OTHOIIIEHU I OaHKa ¢ KITH-
eHTaMu. B hopMupoBaHUe KIMEHTCKOTO OIbITAa 3HAYNUTEIbHbBIN BKJIa
BHOCSIT CO3IaHMe APYKECTBEHHOTO UHTepdeiica, pa3BUTHE U O0yYeHUE
rnepcoHasa v KJIMEHTOB, MOHUTOPUHT U aHaIU3 «OOJIbIITUX JaHHBIX» C
1LIeJIbIO MIPEeACKa3aHus MOJENIE MOBENEHUS KIMEHTOB, OOHapYyXeHUE 1
HCTIpaBJIeHe HEYyIOBIETBOPUTEIBHOTO OIbITa. B cBOIO ouepenpb Kave-
CTBO B3aMMOOTHOILIEHUI OpraHU3aly ¢ KJIMEHTaMU BIUSIET Ha KOH-
KYPEHTOCITOCOOHOCTh U JOXOOHOCTh OaHKa.

BbiBOADI

KimMeHTCKuii OMBIT SIBIISIETCS OLIEHKOIM CO CTOPOHBI KJIMEHTAa BCEX
aTpuOyTOB €ro IPSMbIX MU KOCBEHHBIX OTHOIIEHUI ¢ MOCTaBIIMKOM
YCIIYT, OOBSCHSIOIEH KIMEHTCKYIO JOSUIbHOCTD, U IIOIpa3yMeBaeT BO-
BJIEUEHME KJIMEeHTA Ha pa3HbIX YPOBHSIX (pallMOHAJIbHOM, SMOLMOHAIb-
HOM, YyBCTBEHHOM, (pu3ndeckom u ayxoBHoM) [Klaus, Maklan, 2012].
B ocHOBe KIIMEHTCKOTO OITBITA JIEXKUT TEOPHST COLIMAIbHOIO OOMeHa 1
ee (pyHIaMeHTaJIbHbII MPUHLUI B3aUMHOCTH (pelunpokKHocTr). [1pu
CO3IaHUU KJIMEHTCKOIO ONbITAa BaXXHO YACSISATh BHUMaHNE HeTpaH3aK-
LMOHHOMY (HeMaTepuajJbHOMY) MOBEASHWIO KJIIMEHTOB 1 OTHOILIEHUSIM
C HMUMM, MOCKOJbKY MOILIMOHAJIbHO BOBJIECYEHHbIE KJIMEHTHI 00Iaaa-
IOT BHYTPEHHEN MOTHMBALMEl K B3aMMOICUCTBUIO C OpPraHU3alUei,
B OTJIMYME OT KJIMEHTOB, BOBJICYEHHBIX paliMoHajabHO. HeobxommMo
YUYUTHIBATh Pa3IdyHYI0 MOTHUBAINIO KIMeHTOB. KIIMEHTCKUiT ONBIT —
MEXaHU3M TPEIOCTaBICHUSI BO3MOXHOCTHU TMOJIy4yaTb JOJTOCPOUYHYIO
MNPUOBLIb U JOCTUXKEHMS TOJTOCPOYHOIO YCTOMYMBOIO KOHKYPEHTHO-
TO MPEUMYIIECTBA.

HeobxommMo OTMETHUTH, 4TO OaHKOBCKAasl cpela MMEeT OCOOyIo
cnennuky (BbICOKass MHMOPMATUBHOCTb, HEOCS3a€MOCTb YCIYT,
BBICTpaBaHNE OTHOIIEHUN C KIMEHTAMU Ha OCHOBE WICHCTBA, BBI-
coKasl cTerieHb BOCHPUSITUSI pruckoB). Kitayc u MakiaH npemioxXuan
MOJIeJIb UBMEPEHUST KJIIMEHTCKOTO ONbITa B 0AHKOBCKOH cepe u me-
TOM OLIEHKM €Tr0 KadyecTBa. bblUiM BhIIEIEHBI YeThIpe (pakTopa: OMIBIT
B3aMMOIECTBUSI C TIPOAYKTOM, (POKYC Ha pesyabraTte (paboThl), MO-
MEHT UCTHUHBI, aylieBHoe criokoiicTtBue [Klaus, Maklan, 2012]. JlanHas
MOJEIb MOXET MPaKTUYECKM MCIOIb30BaThbcsd B OAHKOBCKOM cdepe
JIJIS IOCTPOEHMS KJIMEHTCKOTO OIIbITa POCCUMCKUX MTOTPEOUTENEIA.
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BuU3Hec-TpeHUHr oHNanH

E.B. Cudopenko

Llenab TpeHUHTa — MpaKTUYECKOE OCBOCHNE YYACTHUKAMU HOBBIX
METOJIOB BOCIIPUSITUS, aHAIN3a U AEHUCTBUS. DTO TOCTUTAETCS C IIOMO-
111bI0 TPEX BUJOB aKTUBHOCTH: a) UHAWBUAYIbHBIX NEMCTBUI KaXK10TO
y4yacTHHUKA; 0) B3aUMOAECHCTBUS yIaCTHUKOB MEXIY COOOI; B) B3aUMO-
JIeICTBUS YY4aCTHUKOB ¢ TpeHepoM [CungopeHko, 2018].

[Tpn nUCcTaHIIMOHHOM TIPOBEAEHUN OU3HEC-TPEHUHTA B MpOorpaM-
Me Z0oom WHAWBUIYAJIbHYIO aKTUBHOCTb U BOBJICYEHHOCTb YYACTHU-
KOB MOXHO MOJIEPKUBATh UCKITIOUUTEIBLHO OJIarogapsi SHEPTUUHOMY
B3aMMOIEHCTBUIO TPeHEpa C yUaCTHUKAMU: C KaXKIbIM U3 HUX OH BCTY-
naeT B Mogo0ue Auajaora, pearupyst Ha COOOIIEHUST YYaCTHUKOB B yaTe.
Takast paboTa HalTOMUHAET AESITEILHOCTh 1IaXMaTHOTO TpoccMeiicTe-
pa, IarlIero ceaHc OMHOBPEMEHHOM UTPBl Ha MHOTMX AocKaX. Eciau B
rpynmne 12 gyenoBek, 3To Bo3aMoxHo. Eciu ux 30, a rem 6osee 150, ato
MaJIOBEpOSITHO aXke MPU y4acTUM acCUCTeHTa. TakuM oOpa3oM, Mo -
JepXXK1UBaTh UHANMBUIYATbHYIO aKTUBHOCTb YYACTHUKOB (ITyHKT a) MOX-
HO 3a CYeT OpraHU3alMM MOCTOSIHHOTO B3aMMOEHCTBUSI yYaCTHUKOB C
TpeHepoM (IIyHKT B).

ImaBHast TPyOZHOCTh COCTOUT B OPTraHU3allUM B3aMMOICHCTBUS
YYAaCTHUKOB NPYT C APYyroM (MyHKT 0). B 0OBIMHOM (KOHTaKTHOM)
odaaliH-TPEHUHTE YYaCTHUKU MOTYT BMECTE PUCOBaTh, CTPOUTD «Ca-
MOJIEThI», OeraTh «3Melikoi» u T.II. B nucranumnoHnHoMm ¢opMmate OHU
MOTYT KOHTaKTUPOBAThb TOJILKO OIMOCPEIOBAHHO — Yepe3 3KpaH, B pe-
JKUMe BUIEOKOH(epeHLun. Jlaxke ecad o0beIMHUTh YyYaCTHUKOB B
TPYNIIbl U PACTIPEACTIUTb 3TU KOMaHIIbl 10 BUPTYaJIbHBIM KOMHAaTaM,
XapakTep B3auMOJENUCTBUSI He u3MeHUTcs. PonieBas urpa toxe OyaeT
MIPOXOAUTH PEKUME BUICOKOH(MEPEHLIMH, UTO, KOHEUHO XK€, CHUKAET

355



YacTtb V. busHec-ncmxonormyeckmne
TEXHOIOTNN

SIPKOCTb MIPOUCXOMSIIET0 COObITUS. TpeHepy U B 3TOM ciydae Tpu-
XOIUTCS aKTUBHO yYaCTBOBATh B MPOIIECCE, TTOCTOSTHHO PEKUCCUPYS
ero.

PaccMoTpyM HECKOTBKO KOHKPETHBIX ampoOMpPOBAHHBIX HaMU
TPEHWHTOBBIX TTPUEMOB, X BO3MOKHOCTHU 1 TIOABOIHBIC KAMHHU.

1. CeaHC OA4HOBpPEMEHHOMN UTpbI

TpeHep mpemiaraeT yuyacTHUKAM ChITpaTh C HUM B UTPY, HAIIPU-
mep, «CoTpynHuyar — 000COo0JISIIOCh», KOTopasl SIBJsIeTCSI pa3HO-
BUIHOCTBIO UTPbI «JlnemMMa y3HUKa». Lleab UTpbl — MccieaoBaHue
IUHAMUKU pa3BuUTUs goBepusi. O6nacTh NMpUMEHEHUS IIUPOKas:
TPEHUHT SMOLMOHAJILHOTO WHTE/JIeKTa, MCUXOJOTMYeCKOro BIUSI-
HUSI, BeleHUS TIEPErOBOPOB, pa3pelleHus KOHMIUKTOB, JINAEPCTBA,
B3auMonelicTBus B KomaHae u T.1. [Cumopenko, 2010; CumopeHko,
2017].

Kaxnomy Urpoky mpemjiaraetcs IpUroTOBUTh TPU JIMUCTa OyMaru.
TpeHep OepeT ABa jucTa OymMaru M TMOKa3blBaeT Ha dKpaHe MepBbIii
Jymct. Ha Hem xpyrHo HanucaHa OykBa C, 4To Oo3HaAYaeT «COTPYIHM-
Yyap». YJaCTHUKAM MpeajiaraeTcsl IPUrOTOBUTh JIMCT C TaKOM XKe OyK-
BOIi. 3aTeM TpeHep MoKa3blBaeT yJYaCTHUKAM JIPYroil JUCT, Ha KOTO-
pom HamnucaHa oykBa O, 4To 03Ha4yaeT «000COOJISIIOCh», U MpenjiaraeT
yJ4aCTHUKAM MOATOTOBUTh TaKoii xke. Jlanee, OH MPOU3HOCUT CIIEAYIO-
LLIYI0 MHCTPYKIIMIO: « MBI ChITpaeM TpU Typa MeperoBopoB. DTo 3aiiMeT
MPUMEPHO TpU MUHYTHI. IleperoBopsl OyayT mpoxoauTs 6e3 ciaoB. Hu-
KTO HU C K€M 3apaHee HU O YeM He joroBapuBaetcs. [To moeMy curHa-
Ny (Ha cuert “pa3s, aBa, Tpu!”) KaxXablil U3 Bac IOJKEH OyaeT B3SITh OAUH
M3 JINCTKOB U BBUIOXKUTDH €ro Ha “cToj meperoBopoB”. Ha Hem Oymer
6o oykBa C — “corpynHuyar”, 1moo oykBa O — “000co0Jsioch”.
MbI Bce mO/DKHBI ciefiaTh 3TO onHOBpeMeHHO». Ha pucynke 1 mpen-
CTaBJIEHBI BOBMOXHbBIE BBIMTPHIIIN B UTPE.

Ecnu 06a urpoxa roJjoxar Ha cToJI meperoBopoB KapTouky C («co-
TPYIHUYAIO» ), TO KaXKABINM U3 HUX TTOJIy4aeT 1o 6 6autos. Eciu onun n3
UTPOKOB MOJIOKUT KapTouKy C («COTpyaIHUYAIO»), a IPYTroil — KapTou-
Ky O («0060c00IsII0Ch» ), TO TOT, KTO 000COOMIICS, BRIMTPHIBAcT 12 6a-
JIOB, a TOT, KTO COTpyIHMYAJ, mpourpeiBacT 6. Eciiu 06a urpoka rmo-
JIOXMIM KapTouKy O («000Cc0o0JISIIOCh» ), TO HUKTO HE BHIUTPHIBAET, HO
HUKTO U HE TIPOUTPhIBAET.
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1. BusHec-TpeHuHr
OHNaViH

Boiurpsbiim B urpe «CoTpyaHuyar — 060co0IsIoCh»

Hrpok A |
' Urpok B Corpynuuyaio 0O060codas10Ch
| 61 T 12
Cotpynnmuyaro 6 6
- OBocobmmoc | 12 -6 0

Puc. 1. PacnpegeneHvie BbiUrpbillein 1 npourpbllLei
urpokoB A 1 B npu pa3sHbix coueTaHUAX UX cTpaTernm

Hcmounuk: cocTaBieHO aABTOPOM.

— TIlpomry Bac erie pa3 BBICTyIIATh TTpaBwia urpsbl. (lamee, Tpe-
Hep MOBTOPSIET MHCTPYKIIMIO U, €CJIM BO3HUKAIOT BOMPOCHI, OTBEYAET
Ha HUX.)

— Atenepp, Ipexae 4eM Mbl HAUHEM, TIPOIITY Bac IMTOCTPOUTH ITPO-
THO3 TIO TIOBOMY TOTO, KaK BaM KaXeTcsl, KaKylo KapTOUKY ITOJOKUT
Ball mapTHep B nepBoM payHae — C uiau O. Y Kaxaoro u3 Bac map-
THep — 370 4. [1polury 3anucath TPOTHO3 ISl MIEPBOTO payHaa Ha Tpe-
TheM JIMcTe Oymaru... Bce nu caenanu nporHos Ha niepBblii payHa? Bee
rotoBbl? MTak: pas, nBa, Tpu!

TpeHep KiageT Ha CTOJ IIEPEroBOPOB, a TOUYHEe, ITOKA3bIBacT
MpsSIMO B KaMepy CBOIi BBIOOp — JUCT ¢ OykBoil C («COTpymHHUYAIO»).
ACCHUCTEHT Ha OCHOBE OTBETOB, JAaHHBIX B OOIIMI1 YaT, 3aNMCHIBACT B
3apaHee TOATOTOBJIEHHYIO TaOJUIly BEIOOP KaXKIOTO yJ4acTHHMKA, €CITN
Tpymia HeOOoNbIasl, WX TTOICYNTHIBAET 00IIIee KOJTUMIECTBO KapToOUeK
¢ oyksoii C u ¢ 6ykBoii O, ecnu rpyrna 6osibiias (puc. 2).

KomdyecTBO TOUHBIX (ITONTBEPAMBIINXCS) U OITMOOYHBIX (HE TTOJI-
TBEPAMBIINXCS) MPOTHO30B MOACYUTHIBACTCS MO OTBETaM, JAaHHBIM B
0011IeM YaTe, WUIK ITyTeM TOJI0COBaHUSI, €CTM N300pakeHMST BCEX yJacT-
HUKOB BUIHBI Ha 0011IeM 3KpaHe. [Tocie 3Toro TpeHep mpenjiaraet cue-
JIaTh CJIEOYIOIIMI TTPOTHO3 (M 3aIicaTh €ro) W MPOBOIUT BTOPOI pa-
yHn. [To 3Toii 3Xe cxeMe UTrpaeTcst TPETU payHI.

Kak npaBuiio, aTa MeToauKa MPakTUYECKU B CTa MPOLIEHTaX CIy-
YyaeB BBI3BIBACT OXKUBJICHUE M MHTepec. [1ouTh Ipu KaXkmoM TipoBerne-
HUU TPeHWHTA KTO-JINOO U3 YIaCTHUKOB 00S3aTeIbHO 3a1aeT BOTIPOC:
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PesynsraThl urpbl «CoTpyaHuya — 060co0IsSIIOCh»

Puc. 2. Tabnunua ana perncrpalmm 4acToTbl UCMONb30BaHUA
pa3sHbIX CTPaTErnin U TOUHOCTU MPOTHO30B B TPEX PayHAAX Urpbl

Hcmounuk: cocTaBIeHO aBTOPOM.

«A KakoBa 1efb urpei?» Ha ato Benyimii orBeuaet: «OHa coBnaaaeT ¢
LIeJISIMU Halllero TpeHUHTa». [10CKObKY 11eJi OObIYHO CBSI3aHbI C 3a-
Jadeil co3naHus KOHCTPYKTUBHBIX OTHOIIEHMIA, TI0 CYyTH, B 9TOM OT-
BETe COACPKUTCS MOACKA3Ka.

Hecmotps Ha momckasKy, MeToauKa JaeT JOCTaTOYHO IITUPOKUIA
pazopoc pesyasratoB. Kak mpaBuiio, B IIepBOM payHAe OOJbIIMHCTBO
YY4aCTHUKOB BLIOMPAIOT KapTouKy «COTpymHUYai0», HO BO BTOPOM U
0COOEHHO B TpeTheM payHae KapTouka «O00co0IsII0Ch» BIOMpPAETCs
yKe ropasjio yaiiie (puc. 3).

Kak BunHO 13 pucyHka 3, B IiepBoM payHjie KapTouky «CoTpyaHU-
YeCTBO» BBIOMpPAIOT 16 13 18 y9aCTHUKOB, BO BTOPOM payH/Ie TaKuX 15,
a B TpeTbeM — Jinib 10. COOTBETCTBEHHO, KapTouKy «O00co0ieHue»
B MEPBOM payHje BbIOMpAIOT 2 yyaCcTHMKA, BO BTOpPOM — 3, a B Tpe-
TbeM — 8.

ITapannenbHO ¢ YMEHBbIIEHUEM OOIIEro 00bemMa COTpyIHUYECTBA
pacTeT HeoIpeneIeHHOCTh, HEMPeaCKa3yeMOCTh cpelbl. TOUHBIX Mpo-
THO30B CTAaHOBUTCS BCE MEHbIIIE Y MEHBIIIE: B IIepBOM payHae — 14 (u3
18), B mocaenmytomux AByX payHaax 13 u 8 coorBeTcTBeHHO. TpeHep BO
BCEX payHIaX BbIOMpaeT KapTouky «COTpyaIHMYAI0», TTOCKOJIBKY 3TO
OTBEYaeT eT0 COOCTBEHHBIM YOEKIECHMSIM: HY>KHO Oepedb MoBepue, To-
9TOMY HeJIb3sl MOIaBaThCsl UCKYILIEHUIO MOJyYUTh BBIMTPHILI 32 CUET
nmapTHepa.

[To 3aBepllieHMU TPETHEro payHaa TpeHep 00si3aTebHO Osarona-
PUT TeX, KTO B TpEX payHJ1ax C HUM COTpyaHuYas. Takxke oH O6Jarogaput
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1. BusHec-TpeHuHr
OHNaViH

[MpuMep 3amoTHEHYST TaOTUIIBI
0 pe3yabTaThl Urpbl «CoTpyaHUYa0 — 000CO0ISIIOCh»

: Paynpl Paynn 1 Paynn 2 Paynn 3
CoTpyIHUYECTBO 16 15 10
Obocogrenme o2 s s
Towsiinpornos L T
Ouubowwiinpoos 4 5 10

Puc. 3. lIvHamuka BbIGOPOB M NPOrHO30B B rpynne
(n =18, M3 HUX 9 MY>KUUNH 1 9 XKEHLLUH)

Hcmounuxk: coctaBneHoO aBTOPOM.

U TeX, KTO XOTsI ObI pa3 MoJIoXua KapTouky «O060co05110Ch», TOCKOIb-
KY 9TO 100aBJISIeT B UTPY UHTPUTH U «TIepIia».

BreiBonm urpsl — moBepue pasBuUBaeTcs 1o TipaBmry 3C — Tpu pasa
coTpyaHuyaii (moapodHee cM.: [Cunopenko, 2017]).

Ecnu Bo Bpems 1epBoit BCTpeuu HU OMH U3 NTapTHEPOB HE 3ame-
yaeT 3a IPYruM KeJlaHWsI BBIUTpaTh 3a eTo cueT, noBepue pacreT. Eciu
BO BpeMsI BTOPOI1 BCTpeuu 00a mapTHepa IMpoLoJKAIOT yOeKIaThCs B
TOM, YTO MX He TTBITAIOTCSI 0OMaHYTh WJIM BEIMTPATD 34 UX CUET, TOBEPHE
npoxaoJikaeT pactu. HakoHel, TpeThsi BCTpeya, ecid BCe Mo-TMpeKHeEMY
0J1aronoIy4YHo, IOMOraeT J0CTUYb TaK Ha3bIBAEMOTO pabovero ypoBHS
TOBEpUs.

Bo MHOTMX cUTyallUsIX XKM3HU (DOPMUPOBAHUE JOBEPHUSI HAUMHAET-
Cs1 He C KpemuTa IoBepusl, a ¢ KpeanuTa HeIOBEPUSI.

Eciu Bce HauMHaeTcs ¢ KpeauTa HenoBepusl, TO ISl JOCTUKEHUS
pabouyero ypoBHS J0BepUsl TIOHAA00UTCS YK€ He TPU, a Topa3ao 00Jib-
IIee KOJIMYECTBO BCTPEY MJIM COBMECTHBIX AeiicTBUIA. B mo6om ciydae
JnoBepue (HopMUPYETCsST HA OCHOBE TPOIIJIOrO OIbITa, «3aCay>K1BaeT-
Csl» UCTOpUEl 01arOnoJyYHOro B3aUMOAECHACTBUS.

Wrpy «CotpynHunyalo — 000CO0JSII0Ch» MOXHO MPOUJUTIOCTPUPO-
BaTh OM3Hec-KeiicaMu, TIpuMepaMu 13 COOCTBEHHON MPaKTUKU U SIp-
KUMU 00pa3aMu, B YaCTHOCTHU COCIIAThCSI HA CTpaTeTun (DOPMUPOBAHUS
noBepus B opranusauusix [['ypuesa, bopucosa, 2017] u pe3ynbrarhl vc-
CJIeOBaHUIA O 3HAUEHUM TOBEPUSI M HEIOBEPUS /1S ycIiexa NeperoBopoB
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100 1 [Aosepue
90 MpaBuno 3C
80
70
60
50
40 -
30
20 A
10
0 T T T
—10 A 1 2 3
—20 -
—30 -
—40 -
_50 -
—60
—70 -
—80 -
—90
—100 © Heposepue

Kpeaut gosepus

Puc. 4. invnamunka popmmpoBaHna aosepusa Npu Kpeaute fosepus

Hcmounuk: cocTaBieHO aBTOPOM.

[[ToueoyT, 2017]. JoOGaBMM, YTO NaHHBIN BapuaHT UTpHI «/lunemma y3-
HUKa» 4aCTO UCITONb3YeTCs KaK 3JIEMEHT TeCTUPOBAHUSI KAHAUAATOB IpU
npuemMe Ha paboty. Eciu kKanaumar crapaeTtcst oObIrpaTh ITapTHepa, a He
COTPYIHMYATH C HUM M MIPUAEePKanBaeTCsT 3TOM TAKTUKH ITOCIIE TPEX Tep-
BBIX PAayHIOB, C TAKUM KaHINIATOM BEXJIMBO Mpolatorcst. CltocoOHOCTh
00€eCTIeYnTh BBIMTPHITI Beeil KOMaHIIe U CO3IaTh JOBEPUTETbHBIE OTHO-
LIEHUST Y PYKOBOAMUTES LIEHUTCS BBIIIIE, YeM CIIOCOOHOCTD BBIMTPATh 3a
YyKOM cyet, paspyiuas gosepue. KoHeuHO, UCKYIIeHWe BBIUTPATh Obl-
BaeT CTOJIb BEJIMKO, 4TO OHO NobexnaeT [Cumopenko, 2010; CumopeHKo,
2017]. D10 03HavaeT JUIIb OTHO: Thl 00yYEH XOPOIIO, HO HEIOCTATOUYHO,
4TOOBI TBEpAO coOMmonath rmpaBmio 3C B CBOeH MpaKTUKE.

IIpeumywecmea metona «CeaHC OMHOBPEMEHHOI UTPhI» TpeHEpa ¢
YU4aCTHUKAMU — BOBJIEYEHHOCTb YYACTHUKOB B IIPOLIECC B3aUMOICHi-
CTBHS M MHTEPEC K BBIBOIAM UTPHI.
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100 1 [Aosepue

0 T
—10 A 1
Kpeaut HegoBepus

)

—90
—100 - Heposepue

Puc. 5. invnamunka popmmpoBaHna aoBepusa Npu Kpeaute HejgoBepus

Hcmounuk: cocTaBieHO aBTOPOM.

Hedocmamku merona «CeaHc OIDHOBpPEMEHHOI WIphI». 1) HEKo-
TOPBIM YYaCTHMKAM CTAHOBUTCS HEJIOBKO M3-3a TOTO, YTO OHM TOJIO-
KUJIM TpeHepy KapTouky «O0ocobieHue», 1 OHU MO0 Oropyarorcs,
JIM00 HAYMHAIOT 3alUINATLCS; 2) HEKOTOpPhIe YIYAaCTHUKU (II0 OIBITY
npuMepHO 10%) BBITTagAI0T U3 UTPHI TT0 HEIMTOHSATHBIM ITPUYMHAM: BO3-
MOXHO, TaK e OT HEJIOBKOCTH, @ BO3MOXHO, TOTOMY YTO M U3BECTEH
(opmar urpsl «JIunemma y3HuKa».

2. CoBMecTHOe nccnegoBaHue

YyacTHUKaM TIipeiaraeTcsl OTBETUTh Ha OIMH WM JIBa BOIPO-
ca, a 3aTeM COTIOCTaBUThL CBOM OTBETHI C PE3YJIETATAMU ITAPTHEPOB TIO
rpyiie. TeM caMbIM OHU HE TOJIBKO OCO3HAIOT YTO-TO BaKHOE O cebe
CcaMMX, HO U Y3HAIOT O TOM, KaK JAyMalOT M MOCTYMAaloT APYrue JIOIHN.
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YeM ObLIM OOYCIIOBIEHBI MOE [JTABHOE TOCTUXKEHWE U MO IJIaBHbI MpoBa?

CoObiTus

+ [maBHOE mocTIXEHME

Puc. 6. Tabavua ans perncrpauum
pe3y/nbTaToB COBMECTHOIO Uccae0BaHmA

Hcmounuk: cocTaBIeHO aBTOPOM.

Takum 00pa3oM OHM YYaCTBYIOT B CBO€OOpPa3HOM OHJIAlH-MCCIIeI0BAa-
HUM, TIPUMEPOM KOTOPOTO MOXET CIYXXUTb IIPUMEHSIEMbI HAMU Me-
TOJ U3YYEHUST POJIM pAllMOHATBLHOTO 1 AMOIMOHATLHOIO MHTEJIJICKTA.

TpeHep npeasaraeT yyacCTHUKAM BCIIOMHUTD TJIABHOE JOCTUXKEHUE
M 3aTEM OTBETUTHb Ha Bompoc: «Hem ObUIO 0OYCIOBIEHO TIAaBHOE J0-
cTXeHue B Ballei ;ku3H — palmoHaIbHBIM UHTEJIJIEKTOM WJIN SMO-
LIMOHAJIBHBIM UHTEJIJIEKTOM?»

JIJ1s1 TOro 4ToObl BOIIPOC ObLI MOHSITHEE, BO3MOXHBI ITOSICHEHMSI,
Hanpumep: «Jlocturau au Bbl aToro ycnexa 6iaromapst 3HaHUSIM, JIO-
TMKe, CTpaTerMuyecKOMY MBIIIJIEHUIO, YMEHUIO CUMTaTh, MPOCUYUTHI-
BaThb BapuaHTbhl U aHAJIM3UPOBATh? DTO pallMOHAJbHBIN MHTEIIEKT,
1Q. Nnu, MoXxeT ObIThb, Bbl JOCTUIJIA ATOTO ycriexa 0yiarogapst yMEHUIO
MMOHUMATh SMOLUU U YYBCTBA, YIPABISITh CBOUMU SMOLMSIMUA U BbI-
3bIBaTh OIpele/eHHbIE SMOLMU Y APYTUX JIOAEi, BBICTpauBaTh OTHO-
LIEHMS C ToAbMuU? DTO 3MOLIMOHAIbHBINA nHTeIeKT, EQ. ITpoiy Bac
OTBETUTH B YaT, UTO ObLIO IJTaBHOE NMPUUMHOM Balllero TOCTUXEHUS —
1Q wiu EQ».

CraTuCcThKa OTBETOB 3allUChIBAETCI B TaOJIMILy, KOTOpas 3apaHee
HarnedaTraHa Ha OTIeJIbHOM JucTe (puc. 6).

ITocne Toro Kak TpeHep 3aloJHUT MEPBYIO CTPOKY TaOJMIIbI, OH
npejiaraeT ydyacTHMKAM BCITIOMHUTD [JIABHBIN MpoBaJj (Heyaauy) U OT-
BETUTb Ha BOIpoc: «YeMm ObUT 00YCIIOBIICH IIaBHBIM TTpoBa B Baiueii
JKM3HU: HENOCTaTKOM pallMOHAJIbHOIO WM 3MOLMOHAIBHOTO UHTEN-
JeKTa’»

[ TIposSICHEHUsI 3TOTO BOIPOCAa TAaKXKe MOXKHO MCITOIb30BaTh
KOMMeHTapuii: «CIIyduics Ii 3TOT MPOBaJl U3-3a TOTO, YTO BaM He XBa-
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1. BusHec-TpeHuHr
OHNaViH

YeM ObLIM 0OYCIOBIEHBI MOE IJTABHOE TOCTMKEHME U MO IJIaBHbI MpoBas?

CoObiTus 1Q EQ Cymmbt
I'maBHOE nOCTIKEHUE 4 6 10
Cossinposar I
- Qoo s 15 0

Puc. 7. PaLI,VIOHa!'IbeIl\/’I UHTENINEKT U 3MOLI|V|OHa}'IbeII7I UHTEeNNEeKT
KakK ¢aKTOpr, OGyCﬂOBVIBLIJI/Ie rnaBHoe AOCTMOXKeHune n rnaBHbIN nposan

Hcmounuk: cocTaBIeHO aBTOPOM.

TWJIO 3HAHWM, TOTUKH, CTPATETMUYECKOTO MBIIIIJICHUS, YMEHUS CIUTATh,
MPOCYNTHIBATh BAPUAHTHI U aHATTU3UPOBATh? DTO pallMOHAIBHBIN UH-
tesiekT, 1Q. WMnu, MoxeT ObITh, IpOBaJl ObUI 0OOYCIOBJIEH HEYMEHUEM
MOHUMATh BMOLMU U YyBCTBA, YNPaBISAThH CBOUMU SMOLUSIMU U BbI-
3bIBaTh OIpeAeJeHHbIe SMOLIUMN Y APYTUX JIIOfeii, BbICTpauBaTh OTHO-
LIeHUsI C JIIoAbMU? DTO 3MOLIMOHANIbHBIN MHTeL1eKT, EQ. Ipoiy Bac
OTBETUTH B YaT, YTO OBLIO TIIABHOM TMTPUYMHOM BaIlleTo TIpoBajia — He-
noctatok 1Q unn EQ».

CratucTiKa OTBETOB OTMEUYAETCSl BO BTOPO CTpOKe TaOaMIIbI. 3a-
TeM pe3yJIbTaThl IEMOHCTPUPYIOTCS Miepel 3KpaHoM (puc. 7).

3anucu B TaOJIMLE MOXHO ciejlaTh OT PyKM, TaK Kak 3TO Ipuia-
€T XU3HEHHYIO JTOCTOBEPHOCTD MPOUCXOIAIIEMY, TOYHO TaK 3Ke, Kak
HUCTIONIb30BaHMe (GIMITIapTa CO3MaeT WILTIO3UI0 COBMECTHOTO TTPUCYT-
CTBHUSI TpEHEpa M BCEX YUaCTHUKOB B OMHOM IoMelieHuu. Eie 6osee
npodeccruoHaabHO BBIIJISIAUT Tabuuliia, 1o0aBjieHHas B CJiaiil, B KOTO-
PYIO TpEHEP WU ero aCCUCTEHT TOJbKO UTO BHECIU MOJYYEHHBIE TaH-
Hble. CaMblil BBICOKMI YPOBEHb MPEACTaBIeHUs pe3yIbTaTOB — MIHO-
BEHHO BBITIOJTHEHHBIE AUArpaMMbI, TUCTOTpaMMBbI, rpaduku B (popme
KPUBBIX, 0COOCHHO 3TO YMECTHO, €CJIM Pe3yJIBTaThl OMHOI TPYITITHI He-
MEIJIEHHO COIOCTABJISIIOTCS C TTOKa3aTeJIsIMU APYTUX IPyII (puc. 8).

Ilpeumyuecmeo metona «CoBMeCTHOE HCCIEIOBAHUE» COCTOUT B
TOM, UTO OH MPOOYXKAAeT JIIOOOMBITCTBO. YUYaCTHUKAM UHTEPECHO 00-
HapYKUTb T€ «ITPYXKUHbI», KOTOPbIE MOBJIUSUIM HA BaXKHbIE COOBITUS UX
JKW3HU, ¥ Y3HATh OTBETHI IPYTUX JTIONEH.

Hedocmamiu metona «CoBMECTHOE MCCIENOBAaHKE»: 1) HEKOTOpHIE
YYACTHUKM 3asIBJISTIOT, UYTO B MX XKM3HU HE ObUIO HUKAKUX OCOOBIX J0-
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Ponb pPaunoOHaIbHOIoO U SMOLMOHA/IbHOIO MHTEIJIEKTa

B paHHo rpynne (n = 10, UX HUX 5 MY>XUMH U 5 XKeHLMH)

%
100 90

90 -
80
707 60
60
50 7 40
40 -
30 -
201 10
10 -

0 .

I'maBHOE nocTukeHue I'naBHbIIT npoBajl

B apyrux rpynnax (n = 161, ux HUX 77 My>XUMH 1 84 XKEHLMHbI)

%
100 A

90 - 73
80
70
60
50
40 1 27
30 1 20
20
10
0 .

80

I'maBHOE nocTUKEeHUE I'naBHBIIT TpoBai
EIQ MEEQ

Puc. 8. Ipadunueckoe conocraBieHune
pe3ynbTaToB AaHHOW rpynmnbl C NOKasaTensaMu APYrux rpynn

Hcemounuk: cocTaBieHO aBTOPOM.

crkennii (9,9%) uinu nposaios (16,8%); 2) npyrue CUUTAIOT, YTO pa-
LIMOHAIBHEIA 1 SMOLIMOHAIBHBII MHTEJUIEKT B pABHOM CTETIEHU BIIHS -
1oT Ha ux ycnex (5,0%) u/unu nposan (3,1%).

364



1. BusHec-TpeHuHr
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3. PyuHon Tpyp,

YyacTHUKaM mpeajaraeTcsi U3roTOBUTh MOAAPOK TPYIINe U3 Ju-
cra oymaru. Ha 310 maercs nBe MUHYTBI. 3aTeM KaXIOTro ydyacTHUKa
(B OOJIBIIIOI TPYIIIIE 3TO MOTYT OBITh HECKOJIBKO JOOPOBOJILLIEB) TPEHED
TIPOCHUT IMPOAEMOHCTPUPOBATH CBOI1 TTOIAPOK TMepea SKpaHOM M KPaTKO
(3a 30 c) ero onucath. Pacckas 0 HeM MOXHO COBMECTHUTb C TTOXKeJTaHU -
SIMM KoJjiieraMm. BosbIIIMHCTBO y4aCTHUKOB LIEHSIT U3TOTOBJIEHHbBIE UMU
MofapKu, OHU BbI3bIBAIOT Y HUX CMElLIaHHbIE YYBCTBA — YIMBJIEHUE,
pamocTh, yMIJICHUE, PACTEPSTHHOCTD M T.I1. Takske OHU TTOHUMAIOT, YTO
TOIapOK OOJIbIIIE TOBOPUT O HUX CaMUX, YeM O TPYIIIe WU TeMe Tpe-
HUHTA.

Y4uTeiBasi 3T0, MOXHO MPEIJIOXUTh yUaCTHUKAM U3TOTOBUTH ITO-
IapoK He TTapTHepaM I10 TpyIIe, a caMuM cebe. Hampumep, n3 nucra
OyMaru co3naTb COOCTBEHHYIO TpEXMEPHYIO a3MOJiemMy. DTO IIpolieaypa
OKa3bIBaeTCs yBJAEKaTeIbHOM IJIs1 BCeX YJIeHOB Tpyniibl. He Obu10 OT-
MEUeHO HU OJHOTO ciydyast OTKa3a cIelaTh TaKylo aMOIeMy.

Ipeumywecmea metona «PydHoii Tpya» — BOBJIEUEHHOCTb y4acT-
HUKOB B ITPOIIeCC CO3MaHUs IMOIapKa I SMOJIEMEBI, a TAaKKe MHTEpecC,
KOTOPBIN BBI3BIBAIOT TPOU3BEACHMS U TTOXKEIAHUS NIPYTUX YIACTHUKOB.

Hedocmamxu metona «PydHoit Tpya»: 1) He BCeM XOPOILO BUIHBI
noJapKu WK 3MOJIeMbl Ha 9KpaHe, U OHU OTBJIEKAIOTCs; 2) MHOTUM
yJ4acTHMKaAM HACTOJIbKO BaXKHO TMOAPOOHO omnucaTh CBOE MPpOU3Bee-
HHE, 9TO UM TpeOyeTcsl 3HAUUTEITbHO OOJbIe BPeMEHM IS TIPe3eH-
TalM, KPOME TOTO, KaXIblii XOUeT TOBOPUThL M IyMaTh O COOCTBEH-
HOM TIPOU3BENEHMU, a HE O YYXKMX U TOJy4YUTb OOpaTHYIO CBSI3b Ha
coOcTBeHHOE TBOpeHue. Takas ryOboKasl BcTpeda ¢ caMuM co0oit (1o
BolpaxeHuto K. FOHra) zamemisieT IMHAMUKY TPEHUHTA, TTOCKOJIbKY
COCPEIOTOYMBACT MEePEKUBAHNS U pa3MBITIUICHUS YIACTHUKOB Ha TOM,
YTO OTKPBIBAET UM CAMUM CO3AaHHOE UMY TMpou3BeaeHue. Takum o0-
pas3oMm, yrpaxHeHue «PydHoil Tpyn» oKa3bIBaeTcst Jaxe 6oJiee BOBIIe-
KamwIIMM, 4YeM 3TO He0OXOIMMO B OHJIalfH-ceccuu OM3HeC-TPEeHUHTA.

BbiBOADI

1. CambIM 3(p(PEKTUBHBIM U3 PACCMOTPEHHBIX METOIOB SIBJISIETCS
«CeaHC OTHOBPEMEHHON UTPhI» BEAYIIETO CO BCEMU YYaCTHU-
KaMM OHJIalH-TpeHUHTa. DTOT popmaTr oOecrieynBaeT BOBJIE-

365



YacTtb V. busHec-ncmxonormyeckmne
TEXHOIOTNN

YeHHOCTh HAanOOJIbIIEro yncia yaacTHUKOB (90%) v 3anHTEpe-
COBAHHOCTb B pe3y/brarax.

2. Bropoe mecto o apdekTuBHOCTH 3aHUMAaeT MeTos « COBMECT-
HOE UCClIeNOBaHWE», B KOTOPOM YYaCTHMKaM IIpenjiaraeTcs
00paTUThCS K 3HAUMMOMY OIIBITY COOCTBEHHOM KMU3HU. DTOT
(opMaT obecrieurBaeT BOBJICYCHHOCTh YYaCTHUKOB, OIHAKO
IOCTaBJIEHHbIE [l Pa3MBbIIILJICHUSI BOIIPOCHI MOI'YT BBI3bIBATh
3aTpyaHeHus. Hampumep, He Bce MOTYT BCITOMHHUTH TJIaBHOE
JIOCTUXeHUE (B HACTOSIIEM UccaenoBaHuu 9.9 %) viu riaBHbIA
MpoBaj cBoeii xkusuu (16.77%).

3. Vmpaxuenue «PyyHoe Tpya» mo3BoJsieT 3G GEKTUBHO BOBIEYb
YYaCTHUKOB, TaK KaK KaxKIbIil YeJIOBEK LIEHUT CBOE TBOPEHME,
OHO eMy nmoporo. B To e BpemsT moapoOHBIN aHaIN3 WHIN-
BHUIyaJbHBIX IPOU3BEACHUI B OHJIAH-(oOpMaTe 3aTpyaHEH:
HEIOCTAaTOYHO XOPOILO BUAHBI Yy:KUE MOAAPKU U SMOJIEMBbI,
OGOJBITMHCTBY YIACTHUKOB XOUYETCS TOBOPUTH U IyMaTh O COO-
CTBEHHOM TPOM3BEICHUM AOJbIIE, YeM ITO MO3BOJISIET pera-
MEHT CeCCUU OU3HEC-TPEHUHTA.
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Recent advances in neuroscience starting in the previous decade e.g.
[Bargh et al., 2002; McLure et al., 2004; Zaltman, 2003] have demon-
strated beyond any doubt that the majority of human behaviour is driven
by brain processes that operate below conscious awareness.

The processes influencing this involuntary part of thinking, feeling
and behaviour, include memory, attention, perception, attribution of
meaning, emotional responses and decision making.

All these subconscious influences shape our behaviour and regularly
impact on the choices we make.

As professional researchers in the marketing and branding arena, we
have accepted the challenge of needing to understand these subconscious
processes in order to predict consumer behaviour more accurately. We
have realised that the singular reliance on traditional research approach-
es (e.g. focus groups, surveys etc.) only accesses conscious material. This
equates to collecting data from the ‘tip-of-the-iceberg’ when compared
to the rich seam of subconscious emotional and motivational processing
that ultimately determines our behaviour.

Anyone who has worked in market research will be familiar with the
potential ‘cloudiness’ associated with the typical responses from con-
sumers (whether qualitative from interviews or focus groups or quantita-
tive from Likert-style surveys). The uncertainty hidden in the research
results potentially arises from any or all of the following:

@ participants respond even when they don’t know what they think

@ people may not tell the truth (e.g. for fear of what others might

think — social desirability)
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@ people are bad at predicting their own behaviour

@ consumers rarely know the true reason why they have behaved

in a certain way

® individuals often ‘second-guess’ what the researcher wants to

hear

My response to these potential sources of ambivalence has been
to invest in searching for new ways in which to elicit more reliable and
therefore more valid information from our research participants.

This has involved moving away from an exclusive reliance on ‘explic-
it data’ and the development of ground-breaking techniques to access
the sub-conscious (‘implicit’) drivers of human behaviour and decision-
making.

The following paragraphs outline the differences between ‘explicit’
and ‘implicit’ data and demonstrate how the use of imagery and re-
sponse times can be successfully integrated into research methodologies
that are currently over-reliant on Likert scales.

1. The Likert

A Likert (pronounced LIK-URT) scale is a psychometric response
scale used in traditional questionnaires to obtain participants’ pref-
erences or degree of agreement with a statement or set of statements.
These are used extensively in Market Research e.g. for measuring a
person’s attitude towards a brand and in Psychology e.g. for measuring
personality.

Respondents are asked to indicate their level of agreement with a
given statement by way of a numerical scale. This is most commonly
seen as a S-point scale ranging from “Strongly Disagree” at one end to
“Strongly Agree” at the other. Usually there is neither “Neither Agree
nor Disagree” in the middle 6. The data collected consists of explicit or
conscious responses, which have involved some degree of thought and
evaluation by the respondent.

Example of a typical Likert Scale

1 2 3 4 5
Strongly Disagree Neither Agree Strongly
. Agree nor .
Disagree Disagree Disagree
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At first glance this seems straightforward and by assigning a num-
ber to each response the degree of agreement or disagreement can be
‘calculated’ for individuals or groups by simple addition, and the aver-
age scores for groups compared statistically. This operation allows for
example Marketers to compare the attitude towards a particular brand
of different groups of consumers using their average attitude score. An
average high score means a positive attitude, and an average low score
means a negative attitude, and an average ‘average’ means an average
attitude!

In a similar way, Psychologists use Likert scales to measure psycho-
logical concepts such as ‘Intelligence’ and ‘Personality’. The procedure
is very similar to the one outlined above that Marketers use to measure
attitudes towards brands. However, in the example of Personality mea-
surement, a high average score might mean “strong on extraversion” and
a low score might mean “strongly introverted” etc.

Additional Likert items in the Personality Questionnaire would aim
to measure other personality traits such as Conscientiousness, Open-
ness, Agreeableness and Neuroticism and a comprehensive profile of an
individual’s personality is constructed [McCrae, 2005].

However, as pointed out by an increasing number of researchers
[Carifio, 2008; Dawes, 2008; Knapp, 1990; Allen, 2007], the charac-
teristics of the Likert scale make its use as an Attitude or Personality
measure inappropriate in many instances. The Likert ‘scale’ is not a true
scale in the mathematical or statistical sense. The Likert scale also has
several other inherent problems which make the use of any aggregated
data of questionable reliability and validity.

A 9-point critique of the Likert scale approach is set out in the fol-
lowing paragraphs:

1. You only have to imagine yourself responding to a Likert item
such as:

“I like the Fiat 500” (for Brand research) or “I enjoy being on my
own” (for Personality research)

How do you judge which number to circle? Is your level of agreement
increasing the same amount when you circle the ‘4’ rather than the ‘3°,
or the 5’ rather than the ‘4’? It is difficult for you (and everyone else) to
evaluate this ‘agreement gap’ accurately. Although the response levels do
have relative positions, we cannot presume that participants perceive the
difference between adjacent levels to be equal.
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2. This problem of unequal or indeterminate difference between the
response points is further complicated when groups of respondents are
considered. For instance the psychological difference between ‘Agree’
and ‘Strongly Agree’ might be greater than ‘Agree’ or ‘Disagree’ for one
respondent and the reverse strength of feeling for another.

3. This unequal or ambiguous psychological spacing between the
measurement points means that the Likert items on a questionnaire can-
not be treated as a true scale, with the attendant mathematical proper-
ties. The numbers on the Likert item are just a convenient way of label-
ling the responses in a hierarchical way; we know ‘5’ is larger than ‘4’,
which is larger than ‘3 ‘etc. but not by how much! If you circled ‘5’ for
liking the “Fiat 500” we cannot say that you like the brand 5-times more
than someone else circling ‘1°! This is because the Likert is not a true
scale with an absolute zero, and therefore ratio comparisons cannot be
made. (But Marketers do! And Psychologists do as well; even when the
Likert items refer to Personality dimensions).

4. The numbers on the Likert ‘scale’ are equivalent to the numbers
used to code other categorical data such gender, which is typically la-
belled ‘1’ for Male respondents and ‘2’ for Female respondents. Some
might argue that the 1:2 ratio is a correct evaluation of relative value of
the sexes! However, does it make sense to take the average of the two
categories? The resultant 1.5 makes no sense at all! The mean of ‘1.5’
does not exist as a category! In a similar fashion, when averages of Likert
scales are confidently quoted with 2-decimal places (for misplaced accu-
racy) e. g. 2.78; it too is meaningless because the original measurement
points do not belong to a true scale and there is no category for that
number. And yet Psychologists and Marketers confidently compare the
means of different groups of respondents and make predictive inferences
on what is statistically questionable data.

5. It has also long been acknowledged in the psychometric research
community [Guilford, 1954] that that the extremes of a Likert-type re-
sponse tend to get less used than the more central choices, e.g. ‘2°, ‘3°,
and ‘4’ are selected more often than ‘1’ or °5°. This is known as an “an-
chor effect” or bias towards “central tendency”. This may be because
respondents are naturally cautious or it takes less involvement (thinking)
to quickly circle the ‘middle’ options. A further possibility is that psy-
chologically, the intervals near the extremes e.g. from ‘2’ to ‘1’ and from
‘4’ to °5’, may be greater than those near the center. This bias of central
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tendency is alone sufficient to disqualify a Likert-type response as truly
interval.

6. The previous five paragraphs demonstrate the technical inad-
equacies of the Likert scale. Using such an instrument to measure at-
titudes or personality is akin to an attempt to measure height and width
using a ruler made of jelly! The results are simply unreliable and there-
fore cannot be trusted.

7. An additional, more specific criticism can be levied at the use of
Likert scales to measure Personality. Just what are psychometric person-
ality tests measuring? Drawing on an analogy from the world of art, we
can imagine being asked to evaluate two paintings, one by Picasso and
one by Turner; which is more beautiful?

Could we determine this by measuring the length of brush-stroke,
the thickness of paint, strength of refracted light etc. and then somehow
compare the two measurements? These would give us some data referring
to the physical differences between the two paintings. However, ‘beauty’
is not a physical entity; it is psychological concept that only exists in
the mind and therefore cannot be measured and calibrated by scales and
statistics. Can a Turner be 5-times more beautiful than a Picasso (or vice
versa)? The question seems ridiculous, and yet psychologists and HR
professionals regularly make such comparisons between groups of people
using ‘personality’ and ‘intelligence’ measures based on traditional Lik-
ert scales.

8. ‘Beauty’, ‘Personality’ and ‘Intelligence’ share the same property
of ‘emergence’ [Corning, 2002]. They are latent (psychological) con-
cepts which are difficult to define objectively and cannot be measured
on a linear scale; even if that scale purports to be psychometrically ro-
bust. The worlds of Art and Psychology are only understandable through
these ‘emergent’ properties, which (up till now) have resisted satisfactory
computer simulation [Frijda, 1967].

9. A further argument against the ‘scientific’ measurement of im-
plicit human qualities such as ‘personality’ comes from the discipline of
phenomenology. This approach was developed by Edmund Husserl in
the early-mid 20th Century, and attempted to articulate psychological
phenomena as subjective human experiences, rather than explain them
in terms of impersonal, objective and mathematical ‘facts’, available
only through our scientific measuring instruments [Husserl, 1970], such
as Likert scales.
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Following an example in David Abram’s visionary book [Abram,
1997], we can employ the examination of a piece of fine crystal as an
analogy to compare the ‘phenomenological’ and ‘scientific’ approa-
ches:

The phenomenological approach would describe the ‘sparkle’ of the
glass, the feel of the smooth surface, its ‘coolness’, listen to its resonance
when struck, the sense of its beauty and record the emotional response
that the piece evoked.

On the other hand, the scientific approach might be to weigh it,
measure its height and width and other dimensions, chemically analyze
the glass, perhaps break it into pieces to measure tensile strength, or dis-
cover the molecular structure etc

Clearly, there is a huge difference between the two approaches. Sub-
stitute ‘attitude’ or ‘personality’ for the crystal glass and as professionals
in the research industry we have to decide which of the two methods is
more useful. Which approach is more likely to collect data that will be
‘useful’ in helping to understand customer experience and/or in the ‘sci-
ence’ of predicting consumer behaviour?

Likert-summary

When considering the behaviour of employees or consumers, the
9-points above offer a general questioning of the usefulness and accu-
racy of the ‘mathematical/statistical’ approach, and in particular offers
a critique of the widespread use of Likert Scales as the backbone of the
majority of survey instruments. Taken as a whole, the 9-points outlined
must raise considerable doubt about the validity and reliability of the
traditional research methodologies.

It was the drive to remove this doubt that was behind the motivation
of Innovationbubble to explore different approaches of eliciting psycho-
logical data from organisational and marketing environments.

2. The image

The human brain processes images 60 000 times faster than it does
text. This should not surprise us because the visual is the most powerful
of our information senses and ontologically we learn to process imagery
far earlier than we learn to process words. In fact image processing is an
automatic evolutionary-based operation, whereby processing words in-
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volves a culturally-based and learned task. It takes more cognitive power
and time to make sense of words whereas images are automatically pro-
cessed with minimal effort.

Marketers have recognised this huge differential in the speed of pro-
cessing between text and images, and with the explosion of the use of
Smartphones visual marketing (images and video) is now the dominant
approach in the digital marketing business.

In addition to this advantage of speed of processing, images also have
the potential of being a much more emotional and compelling medium.
“Marketing without words enables you to tap into the underlying power
of images — emotions. Images cause people to react, and those reactions
are emotional ones.”

This practical evidence for the qualitative differences between the
processing of images and text from the world of Marketing is supported
by academic psychological research. For example, images are recalled
more easily than word stimuli [Defetyer, 2009], are easier to associate
with other words or images [Hockley, 2008] and are decoded for mean-
ing more quickly than words. Other research has shown that people can
remember more than 2500 images with at least 90 percent accuracy for
days after initial exposure.

To summarize, it is evident that visual content reaches an individ-
ual’s brain in a faster and more understandable way than textual infor-
mation. The human brain is hardwired to recognize and make sense
of visual information more efficiently than text-based data and images
evoke emotional responses more powerfully than words.

Given this image-superiority effect, the author undertook the task of
developing a set of new research instruments which were based upon the
radical approach of replacing the text-descriptors in existing psychomet-
ric designs with pictures.

The resultant personality measure, Neopic, has no Likert scales,
which are replaced with a unique image- based calibration system. The
images used were selected using a construct-rational strategy [Jackson,
1970]. NEOPIC scores have positive correlations with the traditional
NEOS35 questionnaire [Chamorro-Premuzic et al., 2013]. The results cor-
respond to those found by Paunonen et al. [Paunonen et al., 2001] when
developing their nonverbal clinical version of the NEOS.

Other researchers have since developed different versions of im-
age-based questionnaires. These include Visual DNA (2008), having
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produced a variant of the NEOS5 and Leutner et al. who have developed
a new creativity measure [Leutner et al., 2017].

However, both of these measures have retained text-based questions,
and the images used, only appear to replace the numbers in the Likert
scales. For example, an image-based scale of ‘involvement’ might show
pictures depicting “toe-in-the-water”, “paddling” and “diving-in” etc.
as the graduated possible responses replacing “1”, “2” and “5” in the
original scale.

By contrast, the NEOPIC is entirely image based. The design was
developed specifically to elicit spontaneous responses, which are more
likely to represent the true underlying thoughts and feelings of individu-
als. This reduces the biases inherent in Likert scale responses, which are
contaminated with the ‘masking’ of social desirability etc.

The NEOPIC images are also more likely to elicit emotional respons-
es, and therefore reflect the complexity of an individual’s personality.

The NEOPIC® process is more engaging and motivating. (It is well-
known that traditional mathematical scales quickly become boring and
tiring after the first 100 items!) However, the NEOPIC® only takes 2—3
minutes to complete and therefore the data collected is likely to be more
reliable without the influences of tediousness and fatigue.

The use of images in the NEOPIC® process also has the advantage
of producing a holistic measure of personality, which is more useful in
organisational and marketing research. The output is a ‘fuzzy-sketch’ or
prototype of the respondent, which mirrors how we perceive and eval-
uate each other. We perceive ‘personality’ as an emergent property, as a
whole and not as a bundle of separate traits or dimensions.

Image-summary

The use of images in all forms of visual communication shows a
“superiority-effect” over text in the majority of situations. In particular
images reduce the contamination of response-biases inherent in Likert
scaling. Imagery also has the potential to convey more complex mean-
ings and emotions allowing researchers to capture a deeper understand-
ing of the respondents’ motivations behind their behaviour and deci-
sion-making. This is particularly useful support for asking the “why?”
research question (usually left to qualitative methods). Spontaneous
responses to image stimuli have the potential to reveal the ‘deep-driv-
ers’ that are typically skimmed-over by traditional text-based surveys.

374



1. Psychometric technologies.
End of the Likert scale?

Finally, visual tests require less effort and concentration than tradition-
al psychometric tests; this encourages greater engagement and higher
completion rates.

3. The subconscious

Advances in the Neurosciences during the recent decade have clear-
ly demonstrated that the majority of our brain’s processing carries on
independently, below the control and awareness of our consciousness.
Researchers have variously estimated that between 80—95% of our be-
haviour is decided subconsciously. That means for 80—95% of the time
we are either unaware of what we are doing or why we are doing it! These
unconscious processes underpin the majority of our memory, our per-
ception, our thinking and our decision making. All of this mental-work
is colored by our emotions, which are also generated subconsciously;
and they too have a powerful and automatic all-pervading influence on
what we think and do.

It follows that in order to predict organizational or marketing behav-
iour with any degree of confidence; researchers must adopt strategies
that can access these subconscious, latent or implicit processes. Con-
tinued reliance on existing traditional techniques such as questionnaires
and focus groups is for the most part unreliable and of questionable va-
lidity. The traditional methods by definition can only access material
that the consumer is aware of, the 15% that has been thought about and
considered. This means that 85% of the information in the form of mo-
tivations, emotions etc. are lost!

The majority of marketing reports still consist of this conscious (ex-
plicit) material in the form of responses quantified in percentage terms.
The information that 50 or 60 or 90% of respondents reported this or that
decision, or indicated a future intention to buy brand A rather than brand
B etc., is valueless! The data is partial, contaminated with response biases
and it says nothing about the true drivers of past or future behaviour or
decision making.

From the mid 2000’s, some marketers and researchers in organiza-
tional behaviour recognised the problems associated with the traditional
survey methodology and responded in a variety of ways to try and ac-
cess the large amount of untapped subconscious data. The techniques
experimented with included the collecting biometric data such as heart
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rate, pulse or galvanic skin response; the use of EEG (measuring brain-
waves); MRI brain scanning; eye-tracking, and facial decoding.

Each of these methods is able to detect automatic human responses
that are controlled by the subconscious. They have been used in mar-
keting research with various degrees of success, but they suffer from two
important drawbacks. One is the need for extraneous equipment and the
difficulty of employing this unobtrusively outside a controlled laborato-
ry environment. The second disadvantage is the uncertainty about the
meaning of the data collected. For example, does an increase in heart
rate mean arousal being generated from excitement or fear; is that twitch
a sign of an emotional response or just a change in posture to feel more
comfortable etc.? There is perhaps a third problem; the average MRI
scanner costs more than £ Imillion!

This collection of methodologies have now been somewhat super-
seded by techniques which have concentrated on measuring reaction
times. The theory behind reaction-time testing is summarised in the the-
ory of the two routes by which the human brain processes information.

The two routes are now commonly referred to as “System 1” (fast)
and “System 2” (slow) after Kahneman published his best-selling book,
“Thinking Fast and Slow” [Kahneman, 2011].

System 1 is an automatic process, almost instantaneous, and is re-
sponsible for our immediate responses to the environment and behav-
iour or decisions that need little thought. System 1 is responsible for in-
tuition, ‘gut-feelings’ and snap judgements. It is responsible for the way
we immediately evaluate a person that we have never met before, and
this pathway is also responsible for our everyday ‘unthinking’ behaviour
(habits), such as brushing our teeth, getting dressed or making a cup of
tea. For marketers, it is important to realise that the majority of consum-
er decision-making (based on brand-selection) is System 1.

System 2 is a much slower process. Behaviour and decisions made
via this route are made only after some conscious thinking and evalua-
tion. Typically, alternative actions and their probable consequences will
be considered using a variant of cost-benefit analysis. The final deci-
sion is arrived at after some conscious effort. System 2 represents our
deliberate, step-by-step thinking, in an attempt to produce the optimum
solution to a problem; it is our attempt at a logical and rational decision
making process.
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| 0 | 100 ] 200 | 300 [ 400 | 500 [ 600 | 700 | 800 | 900 | 1sec| 11 | 12 |

Quick response Conscious response

Emotix measures  Traditional measures, e.g. questionnaires
Non-conscious Thought-about
Implicit Considered

Fig. 1. The Emotix unique process
and algorithm identifies implicit responses

Source: created by the author.

System1 responses are spontaneous and reveal what we are really
thinking and feeling. System 2 responses are those made after we have
had time to think and prepare an answer that we think is suitable. Organ-
isations and their marketing departments need to know the reality; they
need to access System 1.

The author has developed a unique on-line system (EMOTIX) that
is able to capture System 1 data (Fig. 1). This information is a ‘window’
into the respondents’ subconscious. Implicit thoughts and feelings that
customers hold about a brand, which usually remain hidden, are made
accessible.

Importantly, the reaction times collected can be converted into
strengths of association. It is therefore possible to produce brand-maps
and examine how different market segments implicitly think and feel
about different products or organisations.

The diagram in Fig. 2 is showing the relative strengths of association
of different characteristics with two different brands (Blue and Green).
This map represents what the respondents have stored in their heads
about the two brands and indicates which characteristics are likely to
have a greater influence on their future behaviour.
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Joy

Pessimism Optimism

Fig. 2. Example of brand map comparing 2-target brands, %

Source: created by the author.

Subconscious-summary

Emotix is a unique on-line system for capturing subconscious re-
sponses. It requires no additional equipment apart from an interface,
which can be provided through mobile devices. It is very flexible, with a
quick turn-around, and is cost-effective.

Although Emotix uses ground-breaking methodology, the theory
underpinning the process is sound and there are many research projects
showing how implicit measures are more predictive than their traditional
counterparts.

The Emotix process is very flexible and has been employed success-
fully in finding solutions across the following areas:

1. What characteristics are most strongly associated with different

brands (e.g. own vs. competitors?).

2. Brand tracking over time to confirm impact of marketing cam-

paign.
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1. Psychometric technologies.
End of the Likert scale?

3. How do consumers perceive brand packaging?

4. How does changing aspects of brand packaging impact consum-
ers’ responses?

5. Prototype testing.

6. Checking the alignment of the internal/external brand image of
organisations.

Conclusion

@ Testing for implicit/subconscious responses should now be an
essential component of mainstream organisational and market
research.

® The Emotix process is digitally based and can be accessed world-
wide and via mobile platforms.

® Each Emotix project is bespoke, and designed in close coopera-
tion with the client.

® The process is highly flexible, offering quick turn-around times,
and is cost-effective.

@ Emotix combines particularly well with qualitative methods
when that initial data is used to prime the collection of implicit
data.

@ Emotix offers any business the opportunities of radical solutions
through gaining deeper insights into employee and/or consumer
behaviour.
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[Meperosopbl
06 opraHM3aUVOHHbIX U3MEHEHUSAX
N nepecTpomka KOrHUTUBHbIX
KOHCTPYKTOB pyKOoBOAUTeNen

A.A. Kucenesa

Kak pa3BuBaTh KOMMNaHMIO, UTO AeJaTh, YTOOBI MPUPACTUTH CTa-
OMJIHOCTD M YCIIEITHOCTH? DTH BOIIPOCHI Yallle BCEro aCCOLIMUPYIOTCS
C TeMOIi OpTaHM3alIMOHHOTO Pa3BUTHS, U HA UX pellleHUe MPEeTeHAYIOT
HECKOJIBKO CTOPOH: caM PYyKOBOAMUTENb (BJIaJesell, UHULIMATOP KOM-
MaHUM), IEPCOHAT KOMIAaHUM (MEHEIXKMEHT U PsIOBble paOOTHUKM)
W MPUBJIEYEHHBbIE KOHCYJIBTAHTHI, 11eib KOTOPBIX — CO3[aTh 1eJIeco-
oOpa3Hble U3MeHeHUs. Bce yyacTHUKM, KaxKIblii CO CBOCH TO3MIINHU,
WHTEPIIPETUPYIOT CIOXMBIIYIOCS CUTYaLMIO, HAXOAST MPUYMHBI He-
yaaJ u MpearnoiaramT, Kakrue HeoOXoaAUuMble TeMCTBUS CeayeT COBep-
LLIUTb.

[Touemy-To mpu OYeBUIHON HEOOXOMMMOCTU U3MEHEHUI (O Hel
YaCTO CBUNIETEILCTBYIOT HECTAOUIBHOCTD, CTarHa1Ms, 9KOHOMUYECKHE
MoTepu), KOMIAHUM TaK 1 HE PellatoTcsl Ha 3alyCK OpraHU3allMOHHBIX
usMeHeHui. [Topoit 3Toro He MPOUCXOIUT, 1axe eCIu CYIIeCTBYeT pa-
LIMoHaJbHasi, 000CHOBaHHas mporpamMma neiicteuii. Kak BoooOIe Me-
Hs10TCd opranu3aunu? biaarogapst yemy u mo Kakoit npuunHe? OTKyna
Oepercst AMHAMUKa?

M3MeHeHus1 opraHU3aliu MOTYT ObITh BbI3BaHbI BHEILIHEN CPEIOii,
U TOTJa OHU PeakTHUBHBI, HAMMPaBJIEHbI HA afarTaluio K UBMEHEHUSIM.
HNHorna, HanpoTuB, UX MOXET WHUIIMMPOBAThb camMa OpraHu3alus
(Torma u3MeHeHUs MPO-aKTUBHBI), TEM CaMbIM KOMITaHUS HaIMpaBJsi-
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eT YCUJIMSI Ha ofepeskalollee COOTBETCTBUE BHEITHUM TPeOOBAHUSIM.
[Ipencrasienne 06 OpraHNU3aIIN 1 O TIYTH €€ Pa3BUTHUST — 3TO OTHA U3
KJTIIOUYEBBIX IETEPMUHAHT, OMPEASISIONIMX XapaKTep, TEMII, COCTOSIHIE
U LeNH TaKuX u3MeHeHui. [1pu peakKTUBHBIX MU3MEHEHUSIX KOMITAaHUSI
JIEUCTBYET BBIHYXKIEHHO, KaK Obl «IOTOHSsI» cOOBbITHSI. TakuMm oOpa-
30M, eif TPUXOOUTCS TIe-TO OpaTh pecypc: IHEPTUsSI MOXKET BOSHUKHYTh
OT CTpaxa ITOTepH, OT YCITOKOEHHOCTH, KOTAa HAIIIJIM BUHOBATOTO, KOT-
Ja YCUJIMJIM KOHTPOJIb WJIN 3apyYUINCh aBTOPUTETOM BHEIIIHUX UMe-
HUTBIX KOHCYJIBTAHTOB, TO €CTh YBEPEHUSIMU, YTO BCe OYIET B TOPSIKE.
A BOT IIpM TIPO-aKTUBHBIX IEHCTBUSX KOMITAHUS TTOTydaeT SHEPTUIO OT
WHULMATUBBI CAMMX YYaCTHMKOB OpPraHM3aluu, TO €CTb MCIIOJIb3YyeT
COOCTBEHHBII pecypc ISl UBMEHEHUIA.

CrenoBareibHO, MPO-aKTUBHbIE UBMEHEHUSI KOMITAHUU BbITOIHEE,
MOCKOJIbKY OHU HE 3aMMCTBYIOT UyXKOM pecypc Uiy HeraTUBHBIN pe-
Ccypc, a IOJIy4yaloT €ro B 0OJblieM 00beMe U ¢ OOJbIIe TMHAMUKOI,
U K TOMY K€ 3TOT pecypc Mo CBoeMy KauecTBY TBOpUeCcKuii. B1o, 6e3-
YCJIOBHO, BaXKHO ISl caMoil opranusainuu. [1oatoMy oqHO U3 3HAYU-
MBIX U3MEPEHMI 1T OpTaHM3AIMOHHBIX U3MEHEHUM — 3TO WX TIPO-
aKTUBHOCTb. Ternepb YTOUHUM TIepBOHAYAJIbHBIN BOIPOC: MOYEMy He
MPOUCXOIAT MPO-aKTUBHbIE U3MEHEHUS?

Bo3moxHo, Takoe «Oe3neiicTBUe» WM «OCTOPOXHOCTb» CYIIe-
CTBEHHO 3aBUCAT OT MHTEPIpeTalMii CUTYyalluu Y4acTBYIOIIMMU CTO-
poHamu. ITompoOyem B 3TOM pazoOpaThcsl.

CornacHo Kennery I'epreny [I'epren, 2016], otHOMY U3 OCHOBO-
MOJIO)XHUKOB HAmpaBjeHUsI COIIMAJIbHOTO KOHCTPYKIIMOHM3Ma, I0-
BeIeHNE B COLIMAIBLHON pealbHOCTU TIPAKTHYECKH ITOJTHOCTHIO 00Y-
CJIOBJICHO HAIlIUM TIpeACTaBJICHUEM O Hell (CM. TomoOHee O KapTUHE
mupa [Kommanckuit, 1990], cemantuueckom mnpoctpaHctBe [Ile-
TpeHko, 1988], crpykrype 3Hanuii [IIIsHkK, 1982]). B ocHoBe Hale-
ro TIPEeNCTaBICHUS JIEXKUT CUCTeMa KOHCTPYKTOB O peasibHOCTU. [Tox
KOHCTPYKTOM TTOHMMAIOT HEKYI0 KOTHUTHUBHYIO CTPYKTYpY, KOTOpast
3aKperIsieT 3HaueHUe, CMbICT 00beKTa JJIsl yyacTHUKA B3auMojeii-
ctBusd. OgHa U3 0COOEHHOCTE KOHCTPYKTa B TOM, YTO OH CO3HaeT
WHTEPIIPETALINT 1 IPYTHe KOHCTPYKTHI, a TAKKE caM TTOCTOSTHHO BOC-
MPOU3BOAUTCSL Ojarogaps 3TUM MHTeprpeTanusM. [To3aToMy KoH-
CTPYKTBI — 3TO KUBOE, TMHAMMYHOE OTpakeHNEe OTHOIICHUSI, TO3M-
LMK U OyIyIIero MoBeAeHUs YeoBeKa B ONPeAeIeHHOM COLIMabHOM
KOHTEKCTE.
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HampuMep, oauH 13 TaKuX KOHCTPYKTOB — 3aMBbICE]l OpraHu3a-
muu [Bmacos, 2003]. ITo muenuto I1.K. BrmacoBa, opranm3zamnuio Kak
CHUCTEeMY HallpaBJsieT, COOCTBEHHO, 3aMbIcesl OCHOBaTes1 (MHULIMATO-
pa) komnaHuu. B cTaTuke 3aMbIceNl MOXXHO TIPEACTaBUTh KaK CUCTEMY
OCO3HAHHBIX WM HEOCO3HAHHBIX (MHTYUTHUBHBIX) KOHIIETITOB, KOTO-
PBIMU TOJIB3YETCSI MTHUIIMATOP MPY ONIMCAHUU Oyayleil opraHu3aluu.
Muz1 He OyneM yriyOJsaThbCs B MIPUPOAY 3aMbICiIa, IIOCKOJIBKY OHA J10-
BOJIBHO CJIOXKHA M yXe MOoIpoOHO u3JIokeHa aBTopoM ujaeu [Biacos,
2003].

B TMHTBUCTHKE XOPOIIIO U3BECTHO TTOHITHUE KOHYenm — SI3bIKOBOI
SKBUBAJICHT KOHCTPYKTA, TO €CTh ero (hukcalus B peuu, sizbike. B co-
BPEMEHHBIX pabO0Tax Mo COLMAIbHBIM HayKaM MBI BCTpeYaeMcs C TaKu-
MM MOHSITUSIMU, KaK COLIMAIbHOE KOHCTPYMPOBAHKE, CHMBOJIMIECKII
nHTepakuuoHusM [Tutn u ap., 2008], meTadopuyecKmii MOIX0 K IO~
HUMaHUIO opraHu3anuii [Miomiep, 2005], peKOHCTpYKIIMSI OpraHu3a-
uoHHOIT peanbHOcTU [Tomamrek, 2008]. Bce 3T MOHSATHUS CBSI3aHEI C
uaeeit 0 BO3MOXHOCTHU U, TJIAaBHOE, MPOAYKTUBHOCTH CEMaHTUYECKUX
OIMMCAaHWA W KOHCTPYMPOBAHMS PA3TWIHBIX 3HAUCHUI, OIpemesio-
11X 6a30BBII CMBIC, OCHOBHBIE MEXaHMU3Mbl UACHTU(MUKALIUN YIaCT-
HMKOB CO CBOEI OpraHU3alUe.

Hampumep, Muccust KOMITAaHUM — 3TO HE YTO MHOE, KaK KOM-
MakTHoe, MeTachopruueckoe M3JI0XKeHUe MpeaHa3HaYeHUs KOMIaHUM.
Miojutep TIpUBOIMT TIpUMeEp TEpPeNUChIBaHUS MeTadophl 300MapKa
KaK «MecTa, Tle XMBOTHBIE COMAEPKATCS B HEBOJIE» HA «MECTO U3yye-
HUS, TYTEIIECTBUN U TTO3HAHUS TTPUPOILI» C 1IebI0 U3MEHEHUI B CO-
crosgauu neil B HammonanbpHoM 300mapke I'epmanum [Miomnep, Ku-
3ep, 2005]. baarogapst Takoli ceMaHTUYECKOI PEKOHCTPYKIIMY YIaI0Ch
BO3POIOUTDH 300IapK M MPEBPATUTh €r0 B 3KOHOMUYECKU BBITOMHBIN
MPOEKT.

besycioBHO, 6a30Bble KOHLIENTH U MeTadOpbl — 3TO OTpaxkeHue
HaIIleTo TPEeACTaBIeHUs, KyabTypbl. OHU BBICBEUMBAIOT MEXaHU3MBI
«COIIMAJILHOW BCTPOWKM» BO BHEIIHIOIO cpeny. [IpencraButenu pas-
HBIX KYJBTYp BHOCSIT pa3jIMUYHOE colepxaHue B 0a30Bble KOHIIETITHI,
Kak, HallpuMep, B MCCIETOBAHUN pa3Indynii B HAIIMOHATLHOM CO3HAa-
HUM HOCUTEJIeH HEMELIKOI U PyCCKOM KYIBTYpPbI U SI3bIKA.

OMnupunyeckue uccienopanus [Biaacos, 2003] B o6iactu opraHu-
3alluii MOKa3bIBAIOT, YTO MHULIMATOP U OCHOBHbIE PYKOBOIMUTEIU KOM-
MaHuii MMEIOT XOpOoIIo pa3paboTaHHBIN ammapaT TaKMX KOHIICTITOB.
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Y coOCTBEeHHMKOB KOMITAHUU alllapaT BKIoJaeT 54 KOHIIEITa, a'y py-
KOBOIUTEIICH CpeIHETO 3BeHa — 26. DTO, 6€3yCI0BHO, BIUSIET HA BO3-
MOXHOCTU PYKOBOAUTENEH pa3sHbIX YPOBHEH MO-pa3HOMY OINMCHIBATh
U BJIMSITH HAa OOHY U TY X€ Cpemy.

O rtakux KoHCcTpyKTax rosBopwma [x. Kemmm, ucrnonb3yst TepMUH
«JIMYHOCTHBIE KOHCTPYKTHI» [Kemnu, 2000], o mogpadymMeBaeMbIX 3Ha-
Husx ropopua ®@. bommap [Bommap, 2015], 0 CMBICTIOITPOU3BOACTBE —
crocobax MHTEpHpeTalu U co3gaHusl cMbicia — rosopu K. Beiik
[Beiik, 2015]. DT paboThl 0OBEIMHSET TE3UC O TOM, UTO CMCTEeMa 3Ha-
HUI1, KOHCTPYKTOB U CITOCOOOB MHTEPIIPETALIU OIIPEACIISIOT A ACTBUS
B peaIbHOCTU U, OoJiee TOTO, JIOAU CKJIOHHBI CO3AaBaTh CBOU UMILIU-
LIUTHBIE TEOPUU PEaAIbHOCTHU (CKPBIThIE KOHCTPYKTHI) KaK HEIMPOTUBO-
PEYMBYIO U OOBSICHSIOLIYIO PeaIbHOCTb KapTUHY.

Tak, Hanpumep, D. Kupxiep nucajl 06 UMIUIMLIMTHBIX TEOPUSIX
nepconana [ Kupxaep, Pomnep, 2008]. 1o maHHBIM €ro MCCaenOBaHUIA,
PYKOBOAUTENb, KOTOPBIA CYUTAET CBOI MEepCOHa ClabbiM, CKIOHHBIM
K JICHU U HYXIAIOIIMMCSI B KOHTPOJIE M HECIIOCOOHBIM Ha CaMOCTOSI-
TeJIbHBIE 1IeJiecCOOOpa3Hble AEHCTBUSI, YCUJIMBAET KOHTPOJbL, HE Iie-
HUT MHULIMATUBY M CO3[AET 3aBHCUMBIE OTHOLIEHUsI, TIOCTPOCHHbIC
Ha BHEIIIHEe# (B oTIMYMe OT BHYTpeHHell) MmoTtuBanuu. M, Hao0b0poT,
PYKOBOIUTEIb, KOTOPHII paccMaTpUBaeT MepCOHAJ KaK LIEHHBIN 1 ca-
MOCTOSITENIbHBINI, 00Jiee «OCHAIEeH» IJisI (OpMUPOBaHUS TTpodeccro-
HaJIbHOI, OPTraHM30BAaHHOM KOMAaHIbI, CIIOCOOHOI K CaMOCTOSITE/Ib-
HBIM 11€J16CO00Pa3HBIM JEUCTBUSIM.

Takum 06pa3oM, KOHCTPYKTHI WJIM UMILUIULMTHBIE TEOPUHU O TIep-
COHaJle, OpTaHM3alu, PEATbHOCTH KaK pa3 M ONpPEAesaIoT pPelleHue
0 «3aIlycKe» WM, HAIlpOTUB, caboTaxke OpraHU3allMOHHBIX U3MEHE-
HUI.

Kaxkue 3To KOHCTPYKTbI, KAKOBO UX COllepXKaHUe, KaK UMEHHO OHU
BJIMSIOT Ha pellieHUs TpearpuHuMareneii?

OTU BOIIPOCHI HAC MHTEPECOBAJIM B KOHTEKCTE II€PErOBOPHOIL
MPaKTUKW OPTaHM3alMOHHBIX KOHCYJBTAHTOB UM BiajesIblieB KOMIIa-
HUI1, ITOCKOJIbKY pellIeHUE O 3aKII0YEHIUM KOHTPaKTa Yallle BCEro ObLIO
OITOCPEIOBAHO HEKMM JIATEHTHBIM «O0IYMBIBAHUEM», TTOPOIA JIJTUTETb-
HBIMU MOJTYAJIMBBIMU T1ay3aMU U CKPBITBIM CONTPOTUBIeHUEeM. [Tprnuem
caMM pyKOBOIUTEIN HE OCO3HABAJIM CBOETO COIPOTUBJICHUSI.

MbI MpoBeu CEPUI0 HEOMHOKPATHBIX ATHOTpachruuecKux Hab e
HUI 32 MEperoBopaMM O CTPATeTUM Pa3BUTHSI TIPEAIIPUSITUS U BbISIBU -
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JIA CJeaytoNiue KOHUENThl, KOTOPbIE 9KCIUIMIIMTHO WINM UMILUIMIUTHO
CONlepXKaJIMCh B MEPeroBopax. ATo TaKue KOHLENThl, KaK: UMeHeHue,
COUUAnbHAs Cnpageoau8ocms, 61azonoaydue, nPago 8AUsMb Ha A00ei U
0bcmoamenbcmea, KOMnemeHmHOCHb.

OTcyTCcTBUE PEKOHCTPYKIIMY 3HAYEHUS] WJIM UTHOPUPOBAHUE ITUX
KOHILIETITOB MPUBOAUIO K OTTOPXKEHUIO U BBIXOAY PYKOBOOUTEIEH U3
KOMMYHMKalLUU. be3yclioBHO, 3TO HEMOIHBII MepeyeHb TOTO, YTO MO-
JKeT MHTepecoBaTh U 0€CTTOKOUTH PyKOBOAUTENEH, ONHAKO 3TO HAanbo-
JIee 4YacTO BCTpeyvarolre KOHCTPYKThl. OHU MPEACTaBISIOT TPYIHOCTh
JIJIsS1 yY4aCTHUKOB T€PEeroBOpoB, TaK Kak OHU (DaKTUUYECKU CKPBIThI OT
HETOCPEACTBEHHOr0 HaOJIONEHUSI U JaXe <«3aMacKUPOBaHbI», IIO-
CKOJIBKY MX OOCYXXIE€HUE PYKOBOAWTENIM YAaCTO CUMTAIOT HELEIECOO-
Opa3Holi TpaToli BpeMEeHU.

Tak, uzmenenue 1t pyKoBoauTeseil U COOCTBEHHUKOB — 3TO GHell -
Hee, HACUAbCMBEHHOE BAUSHUE HEKOU YYICepOOHOU epynnvl Uau cpedbl,
Komopas 0053ameabHo ompuyaem u He NHOHUMAem npupoody camoil opea-
Huzayuu. Ilpu s3mom cama opeanuzayus He umeem pecypca K U3MeHeHu-
AM U 8bIHYICOeHa npubeeams K éHeunum mepam. OCHOBHbIX YHACMHUKOS
OpeaHu3ayul, 8KAIOYAsL CAMO20 COOCMBEHHUKA, NpUdemcs nepedensviéams
u «1omame» ux npupody. Camu a00u He CHOCOOHBL NPOU3BECMU 3HAHUSL,
KOmopble NOMO2YM UM peuiums co0CmaeeHHble npodaeMbl.

Ha Hamn B3misi, Takoe HEraTUBHOE OTHOILIEHHWE K M3MEHEHUSIM
CBSI3aHO C OTTACEHUEM MOTEPSTh KOHTPOJIb Hall OPraHU3allMOHHON -
HaMMKOM U, KaK CJIeJICTBHE, CBOIO BIACTh. MOXHO MPEAIoN0XKUTh, YTO
BHEIIIHEeEe BO3ACHCTBME OKpallleHO OTPULIATEIbHO He ciydyailHo. bes-
YCJIOBHO, MpeaNnpuHUMaTeIn padboTaloT CKOpee B arpeCCUBHOM, YeM B
JIPYXECTBEHHOM cpene (PhIHOK Tpyda, MOJUTHKA FOCyIapCTBa, BbICO-
Kasl CKOpOCTb udMeHeHuit). OnHako TeM 0oJjiee BaxKHO OBICTPO OPUEH-
TUPOBATHCSI U UMITOPTUPOBATH (3aMMCTBOBATD) U3 CPEbl BCE MOJIE3HOE
u ipuMmeHumoe. [ToaToMy Bpsial i TaKoe OTPULIATEIbHOE OTHOIIIEHWE
€CTb JIOTUYHAasl U pallMoOHaJIbHasl YCTAHOBKA, BO3HUKILIAS B pe3yJibTaTe
BHEILIHUX 00CTOsITeNbCTB. CKOpee, 3T0 CyObeKTUBHASI Bepa B KOHMPOb
KakK croco0 yCrnenrHoro MoBEAEHUsI U OTpULIATeIbHOE OTHOIIEHHE K
HeonpedeaeHHbIM, XOTS U MOTeHUMATbHBIM, 00CTOSITEIbCTBAM. B aTOM
cyJyae LIEHHOCTU BJIACTU U 0€30MacCHOCTY JOMUHUPYIOT Haj LIEHHO-
CTSMU JOCTUXEHUI U caMopean3aliu.

Takum obpaszom, 6e3 TpaHchoOpMallUU KOHCTPYKTA U3MeHeHUs: KaK
BBIHYXXJIEHHOTO U OMACHOTO KOHCTPYKTMBHAas KOMMYHMKaLUsI 00 op-
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raHMW3alMOHHBIX M3MEHEHHUSIX MajoBeposiTHa. OHa peajbHa TOJBKO
pu pedIeKCUN ¥ KOPPEKIINK TTO3UIINKA COOCTBeHHMKA. BaxkHo, uTo-
Obl PYKOBOAUTENb 3aHSIT MPO-aKTUBHYIO MO3ULNIO, MO3UIIAIO YeI0-
BeKa, CITOCOOHOTO U HayaTh, M IPEKPATUTh IEHCTBUS U, TIIaBHOE, U3-
BJIeUb TIOJTb3Y M3 CUTyalluu. Buanmo, Takas mepecTpoiika KOHCTPYKTa
MoTpedyeT TepaneBTUYECcKoil paboThl WJIM KaK MUHUMYM CEMaHTU4e-
CKOro npeoOpa3oBaHUsI.

Crenyronuii KOHCTPYKT — cnpasediugocms. C HUM COMNPSIKEH
KOHCTPYKT Osaeonoay4ue. Kak mpaBuUiio, OHU OXBaThIBAIOT BCIO cepy
COIIMAJTEHOTO, OTPaXkaroT 6a30BbIe YCTAHOBKM COOCTBEHHMKA OTHOCH-
TeJIbHO MPOU3BOJCTBA U pacIipeie/eHus 00IeCTBEHHbIX OJar.

Yartie Bcero pyKOBOIUTEIN CUUTAIOT, UTO UCMOUHUKOM Oaae He 56-
ASAIOMCA camu adu, ckopee, Mo mexHuueckoe 060pydosanue, mexHo-
A02UU, YHUKAAbHAA UHGOpMayus u OeHveu. YuacmHUKU OpeaHu3ayuu,
KaK npasuno, umerom K pecypcam oepanu4eHuslit docmyn (Hanpumep, He
UMerom 803MOJICHOCIU 6351Mb 0eleablil Kpedum uiu npuobpecmu Hogoe
obopydosanue). Ilpuuuna s3moeo 6 Hecnpageorusom, KOppyRUUOHHOM
ycmpoliicmeae camoeo obujecmea, 20e cuavbible noodexcoarom caabdwix. Ilpu
2mom 6oaee cunbHble 00513aHbl 3a00MUMbBCA 0 MeHee 00eCneUeHHbIX CA05IX.
Ilosmomy u cama opeanusayus He 00AXHCHA ObIMb KPUMUUHA K MAN0ID-
hexmuenvim compyonukam. B mepy cun u 603modcHocmeli 0Ha 00ANCHA
Ux no0d0epicusams U 8bleOHAMb AUUDb 8 PEOKUX CAYUASX.

Ha Hamr B3misn, B OCHOBE KOHCTPYKTa 01aeonoayque JIEKUT TT03H-
1IMsI caMOro YeJloBeKa, ero OTHOILIeHUe K deguyumy, npobreme M T.II.
YTo OH MpearnovyuTaeT aenaTb B CUTYalluu, KOTJa UCTIBIThIBAET Aedu-
mut? EcTh 1 3anpeT Ha aKTUBHOCTh B «100bIUe» pecypca? Kak Obuin
OTCTPOEHBI PECYPCHbIC OTHOIIIEHUSI B CEMbE: PECYpPC paccMaTpuBaCs
KaK IOCTYITHBII, KOTOPBIM MOXKHO OBIJIO TIOJYIUTH IO TIpaBUJIaM, WIN
Xe OH OBLT MHCTPYMEHTOM MaHUITYJISIINU, JaBICHUS, BIACTH U TIOI-
yrHeHus1? OnsATb-TakKu, KOPPEKIIUsI 3TOr0 KOHCTPYKTa HOCUT CKOpee
TepaneBTUYECKUI XapaKTep, OHAa BO3MOXHA B KOHCYJbTALIMOHHOM
MpaKTUKe WIU CEMaHTUYECKOM MPeoOpa3oBaHUM.

W mocnaegHuit BaXXHBI M MHTEPECHBIM KOHLIEMNT-TIOCPEIHUK B
reperoBopax — xomnemenmuocms. OO 3TOM KOHIIETITE KaK 0 bapbepe
CBHIETENTbCTBYIOT TaKMe BBICKA3bIBAHUSI, KaK, HAIIpUMep: «Y Hac JI0-
CTAaTOYHO OIThITA, YTOOBI CAaMUM CITPABUTHCS C CUTyallueil», «Bbl He
CITOCOOHBI OyIeTe BHUKHYTh B HaIlly CITEIU(UKY, TOTOMY 4TO Bbr —
He CIeUUalMCThl B Hallleil 00JlacTu», «...deM BbI mokaxere, uTo Bbl
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JIydle paszdupaeTech B HallleM Ou3Hece?» M TOMY MOJmOOHBIEe BBICKA-
3BIBAHUS.

Kax npasuno, 6 smom cayuae pykogooumenu cuumarom, 4mo uH-
gopmayus doaxcHa 6bimo o4eHb NPeOMemHoll U KOHKPemHOU, NoAe3Hbl
MOAbKO npsiMble, AUHEliHble C853U, A U364eUb UHPOPMAUUIO U3 KOCECHHBIX
UCOYHUKO8 NPAKMUHECKU HeBO3MOICHO: OHA Oydem abcmpakmHou U He-
npaxkmuynoii. CoocmeenHnbvie peuieHus 00ANCHbL OblMb NPABUALHBIMU, HO
KaK NOHAMb UX NpasusbHoCms — HesicHo. Tloomeepicdenue mocym damo
MOoAbKO asmopumemsl U yeaxicaemoie a00u (podumenu, «aKyivl Ousne-
ca», 6oeamoie 3naxomvie). Coenramov 861600 CAMOMy HA OCHOBE NPAMOU
00pamHoll c8:a3uU «Npoda — peaxkyus — KOPpeKyus» He803MONCHO. 3HA-
HUs HeAb3s U364eUb CAMOMY, HOMOMY IO OHU NPUHAONEICAm ABIMOPU-
MemHOMY HOCUMENI, OH MOJCcem UMU Nooeaumucs, ecau 3axo4em. Bce
dpyeue 200U, Ha0bOpPoOm, paccmampusaromes KaKk KOHKypeHmol, MHeHUe
KOMopbiX HA00 ONpogepeams, ¢ HUMU CROPUMb U mpebosams 00Ka3a-
menvcma.

Takast KOHKypeHTHasl, KpUTUYHAsI U 3aKpbITast MO3ULIMS, Ha HaIll
B3IVISIA, CBS3aHA C TIPENCTaBJIEHHEM O CTaTUIHOCTH, HEM3MEHHOCTH
3HAHUM U caMOli CUTYyalluu, CTpaxe U OTPULIAHUU HEOIPEAETIeHHOCTH,
BHYTpPEHHE# 3aBUCMMOCTU OT MHEHMS aBTOPUTETAa U CTpaxa OIIMOOK.
OTO NPUBOAUT K OECCUIINIO B CUTYallMU BBICOKOI HEOIPEIeIeHHOCTH,
CJIOXKHOCTH, HEOMHO3HAYHOCTH, KaK CJIeICTBUE, K HETMOKOCTH, TOTMa-
TUYHOCTY M KOHKYPEHTHOMY ITOBEICHUIO.

Kak BUAMM, B 3TOM 3HaYe€HUW KOHLIENTHI U3MEHeHue, cnpaged-
AUBOCMb, KOMHEMEeHMHOCMb WMEIOT, CKOpee, HeraTMBHBIM 3MOIMO-
HaBHBIN oKpac. OHU MPOTUBOPEUYMBHI: TaK, HaIlpuMep, U3MEHEHUS
HEOOXOAMMBI, HO IIPU 3TOM OOJIE3HEHHBI U TPOTUBHBI TPUPOJIE YIACT-
HUKOB opranusanuu. [1oaTomy npubderaTb K HUIM HYKHO YK€ B CAMBIX
KpaitHux ciydyasx. O0paTuM BHUMaHKE, UTO B 000MX KOHLIETITaX JIIOaU
BTOPOCTENEHHbI, HEPECYPCHBI, 3aBUCUMBbI. OHU SIBJISTIOTCS TACCUBHBIM
CIIEIICTBUEM, a HE IPUYMHOI 00CTOATETLCTB. [1pr 3TOM pyKOBOIUTENH,
Kak MpaBujIo, He 3aMevaloT JMHAMUYECKO TPUPOabl caMOii OpraHu-
3auuu. Hampumep, B MX MpeACTaBICHUN PECYPC CKOpee 3aMMCTBYETCS
TIe-TO, OH BPSIT I CIIOCOOEH TTOSIBUTBCS B Pe3y/IbTaTe YCUINI caMuX
moaeii. CamMu JTI0AU HEM3MEHYMBBI, CTATUYHbI U JIMILb TOBTOPSIIOT 3a-
paHee U3BECTHOE.

Takoe M3HauabHOE MpeacTaBlieHWe O 0a30BBIX JISI OpraHU3alun
KOHIIETITaX He TOJIbKO HE TIO3BOJISIET OpraHU3allii OBJIaAeTh MPOAYK-
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TUBHBIM ITOBEJICHUEM, HO U OTHAJSIET OT HEro, MPUBHOCUT BHICOKYIO
cedbecTonMocCThb. [IpakTyecku Mbl MeeM Je10 ¢ 0a30BBIMU CTEPEOTH -
aMu, KOTOphIE IJIUTEJIbHOE BpeMsI He nmepecMaTrpuBainch. OHU Kope-
HSTCS B IPEeACTaBIEHUN COBPEMEHHBIX PYKOBOIUTEIEH 00 yCTPOIiCTBE
o01IecTBa, KOTOpOE OHU IIPOM3BENIM paHee, U IBHO HE COOTBETCTBYET
COBPEMEHHOI cUTyaluu. 3AeCh TaKxKe MOXKHO YBUIETh CBSI3U U ¢ 6a30-
BBIMHM KYJIBTYpaJIbHBIMU IIPUHLIMIIAMY, OPTAHU3YIOIIMMU Hallle CO3HAa-
HHeE, 0 KOTOPBIX roBopwiia AHHa BexxOuiika — daranmnsm, opreHTaus
Ha «aBOCh», CTPEMJICHME K MOpaIl3allMid OTHOIIIEHUI U TIOMCKY BUHO-
BaThIX [ Bexxounika, 1996].

Takum obpa3zoM, KaK HECOMHOKPATHO OTMEYaJIoCh B paboTax, CBsI-
3aHHBIX C OpraHM3allMOHHBIMM M3MEHEHUSIMU, KOHCEPBAaTUBHOCTh
MOIEIN CaMOr0 MHMILMATOPA CYIIECTBEHHO OTpaHMYMBAET M3MEHE-
HUSI M OpraHM3allMOHHOE pa3BuTHe. «B 00111eM, Bce CBOMUTCS K TOMY,
YTO HEOOXOAVMMO BKCIUIMIUPOBATDL CKpbimble CYOseKmugHble meopuu,
YTOOBI B pe3yJIbTaTe MOJIYYUTh BO3MOXHOCTh X nuddepeHINPOBaTh,
KOPPEKTUPOBATh U MEpecTpanBaTh MO3UILIUIO pyKoBoauTens» [[ebepT,
Pozenmtunb, 2006]. IlepecTpoiika KOHCTPYKTOB — OIWH U3 3TAIlOB
OpraHM3alOHHBIX M3MEHEHUI, KOTOPhIiA 00s3aTeIbHO HEOOXOIMMO
YUYUTHIBaTh, BHUKAsI B CyTh COIIPOTUBJICHUS U IIEpecTparBasi 3aKpbIThie
MpENCTaBIICHNSI B OTKPHITHIE IJISI €CTECTBEHHOTO IIPUHSATHS U pa3eie-
HUS TIPEAJIOKEHUA.

Ha nam B3rmism, npencraBieHHbIE KOHLIEIThI M MX COAEpXKaHUE
HE TIOJIHBI U TPEOYIOT IOMOJIHUTEILHOTO M3YYEeHUS IS BBISIBIICHUS
MPOTUBOPEUUIt U (POPMUPOBAHUST PEATHLHOIO COAepXKaHUs IIporpamMm
MOATOTOBKM PYKOBOIMUTEIEH M 1eMCTBUIA B 00J1aCTA U3MEHEHMSI COBpE-
MEHHBIX OpraHu3aLii.
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4

The problem of coaching
effectiveness evaluation: creation
of instrument for personal
efficiency measuring

N.V. Antonova, E.A. Razgon

Coaching Psychology is a very rapidly developing area of applied
business psychology. The founders of Coaching Psychology were An-
thony Grant [Grant, 2001] in Australia and Stephen Palmer [Grant,
Palmer, 2002] from the UK. Psychologists working in the field of coach-
ing research and practice joined the initiative. Prior to define coaching
psychology we should define coaching as a practice.

There are several approaches to the definition of coaching.

The first is the instructional approach. It claims that coaching con-
cerns the immediate improvement of performance and development of
skills by a form of tutorial instruction [Parsloe, 1995]. According to this
approach, coaching is very close to the educational process.

The second approach is facilitating approach. According to this
approach, coaching is the art of facilitating the personal performance
and development. This approach is the most popular nowadays among
coaches [Downey, 1999].

The third approach came mostly from the psychotherapy as a lot of
psychotherapists started to practice coaching. It is called “therapeutic
approach” to coaching. In fact, psychologists adapted therapeutical ap-
proaches to coaching, the most popular of them are: solution focused
brief therapy, cognitive behavioural therapy, rational emotive therapy,
multimodal therapy. Thus, therapeutical goals, such as correction of ir-
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rational or limiting believes, were also included into the coaching pro-
cess [Green, Grant, 2003].

Basing on these definitions of coaching, Grant and Palmer defined
coaching psychology as follows: “Coaching psychology is for enhancing
well-being and performance in personal life and work domains under-
pinned by models of coaching grounded in established adult learning or
psychological approaches” [Grant, Palmer, 2002]. A. Grant also claims
that “Coaching psychology can be understood as being the systematic
application of behavioral science to the enhancement of life experience,
work performance and wellbeing for individuals, groups and organi-
zations who do not have clinically significant mental heath issues or
abnormal levels of distress” [Grant, 2001]. It is connected with other
psychological disciplines such as sport psychology, counseling psychol-
ogy, organizational, and health psychology. The creation of coaching
psychology stimulated the investigations of the coaching process and
results.

The main directions of investigation in the field of coaching psy-
chology are: 1) the distinguishing between different psychological prac-
tices such as counseling, coaching and so on [Latham, 2007]; 2) the
comparative studies of different theoretical approaches in coaching
[Green et al., 2006]; 3) the effectiveness of different coaching tech-
niques and approaches [Cavanagh et al., 2005]; 4) the effectiveness of
coaching application in organization [Bozer, Sarros, 2012; De Meuse
et al., 2009].

Coaching effectiveness and its evaluation

The investigation of coaching effectiveness is very important prob-
lem as using instrument with unknown effectiveness is non-ethical for
psychologists. But as for coaching it is very difficult to organize the valid
and ethical investigation because of confidentiality of the process, on the
one hand, and the lack of appropriate measuring instruments, on the
other hand. Meta-analysis made by Theeboom and others [Theeboom
et al., 2013] was aimed to provide the answer to the question if there any
beneficial effects of coaching within an organizational context. The re-
lationships between coaching interventions and several individual-level
outcomes that are relevant for both individuals and organizations were
examined. The results showed that coaching had significant positive ef-
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fects on performance and skills, well-being, coping, work attitudes, and
goal-directed self-regulation [Theeboom et al., 2013]. In general, these
results showed that coaching is an effective tool for improving the func-
tioning of individuals in organizations.

The lack of systematic investigations of coaching effectiveness leads
to the scepticism about it [Bozer, Sarros, 2012]. Most of coaching inves-
tigations are provided by practitioners who have not qualified in research
methods. It’s the cause of the prevalence of quantitative research in this
field. It can be descriptions of the coaching process and outcome with-
out any theoretical framework [Latham, 2007]. Qualitative researches
are strongly necessary to prove the coaching effectiveness. Most qualita-
tive investigations are devoted to usage coaching in organizations and use
sociological or economical instruments. For example, some investiga-
tors use ROI (return of investment) to show economic effectiveness of
coaching in organization [De Meuse, Dai, Lee, 2009]. Grant [Grant,
2012] criticized the financial approach, because: (1) the ROI calculat-
ed applies only to the specific engagement, (2) the causal link between
coaching and financial outcomes is tenuous, (3) the indirect costs of
coaching tend to be ignored and (4) such approaches ignore the non-fi-
nancial benefits of coaching. To prove the psychological effectiveness of
coaching, some researchers use individual and organizational variables
such as stress level, well-being, reflection, mindfulness, organizational
commitment and others [Spence et al., 2008; Luthans, Peterson, 2004;
Green et al., 2006].

Leedham [Leedham, 2005] developed the famous Kirkpatrick mod-
el created for the evaluation of training effectiveness. He described a
four-level pyramid called “coaching scorecard”:

1) Foundation factors: the coaching process and coaching environ-

ment.

2) Inner personal benefits: clarity and focus, confidence and mo-

tivation.

3) Outer personal benefits: skills and behaviour.

4) Business benefits: results.

Grant (2012) suggested that more universal measures of coaching
effectiveness than ROI may include: organizational engagement, de-
creased stress levels, and wellbeing. Obviously these variables refer to the
inner personal benefits. Thus, coaching psychology is mostly interested
in (2) and (3) groups of variables (inner and outer personal benefits).
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Laurence and Whyte developed the model of executive coaching

effectiveness evaluation which they called “Clocktower Model” [Lau-
rence, White, 2014]. It includes 6 levels (“floors of tower”) of evaluation,
each level implies the particular evaluation methods.

1) Purpose (alignment);

2) Motivation (intervention planning);

3) Coaching environment (coach management);

4) Behavior (feedback);

5) Outcomes (metrics);

6) Investment return (ROI formulae).

One of the most popular variables which is claimed to be developed

using coaching is personal effectiveness. Personal effectiveness is usually
understood as possibility to achieve personal goals using less resource
[Covey, 2004]. Covey defined the personal effectiveness as a P/PC-bal-
ance, where P is desired result and PC — recourses and meanings which
are necessary to get this result.

Covey defined seven habits of highly effective people.

The first group of habits is personal habits:

1) Proactivity;

2) Outcome-oriented mindset — “begin with the end in mind”;

3) Effective planning — “rut first things first”.

The second group includes the interpersonal habits:

4) “Win-Win thinking” — cooperative attitudes;

5) “Seek first to understand, then to be understood”, empathic
communication,;

Table 1. Covey’s model of personal effectiveness
and psychological equivalents of its variables

Covey’s model variable Psychological equivalent
1. Proactivity Locus of control
2. Outcome-oriented mindset Goal-oriented
3. Effective planning Self-organization
4.  Win-win thinking Self-confidence
5. Emphatic communication Empathy level
6. Synergy Cooperation
7.  Constant self-development Motivation for self-development
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6) Synergize — innovative problem-solving skills;

7) The seventh habit Covey calls “Sharpen the Saw”, it means the

constant self-developing.

The Covey’s model of personal effectiveness is practical but has a
lack of theoretical background and to use it for personal effectiveness
evaluation is quite difficult.

We developed the Covey’s model and found psychological equiva-
lents of the Covey’s model variables (Table 1).

We used this model for the elaboration of the personal efficiency
evaluation instrument.

The development of instrument
for coaching effectiveness evaluation using
the personal efficiency model

Purpose: creation of simple but valid instrument to measure personal
efficiency as the indicator of coaching effectiveness.

Methods

The development of a methodology consists of several stages:

1) Development of the questionnaire that measures the level of per-
sonal effectiveness based on the data collected;

2) Interview of the experts on the relevance of the questions to the
main blocks;

3) Checking the retest reliability of the questionnaire;

4) Checking of the inner consistency of the questionnaire;

5) Testing the questionnaire as a tool for assessing the effectiveness
of coaching.

Stage 1. Development of the questions
Sample: 18 people aged 18—49.

Procedure

The respondents were presented with a questionnaire, which con-
sisted of 8 main blocks. The first seven blocks in it were devoted to the
components of personal efficiency, and the eighths one was a socio-de-
mographic block. In each of the first seven blocks, the respondent was
asked to define the main concept, that is, one of the constructs of per-
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sonal effectiveness. After that, the respondents were asked to write 4—7
behavioral characteristics that are inherent in a person who has this skill
highly developed.

After this, the definitions that were given by the respondents were
analyzed using the content analysis method and as a result, a definition
of this competency was compiled from them. Results in the form of words
that described behavioral characteristics were evaluated by frequency of
occurrence, and words with a synonymous meaning were grouped to-
gether. Thus, the most common behavioral characteristics were identi-
fied, for each block of 7—8 basic characteristics that formed the basis of
the questionnaire for experts.

In order to derive a definition of each of the components of per-
sonal effectiveness, we analyzed 18 definitions given by respondents. As
a result, the following definitions of the main components of personal
effectiveness were obtained:

® Responsibility is a person’s quality, which implies that in mak-
ing a choice, responsible people based on their life values, take
responsibility for their actions, words and obligations to others.

® Purposefulness is a person’s ability to set a clearly formulated
goal, to realize the concrete steps to achieve it and to complete
these steps.

@ Self-organization is the ability to independently organize your
time in such a way as to achieve your goal on time. One of the
main components of this skill is discipline.

@ Self-esteem is an adequate assessment of one’s strengths and
weaknesses, as well as the coordination of a person’s actions to
his personal internal principles and values.

® Empathy is the ability to understand the feelings of other people
and the ability to empathize with them.

@ A penchant for cooperation — openness to productive work with
other people, during which they strive to come to a mutually
beneficial solution.

® The desire for development — the desire and ability of a person
to develop their professional and personal qualities/skills.

In addition to the definitions of basic concepts, the result of the anal-
ysis of this data is a list of behavioral markers for each of the core compe-
tencies, which indicate that this competency is developed at a high level.
This list is presented in the Table 2.
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Table 2. List of basic behavioral markers for each competency

Competency Behavioral markers

1. Responsibility Take responsibility for your actions
Initiative
Focus on results
Energy
Prudence
2.  Determination Discipline
Clear goal setting
Perseverance
Self motivation
Ability to prioritize
Determination
3. Self-organization Composure
Ability to prioritize
Punctuality
Responsibility
Keeping a diary (time management)
Ability to break a plan into goals
Discipline
4. Self-respect Adequate self-esteem
Availability of principles and values
Ability to say no
Independence from the opinions of others
Sociability
Respect for others
Having a goal and a plan for achieving it
5. Empathy Sensitivity
Willingness to help the interlocutor
Attention to a change in the emotional background
of the interlocutor
Emotionality
Sympathy
Kindness, gentleness, calm
Understanding of Non-Verbalic signals
Avoiding Egocentrism
6. Cooperation Compromise
Openness
Ability to hear others
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The end of Table 2

Competency Behavioral markers

Understanding the motives of the interlocutor
Skill to work in team
Ability to find a common language
Acceptance of team interests
Ability to communicate actively
7. Self-development The desire to learn something new
Openness of new information
Search for a new
Reading self-development books
The ability to allocate time for training
Activity
Curiosity
Self-analysis of actions
Positive attitude towards change
Willingness to engage in self-development to the detriment
of free time, personal interests

Thus, we got the operationalization of seven basic concepts to the
level of concrete examples of behavior.

After we get the operationalization of the basic concepts, we can
begin to construct statements that will reflect each of these behavio-
ral markers. Based on this, we developed the statements for the ques-
tionnaire. In order for the methodology to evenly include all compo-
nents at this stage of its development, we compiled 7—8 statements for
measuring each component of personal effectiveness. Thus, we got
49 statements that are suitable for measuring personal effectiveness
in accordance with the theory of S. Covey and the data obtained by
questioning.

Stage 2. Expert survey

Four experts participated in the second stage. Respondents were
provided with a questionnaire consisting of seven blocks. At the begin-
ning of each block, a description of the component of personal effec-
tiveness was given, to which it is dedicated and then 7—8 statements,
which, based on an analysis of the previous ones, were behavioral mark-
ers, characteristic of those people who have this skill is highly devel-
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oped. In addition to the direct statements, the reverse statements were
also used. The main task of the experts was to evaluate on a scale from
1 to 5 how well the statement is suitable for assessing the component of
personal effectiveness.

Stage 3. Cheking
of the retest reliability

To check the retest reliability of the methodology, testing was con-
ducted with a difference of 1 week on the same audience of students — 1
course of students studying in various areas. In total, 41 people took part
in this study and 61 questionnaires were completed. Among all respond-
ents, 20 people completed this questionnaire twice. Accordingly, we se-
lected them for further use.

This stage of the study was conducted with the involvement of mas-
ter students who studied a course in psychology as part of a compulsory
elective course. Students were asked to fill out a questionnaire and in
order to be able to identify them, they filled out a form based on their
personal phone number, which looked like this:

+7 — (***) _owkk _ _

Accordingly, the identifier of each respondent was the last 4 digits of his
number.

To assess the retest, as mentioned above, we used the results of a
survey of 20 people whom we interviewed again with an interval of one
week. For data analysis, the IBM SPSS 23.00 statistical data analysis
package was used. Before analysis, preliminary work was carried out
with the data. For the analysis of retest reliability, the Spearman-Brown
coefficient was used, which demonstrates the closeness of the answers of
two tests.

H1: The new test version is parallel to the original.

In other words, the new test version shows the same values as the old
one. In our case, the coefficient data will demonstrate that the second
measurement data reproduces the first measurement data. When calcu-
lating this coefficient, it is important to control that the number of ques-
tions in the test is the same, which in our case is fulfilled, since we collect
data using the same methodology. An acceptable Spearman-Brown ratio
starts at 0.7. Spearman-Brown index for our data is 0.868, which indi-
cates that our technique has a very high retest reliability.
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Stage 4. Checking of the internal
consistency and factor structure of the instrument

Sample: 408 people (256 women and 153 men). The two largest
groups of respondents by educational level are those who have complet-
ed their specialty (134 people) or those who have completed their un-
dergraduate (79 people). Next in terms of the number of respondents is
a group of people who have completed 11 classes (79 people) and those
who have a master’s degree (91 people). The group of respondents who
graduated from a secondary specialized institution (34 people) came out
a bit smaller, followed by a group of candidates of sciences (10 people),
a group of those who graduated from grade 9 (6 people) and the small-
est — doctors of science (1 person). By age, most of the respondents fell
into the group of 21—40 years old. If you describe the sample as a whole,
then it is dominated by women, aged 21—40 years, who have from 4 to 6
years of university education.

For our sample, the standardized index of alpha — Crombach’s is
0.720, which suggests that all statements are aimed at evaluating the
same indicator, in our case, personal effectiveness. Since the alpha —
Crombach coefficient shows that our scale is homogeneous, but may not
have a homogeneous structure within itself, we conducted a factor anal-
ysis in order to check whether it really contains seven components that
were originally laid in it. We carried out factor analysis using the prin-
cipal component method. If we collect factors by groups of statements,
then it turns out that in each of the 7 groups, statements prevail that were
laid down to test one of the components of personal effectiveness. Thus,
after factor analysis, we get seven factors that are similar in meaning to
the original seven components that we used to develop the methodolo-
gy. These data confirm the original theoretical model. However, some
statements, initially included in one component of personal effective-
ness, ended up in a different factor. As the result we got the final text of
questionnaire to measure the personal efficiency.

Stage 5. Approbation
of the instrument in coaching.

Sample: 5 people. These people took a coaching course lasting about
3 months. We combined two measurements with the obtained instru-
ment: one at the beginning of the coaching course and the second at the
end of the course.
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We could not get the statistical data because of small sample, but
quantitative analysis showed that all the variables increased after the
coaching course.

Conclusions

1. The instrument of personal efficiency measurement is reliable
and can be used in further investigations.

2. The instrument of personal efficiency measurement can be used
for personal coaching efficiency evaluation.

Limitations

Limitations are due to the characteristics of the sample. It is neces-
sary to check the effect of the tool on other samples, and also use it to
assess the effectiveness of coaching on a larger number of respondents.
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5

Meta-technologies
of business consulting

M.R. Arpentieva, A.V. Kosov,
Yu.V. Klepach, T.L. Khudyakova

The purpose of the study is to analyze the basic principles or me-
ta-technologies of business consulting. The training of modern business
consultants is a process that relies not only and not so much on the trans-
lation of professional knowledge and skills (technologies), psychologi-
cal education, but also the transfer of values and associated meta-tech-
nologies — education. In addition to universal values and professional
spiritual, moral and ethical imperatives, principles or meta-technologies
of business consulting play an important role in this process. Unfortu-
nately, this issue remains one of the least studied and developed, de-
spite the many approaches, business consulting school models. Business
consulting, in our opinion, is a helping socio-psychological practice of
optimizing business relations. Socio-psychological business consulting
is a complex, polymorphic phenomenon associated with the help of dif-
ferent groups of clients in solving problems of their relationships with
themselves and the world: intrapersonal, interpersonal, intragroup and
intergroup, intraorganizational and interorganizational functioning, de-
velopment and restoration (habilitation and rehabilitation). It includes
diagnostic issues, identified problem areas of the organization, manag-
ers and employees, and support / coaching, marketing consulting, ad-
vertising and marketing improvement, PR management, recruitment
and retraining / advanced training / training and business games for
personnel development, that is, HR management. It also includes is-
sues of management consulting / consulting or personnel management,
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conflict resolution and the organization of cooperation, team building
in the workforce / team. The scope of business co-counseling includes
the functions and research of the functions of managing human relations
and corporate culture and the scientific organization of labor, includ-
ing time management, management of the structure of the labor activity.
Business consulting includes the same work with personal, group and
organizational crises and work with organizational development, inno-
vations, futuropractors and foresight of the organization and business /
industry / market, etc. A separate area of business consulting includes
negotiation technologies and mediation. Recently in business consult-
ing a lot of attention has been paid to the problems of self-learning /
self-developing organizations and organizational missions. The tasks of
this practice include decision-making management and igrotechnika,
situation management / problem management or problem management.
An important direction of business management is the development
of strategies and opposition to aggression, “business sharks”, etc. Ty-
pology of types of business consulting, as described by I.A. Prigogine
and Yu.N. Lapygin, shows a huge variety of his tasks, technologies and
forms [Lapygin, 2004; Prigozhin, 2003]. Socio-psychological business
counseling as an edological (helping) practice, a sphere of professional
activity, is formed at the “junction” of managerial and organizational
psychology, psychology of large and small groups, clinical psychology
and psychotherapy, psychosocial counseling and social work [Arpentie-
va, 2015; Durkheim, 1992]. Clients in the context of socio-psychologi-
cal, including business counseling, as opposed to clinical psychological
counseling and psychotherapy focused on the problems of the person-
ality as such, are not considered as patients suffering from dysfunctions
of mental processes (activities) or, moreover, organic the causes of their
violations, needing the help of a psychotherapist, but as clients seeking
to correct more or less pronounced, conscious, extensive and profound,
problems of social functioning and development tions which are shown
for individual and group subjects to imagine themselves and / or oth-
ers of their subjects, the world as a whole (in the internal or external
to the individual or group level) to optimize its being and relationships
as businesses. Thus, clients can strive to reduce dissonance or deforma-
tion, restore harmony and develop themselves and relationships with
the world in the context of business objectives, realizing themselves and
enabling others to realize themselves. In carrying out its own tasks, so-
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cio-psychological business counseling allows overcoming the truncation
of diagnostics and assistance (treatment) in medical psychotherapy and
psychiatry, in classical socio-psychological counseling and social work,
in pedagogy and pedagogical counseling. For all of these approaches and
practices, practical and theoretical reductionism is somehow typical as
ignoring the social and psychological factors of impairment and reduc-
ing the counseling and psychotherapy to art related to specific people and
situations. Business consulting is addressed to the system (multi-level,
multi-component and dynamic) understanding of more or less universal
and unique problems of business relations and problematic business sit-
uations. It is very important to take into account the socio-psychologi-
cal aspects of helping people who demonstrate certain signs of violations
or difficulties (general or partial socio-psychological incompetence) in
their relations with society, business organizations, individuals, them-
selves. Modern concepts of socio-psychological business counseling op-
pose the “object” and fragmented, successful and static approach to a
person, organization, problems of everyday and crisis reality, limitations
and errors, which transforms the dialogue. This significantly expands the
range of problems and clients that can be helped, changes the context
itself, semantic accents, consideration of clients’ problems as a process
of enhancing and supporting the processes of self-realization and mu-
tual realization of members of communities and organizations. Also very
important is the search for meta-technologies and general principles of
socio-psychological business consulting as a practice of applying sci-
entific knowledge and methods of research and modeling of the real-
ity being studied. Many clients who have received “situationally effec-
tive”, results-oriented immediate assistance, after some time encounter
delayed results of such assistance, some of which, as practice of urgent
approaches shows, are destructive towards the individual and their social
connections, organization and management, to business.

Main bullets

The problems that customers encounter in business relationships
can be described as problems related mainly to violations and difficul-
ties in understanding business situations, themselves or others around
them — not only in professional-business, but also in intimate-personal
relationships. These difficulties are localized on value-role, conceptual-
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semantic and directly interactive levels of business activity: in the sphere
of relations of business entities to themselves, people and the world, in
the sphere of ideas about themselves, people and the world, their under-
standing of actors, as well as in the sphere of influence people at each
other, power-transformative relations. From the point of view of social
psychology as a science, business consulting is a specially organized dia-
logue aimed at improving the quality of life of a business organization
and its members, as well as increasing the haste of business and harmo-
nization of business relations, psychological support for the development
of the individual, organization and business, and also to the correction of
errors and problems of functioning and development, disharmony intra-
personal, interpersonal, intragroup and intergroup (interorganization-
al) plans. At the same time, in modern, integrative business consulting
models (systemic and strategic approaches, paradoxical and provoca-
tive counseling, procedural and participatory / evergetic approaches),
research and development of people’s attitudes to themselves and the
world and activation of internal resources of clients’ self-development, as
opposed to the preceding, becomes the focus traditional models of tech-
nology assistance and expert correction of personal and organizational
“deficiencies": the answers to the question “why” and “who” is more
important than the answer to answer the questions “how” and “under
what circumstances”. Assistance in understanding and transforming
problems, central to traditional, scientistic models, plays an auxiliary
function within this model. In the most modern models and approach-
es, two trends are combined: a metatechnological and spiritual-moral
analysis of helping relationships. In a concrete situation, in real practice
of helping relationships, these two tendencies merge into a single whole.
Such a merger does not take place simply and painlessly: practitioners
associated with the medical tradition continue to try to keep the priority
of technologies and the never-ending quest for a “substrate” of psycho-
logical and mental disorders; and practitioners turned to the sociological
tradition, try to interpret what is happening with the client in terms of the
impact of the “social environment”, circumstances, and also to limit the
development of specific technologies of assistance. The study and forma-
tion of business-metatho-technologies is consulted and its spiritual and
moral comprehension, as well as attempts at spiritual and moral com-
prehension of human life, remain sporadic and, with the exception of a
few independent trends, such as religious-oriented, paradoxical-provoc-
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ative, system-strategic, procedural democratic and participatory — often
remain outside the purview of the majority of clients and specialists. The
science and practice of advisory psychology “forgives” experiments to
the most famous representatives of these trends, admiring the charisma
and individuality of the latter, however, traditional models continue to
dominate in everyday practice, “moderated” by elements of existential-
humanistic models. Helping relationships themselves continue to be
an area related more to art: as outlined in the studies of the followers
of K.R. Rogers and many other schools base principles are not closely
related to technologies of different approaches [Rogers, 1961]. That is
why the goal of our research is to correlate the principles of counsel-
ing in different areas and schools, to form ideas about consulting meta-
technologies that are common to different approaches, paradigms and
traditions. The idea of meta-technologies allows to combine reflecting
primarily the moral and ethical aspects and principles of counseling and
its technologies and technological methods.

Theoretical analysis of the concept of meta-technology shows that
meta-technology can be viewed as arbitrary, carried out by the subject
within the framework of his current desire for development, self-reali-
zation, the process of influencing the technology that transforms it in
order to increase the productivity and efficiency of life. Being a me-
ta-technology, this group of technologies should contain a mechanism
by which the subject inductively acts on the external and internal envi-
ronment, transforming it in accordance with the goals of development.
Meta-technology is an instrument of inductive influence on the space of
psychological technologies, including those that provide its (life) activity
and development. Metatechnology increases the efficiency (accelerat-
ing, enhancing the effect) of a person’s impact on the external and in-
ternal environment. Technologies are developing slowly, and, due to the
multiplicity of the different resources and limitations available to each of
them, produce slower and less pronounced results. As for psychological
counselling and psychotherapy, helping a person as a soul to another
person, a soul, the integrating concept with which almost all technolo-
gies and schools of help are explicitly or implicitly associated is the con-
cept of love, specified in the practice of helping relationships, as mutual
understanding or understanding of a person by a person / group, organi-
zation, etc. The process and the result of understanding what is happen-
ing by the subjects of business consulting themselves, each other and the
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world around them. The notion of mutual understanding is revealed by
various theorists and practitioners in a system of more or less generalized
meta-technological principles (meta-technologies), allowing to achieve
a state of harmony as a dialogue with the world. Meta-technological per-
spective of understanding business consulting allows you to combine dis-
parate ideas and models into a single complex, to introduce in business
consulting not just value-semantic, but spiritual and moral aspects of
being a person, organization, community. Man and organization begin
to be seen as cosmic realities, whose life includes love and suffering, rise
and crash, order and chaos, development and involution, violations in
the development and being of which are mistakes and lessons, correcting
and learning which they educate and educate themselves and others.,
improving business — improving the world. A person is able and needs to
reflect on himself and the world, to improve, to achieve the opportuni-
ties that he possesses as a cosmic being, to achieve cosmic identity — the
life of the soul, and to overcome the limitations that everyday circum-
stances impose, to overcome the existing identity, the limitations of life
his “rational body". On this path, socio-psychological business counsel-
ling is already emerging as a practice of spiritual and moral development;
it is trying to go beyond the “mental” nature of traditional and human-
istic models into a “supermental”, in a love relationship. That is why
such models are difficult to implement. Being models that transcend the
boundaries of the traditional rational and even rational, they show to
man, humanity, real, but not less fantastic artefacts of “healings” and
development that are inaccessible to those who walk “under the law” of
reason and reason. “But if you are driven by the spirit, then you are not
under the law” [The Bible 2010, Galatians 5:18]. Meta-technological
comprehension opens the way to universal approaches and the “golden
rules” of correction and development of business and its subjects, which
is impossible at the previous levels and the previous understanding of
helping relationships.

Second-order bullets

From the point of view of a modern business consulting model, there
are several sources that exacerbate the breakdown of relations between a
business organization and its members with themselves and the world,
leading to organizational, managerial, mental and psychosomatic disor-
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ders, collapses, crises, diseases, accidents and “broken destinies “, other
forms of suffering and dysfunctions:

1) egocentrism, manifested as selfishness and concentration on
desires (“continuous growth”, “leadership in the field”, etc.), ignoring
one’s own needs and states, as well as the states and needs of surround-
ing organizations and people, communities, overdeveloped feeling self-
importance and significance, “mission”, leading to states of “insensitiv-
ity” and the behavior of people and organizations by the type of cyclic
autostimulation, in which attempts at self-maintenance are overlapped
by self-destructive behavior, destructive and auto-destructive behavior
ie, including substance abuse and suicides;

2) alienation and psychological (inter) dependence of people and
organizations against the background of undeveloped empathy, giving
rise to a tendency to aggressive and alienated behavior, multiple and deep
conflicts with others, sociopathic disturbances and feelings of isolation,
perversions in the area related to the excessive emphasis of the “power”
relationship “Subordination”, for example, sado-masochism, etc.;

3) insincerity of relations between people and organizations, as-
sociated with the phenomenon of “double connection” and targeted
manipulation (Maccabiallism), distortion of communication and rela-
tionships, resulting in acute, traumatic crises, “accidents” and “breaks”
of relations in the lives of people and organizations, as well as chronic
mental and psychosomatic disorders, the fixation of hamarticheskie life
scenarios among members of the community (organization);

4) life denial as dissatisfaction among people and organizations with
themselves, around people and the world, rejection and intolerance to-
wards others, prevalence of competitive-consumer, modifying relations
of interaction strategies, aggressively dictatorial or depressive and as-
thenic forms of response to the world that “cannot be improved” and
does not seek to be “improved” [Viilma, 2004; Viilma, 2007].

The states of acceptance and love, empathy and reflection, as well as
congruence, authenticity largely arise “automatically”: a person compre-
hends the essence of love and the fact that love is not constant comfort,
on the contrary, it implies more or less significant tests, and “Gifts of
fate” [Viilma, 2004], she is not the end, but all being, she is not permis-
siveness, but freedom and responsibility, she is the integrity of life, not
the division into good and bad, etc. A person and an organization also
comprehends that it is easier not to wait for help, but to render it your-
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self: to the same or even more needy people and groups [Lapygin 2004;
Prigozhin 2003]. The purpose of a business is not the maximum profit
for the sake of profit, power, etc., but the service of societies, a joint, if
possible harmonious, development.

However, a person and an organization often try to preserve “glass-
es” of ignorance, adjusting themselves to conformity with perceptions
and patterns of behavior that have nothing to do with the reality of his
world and the reality of spiritual, moral, socio-economic, personal-
psychological and psychosomatic health. Passively expecting help and
support from the world, they limit their own resources and responsibili-
ties, hindering the improvement of business relations, overcoming a dif-
ficult situation, based on the ideas of success and failure, normal and
abnormal, effective and inefficient, productive and unproductive, about
power, love, experience, about acquiring consumption and about serving
donation, about dictatorship and hard imposing and about participatory
and consensus, about conciliation and compromise and upholding “their
line” uncompromising stubbornness on health and disease, of happiness
and suffering, etc. The actively changing such business organization and
its representatives understand that the responsibility for disruption of
functioning and obstacles to development and activity in resolving prob-
lems related to the resolution and prevention of organizational crises and
gardens in business lies with itself: the world’s help is necessary, but only
because does not block internal resources, and does not mask the inac-
tion of the individual and the organization itself, and does not even con-
tribute to weighting the existing limitations and problems. As K. Dur-
kheim writes: “Essence’s carrying capacity is well-manifested when
we can part with what it holds and holds. Only if we always leave what
makes us rich in the world, the Essence will give us again and again”
[Durkheim, 1992, p. 16]. What are the paths or “meta-technologies” of
this process? Answering this question, the holy elders of Optina call for
“doing deeds of love”: even if the soul of a person seems to him and
those around him “barren”, doing “deeds of love”, a person gives her a
place in his life, inside himself: “If you find that there is no love in you,
but you wish to have it, then do works of love, although at first without
love. The God will see your desire and diligence and will put your love
in your heart” [Optinskiy, 2012, p. 324]. In the psychological language,
the expression “do the work of love” means: to care for, share with each
other and caring for each other, donating time and energy to each other,
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to help the world around us; endure each other and the burden of life
as such (to maintain “tolerance for uncertainty”, to exercise “coping”,
to show “resilience”, going through crises, to develop “the ability to let
go” difficulties, other people and themselves, giving events and people
“explain themselves”); respect yourself and others (to maintain dignity
and honor in relationships, correct your own mistakes, and not only and
not so much the mistakes of others; everyone has the will and freedom to
change and stay sick or healthy, happy or unhappy, lucky and unlucky,
a pariah or a star — at the same time it goes along with others: without
others, help and help from them, development will not take place. This is
the “meta-technology” of the modern, post-humanistic model of busi-
ness consulting: they do not give a guarantee read-only immediate result,
but they always give birth to more than what a person can “count on”. It
is also important to note that relations of mutual aid should be the lead-
ing mode of help. In modern counseling, the most famous is the tetrad
of client relationship principles, highlighted in the school of C. Rogers
[Rogers, 1961]. If we consider the peculiarities of their manifestation in
different areas — the dimensions of business advisory relations, we can
formulate a number of business consulting meta-technologies. The basic
(ethical) principles of psychological counseling were related to C. Rog-
ers and his students with the main characteristics of everyday interactions
(relationships) [Rogers, 1961]. Daily business relationships — their most
common patterns — were viewed by researchers as disharmonious, de-
sacralized (anomic) and disruptive and hindering the development of a
person’s relationship, organization with itself and the world. This is an il-
lusory relationship, highlighting the external “ostentatious”, “seeming”,
distorted reality, and not internal. Differences between relationships and
interactions is everyday life and in counseling are reflected in Table 1.

Consider now the “relational” dimension or intention of business
consulting (Table 2). It is important to note that self-help and mutual
assistance, voluntary, disinterested, including non-professional, service
to others is an important resource for overcoming crises of business, or-
ganization, and person. “Deeds of love” allow you to experience your
own importance and necessity, competence and wisdom, surprise and
vital interest, a sense of belonging and independence.

Thus, helping relationships are not as asymmetrical as it is common-
ly believed: all its participants are developing, although in different ways
and in different ways. This is the brief essence of business consulting.
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Table 1. Relationships and interactions
in everyday life and counseling

Relationships and interactions
in everyday life (pathogenic)

Relationships and interactions
in counseling

Conditional acceptance as rejection,
hate or alienation, intolerance,
intolerance, the other and I act

as a means of achieving the goal,
disrespect, personal contact as a contact
of social masks and roles (“Image”)

Evaluative understanding, non-
reflective, unconscious, barriers

and blockades of understanding —
unaware understanding of what

is happening, hypothetical
understanding, connection

of understanding with the causes

and underlying ideas and experiences
underlying experience (experience
reproduction)

Insincerity, deceit, inconsistency
with oneself and the world,
permanent conflict, self-efficacy

and social inefficiency, incongruence
and inauthenticity

Concreteness as depersonalization

and lack of orientation, communication
with phantoms of one’s own experience,
irrelevance as fatality, discontinuity

and fragmentation of interaction,
depersonification as alienation

and personal non-representation

Unconditional acceptance,

love and tolerance (tolerance),

I and the other — act as goals,
respect, the vision of God in oneself,
friend and world, transpersonal
contact as a contact of inner entities
(“Essence”) — soul — people

Non-judgmental understanding,
empathy, the gift of sympathy

and reflection, awareness overcoming
and studying blockades and barriers

of understanding, emergence of
understanding, finitism of understanding
(connection with results, including

goals of understanding) (accumulation
of experience)

Sincerity, honesty, integrity, conformity
to oneself and to the world, the ability
and desire to resolve conflicts,
self-efficacy and social efficiency,
congruence and authenticity

Concreteness as personalization —
turning to a specific interlocutor,

the subject matter of the discussion, its
non-factor, continuity and integrity,
personification as personal
representation, involvement in dialogue
with the interlocutor

The next intention is transformative (Table 3). Transformative intention
characterizes the peculiarities of the relations of power, acceptance and
influence on the world and from the world. For business in the mod-
ern world, this is one of the most problematic intentions of interaction:
humanity has practically no established “culture of violence”, like the
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Table 2. Love (“relational intention”)

Relationships and interactions
in everyday life (pathogenic)

Relationships and interactions
in counseling (developing)

Inadequate functioning and refusal
of self-realization, egocentrism
and envy, existential emptiness.

Lack of implementation, lack of internal
and external borders, the accumulation
and correction of errors, “blind

spots”, “sins” and other personal

and interpersonal problems

Betrayal, excessive trust or distrust,
lack of verification and change —
unwillingness to change and correct,
indulging the sins of others,

desires (individual and collective),
conspiracies, etc., dependence of life
on the surrounding social world.

Hierarchy and rivalry, relationships

as overcoming obstacles and creating
obstacles for oneself and each other
(passive and active aggression — anger,
frustration and revenge, a desire to win
at any cost, even after losing), retaining
anger and impossibility of concentration

Helping “poor”, downgrading
“upstarts”, compensation, preferences
and other means of “equalizing
rights”, “democracy”, “legitimacy”

and “justice”, dividing people into “big”
and “small”, Iona or Icarus complexes,
complexes inferiority and bloated
self-importance, codependency,
value-destroying relationships —
desacralization and corruption, fictions
and anti-fictions of relationships,
principle of desires

Self-realization, full functioning,
freedom from envy and egocentrism,
other personal problems like
realization, existential fulfillment,
service as a realization of destiny, unity
of personal and social interest and
interest of the soul

Confidence, verifiable and verifiable,
readiness to correct and change, refusal
to indulge in the sins and mistakes

of others, “sympathize” with those who
destroy themselves and others, refusal
from collusion

“Second democracy” as a change
of the world through itself and low law
as a change from the bottom up

Confrontation and cooperation,

and cooperation as an aid

in the implementation of others

(joint development), mutual gain,
absence of anger, releasing anger,
tension without aggression, productive
aggressiveness as a concentrated effort

True relationships (non-positive),
resacralization, self-worth and value

of others, the ability to distinguish
between the “worm” and “God”

in oneself and others, facilitation,
activation, mediation and mediation,
changes in attitude (values), relations
are necessary, meaningful, developing,
supporting values, purity of relations,
fasting, moral culture, ignoring fictitious
differences and attention to the essential,
reality principle
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Table 3. Power (“transformative intention”)

Relationships and interactions
in everyday life (pathogenic)

Relationships and interactions
in counseling

Incompetent use of incentives

and punishments, the use of power
“for the sake of power itself”

or the fear of power and the avoidance
of punishment and rewards, the desire
to “keep the pendulum” of events

and properties, highlighting only

one part of reality and ignoring

the other, avoiding thoughts about
the consequences and causes,
dedication by desires, “administrative
delight” as enjoying power, “field
behavior”, reeling between the positions
of the master and the slave

Coercion and fear of power,

forced helplessness or delirium

of omnipotence, asymmetry

and manipulation, non-confirmation
and refusal to confirm others, active
and passive aggression like bullying /
stalking and gas gliding, enjoying
and alleviating your fears — life

and death from the sufferings of others,
unwillingness to ask for forgiveness
from yourself and peace

Ownership and possessiveness, fear

of scarcity, division into victims

and conquerors. slaves and masters,
pariahs and stars, relationship relations,
everyday betrayal as accusations of use,
deception, etc., the breaking of others’
secrets, gossip — persecution, excessive
affection, jealousy and co-dependence
and exploitation, fear and attempts of
invasion and fear — attempts

Competence in the use of punishments
and rewards, the use of confrontation
(“do not care about the client’s soup”)
in the form of paradoxical and silent
frustration-support, strengthening

and extinction (taking into account
and using the integrity of life

and its “pendulum” and reflexive
transformation mechanisms), use

of synergistic and finitist phenomena
(paralleling and hysteresis, mutual
amplification, self-unfolding of events)

Constructive — goal-oriented and
value-given (protecting) aggression,
awareness of life and recognition

of aggression, readiness to ask
forgiveness from oneself and the world,
awareness of the fears of life and death,
as well as choice, forced spontaneity
and confirmation of the awareness

of power by the client, confirmation

as self-assertion and approval

of the world — maintaining the merits
of others and yourself

Professional relationships and mutual
disclosure, respect for someone else’s
space and time, concealing client’s
secrets and protecting one’s own
secrets, lacking fear of scarcity (“love
and time are opposites”, etc.), rejecting
accusations against others and myself,
from betrayals and the preservation
of the love and support of the other
regardless of the circumstances

and the “benefit”;
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The end of Table 3

Relationships and interactions Relationships and interactions
in everyday life (pathogenic) in counseling

of intrusive presence (persecution), lack Translation of responsibility, freedom
of self-worth as responsibility, covering of “sins”
and voluntary sacrifices as means

of “getting out of the circle of revenge”
(ignoring or accepting “stopping”),
absence of conviction and covering

of sins, clearing them from acceptance
and asking of the past (“I washed away
I am your sin ”)

Wines and revenge, appropriation

of power and responsibility,

its usurpation or denial of responsibility,
“legal discussions” about the sins

and mistakes of others, pride

and the asymmetry of responsibility,
blaming others and myself,
condemnation and self-condemnation A culture of violence and a culture
as destruction and self-destruction of freedom, the ability to omit

The absence of a culture of violence and the ability to be free

and a culture of freedom,
deformation of the relations of power
and the inability to let go of control
over oneself and the world

“culture of freedom”. Influencing the world, business often doesn’t
count with anything but its own benefits. Business consultants of vari-
ous ranks in pursuit of haste also often cease to reckon with something
other than their own interests. The desire for power to change the world
and change, for comfort and unhindered multiplication of resources and
development spheres, is paramount, counseling is modified and loses its
psychological content, desacralized and primitive. An example is numer-
ous studies, “monitoring”, courses, “coaching”, focus groups, trainings
that imitate serious work and offer calming and “anesthetizing” ersatz
changes to campaigns and their members.

The next intention is dialogic or understanding (Table 4). In the
framework of this intention, meta-technologies are being implemented,
answering the question of how it is possible (development) to under-
stand oneself and the world, what are the ways of this understanding and
mutual understanding. Similarly, A. Langle, C. Durkheim notes that
development and healing are possible only when the subject learns to
understand himself and his failures “as blockages of self-realization, in
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Table 4. Competence ("understanding intention”)

Relationships and interactions
in everyday life (pathogenic)

Relationships and interactions
in counseling (developing)

Dreams of ignorance, illusion

of omniscience and narcissism,
illusions of justice, etc., imitation

of ignorance, defocusing and stereotypy
(“heuristic” and moral anomy)
reduction of information, closeness

of openness to education and training
in relation to oneself and others,
narrowing the limits of competence
“disintegration”, burnout

and professional deformations, fear

of understanding as loss of support,
“poking the nose in their affairs”,
forcing self-disclosure, striving

to “catch” a client and remain
inaccessible to oneself, fear

of destruction of one’s own experience

Refusal of innovations or pseudo-
innovations

Sacrifice and creation of a scapegoat,
collective reprisal of a scapegoat
(“identified patient”) in order

to feel the sense of power and “pay”
for one’s own sins, unconsciousness
and its imitation for impunity,
triumph of ignorance and hatred

for “too clever” and others different
from the “gray mass”, non-
acceptance or complete dependence
on the opinions of others, the desire
for immediate understanding,
interrogation and disintegrating
analytics (“interpretation

from the ceiling”), fragmentary
understanding

Openness to education and training

in relation to oneself and others, insight
and “scientific ignorance”, openness,
focus, value or spiritual knowledge
(“spiritualized mind”), including insight,
awareness and expansion of competence,
acceptance of new knowledge with love
without fear of losing forever vital pillars,
“request for access to information”

and “waiting for self-disclosure”,
“mutual disclosure”, initiative

for self-disclosure and accessibility

of the consultant, value and confidence
in their own experience

Openness to innovations, essential
changes (development)

The skill of non-doing, inaction,
silence — silence, trusting the client

as an expert and following him,
meta-understanding, stopping

the cycle of violence with an effort

to understand what is happening
(“effort to understand”), responsibility
for understanding, rejecting
unconsciousness in favor of vegetation,
wisdom, clarity within and outside

of a person, development

without rhinestone and constant
consideration for the fears of others,
“taking into account” the opinions

of others, the absence of coercion

and commitment of understanding,
slowness, integrating impressions,
their return to the client, systematic
comprehension
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Relationships and interactions
in everyday life (pathogenic)

The end of Table 4

Relationships and interactions
in counseling (developing)

Ecstatic distance and ethical
impassability, life of desires and norms
are the basis for understanding

life — past and future, waiting

for a miracle, searching for magical
means, abandoning one’s own

efforts to understand, not being

ready to understand and avoiding
understanding, fear of uncertainty

and frustration from uncertainty,
narrowing the context of foreign
understanding, obsessive
indoctrination and flight into health,
experiments of the consultant

over the client and the world, alienated
knowledge and skills

Inability to speak directly and sincerely,
inability to speak politely and observe
ethical norms of dialogue,
demonstration of “spirituality”,
“freedom from prejudice,” etc., stalking
as an attempt to control someone

else’s “image”, psychopathization

and sociopatization

Aesthetic distance, tolerance

for uncertainty, joint creative search

and routine work of reflection

and awareness, aesthetic appearance,
determine the understanding of the value
and needs of the present, broadening

the context of comprehension, refusal

of indoctrination and work in the field
of concepts and ideas of the client

or paradoxical indoctrination

as initiation of the recheck of doctrines
client by the client, the client’s

and consultant’s experimental knowledge
is hidden knowledge that is relevant

in the dialogue

The ability to speak directly and

call a spade a spade, honesty,
politeness and tact, — adherence

to the ethics of dialogue, help

in finding comprehension, increment
of information, dialogue, the ability
to recognize mistakes and “defeats”
in dialogues with psychopaths and other
amateur “phantoms” (“Sit quietly

on the threshold of your home,

and sooner or later the corpse of your
enemy will be carried by”).

which his own transcendental Essence should manifest”. While a person,
a group, an organization is looking for ways of self-realization only in
self-affirmation in the outside world, the experience of unity with other
people and groups, cooperation, unity with being remains only a prereq-
uisite and condition for the Essence of all things, reality, being-in-world.
Uniting with the world and achieving understanding of how transpar-
ency is the beginning of integration with being [ Durkheim, 1992].
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Table 5. Life orientations

Relationships and interactions
in everyday life (pathogenic)

Relationships and interactions
in counseling (developing)

Dissatisfaction with life, life negation,
limitation, lack, a lack of reverence
for life and ingratitude, the prevalence
of competitive-consumer, modifying
relations of interaction strategies,
aggressive dictatorial or depressive
and asthenic forms of reaction

to the world, lack of confidence

is fussing

Organizational, professional

and personal deformations, corruption,
deprofessionalization, transgression,
psychosomatic and mental disorders,
burnout and disharmony of world
outlook and life activity

Misfortune, intermittent and broken
identity, uselessness and rejection,
insignificance,

“Hunger games” — social cannibalism,
self-centeredness and marginalization,
“Patchwork” of consciousness

and values (faith)

Alienation from the world, weakness
and dependence, the desire

to dictate to the world, the primacy

of legal arbitrariness, the separation
and asymmetry of the professional
and non-professional world, the world
of “our own” and “others”, etc.

Pleasure to live, life affirmation,
excess, gratitude, reverence

for life and the universe, its parts,

the prevalence of cooperating

relations, social service relations,
commercialization does not turn

into commodification, equal

friendly and optimistic-quiet forms

of responding to the world, confidence,
no fuss

Development, overcoming difficulties,
resistance to corruption, growth

of professionalism, transcendence,
internal peace and confidence

in the harmony of the world,

the harmony of life

Happiness, harmony, integrity

and continuity of life and being,
participation as participatory, social
service and mutual assistance,
experience and awareness —

the experience of necessity, value
and love

Unity with the world, dialogue

with the “world soul”, nature

and society, family, family, others, self,
the primacy of the ethical foundations
of life, harmony and interconnection
of professional and non-professional
world
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Summary

Traditionally, there are three leading dimensions of business advi-
sory relationships: power, competence, love. Each of these dimensions is
associated with one or another intention of business advisory relations:
transformative, dialogical and relational. Within each of these inten-
tions, the basic principles of business consulting manifest themselves,
as has been shown, as certain meta-technologies or groups of meta-
technologies. In addition, these principles can be considered in rela-
tion to the life activity of a business consultant and the client as a whole,
as “life metathechnologies” (Table 5). Thus, the previously identified
meta-technologies are possible in the general system of specialist’s life
orientations.
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Coaching as a technology of conflict
resolution in the organization

R.V. Ivanov, O.V. Mavrin

Currently, coaching is one of the most developing areas of activity
due to its innovativeness and prospects. However, despite numerous
studies in this field, its scientific affiliation has not yet been fully deter-
mined, that is, what scientific field is more relevant for coaching [Timo-
thy, 2000]. Coaching is most often used and researched within the con-
text of an organization, what creates an illusion of its greater importance
for management, however, there are other types of coaching, for exam-
ple, life coaching, which indicates its great importance for psychological
science. Nevertheless, regardless of their scientific affiliation, coaching
has repeatedly proved its effectiveness in various scientific fields, what
indicates the relevance of its research, and the repeatedly proven success
of its application in the organization determines the choice of the topic
of this study. To date, huge results have been achieved in the field of
coaching: there have been described its essence, types, main directions
of implementation; coaching is well studied as a technology of devel-
oping personnel training, as a method of training management person-
nel, etc. [Parsloe, 1992; Downey, 2003]. For example, J. Whitmore sees
coaching in Russia as a new approach to management in the organiza-
tion as a whole [Whitmore, 2005]. S.A. Bardakov positions coaching as
the most effective and modern tool for professional and personal devel-
opment, that increases efficiency and activates potential within an indi-
vidual [Bardakov, 2012].

Within the framework of this study, we tried to draw attention to the
following problem: at most Russian enterprises, coaching is used as a
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universal method for increasing the success and effectiveness of their
employees. We believe that coaching is effective in all spheres of person-
nel management in an organization, and especially in the field of con-
flict resolution.

Materials and methods

The following methods were used in the study:

1. General methods — analysis and synthesis, comparison of
sources from special literature devoted to the study of coaching
as a way of resolving conflicts in an organization;

2. Special-scientific methods — the situational analysis method,
and game methods.

This study refers to the primary research type, that is, during its con-

duct the authors independently collected and interpreted the data.

Methodological approaches to the study of coaching were the fol-

lowing:

1. Innovative coaching, or the development of system thinking in
the course of analysis of conflicts in an organization;

2. Dialectical analysis, or the recognition and resolution of con-
tradictions, the overcoming of delusions, the integration of an
individual’s personality, which sometimes is torn apart by the
so-called “dual nature” of man: natural and social, natural and
artificial, that is, attempts to understand, accept and work out
the true determinants of conflicts in the organization under con-
sideration.

Results and their discussion

To conduct an analysis of the conflict management system in the
interaction between the staff of the “Grand Hotel Kazan” and the cli-
ents, it is necessary to identify the reasons for their occurrence. These
include: failure to perform or improper performance of hotel services;
untimely informing guests about changes in terms of service; inadequate
or inaccurate information about the hotel product; drafting and signing
of a contract infringing on the rights of a consumer.

Thus, it is more expedient to carry out the necessary analysis relying
on the identified reasons. An interrogation of the Grand Hotel Kazan
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clients was conducted for the analysis of the system on management of
conflicts in interaction between the hotel staff and clients [Antsupov,
2005]. The following results were obtained in the course of the inter-
rogation. The number of clients satisfied with the service at the Grand
Hotel Kazan was 74%, what can be considered a very serious indicator,
that is, clients are satisfied with the level of service. At the same time, the
number of respondents who were indifferent to the quality of service was
19%. In turn, there were found 7% of those clients who had been unsat-
isfied with the service of Grand Hotel Kazan. This category of clients
is the most dangerous in terms of organizing conflicts when interact-
ing with hotel staff. Here, the most significant is highlighting of negative
service sides by them, as they will indicate the most frequent causes of
conflicts with the hotel staff.

Analyzing the obtained results, it can be specified that the greatest
dissatisfaction of clients (65%) is caused by the tedious design of rooms
in the Grand Hotel Kazan.

The dullness of the decor elements, which is identified as a short-
coming by 13% of the subjects, was due to the designers’ orientation to
unobtrusiveness of design, minimalism and functionality, that is, orien-
tation in the design to representatives of the business environment. In
addition, the abundance of decorative elements in the rooms can cause a
backlash, and also cause clients’ dissatisfaction and subsequent conflict
in the interaction between hotel staff and clients.

Concerning the 10% of the respondents dissatisfied which were
identified as a shortcoming, the reason for the conflict with them is clear
and frequent cleaning of the rooms, which is also a controversial issue.
According to the internal regulations of the “Grand Hotel Kazan”, room
cleaning process should be virtually imperceptible by its nature to clients
and the use of specialized tools for cleaning can significantly reduce the
time spent on it.

Next, the managing directors of the Grand Hotel Kazan (5 people)
were interrogated. Analysis of results of that interrogation showed that
the most frequent causes of conflicts in the interaction between the
Grand Hotel Kazan staff and their clients are biased claims of clients
(80% of respondents) and lack of service due to staff errors (20%).

After reviewing the results of the interview with the hotel staff, an
analysis was made of the identified reasons for conflict situations, de-
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pending on the stage and service of the hotel, with which clients interact
[Leonard, 1998].

We believe that it is necessary not to create a universal algorithm
for the behavior of hotel employees in a conflict situation for this orga-
nization, but to develop a system for disclosing their internal potential
for settling conflicts. In this regard, we propose, first of all, to hold a
conversation with each employee about which part of the hotel they feel
themselves, to find out from them whether they believe that their actions
affect the effectiveness of the activity of the entire organization; ask them
to mark their place on the sheet of paper with the organizational structure
of the hotel drawn up there and to display connections from themselves
to other units and clients. It is necessary to form a clear understanding at
the Grand Hotel Kazan employees of their place in the staff structure of
the organization and understand the importance of their actions for the
whole hotel [Koval, 2009].

After that, a general meeting of employees should be held. It must be
done at a convenient time for each of them, so that they would be relaxed
and calm. It is also necessary to ask them to identify the most problem-
atic areas in interaction with clients and the probable types of conflicts
associated with them. Next, it is necessary that every employee of the
hotel to identify their role in preventing each of the types of conflicts that
they had identified, and what they could do within their competence to
prevent a conflict; what did they do and what they missed; and how the
situation could develop if they followed the established job description
[Bazhanov, 2011; Gallwey, 1974; Simonova, 2011a; Simonova, 2011b].

‘We propose to hold the organizational dispositions, and it is neces-
sary to make these dispositions in two forms [Brod, 2005]. According to
the first variant, a disposition is held in the context of a specific situa-
tion, where a particular employee, a participant in the conflict, occupies
a place appropriate to them in a real situation and behaves identically to
the way they behaved in reality. As a result, there is a high chance that the
employees themselves will be able to detect errors in their behavior. This
will allow the employees to develop their potential for finding a compro-
mise in the conflict situation and differentiating their own emotions and
experiences from working moments [Gostev et al., 1996].

The next variant of the disposition is that at which the employee who
was a participant in the conflict in the actual situation occupies the posi-
tion of an outside observer who objectively assesses the behavior of each
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participant in the disposition, while other employees play through the
conflict situation that has happened to that employee, improvising with
expressions and behavior, but preserving essence of the conflict. This
will allow that employee to see the situation “from the outside” and as-
sess whether he/she fully used his/her knowledge, skills and know-how
to prevent the conflict that had occurred [Gallwey, 2000; Garipova,
2007]. Carrying out this variant of the disposition raises the attention of
the staff to trifles and the desire to keep the “cold mind” in the conflict,
and act rationally.

Since according to the questioning results for the clients of the
Grand Hotel Kazan, the tedious design of the hotel rooms was noticed as
a shortcoming by 65% of the respondents, therefore, this problem needs
to be thoroughly studied. To solve it, it is necessary: firstly, to monitor
the most frequently chosen numbers; secondly, to conduct their subdivi-
sion into several groups: the rooms to be decorated in a classical style —
calm noble tones, a combination of light pastel — cream, pale yellow,
slightly greenish — walls with warm brown tones of noble parquet wood
and furniture. Thirdly, make up a catalog with pictures of room design
and reflect it on the Grand Hotel Kazan website.

The latest measure proposed to improve the conflict management
system concerning the interaction between the Grand Hotel Kazan staff
and clients is the elimination of conflicts related to property damage. In
this area, it is necessary to toughen the checking of hotel room condi-
tion after clients leaving them and when they reside in the hotel for the
presence of damage to property. Upon that, the check should be carried
out by two persons — the shift manager and the maid who maintains the
room. If the staff is not enough to better check the numbers, it is neces-
sary to increase its number due to new employees.

The implementation of these improvement measures should not be
carried out in the form of prescriptions that are mandatory for imple-
mentation, but in the form of ideas of the employees themselves, pro-
posed and adopted at the general meeting. In other words, when dis-
cussing these issues, the coach should thus raise the issue and guide
the reasoning of the employees so that they can come to this decision
themselves, perhaps it will even be more perfect than the one suggested
above. We also hold the opinion that, besides all the above, the coaching
program for the employees of this organization should contain elements
of formation and development of corporate identity for employees. This
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is necessary in order to encourage the employees to perceive themselves
as part of the company so that when choosing a strategy of behavior in a
conflict situation they would be guided not only by preserving their own
honor and dignity, but also the prestige and reputation of the hotel in the
eyes of a client.

Also, when using coaching as a way of resolving conflicts at the
Grand Hotel Kazan, we propose to take into account the fact that both
hotel guests and employees in a conflict situation may use different types
of psychological defense, especially the use of substitution and projec-
tion. In order to minimize the negative consequences of their use, it is
necessary to conduct a special training session for employees. The the-
oretical part of the lessons includes acquaintance with the essence of
psychological defenses, the variants of their mechanisms and their dis-
tinctive features. As a practical part, the employees of the Grand Hotel
Kazan first learn the mechanisms of psychological defense used by the
characters of the plot and learn to work with those mechanisms, that
is, they offer different options for resolving the conflict situation, taking
into account the mechanism of psychological defense used by a guest.

Further, there must be a visualization, where the employees play a
certain conflict situation took place in their practice, and independently
conduct the analysis under the guidance of a coach. The participants in
the conflict, the reason, and the anticipated expectations of its outcome
on each side, the ways to resolve the conflict used by each of its partici-
pants, their psychological defense mechanisms, and strategies for behav-
ior in the conflict should be thus identified.

During this analysis, the coach uses leading questions for constant
sending employees from the Grand Hotel Kazan staff to search for the
most effective and less expensive ways to solve the conflict, for example:
“How do you assess the effectiveness of your actions in the conflict on
a scale of one to ten?", “What prevented you from working at 100%?",
“What difficulties did you have in the psychological or professional
character when choosing the mode of behavior in the conflict?", “What
guided you in choosing the strategy of behavior in the conflict?"

As a result of using coaching as a way to resolve conflicts in the
Grand Hotel Kazan, we predict a rapid reduction in the frequency of
their occurrence, not only in interaction with clients, but also in vertical
and horizontal interpersonal relations between employees of this orga-
nization.
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Conclusion

Summing up results of the research, we would like to emphasize that
coaching, as a method of resolving conflicts in an organization, is not a
one-time measure to improve the performance of its employees. Coach-
ing is a consciously implemented model of the organization manage-
ment that will allow not only to achieve mutual understanding between
the employees and clients of the hotel but will help to better reveal the
personal and professional potential of its employees, and this will not
be the result of following the prescribed rules, but the result of self-mo-
tivation and self-determination, focusing on professional and personal
self-improvement [Bardakov, 2012; Garipova, 2007].

Within the framework of the analytical part, the most frequent con-
flicts in the Grand Hotel Kazan organization were considered. The con-
ducted survey of the Grand Hotel Kazan clients and interrogation of its
managing staff showed that the service to guests at the Grand Hotel Ka-
zan is at a high level. The company’s management takes a wide range
of actions to prevent the emergence of conflict situations in interaction
with clients. However, there are several shortcomings that complicate the
management of conflicts, including the absence of a clear regulation of
the personnel in the event of a conflict with a client and a number of
preconditions for the emergence of conflicts, namely the uniform design
of the rooms in the “Grand Hotel Kazan”; sameness in the ornamental
furnishing of rooms; cleaning of rooms which is a bit obvious for clients;
12-hour time for settlements; damage to property.

The proposed coaching program for implementation of some rec-
ommendations in the analyzed organization assumes both a group and
an individual form of work. In addition, this program assumes both the
theoretical education of personnel in the field of the nature and types
of conflicts, the methods for their resolution, the mechanisms of psy-
chological defense and the specifics of their manifestation within the
conflict, but also practical training in the form of exercises. The Grand
Hotel Kazan employees learn to analyze the potential conflict situations
that have occurred with them in order not to determine the originator of
their occurrence, but to find the best way to solve them and the likeli-
hood of their prevention.
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Building trust vs manipulation
in business negotiations

T Yu. Bazarov, M.S. Karpov

We decided to start this article from surprisingly afar and touch upon
issues more native to the subject of Philosophy rather than works relat-
ing to Psychology of business negotiations. However, it is the complex
implementation of knowledge from various fields of scientific research
and empirical facts arising from real-life experience of business nego-
tiations that, from our point of view, should lay a foundation for a new
middle-range theory [Merton, 1968] describing negotiation process in
every aspect of its key interactions and demonstrating, at the same time,
high practical applicability.

And we start with a fairly obvious statement indicating that our world
is fractal: a small number of elementary particles and a few fundamental
laws governing their interaction create an infinitely complex universe.
Crowns of trees, riverbeds and coastlines are just a few examples of frac-
tal structure of complex systems where each successive level in the hi-
erarchy is, in fact, a scale replica of the previous one. But these are all
phenomena of the tangible world.

And what about fractality of conceptions? Take, for example, Py-
thagorean concept of Harmonies of the World: a few millennia later it
was embodied on a totally different dogmatic level in string theory that
claims to be a universal theory comprising quantum mechanics and the-
ory of relativity, which, in turn, draws its mathematical inspiration from
acoustics and mathematical equations discovered several centuries prior
to its appearance. Or take famous scientist Maxwell who, having discov-
ered the fundamental unity of electric and magnetic interaction forces,
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unified them with a new, the then new and totally artificial variable into
a single equation that described electromagnetic field and who by means
of these purely theoretical constructs discovered electromagnetic waves,
the existence of which was experimentally proved by Hertz almost twen-
ty-five years later. And the list could go on.

But what if we assume that fractality of our world extends to the Hu-
manities? What if fundamental scientifically grounded and time-hon-
oured principles of negotiation have already been known to science? The
only hitch is that such knowledge is scattered across a variety of mul-
tiple theoretical concepts and is now used to solve totally different issues.
Meanwhile, having transferred this knowledge to the world of negotia-
tions we can find a key to a deeper insight into this complex process.

What can modern science offer us in this regard? No doubt Psy-
chology and Neuroscience have made a major breakthrough in the last
half a century. Well, but what about implementation of mathematical
achievements for the purpose of optimal game strategy research or look-
ing for anything useful stemming from other scientific disciplines that
comprise thousands years of human experience in transactions conclu-
sion or, for example, in civil law that originated from a distant epoch of
ancient Rome where private law managed to survive through centuries
and various formations and is still studied by all lawyers on a mandatory
basis? What do these phenomena have in common and why do they,
despite being used to describe different manifestations of human activ-
ity, complement each other, while representing specific examples of the
fundamental laws of human civilization evolution and, perhaps, at the
same time turn out to be a key helping us to solve mystery of successful
negotiations and building long-term partnerships?

We are unlikely to be able to present a comprehensive answer to all
these questions in this article. However, we will definitely try to justify a
simple thesis: development of a trust-based partnership is a Pareto-op-
timal strategy for business negotiations enabling us to maximize benefits
of all the participants to such negotiations as compared to deployment of
manipulative strategies aimed at immediate profit gaining at the expense
of one of the negotiating parties.

Let us recall one of the cases from author’s personal experience.

The story took place in the early 2000s. The Russian economy was
still growing at a fantastic pace, and the M&A market was an evident
beneficiary of this growth as even prices for third-tier stocks could in-
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crease by tens and hundreds of percent annually. Participants of this
market demonstrated vital interest in new deals and kept on looking for
more opportunities to buy undervalued shares. Corporate wars turned
out to be the best supplier of such assets: these wars initiated by com-
panies infamous for corporate takeovers forced their victims to sell their
shares for alms due to the legal and financial risks borne in the event of
a loss in such a conflict.

And so, one day, several owners of an engineering institute which
was under a threat of a hostile take-over asked one of the managing part-
ners of a company known for making investments in distressed assets
for help. However, they were not businessmen, rather quite mature and
deeply honored scientists, infinitely far from the business world and see-
ing their Institute not only as a place of work and a source of income, but
the meaning of their lives for many decades. Meanwhile, there was only
one thing the raiders were interested in: the buildings occupied by the
Institute could easily be converted into offices. Needless to say, that in
those days scientific research was deemed to be totally unprofitable and
was nothing of interest for the raiders. Having realized this, the group of
scientists concluded that selling shares to these people would put an end
to their scientific research and de facto ruin the most important part of
their lives. And they would spare no efforts to protect their rights and val-
ues. However, they had no experience in standing their ground in such
a stressful environment: they were scared and disoriented by strident
rhetoric, manipulations and continuous psychological pressure exerted
by the raiders who threatened them with bankruptcy and prosecution or
who would send their people claiming that the game was up and the only
way to secure at least a tiny chance to continue scientific research at the
Institute was to sell the shares at rock-bottom prices.

The above-mentioned partner of the investment company, having
instructed his lawyers to carefully examine the situation, concluded that
at that moment the shareholders of the Institute were not really in dan-
ger. However, seeing the deteriorating financial performance of the In-
stitute, he realized that in a year and a half the situation would turn into
a critical one, and then as a result of bankruptcy, they would face a risk
of losing not only the Institute itself, but all their money.

And he faced a dilemma: 1) he could either tell the scientists the
truth thus calming them down and losing even a remote chance of taking
advantage of their plight and buying their assets massively discounted,
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or 2) he could resort to manipulative strategies and by doing so increase
their stress levels in an attempt to beat them to their knees hoping that
they will offer him to buy their shares because selling their shares to the
raiders would seem to be even a greater evil. But the latter option didn’t
stand much of a chance, because numerous months of the corporate wars
made scientists accustomed to the idea that all consultants and investors
they turned to did nothing but threw a scare into them for the sake of
getting evident material benefits. Therefore, if our protagonist had tilted
toward the second option, he would have been one of many, queueing in
the long line of those willing to fatten up on the scientists.

And he made a very unexpected decision for a very common situa-
tion of those days: he told the truth and reassured the scientists, saying
that their way of life was under a threat not because of the raiders, but
because of poor financial performance of their institute and that that was
something up to them to fix and offered them free assistance to be pro-
vided by his lawyers to resolve possible legal issues with the aggressors.
The scientists left elated. 30 days later, owing to the above-mentioned
legal assistance, the corporate war was over, and the scientists lost touch
with the protagonist.

One would think that the decision he made was devoid of sense from
the point of view of business logic for he missed a remote chance to get
quite a solid income. However, as it emerged later, he merely bartered an
opportunity of getting opportunistic earnings for such an invaluable asset
as trust. And the objective laws of human society evolution reimbursed
him for such behavior not only in terms of giving him a sense of moral
ascendancy, but also in terms of quite tangible material profits.

Ten months later, these scientists came back to him with an offer to
purchase institute’s shares on condition that he would make a commit-
ment to modernize scientific laboratories and allocate money for their
operation in the long term. As a result, an extremely profitable deal for
both sides was concluded. And having done so, our protagonist asked his
new partners about the events that had taken place in those ten months.

It turned out, that following the advice received, they really worked
hard to make business work, but after months of struggle in a foreign
field, they realized that they had much more propensity for solving sci-
entific issues. Their lame endeavours to save the sinking ship of their
business boosted their awareness level so that without any external in-
tervention it became obvious to them that they could no longer keep the
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situation under control and had to sacrifice most of their assets in order
to preserve the most important thing for them — the opportunity to pur-
sue their scientific research. And in that case they would need not only
a competent and resource-rich counterparty, rather a partner they could
trust. And the only person among their acquaintances meeting these cri-
teria was the protagonist of our short narrative.

But let us have a look at this case from another angle: can we say that
there are formal distinctions present in influence techniques implement-
ed to develop partnership and trust, and trivial manipulations aimed at
gaining immediate profits at the expense of one of the parties?

After all, the protagonist of the story told above was well aware that
such sincerity demonstrated to potential counterparties could contribute
to their affinity towards him, and the mutual exchange rule would trig-
ger a feeling that there was an unsettled debt as they paid nothing for the
services provided by the lawyers.

And here we get back to existence fractality which, from our point of
view, manifests itself in negotiation processes in deployment of similar
influence for totally different purposes.

All manipulative techniques are basically designed to exploit the
area of the unconscious in our brains so that the manipulator could con-
sciously benefit at the expense of the other party. There is one thing all
manipulators have in common: they fear conscious and critical attitude
applied to their actions. They aspire to keep their negotiating partner un-
der control through his spontaneous responses and therefore tend to take
aggressively any attempts aimed to rationalize their actions. They need to
be on the ball all the time.

Conversely, deployment of influence techniques aimed at trust de-
velopment implies absolute openness and awareness of the fact that such
techniques are being used and of the purpose of their use. Long-term
partnership cannot be maintained if there is no trust, and trust cannot be
maintained if there is no understanding regarding principles and values
of another person, and most importantly if there is no practical evidence
arising from partner’s behavior and proving that his values and principles
indeed reflect his inner guidelines, not only affecting but rather defining
his behavior especially in case of conflict concerning his personal self-
interests.

In fact, trust means letting your partner be on the ball by measuring
up to such principles. In this respect, awareness is a marvelous ally of

431



Part V. Business-psychological
technologies

trust enabling us to validate compliance of counterparty’s actions with
the declared principles. In that case, partnership is not reduced to al-
truistic response in terms of business relations. Our experience indicates
that business relations based on shared values put into practice and part-
ners’ awareness of their benefits arising from such cooperation are the
most stable ones.

But what if our speculation regarding primacy of trust over manip-
ulation in terms of negotiations is nothing but abstract moralizing and
these are those opportunistic manipulators who rule the day in real life?

And once again we turn to fractality of this world and Roman law,
which has survived through the millennia of human history and succes-
sions of various social formations, each relying on its own basic prin-
ciples of equality, good faith, free will, rationality and justice. Just like
fundamental laws of physics, deeply rooted into neural networks of our
brains, these abstract concepts predetermined evolutionary trend of
Homo Sapiens. And Roman law was the first to put them into writing
in the course of human history. And then natural selection came into
play, allowing societies and states adhering to these principles to win the
evolutionary race of supporters of other legal systems based on different
values and principles, ranging from antique laws of Ancient Egypt and
Mesopotamia to early-medieval laws of the barbarian states etc. It is due
to Roman law that all modern legal systems protect parties behaving in
good faith and punishing those abusing rights of their partners by means
of withholding or providing with misleading information or taking ad-
vantage of their plight.

Humanity has gained an undeniable competitive advantage over all
other animal species due to its intelligence and ability to develop com-
plex social structures aimed at long-term cooperation for the good of
collective benefit. In the course of natural selection all other types of be-
havior were eliminated for the reason of being less effective. Our empiri-
cal observations suggest that the more successful a businessman is, the
more concerned he is about his reputation and maintaining trust with his
social circle. In such an environment, implementation of manipulative
techniques among individuals with well-developed empathy and a high
awareness level will only result in waste of their social capital.

Now it’s high time we refferred to fractals again: back in 1937, Ron-
ald Coase in his article “the Nature of the Firm” [Coase, 1937] gave
an economic rationale explaining why people established partnerships,
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companies and other organizations but not just limited themselves to re-
peated conclusion of bilateral transactions with unknown contractors.
In fact, it is all about transaction expenses emerging from transactions
concluded with strangers who believe that apart from the actual price, we
incur informal expenses such as collecting and processing information,
negotiating and decision-making, keeping control and expenses arising
from legal protection of contract execution.

These costs can be reduced through establishment of various kinds of
partnerships. And once again the rational advantage of a trust-building
strategy over manipulative opportunism is obvious. This being said, I
recall our conversation with an extremely successful investor from Sili-
con Valley. When asked whether from his point of view startups would
often deceive investors, he answered: “Rarely would they do it if ever.
Cheating is extremely unprofitable — it’s a small world and information
spreads quickly, having done that they will be unlikely carry on business
like nothing is wrong."

And finally, our evidence would be incomplete if we did not bring
mathematics to our side as the most exact science, and never recalled the
iterated prisoner’s dilemma (IPD), first introduced by Robert Axelrod
in his book “The Evolution of Cooperation” [Axelrod, 1984] in 1984. In
this book, he describes a tournament, participants to which have to make
a choice between cooperation and betrayal over and over again, bear-
ing the previous results in mind. However, the participants to it are not
real people, rather computer strategies developed by scientists that had
been invited by Axelrod. These strategies are different from each other
in terms of algorithmic complexity, initial hostility, ability to forgive and
SO on.

Axelrod discovered that playing the game for a long time among
multiple players implementing various strategies, greedy strategies in
the long run would result in nothing good, whereas their more altruis-
tic counterparts did much better in terms of their own interest. This is
an illustrative example demonstrating a possible mechanism of evolu-
tion, where selfish behavior is turned into altruistic behavior through the
mechanisms of natural selection.

Moreover, the most fruitful strategies helped Axelrod identify the
crucial interaction principles within the framework of this dilemma
and such principles can now be implemented in the negotiation process
[Axelrod, 1984, p. 122]:
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1. Don’t be envious. People tend to resort to the standard of com-
parison that they have available — and this standard is often the
success of the other player relative to their own success. This
standard leads to envy. And envy leads to attempts to rectify any
advantage the other player has attained. In this form of prison-
er’a’s Dilemma, rectification of the other’s advantage can only
be done by defection. But defection leads to more defection and
to mutual punishment. So envy is self-destructive.

2. Don’t be the first to defect. The single best predictor of how well
a rule performed was whether or not it was nice, which is to say,
whether or not it would ever be the first to defect.

3. Reciprocate both cooperation and defection. The extraordinary
success of TIT FOR TAT leads to some simple but powerful ad-
vice: practice reciprocity. After co-operating on the first move,
TIT FOR TAT simply reciprocates whatever the other player did
on the previous move. This simple rule is amazingly robust. TIT
FOR TAT not only won the tournament itself, but did better than
any other rule in hypothetical future rounds.

4. Don’t be too clever. too much complexity can appear to be total
chaos. If you are using a strategy which appears random, then
you also appear unresponsive to the other player. If you are un-
responsive, then the other player has no incentive to co-operate
with you. So being so complex as to be incomprehensible is very
dangerous.

This means that mathematical analysis also proves that negotiation
strategies based on simple and transparent principles, aimed at trust and
partnership development in the long term prevail over their selfish and
opportunistic alternatives. Only under one condition though: altruists
should be able to give recompense for unfair behavior. This is what dis-
tinguishes successful partnership strategies from their enthusiastic alter-
natives, seeking universal harmony and enthusiastic acceptance of any
behavior of their interlocutor guided by the “win-win” logic. On the
contrary, we believe that aspiration to spur counterparty to adoption of
a partnership-based communication model encourages us to reinforce
his behavior aimed at cooperation, and punish him for destructive and
selfish actions, including punishing through the conscious use of ma-
nipulative techniques. And of course, we cannot but accept the fact that
in a particular transaction your partner’s benefit might exceed your own
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benefit for, as fractality of this world teaches us, this circumstance boosts
our chances of getting even more benefits next time.

But where is that fine line between a manipulator and a subtle nego-
tiator willing to build trust? It seems that, as we have already mentioned,
it is drawn in fundamental human values. A successful negotiator shall
have his own unshakeable principles, first of all, regarding integrity, Bo-
nae Fidei (lat.), proved on a regular basis by means of objective actions
and influence techniques synchronized with them and aimed at building
a long-term trust relationship.
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Generative games
in the aviation business

A. V. Zakharov

Leading international airlines make acceptable level of flight safe-
ty the main priority and constantly introduce innovative experience,
borrowing it sometimes from other industries. The international civil
aviation community (ICAQO, IATA) recommends to focus on the com-
petencies development in flight crew training.

One of the competencies development methods recommended by
the international aviation community is generative games [Zakharov
2017, p. 135]. As practice has shown, game-based training has a pos-
itive effect in several situations: during flight crew transition training
on the A-320/B-737 etc., specifically in the process of mastering the-
oretical knowledge before training on the simulator (FFES); as part of
human factor / CRM training and in joint pilot and flight crew train-
ing.

Generative Games for Safety

According to current international recommendations the system of
continuous flight crews training is aimed at maintaining 8 core compe-
tencies (Airbus uses 9):

Application of Procedures.

Communication.

Aircraft Flight Path Management, automation.
Aircraft Flight Path Management, manual control.
Leadership and Teamwork.
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436



8. Generative games
in the aviation business

Problem Solving and Decision Making.
Situation Awareness.

Workload Management.

Knowledge (Airbus).

Thus five competencies are related to non-technical (CRM Skills),
which are difficult to develop through automated training. Therefore,
we propose using generative games that form understanding through
the knowledge consolidation and interaction. An important element of
the crew generative scenario is the addition of their own experience and
its practical implementation that leads to consolidation of knowledge.
At the same time, group expertise is also developed, taking into ac-
count the individual characteristics of the participants. Different crews
will play different scenarios and this leads to absolutely different results
from the point of view of flight safety.

In the aviation business, generative games are used to increase pre-
paredness to handle extreme situations by accelerating the formation
and further maintenance of the PROFESSIONAL flight expertise,
which increases reliability. Being professional aviator is inextricably
linked with the spiritual principle. Pilot has to develop special per-
sonal qualities that will be crucial in the sky: humanity, responsibility,
conscientiousness, self-criticism... everything that breeds truth, good,
love, peace [Ponomarenko et al., 2017a, p. 5].

® The project “Using game techniques in the training of aviation

personnel” has showed that the use of generative games has a
good learning effect.

® The game “SAFA Inspection” was used during the special

ground (joint) training of pilots and flight attendants.

® The “Limitations” & the “Pilot Career” card games were used

during/before the conversion for Airbus 320 or Boeing-737.
® The game “Flight” was held as part of the Recurrent CRM
Training.

® A version of board game has currently developed — the “Com-
mander of the Aviation Squadron”, which will serve as an in-
troduction to the specifics of pilots career.

@ In the future, we plan that it will form the basis of a profession-
al game for flight crews.

© o N
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Ground & Simulator Training:
using Generative Games/Scenario

We identified the following stages for the use of generative games
during the flight crew ground and simulator training:

1) Transition from theoretical knowledge to the cognitive skills for-
mation in the course of the CBT training program before simu-
lator training (FFS).

2) Forming the PROFESSIONAL IMAGE during aviation career
while undergoing retraining or recurrent training.

3) Modeling of the actual situations that took place in the Airline
(for example, the inspection situation), in order to understand
the reasons for the ineffective interaction during the joint train-
ing (pilots and flight attendants).

4) Providing preparedness for non-standard and emergency situ-
ations during additional ground and simulator training in the
framework of corrective measures.

When conducting ground training participants sit around the table
playing board game. The facilitator conducts a short briefing, explaining
the main purpose and rules of the game. Before the game starts, the par-
ticipants choose from the proposed roles of the crew members, inspec-
tors and passengers, depending on the scenario. The facilitator distrib-
utes cards assigning roles (black card for negative attitude and red card
for positive attitude). The game begins with the first instruction given by
the facilitator.

During the game session pilots participate in the interaction process
and observe it at the same time.

Everyone plays his/her role and sees the consequences of his/her ac-
tions at the end of the game.

In the process of discussion participants see how interaction takes
place, when and for what reasons it becomes successful or unsuc-
cessful. A collective experience is formed through the observation,
which depends on the quantitative and qualitative composition of the
group.

During the game, the participants’ emotional state gradually chang-
es towards positive. Usually very skeptical at the beginning experienced
instructor-pilots are very pleased with results at the end of the game and
evaluate the game as a useful training method.
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The game generates a chain of situations that require decision-mak-
ing either by the Captain or the flight attendants. For example, the Cap-
tain may decide to land below the minimum altitude due to a passenger
having a heart attack on board or a scandalous situation in the cabin that
caused the flight attendants to tie the passenger to the seat. Thus, the
decision-making skill is also developed in the game reality.

Conducting joint exercises helps to see the generating interaction
when the Inspector appears on board the aircraft. Considering that both
pilots and flight attendants work in their areas of responsibility, the game
allows you to see errors made due to insufficient English knowledge and
the shortcomings of the interaction between the flight and cabin crew.

In general, we can confirm about the recommended competencies
development in the course of the game. The basis is the participants’
interaction in the game situation, taking into account their own scenario.
Setup cards (bad/good) usage can be associated with linking person’s
behavior with a pure/impure Spirit. On the one hand, everyone can play
bad card in order to understand if this attitude is comfortable (emotion-
ally acceptable) for them, and on the other hand- to realize how this be-
havior looks from the outside and develop its own strategy of interaction.

Simulator training also includes generative scenarios. The instructor
takes the situation to the plane of success by reinforcing the pilots “safe
behavior” skill.

During the simulator training session (Line Oriented Flight Train-
ing — LOFT), both the instructor and the trained crew work were ob-
served. The instructor “plays” for all the personnel with whom the crew
works: a technician, a dispatcher, a senior flight attendant, etc.

More than 30 simulator sessions were conducted and it was revealed
that the A-320 instructors use the approved scenario of simulator train-
ing and rigidly stick to it during the training.

The scenario is as follows: traditional flight from Tel-Aviv to St. Pe-
tersburg (TLV — LED). There is a storm front at the departure airport
that does not allow return and landing, so the crew after failure and in-
ability to continue the flight in the RVSM zone, has a choice to either
fly to the reserve airport (Larnaca) or return, provided the weather im-
proves. Landing is with weight excess, conducted manually. If the crew
decides to fly to the Russian border (Rostov), the instructor usually gives
a new instruction “the passenger is feeling sick” and the plane continues
to fly to the reserve airport.
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The instructors of the B-737, B-747 and B-777, operated by the Air-
line, are more creative in organizing flight simulation and provide pilots
with a route, including radio communication in Russian or English. For
example, the instructor offers the crew at the preflight briefing to choose
the flight route: Tel Aviv — Vnukovo (TLV — VKO) or Vnukovo — Min-
eralnye Vody (VKO — MRYV). The first option involves the radio com-
munication in English, the second — in Russian. In the example below
the crew chooses radio communication in Russian, i.e. second route.

After conducting simulator training according to LOFT scenarios,
the instructor’s staff evaluates the flight crew members for 8 competen-
cies (Table 1).

Summary

Taking into account the domestic experience and international prac-
tice of conducting ground and simulator training for the flight crew, the
existing flight training standards in the Airline, and also understanding
the importance of professional pilots development in the flight environ-
ment, we can draw the following conclusions:

1. Generative games are a method of forming understanding based
on the knowledge consolidation. They can be used by Instruc-
tors during both ground and simulator training.

2. The flight reliability increase through generative games is
achieved due to the preparedness of crew members to act in ex-
treme conditions and to accelerate the formation, as well as to
further maintenance of the PROFESSIONALS IMAGE in avi-
ation.

3. The participants emotional state changes during the game ses-
sions. The recommended competencies are being developed
based on the interaction according to participants own scenario.

4. Spiritual development, as the foundation for professional pi-
lot, occurs in the game situation with the help of setup cards,
through the behaviour understanding of a person with a pure /
impure spirit.

5. Scenario generation during flight simulation depends on the in-
structor’s professional level: a “strong” instructor spontaneously
generates a simulation training scenario, without being tied to
the template.
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6. The crew member’s professional development happens through
the Instructors understanding of pilot capabilities and consoli-
dation of the generated situation into the successfully acquired
skill.

7. Knowledge generation through game-based training used as In-
structor’s technique will help to form pilot’s “safe behavior” and
maintain an acceptable flight safety level of the Airline.

References

Crew Resource Management (CRM) training (2014) EASA.

Evidence-Based Training Implementation Guide (2014) IATA. Montreal —Ge-
neva. Flight-crew human factors handbook. (2014) CAA.

IOSA Standard Manual (2017) IATA.

Manual of Evidence-Based Training, 1st ed. (2013) Montreal: ICAO.

Ponomarenko V. (2016a) Psychology of professional spirituality. 2nd ed., revised
and enlarged. RAO, State Research Institute of the Ministry of Defense of
the Russian Federation (aviation and space medicine). Moscow.

Ponomarenko V. (2016b) Purpose and meaning of life in aviation. Moscow: Kog-
ito-Center.

Ponomarenko V., Tretyakov V., Zakharov A. (2017a) Generative games as a meth-
od of aviation staff development // Safety Issues. No. 2. P. 3-9.

Ponomarenko V., Tretyakov V., Zakharov A. (2017b) Generative games: the expe-
rience of implementation in the flight crew training // Human Factor: the
problems of psychology and ergonomics. No. 3. P. 28—32.

Tretyakov V. (2016a) Generative games // Psychology of transitions: Modalities
of gamind mind. No 30. P. 30—31. Riga: International Higher School of
Practical Psychology.

Tretyakov V. (2016b) Generative games. Practical guidance for use. Kharkov:
Humanitarian Center.

Zakharov A. (2016) Human Factors and Flight Safety Training: Developing
competencies // The human factor in complex technological systems and
environments (ERGO-2016). P. 20—26. Interregional ergonomic associ-
ation, Federal State educational establishment “PEIPK”. St. Petersburg:
Northern Star.

Zakharov A. (2017) Use of game methods in the training of aviation personnel.
Materials of the Russian psychological society congress. Vol. 1. P. 134—136.
Kazan: Kazan University Publishing House.



CBegeHua 06 aBTopax
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